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CROWN  FLOUR 
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Products 

the  ACME  of 

Purity 
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Flour  -  Meals 


Stockton  Milling  Co.  0,,ice&^::U27rFORNIASL 

Fully  complies  with  the  pure  food  law. 
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Stove 

Rolish 

The 

Standard  Patented 
POW  D  El  R  EI  D 
Stove  Rolish 


H 


Packed  Three  Dozen  to  Box 
5-CENT  SIZE. 
j|  COSTS  $1.50,  with  one-half 
H      doz.  free.  Sells  for  $2.10. 
H      Profit  40  per  cent 


Both  Sizes — 19. 
10-CENT  SIZE. 
COSTS  $2.50,  with  one-half 
doz.  free.  Sells  for  $4.20. 
Profit  68  per  cent. 


H  R.  A.  HOLCOMBE  &  CO.,  Pacific  Coast  Agents.  | 

H  50  Clay  Street,  San  Francisco,  Cat  H 
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The  Money  You  Save 
Is  What  Counts. 


If  you  spend  a  large  part  of  your  PROFITS  in  doing  Needless  Work,  your  BANK  ACCOUNT  will  l>«  corres- 
pondingly smaller. 

THE  McCASKEY  ACCOUNT  REGISTER  SYSTEM  takes  care  of  all  your  accounts,  giving  you  C0MFLE1  1 
DETAILS  of  every  Transaction,  and  every  Transaction  is  completed  at  the  time  it  is  made. 

Cash  Sales.  Credit  Sales,  Cash  on  Account  C.  0.  D.,  or  Exchange  Sales,  Money  Received  on  Account  or 
Money  Paid  out— all  done  WITH  ONLY  ONE  WRITING.  Credit  Sales  handled  as  fast  as  Cash  Sales.  No  For- 
getting  to  charge  goods.    No  disputes  with  customers.   No  Night  Work.   It  is  a  Collector  and  a  Trade  Getter. 

Our  64-page  Catalog  is  FREE. 
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WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Continually  Earns  You  a  Profit. 

A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND  CAL 

ThTwVa*^  Sacramento,  toil ,  Spokane,  Wash.;  Portland,  Ore.;  Seattle.  Wash.;  San  Jose,  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers, 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quick 
Sale  and  a  Good  Profit* 


We  Sell 


Rice ! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S.  F. 

New 
Sauerkraut 

J  Orders 
«J  Promptly 
j  Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Perfection  of 
*'  r  is  the  Product 

California 

AWAIIAN 


EFINING 

ANY  

re  to  specify 

 ## 

when  send- 
ing your  order  to 
your  Jobber  
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is  good  to  have,  whether  on  a  "stock  deal"  or  a  Mince  pie..  If  the  pie  be  a  NONE  SUCH  MINCE  pie  the  Inside  Informa- 
tion is  a  "sure  thing."   Break  a  cake  of 


and  get  the  whif  of  the  spices;  see  the  whole  raisins  and  currants;  tasfie  the  beef-apples-sugar  blend  and  then  real- 
ize that  you  cannot  make  so  good  a  Mince  Meat  at  the  price — and  certainly  not  now  with  prices  so  high. 


THE  GOOD  GROCER 


who  sells  you  NONE  SUCH  MINCE  .MEAT  knows  all  this  and  that's  why  many  stores  offer 
"iki  other  brand."  And  (hen,  too,  it  is  profitable  to  handle  NONE  SUCH — profitable  in  money 
and  friends;  both  count. 

Housewives  whose  mothers  taught  them  to  use  NONE  SUCH  are  now  "insisting"  on  that 
brand  and  will  refuse  (Ik-  "just-as-good"  kind.  There  is  no  real  substitute  for  NONE  SUCH. 
You  want  the  best.   Get  NONE  SUCH.   Take  no  other. 

Pies==Cakes==Puddings==Cookies 

MERRELL-SOULE  COMPANY  Principal  Offices,  SYRACUSE,  N.  Y. 
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Tyler's 


A-e  PURE  and  PERFECT. 
'As  good  as  Tyler's  is  recognized 

as  the  highest  praise  for  SPICES, 
FLAVORING  EXTRACTS,  BAKING  POWDER 
and  'OAST ED  COFFEE. 


PURITY  does  no!  constitute  PERFECTION. 
TYLER'S    ^   PRODUCTS  uot  o aly  possess  the 

HIGHEST  STANDARD  of  PURITY,  but  they  are 
PERFECTLY  MADE— PERFECTLY  PACKED. 
They  were  PURE  and  PERFECT  before  we  had 
a  Pure  Food  Law. 


ucts 


H.  Tyler  &  Son. 

09-711  Harrison  St. 


San  Francisco. 
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Pure  Food 

is  discussed  in  the  "Beer  Line"  it  means 

the  famous 
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BOHEMIAN"  Lagerf 

of  the 

Buffalo  Brewing  Co. 
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OUR  WATCH  WORDS 


We  Consider  that  the  Legitimate 
Grocer  is  Entitled  to  Protection 

from  the  Tactics  of 
the  Unscrupulous 
Cutter.     We  protect 
the  Retail  Selling- 
Price  of  our  Goods. 
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Del  Monte  Milling  Company 
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Kingan  &  Co.,  Ltd.,  have  completed  a  model  building  in  every  respect. 
It  is  the  finest  on  the  Coast,  and  is  the  equal  of  any  in  this  country.  It  is 
built  entirely  of  concrete  and  iron  and  has  every  facility  known  to  science 
for  keeping  it  clean.  There  are  all  modern  conveniences  for  handling  King- 
an's  Own  Cure  Hams,  Sugar-Cured  Bacon,  Lard  and  Canned  Meats=  The  meat 
is  slipped  into  the  cellar  direct  from  the  cars,  where  it  is  washed  and  hung 
on  Trees.  These  Trees  are  then  rolled  into  the  smoke  houses,  and  from 
thence  to  the  different  departments  for  distribution  to  the  trade. 


All  of  Kingan's  Own  Cure  Jdeati,  Lard  and  Canned  Meats  have  been  in- 
spected under  the  law  and  passed.  This  inspection  does  not  determine  the 
flavor  of  the  meat;  that  is  for  the  consumer  to  decide,  and  no  one  is  more 
competent  than  the  consumer,  who  is  and  should  be  the  judge  of  what  is 
good  and  wholesome  food. 

Owing  to  the  recent  disaster  Kingan's  Own  Cure  Meats  could  not  be  se- 
cured in  sufficient  quantities  to  supply  the  trade.  But  now,  with  this  fine 
new  building  and  modern  equipment  they  are  in  a  position  to  promptly  fill 
all  orders  received  for  their  meats  on  the  day  that  the  order  has  been  re- 
ceived, and  every  merchant  should  push  the  sale  of  Kingan's  Own  Cure 
Hams,  Sngar-Cured  Bacon,  Canned  Meats  and  Lard. 

KINGAN  &  CO.,  LTD. 
450  Druinm  St. 

Telephone  Temp.  4775.  San  Francisco. 
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MARRED 

"ENTERPRISE" 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  an  ornament 
in  the  store.  Get  our  catalogue 
at  once,  illustrating  every  desir- 
able kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 


i 


Is  your  equipment  good  ?     Then  make  it  better 
Dont't  rest  till  you  have  the  BEST — 

"ENTERPRISE" 


The  experience  of  all  users  proves 
that  the  "Enterprise"  Rotary  Smoked 
Beef  Shaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue   thinness    to    Vs    of   an  i  nch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHARPENING  DEVICE 

Write  us  for  catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  v  K)d  Chop- 
pers, Improved  Self-Priming  and 
Measuring  Pump,  and  othe  r  specialties 
demanded  by  enterprising  grocers. 

The  Enterprise  Mfg.  Co.  of  Pa. 
Philadelphia,  U.  S,  A. 

San  Francisco  Office,  488  Market  St. 


SHARPENING  DEVICE 


No.  125  (with  2  Blades 
No.  129,  (with  1  Blade) 


$22.50 
$22.50 


Earx  D.  Eddy,  Editor.  SAN  FRANCISCO.  CAL.,   NOVKIOER  8  1907.        Vol.  12     No.  44. 


Parcels  Post, 


Organized  Effort  Wins. 


The  Menace  of  Planned  Legislation  to 
the  Retailer. 


A  CALL  TO  ARMS. 


(By  John  A.  Green,  Secretary  National 
Association  of  Retail  Grocers.) 


The  postmaster  general,  in  his  ad- 
dress, at  Boston,  Mass.,  October  12,  to 
the  postmasters  of  New  England,  dwelt 
at  some  length  on  the  history  of  the 
rural  delivery  and  the  parcels  post 
system  as  recommended  by  himself. 

It  is  very  evident  that  the  efforts  of 
the  retailers  of  the  United  States  are 
being  felt  and  their  position  realized. 

There  is  no  contention  in  regard  to 
the  rural  delivery,  but  that  the  govern- 
ment should  enter  into  competition  in 
any  possible  way  with  the  retail  mer- 
chant, is  a  position  that  cannot  be 
overlooked  or  treated  in  any  slight 
manner. 

The  postmaster  general  says  that  the 
two  interests  who  are  opposed  to  the 
parcels  post  in  this  country  are  the 
express  companies  and  the  country 
retail  merchants. 

The  large  cities  may  or  may  not 
feel  the  effects  of  this  competition 
brought  about  by  the  adoption  of  this 
measure  but  it  would  be  very  strange 
indeed  if  they  were  not  affected  to  a 
greater  extent  than  may  be  at  first  an- 
ticipated. 

True,  the  retailer  has  not  taken  ad- 
vantage of  his  opportunities  in  keep- 
ing in  touch  to  the  extent  of  advertis- 
ing his  products  and  business  to  the 
consumer. 

About  a  year  ago  I  advocated  the 
putting  out  of  an  illustrated  catalogue 
that  could  have  been  gotten  up  with 
other  interests  in  connection  with  the 
retail  grocery  interests  that  would 
have  cost  but  very  little  and  be  very 
effective. 

We  do  not  wish  to  be  placed  in  the 
position  of  the  English  merchants,  who 
appeared  before  the  postmaster  gen- 
era} a  little  over  a  year  age.   The  gen- 


tleman introducing  the  delegation  said 
that  these  gentlemen  had  the  honor  of 
representing  the  entire  retail  business 
of  Great  Britain,  and  after  reviewing 
the  parcels  post  and  postal  check  cur- 
rency at  some  length  the  postmaster 
general  said  that  the  time  when  they 
should  have  protested  was  when  these 
bills  were  before  parliament,  when  not 
a  voice  was  raised  in  opposition  to 
them. 

The  English  government,  after  put- 
ting into  operation  the  parcels  post 
and  postal  currency,  undertook  to 
amend  the  law  so  as  to  make  the  mail 
man  the  collector  for  the  goods  deliv- 
ered, or  in  other  words,  an  amendment 
that  would  provide  a  C.  O.  D.  system, 
connected  with  the  postal  delivery. 

The  amendment  to  the  parcels  post 
system  as  already  in  vogue,  viz. :  to 
carry  weights  from  four  pounds  to 
eleven  pounds,  is  but  an  entering 
wedge  for  a  further  addition  at  some 
time  in  the  near  future. 

The  very  fact  of  there  being  before 
congress  the  last  two  years  such  a  bill 
as  the  Henry  bill  is  proof  positive  of 
the  demands  of  the  interests  who  are 
(Continued  on  page  11.1 


Grocery    Trade    of    San  Francisco 
Profit    by    United    Influence  of 
Many  Dealers. 


Laws  Won. 


The  following  laws  have  been  se- 
cured by  the  efforts  of  the  California 
Retail  Grocers'  and  Merchants'  Asso- 
ciation: 

1.  Permitting  the  Attachment  of 
the  wages  of  public  officials. 

2.  Making  a  Wife's  Separate  Prop- 
erty responsible  for  family  bills  for 
the  necessaries  of  life. 

3.  Mutual  Fire  lusnrance. 

i.   Extending  life  of  open  book  ac- 
count to  four  years  instead  of  two. 
less  check  "with  intent  to  defraud"  a 
state's  prison  offense. 

6.  A  fair  guaranty  clause  In  the 
pure  food  law. 


When  the  beer  bottlers  advanced  the 
price  on  their  product  10c  per  dozen, 
it  was  at  the  expense  of  the  grocers 
because  the  advance  was  not  sufficient 
J  to  make  it  impossible  for  beer  to  be 
j  sold  at  10c  per  bottle  as  before. 

Protests  of  the  individual  grocers 
■  were  unavailing. 

It  was  only  when  the  Associated  Re- 
tail Grocers  insisted  that  they  must 
j  have  a  profit  on  the  $1  beer  or  they 
would  not  handle  it  till  the  price  was 
reduced,  that  the  bottlers  saw  they  had 
to  act. 

They   tried   to   maintain   a  higher 
!  grade  of  prices  for  their  beer.    If  the 
extra  quality  and  extra  demand  war- 
ranted a  higher  price  by  them  to  the 
grocer,    than    the    local    beers  com- 
!  manded,  it  certainly  warranted  their 
helping  the  grocers  to  get  a  higher 
i  price  from  consumers. 

It  only  took  two  weeks  for  the  bot- 
tlers to  decide  that  the  quality  and  ad- 
vertising of  their  product  had  not  built 
up  a  demand  sufficient  to  make  the 
!  great  mass  of  beer  drinkers  pay  2  for 
25c  for  their  beer  rather  than  10c  for 
a  local  beer. 

In  certain  localities  this  was  true. 
In  many  localities,  the  dealer,  by  re- 
j  fusing  to  handle  any  of  the  beers  sold 
j  for  10c,  was  able  to  force  all  his  trade 
that  bought  of  him  to  take  the  North- 
ern beers. 

Some  of  these  dealers  lost  no  busi- 
ness. Others  lost  many  customers. 
Still  others  found  their  trade  demand- 
ing 10c  beers.  Many  non-association 
grocers,  finding  their  neighbors  selling 
only  2  for  25c  beers,  advertised  the  10c 
beers  widely. 

The  bottlers  found  they  could  not 
maintain  a  higher  rate  for  the  dealers. 

They   realized    that    the  organized 


POINTS  TO  WATCH == PAGE  15. 


16 


THE    RETAIL    GROCERS'  ADVOCATE 


Port  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 

Golden    Poppy  Cereals 

Encore  Pancake  Flour, 


Port  Costa  Milling  Co. 

210  Battery  Street  San  Francisco 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fail- 
profit  to  the  grocer. 

Pitre  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
aiid  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality— sim- 
ply less  profit  for  the  grocer. 


dealers  would  not  stand  for  the  higher 
rate  from  them. 

So  Tacoma  and  Rainier  lowered 
their  price  to  90c.  Then  Olympia  price 
was  also  lowered. 

These  concerns  all  tried  hard  to  help 
the  grocers  get  the  extra  profit.  They 
should  be  remembered  and  their 
products  given  preference..  Olympia 
beer  should  receive  special  considera- 
tion. 

The  grocers    must    remember  that 
the  only  reason  they  have  received 
consideration  has  been  because  it  was 
demauded  by  their  organization. 
 +  

PARCELS  POST. 

(Continued  from  page  9.) 
seeking,  not  to  cripple  the  express 
companies  as  is  generally  supposed, 
but  rather  to  assist  in  furthering  the 
business  of  the  houses  engaged  in  that 
kind  of  distribution. 

I  can  only  add  one  more  word  to  the 
warning  already  given,  that  no  effort 
should  be  spared  to  reach  the  men  who 
have  the  vote  in  the  coming  congress, 
and  impress  upon  them  the  advisabil- 
ity, and  in  fact  the  necessity  of  oppos- 
ing the  parcels  post  bill. 

We  are  sure  of  men  like  Senator 
Dolliver,  whose  views  are  known  and 
who  has  never  hesitated  to  speak  in 
opposition  to  this  system.  The  follow- 
ing are  quotations  from  a  spesch  made 
before  his  constituents: 

"I  look  with  alarm  on  the  invasion 
of  the  desk  and  warehouse  merchants 
in  the  cities  against  our  country  mer- 
chants. 

"I  believe  the  mail  order  houses 
were  a  humbug  to  start  with. 

"I  am  a  believer  in  the  country  town 
and  country  merchant. 


"They  are  a  power  in  upholding  our 
towns,  our  cities  and  our  states. 

"Our  nucleus  of  civilization  centers 
in  our  little  cities  and  towns. 

"To  save  American  civilization  we 
have  got  to  stop  the  drainage  that  is 
being  carried  on  by  the  large  concerns 
in  Chicago  and  other  large  trade 
centers." 

The  retail  merchants  in  the  states 
of  Pennsylvania,  Ohio,  Illinois  and 
Towa,  are  using  every  effort  in  their 
power,  and  indeed  nearly  every  state 
in  the  union  is  aroused  to  action  in 
opposition  to  this  sort  of  legislation. 

John  A.  Green,  Secretary. 


GUARANTY  REQUIRED. 

In  several  recent  issues  of  the 
Trade  Press  Bulletin  we  have  earnest- 
ly endeavored  to  point  out  the  neces- 
sity of  securing  a  correct  guaranty 
when  buying  goods,  and  the  absolute 
necessity  of  the  attendance  at  meet- 
ings, especially  at  this  time,  by  the 
members  of  the  several  associations. 

It  can  safely  be  said  that  rarely  if 
ever  does  a  member  of  the  association 
who  attends  his  meetings  get  into 
trouble  or  meet  with  failure. 

The  time  has  come  when  we  should 
use  the  utmost  care  in  living  up  to 
the  requirements  of  the  pure  food  law. 

The  commissioners  under  Dr.  H.  C 
Wiley,  have  given  out  their  decision 
in  regard  to  the  placing  on  cans  re- 
ceived prior  to  that  time. 

A  few  persons  have  already  been 
arrested  and  made  to  pay  a  small  fine. 

This,  possibly,  is  but  the  beginning 
of  the  enforcement  of  the  law,  and  it 
will  be  but  a  short  time  before  the  in- 
spectors in  all  parts  of  the  country 
will  take  a  vigorous  hand  in  the  en- 
forcement of  the  law. 


To  avoid  any  complications,  tret  to- 
gether in  your  local  meeting,  talk 
over  such  matters,  and  you  will  find 
great  good  emanating  from  association 
with  one  another. 

A  perfect  understanding  of  the  law 
through  a  discussion  of  the  law  and  a 
great  benefit  from  every  standpoint. 

To  say  that  we  are  not  acquainted 
with  the  law,  or  that  we  are  ignorant 
of  its  provisions  will  not  be  taken  as 
an  excuse.  Neither  will  it  save  us  from 
the  penalty,  and  unless  we  have  a 
proj.-er  guaranty  signed  in  ink  from 
the  wholesaler  selling  the  goods,  we 
must  expect  to  stand  the  consequences. 

Attend  your  meetings. 

John  A.  Green,  Secretary. 

GROCER  CANDIDATES  LOSE. 


The  political  pot  was  sizzling  all  the 
past  week.  Tuesday  it  boiled  over. 
The  returns  show  that  the  Republican 
ticket,  which  carried  President  John 
W.  King  as  a  supervisor,  was  defeated. 
The  Union  Labor  ticket,  on  which  Jos. 
A.  Stulz  was  candidate  for  Public  Ad- 
ministrator, and  Fred  L.  Matthes  for 
Supervisor,  also  lost. 

The  election  resulted  in  the  selection 
of  men  of  high  character  for  local 
municipal  offices.  Mayor  Taylor  is  a 
man  of  the  highest  integrity.  He  goes 
into  the  position  of  Mayor  untrani- 
meled.  If  he  can  induce  the  influences 
that  want  lower  wages  to  keep  their 
hands  off  the  Labor  situation  and  al- 
low the  law  of  supply  and  demand  to 
regulate  prices,  the  city  of  San  Fran- 
cisco will  see  two  years  of  wonderful 
prosperity  in  spite  of  conditions  else- 
where. 


ALWAYS  UNIFORM  I 
ALWAYS  RELIABLE  I 
ALWAYS  THE  BEST  1 


B.  T.  Babbitt's 
Concentrated  Lye, 


The  ready  soap  maker— a  powerful  disenfeclant — 
an  excellent  fertilizer,  for  clipping  prunes,  sprajing 
trees,  etc. 


Manufactured  b* 


B.  T.  BABBITT,  (Inc.)  STEW  YORK  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

SOAP  POWDEL 

A  IEW  AKTKLK. 

Fur  sating  lilor 4  tifaa 

83  ■KtSBOmt  ST. 


The  C.JB.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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Sperry  Flour 


and  make  a  good 


PROFIT 


The  most  Popular  Brand  on  the  Market 
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PAPER  BOXES  FOR  FRUIT. 


OREGON  PRUNE  CROF. 


California   Shippers  Making  Experi- 
ments with  Cheaper  Material. 


The  Pacific  Coast  Seeded  Raisin 
Company  is  inaugurating  a  series  of 
experiments  with  paper  boxes,  in  an 
attempt  to  find  some  substance  which 
will  take  the  place  of  wood,  in  the 
packing  of  raisins,  and  incidentally  of 
all  dried  fruits  in  California.  The 
wooden  boxes  have  become  very  ex- 
pensive and  will  continue  to  grow  so 
as  the  price  of  lumber  grows.  It  has 
how  come  to  the  place  that  any  sub- 
stitute which  would  be  cheaper  to 
handle,  and  at  the  same  time  as  dur- 
able and  in  any  degree  as  satisfactory 
as  WOod,  would  be  welcomed  by  the 
shippers,  as  well  as  the  buyers,  who 
are  paying  high  on  the  finished  pro- 
duct, in  order  that  the  packer  may 
keep  his  margin. 

A  batch  of  the  prepared  material 
from  which  these  boxes  are  made  up 
has  been  shipped  in  to  the  Pacific 
Coast  plants  by  the  Schmidt  Litho- 
graphic Company  of  Oakland,  who  are 
among  the  pioneer  firms  in  this  line, 
and  it  has  been  asked  that  a  trial  be 
given  this  new  material.  Manager  De- 
toy  says  that  he  will  certainly  give  it  a 
trial,  and  he  expects  fair  results, 
though  he  has  his  doubts  of  the  abso- 
lute feasibility  of  the  idea. 

The  merits  of  the  paper  box  are  ob- 
vious. It  saves  expense  in  freight  as 
it  is  very  much  lighter  than  the  wood- 
en case,  and  this  item  counts  up  when 
it  comes  to  shipping  thousands  of  the 
packed  fruit  in  a  season.  But  the  job- 
ber is  principally  interested  in  this. 
The  packer  has  more  interest  in  the 
price. 

 *  

PARCELS  POST  OPPOSED. 
Hardware    Association    Declares  It 
Would  Be  a  Menace  to  Retailers. 

ATLANTIC  CITY,  N.  J.,  Oct.  25.— 
Declaring  that  it  was  wrong  for  the 
United  States  postal  authorities  to  act 
as  an  express  company  for  houses  do- 
ing a  mail  order  business,  the  Na- 
tional Hardware  Association  went  on 
record  at  its  closing  session  here  to- 
day as  strongly  opposing  the -parcels 
post.  The  association  declared  that 
the  general  stores,  known  as  the 
country  stores,  were  a  great  advantage 
to  the  country  and  that  the  parcels 
post  would  be  a  menace  to  the  two 
hundred  thousand  retail  merchants 
throughout  the  country. 


Yield  Estimated  at  20  Million  Pounds 
and  Worth  $1,000,(100. 

The  Portland  "Oregonian"  says  that 
prunes  will  put  $1,000,000  into  the 
pockets  of  Oregon  farmers  this  season. 
The  crop  will  amount  to  upwards  of 
20,000,000  pounds  in  the  Willamette 


and  Umpqua  valleys,  and  350  freigth 
cars,  carrying  upwards  of  30  tons  of 
dried  fruit  each,  will  be  required  to 
haul  this  product  to  the  Eastern  mar- 
kets. 


The  two  Japanese  cruisers  Kurania 
and  Ibuki,  each  14,000  tons,  were 
launched  between  the  21st  and  24th 
of  last  month. 


MAPLEINE 


The  new  vegetable  extract  with  the 


genuine  old-fashioned  maple  flavor. 
A  product  that  sells  rapidly  wherever 
introduced.  Makes  syrup  belter  than 
maple  at  a  nominal  cost  and  is  must 
delicious  for  flavoring  candies,  cakes, 
ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


John  H*  Spohn  Co,,  Agents, 
50  Clay  St*,  San  Francisco. 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wash. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHEME  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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California's  Best  Advertised  Product 


DELLI'S 


Chocolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

CHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 

"           Cocoa,  1-2  lb.  tins     -    -  -  25c. 

Eagle  Chocolate,  l-lb.  -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 

POINTS  TO  WATCH. 


CREDITS. 
The  present  financial  conditions  do 
not  warrant  any  chances  being  taken 
on  accounts — either  old    or  new. 
Watch  'em. 

PACKAGE  OATS. 
Advances  certain  ere  long'. 

FIVE  CENT  MILKS. 
Five  cent  canned  milks  will  soon  he 
a  tiling'  of  the  past.  The  smaller  size 
is  being  discontinued  by  the  canners. 

PICKLES. 
Pickles  bought  at  present  quotations 
will  yield  a  profit  later  because  of 
the  mathematical  certainty  of  ad- 
vances. 

N.  B. — The  financial  situation  daily 
becomes  brighter,  but  caution  should 
be  the  keynote  .  of  all  transactions. 
It  is  not  advisable  to  do  any  more 
credit  business  than  is  absolutely  nec- 
essary, under  existing  conditions. 
These  conditions  permeate  all  lines  of 
business;  the  retailer  being  appre- 
hensive of  his  credit  customer  and 
enforcing  prompter  payments  than  us- 
ual, while  the  jobbers  are  drawing 
the  tightest  sort  of  rein  over  the  re- 
tailers, not  only  as  regards  the  actual 
accounts  involved  but  also  extending 
into  a  more  or  less  rigid  scrutiny  of 
business  methods  on  the  part  of  the 
bnver  who  wants  credit. 

The  settlement  of  the  local  election 
has  gone  a  great  way  towards  reliev- 
ing the  suituation  and  as  soon  as  the 
gold  shipments  now  en  route  from 
the  East  arrive  here  conditions  will 
asisume  their  normal  shape.  In  the 
meantime  let  the  retail  dealer  be  con- 
servative in  every  detail  of  his  busi- 
ness. Watch  your  credits  and  open 
no  new  accounts  unless  absolutely  sat- 
isfied of  the  ability  of  your  customer 
to  satisfy  his  obligations.  Let  your 
purchases  from  the  jobber  be  limited 
by  your  actual  capital. 

 ♦  

FREE  DEALS. 

Peet  Bros.  ^Ifg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5% 
cases  $3.55;  10  cases  $3.50;  30  cases. 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  with 
each  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list 
prices: .  .5%  cases,  $4.20;  10  cases, 
$4,15;  30  cases,  $4.10.  Effective  July 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — %  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25y2  boxes  at  4.55  two  and  one-half 
boxes  free.    With  fifty  boxes  at  4.55 


fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. —  y2  case  free 
with  5V&  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Broniangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goo.is 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  ten 

Malta  Vita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
cases. 


SUGAR. 

The  local  market  has  shown  no 
change  during  the  past  week. 

\c\>  York,  Oct.  31  Willott  &.  Gray 

report  : 

The  Week — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quota- 
tions this  date  are:  Molasses,  (3.00; 
Centrifugals,  $3.90;   Granulated,  4.65. 

Haws — Other  matters  have  taken 
the  place  of  interest  in  the  sugar  mar- 
ket during  the  week  under  review. 

The  European  beet  crop  has  been 
further  helped  by  continued  favorable 
weather. 

The  Cuba  crop  also  has  benefited 
by  rains  where  wanted. 

Small  remaining  stocks  available 
from  last  crops  of  cane  sugars  steady 
the  market,  and  avoid  declines  which 
might  naturally  result  from  the  panic 
extending  from  Wall  Street  over  the 
entire  country,  a  panic,  which,  in  our 
opinion,  is  unwarranted  by  the  mater- 
ial conditions  of  the  country  and  will 
soon  be  over,  although  its  disastrous 
results  may  be  felt  for  a  long  time. 

Louisiana  crop  harvesting  is  now 
j  in  full  swing,  but  there  is  not  sufficient 
grinding  as  yet  to  warrant  change  of 
estimates. 

Refined — The  financial  situation  af- 
fects, to  some  extent,  the  consumption 
of  refined  sugar,  and  a  more  or  less 
extent  the  manufacture  and  sale  of  the 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon, 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

South   San  Francisco 

San  Mateo  County 
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domestic  cane  and  beet  sugars,  the 
influence  being  shown  in  a  departure 
from  the  announced  policy  of  selling 
the  latter  at  only  10  cents  per  100  lbs. 
reduction  from  Cane  Granulated.  The 
difference  has  been  increased  to  20 
cents  per  100  lbs.  (to  basis  of  $4.60 
less  1  per  cent  at  New  York),  evident- 
ly to  relieve  the  beet  sugar  factories 
from  the  monetary  pressure  of  carry- 
ing over  a  large  part  of  their  product 
as  in  other  years.  This  difference, 
liable  to  be  restored  to 
improvement  in  financial 


however,  is 
10  cents  on 
conditions. 
The  close 


is  quiet. 
COFFEE. 
C.  E.  Bickford,  under  date  of  Nov. 
4  says: 

The  importations  of  Central  Ameri- 
can coffee  to  this  market  for  the  sea- 
son 1906-1907  have  practically  ended 
and  there  now  remains  in  first  hands 
but  20,000  bags.  More  than  half  of 
this  remaining  stock  is  composed  of 
the  very  lowest  grades,  for  which  we 
are  experiencing  little  demand.  The 
more  desirable  offering  of  the  better 
grades  have  been  entirly  absorbed 
and  a  premium  over  today's  quota- 
tions could  doubtless  be  obtained, were 
stocks  available.  Second  hands  have 
been  tempted  by  the  higher  range  of 
values  to  market  any  surplus  holdings, 
but  trading  has  been  limited  in  this 
way,  since  stocks  in  second  hands  are 
small  and  new  crop  are  eagerly  antici- 
pated. Owing  to  the  unsettled  finan- 
cial conditions  in  New  York,  the  effect 
of  which  has  been  felt  throughout  the 
United  States,  business  has  been  han- 
dicapped to  some  extent  and  dealers 
will  probably  continue  to  refrain  from 
buying  in  quantity  until  these  condi- 
tions have  been  alleviated. 


The  New  York  market  on  Brazil 
coffees  has  been  dull  and  featureless, 
spot  coffees  declining  %  to  %  and 
futures  50  to  60  points  during  the 
month.  The  demand  has  naturally 
been  curtailed  by  depressed  conditions, 
but  will  improve  when  the  uncertain- 
ty of  the  present  situation  is .  past 
Receipts  at  the  ports  since  July  1st 
are  now  5%  million  bags  as  against 
8  millions  to  Nov.  1st  last  year. 
RICE. 

New  York,  Oct.  29th. ~ Dan  Taimage's 
Sons'  Co.,  report: 

"In  spite  of  the  strenuous  experi- 
ences in  financial  circles  the  past 
week,  the  demand  for  Rice  has  been 
active.  Even  at  such  times  people, 
as  a  rule,  have  to  eat,  and  Rice  is  the 
one  article  in  the  long  list  of  bread- 
stuffs,  which  has  been  maintained  at 
about  normal  values  as  compared  with 
past  two  years.  Other  products  have 
advanced  from  twenty  to  fifty  per  cent. 
Receipts  are  a  trifle  increased,  and 
being  ready  for  immediate  delivery, 
find  ready  buyers.  Medium  grades  are 
not  in  full  supply  and  Japan  sorts  of 
whole  grain  and  sightly  character  are 
filling  the  bare"  sports  in  assortment. 
This  in  a  measure  accounts  for  the 
full  prices  acceded  to  by  buyers. 

"Advices  from  the  South  note  fair 
demand  on  the  Atlantic  Coast.  At 
New  Orleans  a  good  demand  prevails 
and  prices  are  held  firmly.  In  the  in- 
terior, Southewest  Louisiana  and  Tex- 
as, reports  are  of  a  gloomy  character. 
Continued  rain  for  weeks  in  Texas  has 
blasted  the  early  hopes  of  planters, 
and  the  embargo  on  freights  in  Louis- 
iana has  occasioned  great  interruption 
DRIED  FRUIT. 

A  condition  of  stagnation  now  rules 
in  this  line  and  nothing  much  will 


be  doing  until  the  money  situation 
clears  itself.  Coast  apples  have  weak- 
ened in  sympathy  with  Eastern  values. 
Peaches  are  somewhat  firmer  than 
they  have  been  and  lower  grades  are 
becoming  scarce. 

RAISINS. 

The  bottom  has  dropped  out  of  this 
line  just  at  present.  Packers  are  busy 
on  orders  already  booked,  but  no  fu- 
ture business  is  now  being  placed. 
Rain  in  the  Fresno  section  has 
strengthened  the  situation  to  a  slight 
degree.  There  is  nothing  doing  except 
for  absolutely  current  needs.  This 
commodity  will  of  course  be  active 
active  as  soon  as  financial  conditions 
right  themselves. 

PRUNES. 

The  tight  money  market  is  causing 
some  reduction  in  values,  and  such 
values  as  are  quoted  are  influenced 
largely  by  the  holder's  financial  con- 
dition. The  market  will  recover  itself 
as  soon  as  buying  commences  again. 
WALNUTS. 

The  crop  of  walnuts  is  shorter  than 
the  growers  at  first  figured,  and  it 
now  looks  as  though  the  crop  will  to- 
tal 66%  to  75  per  cent  of  what  was 
originally  estimated. 

ALMONDS. 

These  nuts  still  continue  unreason- 
ably weak  and  are  well  bought  at  pres- 
ent quotations. 

CANNED  FRUITS. 

The  situation  in  this,  line  is  dead  at 
the  present  time  owing  to  conditions 
generally  known  to  the  trade. 
CANNED  TOMATOES. 

California  packers  are  working  over- 
time in  their  efforts  to  pack  as  large 
a  quantity  of  tomatoes  as  the  season 


Folg'er's  Golden  Gate 


HP 

leas 


The  choice  of  flavor 
Is  a  mutter  of  taste. 


!s  it  a  good  business  policy  to  push  the  sale  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 

quality  and  purity? 

Folger's  Golden  Gate  teas  please  consumers,  pay 
grocers  a  good  prof  it  and  increase  tea  sales.  Six  flavors. 

Japan        Ceylon         English  Breakfast 
Oolong       Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 
J,  A.  GOLGER  &  CO.,  San  Francisco, 

Importers  of  Pure  Teas. 
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will  permit.  Every  day  of  rainy 
weather  means  that  much  smaller 
pack. 

BEANS. 

We  have  a  firm  market  in  this  line, 
but  the  same  conditions  apply  as  to 
the  quantity  of  business  being  done, 
the  scarcity  of  cash  having  it's  effect. 
PICKLES. 

Final  estimates  for  the  pickle  crop 
of  1907  are  in.  The  result  is  a  big 
disappointment.  California  and  Wash- 
ington are  the  only  two  States  return- 
ing a  full  crop.  Kansas,  New  Jersey 
and  Rhode  Island  about  60  per  cent; 
Minnesota,  45  pe  rcent;  Michigan, 
Massachusetts,  Maryland  and  Wiscon- 
sin, 40  per  cent;  Indiana,  Iowa,  Mis- 
souri, New  York  and  Virginia,  about 
35  per  cent;  Oregon,  75  per  cent;  Col- 
orado, about  the  same;  Arkansas,  Ne- 
braska, Utah,  Connecticut  and  West 
Virginia,  about  50  per  cent;  Ohio, 
about  50  per  cent;  Ohio,  about  25  per 
cent.  ' 

Last  year  at  this  time  there  were 
large  stocks  of  pickles  which  had  been 
carried  over  from  the  previous  year. 
This  year  there  is  practically  none. 
The  net  result  is  that  there  is  prob- 
ably not  25  per  cent  as  many  pickles 
available  now  as  last  year  at  this 
time.  There  is  only  one  finish  to  a 
market  based  on  this  kind  of  a  situa- 
tion. 

FISH,  ETC. 

New  York,  Oct  31  Strohmeyer  & 

Arpe  Company  report: 

"Our  Herring  market  is  unchanged, 
with  large  arrivals  and  prices  in  buy- 
er's favor.  Norway  fancy  fat  herrings 
show  the  finest  quality  seen  for  years, 
and  prices  are  exceptionally  low. 

"Imported  Oil  Sardines — Almost  un- 
obtainable.  Catch  is  a  failure  all  over. 

"Norwegian  Smoked  Sardines — Get- 
ting very  scarce.  The  best  qualities 
will  soon  be  sold  out.  Some  of  the  best 
brands  have  been  withdrawn  from  the 
market,  as  no  supplies  can  be  had. 

"Mackerel — Irish  Mackerel  are  in 
good  demand,  but  good  stock  is  virtu- 
ally unobtainable. 

"Norway  Mackerel  are  virtually  sold 
out  in  primary  markets,  and  we  do  not 
think  any  more  can  be  had  in  Norway. 
Catch  is  very  much  smaller  than  last 
season,  and  the  proportion  of  large 
fish  exceptionally  small.  Demand  for 
Norway  Mackerel  is  very  good,  not- 
withstanding the  high  prices,  and  if  it 
continues  unchanged,  supplies  will 
soon  be  exhausted." 

HAT. 

Somers  &  Co.  report  under  date  of 
Nov.  5 : 

"There  has  been  a  marked  increase 
in  Hay  shipments  during  the  week 
ending  today.  Because  of  the  increas- 
ed receipts  the  situation  has  been 
somewhat  easier  during  the  past  few- 
days,  especitlly  as  the  present  finan- 
cial flurrv  is  tending  to  curtail  busi- 


ness somewhat.  With  all  Coast  indus- 
tries flourishing,  with  good  crops  and 
high  prices  we  can  see  no  good  reason 
for  any  continuation  of  the  present 
feeling  of  unrest,  and  although  the 
Hay  market  has  suffered  but  little  we 
believe  that  within  thirty  days  from 
now  banking  business  as  well  as  all 
commercial  lines  will  be  normal 
again. 

Nothing  but  a  long  period  of  finan- 
cial depression  will  lessen  the  con- 
sumption of  Hay  here  and  although 
most  retail  dealers  and  consumers  are 
reducing  their  stocks,  yet  all  of  them 
must  go  into  the  market  again  in  a 
short  time.  The  future  therefore  seems 
to  promise  a  much  better  feeling  than 
we  note  at  present. 

"Although  some  concessions  in  price 
are  being  made  in  order  to  effect  sales, 
yet  as  a  general  statement  the  market 
can  still  be  quoted  at  last  week's 
range,  which  we  give  today  as  folows:" 

Choice  Wheat  Hav  $19.00  to  $22.00 

Good  Wheat  Hay   17:00  to  1S.50 

Other  Grades  same         12.00  to  16.00 

Wheat  and  Oat    12.00  to  17.00 

Tame  Oat    11.00  to  16.50 

Wild   Oat    10.00  to  13.50 

Stock  Hav    8.00  to  9.50 

Alfalfa    9.00  to  13.50 

Straw,  per  bale  45  to  .S5 


MARKET  XOTES. 

Santa  Paula,  Cal.,  mail  advices  say: 
"Walnut  harvest  is  in  full  swing  in  the 
valley.  To  this  date  36  cars  havee 
been  shipped  of  20  tons  each.  Careful 
estimates  place  the  total  shipments 
from  Santa  Paula  and  Saticoy  at  close 
'■  to  100  cars.  The  nuts  are  of  fine  qual- 
|  ity  and  size,  the  meats  being  especially 
j  full,  clear  and  sound.  The  Limoneira 
Company's  olive  land  and  main  or- 
chards alone  wil  lship  about  25  cars 
of  the  above  total.  Lima  beans  are 
being  rapidly  sacked,  and  the  recent 
rain  has  done  but  slight  damage.  The 
crop  is  only  fair,  the  yield  of  the  Sati- 
coy, Santa  Paula  and  Filmore  districts 
being  about  75,000  bags." 

The  stock  of  dried  peaches  remain- 
ing in  the  hands  of  California  growers 
is  estimated  at  1,000  to  1,200  tons. 

It  is  expected  that  the  catch  of 
sprats  on  the  other  side  will  begin 
in  about  two  months.    Packers'  ideas 


It  is  estimated  that  the  population 
of  Australia  eat  more  meat  than  the 
people  of  any  other  country  in  the 
world.  The  consumption  of  meat  in 
the  colony  in  1900  was  estimated  at 
262  pounds  per  head  of  population  for 
the  year;  in  the  United  States  it  was 
179  pounds;  in  the  United  Kingdom  122 
pounds,  and  in  Germany  99  pounds. 

Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  thai 
there  is  an  attempt  to  introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Bout's  nnri  Anlmul  Itefusr.  We 
trust  that  the  trade  will  take  time  to 
investis-ate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Ammonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Franciaco 
Telephone  Temporary  3898 

Sole  Jlnnufacturorn  of  Ammouln  froai 
Vim- nil    Frodurln  on   tlie  I'aelflc  Count. 

SAN  FRANCISCO,  CAL 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  st vie  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  Is  on 
each  bottle — Root.  P.  Greer  Trade 
Mark  

KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

ITORT  SOAP 

LEXOX  SOAP 

P.  &  G.  XAPTHA  SOAP 

K.  C.  BAKING  POWDEg 

PROCTOB  &  GAMBLE  CANDLES 

ORANGE  CITY  RUSKS 

PEARLC  GUM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCARNO 


PARIS 


NEW  YORK 


Swiss  American  Bank 


SAN   FRANC  184  0 


Of  Locarno,  Switzerland 

San  Francisco.  Main  Office  Branch 

1452   Fillmore  St.  CAPITAL     5600,000  122  Montgomery  St 

SURPLUS  AND  UNDIVIDED  PROFITS,  S22O.0OO 
TOTAL  ASSETS,  $5,500,000 

San  Francisco  Oflicer* 
HENRY  BRFNNER,  President.  ALFRED  MONOTT1.  2nd  Yice-Pre». 

T.  C.  TOGNAZZIM.  1st  Vice-Pi  es.  A.  A.  M  K  II  F.I.ETTI.  Manager. 

OTTO  OTTESEN.  Asst.  Cashier. 
ACCOUNTS  OF  BANKS.  HRMS  AMI    INDIVIDUALS    RESPECTFULLY  SOMCIIEK 


RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  San  Francisco 

Samples  Mailed  on  Request 


IS 
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on  the  new  production  are  represent- 
ed to  be  10  to  15  per  cent  higher  than 
last  year. 

Writing  to  his  New  York  Corres- 
pondents under  date  of  October  25,  a 
well-known  packer  says:  "While  the 
dried  fruit  market  has  been  somewhat 
quiet  the  past  month,  yet  from  all  we 
can  learn  very  few  jobbers  have  goods 
enough  to  carry  them  through  the  first 
of  the  year,  consequently  will  have  to 
stock  up  in  a  short  time,  and  with  the 
small  quantity  of  dried  fruit  left  over 
here  on  the  Coast,  the  market  will 
advance  very  materially  whenever  the 
stocking  up  commences.  In  fact,  we 
do  not  believe  that  there  are  enough 
peaches,  apricots  or  prunes  on  the 
Coast  to  carry  the  trade  through." 

Regarding  the  situation  in  domestic 
sardines,  B.  O.  Bowers  &  Co.,  who  rep- 
resent a  large  number  of  the  packers, 
say:  "Usual  conditions  exist  at  the 
factories.  For  the  first  time  in  a  num- 
ber of  years  nearly  the  entire  packing 
industry  of  Maine  has  been  compelled 
to  suspend  operations  on  account  of 
there  being  no  fish.  Orders  in  hand 
at  present  are  in  excess  of  quantity 
that  has  been  packed." 

With  the  raisin  business  in  general 
still  very  quiet  in  the  Fresno  market 
there  are  some  new  features  develop- 
ing. One  of  these  is  a  quickening  in 
the  demand  for  seedless  mustcatels, 
which  have  been  rather  weak  for  the 
past  few  weeks.  It  is  further  said  that 
the  packers  are  willing  to  unload  at  a 
sacrifice  and  a  concession  on  the  gen- 
erally quoted  price  some  time  ago,  but 
that  they  have  in  some  cases  run 
short  on  this  deal  and  are  now  caught 
napping.  Most  of  this  seedless  crop  is 
now  out  of  the  hands  of  the  growers. 

Recent  rains  in  the  Fresno  district 
have  had  the  effect  of  spoiling  the 
confidence  of  many  of  the  growers  in 
the  weather  for  further  drying  of  the 
second  crop  of  muscatel  raisins.  It  is 
beginning  to  look  as  if  there  is  not 
to  be  much  good  drying  weather,  and 
already  it  is  said  that  fruit  from  the 
trays  is  going  into  the  crush,  as  the 
growers  who  owned  it  are  not  willing 
to  take  chances  with  the  uncertainties 
of  the  weather. 

The  California  fig  market  is  flat,  and 
the  reason  for  it  has  been  given  in 
Fresno  advices  as  the  action  of  some 
of  the  packers  in  cancelling  contracts, 
which  threw  the  goods  back  on  the 
hands  of  the  grower.  Other  reasons 
have  entered  in  strongly,  but  this  fac- 
tor has  helped  largely  to  "flatten"  the 
price  out.  Quotations  on  packed  goods 
hold  at  about  the  notch  they  have  been 
at  during  the  major  part  of  the  sea- 
son, but  the  price  for  sweat-box  figs 
is  decidedly  weak. 

It  is  reported  from  Seattle  that  1907 


salmon  pack  of  Southeastern  Alaska 
will  approximate  nearly  1,000,000 
cases. 

Strohmeyer  &  Arpe's  agent  in  Nor- 
way reports  by  cable  that  the  catch 
of  Iceland  herrings  yields  a  quantity 
of  231,000  barrels  this  season,  compar- 
ed with  250,000  barrels  last  season. 
The  North  Sea  herring  catch  amounts 
to  78,000  barrels  this  season,  compared 
with  53,000  barrels  last  season.  Prices 
this  season  are  below  those  of  last  sea- 
son and  considered  very  cheap. 

A  number  of  packers  in  Fresno  dis- 
trict are  unable  to  get  all  the  help 
they  need.  One  firm  is  offering  10  cents 
a  box  for  facing  prunes,  which  is  very 
much  in  advance  of  wages  generally 
paid,  and  they  have  not  succeeded  in 
filling  its  demand  for  labor. 

Reviewing  the  dried  fruit  situation 
on  the  Coast,  the  "Pacific  Fruit  World" 
says:  "The  market  is  somewhat  de- 
pressed generally  because  of  the  short- 
age of  cars  in  all  sections  of  the  State, 
prohibiting  the  free  movement  of  the 
fruit  from  field  to  packing  house  to 
Eastern  markets.  Another  feature 
tending  to  hinder  the  packers  is  scarc- 
ity of  help.  The  packers  being  unable 
to  get  the  fruit  out  of  their  houses 
cannot  take  the  offering  from  the 
growers,  and  as  a  result  the  market 
is  rather  weak.  Some  growers  are 
offering  at  a  sacrifice  in  an  effort  to 
save  their  crop,  but  the  stringency  of 
the  money  market  prevents  the  pack- 
ers from  taking  advantag  of  this  state 
of  affairs,  so  at  the  present  moment 
there  is  not  much  doing.  At  some 
parts  in  the  north  the  growers  being 
unable  to  get  cars,  are  hauling  their 
fruit  to  the  packing  houses  at  a  dis- 
tance. These  conditions  affect  more 
particularly  the  prune  and  raisin 
growers." 


TIME  TO  PULL  TOGETHER. 

Too  much  emphasis  cannot  be 
placed  on  the  duty  of  standing  shoul- 
der to  shoulder,  on  the  part  of  in- 
stitutions and  individuals,  in  a  time 
such  as  this.  Not  only  in  this  market, 
with  its  latent  jealousy  and  its  keen 
competitions,  but  everywhere  through- 
out the  country  where  capital  has 
struggled  with  capital  for  control  of 
properties  and  policies,  it  is  especially 
important  that  the  waste  of  energy 
consumed  in  conflict  should  be  united 
in  co-operation  to  restore  confidence, 
build  up  credit,  and  entrench  the 
financial  strength  of  the  country  be- 
yond th3  possibility  of  dislodgment. 
 «  

Do  not  antagonize  your  customers. 
If  they  have  ideas  which  do  not  fully 
agree  with  your,  own,  why  let  it  go  at 
that.  Do  not  make  a  fuss  over  it. 
Maybe  your  own  idea  sare  wrong  after 
all.    Always  listen  to  the  customer. 


Junket 
Tablets 

rs 


In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 


Jobber 
Sells 
Them. 

Chr.  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maiilard  &  Schmiedell 
300  Front  St. 

San  Francisco. 


The  clerk  should  not  talk  too  much. 
He  should  say  enough  to  start  the 
customer  talking  and  then  listen.  He 
ought  to  be  able  to  hold  up  his  end 
of  the  conversation,  but  his  main  point 
is  to  learn  the  customer's  desires  and 
satisfy  them.  It  requires  tact  and 
much  of  it. 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts., 


Oakland 
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Elastic  Starch 

Pops  Corn  Starch 

Tiger  Brand  Lump  Starch 

Standard  of  Excellence  and  Purity 
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J.  C. 

New  Haven,  Conn, 


Manufactured  by 

HUMBINGER  BROS.  CO. 


Keokuk,  Iowa 
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ASSOCIATION  ROSTER 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  afliliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST- 
l(<-mil  (irocers'  Association 

['resident. 

IP   li   Fa  richer — Sacramento,  CaJ 

l''irsl   Vice- President. 

J    Ft    Newberry — Los  Angeles,  Cal 
Seeoud  Vice-President. 

Fted  Dresser — Portland.  Ore 

Secretary 

FT     Haiieh,    Alameua.  ChI 


California    Retail    Grocers    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 
1st   Vice-President,    F.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.   Connolly,  San  Francisco. 
Directors: 

A.   A.   Jost,  Sacramento. 

W.  C.  Longstreth,  Los  Angeles. 

J.  R.  Newberry,  Los  Angeles. 

J.   J.   Hughes,   Nevada  City. 

J.  F.  Limpinsel,  Placerville. 

L.  Warnke,  Alameda. 

H.  K.  Duncan,  Oakland. 

L.  R.  Eccleston,  Fresno. 

F.   B.   Connolly,  San  Francisco. 

E.  Kilgore,  Sacramento. 

John  W.  King.  San  Francisco. 


ASSOCIATION  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 


PRESIDENT — John 

Valencia  Sts. 

1st  VICE-PRESIDENT- 

Mission  St. 

2nd  VICE-PRESIDENT 

339  Devisadero  St. 

TREASURER — John  F.  Schonier,  3119  24th 


VV.  Kins:,  22  nd  and 
A.  L.  Zett,  2S07 
-Jesse  W.  Trask, 


SECRET ARY- 

Stanyan  St. 


-Frank     B.  Connolly, 


DIRECTORS — M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts.: 
George  B.  Doyle,  Haight  and  Cole  Sts.;  Gus 
Lehrke,   027"  Tennessee  St  ;   Antone  Zeitich, 

1995  Union  St. 


DOES  RETAIL  ASSOCIATION  MEM- 
KEIiSllir  PAT1 


Just  bear  in  mind  that  there  is  not 
a  single  great  invention  now  in  exist- 
ence which  has  not  been  mercilessly 
ridiculed  by  hundreds  of  thousands  of 
people,  and  still  the  success  was  just 
as  sure  as  though  nothing  had  been 
said  which  was  detrimental. 


At  a  recent  convention,  six  or  eight 
of  us,  writes  Hoop  Iron  in  the  Iron 
Age,  were  seated  In  the  lobby  of  our 
hotel  talking  over  things  in  general, 
and  the  subject  of  lawn  mowers  came 
up.  It  seemed  a  little  odd  that  all  of 
handled  the  same  cheap  mower.  Bach 
one  (with  the  exception  of  myself)  told 
what  he  was  paying  for  the  mower, 
and  I  felt  a  little  foolish  to  find  that 
I  was  paying  20c.  more  than  the  high- 
est and  30c  each  more  than  the  lowest 
figure  paid,  and  I  was  buying  direct 
from  the  manufacturer  in  lots  of  40  to 
50  mowers.  Until  that  time  I  cer- 
tainly considered  that  I  was  on  the 
ground  floor. 

That  little  talk  saved  me  $15  on  my 
next  order  for  lawn  mowers.  This  in- 
cident illustrates  the  point  exactly 
why  it  pays  to  get  together.  The  mer- 
chant who  does  not  believe  in  associ- 
ations and  blindly  compares  prices  of- 
fered him  by  different  salesmen  ami 
deludes  himself  into  the  belief  that  he 
has  touched  bottom,  needs  only  to  rub 
against  a  few  of  his  hustling  associ- 
ates in  business  to  bring  the  size  of 
his  hat  back  to  par. 

It  is  the  natural  order  of  things 
that  the  merchant  who  is  a  member 
of  the  association  and  attends  the 
conventions  gets  the  inside  prices,  be- 
cause he  is  a  better  posted  man.  and 
being  posted  counts  when  goods  are 
being  purchased. 

One  of  the  best  investments  I  ever 
made  was  in  paying  $5  a  year  for  the 
privilege  of  setting  a  bunch  <>i  dealers 
in  a  corner  and  asking  them  questions. 


Do  you  want  a  good  clerk  for  your  Coffee 
Department  ? 

One  who  puts  up  a  good  front  and  brings  back 
customers.     Besides  a  very  efficient  worker. 

THAT'S  THE  HOBART  MILL 

It's  strong  and  can  pulverize  coffee  as  well  as 


granulate  it. 


Address 


FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  137-39  Telegraph  Ave-  Oakland,  Cal 
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THE  MIGHTY  CLOTHES-PIN. 


There  are  some  statistics  regarding 
the  clothes-pin: 

"The  average  price  of  clothes-pins 
in  the  United  States  is  10  for  lc,'"  says 
the  man  of  figures.  "Five  cents' 
worth,  a  moderate  estimate  of  the 
clothes-pin  holdings  of  an  American 
family  of  five,  becomes  an  interesting 
common  divisor  when  applied  to  the 
aggregate  number  of  pins  in  the  Unit- 
ed States. 

"Allowing  5c  worth  of  pins  to  each 
United  States  family,  we  find  a  total 
of  750,000,000.  If  Rockefeller  is  really 
worth  $1,000,000,000,  imagine,  then, 
how  many  clothes-pins  his  wealth 
could  buy  at  the  price  of  10  for  lc. 

"Five  cents'  worth  of  clothss-pins 
bunched  together  flat  cover  1  square 
foot  of  surface.  All  the  pins  in  the 
United  States  so  placed  would  cover  a 
board  walk  more  than  50  miles  long. 

"Put  together  end  to  end  theclothes- 
pins  of  the  United  States  would  reach 
over  50,000  miles,  or  twice  around  the 
earth.  Place  as  closely  as  possible,  j 
side  by  side,  in  regular  upright  posi- 
tion, they  would  fill  a  clothes  line  j 
reaching  from  New  York  to  San  Fran- 
cisco and  back  to  New  York,  and 
would  serve  to  string  a  line  of  family 
washing  from  the  earth  to  the  moon. 

"Stacked  in  cordwood  form,  they 
would  make  a  woodpile  10  miles  in 
length." — Pacific  Hardware  Journal. 

FRESNO  CANNOT  MOVE  CHOPS. 

Fresno. — A  serious  situation  has  de- 
veloped here  in  connection  with  mov- 
ing the  fruit  on  account  of  the  finan- 
cial condition  in  the  East.    The  ordi- 


nary method  is  to  send  through  the 
local  banks  a  draft  on  the  Eastern 
jobber  attached  to  the  bill  of  lading. 
As  the  Eastern  banks  are  not  paying 
in  cash,  however,  this  method  of  mov- 
ing the  raisin  and  fruit  crop  cannot 
be  followed.  A  number  of  the  pack- 
ers explained  to  the  growers  yester- 
day that  they  could  not  pay  for  the 
contracted  goods  on  delivery.  The 
growers  have  accepted  the  situation 
philosophically.  The  most  prominent 
packers  in  the  State  who  own  plants 
in  Fresno  will  hold  a  meeting  with 
the  local  bankers.  The  object  is  to 
devise  a  credit  system  whereby  the 


great  raisin  and  dried  fruit  crop  of 
Fresno  can  be  handled. 


TEN   THOUSAND  COLONISTS 
COMING. 


Advices  received  by  local  railroad 
officials  indicate  that  the  traffic  for 
October  31st  ,the  last  of  the  season 
during  which  special  rates  are  granted 
to  colonists,  probably  will  break  all 
records  for  any  24  hours.  It  is  said 
that  fully  10,000  colonists  are  on  their 
way  to  California. 


%  Pts,  $1.12%  doz 
Pts,  1.85 
Qts,  3.25 


ASSOCIATION      fc  ; 

-.i  FRUIT  anoV£GE TA BLE  V?.'  • 
PACKERS  INrn£W0SlD  /*^«| 


VOU  ARE  ALWAYS  S 

*     and  a  profit  if  you  stock 
You  can  increase  your  tr 
comfort  of  your  customers  by  s 


ng 


at  once.    It  will  sell  and  satisfy 


HAND  SAPOLIO  is  a  special  toilet  soap —superior  to  any  other  in  countless  ways— delicate 
nnough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO.  but  should  be  sold  at  10  cents  per  cake- 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  UP  AND  CORRECTED  EVERY  WEDNESDAY   BY   M.  J.  BKANDKN- 
sTEIN  &  CO.,  A.  SCHILLING  &  CO..  J.  A.  FOLGER  &  CO.,  SUSSMMAN.  WORMSER  &  CO.,  J.  H.  NEWBAUER  It  CO.,  Gl'GGKN  II I M  h 
&  CO.,  TILLMANN  &  BENDEL,  WELLMAN,  PECK  &  CO.,  CUDAHY  &  CO.,  WIELAND   BROS.,  BOETHLISBERGER  &  GRASSOl  I 
WILLIAM   CLUFF  CO..   WHITTIER-COBURN  CO..  W.  P.  FULLER  &  CO.,  STANDARD  Oil.  CO..  IIOOI'KB  ft  JENNINGS,  M  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACIFIC  VINEGAR  &  PICKLE  WORKS,  HE YM AN- WEILL  CO..  AND  8CHWABAI  lll.lt 
FREY  CO.,  LEVENSON  &  CO.,  SWIFT  &  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS  LIST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  <>f  rales — good  for  a  week.  No  inch  schedule  could  be 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  prem,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


Owing  to  change  in  size  of  page,  Index  usually 
appearing  in  this  space  is  omitted  this  week. 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Det  t.  i«  corrected  by 
M.  J.  llT.\t.r.rr,inizr.~  tm  <;o. ;   A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 
Mocha,  Gen.  Arabian. 23  25 


No.  2   21  23 

No.  3   

Mocha    Liverato    ....23  .... 

Aden   21   

Kona    (Hawaiian) ...  .12  16 

Me«..can   12  18 

Java.  Common   15  18 

lava,   brown  pln'tion.20  25 
Java    Mandhellng.  . .  .  26  .... 

"        Kroe   17  .... 

'  aracol,  prime  w'shd.13  16 
Curacol,  ordinary ....  12  13 
'!.>Aterrtal»     PHmn  IS 

Choice   14% 

Good   12% 

Costa  Rica  Prime.... 13 
"    Choice(La  G'nd)13 

'     Good   11% 

Polvador    Washed.  ..  .13 

"         Unwashed  .11% 
Cnracola  Guatemala.  .  15 
Salvador  ..13% 
Roast  Coffee. 

Pnlvador   15  20 

Jp  va   ,  24  91 


27 

31 

Prnie  w'shd,  C.A.blndsl9 

24 

Good  C.  A.  Blends.  . 

.IS 

20 

Ordinary  Blends.... 

,12 

13 

Java  Fncy  Mndheling33  V4 

33% 

Kroe   

.25% 

26% 

.31% 

31% 

J.    S  :  

.25% 

31% 

Java  &  Mocha  Fancy 

.32  V! 

32% 

No.  2  

.25% 

26 

(lualemaln    No     1  .  .  . 

1" 

1  «  M. 

No.  2  

.-o% 

16% 

Cos'a  Rica  No.   1 .  . . 

17% 

18% 

No.    2    .  . 

17 

18% 

No.  2   

17 

17% 

No.  3   

15% 

16 

Kona  Fancy   

20% 

20% 

No  1   

16% 

16% 

Private  Brands. 

Lion."  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37% 

"M.  J.  B." 
"M.J.B.,"  60  l's  in  case..  .2S 

"M.J.B.,"  30  2's  in  case  27 

"M.J.B.,"  24  3's  in  case  25 

Schilling's  Best  Coffee. 
In    i-lb    cartons,    in    25,    50  or 
100-lb  cases.     Can  be  assorted  as 
required. 

5-9tar  36%|l-star    ...  .18% 

4-star  ..  .29%  |2 -star  22% 
3-star  25%' 


Folger's  Golden  Gate  Coffee. 


100  or  60,  1-lb  tins  31 

50  or  30  2-tb  tins  31 

40  or  30,  2%-lb  tins  30 

20  or  12,  5-Ib  tins    3< 

Never  sold  in  bulk 

Chicory. 

California    05'. 

Belgian  No.   2  07 

Belgian.    No.    1   07  S 

Coffee  Extract ». 

Bulk,  per  lb  .t* ' 

Vienna,  %'s,  10-lb.  bx....i" 
Vienna,  l's,  10-lb.  bx  ? 


Aokerma  nn's.  14-gross  lis  ' 
trrosa   


PLACE    A  N    A  I) 

in  the 

ADVOCATE. 


I 

Dipiirlineiil 


I'hls   Dept    la  corrected  by 
W.  J.  Brandensleln  &  Co..  A.  S<-hlll- 
liu;  £  Co..  .1.  A.  Fobjer  *  Co 


Japan. 

Th  AS. 


iPanflred,  Sundrled  or  Basket- 


fired.) 

Kxtra  Fancy   56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  S8 

Fine   28  36 

Fair                                       25  30 

Green  China 

i Gunpowder  Imperial  orYoung 

Hyson) 

lixtra  Fancy  66  76 

Fancy   38  4  6 

Choicest   35  37 

Kxtra  Choice  32  34 

Fine   25  31 

Fair   20  26 
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English  Breakfast. 

Extra  Fancy   ...67  80 

Fancy   51  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 

Oolong-. 

Extra  Fancy   58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31 

Pekoe  27 

Pekoe  Souchong  24 

Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.  1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon  45 

do.  1  crown  90 

do,  2  crown    1.80 

Oolong   45 

do,  1  crown   90 

do,  2  crown    1.80 

TREE  TEA. 

(Full  weights  only.) 
Packed  in  1  lb.  and  y2  lb. 
cartons. 

Japan   37 HE.  B  Congou. 37 M 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37  %  Or'ntal  Bind .  37  % 

Folger's  Golden  Gate  Tea. 


N 

N 

m 

N 
C 

N 
O 

O 

O 
CD 

£ 

00 

43 

42 

41% 

41 

41 

English  Breakfast. 

•13 

42 

41%  41 

41 

14614514%  44 

44 

48 

47146%  46 

4C 

Gunpowder   

4GI46  44  %  144 

44 

IB  lack  and  Green.  . 

43|42|41%| 

41 

41 

Department  5. 

This  Dept.   Is  corrected  by 
William  Cluff  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  lOo;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard      Granulated — Fine, 

Fruit  or  Coarse   5.45 

Beet   Granulated    5.25 

Confectioners  A    5.45 

Cube    5.70 

Cubes  (A)  Crushed   5.70 

Powdered    5.55 

Candy  Granulated    5.55 

Magnolia  A    5.05 

Extra  C    4.95 

Golden  C    4.S5 

"D"   Sugar    4.75 

H.  &  E.  Crystal  Domlnos.  ...  8.S5 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  60-lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis    5.45 

Bar    5.80 

Powdered    .  .  .■   5.55 

(A)   Crushed    5.70 

Berry    5.45 

Extra  Fine  Granulated    5.45 

Coarse  Dry  Granulated   5.40 

Confectioners'  (A)    5.45 

Confectioners'  Crystal   .  4.55 

Cubes    5.70 

Bricks    5.70 


The  "Advocate"  costs  you  less  than  four 
cents  per  week.  For  that  price  you  may  get 
all  the  Trade  News  of  the  Coast. 


MOLASSES. 


|    JACKETS   |  CASES 


I  %  I 
Bbl.  bbl. 
54  G|34  G 


hi 

bbl. 
17  G 


Fancy  Molasses 

Pickaninny   

Belmont   

St.  Claire   

Medium   Grade   .  . . 

Oak  Grove   

St.  Mary's   

Import   

Baking  Molasses.  . 
Hawaiian  Genuine. 

Island   : 

Cane  Black  Strap. 


.191    .211  .29 
.17     .19  .27 
.15|     ,17|  .25 
Old  Fashioned  Molasses,  2  doz. 


.57 
.52 
.46 

I 

.421 
.  34  [ 
.  2S  | 


.59 
.54 
.481 
I 

.441 
.  36 1 
.30| 

I 


5  G 


3.30 
3.05 
|  2.75 

2.55 
2.15 
1.85 


G 


I 


3.02 
2.79 
2.52 

2.34 
1.98 
1.71| 


4  G 


2.73 
2.53 
2.29 

2.13 
1.81 
1.57 


10  G 


7.50 
7.00 
G.40 


6.00 
5.20 


20 
%G 


8.30 
7.80 
7.20 


tz 


5.82 
5.52 
5.16 


4.92 
4.44 


1.40|  1.30|  1.21  | 

1.30|  1.22|  1.13(1 

1.20|  1.13|  1.05|| 

2-lb  tins  to  case, 


6.80 
6.00 

4.60|  5.40|  4.08 

I  I 

I  I 

I  I 

I  I 
per  doz,  $2.40. 


THE  ADVOCATE 

is  the  only 
GROCERY  PAPER 
on  the 
PACIFIC  COAST 
with  a 

GENERAL  CIRCULATION 

on  the 
PACIFIC  COAST 


TABLE  SYKDPS. 

Jackets-- 


kitts 


cases 


Bbl 
54  G 


% 

% 

bbl. 

bbl 

4% 

34  G 

17  O 

5  G 

G 

4  G 

3  G     2  G 


High  Grade  Table  Syrups 

Humming  Bird  

Peerless  Sugar  Drips  

White  Castle  Drips..'  

Perfecto   

Table  Syrups 

New  Butter  Scotch  

Victor   

Golden  Gate   

Cooking  Syrups 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope   

Cases:  Round  Friction 
24  3-tb.  tin's,  per  case,  $4.80 


I  I 


61| 

eon 

59|| 
56|| 
II 

5711 
52|  I 
50|| 
II 

4611 


.50| 

Top  Pails:     6  10-tb. 


.511  .53 

.50 

.52| 

49 

.51| 

46 

.481 

47 

1 

.49| 

42 

.44 

40 

.42 

36 

.38 

32 

.34 

40 

.|42 

1  G  |2  G 


1% 

1% 

20 

1  G 

G 

1-G 

20 

%g 


3.00 

2.75 

2.49 

1.93 

1.32 

1.42 

1.29 

1.17 

6.90 

7.70 

1 

2.95 

2.70 

2.45 

1.90 

2.90 

2.65 

2.41 

1.87 

1.30 

1.40 

1.28 

1.15 

6.80 

7.60 

2.75 

2.52 

2.29 

1.78 

1.28 

1.38 

1.26 

1.14 

6.70 

7.50 

5.35 

2.80 

2.57 

2.33 

1.81 

1.22 

2.55 

2.34 

2.13 

1.66 

1.24 

1.34 

1.22 

1.11 

6.50|  7.30 

5.22 

2.45 

2.25 

2.05 

1.60 

1.14 

1.24 

1.14 

1.03 

6.001  6. SO 

4.92 

1.02 

1.12 

1.03 

.94 

5.40 

6.20 

2.25 

2.07 

1.89 

1.48 

.94 

1.04 

.96 

.88 

5.00 

5.80 

2.05 

1.89 

1.73 

1.36 

1.10 

1.20 

1.10 

1.00 

5.80 

6.60 

2.45 

2.25 

2.05 

1.60 

tins,  per  case,  $3.48;  12  6-lb.  tins,  per  case,  $3.96; 


MAPLE  AND  CANE  SYRUPS. 


|  JACKETS. 


CASET 


%    1  % 

Bbl. 

bbl.  bbl. 

4% 

10 

54  G 

34  G  17  G 

6  G 

G 

4  G  |l  G 

20 


%G 


Woodlawn,  made  from  pure  maple  sap  In  the  groves  at| 

Beauce.  Canada,  and  l's  also  packed:  |    .95|    .97|  1.06 

Cases:  12-1's,  $14.00;  6-1's.  $6.72;  12-%'s,     $7.14;     24  —  1         I  I 
Vi'B,   $8.10;   24-%'s,  $5.10. 

Bottles:    12  qts.,  $4.60;  24  pts.,  $4.90. 

Deer  Lodge   |    .85|    .87|  .95 

New  England    .77|    .79|  .87 

Canada  Maple  Syrup  and  Cane  Syrup   |    ,67|    .G9|  .77 


5.13 


4.70 
4.30 
3.80 


4.00 


4.28 
3.92 
3.47|  3.13 


3.85 
3.53 


11.20 


10.30 
9.60 


12.50 


24 

%o 


11.10 
10.30 


7.50 
|  7.02 
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XXX  Granulated  (100-lt)  bags 

only    5.25 

Excelsior    (A)    5.05 

Extra  (B)    4.95 

Golden  (C)    5.05 

Yellow  (D)    5.05 

C.  and  31 .  "Higrade"  Bar. 

In  100-tt>.  sacks   5.65 

30-Ib.  boxes    6.15 

10- tb.  tins,  10  in  case   8.00 

35-lb.  tins    7.30 

40-lb.    tins    7.30 

Barrels    5.75 

Half  Barrels    5.90 

bong's  Peerless  XXXXXX 

Do.    bbls   G.95 

%    bbls   7.20 


Syruu  Extr:u-th 


Do. 
Do. 
Do. 
Do. 
Do. 
Do. 


4-tb.    tins,    cases.'   8.50 

35-lb.  tins,  10  in  case.  8.50 
10-Ib.  tins,  10  in  case.  9.15 
8-Ib.  tins,   8  in  case.  .  9.15 

30-Ib    boxes   7. SO 

For  Bakers'  and  Conreetions'  Use. 

Barrels    6.35 

Half   Barrels    6.60 

Boxes,  20  lbs.  each   7.20 

MAPLE  hiKDP. 
"Old  Manse." 
Gal.  tine,  %  dz  to  case,  dz..$14.00 
%  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  .  2.75 
Log   Cabin   Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,    per   gal   1.10 

Log  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per    gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-lb    blocks    (cases)  $4.50 

60  y2-Ib  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sngar. 

Ass't'd  ViS,  %s,  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 


resccnt 
lapleine 


2    oz.    doz..   3.00|  16   c>z.   do/..  18. 00 
4   oz,    doz..  5.25|32  oz.  doz.. 36. 00 
8   oz,   doz..  9.75|Gals.   each.  .  11. on 
Crescent  Oil  of  Mapleine. 

1-oz.,   doz...   2.702-oz..  doz  ..  4.76 

8-oz   15.004-oz..  doz  ..  8.25 

16  oz,  doz.  .  27.00|32  oz.  doz  .  48. 00 
Gals.  each.  .15.001 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .  $51. 10]  2    oz.    doz  .  1.75 


Department  4. 
DRIED  FRUITS,  NUTS  AND 

HONEY. 

This  Dept.   is  corrected  by 
Guggenhime  &  Co.,  Wm.  duff  Co. 
(Add  V4c  for  50-lb.  boxes  and 
%c  for  25-Ib  boxes). 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-lb  boxes....  9% 
Evap.  ex.  choice,  50-lb  box.  .  9 
Evap.  choice,  50-lb  box   8y2 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-Ib.  boxes   25 

Blackberries. 

rn  boxes,  per  lb  none 

Cherries. 

Pitted,  irv  boxes,  per  lb  35 

Unpitted,  in  boxes,  per  lb. 12% 
Currants. 

In  bbls   09% 

Recleaned,  in  bbls  10% 

Becleaned,  25-Tb  boxes  11% 

Recleaned,  50-!b  boxes  11 

Recleaned,   1-Ib   carts  11% 

Recleaned,  12-oz  carts   10% 

Dates. 

Fard,    14-Ib,    per    tb  11 

Persian,  65-lb  case  07 


8 


FIGS  (California) 

Black,    sacks   04 'A 

;  Black.   25-lb   boxes,  per  box..  1.25 

White,    bags   04  % 

White,  10  1-lb.  brks.,  pr 

box   90 

|  White,    50- %s    1.90 

b'lUS  (imp.  Smyrna.) 

box  9u 

Choice,  5-Ib.  bx.,  per  tb....l6 
Nectarines. 

1907  Crop 

|  White   IS 

Red   16 

Peaches. 
Choice,    sks.  .ll|Fancy,  sks.,12% 

Ex  Ch'ce,sksll% 

I'ears. 

Choice,    '4  s,   in  sacks  

Ex.  choice,  %s.  in  sacks  

Fancy,    y2s.    in  sacks  

I'lUWM. 

Unpiued    ...         Pitted, black . 
Pitted,   blchdll &>100s-1108 
Prunes. 

Sks. 


10V2 

10 

13 


as 


bx 
-lb 
9^4 
7% 
6& 
6 

6% 
6 


30-40S   8% 

40-50S   7 'A 

50-603   6 

60-70S   514 

80-90S   5 

90-lOOs   4% 

in  cases  of  125-lb  tins  

In  cases  of  12   5-lb  tins... 
Italsins. 

Box    %s    V*s  501b 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.   Layers..  3.00  3.25  3.50  .... 
4  Cr.  Layers    1.90 

3  Cr.  Layers    2. 00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.   Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,   1-lb  cart  ' 

per  doz   

Fancy  Clusters,  5-Ib  cart 

per  case   

Unblchd    Sultanas,    50-lb....  8 
Thompson's  bleached  Suit. 

seedless.   50-lb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-lb 

cases    7  % 

Red    Ribbon.    4S  16s  11 

Blue  Bell,  50  1st  (seeded) ....  10 % 

Seeded,    12    oz.    cartons  09 

Seeded,  bulk,  !t>  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20- lb  bxs 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,  clusters,  6  c.  .  2.50  2.75 


Fancy  clusters,  4  c.  . .  .  2  00  2.26 

London  Layers,  3  c  1.60 

London  Layers,   2  c  1.60 

Seeded  per  pkK 

Fancy.  No.  16.  30  to  cs  9',     u  u 
Fancy.  No    12.  45  to  cs  7t£  7% 
Choice,  No.  1C.  3<;  to  oi  «S  9 
Choice.  No.  12.  45  to  cs  C%  B.U 
26-Tb  bin 

Fancy  bulk,  per  rb .  . .  .  8%  8% 
Choice  bulk,  per  lb....  8%  8  \i 
Loose  MuxrutelN  BO-Iti  bxi 

Standard,    4  c   

3c   •  " 

2c   

Seedless    ,  . .  . ,  

Seedless  Sultanas 

Unbleached   

Bleached,  standard   

choice   , 

ex  choice   

Thompson  Seedless 

Unbleached   n 

Bleached,  standard  

Choice   10 

fancy    10% 

ex.    fancy  11 

NUTS. 


Almonds.   Fancy,   I.   X.   1  19 

Almonds,  choice  soft  shell 

Drake   jg 

Almonds,  shelled.  No.  1  46 

Almonds,  shelled.  No.  2  36 

Almonds,    shelled,  Jordan 

Imported   

Almonds,  Jordan,  Dom.... 

Brazils,   160-Ib  sinks  18 

Chestnuts,  Italian   20 

Cocoanuts.  per  100  4.50  6  00 

Filberts,  175-tb  sack  14 

Peanuts.  California   07 

Peanuts.   Japanese   09 

Peanuts.  Eastern  h'nd  plck'd..09 

Peanuts,   roasted   9-10 

Pecan,   polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached .  17  % 

HONEY. 

Pure  white  sage,  2  5-fral 
tins,    per   It)  8 

Light  Amber.  2  5-gal  tins  .... 
per  lb   7% 

White  Clover  (stained.) 

5-gaI.  tin,  per  lb   07% 

2  dz  2-tb  Jars,  per  case....  8  00 

2  dz  1-lb  Jars,  per  case.  .  .  .  4.26 

24~qt.  cans,  per  case   7  00 

12   %-gal.  cans   6  60 

6  1-gal    cans   6  00 


4AAA4A44 


PHOENIX  FLOUR 

The  Whitest  The  Best 

Made  in  Sacramento,  Cal. 

Up=to=date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 

RESULT:  =  PERFECTION 

Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


I 


B.  E.  BRYAN,  Oakland  Agent, 


17th  and  Wood  Sts 


Phone  Oakland  8254 
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A  Quick,  Easy  Washday 


There  is  profit  and  satisfaction  in  handling 
an  article  that  not  only  pays  you  on  your 
investment  but  pleases  your  customers  as  well. 

If  you  are  not  already  supplying  your 
customers  with  such  an  article  it  will  be  to 
your  interest  to  order  a  supply  of  Swift's  Pride 
Soap  today. 

Swift  &  Company,  U.  S.  A. 


m 

 i 


10 

Glass. 

Per  Doz 

Tumbler,  8  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  In  case....  1.25 
l-lt)  glass  jars,  2  doz  In  case  2.26 
I-lt>  glass  jars  (with  comb  .  2.50 


COMB 

Water  White,   24   l-lt>  frames  . 16 

Light  Amber,   24   1-Ib  frames..  14 

Water  White,  24  1-lb  frames.. 15 


BEESWAX. 


Pure 


11 

PINE  APPLES 

Per  Doz 
Johnson's  Columbia 

2's  sliced,  2  doz.  in  case... 'I  Si) 
2's  grated,  2  doz.  in  case.  .2  36 
l's  sliced,  4  doz.  in  case..l  16 
l's  grated,  4  doz.  in  case..l  15 
Gal.  coreless,  4i/0  lb  to  tin,  • 
%  doz.  in  case,  per  lb..  IS 
Gal.,  grated,  71b  .to  tins, 

%  doz.  in  case  ,per  lb..  16 
?'s  sliced,  Baltimore,  2  doz 

case   2  25 

•'t,     cocktail,  Baltimore 

ovals,  4  doz.  case  1  25 

Hawaiian. 
Extra   sliced,    2   doz,    2%....  2.50 

"  "        4  doz.   Is  none 

grated,    2    doz,    2s....  2.25 

4  doz,  Is    1.40 

Per  doz 

Standard,   slicec",   2y2s.   2  doz  2.00 
"  "    Sb,  4  doz.  .  .  .none 

"    Is,  4  doz.  . .  .  1.36 


Department  5. 


This   Depl    Is  corrected   by  J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz.  Jars 


a. 


CllttlFg 

16-oz.  Jars 


Rose 
No.  2  Tins. 


c1  ^ 


Apple   

Apricot   

Apricot  Marmalade 

Blackberry   

Currant   

Fig   

Gooseberry   

Lemon   

Loganberry   

Orange   

Orange  Marmalade 

Peach   

Plum,  Damson 
Plum,  Green  Gage.  . 

Quince   

Raspberry   

Strawberry   

Assorted  Regular  .  . 
Assorted    Berries    .  . 


- 1  -  -  - 1 2 
,|2  35|2 
,  2  35) . 
.|2  35|2 
.|2  35|2 
.|2  35  [ . 
.  ,...|2 
-I  —  - 1 2 
.|2  35|2 
.|2  35|2 
.|2  35|. 
,,Z  35|2 
.|2  35|2 
.|2  35|2 
.|2  35|2 
.|2  35|2 
.|2  35|2 
.|2  351. 
.|2  35  j . 


35,.  .  .  .  |2  00 1 . 
35] 2  00|2  00|1 

00|2  00 1 1 
|2  Ooj. 


35 1 2 
35 1 . 


.|2  00| 


■|2 


.|2  00 
.|2  00 


.|1  85 


35 12  00|2  00 
35] . 


|2  00 

.0 

35|2  00|2  00 

35 1?  0 0 12  00 

35|^r  00|2  00 

35|2  00|2  00  1 

35|2  00 j 2  00  1 

35 12  00|2  00|1 

.  .|2  00|2  00|1 

.  .|2  00|2  00|1 


1  60 
1  60 


85 
85 
851  - 
85|1 
85|1 
85|1 
85|1 
85]1 
85|1  60 
8511  60 
85  1  60 


Rose  Tumeler 

Picnic  Tins 


ZZ  u 
1-3  fin 


ZZ  OJ 


97% 


97% 
97% 
97% 


97% 
97% 
.  .197% 
60|97V2 
C0|97y2 


97% 
97% 
97  !/ 


%  92 
97%  92% 


97% 
97% 


92% 
92% 


92% 
92% 


92% 
92% 


92' 


9  2% 
92% 
92% 
92% 
% 


92% 
92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


Chunks.    2s   2  25 

Whole.  2  %s.  2  doz   2  00 

Grated     2«    »   -1.—    1  "' 

la.  4  doz   1.25 

H        gals,   %  doz   S  25 

Singapore. 
2  It)  sliced..  1. 7522-0*..  doz  4x  no 
(-It.  sliced  952%  whole  2  25 
Mince  Meat. 
Merrell-Soule  Go's  None  Such 
Condensed  Mince  Meat,  cases  (fi 
f.n.  each),  per  case,  $6.25 
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Department  7. 

This  Dept.  Is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
Ciuff  Co. 

CANNED  ViSGETAI)l.i:> 

Asparagus. 

Mammoth    5.25 

Large  White    4.75 

Medium   White    4.50 

White    Tips    4.25 

Boons 

Stringless  Extras   

Blue  Lake   1.35 

Blue  Lake,  gal.,  none  

String,    2   tb.   Standard   1.26 

String,  gal.,  Standard   4.59 

Lima,  soaked                         ...  1.00 

Baked  Beans 

Fancy  Eastern  } 

1-  lb  Tall  tins   50 

2-  tb   Tall  Tins    80 

2% -lb  Tall  tins   1  00 

3-  th  Tall  tins    1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans,  4  dz.  in  cs.,  dz.  .  .95 

No.    2    cans   1.40 

No.   3  cans   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans,  No.  2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

Is  Maine,  per  doz  $1.50 

Gallon,  cut.  Maine,  per  doz.. none 
Gallon,  cob.  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  85 

Succotash. 
Standard  Maine    1.35 

Pens 

Petit  Pois    2.25 

2s  Extra  Fine  Sifted   2.00 

Standards    1.35 

2s,    Soaks    1.00 

Tomatoes 

3s,  Solid  Pack   1.50 

3s,   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   1.35 

2%'s,     Solid     Pack  w'th 

peppers  No  quotation 

2%s,   Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

Miscellaneous 

Artichoke   2%s  S 

Carrots,  2s   i. 

Cabbage,   2s    l.i 

Turnips  ,gal   4.00 

Spinach,  2a    1.35 

Spinach,  gal   4  00 

Beets,   2b    1.05 

Hominy.  Great  Western,  3s...  1.15 

Hominy,  Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.50 


IS 

Van  Camp's  Strawberry  Beets, 
No.  3,  cans,  2  doz  to  case..  1.90 

Van  Camp's  Golden  Pumpkin 
and  Marrow  Squash,  No.  3. 
2  doz  in  case,  per  doz   1.40 

Same,  No.  8  j  .  .  .  .  3.70 


Department  8. 

This-  Dept.  is  corrected  by 
Cudahy   &   Co.,   Swift   &  Co. 

PKOVIS10JVS. 


HAMS. 

Eastern  Standard,  18-20  16% 

15-16  16% 

"  "  12-14  16% 

Picnic  Hams   liy2 

Itoileu  Hums 

Skin   on   24% 

Skin  on   25% 

Breakfast  Bacon 

Eastern    Standard,    6-8  21% 

8-10..  .20 

10-12  19 

English  Cured  Bacon 

eastern   Cure,    8-10  18 

Eastern   Cure.    8-10  18% 

Dry  Salt  Baeon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light    Belly   16 

Extra    Light    Belly  16% 

Bacon  Backs   14 

Bacon  Bellies  1514 

Dry  Salt  Meats 

Sides   13% 

Bellies   13% 

Backs   13 

Pat  Backs  12% 

Barreled  Pork 

Bbls.  %-bbls 

spare    Ribs  $ 

Family     Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Big    Pofk   26  50     13  75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

family  BecT              iv.n0  5  75 

Fx.  Family  Beef..   11.00  li.00 

Reef  Tongues....  23.00  12.00 
Pies  I'eel 

Tierces,    about    300    lb  $18.00 

Barrels,    about    200    lbs...  13  50 

%    bbls,    about    SO    lbs   5.50 

Kegs,  about  25  IDs   2.50 

Kits,   a   houl    15  Ihfc    1  ?5 

Pure   Leaf  l.ard 

Tierces,  about  350  lbs.  net.... 11 

%    bbls,   about   100   lbs  11% 

S0-lb.  Wood  Tub.  SO-tbs,  net.  11% 
60-Ib.  Wood  Tub.  GO  lbs,  net. II1', 

20-ltj.  Wood  Tubs  11% 

50-lb.  Cans,  one  to  a  case....  11  y, 

20-lb.  Cans.  4  to  case  11% 

10-Ib.  Cans,  6  to  a  case  11% 

5-lb.  Cans.  6  to  a  case  11% 

3-lb.  Cans,  20  to  a  cage.,.,.. 13 
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Golden  Gate  Lard. 

Tierces,  about  370  tb.  net 
%  bbls,  about  150  tt>.  net 
50-Ib.  cans,  2  to  a  case' 
20-It>.  cans,  4  to  a  case 
10-tb.  cans,  6  to  a  case 
5-Ib.  cans,  12  to  a  case 
3- lb.  cans.  20  to  a  case 
20-tb.   wood  baskets.... 

60-lb.  tubs   

80-Ib.  tubs   


Compound  Lard 

Tierces,   about  360    tbs.,   net.. OK',-, 


50-tb.  cans,  1  to  a  case. 

10-lb.  cans,  6  to  a  case. 

5-fb.  cans,  12  to  a  case. 

3-lb.  cans,  20  to  a  case. 


••Arrow"  Compound 

Tierces,  about  370  lb.  net 
50-tb.   tins.   2  to  a  case.  . 
1&    bbls,   about   150   tb  net 
50- lb    tins,    I    to   case.  . 
20-tb    tins.    4    to   case.  . 
10-tb.  tins,  6  to  a  case. 
5-tb.  tins,  12  to  a  case. 
3-tb.  tins,  20  to  a  case. 
20-tb   wood  bkts,   20  tb  net 
60-lb    wood  h 
SO-tb  wood 


08% 
.00  Vi 

.09% 

.  03  '/a 


.0N% 

os  % 

10  '/„ 
10% 
10  v2 

oav, 

09% 

09  y. 

10% 


15 

Beecbnut   Packing  Co. 

Beechnut   Sliced   Bacon    and  Beet 
in  Glass. 


60    tb  nettOVs 
net.  .10Vf 


50-tb  Cans 


Departnu'iit  !>. 

This   Dept    is  corrected  b> 


I   ili.z  No.  1  Jars  $3.25 

Hi-re    Brand   Chipped   Beef  in 
'llass.  1  doz  No.  1  Jars....  2  fin 
-t   <-:isp  lots,   less  5  per  cent 

Van  Camp  Packing:  Co. 
Boned  Chicken,  No.  %  Cans. 

1   doz.   in  case,   per  doz   2.90 

Same;   No.    1   5.15 

Boned   Turkey,    No.    %   2.90 

Same    5.15 


CANNED  MEATS 
(udahy  &  Co. 


ALL   PRICES  ARE   PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef   (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut  

Stewed  Kidneys   

Corned-Beef  Hash   

I.unch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 


Chorlzos 


1  25 
1  40 
1  35 
1  50 

1  S5 


1  65 
1  45 


O 

6* 

1~25 
1  25 
1  55 


c-4  T3 


2 


1  25 

2  10 

2  40 
2  35 
2  50 


2  25 
2  25 
2  60 
I  2  75 
2  25 


1  25 
1  40 

1  25 

2  75 
2  35 


2  25 
2  60 
2  25 


.  .|  1  45  I  2  35  I 
•■I  I---- 


S5 


1  55  I  

1  50  I  

1  50  j  

85  |  1  50  j  

40  I     75  I  

40  I     75  [  

40  I     75  I  

...I  2  60  I  

I  I 
.  .  .|  95  I  1  SO 
...  I  95  I  1  80 
No.%|  95  I  1  SO 
95  I  SO  I  1  30 
...  I  90  I  1  65 
...  I     90     I  1  65 

..  I  1  80 

■••I  

...I  I  

...|  I  2  50 

...  I     85     I  1  35 


Eh  - 
N 


7  50 
7  50 


7  50 
2  0  00 


16  75 


•  iNo.l'i 
.1  5  50 


No.  3  I 
I  Tin  •  I 
|1  or  2 
|Dz. 

I  Case  I 
I  1  80  • 
1  80 
1  SO 


2  20 
1  65 


2  35 
2  10  |. 
1   10  . 


.  I  90 
.I  85 
.    1  00 


.|No.l%|  No.  2 
.  I  6  25  I  7  50 
I 


2  35  . 


90 


No.  2%  I  No.  3  I  No.  6 
9  25  |11  25  |20  50 


2  50 
2  55 


to 

linpurtnieut  10. 
I  S S II  AND  CHEESE. 

This   Dept    Is  corrected  b> 
Wii-land    ISroo.;    ICoetlllfHlierKt'r  A 
(.raNKolT. 
ItuMMlsin  Caviar. 

I'er  doz 

1-tb.  cans,  2  doz.  In  case.  ... $17.00 
%-tb.  cans,  2  doz.  in  case.  .  9.00 
'4-tb.  cans.  5  doz.  in  case..  5.00 
%-Ib.  cans,  6  doz.  in  case..  2.7.'. 

White    Label    Brand  none 

CHUI'.SH 
I'urclKo  anil  Domestic. 

new 

New  York  State  Factor) 

Cheddars,  Juno  make     ..  19% 

Twins,   June  make   19% 

Triplets    20 

Cal.  State  factory  Hats.  ...  19-20 
Cal. State  fctry,  Young  Am  .  19-20-21 

Jack  or  Monterey   2! 

Brick  Cream    19 

Ijimburger.    Eastern,    Iti  17-1> 

Swiss,,   imported,   lb   29 

Domestic   Swiss   20-21 

Roquefort,    tb   4<» 

Uouda,  per  It>   'il 

Sap  Sago   .'   22%l 

Pineapples.  Easlrn.  6  In  cs,  us.  3  50 
Pineapples,  Eastn.  fi  in  cs,  snil  2  55 

P'fTr  d  Edam,  small    34-35  pds 

per   case   of    12   S.25 

P'ffr'd  Edam,  med  :;s-in  g,7s 

Do.  Edam,  large  4  1-45  9.50 

l<'iincj 

Camembert,  Brie,  Roquefort 
and  Gorgonzola.  jars...  none 

Parmesan  C  &  B,  sml  l>ot 
doz    3  00 

Parmesan  C  &   B,  lge  bot. 

doz    5  00 

Bay  It* 

small  %-rb  i  m.  jvs-rti  5-it> 

Deviled  Cheese 

$1.00.  $2.25,  $4.00,  $5.00.  $9.00 
\fter  Dinner  Cheese: 

$1.00,  $2.40,  $4.00,  $4.50.  $7.50 
Hoquefort  Clitese: 

$1.00  ,$2.40,  $4.00  .$4.50.  $7.50 
MacLnren  Imperial  Cheese  Co. .Ltd 
Imperial  Cheese — 

Club  size.  2  doz  jars.  doz.  ..  $1.25 
No.  1,  size,  1  doz  jars.  doz.  .  2.80 
No.  2  size,  '/«  doz  jars.  doz..  5.25 
No.  3  size.  %  doz  jars.  doz..l0.fi0 
Individuals,  5  doz  jars.  doz.  .85 
Roquefort  Cheese — 
Small  size,  2  doz  jars.  doz.  .  1.75 
Large  size.  1  doz  jars.  doz.  .  3.25 
Individuals,  5  doz  jars,  doz  .85 
SALT  FISH 
Hue  Hi.-  CodflMli 

Bundles,    per    !1>   04% 

Case,  selected,  per  tb   5.75 

Boneless,  30-tb.  boxes.  tb....none 
Boneless.   40-tb.   boxes,   tb .  . .  .  7% 

Boneless.  Srtips,  per  tb   7 

Boneless  Blocks,   per  tb   8 

Boneless  Tablets,  per  hi        .  .  8  u 
Boneless  Middles,   per  lb...    .   7  % 
Boneless  Middles,  ex.,  per  lb  .11 
ICUHftTD  C'odtiNh 

run  Georges.  8  fish  to  cetll.O'i 
le.ll    Georges.  12  fish  to  cs.  .  10.00 

Geo    Cur.  Cod.  case   9.50 

Geo  Cur.  Cod  .40  tish  to  cs  8.00 
Gen  Geo  Middles.  60  fish...  IB 
Gwn.  Geo.  Tablets,36  fish  11% 
("Jen    Geo.  Blocks.  40  fish  11% 

Shredded  <  odliNli 
I'earrJsley's    shredded.  2 

•  l'iz    in   case   LOO 

Norwegian  Mackerel 

Bloater.    1  20-130    fish   57.00 

Bloater,    %-bbl..    60-65    fish  29.50 


No. 

1, 

No. 

1, 

No. 

2, 

No. 

2, 

No. 

3. 

No. 

3, 

No. 

4, 

No. 

4, 

No. 

1, 

No. 

1. 

No. 

2, 

No. 

No. 

No. 

No. 

1,' 

No. 

2. 

Shore 
Shore 
Extra 
Extra 
No.  1. 
No.  1, 
No.  2. 
No.  2, 
No.  2. 
No.  2, 
No.  2, 
No.  2, 
No.  2. 
No.  2. 


no  in 
none 
none 
none 
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150-160   tish   4T.0O 

75-80  nsh   24.50 

220-240  Hon   39.00 

110-120  llsh   20.50 

300-350  fish   30.00 

150-175  llsh   16.00 

400-440  IIhIi.  bbl   27  00 

200-220  llsh   14.50 

Irlali  Mackerel 

200-220   tish  non» 

so-90  llsh  none 

325-350  fish  none 

130-140  llsh  none 

475-500   fish  none 

180-190   fish  none 

10-tb   kits.  15-16  

20-22    llsh   1  30 

American  II  Ion  tent 
Bloaters,  115-120  llsh 
Bloaters,  45-50  dsn 
No.  1,  120-130  fish.  . 
No.   1,   50-55   fish.  . .  . 

140-1  50  llsh  none 

60-65   llsh  none 

130-140   llsh  28.50 

55-60  fish  11.00 

140-160   fish  none 

60-65  fish  none 

160-1S0   fish  none 

70-80   fish  none 

LS0-200  fish  none 

SO-90   llsh  none 

Id  KIU 

Extra  Mess.  7  to  8  fish  each..  $3  00 
No.  1.  kits,  8-9  fish  or  15- 

17  fish    1.40 

No.  2.  kits.  8-9  or  20-22 

fish    1.30 

Salmon 

King,    bbls  none 

Oregon  Sllversfd.es,  bbls.  13  00 

Alaska   Red.  bbls  13  00 

Alaska    Red.    %-bbls,  100 

lbs    7  26 

Alaska    Red,   kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

10-tb    1  40 

Tongues    and  Sounds. 

u-bbls.    so-tb  11  60 

New  Herring.  Pack  1907  

Ex  Slcld  Mixed,  bbls  17.00 

■  %  bbls   9.00 

 Keg    120 

Cheaper  grade,   mixed,   bbl..  15. 00 
"    %  bbl..  8.00 

Keg    90 

Ex  Selected.  Mllcher.  bbl  19.00 

"     %  bbl..  10. 00 

"     Keg    I.St 

Cheaper.  Mllchner.  bbl  17.00 

%  bbl   9.00 

Kegs    1  0« 

Labrador,  round,  lfio  fish...  6.60 
Labrador  Spilt,  per  %  bbl..  6.60 
-»-- .IflC     u  .hKi    it* 


Smoked  t-'lxli 

-ptune.    Brand.    lOSa  $2.85 

lerKune.    Brand   50s   1.80 

■alnty    Brand.    SOs   2.26 

floaters.  Grim..  100  box.... $3  00 
"Mooters.    fJrlm..    50    In    box.  1.7B 

floaters.  Cromarty    3  00 

Yarmouth.  100  in  box.... 

'talibut.  chunks   16 

Herring,   boxes.   Eastern  26 

'lerrlng.  boxes.  Washington  .20 
lerrlngs.    Neptune,  boneless. 

boxes  of  |0s.   net   1  35 

Moir's   Selected    Red  Her- 
rings.  100's   1.90 

Moir's   Selected    Red  Her- 
rings. 50's    1.25 

Salmon   .per  lb  in  2*> 

Bcnrdfler'n. 
:Jerrlng.  boneless,  tins.  doz.  .  1.50 
Herring,   boneless,   small,   doz  1  00 
Herring.     boneless.  vacuum 

tumblers.  2  doz  In  case....  1.96 
flnnnn  Hadd'es.  30-tb  boxes 

per   tb   IS 


iNo.  5 
.110  00 


WIELAND  BROS. 


S09-S11  DAVIS  STRKKT. 


SAN    FRAN'  IM  II 


Importers  and  Commission 
Merchants 


SPECIALTIES— Imported   and   domestic   Swiss   Cheese.  Limburger 

Brick  Cheese.  Edam.  Roquefort,  etc.;  Mackerel.  Codfish.  Holla"! 

Herrings.  Olive  Oil.  Spanish  and  California  Olives,  all  klsds  ..» 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German   Breakfast   C»  «»«  I 

Camenbert.  Schloss.  Kronen  and  Neufchntil  <  h*0M 


26 
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Potted  Fish. 

Per  doz 

Potted  Crab   .$1.85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paste   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,  fancy  pots  4.75 

Kippered  Herring's,  Marshall's  1.90 
Kippered    Herring's,    Moirs.  .  .  1.90 

Department  11. 

CANNED  FISH. 

This  Dept.  is  corrected  by 
Snssman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,  in  oil,  2  doz 

V4  pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  %  pts,  dz.  3.00 
tiloaters,   Yarmouth  C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tt)  tins 

per.  doz  2.25 

Eels,    Hamburg,    in  jelly, 

1-tb    tins    2.36 

Eels,  smoked,  1-tb,  per  dz. .  2.85 
[finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-lb. 

round,   per  doz   1.80 

Sardelles.  imp.,%-tb  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  Ys  keg  3.00 
Sprats   7.50  8.00 

Blacker  el 

1-lb  tins,  50  in  a  case 
2-tb  tins  ,2  doz.  in  a  case 
Gold  Label  ,1-tb  tins....  1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  tbmustard   2.75 

P.  &  W.,  2-lb  tomato   2.75 

Underwood,  2-tb  soused..  2.85 
Underwood,  2-lb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
Los  Angeles,  2-lb  soused.  2.55 
Los  Angeles  ,2-Ib  tomato. 2. 55 
Los  Angeles,  2-tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  1-tb  soused.  .  1.35 

Blueback,  1-tb.  fresh   1.10 

i  iloz.,  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,  18-oz  tins,  doz....  1.80 
Mustard,    18-oz   tins,   doz....  1.80 

Mackerel  in  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  1-tb.  tins,  doz..  $1.35 

Alaska  Red,  2-lb   none 

Alaska  Pink,   1-rb.   tins  92  V% 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

iriats,  1  lb  ......none 

Columbia  Riv.,  1-Tb.  tails..  1.90 
Columbia  Riv,  lib  flats.. none 

Sardines. 

Per  case 

French,  %s,  18  m.m   11.00 

%s,    22    m.m   12.50 

Portuguese,   14s,  18  m.m.... 

"  Y4.S,    22*  m.m.  . .  .  10.0^ 

%s,    30   m.m   16.00 

Norwegian,   Ylb,  18  m.m....  9.00 
Sprat* 

French.    %s,    18    m.m..     ..  7.50 

'•      22  m.m    9.60 

American  Sardines 

<*/4s  pkd  100  to  cs,   %s  50  to  cs.) 

•4   In  oil.  without  key  3.80 

Vts  in  oil.  with  key   4.25 

Us  In  oil,  per  doz  50 

%s  In  mustard,  per  doz  60 

Us  In  mustard,   case  3.76 

Si  s  In  mustard,  per  doz  95 

%s  In  mustard,   case   3.40 

Maconocliie  Bros.,  Ltd.,  London. 
Kippered  Herrings,  case  of  6 

dz..  No.  1  oval  tins,  per  dz.  ..$1.S0 
Herrings   in   Tomato,   case  of 

6  dz.No.l  square  tins.pr  dz.  1.80 
Findon  Haddocks,  case  6  doz., 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved   Bloaters,   case  of  6 

doz.,  No.  1  oval  tins,  perdz.  1.R0 
S  H 10  I.I,  FISH. 
Abnlones 
1  Ann  lr>.r8  .with  shells,  cs  G.00 
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Clams  and  Clam  Juice 

doz 

Doxsee   Clams,    1  -  lb    tins.  . . .  $1.&5 
Doxsee  Clan  ■  ,2-Ib  tins.  2.75 
D<  isee  Clan  Juice  ,1-lb.  .  .»u 
Di  jsee  Civ;       nice  .z-iu       i  ' 
B&M  Luncn  Clams,  flat  1.37% 

Underwood  Clams,  1-lb   1.05 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  1-lb  tins....  1.35 

P.  &  W.  Clams,  2-lb  tins   1.66 

Oxford  Clams,  1-lb  tins  95 

Oxford    Clams,    2-tb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  .. 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,  %  pts  2.40 
Crabs. 

Mis  flat,  4  doz,  per  doz   2.26 

Minced.    V4s  flat,   4   doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.76 

Lobsters 

Doz 

Picnic  talis,  4  doz,  per  doz.  .  3.00 
Picnic  flats.  4  doz.  per  doz.  .  2. SO 
%-lb.  flats,  4  doz,  per  doz.  .  2.60 
,-lh  flats.  4  doz,  per  doz....  1.40 
Oysters 

'v  si  era    Selects.    12   oz  $3. 2s 

Oysters,  Selects,  6  oz   1.90 

Oysters.    Standard.    10   oz....  2.35 

Oysters.  Standard.  5  oz   '1.35 

Oysters,   Standard.   S   oz   2.10 

Oyster.    standard     4    nz   1.15 

Sh  rlmps. 

Shrimps,    pickled.    1-rb   $1.86 

Dunbar's  Picnics.  1-th.  doz..  l.S.i 
Pride  of  the  Oulf.  1-rb.  Jnz.  .  LSI 

Dunbar's   1%-th.    doz   2.35 

Pride  of  the  Oulf.  1'4-th.  dz  2.30 
Pickled  Shrimp.  1-tb,  doz....  1  3r, 


Department  12. 

SPICES   AND  EXTRACTS. 

This   Dept.    is  corrected  by 
A.  Schilling  &  Co.,  Wellman,  Peek 
&  Co. 

In  Original  Packages. 

Pepper.  Black ........  1 4  18 

Pepper.  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon.     Ceylon   22  25 

Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel   Leaves,   in  small  lots,  10 

E.  Mcllhenny's  Son. 
Powdered  Tabasco  Pepper,  cs 

2  dz,  No.  IS  tins,  dz   2.40 

Same.  box.  1  dz  No.  %  tins,  dz  .91. 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.  %  tins,  doz  96 

Paprika. 

1  oz,  doz..  1.00|16  oz,   doz..  7.75 

2  oz,  doz..  1.50|2 -tb  tins. 
4  oz.  doz..  2  76!6-rb  tins.... 
8  oz.  doz..  4.50l3ulk.    tb  .  . .  . 

MUSTARD. 

Oolman's,    '4s.  per  lb.  52 

Column's,   V2s  .per  lb  4S 

^''Iman's  1s.  per  th    4* 

Colman's  5s.  per  lb    13 

Durkees   %s.  per  doz   65 

nnrkees    >',  s.    pPr   doz  I  3(1 

Schilling's  Best,   STirvll.   d'^z..  .cn 

Schilling's  B°st.   medium.  d-»z  1  35 

Prepared. 

I  ouit    Freres,    per    doz   2.25 

Imii.Von  Freres.  per  doz  .  70 
Dusseldoi  r?r    1   doz  p  .s.  case  1  60 

Kddv's  Salad.  »r»all  90 

Eddy's    salad     meol'.""  .  1.35 

PJddy'a  large   2.1)1) 

Webbs.  2  doz    cs  136 

H»»!nz.    2   doz.    cs   1.2o 

FLAVORING  EXTRACTS 

Sflillllim's  nest. 

Triple  Strength,  Pure  and  Hn 

colored.  Sprinkling  Tops. 
FiYTI  Measure      IkVvfrt  noH  In  hulk 
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Department  12. 


SPICES  AJVD  FLAVORING  EXTRACTS. 

Schilling's    Best    Spices  —  Na   due's  Best. 

Square  Tins.    Nev    er  Sold  in  Bulk. 
Small    medium,  large  size  have  sifting  tops  except  Mus  ard. 

Small     Medium  Large  Ex.Large  Hotel 

size        size         size         size  size 

per  doz.      pr  doz    per  doz    pr  doz  pr  tin 

Pepper   75            1.20        2.20         3.75  .78 

Mustard                                       .80             1.36         2.40           4.00  .86 

Ginger  75            1.25        2.25         3.90  .81 

Allspice   75             1.10       2.00         3.50  .73 

Cinnamon                                   1.35              2.30         4.35           7.75  2.00 

Cloves                                      1  10           1.90       3.60          6.60  1.36 

Nutmegs                              1.60            2.75        5.25        10.00  2.00 

Mace                                     1.75             3.00        5.75        11.50  2.15 

Cayenne   90            1.50       2.75         5.00  .93 

White  Pepper                              1.10            2.00        3.76           6.76  1.60 

Sage   75             1.25        2.25         3.90  .81 

Thyme  85              1.40         2.60           4.75  .87 

Marjoram  95             1.75        3.25          5.75  ,1.26 

Savory  S5             1.40       2.60         4.75  .87 

Cases  cuntaln  6  doz.            4  doz.    2  doz.    2  doz.  1  doz. 

Gross  Weight  21  lbs.         24  lbs.  23  lbs.    3S  lbs.  54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 


High  Grade — High  Price. 


%-it> 

per  dz 
.Vet  Weight  t  doz 

to  cs 

Pepper   75 

Mustard   76 

Ginger    .76 


Allspice 
Cinnamon 
Cloves 
Cayenne 
White  Pepper 


.70 
1.30 
.90 
.90 
.95 


Nutmegs    1.60 


Mace 
Sage 

Thyme  .  . 
Marjoram 
Savory    . . 


1.75 
.65 
.70 
.85 
.70 


%-tt) 
per  dz 
4  doz 
to  cs 

1.16 

1.15 

1.16 

1.10 

2.25 

1.50 

1.50 

1.55 

2.65 

2.90 

1.05 

1.25 

1.40 

1.25 


Mi -lb 
per  dz 
2  doz 
to  cs 
2.15 
2.15 
2.16 
2.05 
4.25 
2.75 
2.75 
2.85 
5.15 
5.40 
1.95 
2.35 
2.60 
2.35 


1-tb 
per  dz 

2  doz 

to  cs 

3.65 

3.65 

3.66 

3.50 

8.15 

4.95 

4.95 

5.10 

9.75 
10.25 

3.35 

4.35 

4.80 

4.35 


2%-tb 
per  dz 
2  doz 
to  cs 

.29 

.29 

.29 

.28 

.65 

.40 

.40 

.41 

.71 

.75 

.21 

.32 

.38 

.32 


5-Ib 
per  dz 
1  doz 
to  cs 

.28 

.28 

.28 

.27 

.64 

.39 

.39 

.40 

.70 

.74 

.20 

.31 

.36 

.31 


Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.80  8    oz.  .  7.25  11  00 

2  oz.  ...2.00  3.00  16  OZ..14.00  21  50 
4  OZ....3.75  6.76  52  OZ..27.00  42  00 
6  oz         6.50  8  60i 

Folger's   Golden  Gate. 

High  Grade — High  Price. 


Vanilla 
and 
Rose 
1.601  1 
2.50|  2 
4.751  4 
6.75*  6 

oz   9.00|  8 

oz  16.5016 

oz  32. 00  32 


oz.  . 


Lemon 

and 
Others 

..  1.25 
..  1.85 

oz   3.45 

oz   4.75 

oz  6  50 

oz  12  no 

oz  23.00 


oz.. 


Folger's  Golden  Gate. 
Guaranteed  Pure. 

4  oz,  gr  16.00|2%  pat,  dz. 10.00 

6  oz,  gr  22.50  3  pat,  dz...l2.50 

8  oz,  gr         28.00|4  pat,  dz... 16.00 

12  oz,  gr... 41. 0016  pat,  dz... 20.00 
16  ox.  gr.  .  .  63.00110  pat,  da.  .39. Ot 

CRESCENT. 

Per  doz 

%-tb  tins..  .65|3-tb  tins...  5.50 
%-tb  tins..  1.25|5-fb  tins...  9.00 
1-lb    tins...  2.00| 

Iiumford    Baking  Powder. 


doz. 


Department  13. 
ISA  KING  POWDER.  ETC. 

This  Dept.   is  corrected  by 
William  duff  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Royal 
1  cs 

*4  lbs  .cans. $1.38 
6  oz.  cans.  .  1.92 
V2  lb.  cans  2.57 
12  oz  cans.  3.82 
I  lb  cans .  .  4.95 
2%  lbs  cans  .11.65 

3  lb  cans.  .  13.no 
5  lb  cans.  .  22.35 

An    extra  discount 
packed  in  barrels 
Trophy 

4  oz.,  doz. .  110  2% 


a  cs 
$  1.36 

l.sn 

2  5  0 

4.S5 
11.40 
13.34 
21.90 

if  1 


'1  (les 
$  1.34 

1.87 
2.50 
3.72 
4  SO 
11.28 
1  3.20 
2J.6S 
°ir  if 


Per 

%  tb.    can,  2 

dz  in  box 
1-tb.    can,  1 

dz.  in  box 
3-tb.  can,  % 

dz  in  box 
5-tb.  can,  % 

dz  in  box  12.50 


1.40 


2.S0 


7.50 


lb. 


9  U0 
18.00 


doz 

8  oz.,  doz..  2  00'6  lbs.,  doz. 
16  oz.,  doz.  3  50110  lbs,  doz. 31  50 

Sun  Bilking  Powder 
16   oz,    doz.J3  90!4    oz     doz       I  20 
I  8    oz.    doz.  .   2. 20' 

Schilling's  Itt-xi. 
Never  sold  in  hulk 

4  oz.  gr.  ..16.60|%  lb.,  doz. 
6  os    g-      .22  50  s  lbs,  doz. 

5  oz.  er.  .."mo'4  lbs,  doz. 
12  oz.  gr...41.00|6  lbs.  doz. 
10  oz.  gr      S3  no'10  libs.  doz. 


.  10. 5U 
.12.00 
.  16.00 
.20.00 
.39  00 


Less  5  per  cent  in  5  case  lots. 
One  case  %s  or  Is  free  with  10 
case  lots. 

K.  C. 

10  oz.,  dz..  .90|50  oz.,  dz.  .  4  25 
15  oz.,  dz..  1.35|>""  oz.,  dz.  .  6  60 
25   oz.,   dz.  .  2.15| 

Puro  cteam  Tartar. 


100-lb  bbly  .27|6-fb 
50,  25-lb  bx  .2S|l-tb 
5-tb  tins.fb .  .40| 

SODA. 

Churches  ,A.  &  H.,  30  or 

60  l's   

Same.  60   %s  05W 

Dwight's  Cow  Brand,  GO 

Is    05^4 

Same.  60  %s     05% 

(12-oz.  pkg.  %c  more;  8-oz. 
package  %c  more:  5  cs  lotefj 
%c  les*.) 


tins.dz  2.65 
tins,  dz  5.50 


■  05% 
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Department  14. 
V'AKINACEOUS  GOODS. 

This  Dept.   is  corrected  b.\ 
Wellman,  Peck  &  Co.,  Port  Cosla 

MUling:  Co. 

Miscellaneous  Flours 

Bbl 

Port  Costa  J5.40 

Globe,   A   1   5.40 

Sperry    5.4:) 

Golden  Gate    5.40 

Drifted  Snow    5.4  0 

Crown    5.4  0 

Peacock    5.40 

Banquet    5.20 

Royal    5  20 

Starr's  Choice  Extra   5.26 

Colonial   5.20 

White  Navy    5.20 

Success    5.20 

Mission    5.20 

Triumph    5.00 

Bear    5.00 

Bonanza    5.0G 

Eagle    5.00 

Capitol   5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5  00 

Rye  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  $3.85 

"        "       family    size. 20s  5.15 

Scotch  Oats,  36  2s.   3.85 

Banner  Oats,  30  5a   4.75 

"        "        family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        family  size,  20s  5.15 

Zest,  20a    4.10 

Zest.  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3.00 

Quaker  Puffed  Rice.  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egg-O-See.  36  Is,  per  case.  .  2.S5 
E-C  Corn  Flakes,  36  Is,  case  2.85 
5  case  lots  either  2.75 

l>KL   MONTE   MILLING  CO 

Del  Monte  Rolled  Oats,  wood  S.00 
Del  Monte  Rolled  Oats.,  sacks, 

2  90-rb    7.50 

Alta  Mills,  Rolled  Oats,  wood  7.50 
Mi  l  Mills  Rolled  Oats,  sacks, 

2  90-tb   7.00 

I -el  Monte  Rolled  Wheat,  wood  4.30 
n.-l    Monte   Rolled   Wheat,  2 

7K-tb  sacks    3.80 


as 

Case  Goods. 

Per  cuSr 
Self-raislug  Buckwheat  Flour 

24  cartons,  3  lbs   3. So 

40  cartons.  1%  lbs   4.00 

Cal.  Flapjack  Flour.  36  2s.  .  3.S5 
Semola   or   Nutty   Urains.  20 

cartons.  4  lbs   3.60 

Cal.  Cream  Flake  Oats.  36  2s  3.60 

Primrose  Wheat.   36   2  %s....  3.85 

Farina.   24  cartons,   l  ib   ....  1.80 

American   Milling  Co. '8  Cereals 

Per  Bbl 
colonial  Ex.     Cream  Hulled 

Oats.    ISO    lbs..    ( wood) ....  $7.25 

180    lbs..    90-tb    sacks   6.76 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.lSO 

lbs.    (wood)    6  75 

ISO  tbs.,  90-rb  sacks   6.2^ 

Bohemian   Rolled   Oats.  ISO 

lbs.    (wood)    6.00 

ISO  lbs.,  90-tb  sacks   5.5(' 

Colonial  Pearl  RoMed  Wheal. 

150   lbs.    (75-!b   sacks)   3  Si 

colonial  GranulaUd  Hominy. 

200    tb»    (wood)   7  75 

Colonial  Steel  Cut  Oat  Meal. 

200    lbs.    (wocd)   825 

Brewster's  Pat.   \'.   Y.  Buck- 
wheat   Flour. 200    Ibs(wood)  8.26 
Colonial  Pearled  Hominy.  200 

tbs.    (wood)    7.76 

Colonial   New    Process  Buck- 
wheat   Flour, 200    tbs(wood)  8.76 

Case  Goods. 

iMonial  Ex.     Cream  Rolled 

Oats,   36    2-lb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat  Flour.   24   3- lb   pkgs  3.80 
Pettijohn's    Breakfast  Gem, 

2-tb    pkgs.    to   case   3.25 

Port  Costa  Milling  Co. 
Golden  Poppy  Oat  Flakss.36  2s  3.60 
Encore  Pancake  Flour,  36  2s.  3.60 
Hncore  Buckwht  Flour,  36  2'^s  5.75 
Oat  Flakes,  36  2s   3.60 

II I  SCR  1 . 1.  AN  ISO  V  S     PACKA  G  E 
CEREALS. 

(All  prices  net.) 
'Jrape  Nuts.  1  &  2  doz.  per  dz  1.35 
Breakfast  Gem,  case    3  doz. .  .  3.2  5 
Wheatine.  SB  2s.  per  case....  3.30 
Violet  Pancake  Flour.  36  2V2s  3.60 

Violet  Oats,  36  2s   3.60 

Cermea.  20  4-rt>.  pkgs.  per 

case    4.10 

Germea.  20  2-Tn.  pkgs  per 

case    3.20 

Flaked  Rice.  24  l's   3.00 

Dr.  Price's  Wheat  Flake 

<~>lery  Food  per  case....  2.85 
Hecker's  Farina.  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vltos, 

36    2s   5.10 


STERILIZED  MEALS  IN  CARTONS  PUT  CP  BY 
LOCAL  MILLS. 


ALL  NET 


Carton 


Buckwheat  Flour   [36-2  lbs.[$3.75|15c 

Buckwheat    Flour   |20-5  tbs.|  5.00130c 

Corn  Meal.  White  or  Yellow.  ...  |36-2  tbs.j  2.50|10c 
Corn   Meal,   White  or   Yellow.  ...  |20-5  lbs. |  3.40|25c 

Cracked  Wheat   |36-2  Ibs.|  3.75|15c 

Cracked  Wheat   |20-5  Ibs.|  4.S0|30c 

Graham  Flour   |36-2  Ibs.|  3.00|10c 

Graham  Flour   |20-5  tbs.|  4.10|25c 

Hominy,   Large   |36-2  Ibs.|  3.70|15c 

Hominy,  Large   |20-5  lbs.|  4.S0|30c 

Hominy,   Small   [36-2  tbs.  3.70|15c 

Hominy,   Small   (20-5  tbs.  4.S0|30c 

Oat  Meal,  Granulated   |36-2  tbs.  3.75|15c 

Oat  Meal,   Granulated   120-5  lbs.  4.S5|30c 

Steel  Cut  Oatmeal,  A.  B.  C  |36-2  lbs.  3.S5|15c 

Steel  Cut  Oatmeal.  A.  B.  C  120-5  tbs.  5.00|30c 

Pearl  Barley,  1,  2,  3....'  136-2  lbs.  4.S5!20c 

Pearl  Barley,   1,   2,   3  (20-5  tbs.|  6.40|40c 

Rice  Flour   [36-2  rbs.|  6.20|25c 

Rice   Flour   120-5  tbs.|  8.20155c 

Rye  Flour   36-2  lbs.|  3.70|l5c 

Rye  Flour   |20-5  rbs.|  4.80|20c 

Rye   Meal   [36-2  tbs.|  3.70|15c 

Rye  Meal   |2 0-5  Ibs.|  4.S0|30c 

Split  Peas,  Yellow  or  Green  |36-2  tbs.|  4.55|15c 

Split  Peas,  Yellow  or  Green  1 2 0-5  tbs.|  5.90|40c 

Whole  Wheat  Flour   |36-2  Tbs.|  3.15|10c 

Whole  Wheat  Flour   J20-5  Ibs.|  4.00|25c 

Gluten  Flour   |36-2  lbs.|  4.50115c 

Gluten  Flour   |20-5  tbs.|  6.20l40c 

Farina   |36-2  tbs.|  4.10115c 

Farina   |20-5  tbs.|  5.50T30c 

Lightning  Tapioca   |24-l-tb.  |  2.20|15c 

Cardinal   Crushed   Oats.    Premium|20-5  tbsl  4.25| 
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L'ream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow   Flake.   38   2's   2. SO 

Malta   Vita,  36   l's    4.0U 

Our  Mother's  Mush.  36  2s.  .  .  .  2.80 

Twin  Bros.  Mush.  36  2s   2.80 

H.    11   Robuins.  Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes.  36  2- lb  2.stp 
IVhite   Rose    Wheat  Flakes. 

20    5-Ib.)    4.7fa 

Carnation   Wheat  Flakes 

20   5s    4.70 

A  H  C  Breakfast  Wheat 

72    2's    5.00 

A  B  C    Breakfast  Wheal 

36  2's    2.60 

N'utro,  9s    2.80 

Wheaton,  9s    5.20 

Grape  Nuts,  No.  22,  per  doz  1.35 

Morning  Meal,  per  case   2.80 

Olympic  Wheat  Hearts,  24  5s  4.75 
Olympic  Wheat  Hearts,  48  2s  4.75 
Cake  Pastry,  20  5s.  4.7.'. 
Pancake  Flours. 

Uncle  Sam,  36  2s   3.25 

Encore,  36  2s   3. CO 

Olympic  Pancake  Flour.  24  4s  4.45 

H.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3- lb 
9E  {■  3SC0   J3d  's3>(<t 

H-O  Pan  Cake  Flour,  cse.  3.9U 
H-O  Oats  .24  2's.  per  c*  3.15 

Korn    Kinks,    36    2s   2. si. 

choree   ■„   4.5c 

Fieigln  paid  on  country  ship 
ments  of  11  u.  goods  up  to  j:.» 
p  >r  cent  on  5  case  lota 

K ALSTON  MILLS 
Ralston    Broakfast  Food 

3.1    2s    4.50 

Ralston  Barley  Fo'd.  36  2s  1.25 
Ralston  Health  Oats.  36  2s  4  SO 
Ralston  Hominy  Grits.  36 

2s   1.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran.  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    V4s   5.50 

Capitol  Mills. 

Per  Mill 

Ex  Cream  Rid  Oats.  ISO  lbs. $7  2.'. 
Ex    Cream  R  lld  Oats,  ISO  lbs. 

(90-Ib.    sacks    6.75 

Rolled  Oats.   180    lbs   8.75 

Rid  Oats,  (90-tb.  sks).  180  lbs  B.2S 
Rolled  Oats.  ISO-lb.  bbls.  .  .  .  6.00 
Rolled  Oats.  90-Ib  sacks...  5  SI' 
Pearled  Rid  Wheat.  1 50  lb  .  s  I.Su 
Pearled    Rid    Wheat  (70-11. 

sacks),  150  lbs   3  SO 

Granulated   Hominy,   bbls.  ...  7  75 

Pearled  Hominy,  bbls   7  2' 

New       Process       3......  - 

Flour,    bbls    8  25 

Steel-Tut  Oatmeal.  "A"  (One) 

"B"(med!um),  "C"  (coarse) 

bbls    S  25 

Brewster's  Pat.   New  Process 

Buckwheat  Flour,  bbls  ...  8.2C 
Per  Case 
Self-Raising  "Bckwheat  Flour 

20-3'^-rb.  pkgs.  In  cases.  .  3  SO 
Self-Raising  Bckwheat  Flour 

24-3  rb.  pkgs.  in  cases  ...  3  M 
Farina.  24  1-lb.  pkgs  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-tb.    pkgs    in    cases   3  60 

Pan-Cake  Flour.36  2-Tb.  pkgs 

In  cases    3.80 

Farii'-jceons  Goods  In  Sacks 
Hannfactured  by  Local 
Hills. 

Per  100  lbs.  In  10-tb.  sacks. 
Buckwheat    Flour.    Plain ....  $4.00 
Buckwheat    Flour.    Extra....  4.30 
Bckwheat  Flour.New   Process  4  3'' 
Bckwheat  Flour.  Self-Raising  5.40 

Diickuheal  llnwis    S  OU 

Corn    Meal.    Yellow   2.75 

Corn   Meal.   White   2.75 

Corn  Meal.  Ex  Cream  Yellow  3.40 
Corn   Meal.   Ex  Cream   White  3  40 

Corn  Flour    1.73 

Cracked   Wheat    3  50 

Entire  Wheat  Flour   3.20 

Farina    4.20 

Flaked   Pearl  Wht.7-Ib&10-lb  3  2" 

Graham    Flour    3.00 

Hominy,    large    3.40 

Hominy,    small    3  60 

Granulated  Hominy    3.80 

Oatmeal,   plain    4.10 

Oatmeal,  extra    4.30 

Oqlmflil      st<»Al-oiit    4  3a 


2h 

Oat  Groats    I  3u 

Pearl  Grits    J.M, 

Pearl  Barley.  No    1   &  4u 

Pearl  Barley.  No    2   5  40 

Pearl   Barley,   No.   3    5  40 

Split  Peas,   YelL.o    ..w..   ..  5  un 

Split  Peas.  Green    C  50 

Rice    Flour                               .  7.20 

Rolled  Oats.  7-  lb  &  10  lb   ...  4  30 

Rye  Flour    3  40 

Rye  Meal    J. 26 

Wheat     Meal    3  40 

Pearl   Barley.   No    1.   25  and 

50-lb.   boxes   5  40 

Split  Peas.  Yellow,  25  and  50 

r     tb.   boxes    5  00 

Split  Pei>s.  Gr.-en.  25  and  50- 
lb.   boxes    6  50 

25- !b  sacks  deduc.  10  cents  per 
I  cwt.  from  price  of  10s. 

50-lb.  sacks  deduct  20  cents  p>-r 
cwt    from   price  of  10s 

PASTES 

Imported 

I 

Crown  Macaroni. 25  Is.  pr  pkg  12 
"    Spaghetti.    25  Is.  pr    pkg  12 
Vermicelli.  25  Is.  pr  pkg  12 

Imported  Style. 

Bellac    Macaroni,  25  Is.  pr  pkg  .10 

"    Spaghetti.  25  Is.  per  pkg  .10 

"    Vermicelli.     25  Is.  pr  pkg  .10 

"    Alphabet.  25  Is.  pr  pkg.  .  .12 

Wasm.  Macaroni.  25  Is.  pr  cse  1  80 

"    Spaghetti.  25  Is.  pr  cse.  1.80 

Vermicelli.  25  Is.  pr  cse  1  so 

Golden  Kgg. 


Macaroni.  48  5c  packages.  . 

•  11 

80 

24  10c 

.  .  1 

80 

Spaghetti.    48  5c 

.  .  1 

80 

24  10c 

.  .  1 

80 

Noodles.   48   5c  " 

.  .  1 

•iii 

24  10c 

.  .  1 

NO 

Alphabets.   48  5c 

.  .  1 

80 

24  10c 

.  .  1 

80 

Marvel  1 1. 

Macaroni,  cs  4  dz.No.  1  car.  dz  l.'20 
Spaghetti. .cs  4  dz.No.  1  car.  dz  1.20 
!  Vermicelli,  cs  4  dz.  No.  1  car.ilz  I  20 
AIphabets.es  4  dz.  No.  1  car.  dz  1  H 
Straight   or  assorted   on  Dhow- 

No.   H.  Extra,  per  box  !0 

No.    1,    Extra,    per   box  ...  3: 

No.  1,  Extra.  25  tbs   1.00 

No.  1.  Extra.  50  lbs   2  no 

No.  1,  Extra.  100  Tbs   5.00 

CAL.  PASTE  CO. 
Macaroni,    Vermicelli,  Etc. 


Extra 

No     1 .  . 

.30 

Extra 

Halves 

.18 

Extra. 

15    tb  s . 

.60 

Extra. 

.90 

Extra. 

50  lbs 

ISO 

Extra. 

100  lb<- 

3  60 

Royal. 

24  1-Ir 

pkgs  

1  50 

Queen' 

s  Tastr. 

12  3-lb.  pkgs. 

2.20 

SAGO  AND  TAPIOCA. 

Pearl  Sago    tic 

Pearl    Tapioco    OS 

Flake  Tapioco    n* 

Minute.     36-%   2  7.'. 

Instantaneous.     50-ls   6.50 

Instantaneous.    36-%j    176 


Department  !.">. 

This  Dept.  corrected  by 
llnna  Bros..  William  CI11IT  Co.,  ex- 
otherwise  noted. 

RICE. 

Fair  Japan    ©•■ 

Good    Japan    05  S 

Choice  Japan    05% 

Fancy   Japan    06 

Fair    Honduras    051! 

Good   Honduras    06 

Choice    Honduras    06 

Fancy  Honduras    07 

Extra   Honduras    OTH 

M.  .1.  Brundenuteln  £  Co. 

Japan.  Tycoon.  Fancy  TabIeS5.50 
Rubicon,  extra  fancy  6.00 

"    M.   J.   B.. Double  Dia- 
mond   6  !J 

Fancy  Head.  Carolina .. 6  50  7.P-" 

Loul&lana.  Japan   5.50  5  75 

Louisiana    Tengue.  .  .  .  5  1214 

Louisiana. Japan  Bansal   5.00 

Halwallan   5.25  5  SO 

China.   No.    1.  per 

dbl  mt  6.37V4  6.50 

China.  Mxd.  dbl  mt  4  60  4  75 

Patna   Head    7  00 
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Caro  Head, MJB,  40  2s,r  20  5s.  .  7.50 

Imp.    Japan    MJB  40  2  y2 -tb  .  .  6.75 

Imp.   Japan   MJB,  10  5-Ib .  .  .  .  6.75 

Japan  Table  Queen,  33  3-Ib..  6.00 

Japan  Table  Queen,  40  2% -lb  6.00 

M.  Phillips  &  Co. 

Hermosa,  Ex.  Fancy2%  &  5-ib  7.10 

Fieeta,           and  6-It>..   6.T6 

Ex.    Fancy   Carolina   T.oo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.   1  Imp.  Japan..  6.25 

Toyokome   •  •  6.00 

Togo    6.85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5. 85 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

VV.  T.  YVelisch  &  Co. 

Samurai,    La..    Japan   $5.25 

Ito    5.60 

Fuji.   La.,  Japan  

Fuji  Tama,  La.,  Japan  

W   (circle),   La.    Japan   5.S5 

Snow  White,  Caro.  Head.... 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin    "    "    2  %  &5  to  arrive  7.00 

Honeymoon,  Caro. Head,  2y2&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head  

Tiffin,    Caro.    Head   5.35 

Best  Yet,  Japan,   3s   6.25 

Rice  Specialties. 

Quaker  Puffed,  3  doz  to  case.  3.00 


Department  16. 
LAUNDRY  MATERIALS. 

This  Dept.   is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 


AMMONIA 

Greer's  Washing  Am  nion  in 

First    grade    absolutely  pine. 

ISO  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz.. $1.66 
Qts,  1  doz  to  case,  per  doz.  2.70 
l/2  Gal.,  y2  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Ammonia 

Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  prdz 

Parson's  Household  Amnionic 
(Neutral.) 

Pts.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts.,  1  doz  to  case,  per  doz..  2.65 
gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
Washing  Ammonia 
3tandard  Grade 
Pts,  2  doz  to  case,  per  doz.  .  $  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Ball 
Nuremberg,  A,   ^s,  per  tb  .35 

Do  A.  D.,  %s,  per  lb  27y2 

Do  A.  C.  R.,  '/2s.  per  tb  .  .  22y2 

CrOTvn 

German   y2s'  per  lb...  12%  13 
Do     V*  -  's,    per    lb  14%  15 

Deschamp's  French,  l's 

per  tb   27% 

Do  V2's.    per  tb....2Sy2 
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Bluing,  Liquid 

Common,  pts,  3  dz  to  case.  .  .85 
"       qt,   2  doz  to  case.  .  1.25 
V2  gal,  1  doz  to  case  2.50 

Borax 

20-Mule  Team,  l's  cs  of  2 

doz    J2.26 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    %'s  cs  of 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,   25   lbs  in  box  09 

Powdered,  25   lbs  in  box  09 

Chloride  of  Lime 

Brookman's,  l's  per  ib.,..TYi 

Do      %'s,    per    lb  9 

Blue  Bell,   50   Is,  per   tb  6  V2 

Owl.   50  Is  7 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  in  case   3.00 

Lye. 

Tomson's    Red   Seal,    4  dz 

to  case    3. 85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,  4  doz  in  case...  3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-ca*e    lots.  .  .  2  90 

Banner,  1  case.  4  doz   3.60 

Blue  Bell,   48  Is  .2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case..  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks    1  40 

California,  bbls    1  50 

Department  17. 
SOAPS. 

This  Dept.   is  corracted  by 

Wellman,   Peck   &   Co.,  Sussman, 
Wormser  &  Co. 

Peet  Bros.  Mfgr.  Co. 

Silk    Soap   $3  35 

A.  B.  Naptha  Soap   4.20 

Crystal   White   Soap   4.00 

Nugget    Soap,    100s   2.50 

Lily  White  (Floating  Bath)..  3.110 
Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.90 
Pine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Antonia  Berti  White  Castile, 

12.  15  or  20  bars  to  box.  .  .  .  3.10 
Spring  Blossoms.bx  3, wrpd.gr  4.80 
Beau  Ideal,  bx  3,  wrpd,  gr.  .  5.20 
Attar  of  Roses,  bx  3.  wrpd,  gr  5.20 
Elder  Flower,  bx  1  dz  cakes  4.80 
Oatmeal,  bx  1  dz  cakes, pr  gr .  4.25 
Witchazel,  bx  1  dz  cakes  pr  gr  5.00 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narcissus, bx  3, wrpd.gr .  17.50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9.00 
Maj'tic  Series   Heilotrope  Jasi- 

mine.Jcky  Clb.Rose  bx  3,wrp  9.00 
Japan  Bouquet,  bx  3,  wrpd,  gr  5.00 
Barbers'  Cream,  6  tb  bxs,  pr  lb  .20 
Wild  Rose  Glycerine,   50s....  3.75 

Rainbow  Assorted,  gross   5.50 

Carnation,  gross    9.00 

Savon  De  Veleria,  gross   9.00 
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Standard  Soap  Co. 

Gasene,  100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.   100   14   oz   4  00 

Marigold,  lo^  16  oz   4  20 

Radio,   100     •    oz    3.00 

Magno,  100  i_  oz   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating-,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c   size,    20   1  30 

Electric  Mineral,   100  16 

oz    5  50 

Electric  Mineral.  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitchen,  20  10 

oz   .65 

Swift  &  Co. 

Wool  Scap,  10  oz.,  100s   7.00 

"        "        6   oz.,    100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry    4.25 

Snap,  60,   16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,   80%  profit)   5.00 

P.   &  G.  Naptha. 

Lenox,   20   7b 

Ivory,  100  10  oz   7.00 

Ivory,  100  6  oz   4.00 

N.  K.  Fairbanks  &  Co. 

Fairbank's   Clairette,    100....  3.35 

Fail-bank's  Santa  Claus,  100..  3.35 

Fairbank's  Copco,  100....  4.00 

Fairbanks'   Fairy  Ovl,   5c...  4.00 

Fairy    Oval,    10c   7.00 

Sunny    Monday.    100s   4.75 

Fels    Naptha,    case   4.35 

M1m<-c  lluneouM. 

Mascot   $2.65 

Miller's  Naphta,  100  14-oz....  4.35 

Mikado,   20  14  oz   4.25 

Mikado,    20    14    oz   1.05 

Lenox,    100   3.35 


50  large.  .  3.50 
100  small  3.65 


-Soap 


Lifebuoy,  Indry  size,60  cakes  $4.00 

"      indry  size,  30  cakes.  .  2.00 

"      toilet  size,  100  cakes..  2.00 

toilet  size,  50  cakes.  .  2.00 

Sunlight,    Indry   shape.100  cks  4.20 

Welcome,   Borax   Indry  soap.  4.20 

Cheerful,     high  grd  Indry  soap  3.50 

Monkey  Brand,  100  cakes.  ...  4.00 

Monkey  Brand,  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 

Strker's   Kitchen,   20s,   8   oz.  .  .80 


2» 

Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen  Sand  Soap..  3. 25 

Yacht  Club  Borax,  2  00s   7.50 

 100s    3.90 

 '    20s   85 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax,  7  oz....  4.00 

SAVON. 

Gilt  Edge,  100,  16  oz  $.i.su 

20s   so 

Royal,  100,  14-oz   3.4* 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont  Long  Bar  Laundry, 

100-Ib  cases    3.50 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

Castile  Soap 

Notre    Dame    8 

White  Virgin,  lb   8% 

White,  Conti    15 

Mottled,    imported    7% 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  per  case   2.60 

10  case  lots,  per  case   2.55 

25  case  lots,  per  case   2.50 

Scouring  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio,   Y2  gross  box,  per  bx  4.50 
Sapolio,  hand,  %  grs  bx,  pr  bx  4.50 

WASHING  POWDEHS 

Gold  Dust  ,24  3's,  per  cs.$4.50 
Gold   Dust,   100   10  oz....  4.00 

Swift's   Pride,    12   oz   4.25 

Swift's  Pride.  24  4s   4.25 

Lavarine,  36  1  lb,  pr.  cs.  3.00 
A.B. Naptha, 100  16-oz  pkgs.l  cs  3.90 
A.B.  Naptha,  24  4-Ib  pkgs,  1  cs  3.90 
Lavarine.  100  5c  pkgs....  3.50 
Pearline,  100  b  oz  pkgs.  .  3.75 

Babbitt's  1776,  6  oz   2.S5 

Kleeno,  72  Is   5.25 

Kleeno,  24  3s   4.75 

Kleeno,    100    %s   4.00 

Peet's  Seafoam,  24  3s   3  7r, 

100    12    oz   3.75 

Grandma's  Borax,  powder- 
ed  24  3s    4.50 

60    % 's    9  4ft 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 


STARCHES. 

This  Dept.  is  corrected  by 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KINGSFORD'S  OSWEGO. 
Silver  Gloss  12  6-Ib  bxs.. 9 

40   1-rb   pkgs. 8% 
<""->rn,    40-tb    boxes  8 

NATIONAL  STABCH  CO. 
Lily,  Sioux  and  Niagxa  Brands. 

Corn,  40  Is   fi 

Gloss,    48    Is  6  Vt 

Gloss.  12  61b  7 

Laundry    (bulk),    50s  5V2 

J.  C.  HUBINGER  BROS.  CO. 
Elastic    (Flat  Irn  Brnd),64  %s  5.00 

Pops  Corn,   40   Is   R.50 

Tiger  Lump  (bulk  50-Ib  bxs)  4% 

40  Is   5%' 

3-lb.    pkgs   5% 


Best  Soap  in  Cold  Water  Has  No  Equal  for  Toilet 
mmmmm^mmtmm^mmttKml  and  Bath  

When  You  Want  Naptha  Soap  — ^B— Ml 
Try  When  in  Need  of  Toilet  Soap  Try 

A.  B.  NAPTHA  WILD  ROSE  GLYCERINE 


Best  White  Borax  Soap 
m  Made  ^  |||m||M 

When  You  Want  Borax  or  White 
Soap  Try 
CRYSTAL  WHITE 
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NONE   SUCH  BRAND. 

Corn,   40  Is  6 

Uloss,     48  Is  6 

Gloss,    12    6s  7 

Gloss.     50-Ib    box  i% 

OWL., 

Corn,    40   Is,   per   tb  6 

Gloss.  40  Is,  per  Tb  5*£ 

12  6s.   per  lb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,  .  40.  Is  TVz 

Velvet  Gloss,  40  Is  8 

12    6s  S'/2 

One  case  free  with  10. 

BLUE  RIBBON. 

Gloss.  48  Is   

Gloss.    12  6s  

Corn,    40  12s  

MISCELLANEOUS. 

Celluloid,  60   %-Ib  pkgs.pr  bx  4.75 

Elastic,  same,  per  box   5  00 

China.    80s    5.50 


Department  19. 
OILS,  PAINTS,  ETC, 

This  Dept.   Is  corrected  by 
»Vhiitier-Col>urn  Co.;  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  "White,  150  deg  bulk.. 11% 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

fix.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"  "       case   25 

Gasoline.   86  deg..  bulk  30 

Same,  cases,  2  5a  37  % 

Red  Crown  Gasoline,  in  bulk. 18 
Red  Crown  Gasoline,  in  cases, 

2  5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums  09% 

No.  1  Eng.  Dist.,  cases,  2  5s.. 16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.. 15 
V.  M.  &  P.  Naptha,  In  bulk..  10 
V.  M.  &  P.  Naptha,cases,2  5s.  17% 

Turpentine. 
Strictly  Pure,  cases,  2  5s.. ..77% 
"       drums  of  iron  bbls.. 70% 
Linseed  Oil 

Pure,  raw,  bbls   59 

boiled,   in  bbls  61 

"       raw,  case,  2  5s  65 

"       boiled,  case,  2  5s  67 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2  os   65 

4   oz   90 

8   oi    2.00 

'  t  6-gal  tins,   per  gal   1.30 

Lard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   S5  .91 

No.   1    75  .81 

1  oz   46 

2  oz  65 

i   oz   86 

Neatsfoot  Oil 

Cooper's    80  .86 

Extra    70  .76 

No.   1    60  .66 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil   60  65 

Columbia  Gylinder  40  66 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine  Oil  .'30  25 

Star   Dynamo   Oil  50        3  5 

Star  Spindle  Oil  60  b8 

Star  Sep'tor  Oil  60  55 

Red  Engine  Oil  27  32 

600  M  Cylinder  45  60 


tl 


FFV     Cylindei  i>U 

Med.  Kuby  Eng  30 

Castor  Mduhuie   a 

Aulo-Cyllnder   bu 

■  as   bjiiglne   .   3u 

HiMcelktucoiiN  Oils 

Union  Salad  Oil  66 

.'■■ire  Sperm  Oil  70 

So.     1     Polar  40 

lhCna  Nut  Oil.ordinary .  . — 
China  Nut  Oil,  No.  1  — 

White  Lead 

W'lilttler,  in  kegs  79j  U 

Pioneer,        "    "   7  8 

Dry  Paints 
English    Paris    White,  bbls..$l. 

Whiting,  barrels    1. 

Prince's  Min'l  B'wn,  bbls.  1. 

Vellow  Ochre   1.50  1. 

Eng    Ven.    Red.    bbls.    .1.50  1. 

Department  2i). 

This  Dept.  is  corected  h> 
Pac.  Coast  Biscuit  Co 

CANDIES. 

Lozenges 
5-Ib.  boxes) 
XXX  Peppermint,  pals.  13 

Thin  Peppermint  

T"T  Peppermint   

Musk,    fluted,  pails.... 
Cinnamon,  Lemon,  Sassa- 
fras, Rose  

vlidget  fruit   

Conversation  and  hrts. 
Liliput  Conv.  &  herts.  . 
Widget  Conv.  Tozenges. 
Crown  T.  T.   Loz,  24  5c  pkgs 
Aurora  Lozenges,  24  5c  pkgs 
Cough  Troaches,  5-lb  bx 
Eagle  Wafers,  Pepper- 
mints  .Wintergreen  .  2! 
Mixed  Candj 
(30-lb  pails) 

Plain  Mixed    9',2 

Royal    Mixed  12% 

Grocers'   Mixed  10 

ifankee    Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14  M 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French    Extra    Mixed  2  0 

Lady  Mixed   15 

Broken  Mixed    91^ 

Steam  1'nntrork 

Anise  Seed   2; 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.... 22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth.  .  .  .22 
Caraway  Seed,  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imp'eriallT 
Coriander  Seed,  pearled.. 22 
Jelly  Beans,  pails.. 12%  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly    Limes  17 

Jelly    Raspberries  17 

Jordon  Almonds,   fine   5P 

Jordon  Almonds  ,imitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar   Plums  16 

Cream  Goods. 

(5-rb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit   and   nut   ices  18 

fream    Peppermint  20 

Crushed    Fruit    Bonbons.. 32 

Chocolates. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate,    Hand    Made  -'2 

Chocolate    DiPDed    Bonhnns  -I 
Chocolate   Dipped  Bonbons 

with  nuts   24 

Chocolate    .Climax  ,S0-»b 

palls   18 

Chocolate    Chips   2S 

Chocolate  Nonpareil  D:  ips.  .  .22 
Chocolate  Wafers  22 


Chocolate    Cream  Tablets 

:lo  in  box   l.Jo 

Fleur  de  Lis  Marshrnallows.  6- 
Fleur  de  Lis  Marshrnallows,  3- 

1b  tins  28 

Occidental  Marshrnallows,  3 

lb  tins  30 

Dipping  Marshrnallows,  5- 

ib  boxes   25 

Angel  Food,  5-tb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box   1700 

Walnut,    Apricot  .Spanish 

Nougat.  5-lb  boxes  ,1b... .25 
Sundries. 

Opera    Carmels   19 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets,  5-lb  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,  5-lb  tins  25 

Gum  GooiIm 
(5-Tb  boxes) 
A.  B.  Gum  Drops,  asstd.  .  .  .9 
A.  B.  Gum  Drops  licorice  ft 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A    B.  Bonbons,  fancy.  InM  7  V< 
A.  B.  Bonobns  .fancy,  crys 

talized,  5-lb  boxes ......  1 5 

A.   B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ...  1 4 

Bijou  Sticks   IS 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,   tricolor  IS 

Chetilni;  Gum. 

Single  Mo\ 
Sweet  Heart,  per  box.   ..  .fin 

Sen-Sen.  20  pieces  fin 

Sweet  Heart,  20  pieces.,  .fin 
Blood  Orange,  20  pieces..  .BO 

Chiclets.   40   5c  pkgs  1.25 

Chiclets.  10  10c  pkgs  80 

N'ewton's  Pepsin.  20  pkes  .  ■  Kn 
Pearlo.  40  5c  paokngrp.  .  I  no 

Department  21. 

This  Dept.  corrected  by 
Pacific  Coast  Biscuit  Co. 


CRACKERS. 


Animals   14 

Animals  Iced   15. 

Assorted   is 

Assorted  Extra   15 

Assorted  Fingers  15 

Boston   10 

Butters.  Templar   10 

Champions   10 

Chocolate  Wafer    IS 

Coco  Taffy   15 

Cocoanut  Marshmallow  16 

Currant    Cakes   15 

Cornhills   11 

Cracker  Meal   or, 

Cracknel,  plain   22 

Dainty   Chip   15 

Dainty  Marshmallow  16 

Digestives   10 

Egg  Jumble   15 

Fig  Bar  15 

Fruit.  Iced   15 

Fruit  Biscuit   15 

Fruit   Sultanas   15 

Graham  Gems   00 

Ginger  Cake  11 

Ginger   Nut   11 

Graham   11 

High  Tea  15 

Honey,  Frosted   li 

Jennie    Llnd   14 

Lemon  Snap  i4 

La  Grand   11 

Lemon   Biscuit   14 

Lemon  Wafer  IS 

Lunch.  'Frisco   10 

Monitor   12 

Marshmallow.  Walnut  18 

Nicuacs   14 

Nicuacs.  No.  1  12 

Orange  Wafer   15 

Oysteretts   12 

Pilot  Bread  04  Vt 

Pretzel   10 

Popular.  Mixed   12% 

Picnics   07  \i 

Pilot.  Extra   05 

Pretzelletts   11 

Pineapple  Delight  16 

Saline  Snowfiake  15 

Seed  Cake  12 

Snowball   16 


N 

Saloon  Pilot   07 

Sugar  Cookies   12 

Soda,    Extra   07 

Soda,  Saloon  07% 

Soda  No.  10  OR 

Soda  No.  20  16 

Soda    No.    25  ¥0 

Soda  Extra.   %  boxes  59 

Strawberry  Wafer    ..15 

Star  Butter    ,19 

Vanilla  Biscuit   14 

Vanilla  Snap   II 

Wafers,  Assorted  16 

Walnuts.  Marshmallow  16 

Zephyr  Pilot  10 

Abett's  Biscuit,  per  doz....  50 
Hoo  Hoo  Snaps,   per  doz..  :.n 
Abette's  Graham,  per  doz.  ...   I  Q{j 
Perfection.     Band's  Gelngcr 
Snaps    1  I 

Department  22, 

FANCY  OROCERlKfl 

This  Dept.  Is  corseted  h\ 
Wellman,  Peck  *  Co.,  William 
ciuir  Co. 

Houillion  Capsules 
Ad  jar's,    10    capsules    in  bus 
^  *r  doz  boxes    3  or 

BEEF  EXTRACT 

"Rex,"  2  oz  per  doz   4.40 

"       4    oz    "    "    8.00 

8    oz    "    "   14  75 

"  16    oz        "    "   27.50 

Marshall's  2  oz.   par  doz....  2  05 

"        4  oz.,  per  doz   4.75 

I.leblg's  2  oz.  32  12s  to  cs  doz.  .41.5 J 
"        4  oz.16  12s  to  cs.  doz.  .  S.iO 
8  oz,  8  12s  to  cs,     "  15.90 
16  oz,   4   Cs  lo  cs.     "  29  76 

Mbby's.  2  oz.  per  doz   4  If. 

"       4    oz,    "    "    8  no 

"      8  oz,    "    '•   14.00 

"    16   oz,     "    "   26. 60 

Capers. 

Capotes.    1    d   In   case....  100  150 

Xonparell.    small    1.60 

Nonpareil,  large    2  25 

N'onparell.  Imperial  qts.  1000 
.  2  litre.  . .  20  00 
.    4     "     . .  17  5li 

CHOCOLATE* 
Baker's. 

Pure  Food  Laws  is  Serial  No.  do 


BAKER'S 

COCOA 


CHOCOUTF 

48  HIGHEST  AW.  i 

■RSttSfe    If*  EUROPE  AMD  AMERICA 

WALTER  BAKER  &  CO.,  VI 

•juii  ....-<!  1760) 
DORCHESTER,  MASS. 

Per  La. 

Premium  No.   1  Chocolate,  12 

and  25-tb.  boxes   39H 

Vanlla  Chocolate.  6  and  12-lb 

boxes   SO 

German    Sweet.    6    and  12-lb 

boxes   26 

Breakfast   Cocoa.     '4 -lb  tins. 

plain.   6-Tb.   boxes  43 

Breakfast   Cocoa,    M-tb  tins. 

12-lb.    boxes   43 

Cracked  Cocoa.  H-lb  pkes.  12- 

tb  boxes   

Caracas  Sweet  Chocolate.  6-rb 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda).  1-Ib  cans  

Ghlrardelll*.  (Cnke.) 

Per  lb.  Cts. 

Crescent.   1-4   lb  papers  20 

"        1-5    tb.    papers  20'4 

1-6  lb    papers  21  % 

Standard.    1-6    lb.    papers.  ... 23 '4 

1-S    lb.    papers  26 

California.   1-4   lb.   papers.... 24 

"        1-5    lb    papers   24  H 

"       1-6  lb.  papers   25 
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"        1-8  lb  papers  2S 

Cal.    Star,    1-fb.    papers  22 

"        1-tb.    papers   21Ys 

Miner's  Eagle,    1-lb.   papers.. 23 

"  "  1-fb.  papers.  ... 22% 
Ghirardelli's  Eagle,  '4  -  tb  p'prs.  2  7 

Same,   %-Ib.  papers  26 

Same,    1-tb.    papers  25 

Same,    1-tb.    papers  24% 

t'remium(riot  swt. )  %  -  lb.  p'prs..  40 
Monarch  ( Vanilla)  %- lb.  p'prs. 30 
Same,    assort'd,    1%  R>s. ... 28 

Same,    "/"-lb.    papers  23 

Same,    1-tb    papers  27 

Ground.    In  tins. 

Ghirardell's,    12    1-lb  29% 

24  1-tb  tins  29 

"  00    1-tb    tins.  .  .  .28% 

60    3-tb    tins.*.  .27 

30   3-tb    tins  27 

*      "  60  10-Ib  tins.  .  .  .26% 

1    35-tb    tins.... 20 

Venard's,   24   1-tb.   tins  25% 

20   3-tb.   tins  24 

Miner's,   12   1-tb.   tins  2:7.% 

24  1-fb.   tins  27 

20    3-fb.    tins  26 


ttn  COCOAS. 

S'a'n  Houten's,    tfs  and  %s..83 

""iSt  Houten's,  Is  80 

§K&al    Dutch,    12    %s  77 

KoVfl   Dutch,    12    Is  60 

&jftis,  14  %s  38 

.Wf'fc,    12    %s  39 

yWbfts,  6   %s  23 

X^fijsy's,  6   %s  37 

j/Wh  Jpimaene  uuiun.  i-iu....6u 
vMeEme«"n  Dutch,  V2-tb....70 
vS}nlEmden's  Dutch,  %-fb..75 
IrgSeWal  Soluble,   %-Ib.  cans. 60 

s$k'm%,   %-tb.  cans  53 

,-, ,  1-tb.  cans  52 

Gh£Pffi£(    5-Ib.    cans  50 

•^a'fte,  25- tli.  cans  49 

Gr^ffflVclelli's  Bkfst,  %-tb  cans. 46 

jjfa'm'e,    %  -  fb .  cans  4  3  % 

^aWe,   %-Ib.  cans  43 

'sa'r}r(>     1-fb.    cans  42% 

M'garrre.^-tb.  cans  42 

'Jjyrrfe,  '2 5- tb ,    cans  41 1  i 

MWe¥%  Bkfst.,  1-6   tb.  cans.. 47 

pfflfe,   %-fb.  cans  42% 

IS&Trfe,   %-tb.  cans  4  2 

Same,    L-lt).    cans..  41% 

10  Sq,mefti-  5^-tb.    cans..  41 

Pdcoa  Shells. 

10,   25   or^O-Ib.   bags  ...04 

IVsium,  ^lCereai  Coffue. 

■  •.null     .th  i 

5ig'sru1iri!1?2f(-'1/2's,  per  doz.... $1.35 

'f-mm.C4if':\  s.    per  doz   2.26 

'pif'Prune'  Cereal,  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    4s   2.20 

!' H*™'Vhatuey. 

liou'i'nay.  y.y«ftFted  qts  $6.25 

'aiisVtfted   pis   4.00 

Maifcf  Grey,  qts.  .  .  .  7.50 

M.ni'l  ii^Mat.ornGrey,  pts.  .  .  .  4.50 
Mi.nn.H  -  >;hn(*||)KK. 

Mott^.  biift'^a,    doz    qts   3.25 

Mnnrne's,    champagne,    doz.  .  2.50 

boiled,    doz   2.75 

Rldwell's,  COCOA"   2.50 

Bake 

Baker's  DriOOCOAN  t'T. 

Hbis.  126  rbSjBaker.8 

Brazll.jhy'Qea'  or^'Table  Talk. 

1  "w^V^fe'W  pails  ">14 

H   li  bbls,   per   lb. 13 

TabTe  Talkaln  parchment  bgs, 
cases  of  3i>'8.   60%'s  or  30%'s 

and  15  Vg?!\eP.l).  ?.  14% 

Shredded  1-fb  pkgs, 

I'  '/a-Bthmi^'s. 
ShrgUded,  ¥-"tB)  M^a.  per  fb..23 
"       1  V-fe^ttf;  Per  lb.  .24 
'JNohpiills.  per  tb..25 

Shredded.    I- lb    pjir.  nc 

%-wnPf»r,>< 

Shredded.  V- ft  Bp"rF'peY  fb...27 

Postum  Cereal. 
COFFEE  SUBSTITUTES. 

No.  1,  2  dz,  sml  pkgs,  pe 

No.   3,   3  dt'o^W^pWiar^e- 

Wo.  °1.  h  %t.  'fftlP^ffs.Ppfer  dz  1.35 

No.  3,  3  dz,  lrg  pkgs,  per  dz  2.25 

No.  0,  1  dz,  lrg  pkgs,  per  dz  2.25 
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EVAPORATED  MILKS. 

BORDEN'S 

MILK  CO. 
Borden's    Brands  Guaranteed 


Eagle  Brand — 

Condensed  Milk,  1  doz  ...  7.05 
Pioneer  Brand — 

Evaporated  Milk  U'n*»i eelened) 

Tall  Cans,  4  doz   4.45 

Small  Size,  4  doz   2-20 

Challenge    4  75 

Floral    4. 60 

Rose   5  20 

Borden's   Malted  Milk. 

Trial  size,  pe  rdoz  90 

Small  Size    4  00 

Large  lze    s  00 

Hospital     Size  33.00 

Alpine  Milk. 

20-oz.,    1   to   5   case   4.2o 

20-oz.,  5  to  10  case   4-20 

20-oz.,  10  to  25  case   4. Id 

Gallon,   6   to  case   3.50 

Carnation  Milk. 

20-oz.,  1  to  4  case   L2. 

20-oz.,  5  to  9  case   4  J'_' 

20-oz.,  10  to  2".  case   4.1., 

20-oz,   25  to  49  case  

Gal..  6  to  case.   10c  le*s 
HONEYSUCKLE  MILK. 
20  oz..  1  to  5  cases,  per  case.  .'$4.1! 
20  oz..  5  to  10  cases,  per  case  4.10 
20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3.05 

Miscellaneous. 
St.  Charles,  4  doz  in  case....  4.90 

St.  Charles.  5  case  lols   4.70 

Jersey,  4  doz,  per  case   4.00 

Lily  ■   4 -2B 

Highland    4.25 

Pet,  Fam..   4  doz  to  case....  3.35 

Baby  Pet.  6  doz  to  case   3.10 

Cottolene. 

Single  cs  5  cs.   10  cs  25  ot 

•mall     ....7.25  7  1  5     7.1  0  7  00 

Medium   .  -   7.25  7  It     7  1  0  7  01 

tjarg«   7.25  7.15     7  1  0  7  00 

GELATINE. 
Bromangelon. 

OIHECTION8 

(Straight  and  assorted  flavors: 
Raspberry.  Lemon,  Strawberry. 
Orange,    Cherry,  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small.   3  doz,   straight   or  as- 
sorted, per  doz.  99 

Silver  White  Keystone,  per  dz  1.00 

Minute,   per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz   1.16 

Keek's,    per   doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   35 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace, 

tin,  per  doz   2.50 

Hops. 

No    1.   '4   lb,  30-fb  box,  lb  30 

No    I,   1   lb,  30-fh  box,   tb  30 

Less    than    30-lb    boxes   31 

KOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  1  bottles,  per  doz   S.50 


Junket  Tablets. 


1%  doz  in  container,  per  dz  .80 
Pure  Food  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  —  doz  8) 

Lemon  Sugar. 

Gilt  Edge,  24%s,  per  doz..  1.3T% 
Gilt  Edge,  24  Is,  per  doz.  .  2.00 

Lime  Juice. 

Tahlta,  24  8  oz,  per  doz.  .  .  .  $1.2fc 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,    full   measure,  32-oz..2.50 

Tahita.    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

fi  doz   1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
ilaby  Pimolas,  10  oz.,  2  doz.  .  3.65 

Uzby  Pimolas.  24  ISs   6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz.  .  .  .  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe,  pts,  4  doz.  1.80 
O'd  Mission  Ripe,  qts,  2  doz.  3.25 
While  Label,  5-oz..  Manzariillas. 

Per  doz 

5-oz.,   Manzanilla    1.05 

8-oz.,  Queen    1.85 

10  oz.,  Quaen  2.35 

14  oz.,  Queen    3.75 

22  oz.,  Queen   5.75 

C2  oz..  Queen   9.00 

64  oz.,  Queen  16.00 

5   oz.,    Stuffed    1.30 

If  oz..  Stuffed   2.6F 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California?  per  dz  4.25 
1   doz  V2  pts  (California)  pr  dz  2.25 

Gallon   tins.        "       each   2.50 

'?  gal.   (California)  each   1.50 

Nieelle  Brand. 

.1  doz    %   pts.  case   9.00 

!  doz  pts,  case   8.50 

I  doz  22  oz.,  case   9.00 

t   dnz  qts.  case   8.00 

Old  Mission. 

1  doz  qts  .  ease   8.00 

2  doz  pts.,  case   9.00 

2  doz  Vi  pts   4.80 

Grogan's  Purlly  Olive  Oil. 
Banjrali  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  S.50 
Per  cs.  of  1  doz  %  litre  bottles.  5.35 
Per  es,  of  2  doz  !4  litre  bottles.  6.36 
Case  of  5  1  gal  cans,  per  gal.  .  2.25 
Case  of  10  gal  cans,  per  gal  2.30 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  es.  .  8.00 
%  Pts.,  24  to  gal,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  ease,  per  can.  2.40 
V2  Gal  Can,  12  to  case,  pr  c?:i  1.30 
Mushrooms. 

doz. 

Le  Court,   100  to  case.    3.60 

La  Forrest,  100  to  cs   3.00 
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Hotel,  100  to  case   3.00 

Fancy   Stuffed,    pts   4.00 

Peanut  Butter: 

Heron's  2  doz  to  cs,  per  doz  2.40 


No.  %,  glass 
per  doz  .  .  $1.10 

No.  glass, 
per  doz  .  .  2.10 

No.  1,  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 

Maconochie  Bros.  4s  of  4  doz, 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron.  25-lU.  box  18 

Citron,  10-Ib.  box  19 

Lemon,   25-tb.   box  12% 

Lemon,  10-fb.  box  13 

Orange,  25-tb.  box  13 

Orange,  10-Ib.  box  13 

Plum  Pudding. 

Curtice,    Individual,   doz  $1.10 

No.   1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

(4.  *  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 
2s,  12  to  cs,  doz. .  4.50 
3's,  6  to  case,  doz.. '6. 50 
"        4's,   6  to  case,   doz.  .  8.50 

R.   &   R.,  Individual,  doz   1.00 

"        l's,    per    doz........  2.65 

2's,    per    doz   4.60 

3's,   per  doz   7.10 

Van  Camp's,  No.  1  cans,  1  dz 

in  case,  doz   2.50 

Same,  No.  2   4. CO 

Grandma's  Spanish  Pepper. 
Large,  2  doz.  to  case,  case..  4.00 
Small,  4  doz  to  case,  case.  .  .  3.50 

Salad  Dressing. 
Durkee,  small,  2  dz,  per  doz.  .  2.50 
"        large,  1  doz,  per  doz  4.15 
"      picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's  2  doz,  %s,  doz....  2.09 
My  Wife's,  1  doz.  Is,  doz....  3.25 

Salad  Oil. 

Tierces,   about   50  gal.,   gal..$  .75 

1  gal.  tins,  10  to  case,  gal....  1.10 

5  gal.  tins,  1  to  case,  gal....  .95 

\'z  gal.  tins,  20  to  case,  gal..  1.20 

Quart  bottles,  12  to  case,  doz  2.50 

Pt    Bottles,  24  to  ease,  doz.  .  1.50 

pt   bot.,  36  case,  doz  

Saratoga  Chips. 

Bulk,   15-Ib   2.50 

Cartons,  6  oz.,  24  in  case....  3.09 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2y2's,  50  3's,  30  5's,  15  10's 

and  8  20s,  per  bale   1.75 

Do    50-tb.    bags,    ton  13.00 

Leslie's  Sterilized,   76  2's,  50 
3's,   40   4's,    30   B's,   15  10's. 

and  8  20s,  per  bale   2.25 

Do,  50- lb  bags,  ton  none 

Leslie's,   50s   20.00 

Imptd  Liverpool,  50s,  ton....  20. 50 
"  "        100s,   ton.  ...19.50 

200s,   ton.  .  .  .19.00 
Genuine  Werrlngton,50s,pr  ton20.0U 

II.  R.  H.  Liverpool. 

Bales  of  75,  2s,  per  bale   2.00 

Bales  of  50  3's,  40  4's,  30  5's, 

15  10s,  8  20s,  per  bale.... 

Bags,  50s,  per  ton  

Worcester. 
Worcester  Dalry.bbl  320  lbs  (6 

bbls.     6.25)   5.25 

Worcester  Dairy,  bbl  320  lt>s, 

10  bbls    4.75 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 


r:r:    ketajl  grocers  advocate 
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Worcester  Table,  140  2s,  100 

1  bbl  5  bbl 

3s  and  60  5s   6.75  6.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   50tb  sacks. 

Irish  Linen   90  .86 

Rock  Salt. 


Half-Ground, 100-tb.    sks,  ton.  10.00 

"  "        50s,     ton  10.50 

Stock,  100-tb.  sack,  per  ton.. 10. 00 
50s,  ton    9.16 

Package  Salt. 

Leslie's  Sterllzed,  4S  2's   2.75 

24   3's   2.00 

20   6-s   2.60 

60  2's   3.60 

R.  S.  V.  P.,  2s,  26  to  case.  .  .  2.25 

R.  S.  V.  P.,  3s,  24  to  cs,  pr  cs  2.25 

R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs  2.75 

L.g  Cabin,   24   2s   1  70 

Celery  Salt. 
Durkee's.   1   doz  In  box  1.26 


SOUPS. 

Anderson's  20   varieties  •.  .90 

Campbell's,  21  varieties  90 

Snider  s,    Tomato,    3's   2.60 

2's   1.86 


2.35 
1.40 
1.0< 


Van  Camp's,  21  varieties — to- 
mato, Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean,  Clam 
Chowder,  Vegetable,  Vermi- 
celli-Tomato, Consomme.  Mul- 
ligatawney,  Chicken,  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,    Boullon,   Julienne.  .  . 

Libby's,   2's,  assorted  

l's,  "   

'      concentrated,  l's  

Fra  nco- American. 

Qts  Pts. 
Mock-Turtle.  Ox-Tall,  Con- 
somme, Bouillon, Julienne, 

Vegetable,  Beef,  Pea.. 3  15  1.8(1 

Chicken   3.50  2.00 

Gumbo   3  3"  2  Oil 

Green  Turtle,  thick  7  00  >".' 

"       "     clear   9.rn 

Mulllgatawney   3  ""  '  '" 

Tomato   3.15  1.80 

Assorted   3.25  1.85 

Truffles. 

1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz  ,   2.75 

%  tins,  per  doz   5.25 

14  tins,  per  doz  10.45 

14  tins,  per  doz  20.35 

Yeast  Cakes. 

Magic  Yeast,  case   1.20 

Teast  Gem,  case   1.15 

Great  Western   1  00 

Gillefs  Magic    1.20 

Yeast  Foam    1.20 

Macaroni  &  Cheese. 

Van  Camp's  No.  1  cans, 4  dz  in 

case,  doz   .9 

Same,  No.  2  cans.  2  dz  in  eslaz  1.41 
Same,  No.  3  cans.-  2 -doz  incs\dz  -f.9 
BtfFpre«tnFrerfeliilDe?ifJ«cles'.1' 
Same.  No.  3  cans.  2  doz  in  cs.dz  ppfct 
B.  LaForest  French  Delicag^«(joz 
Puree  deFoie  Gras.No.  14  (lO^'ce 

tins  to  case)  P?r.<J»?5( 

pP^Seleoi?o<«fae.?aS;  ^Nc^Ofe. 

t^fteotffft^o-  ease-)-.  .; 
pPH|s^e%«fe  teS,  N%-.  1'832 

<W9,i^rns0tcP;e1ftte-)-. l-f.%11 
Pp^s0^1*^  <&■%%,        Vk 3fl8 
■    (WflsUBSclftegase)..... ........ .........  ?.fk$ 

P&^&e&°¥oWmvi&-  JNo.(4% , 
^  tlrS6tctift%s^b-  ca-se-)-.-.-. 
p6yme<iPaFe^,e  aS^edN<N0.14H , 

.  <^0tf'r1nsoto":c1feV)-.-.-.-.-.-.-.-.  l.l  *.57 
Game  %tf„.  a^sflqVftd.  iSJPer&SK. 


^'We5  •Pofiasfr'A-a-s-,  •  No.-  14,1- 
(iW,W  p£8E5in.e.  .Interior, .  . 
p^ftsd  «  eF,*i  fii  e( ;  Cf¥hs,  Npf  o. 1  -h  2 . 

Pates  de  Foie  Gras,   No.  12, 
(48  to  case)    7.00 


N 

Departmeiit  24. 
UKOCERY  SUNDRIES. 

This  Dept.  Is  corrected  by 
J.  H.  Newbauer  &  Co.,  Sussman, 
Wormser  &  Co. 
Axle  Grease. 

H.  &  L.,  per  case   $2.00 

C.  &  S.,  2-doz  case,  per  case  2.00 

"       5  case  lots   1.95 

10    case    lots   1.85 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  \vd,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case.  . .  .  2.60 

tsstor  Oil,  2  doz  Is   2.60 

Universal,  214,  light   2.00 

Universal,  214,  dark    1.76 

Paper  Bags. 
Automatic?,    Self-Opening,    600  In 
pkg.,  List. 

l4-lb   U.00  8-tb    4.80 

14-Ib    .  .     .   1.20  10-lh    5.20 

1-  lb    1.60  12-tb    6.30 

1 'A-lb    ....   1  70  14-tb    8.30 

2-  Ib    2.00  16-Tb    9.00 

3-  Ib    2.50  20-tb    10.00 

4-  lb    2.90  25-tb   11.00 

5-  tb    3.40  30-tt>   13.00 

6-  lb    4.00  35-lb   15.00 

7-  tb    4.40 

Sizes  8  to  35  lbs. 

Sugar  Bags,  broad  bottom,  tt>  0s 
Discounts  from  above  list- 
Cheapest,  50%. 
Eaglo  or  Equal,  50% 
White  bags,  50%. 
Lion,  40%. 

Mikado  (stripped)  40%. 

Bluestone. 

Barrels,  per  tb  12 

5  bbl.  lots,  per  lb   11  14 

BATH  BRICK 

Bristol,  2  doz,  per  case  SO 

Powdered,  Large   1.40 

Powdered,   Small   1.60 

Assorted   1.50 

CANDLES. 

Adman  tine. 

Adam,    14-oz.,    20s  11% 

12-oz.,  20s  1014 

10-oz.,   20s   09% 

Hotel,   40s,    12-oz  10  % 

(Wrapped    14c  higher.) 

Chippowa,  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  20s  10 '4 

14   oz.  20s  11% 

(wrap)  16  oz  20s  .1314 
Stearic. 

Schneider's    14-oz.,    20s  14 

Schneider's    14-oz..    40s  13T» 

Schneider's    16-oz..    20s  15% 

Para  fine.  Etc. 

Per  tt> 

|s>,  6s.  in  cartons  of  3S-tti  bxs  11 
I  2s   In.  cartons  of  36- lb  bxs. .  11 14 
*4-fb.  in  cartoons  of  25-lTt  bxs  11 
l-Th  cartons  of  25-lb  bxs....  11 

Colored.  1c  higb«»r 
Beeswax,  pure  for  churches  .35 

Do      No.  2  271* 

Do      No.  3  2214 

'hristmas.    all    sizes  09 

Do      holders,  per  gross  86 

Wax'  Tnpers,  per  doz  pkgs  .  ,S0  1 

Do       Per    gross  S.OO  | 

Visht   Lights. Herman. on  pap .sn 

&  wd.  per  doz  S  nan 

Do   French,  on  tihi/fhizpq|i  1  ?" 


h   fWefrKff'OT  " 


in 


16  oz.  S.  A..^p.f|i(/<vrap)   .  .16^ 

16  oz.  S.   A..   20s  15^ 

tlogz.S  S.AA..4*0s.(<(1KrBp).  ■  184; 

•Uogz.SB.  ft...  2*8...  l.SSffi 

4  40%z.  SActem.-l  IJOs  <  W.rAn  1 .  -  .  .141 « 

4  2Oz>z.S.AdarrK03;0s.  13 fc% 

4  Ooaz.  A  <A®»m  2  ifefls.  IP* 

I  oz'  Mnflnra^n-roirrnrTny-1'"'' 

0  oz.    Adam    20s   OQ 

StandaWrfr.f  Uti&nr^  Se 
6s.  16  ozEleot*t*sLis:ht  11' 

6s.  14  oz  .  20  sets  Per  Set 

'X.s.i<\yTi>z.?<tQtt(xs  l.nai 

srs1  4io-i?>z .  "028«t«s  l.ttlgl 

tq-?j.2iaz-eZg04*ts%ts- (betel)..  .  .o.DSl 
is  10  oz  .  G»:f»I«*  .  Minin«.  .08% 
's.  12  oz..  40  sets  (hotel) .  .  PeM  Se 

fis.  16  oSnvnl  fee  tannine  13M 

fis.  16  oz..  ?0  sets  Per  a« 

1  sr.s.l  fl|  4n*>z..-10if)e4<Kt-s.  

'  sjsj  "I  O*z.,°0;eeit<st.s.  L11  % 

7    s  .1  41  20  *>  z  4  (B  0       a  1  flm  % 

*s.l  4  3>!»z.?<ft  «<?!«.»..  1JMS% 

1sss.l  2Hpa>s.2%e^«!t»  o.To-g 

12sl.2  K2S.~O«,0  «ei«tets  (bolel>  OSfl 

6S.  10  oz..  20  sets  09 

12s.  12  oz..  40  sets  (hotel) .  .  .10 
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Pnrafllne  Wax. 

Per  Set 

Is,  14  oz..  25  sets  white  10Vi 

2s,  14  oz.,  25  sets  white  10% 

4s,  14  oz.,  36  sets  white  IOV2 

6s,  11  oz.,  36  sets  white  10 14 

12s,  14  oz.,  36  sets  white.  ..  .11 
Colored,  1  cent  higher. 

Radiant  Purafline  Wax. 

Per  Sel 

4s,  14  oz.,  36  sets  10 

Us,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  OS 

Egg      I  noli. 

Pratt's,  26-oz,  2  doz  In  CS...J4.50 
Wellington's,  l-lb,  2  doz  boz.  4.00 
Glue. 

Le  Page's,  1  oz  per  doz  SO 

Fly  Paper. 


i»ngiefoot,    per   case   2.60 

tanglefoot  Holders,  per  case 
•f  60   36 

Subert's,  40  5s,  paper  in  box  .90 

FRUIT  JARS. 

(Net  cash — no  discount) 

Mason's,    pts,    per   gross   6.26 

Mason's,  qts,  per  gross   7.P0 

Mason's,  %  gal.,  per  gross.. 10.00 
Kerr  Glass  Manufacturing  Co. 

Per  Grots 

Economy  Jars. pts.,  1  dz.  to  cs.  S.'iO 

Quarts,   1  doz  to  case  10.35 

Half-gallon,  l  doz.  to  case.  15 

Extra  Economy  bags   1.F5 

Extra  Economy  springs  '9 

Fruit   Jar  Caps 
Porcelain.  6  doz  to  box,  pr  bx  2. SO 
Fruit   Jar  Rubbers. 

\'o.  1  White,  per  lt>  60 

Gold  Seal."  cartons,  per  gr  .73 
'Badgers."  cartons,  per  gr  .  60 

lied  Ribbon    75 

!.e  Page's.  2  ob.,  per  doz.  .  .  .  1.30 
l.e  Page's  li-gill  tins,  per  doz  1.50 
l.e  Page's.  1-gill  tin.  per  doz  2.00 
"    "    Tubes,   small.  gr....l2.00 
"    "        "    big,   per  gr....l8.0n 
Cordage. 

ISasic   price — Manila      15%.  Sisal 
10%.   (5.000  lbs.    '„c  and  10.000 
lbs.    14c    less.)      Alls  tjindss.^d 
vance  on  base  p^vcea  Bflr  1  pmrad 
as    given    u-ndertAqat  h<:in,ls  ad 
base    price  pWs.p,,M(H> 
Hope,  H4iTir«ij(i7rln.<iliafn 

6  and  9  thr.    ( VSis  Alan 
lope,  la'gdinujJSaiinlalam basis  basis 
"      6'  ftnd  tBr«»K».    <  QJi 

RrMnquVwaFds)  .  ■  ,  liHslsHhasis  '» 
'and  tfcrV6A(flianp»„  .     ;  ; 
"    -)Bi»l«.    3 .  and. .  .4.  i4  i, 
anVtaBd)  6  .  dJa  m  )  ,  ,  '?  "less  basi 
"'•    Bom.    23  6n*isffld  "  Vk  V 
i-athstSjaaa  ...... ........ ....u.  basis.ba^t 

fop   Twine,  fitanreii-.p,]'.   i.J  t 

.arapeT.Yilne  Twine  basis  basfr 

L-ffrine\viiaewin«r  red ■  |..     ;  2  V, 
ifsaawr\'fn«-iv«-i tunoUed.. .  1  >2    1  !Vi 
:pyius)e  ti«*eand .  Bolt,  .  2^ 
'*i«wesf\vlatd  UK>iH4ed  .for 
Yhale  tiWb-bjoaiJigBolj...  .  .  I  I 

Tfi«»*wm  im'ii>  n  ritjfe  Pcfwier     .  .  5 
LsnywBli-^nclirfBarr.ed, ,  .  ...  has! 
bwriM  *D|rt   ihfi  PWwB/i-  .  .  5 
>anyard>lbadd  3r*ri4cflt'd..  .  .  .1  hasl« 
Mnfcbt  Ror*   fca  Ct^lajn- 

oiird.  ffnttir  siMnr   1  1 
!*»h  QorC    :-  cr!!«. . 
TTirds.    PVn^-nm.  *<> 


birds',    per  l»Sect  .Pow.der.  30 

Eureka,  10c  size,  per  doz  71 

Eureka.  lfScp%*z¥.'"fie,frdoz   1 

UEltBleJtaJOflOsl'zslzfcerPfflbzdAz..  . 
E&>H5ei!.a2a)cl.»lkesl?ftr  P*«zd.o.z. 
Limtfcsch£02>osizepepe!lozjoz....  ^.tcj 
$urek^.  J140»zslzD.erpa^i»oz....  4  8(1$ 
Huhai'h.    2-8xOz..p«erdAnz.. ......    1  15% 

4  -rft-pzpepeilAxz... .......  .2  %iS 

5  4v£i>.  iikt  <Hte-.   jt  7# 

"        16-oz  ,  per  doz   6  80 

"        6-Tb.  per  lb  SO 
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Matched 

Mas    i.«6 

Hoys,  doz  boxes  n 

Swedish  Safety,  per  gross  66 

.'-wedlsh  Wind.  1  gross  90 

Vulcan  Parafflne,  65s  per  gr  .66 
Do   50   grs   lots  60 

Diamond    Mulch  Co.'s. 

Anchor,  200s   1.70 

Do,    600s    4  00 

Bird's  Eye.  500s.  gr   3^76 

3  Noes  Safety,  100s   7.76 

Bees  Wax.  100s   4  60 

Ulobe,   100s   s.oo 

Domino,    case    2  76 

Bed  Top  Safety   j]7| 

S.  &  C.  Eastern  Parlor  80's.  .  4.26 

S.  &  C,  200s    2  26 

S    &  C,  300s   s  26 

S.  &  C.  500s   4.26 

Press,    1008,    5-gross   case....  4.75 

Little  Star,  per  case   2.20 

Search  Light.  100s.  large.l  gr  4.75 

Paper,  Wrapping. 

Hotter.   White,  per  ream..  It 
Do    Waxe<\  per  ream...  .25 
Manila,  No.  t.  rolls  or  flat.  .  .06 
Manilla,  No.  1,  rolls  or  flat  .06 

Straw,  per  ream  95 

Do    rolls,  any  size,  per  lb  .0314 

Drab,  per  rean.  go 

Do    rolls,  an/  size,  per  lb  .02% 


tiipw,  Toilet. 

Koyal,  100  roils  of  500  shts.  . 
O  Keyed.  5-oz  rolls,  per  case 
Koyal,  8-oz  rolls,  per  case.  . 
O  Keyed,  tablets,  per  caes.  . 
Pastime,  tablets,  per  case... 

Union,   per  case  

Lulu,  pkgs,  4000  shts.  per  cs 
Astoria,  pkgs  450  shts.  per  cs 
Windsor.pkgs  500  shts.  per  cs 
Universal,  pkgs  700  shts,  pr  cs 
Great  Eastern, pkgs  1000  shts, 

per  case   

Popular  Rolls.  6  oz.  100  rols. 

per  case   

Daisy    Hols.    9   oz.    100  rolls. 

per  case   

Express  Polls.  10  oz.  100  rolls. 

per  case   

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case   

Mammoth    Rolls.    16    oz.  100 

rolls,  per  case   

Pyramidal,   i'000     sheeis.  50 

rolls   in  case  

Anls   -»vil;>  

Canary   

Cara»;ay   

Oiler*  •  t  • :  •  tli  li  ■ 

<n>Bi#Rder. .  . . . . .  

CtWyn.  .  

KVf«41,l,#rqund.  

'fTlftRi  whole   

•QMPPgrMAfep  ■   

•'MW.'etwbole-   

Mllr^arMneks   

HFPRPy   

iftftMrd  Ca  l  :  

Btlfrt  gravel.  L's.  per  doz.  .  . 
B|i;d  ^est1  Mixed    4S  Is    1  ; 

f»9h  #ilb4»n,.^6nip.d„i;: 

3ird  Seed  Mixed.  4v  is.  dol 

•<kv  les» 


4  0u 

2  50 

4  25 

3  7b 
4.60 
7  no 
3  75 
3  80 
4.00 
6.00 

7.60 

3  on 

4.50 

5  00 

5.23 
7.50 


16S 

.07 

»i1 

>r 

,06-, 
„«6S 

°AS5 

si* 

oft* 


OrlslnaPfeaiiHte 


Little'.   l"-^wa,.jjnf,i,l-r  gal..  1.20 
Little's.  5-gal  arums,  per  «al  1.20 
,&i|l^h  ?0.lfl|  hngalp^ni^^al,  2i:. 
*nefS.'-'6-^*PtafArr¥r*.8i)4#rs*P,l 
Smith's.    10    Ij-gnl    tins,    gal  9S 
Smith's,  r.  eatXkT4ftirtd«(i. -  e.-.i 

(Cereal  Laxative.) 
48  cartons 'Uiorated^er  case  d:  00 

Less  (?^r«il<¥jft*Hme  t"  lr»<'* 
<N>fi>inHs  q*sUa)dJ.s<jqiHij;:iUt  irii».Mf  j 
one9*u«ntUj-  4WFRh«ed<o  trad*. 
rarying  cash   discount   dependl"- 1 
on  quarM«*oiI'BrSaa*e<lPnlif>h. 

Doz.        %   Gr.  Or. 
.  ..Ma»Qn>.  Ato.ve4Polish.20  4.80 


20r  4°Sr0 


so 

Rir  5swfo¥^/.per.Rr  111 

^lsflr)8  sSmattrtleKpkeerp^iosfl.  «  f?s 
Isag^iggjolta  <T  .«  per  gq; 
fb>«"WM«tl         ,4p4Jrn*riW.  £"3  *#° 

funlplisl^rg^  Wrntfyr  f  ».►•"' 

ifnaPr>lirLJ.qw<l.  ftttr»s.  i»Wr  §0%  Wh 

Do  No.  6  tins,  per  gr....  8.25 
Do    Liquid,  pt-tlns.  bx  t  dz  2.26 
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RETAIL    GROCERS  ADVOCATE 


48 


44 


45 
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X-Kay  Stove  Polish. 


Small,  3  doz.  to  case,  per  es  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
( doz.  free  with  each  case  ) 

Polish,  Motul. 
Electro  Silicon,  1  £,   in  case 

per   doz   SO 

Brilliantshine,  %  pt»,  per  doz  .95 
Erllliantshlne,  pts  per  doz.  .  1.S0 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  y2  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

V.  S.  Metal  Polish,  qts   3.67 

"        "        pts    2.00 

%     pts   1.25 

U.   S.    Metallic   Polish  i 

lb.  package,  doz   3.35 

%-lt>.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper  s    Friend,  pwdr,  gr.  21.60 
Polishes.  Shoe 
Day  &  Martin's 
Large,  6  dz  to  case,  doz         ?  «• 
Medium,  6  dz  to  case,  doz      •>  •> 
amall,  10  dz  to  case   driz         1  (. 
Mason's  Russet  Polish. 


Doz.         '4  Or  Gr 

No.   2   40  1  in  4 

No.  3   70  2.C  ".00 

Comb   Black  Dressing. 

Doz.        Vi  (Jr.  Gr. 

Large   l.*0        4.50  18.00 

Small   t  >        2  .1.1    9  20 

Combination  Husset. 

Doz.        V4   Gr.  Gr. 

Large   1.60        4  50  18.00 

9mall   SO        2.30  4.80 

Shoe  Blacking. 

Doz.        V4   Gr.  Gr. 

No.    1   25  .75     2. SO 

No.    2   30  S5  3.25 

No.    3   35        1.00  3.S5 

No.    4   45        1.40  5.45 


Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.60 

3  solid  brass  scoops,  no  charge 

Bixby's  Polishes. 

Royal  Polish.  1  doz  in  box.  .  .86 

Royal  P'lish, 3  dz  bx.ham'r  free  2.55 

Shoe,  Satin,  1  dz  (sml   comb'n)  .75 

No.  5  Shoe  Satin  Pste,  1  doz  .80 

No.  5  Shoe  Satin  Paste,  1  doz  .40 

No.  10  Satinola  Paste,  1  doz  .80 
No.  10  Satinola  Paste,  1  doz 

In   box   80 

Satinola,    combination,  sml,  dz  .75 

Satinola,   combination,  lrge,  dz  1.25 

Shoe   White   Cream,   per  doz  .85 

Ermlno  White  Paste,  per  doz  .80 


Jet  OH,   doz  85 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.56 

Bixby's. 

"BBB,"  size  M.,  Vi  (V  box..  1.25 
"BBB,"  size  B,  per  Vt  gr.  box  2.50 


Twine. 

Cotton,  4-ply,  100-lb  bales,  lb  .26 

3-pIy,  100-lb  bales.  .  .26 

"        2-tb  cones,  per  lb..  .26 

Hemp,  8-oz  balls, pr  3-lb  pkg.  .  .26 

"      4-oz  balls,  per  3-tb  pkg  .26 

Sack,   4-ply,  12-lb   pkgs,    lb..  .29 


Binder  Twine. 


Pure  Manila, 650  ft  to  tb.pr  lb  14'^ 
Manila,  600  ft  to  lb,  per  rb  .  .13  <& 
Standard,  500  ft  to  lb,  pr  lb  11% 
Sisal.  500  ft  to  lb,  per  It>  . .  .11  % 
Wax. 

Fruit,  26  1-lb  pkgs,  per  box.  .  1.50 

Mint   Wax,  per  box   1.50 

Japan,    per    lb  19  '/2 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 
12-ln.,  10  pkg,  100  stgs  each.  1.75 
14-ln.,  10  pkg,  100  stgs  each..  1.90 


Department  24. 

WOOD     AND     WILLOW  IVAlll 
AXE  HANDLES. 

This  Dept.   Is  corrected  by 
The  Heyman-Weill  Co.,  Sevenson 


Co. 

Ex,  36-ln..  doz  »2.5( 

so    1.  3«-in.,  doz    1.7E 

No.    2,    36-ln.,   doz   1.35 

Baskets. 

I'ej  doz 

Cul.,  Open,  Spruce,  No.  3.  .86. 

<Ja)  ,  Open,  Spruce,  No.  4  91 

Cal.,  Open,  Spruce,  No.  5....  1.25 

Cal.,  Satchel,  Spruce,  nest,U-5  I. Si 

Cal.,  Satchel,  Spruce,  nest, 1-5  1. 01 
Cal. , Satchel,  Spruce.nest,  1-41  ,7i 
German  Market,  nest  of  4.... -1.40 

Clothes,    Oval,    Wil.,    No.    2..  S.00 

Clothes,    Oval,   Wil.,    No.    3..  9.25 

Same,  nest  of  6  sizes   3.50 

lapanese   Teicscopee,    nest  01 

5,   size   1Sx12x7   1.30 

Same,   size  20x1314x7   1.60 

Same,   size  24x15x10   2.00 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-inch  80 

Do  No.  2,  13-inch   1.75 

Do  No.  3,  15-inch   3.00 

Do  No.  4,  17-inch   4.75 

Do  No.  5,  19-inch   6.50 

Do  No.  6,  21-inch   8.60 

Brooms. 

Per  doi 

No.  7  Special   4.0( 

Little   Lady    3.6f 

Dandy    3.1C 

Cooks'  Choice    2  36 

Ladies'    Pride.    No     I   2.85 

Toy,  string    1.10 

Common  Whisk   1.0( 

OO   Whisk    1.20 

Leader    2.40 

Flyer   2.90 

Brushes. 

Per  doz 

Dust    2.J6  \2.0C 

Scrubbing   55  3.00 

Dandy    1.50  5.76, 

Shoe  Brushes. 
So.  415.  black  tampico  No   59  .95 

No.  25  Mixed  Center   1.76 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.  413,  bristles   4.50 

Stove  Brushes. 

Per  dn. 

£51  tampico,  handles  90 

'■0.  41,  Black  Bristle   1.9C 

"To     411,    Black    Bristle......  2.2F 

Ox    Fibre  Brushes 

Per  doz 

*uli  Cat,  10y2x2y2  In  face..  1.60 
Do  Rat,  8&x2%  In  face..  1.26 
Dn     Mouse.  6 '4x2 ',4  In  face  l.Of 

C:in  Openeirs. 

King,  doz   7i 

Sprague.   doz   4i 

Carpet  Sweepers 
Hfssell's.    per  doz.    25.00   to    27. 0t 
Standard,  per  doz   23. Of 

Cheese  Safes. 

Round.   22-in    each   2.21 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

'"otton.  40-foot,  per  doz  SO 

Cotton.  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz.  .  1.76 
Sash  Cord.  90-foot,  per  doz.  .  9 
Wire  Cord.  50-foot,  per  doz.  .  1.30 
Wire  Cord.  75-foot,  per  doz.  .  1.75 
Wire  Cord.  100-foot,  per  doz.  .  2.15 

Clothes   Line  Pnlie.ru 

Galv.  Iron,  with  eye  60 

with  hook  65 


CLOTHESPINS. 
Common,  per  box  of  5  gross.  .  .70 

U.  S.  Patent  Spring,  per  gross  .60 
t'OKlv.'s. 
Demijohns. 


(.Discount  of  40%  and  10%) 

&    gal   $5.75 

1  gal    7.50 

gal   13.50 

3   gal   16.00 

5   gal   24.00 

Uizsi  f'uus 

No.    1    Japan,   doz  76 

Covered,   doz    1.30 

Janitor,     doz    2.50 

Hunter*. 

Per  doz 

China,    fancy   colored  80 

Standard  Turkey,   No.   10....  2.25 

No.    12   3.10 

No.    14   3. SO 

No.    16   4.85 

"        No.    18.  .  .  .  5.60 
DOOR  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.   4,   20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium.  No.  3,  1Sx30   8.75 

Medium,    No.    4,    20x33    10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4,  20x33  15.50 

Extra,   No.    5,   22x36   19.00 

keystone  Steel  Mats,  sq    ft..  .30 
Faucets. 

Per  doz 

.'ork   Lined,   No.    0  45 

No.    2  45 

Cork   lined.   No.   3.   doz  90 

No.    4  60 

No.    6  75 

No     8   .90 

Ironing  UoainJs 

1-ft.,  per  doz   4.70 

4Ms-ft.,    per   doz   5.40 

5-ft.,    per   doz   6.35 

5V£-ft.,    per   doz   7.50 

LAMP  BURNERS 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz   85 


LAMP  CHIMNEYS. 
Electric — In  Cartons. 


Fiber— No.  0,  $19.00;  No.  i, 
$15.75;  No.  2,  $13.75;  No.  3, 
$12.26. 

Galvanized — No.  0,  $6.85;  No.  1, 
$6.95;  No.  2,  $7.95;  fro.  3,  $8.85. 

WASHBOARDS. 

Per  doz 


California,  regular  size   2.26 

Little  Lady,  glass   1.8ft 

Little  Lady,  zinc   1.10 

Peerless,  double    3.60 

North  Star    1.65 

Crystal  Glass    4.40 

Washing  Machines 

Waverly    6.76 

Matchless    6. So 

Western    4.25 

Majestic,  family  size,  each.... 6. 00 
Snowball,  family  size,  each.  .  7.00 
Leader,  family  size,  each.  . .  .7X0 
Shelby,  family  size,  each....  7.7: 

WICKING. 

Grs 

Lamp,  0  or  E,  %-lnch  $0.30 

Lamp,  1  or  A,   94-inch   -.40 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1  %-lnch  86 

No.  1,  Rochester   1.60 

No.  2,  Rochester   2.26 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-inch    1.60 

Stoves,   3% -Inch    1.90 

Stoves,   4-Inch   2.00 

Stoves,   4% -inch   2.00 


WRINGERS 


Wood  Frame. 

Two  top  screws;  Iron  tub  clamps?. 

Per  do* 


Royal,    10x1%    inches  37  50" 

Challenge,        "   21.00 

King  Special      "   22.50' 

Empire         "   30.00' 

Century,    10   inches  28.60' 

"       11  Inches   31.50 

12  Inches   35.0«y 

Iron  Frame. 

Puperlor.   10  Inches  29R0' 

"        11  inches   33.00' 

12  Inches   37.00' 

Crescent   27.00 


.\o.  2,  b  doz  in  case,  per  doz  1.10 
Liiutern  Uiobes. 

Packed  5  duz  in  case   70 

Aurora  Rochester. 

Pet  doz 

No.   1,   6  doz  In  case  75 

No.   2,  6  doz  in  case...:  90 

No.   3,  6  doz  in  case   2.00 

Mucbeuth  Pearl  Top. 
No.    1    or  A,   6  doz  in  case.  .  85 
\'o    2  or   8,   6  doz  in   case.  .    I  05 
La  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1 .53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
\'o.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.   0  or  E.   6  doz  in  case.  .  .40 
No.   1   or  A.  6  doz  in  case.  .  .45 
No    2  or  B.  G  doz  in  case.  .  .65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class.  No.  3  (for  oranges)  dz  1.26 
MOPS  AND  HANDLES. 

Per  doz 

•  -It.    Mops   1.35-1.65 

12-lb     Mops   1.80-2.20 

Patent    Mop   Handles   1.0.1 

Plain  Mop  Handles  90 

PAILS 

Per  doz 

Wood,  painted,  3  hoops   2.66 

Wood,  varnished,  3  hoops....  2.50 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3. 60 

Galvanized,  S  quarts   2.05 

10  quarts   2.30 

12  quarts    2.55 

14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,   assorted   '.olors  12 

Lace  paper,  per  box  30 

TUBS. 

White  Cedar — No  .0.  13.00;  No. 
I.  10.60;  No.  2.  9.00;  No.  3.  8.00. 


Ball  Bearing. 

Hitchcock   83.00 

MISCELLANEOUS. 

Barrel   Covers,   17-ln.  (flour 

barrel  size),  per  doz   1.** 

Barrel   Covers,    21-In.  (sugar 

barrel  size),  per  doz   2.7f? 

Brownies,  per  doz.... 75  1.00  1.26V 

Butter  Ladles,  plain,  doz  4? 

Butter  Ladles,  clays,  doz  85*' 

Butter  S-pades.  doz  40' 

Dishes,  oval,  %-Ib.,  per  M.  .  1.60* 
Dishes,  oval.  1-tb.,  per  M....  1.75* 
Dishes,  oval,  2-fb.,  per  M.  . .  .  2.25- 
Dishes.  wire  end,  %-fb.,  per  M  1.60' 
Dishes,  wire  end,  1-lb.,  per  M  1.75"; 
Dishes,    wire    end,  Z-Tb,  per  M  2. 25' 

Egg    Beaters,    Dovef   1.00v 

Measures,  fiber,  4  pieces....  1.25- 
(Set  pt.,  qt.,  %  gal  and  funnel) 
Lanterns.  O  Tubular,  doz....  6.60' 
Lantern  globes,  in  bbls .  . .  .  70  @  9S' 
Mouse    traps,    1    to    6  holes, 

doz   46@6(T 

Mouse  traps,  "Sure  Catch,"  dz  .86 
Traps,  rat,  "Blizzard,"  doz./  .90 

Nest   Eggs,   per  doz  20; 

Oil   cans,   glass,   Wire  cover, 

1  gal,  per  doz   4.60' 

Oil  Cans,  gal.,  glvnzd  iron.  .  2.16 
Oil  Cans.  5  gal.,  glVnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling  Pins,  per  db».  . .  .1.40@1.60 

Spoons,  wooden  ■  ■30c,  37c  .65 

Step  Ladders,  each  per  ft,  15-22-40 
Tacks,  steel,  asstd,  2'  $i<-oz. .  .25 
Tacks,  Common,  2  oz!.  dbz.  .  .11 
Tapers,  gas.  30  17-in,  1  tfgs.dk  05 

Toothpicks,  box   ,t.S0)  2.75 

Twine  Holders,  hanging,  dtotf  300 

Spittons,    fiber,    13-inch  ...  61 J5 

Spittons,   fiber.   12-inch......  S.OW 

Spittons,  fiber,  9-inch   4.157 

Whips,  per  doz,  from  90c  to  18.00* 
Window  Screens,  12-inch,  doz  2.4S 
Window  Screens,  18-inch,  doz  2.9C- 
Win -low  Screens,  24-Inch,  doz  3.2i» 


RETAIL    GROCERS  ADVOCATE 
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Department  25. 

SlAI'KKNEKl. 
Corrected  by  the 
Schwabacher-Erey    Stationery  Co. 
42-44  Sutter  St.,  San  Francisco 
Blank  Books. 
Counter,  72  leaf,  per  grs....  6.00 
Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each.  .  .30 
Cap,  canvas,  600  pp.,  each.  .  1.00 
Crown  Cloth,  160  pp.,  each.  .  .76 
Crown  Cloth,  300  pp.,  each.  .  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 

Tanglewood.  Ream 

Commercial    Note,    61b  60 

Commercial  Note,  61t>  72 

Letter,  10-rb  ex   1.20 

Cap,  12-lto  ex   144 

Envelopes. 

Per  M 

XX,  5-in   1.00@1.50 

XX,  6-ln   1.10<g>1.60 

XXX,  10-ln   2.80 

XX,4-ln., Baronial  cream 

or  white    1.40@1.80 

XX,5-in., Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.26 

Black,    4   oz,   per   gr   7.20 

or  Blue  Blk,  %  pt.dz  2.17 
or  Blue  BJk,  pt,  dz.  .  3.50 
"       or  Blue  Blk,  qt   6.00 

Lead  Pencils. 

Gross 

Cedar,    rubber   tip   1.26 

Red  plshd,  mtl  rbbr  tip.I.X.L  1.65 

•     Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tlp.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,  3,  4,   "Office"   Hex   4.50 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 

Steel  Pens. 

Gross 

Railroad,    1    gross    In  i>ox..$0.40 


Stub,  ex  fine,  sml.  mdn  Irg  .40 

Falcon   46 

Bank   40 

School,  fine   40 

Spencerlan  Nos.  1,  2  or  3  86 

f,""otv  J,  No.  404  50 

Gillott's,  No.  303  90 

Pacific  Mail,  cinkle  plate....  1.00 
Tuxedo    100 


Department  26. 

TOBACCO. 
This  Dept.  is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 
Smoking  Tobacco. 
(5-tb  Cartons,  25  and  30-lb  Cases) 


Seal  of  N.  C.  1%  oz  foil   68 

31        "        ....  61% 

8  "    58% 

16  "       ....  56% 

1%      oz      cloth  6S 
Seal  of  N.  C,  31  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58% 

Old  Eng.  Curve  Cut,  1%  oz 

■  curved  tins    75% 

Old   Eng.   Curve  Cut,    31  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  S  oz....  75 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes, 1  % -oz  tins  75J 
Monte  Cristo  Slabs,  3J-oz  tins  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins,   2%    lb   cartons   70 

Three  Feathers,   1%    oz,  1% 

lb    cartons,    net   58% 

Pedro,    2%-oz    foil   51  % 

"        2%-oz  pouch    51% 

"       2%-oz  assorted    ....  51 
"      16    oz    decorated  tin 

canisters    41% 

Dixie  Queen,   1%-oz   foil   41% 

"        8-oz  tins    41% 

"  1%-oz    64 

canisters,    6    lb    cartons,  30 

lb   In  cases   42 

Duke's  Mixture,  i%  oz  sacks  40 

Arlington,  1%  oz  foil   63% 

Duke's  Cameo,  1%-oz   41% 

Duke's  Cameo,   2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

Fragrant  "Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1  %  oz 

and  31  oz  foil   39 

fashion,    1%    oz    38% 

■       "         16  03  canisters.  ,.  .  43% 
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Fashion    Pail    42% 

Bull   Durham,    1   oz   62 

1%    oz   62 

31  oz    59 

8  oz   ..57 

16  oz   53 

Jorn  Cake,  gran,   1-Ib  bags, 

25-lb  cases,  per  lb   24 

Echo  Tlug  Cut,  1%  oz(16-oz, 

CO    47% 

Red  Bell,  1%  oz   40  V« 

10-oz  pails  41% 

Cornell   Mixture,    31-oz   tin..  83% 
Jriental  Mixture,  31  oz  tin..  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Jrizzly,   16  oz,   24-Ib  cases..  54% 
Five    Bros.    Pipe  Smoking, 
long  cut. paper  pkgs,  31  oz, 
5  lb  cartons,  30,  50  &  100 

lb  cases   38 

e>ride  of  Virginia,  1%-oz,  31- 
oz    and    8-oz    tins,    2% -lb 
boxes,   10  &  2  5-lb   cases.  .  .  75 
lolden  Cupid,  1  %  oz  foil,  25, 

50   &   100-lb    cases   60% 

Sure  Shot,   2s   33 

Union  Leader,  1%-oz  foil....  41% 
3-oz  pouch  ....  41 
8    and    16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  6-lb  car- 
tons, case  of  25  lbs,  net.  .  37% 


Fine  Cut  Chewing. 


Hiawatha,  2  oz,  b'ght  or  d'k. 

1-tb  cart,  10-Ib  cs,  per  lb  59 
Hiawatha,  5-tb  cs,  1-lb  carts  59 
Hiawatha.  16  oz,  b'gt  or  d'k. 

5-lb   pails,    lb   59 

Hiawatha,   b'gt  or  dark,  10- 

tb   pails,  per  tb   56 

-Sweet  Cuba,  b'ght  or  d'k,  1- 

Ib   tins,   5-tb   pails   44 

^ose  Leaf,  10  to  lb.  bright  or 

dark,  1-Ib  cart,  5-lb  drums  67 
riger,   1%   parafflne  bags,  5- 

tb    moistensrs    41 


Cheroots  and   All  Tobacco  C.gar- 
ettes. 


Old  Vir.  Cheroots,  5  in  bundle.  13.25 
$12  in  less  than  1M  lots. 

Old  Vir. Cheroots. 5  in  bundle.  13.95 

let.    the  Acts  Little  Cigars. 

10s     tin    8.25 

Bengal   little  cigars.   10s.  (10 
per   cent   in    free   goods)..  7.30 

Royal  Bengal.  10  in  pkg.  100 
in    carton  11.50 

Van  Bihber  Little  Cig..  bun- 
dles of  10.  boxes  of  100....  16. 20 

Sub  Rosa  oigarros.  10s.  car- 
tons of  500,  per  M   4.00 

Stogies,  Etc.. 

Less  2%  for  cash. 

-:iar  Pittsburgh  stogies  1-lOs. 

5    for    10c  15  00 

Florodora  little  cigars.  l-10s, 

3    for    5c  12.25 

Red  Top  Stogies.  l-10s.  3  for 

5c   12.50 


Red  Label  Slogies(Jenkinson)11.65 

Cigarette  Paper. 

Vanity  Fair,  50  pkg  in  box  97% 
Wheat  Straw. 50  pkg  in  bx.netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.   40  pkg  in  box.  .  .90 

Red  Seal.  50  in  box  25 

7le-Zag.   100   In  box  2.50 

Riz    la    croix  i.25 

Plug  Tobacco. 
(Subject    to    discount  2%) 
Battle  Ax.  16  oz.  5  cuts.  12  and 

24   lb   bts.   net   39 

Big  Gun.   16   oz.   3x12  smooth. 

bright.  6  sp,  16  tb  butts....  44 
Boot  Jack.  3x12.  R  &  R.  51  oz. 

S  sp.   1.   4   S   and   12-lb  and 

2-lb  fancy  wooden  bxs.  net.  87 
Bullion.   Ixfi.   D  T  Nines.  6  to 


lb,    20-tb    cad's   50 

Climax.   2x12.  R  &  R.  16  oz,  6 
sp,    6,   12   &   30   fbs   (7   oz  7, 

10%.  &  21    tbs  48)   45 

Climax.  3x12.  thin.  7  oz.  7  and 

14    lb    48 

Cross  Bow.   3x12.    14   oz.   4  sp. 

14    tb   butts   38 

Dnimmond's   Natural    Leaf.  51 

nz.   5.   S  and   12-tb   butts   63 

Cold   Ropp.   7   to   tb.   3.   6  and 
12-tb  bnxe«    66 


Cold  Rope.  14  to  tb,  4  and  S- 


Tb   boxes   '.  .  6> 

Horse   Shoe,    16   oz.   Smooth.  6 

sp.  8,  12  and  24-lb  butts   13 

J.    T.,   2x6,   7   oz,    R   &    R  and 
Smooth,  2  sp,  10%  and  21  lb 

butts   and    caddies   39 

J.    T.,    3x12.    14   oz.    Smooth.  4 

sp,  10%  and  21-Ib  bulls....  39 
Newsboy,   P.   P.   br  or  bulk,  5s 

8,  16  &  24  lb   40 

Nobby  Spun  Roll.  7  to  lb,  3,  6 

and  12   tb   boxes   57 

Old  Honesty,  3x12,  Smth,  15  oz, 

6  sp.  7%.  15  and  30  tb   4  4 

Old  Peach  and  Honey,  6  lo  tb. 

8  tb  boxes   43 

F'iper   Heidsieck,    51   oz  plu^s, 
2%x8  Pony  Panel,  3-10c  cuts, 

4,  7,  14  tb   69 

Red  Cross,  12  and  24-Ib  butts, 

IS  oz.  3x12,  embrossed  4  sp.  33 
Saw  Log,  2x12,  R  &  R,  16  oz 

6    sp,    24    lb   46 

Saw  Log,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  tb   46 

Sledge,  16  oz,  4  sp,  3,  6,  12  and 

24    31 

Something  Good,  foil  wrapped. 
R  &  R,   5%    to  tb,   9,   13  tb 

butts    4i 

Spear  Head,   16  oz,  6  sp,   6,  18 
and  SO  (7  oz,  48)   45 


Standard  Navy.  3x12,  emboss- 
ed.  4  oz.   4  sp.   14  and   28   fh  3v 

6  for  10.  10%  oz.  24  tb  butts.  35 

Star.  16  oz.  12.  24  and  52  lb 
butts    45 

Tlnsley's  Nat.  Leaf,  3x12,  16 
oz,   S  &  12   tb   5'. 

Twist  Tobacco. 

Granger  Twist, band  made  light 
pressed,  12  to  lb.  12-lb  half 
bushels   and      15- lb  grained 


palls   'At 

Red  Ribbon  Twist.  10  to  tb.  16 

lb  14  bushels  and  S  tb  pecks  10 
Honey    dip    Twist,    11    to  lb. 
oacked     5     lb   44 


Capstan,  mild.med.  or  strong. 
31-oz.    per    lb   1.60 

Capstan,  mild,  med  or  strong. 
1%  oz:  per  lb   1.75 

l.atakia.  8°j  oz.  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer.  31  oz.  per  lb   1.45 

"       S  oz,  per  lb   1.4  3 

"       16  oz,  per  lb  

Lambert  &  Butler's  Leg  Cnb- 


In.  31  oz,  per  lb   J  1 

Smith's  Glasgow   Mixture,  31 

oz.,  per  lb    1.70 

J.  B.  PACE  TOBACCO  OOMPAN1 
Scroll    Tag,    twist,    6    to  lb 

(other  sizes,   67)   66% 

light   pressed,  all 

styles    73% 

Scroll  Tag.  cable  coll.  3  and 

4  oz  .  ■   76 

Corduroy  Spun  Roll.  6-Ib  bxs  66% 
Mastiff  Plug  Cut.  1%  oz  pchs 

or  tin  foil  pkgs   (8 

Mastiff  1'lug  Cut.  31  oz  pchs 

or  tin  foil  pkgs   63 

Mastiff  Plug  Cut.  16  oz  decor- 
ated  tin    62% 

Boston  Smoke.  12s  (24s.  48).  49 

SURBRUG  CO. 

Grain,  1%  oz  patent  can  70 

Golden   Sceptre,     1-oz,  1-tb 

cart,  per  lb   1.20 

Golden  Sceptre.  1%-oz,  2%-tb 

cart,  per  tb   1.20 

Golden  Sceptre,  31-oz,  2%-tb 

cart,  per  tb   101 

Golden  Sceptre, 8-oz,5-tb  cart, 

per  tb    1  00 

Golden   Sceptre,    16-oz.  6-tb 

cart,  per  tb  (t 

Arcadia,  31  oz.  2% -lb  cts  (1 

1-tb  cts  1.60)   1.66 

1%-oz,   2%-tb  carta  1.60 
"        8  oz,  decorated  tin.  1.66 
"        16  oz,  decorated  tin.  1.60 
Crescent  Club  Mixture.  31  o»  *" 
Cigarettes. 


Milo    Cork    Tips   18.60 

"    Plain    "   18.00 

"    Ladies'  mouthpieces.  20s 

oval    box   9  00 

Egyptian   Arabs   No.    3  Cork 
Tips    7.40 


King  William.  Egyptian.  netlS  00 
Turkish  Delight,  sanitary  tip  7  no 

JNO.  J.  BAGI.EY  *  CO. 


COMPANY. 

Less  2%. 
Honest  Labcr.  pch  and  tins. 


2%-oz   60 

Lucky  Strike.  1  %  oz  tins  76 

31    oz   tins   76 

Patterson's  Seal.  1%  or  foil.  .17 
31  os  pch . .  .11 
16  os  tin  .  .  .  .01 


Smoking  Tobacco. 

Masler  Workman  plug.  3x6,  10 

oz,    10    fb    cad   4  5 

Pinzer's   Mixed   Plug.     16  oz. 

3x12.  5  sp.  5  and  10  tb .  . .  .  32 
Ole   Varginy.    3   oz   plugs  2x4 

bright,    10%    tb    boxes   42 

Sickle   plug.   15   oz  3x12.   5  sp 

7%,   15  and  30   lb   butts  ...  4f. 

•IOIIN  BOI. I.MAN  &  CO 
Cigarettes. 

Net  cash. 

Fragnrant   Vanity   Fair   3. DO 

Duke's  Cameo   3  90 

Sweet  Caporal   3  90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond   Straight  Cuts.  10s 

tin    and    paper   6.1? 

Cairo.  No.  27  and  27a.  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9. on 

Fmperlales.  10s.  20s.  50s.  100s. 

with  or  without  monthlies.  7.60 
Sultans,    10s.    2fls.    50s.  100s. 

Mais  and    Hire   paper  wllb 

mouthpieces    *»•>". 

Abdnllah.  No.  3  gold  tip   7  75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian.  Cork  tips...  17.66 

Turkish  Trophies   7.75 

Egyptian  Deities.  No.  1.  10s.  25  50 
"  "       No.  3.  10s. 

plain  tips   1 7  on 

Egyptian  Deities,  cork  tips,  is  15 
Mogul,   cork  tip  in  IS 

High  Grade  Smoking  Tolinrm 
Imperial    Mixture.     2%-oz  tin  1.10 

Plum,  1%-oz  foil,  net  64% 

Three    Kings   Mixture. 3J-oz 

tins    1.30 

Yale  Mixture.  1-oz  tin.  1% 

and  2%   tb  cartons   1.35 

1%-oz  tin.  2% 

lb  cartons    I  60 

Yale  Mixture.  31-oz  tin.  2% 

tb  cartons    1.60 

Lone  Jack.  31-oz  bags,  net  117% 
Wills'  English  Smoking. 


Net  cash. 

Gold  Shore,  2%-oz   46% 

Lime  Kiln  cut  plug.  2  oz....  69% 

31  oz  69%, 

8   oz  tins.  66% 

"16   oz   tins  64 

Sun  cured  2%  oz  foil   41 

2  %   oz  pouch ....  61 
WHY  MAN  BROS. 
Less  2%. 

Cut  and  Dry.  3}  oz  papers.  .  I]  ', 

H.  BOHLS  *  CO. 
Fnncy  Mixture*. 

White  Navy  Mixture.   1%  oz 

foil   (6 

White  Navy.   31-ox  foil.  5-lb 

cartons   63 

White  Navy.  16-oz  foil  60 

London  Dock.  3}-oz  foil,  5-tb 

cartons   80 

Golden  Gate,    3}-oz  tin.  S-Ib 

cartons   36 

Bright  Virginia  Pickings.  31- 
oz  tin,  5-tb  cartons  80 

Gold  Bar.  31-oz  tin. 5-tb  cart.  .90 
Great  Blend.  16-oz  box.  mild, 

medium    and    special   1.16 

Great  Blend.  S-oz  box.  mild. 

medium  and  special   1.20 

Great  Blend.  31-oz  box.  mild. 

medium  and  special   1.15 

Cot  Plug. 

Seal  Rock.  1%-oz  tins.  2%-Ib 

cartons    25-lb   74 

Seal  Rock.  31-oz  tins.  2%-Tb 

cartons    25-tb   74 

Seal  Rock.  8-oz  tins  74 

I  Peanut.   1%-oz  foil.  5-tb  cart  .18 

Old  Chief.  8-oz  and  16-oz  41 

Seven    Up.    16-oz    pall,  briar 

pipe  with  each  tin  64 

I  Seven  Up.  16-oz  pall,  without 

briar    pipe   46 

Seven  Up.  2%-oz  foll.5-Ib  cart  .41 
i  Seven  Up.   2%-oz  pouch.  5- Tb 

cartons   41 

Long  Cut. 
case,  per  doz    1.10 


R.  A.  PATTERSON  TOBACCO 
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SNUFF. 

America     Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  3J  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee,  16  oz  jars, 
per    It>  66 

Maccaboy,   16-oZ  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-lb  bxs  .St 

Scotch  Lilienthal's,  in  blad- 
ders, per  lb  CO 

Scotch  Lilienthal's,  in  weas- 
ands,  per  lb   61 

Horse  Shoe,  16  oz  glass  jars, 
lb   60 

Horse  Shoe,  2  %  oz  fibre  cans  .61 

Horse  Shoe,  S  and  16  oz  cans  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   66 

Weyman  Bros. 

Copenhagen,  16-oz  stone  Jars  .6* 

-i  .'  Jo*,  per  gross   6 

i  -oz   tin,  cartr 


51 

Department  23. 

This  Dept.  is  corrected  by 
L'iliiiiunn  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 


CATSUPS. 

Snider  s,  qts.  doz   <t.7b 

pts  '  ......  J. 40 

1%    Pis,  "    1.40 

Gfiffon'sl 

Vi-plnts,   per  doE  1.12% 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneous. 

Campbell's,   %  pts,  doz   1.15 

Heinz.  10-0z   * 

12-oz   i. 

17-oz     i-  i 

Blue  Label,   25    t4  -pts.   to  cat 

25  pts  to  cs.  . .  «."* 
12  qts  to  cs.  .  .  *..» 
Jolden  Star,  gal  jugs,  doz.  .    .  boss 

"        "       qt.,    doz   3  65 

"        "       pts.,    doz   2  35 

"        "        Vz   pts.,   doz.  .  .  1.40 
Long's  Fruit  Catsup. 

t'ls.   J 1   to  c«t,   4.75 

V2-Pts,   48  to  effi,  '    5.75 

'•      2,  5  and  '      »  tout,  tb  1.60 


Blue  Label, 
Blue  Label. 
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sAvvm*. 

tiolbrook's,    V4    Pts   2.40 

Lea  &  Ferrln  s,  small   2.75 

Lea  &  Perrin's,  medium   6.00 

Lea  &  Perrin's,  large   8.25 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllhen,y    4.00 

I'obasco,   New    Iberia   3.50 

Bengal  Worcester,   %  pt  85 

iengal  Worcester,  pt   1.25 

Pepper,  sprinkle  top,    \'z   pt..  2.00 

noerior  Pepper,  small  90 

superior  Pepper,  large.......  1.50 

Libby's  Manchester  Sauce,  24Vfe 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

Vfe  bottles,  per  doz    1.S0 

Same,  4  dz  NO.  1  bottles. pr  dz  3.00 


FRENCH  MUST  ABO. 

<ln  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 
.  .     .35  .30 
.  .  .37 
.  .  .40 


Department  28. 
U  ivLES.  VINIiGA it,     KEJLIS1LES,  151 C. 


!  till  '*t'l»:.r»l 


ted  each  week  by  the  Pacific  Vinegar  i 
Pickle  Works. 
PICKLES   IN  BULK 
California  Home  Brand 

Sour  Sweet 


(27.00 
7.00 


a 


1S.00I  9.50||34.50 

I  II 

lS.OOj  9.50||34.50 

I 


Midgets"  (30.00  20.00(10.50  42.00 

Special  Small  Gherkins  

Bbl.  9000,  Vz  bbl.  6000,  V4  bbl.  3ooo. 

Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000,  Mt  bbl.  4ooo,  V,  bbl.  2ooo. . 

Mixed   

Same  size  

Special  Small  Medium  Pickles.  .  .  . 
Bbl.  4500,  Vz  bbl.  3ooo,  V,  bbl.  15oo. . 

Special   Small   Medium  Mixed  

Same  count  

Small  Medium  Pickles.  

Bbl  2400.  Vz  bbl.'  I600.  1 

Small    Medium  Mixed  

Same  count  

bbl.  looo 


2S.00  14.50 
23.00  12.00 


23.00|12.00 
I 

31.50j21.00jll.00 


7.50 


Bbl.  3000.  Vz  bbl.  2ooo 
Chow  Chow   


1 . 0  0 1 1 4 . 0  0 

i  I 

j21.00U4.00j  7.50  j2S.50|19.00|10  00 

 I         i  I 

bbl.   Soo  |1  6.50  1  1. 00j  6.00||  j 

I  I  I  II  I  I 

116.50111. 00|  6.00K         j  j 


131.50 
I 

I2S.50 


21.00jll.00 

I, 

10.00(10.00 


.  |1 9. 50 1 13.00|  7.00||25.50|17.00|  9.00 


|15.00|  S.OOjj 


1 

'aekage  Bbl 
Count|  1800 

1    Bbl    |  M  bbl  |  V4  bbl 
I    1500     |     1200  |  600 

|  Vt  bbl  |   %  bbl 
1000  |  500 

HILLS 

.00  |     14.00  |     10.00  |  5! 

0|     9  50     |  5.25 

Jumbo  Dills 

—  bbl  .  1  300.  V 

,  bhls.  000.    U   bbls.  500. 

('aliform;*  Homo  Brnnd. 
(Plain  or  Mixed).  Oerman  Dill, 

OionnN 


Chow  Chow  an€ 


N'ol 
Sml 

\V>2 
Mdn 

No3 
1  ,rg 

Sweet 
1  fiher- 
Dills  kins 

III 

Pearl 
Onions 

Barrels.  50  gils  

|  .36 

.33  1 

Tsj 

.28 

.60 

.46 

j  1 . 0  0 

.70 

V4   Barrels,  32  gals.  . 

1  -38 

.30  | 

.30 

.62 

.48 

I1.02 

.73 

■  '  i  Barrels,  1 6  gals.  .  . 

1  .40 

.32  1 

.32 

.64 

.50 

|1.04 

.75 

Kegs,  10  gals   

T  .42 

.39  | 

.34  | 

.34 

,6.6 

1.06 

1  .44 

.41  | 

.36  j 

.36 

.68 

.54 

1-1.08 

.79 

Pails.  5  gals  

1  .44 

.41  | 

.36  j 

.36 

.68 

.54 

1.0s 

.79 

Palls,  2  gals  

1  .55 

.50  | 

.45  | 

.45 

.77 

.63 

11.15 

.S3 

Palls.  1  gal  

|  .65 

.60  j 

■  55  | 

.55 

.87 

.73 

11.25 

.98 

"CENTAl K  BRAND" 
Sour   (Plain  or  Mixed.) 


Per 
Gal 


Barrels,  50  gals  .  .  .  . 
Vz  Barrels,  32  gals. 
Vi  Barrels.  16  gals.  . 

Kegs,  10  gals  

Kegs,   5  gals  

Pails,  5  gals   

Pails.  2  gals  


KEG  PICKLES. 


Nol 
sml 
733 
.35 
.37 
.39 
.41 
.41 
.52 


No2 
Mdn 

.30 
.32 
.34 
.36 
.38 
.38 
.47 


Full  Measure,  5  gal.  kegs,  No.  3  Pickles. 

Full  Measure,  5  gal  palls   

Full  Measure,  IVz  gal.  kegs  


No3 
lrg 
slct 

.27 
.29 
.31 


Per 
Pkg 
.  $1.10 
.  1.25 
.  0.75 


Bbl,  per  gal  

Vz  bbl,  per  gal. 
Vi  bbl,  per  gal  . 

10-Gal  Keg  

5-Ual.  Keg  

2-Gai.  Pail   

1-Gal.  Pail   


.45 
.50 
.60 
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MtjSTARD. 
In  Glass,  Cal.  Home  Brand. 

8  oz,  2  dz  to  ease,  per  doz  86 

14-oz,  2  doz  to  case,  per  doz  l.ti 
standard 

6-oz,  small  bbl   /9 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,   50-  gal  $13.00 

%-bbl.,    32    gal   9.00 

Vi -bbl.,    15    gal   6.00 

10-Gal  Kegs   3.23 

5-Gal.    Kegs   1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   1.10 

Maconochie   Bros.,   Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do  i. 

Case  of  4  doz  No.  %  lever 

top  glass  jars   2.2b 

Mixed. 

Case  of  4  doz.  No.  Vt  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  do2.  Nd.  %  lever 
top  glass  jars   2.25 

Panyan. 

Case  of  4  doz.  No.  Vz  lever 
top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  Vz  lever 
top  glass  jars   2.25 


PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 

10  oz. 

Pt. 

Qt. 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.76 

3.26 

1.75 

2.75 

5.00 

1.75 

2.75 

5.00 

Senf  Qherkin   

1.75 

2.75 

6.00 

CENTAUR  BRAND 
American  Style — Square  Bottom;  English  Style,  Round  Bottom. 


I  Pts. 

Qts. 

\Vz  Gal|  Gal. 

1 

Pt.  | 

Qt. 

1 

20 

1 

75 

3.00 

5.00 

1.75 

"37oo 

Mixed  Pickles  

1 

20 

1 

75 

3.00 

5.00 

1.75 

3.00 

Chow  Chow  

1 

20 

1 

75 

3.00 

5.00 

1.75 

3.00 

Picalilli   

1 

20 

-  1 

75 

3.00 

5.00 

1.75 

3.00 

Mexican  Hot  

1 

20 

1 

75 

3.00 

5.00 

1.75 

3.00 

Cal.  Onions  

1 

20 

1 

75 

3.00 

5.00 

1.75 

3.00 

TOMATO  CAT  S!  I 

In  Glass,  per  doz 
Wz  Pt.  I    Pt.  I  Qt. 


||Jugs,per  Jug||l  Gal.  Tins 
111  Gal.|2  Gal.||Scr.  tpjFt.tp 


Cal.    Home   Brand  |  1.35  |* 

Sunrise   

Sunset   (no  bottles) ......  | 

2.25  I  3.50  ||  1.00  |  1.90  ||     .80  1  .75 
1           j|     .60  j  1.20  ||     .50  |  .45 

Tomato  Cm 

ls«i|> — In  Itulk 

Bbl. 
50  Gal. 

'/2  Bbl.       %  Bbl.      10  Gal.     5  Gal. 
32  Gal.      16  Gal.       Keg  Keg 

Cal   Home   Brand.  . .  .  |      750  T 
Sunrise   | .  .    40  1 

TABLE  SAUCE 

.55       I      .60      1      .63       |  .65 
.45       |      .50      |      .53       |  .55 
.40       |      .45       |      .48       j  .50 
In  Glass. 

In   .Tugs  finl 

Tn  Jugs  Gal, 

Wz  Pts. 

Cal.    Home   Brand.  .'     1.75    |  2  75  | 

Worcestershire   I     1  00     |  2.00  | 

Chestershire   |      .75     j  1.50  | 

"One  case  of  C.  H.  B.  pint  catsup 


Qts 
3  75 
3.00 
2.25 
rith  e 


I  1  Gal.  I  2  Gal.lTins 


1.25 
1.00 
.60 


I     2.25  I  .. 

I     2.00  I  .85 

I  1.20  I  .55 
lot. 


Table  Sauce  in 

j  Bbls 


Hulk. 

\%  bbls|v4  bbl. |10  Gal.  15  GaL 


Worcester  Sauce.  . 
Chestershire  Sauce 


J50  Gal.  123  Gal.|16  Gall    Keg    I  Keg 


.80 
.55 


I 


.84 
.59 


.86 
.61 


.88 
.63 


Barrels  .  . 
Vz  Barrels 
K  Barrels 


VINEGAR 

Commercial  Wine.  Cider,  Malt  or  Spirit  Vinegar 

I  40  Or.  1  50  Or  I  60  Or  I  70  fir  I  SO  Or.  I  90  Or. 


.14 
.16 
.IS 


.16 
.18 
.20 


17 

.19 
.21 


.18 
.20 
.22 


I  .20 
I  .22 
I  -24 


HIGH   fJRAOE  VINEGARS 

California  Home  Brand   White  Wine  Vinegar.  . 

Cal.    Home    Brand    Apple    Juice  Vinegar  

California  Home  Brand  Pure  Pickling  Vinegar.  '. 


Barrels 
..  .30 
.  .  .25 
.  .  .25 


I  .22 
I  .24 
I  .26 

Vz  Bbls. 
.35 
.30 
.30 


RKItSires    AM)  rOXPBIKXTS 
Miscellaneous 
California  Howe  T?r  -»id 

Tnmitn  Chutney    .  .7777  .  .  I  1.75 

Chili   Sauce  |  {  75 

California  Home  Brand 

S.me.  in  Bulk 


v„  pt 

1  65 
1  65 


F'.ol 
■Red 


t  T)»||«|,  

Tr.dll  'Relish 
Hot   


Per  Gallon. 

8  (17  lOlvmpirsI 
.95     I       1  75 
96     I       1  75 
.95    I  1.75 


1  4  oz 
I  ?  on 
I  2  on 
I    2. on 


I  pt 


1  7- 

2  75 


THE   RETAIL   GROCERS'  ADVOCATE 


35 


Coffees 


252  FREMONT  STREET 


San  Francisco,  California 


II 

Scheer,  Morehouse  &  Grand!  I 


Teas  I  Get  the  Habit 

It  Will  Pay 

Exactly  117  sets  of  gauging  rods  have  been  delivered  by 
the  "Advocate"  to  its  readers  who  thereby  have  absolute 
protection  against  being  charged  with  52  gallons  of  vine- 
gar, molasses,  oil  or  other  liquid  commodity  when  the  bar- 
rel will  not  hold  48  gallons  or  is  not  full. 

Gauging  rods  will  tell  any  one  in  a  minute  if  the  capacity 
of  the  barrel  is  correct  and  how  many  gallons  are  missing 
if  it  is  not  full.  There  is  no  other  way  to  ascertain  whether 
you  are  getting  what  you  are  paying  for. 

To  be  sure  you  are  getting  your  money's  worth,  get  a  set 
or  two;  they'll  earn  their  cost  of  $1.45  a  set  delivered,  many 
times  over  during  the  year. 

There  are  two  ways  you  can  be  "done,"  one  by  charging 
you  for  more  gallons  than  the  barrel  will  hold  (which  is  an 
old  trick)  and  then  only  partially  filling  the  barrel,  thereby 
"working"  you  for  another  four  or  five  gallons. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at 
these  prices,  cash  in  advance,  money  to  be  in  draft,  post- 
office  or  express  order: 

1  Gauge  and  1  Wantage  Hod  $1.45 

2  "      "2      u         "      $2  SO 

3  "       "    3       "  "  $4i20 
Cuts  in  this  advertisement  show  both  the  gauge  and  want- 
age rods,  while  the  cut  of  the  barrel  shows  how  the  gaug- 
ing is  done.    Complete  directions  for  using  will  be  mailed 
free  with  each  set. 


Wholesale  Dealers  In 


Dairy  Produce 

and  Provisions 

BUTTER,  EGGS,  CHEESE,  CANNED  GOODS, 
SALT,  SALT  FISH,  ETC. 


Phones,  Temporary  3368,  3369. 


33-35-37-39  CLAY  STREET. 
22-24-26-28  COMMERCIAL  ST. 


Get  a  set  of  gauge  and  wantage  sticks,  then  you'll  know 
to  a  certainty  when  you  buy  what  you  ge*  for  your  money. 

 SEND  ORDERS  TO  


THE  RETAIL  GROCERS'  "ADVOCATE." 
1714  Webster  SU,  San  Francisco,  (  al. 


San  Francisco, 

ttttttttxttitytt 


California. 
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NOTES. 

Fresno. — A  machine  is  being  perfect- 
ed in  Fresno  which  promises,  it  is  said, 
to  revolutionize  some  of  the  impor- 
tant processes  not  only  in  the  raisin 
seeding  industry  but  in  the  packing  of 
other  dried  fruit  as  well.  It  is  a  pick- 
ing machine,  which  has  been  patented 
by  N.  B.  Converse,  inventor  of  some  op 
the  most  important  of  the  improved 
mechanical  devices  used  in  all  the 
fruit  industry,  and  owner  of  inn  unvi- 
able patents  for  his  work.  The  ma- 
chine puts  seeded  raisins  or  prunes  or 
similar  articles  into  the  carious, 
weighs  them  at  the  same  moment,  and 
buttons  the  package  up,  doing  it  more 
rapidly  and  neatly  than  it  can  he  done 
by  hand. 

Los  Angeles,  Cal. — M.  A.  Newmark  & 
Co.,  wholesale  grocers,  are  construct- 
ing a  large  new  warehouse  at  the  cor- 
ner of  Banning  and  Second  streets  on 
tracks.  The  Los  Angeles  street  ware- 
house will  continue  to  be  used  and  the 
offices  will  not  be  moved,  but.  much  of 


the  shipping  will  be  done  from  the  new 
building. 

Fort  Worth,  'iVxas. — Retail  grocers 
of  the  local  association  are  discussing 
the  advisability  of  selling  all  produce, 
fruits,  etc.,  by  the  pound  instead  of  by 
the  pint,  quart  or  peck.  It  is  suggest- 
ed that  the  only  protection  for  the 
dealer  is  to  buy  by  actual  count  or 


weight  and  then  sell  in  the  same  man- 
ner. 

Highland.  111. — It  is  reported  that 
John  Wilde,  secretary  and  treasurer  of 
the  Helvetia  Milk  Condensing  Co.,  has 
resigned  from  the  company  and  has  or- 
ganized a  new  concern  with  a  capital 
of  $3,000,000. 


J.  H.  Newbauer  &  Co. 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


'ongs 


Preserves  the  standard  preserve  of  the  wo"ld  and  absolutely  PURE. 
Saratoga  Drips  pleases  the  palate,   whets  the  appetite,   gives  hot  cakes  a 
delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for  its  purity 

strength  and  flavor. 

Maraschino   Cherries  the  finest  of  California's  selected  cherries  preserved 
in  maraschino,  unequalled  by  any  manufacturer, 

Peerless  Bar  and  Powdered  Sugar  the  best  anc  cleanest  sugar  on  the 
the  market.    TRY  THEM. 


Long'  Syrup  Re 

San  Franci 


To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserve  I 

We  are  advertising  them  in  many  of  the  Newspapers  and  | 
in  other  ways.      The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 

Sunlit  Fruit  Company  | 

Telephone,  BerKeley  4333  g 

3438  4th  Street  Berkeley,  California  I 
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OAKLAND  ROSTER. 


Retail  Grocers'  and  Merchants'  Association 
of  Alameda  County. 


H.  D.  dishing.  President,  528  13th  St., 
Oakland. 

H.  Haach,  Vice-President,  14111  Park  St., 
Alameda. 

Jas  I/.  Woodworth,  Treasurer,  551  East 
12th  St.,  Oakland. 

T.  Li.  Fleming:,  Sunset  Grocery,  Oakland. 

J.John  Mitchell,  Gardner-Mitchell  Co.,  Oak- 
land. 

Andrew  J.  Nor,  1572-7*  7th  St.,  Oakland 
S.  J.  Sill,  President  S.  J.  Sill  Co.,  Berkeley. 
Geo.  A.  turn  Suden,  1277  13th  Ave.,  Oak- 
land. W.  T.  Rancel,  Sec'y. 


OAKLAND  NEWS. 


GROCERS'  SMOKER. 


Retail  Grocers'  and  Merchants'  Asso- 
ciation of  Alameda  Count} 
for  a  Good  Time. 


A  meeting  of  the  Retail  Gi-nceid'  and 
Merchants'  Association  of  Alameda 
County  will  be  held  Wednesday  even- 
ing, November  13th,  1907,  at  American 
Foresters'  Building,  1124  Clay  St.,  cor- 
ner 13th  St.,  Oakland. 

The  Committee  will  provide  refresh- 
ments, cigars,  sandwiches,  etc.;  also 
an  entertainment. 

Be  sure  to  come.  You  are  appointed 
a  special  committee  to  bring  with  you 
at  least  one  grocer  (more  if  possible) 
who  is  not  a  member  of  the  Retail  Gro- 
cers' and  Merchants'  Association. 

We  want  all  the  grocers  of  Alameda 
county  to  attend  this  meeting.  Make 


a  special  effort  to  have  your  neighbor 
grocers  on  hand,  as  it  is  Important 
that  we  all  pull  together  so  we  can  ac- 
complish what  we  are  striving  for. 

Enclosed  two  tickets;  more  can  be 
had  by  calling  on  or  addressing  the 
secretary. 

Committee — John  Mitchell,  Geo.  A. 
turn  Suden  and  W.  T.  Rancel. 


INDIA'S  AMMAL  AXXO\ ANTES. 


Human  Mortality  Record  Erom 
tacks  of  Wild  Beasts, 


At- 


Consul  E.  H.  Bennison,  of  Bombay, 
quotes  a  report  of  the  government 
of  India  which  deals  with  the  mortal- 
ity from  wild  animals: 

The  total  number  of  persons  killed 
by  wild  animals  in  1906  was  2,084  as 
against  2,051  in  1905.  Wolves  are  re- 
ported to  have  killed  178  persons  in 
the  United  Provinces,  and  in  the  Mad- 
ras Presidency  tigers  were  responsive 
for  the  greater  mortality  reported, 
while  a  mad  wolf  in  the  Sholapur  dis- 
trict, Bombay,  caused  16  deaths.  In 
Bengal  the  number  of  persons  killed 
by  elephants  rose  from  9  in  1905  to  18 
in  1906,  and  a  proposal  has,  it  i; 
stated,  been  made  by  the  magistrate 
of  Cuttack  for  the  organization  of 
khedda  operations  in  that  district. 

Tigers  killed  a  larger  number  of 
persons  than  in  1905  in  Madras,  Bom- 
bay, the  United  Provinces,  and  Burma, 
and  steps  have  been  taken  for  the 
destruction  of  man-eating  tigers  in 
these  provinces.  Three  man-eating 
tigers  were  destroyed  in  Sambaltmr, 
Angul,  and  Mandla  in  1906. 

The  persons  reported  to  have  died 
from  snake  bite  numbered  22,851  as 


against  21,797  in  1905,  the  increased 
mortality  being  ascribed  to  hign  floods, 
which  drove  snakes  into  houses  and 
homesteads. 


TO  ERECT  CANNERY, 


Vallo.io.— It  is  understood  that  owing 
to  the  great  increase  of  acreage  and 
the  shipment  of  asparagus  and  other 
products  from  river  points  by  Antioch 
that  a  great  cannery  will  be  put  up  at 
that  point  nex  spring.  The  railroad 
figures  show  that  over  600  carloads 
of  asparagus  and  celery  alone  will 
have  been  handled  out  of  Antioch  this 
season  alone.  This  increase  is  100  per 
cent  over  last  year's  shipments. 


Mothers!   Mothers!!  Mothers!!! 


Mrs.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  YEARS 
by  MIEj.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOFTENS  the  GUMS,  ALLAYS 
all  PAIN;  CURES  WIND  COLIC,  and  Is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  DrupKists  In  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Soothing  Syrup,"  and  take  no 
other  kind.    Twenty-flve  cents  a  bottle. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Missiou  St,  S.  F,  C»' 


Just 

That's  All. 

CONFORMS    TO    ALL    PURE   FOOD  LAWS 


Made  bv  the 


PIONEER  CREAM 
MAKER 


Best  of  Them  All 


ALPI 


Mr.  J.  B.  Meyenberg,  the  originator  of 
Evaporated  Cream,  and  who  has  made 
the  Perfecting  of  Evaporated  Creams 
his  life  work  for  the  past  25  years,  gives 
his  personal  supervision  to  the  product  of 

Alpine  Evaporated  Milk 


Evaporated  Milk 

California's 
Finest  Product 


THE  BEST  IS  THE  CHEAPEST. 

Alpine  Evaporated  Cream  Co 

Office:  Hansford  Block,  S.  F.,  Cal     Factorvy:  Hollister,  Cal. 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6181.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  POYYTJER 
Schilling's. 

Schillings  Best,  % -lb.  cans  $  .15 

Schillings  Best,  %-lb.  cans  25 

^shillings  Best,  1-lb  .cans  45 

Rumford. 

Rumiord,    %-lb.   cans  15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford,  5-lb  cans   1.25 

Crescent. 

To  Family  Trade  To  Restr.,  Etc. 

tins  70  each  6.75  per  doz 

tins  10  each  $1. 10  per  doz 

tins  15  each  1.60  per  doz 

tins  25  each  2.65  per  doz 

tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

 451%    lb   15 

 251 


3-rb 

Vi-Tb 

1-tb 
5 -It) 

1  lb 
%  lb 


CHOCOLATE 

(Effective    August    15th,  1907.) 
Ghiradelli's  Ground  Chocolate,  1-lb  Tins 
Ghiradelli's  Ground  Chocolate,  3-lb  Tins 
Eagle  Chocolate,  1-lb  Pkg 

Ghiradelli's  Cocoa,  %-lb  Tins 


CEREALS 

Cal.    Flapjack    Flour    (Del  Monte 

Milling  Co.)  2  lb.  package  

Cream    Flaked    Oats    (Del  Monte 

Milling  Co.)  15c,  two  for  

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)  straight  

Peacock     Brind     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package 
Peaaock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge 
Shredded    Wheat   Biscujts,    15c  or 

two   

Triscuit,  straight   

TEA. 

Tree,    (M.   J.   Brandenstein   &  Co.).... 
COFFEE. 


Golden  Gate   (J.  A.  Folger  &  Co.) 

1  lb.  cans   40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs    1.00 

COTTOLENE- 

Small  size  pails  $  .30 

Medium  size  pails  60 

Large  size  pails   1.35 

FLOTJR. 

Globe  Mills. — A-l,  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte.— Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60;  Starr's  Ex- 
tra Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle, 
$1.45;  First  Grade  Flour,  l-8th,  S5c;  10-tb. 
sack  45c. 

American   Milling   Co. — Colonial,  $1.55. 

Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)—"Bay  City,"  $1.55;  "White  Foam," 
$1.66. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
tt>.  sacks.  $1.66;  Diamond  Family,  49-tb. 
sacks,  $1.45;  sky  High,   49-tb.  sacks,  $1.40. 

Phoenix    Milling    Co.,  Sacram->nto.--(Bay 


Territory  office,  17th  &  Wood  St.,  Oakland, 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Mapleme. 

2  oz   .35 

4  oz  60 

16  c<  ....  ,   2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv   (Chas.P.Grogan)    Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity  (Chas.  P.  Grogan)  Half  Gal.... 1.75 
Purity   (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,     Bishop's     (Bishop   &  Co) 
1-2   pints   15 

Catsup,  Bishop's   (Bishop&Co.)   pts  .25 

Chili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co. ) 

pints  25 

SOAPS.  . 

Sapolto  10c.   3   for  25c 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

 :  *  

GROCERY  NOTES. 

Burliiigame,  Cal. — Mr.  Clarence  Wil- 
liams of  Amador  county,  has  purchas- 
ed an  interest  in  the  grocery  firm  of 
Lorton  &  Morken  and  will  take  an  ac- 
tive part  in  the  development  of  the 
business,  which  has  been  growing  with 
such  rapid  strides  that  the  move  was 
found  necessary  in  order  to  handle  it. 

Gilroy — Henry  Hecker,  president  of 
the  Bank  of  Gilroy,  has  sold  a  one- 
half  interest  in  his  grocery  establish- 
ment to  Carlon  R.  Wilson.    They  have 


incorporated  under  the  name  of  the 
H.  Hecker  Co. 

Haywards,  Cal. — The  firm  of  Lemos 
&  Morris  has  been  dissolved  and  M. 
G.  Salgardo  has  purchased  A.  Morris' 
interest  in  the  business.  The  stock 
will  be  greatly  enlarged,  and  hereafter 
a  full  line  of  first-class  groceries, 
fruits  and  vegetables  will  be  carried. 

Oak  Park,  Cal.— Gould  Bros,  and 
Charlie  Lewis  have  purchased  the 
property  and  grocery  business  con- 
ducted by  Geo.  W.  Daly  at  34th  and 
Magnolia  Av. 

Palo  Alto,  Cal  The  W.  S.  Bigler 

Grocery  Company  has  sold  its  store 
at  528  Channing  Ave.,  adjoining  the 
school  building,  to  Mr.  Spaulding  of 
San  Francisco. 

Oroville,  Cal. — Frost  Bros.,  who  have 
done  a  prosperous  business  at  the  cor- 
ner of  Montgomery  and  Downer  Sts., 
have  sold  their  stock  to  Messrs.  W.  I-I. 
Fennessy,  W.  L.  Spicer  and  G.  O.  Free- 
man. The  new  owners  will  take  pos- 
session next  Friday,  November  1st. 

Donah-,  Cal.— W.  E.  Crouch,  N.  E. 
Johnson  and  R.  A.  Crouch,  conducting 
a  general  merchandise  business  at  De- 
nair,  have  filed  notice  with  the  county 
clerk  of  their  co-partnership  under  the 
firm  name  and  style  of  the  Crouch- 
Johnson  Mercantile  Company. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  STOCK 
AND  FIXTURES,  HORSES.  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BY  J.  E.  GIVENS  AT  COSUMNES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF 'TIME  EXPIRING  OCTOBER  31  ST,  J 909.  SEALED 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEVEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH,  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFILD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA. 

FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.   APPLY  OR  WRITE,  COMPTON  TEA    &  COFFEE 

STOREj,  PAL0_ALT0,  _CAL. 

LONG  ESTABLISHED  RETAIL  GROCERY  BUSINESS  LOCATED  IN 
CENTER  OF  SAN  FRANCISCO.  NEW  FIXTURES,  NATIONAL  CASH 
REGISTER,  DAYTON  SCALE,  ICE  BOX,  ETC.  REASON  FOR  SELLING 
OTHER  BUSINESS  CARES.  FOUR  YEAR  LEASE  WITH  VERY  LOW 
RENT  GOES  WITH  SALE.  $2500  CASH  REQUIRED.  APPLY  BY  MAIL 
OR  IN  PERSON,  "ADVOCATE"  J.  T.1714  WEBSTER  STREET. 

AN  OLD  lSTABLISHED,  WELL-PAYING  GROCERY,  FEED  TnD 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOWN.  NA- 
TIONAL  CASH  REGISTER ;  DAYTON  SCALES ;  HALL  SAFE ;  SHOW  CASES, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-DATE  MAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  WITHIN  THE  NEXT  60  DAYS.  ABOUT  $3,000  CASH  REQUIRED. 

ADDRESS  INOUIRIES  TO  G.  B  V..  CARE  "ADVOCATE,"  1714  WEBSTER 
ST.,  SAN  FRANCISCO.  

TERMS,  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN,  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS— ONI  A  FIRST-CLASS  BRANCH  DOING  1 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27^X64  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL,  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE— AN  ALMOST  NEW  LAWSON  CASH  CARRIER  SYSTEM OF 
STATIONS.  COMPLETE  IN  PERFECT  WORKING  ORDER.  PRICE  $75,00 
CASH,  F.  0.  B,  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE, 
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BETTER  TRADE  CONDITIONS. 


Sonic  of  the  Ways  In  Which  Grocers  Help  Themselves 
Through  the  Associated  Retail  Grocers. 

Membership  in  the  Associated  Retail  Grocers  has  been 
growing  rapidly.  More  than  100  members  have  been  added 
to  the  rolls  since  January  1,  1907. 

The  largest  grocers  in  the  city  are  united  in  helping 
secure  the  results  sought. 

The  possibilities  are  many.  A  few  of  the  things  we 
are  doing  and  expect  to  do  are  outlined  below  as  follows: 

BETTER  PRICES — We  have  enabled  the  trade  to  stand 
together  to  encourage  manufacturers  to  protect  a  fair  sell- 
ing price  on  their  goods.  As  a  result,  grocers  are  getting 
a  good  profit  on  flour  and  on  several  other  articles.  At  the 
present  time,  we  are  trying  to  convince  the  agents  of  Lea 
&  Perrin's  sauce  that  they  are  not  treating  the  trade 
fairly  when  they  permit  a  few  firms  to  upset  conditions 
by  selling  the  goods  on  the  basis  of  25c  for  small  bottles. 
Many  dealers  asking  for  the  same  thing  at  the  same  time 
are  entitled  to,  and  receive,  more  consideration  than  would 
be  accorded  one  man.  This  is  the  basis  of  our  efforts.  We 
enable  each  man  to  make  his  influence  with  the  manufac- 
turer and  jobber  felt,  by  adding  to  it  the  influence  of  his 
neighbors. 

BETTER  LAWS— The  movement  of  better  laws  started 
with  the  grocers  of  San  Francisco.  We  secured  the  co-oper- 
ation of  the  merchants  all  over  the  State.  The  results  have 
been  told  in  the  columns  of  the  Advocate.  No  merchant 
could  get  a  law  changed  by  asking  for  it  alone.  Our  organ- 
ization enables  each  member  to  make  his  influence  with 


the  legislature  felt  by  adding  to  it  the  influence  of  his 
neighbors  all  over  the  State. 

GENERAL  HELP— Whenever  there  is  an  abuse,  a 
member  can  bring  the  matter  to  the  attention  of  grocers 
all  over  the  city.  If  the  abuse  warrants  it,  there  be  brought 
to  bear  a  pressure  that  will  be  respected. 

IT  DOES  THINGS. 

It  pays  to  belong  to  an  Association  that  Docs  Things. 
The  Associated  Retail  Grocers  does  NOT  live  on  Hot  Air. 
It  presents  to  its  members  a  practical  INFM'ENTIAL 
working  machine. 

A  grocers'  association  whose  members  were  not  known 
to  the  jobbers  would  have  no  influence  with  those  jobbers. 
An  association  whose  Directors  are  known  and  respected 
by  the  jobbing  trade  is  a  power  in  the  land. 

That  is  why  it  will  pay  every  grocer  in  San  Francisco 
to  join  the  Associated  Retail  Grocers.  Every  member  can 
be  proud  of  its  officers  and  Board  of  Directors.  He  can 
be  sure  that  any  proposition  he  may  bring  up  will  be  hand- 
led in  a  business-like  way  and  that  what  his  directors  ask 
will  at  least  be  carefully  considered. 

The  following  are  the  officers  and  directors: 

ASSOCIATION  OF  RETAIL  GROCERS  OF  SAN  FRAN- 
CISCO. 

PRESIDENT— John  W.  King,  22nd  and  Valencia  Sts. 
1st  VICE-PRESIDENT — A.  L.  Zett,  2807  Mission  St. 
•2nd  VICE-PRESIDENT— Jesse  YV.  Trash,  339  Devisa- 
dero  St. 

TREASURER— John  F.  Schomer,  3149  24th  St. 

SECRETARY— Frank  B.  Connolly,  901  Stanyan  St. 

DIRECTORS — M.  Brock,  3325  Sacramento  St.;  James 
S.  Irvine,  Bush  and  Franklin  Sts.:  George  B.  Doyle,  llaight 
and  Cole  Sts.;  Gns  Lehrke,  027  Tennessee  St.;  An  lone  Zei- 
tich,  1995  Union  St. 


Violet  Oats 


Violet  Pancake  Flour 


fOlsUMBfyil 

Wm 


as  i 


RETAIL  GROCERS  PROTECTED 
Albers  Bros.  Milling  Co. 

416  Merchants  Exchange  Building 


San  Francisco 


California 


i 
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UNDER  THE   NATIONAL  PURE 
FOOD  LAW,  GUARANTEES 


HUNTE 

BALTIMORE 

RYE 

TO  BE  AN  ABSOLUTELY 
PURE  RYE  WHISKEY. 


t'HAS.  M.  IUSVNOLUS  CO. 
912-914  Folsom  St., 
San  Fran  Cisco,  Cal. 
Agents  for  California  and  Nevada. 


PERFECTION 

CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  aiiy  boy  can  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake. 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  cheese.  No  guess 
work  about  it. 

Ask  on©  of  the  Thou- 
sands of-  your  competi- 
tors using:  a  Perfection 
Computings  Cheese  Cut- 
cer,  if  the- Cutter  didn't* 
save  its  ettst-  the  first. 
'j0  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


U.  S. 
Metal 
Polish 


is  put   up  by  a 
Liquid  Form. 
Twenty  years  In 
For   sale   by  all 


Alkali  Floor  Powder, 
Pacific  Coast  Agt 


POLISH. 

Qts  $3.00  per  doz 

Pts   2.00  per  doz 

%   Pts  90  per  doz 

PASTE. 

1   It)  |3.00  per  doz 

%   tt>   175  per  doz 

3  oz  50  per  doz 

Barkeeper's  Friend  Pow- 
der,   gross  $18.00 

V.  S.   METALLIC  POLISH 

PASTE 
Practical  Chemist;   also  In 
Free    from    Acid    or  Grit 
the  Markets  of  the  World 
dealers.     Also   the  Savoy 


containing  no  grease 
J.  T.  WILSON, 

,  2871  16th  St.    S.  F 


YOUIt  EVEKY  WANT  IN 

PAPER 


Can  Be  Supplied  by 


A*  Zellerbach  &  Sons 

421  J/VCKSON  STKKET 
8au  Fra<;<i8<H»  Cal. 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 


=Agents= 


San  Francisco 


California 
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AMUSEMENTS. 


ALCAZAR, 

The  most  profitable  play  this  houfe 
has  put  on  since  it  opened  is  now  play- 
its  last  nights.  We  refer  to  "The 
Heart  of  Maryland."  Commencing 
with  Monday  evening,  November  11th. 
"The  Mills  of  the  Gods"  will  be  pat 
on,  with  Belli  Franci  Dominico,  the 
famous  Italian  tencr,  appearing  in  the 
Garden  Scene. 


CENTRAL. 
Following  "The  Outlaw's  Christ- 
mas," with  its  tank  of  real  water  and 
other  special  features,  "The  First 
False  Step"  opens  on  Monday  evening. 
Cormnencing  with  the  following  weel? 
Ibe  Milam  Grand  Opera  Co.  plays  a 
limited  engagement. 


CHUTES. 
'Fis'htinsy  the  Fl-uiies"  continues  to 
draw  splendid  houses,  and  is  well 
worth  taking  in.  We  say  this  in  all 
candor  and  are  confident  that  any  of 
our  readers  who  go  there  on  our 
recommendation  will  be  pleased  with 
what  they  see. 


NOVELTY. 
"West's  Minstrels"  are  singing  this 
week  at  this  house  and  will  be  fol- 
lowed by  "A  Message  From  Mars." 


PRINCESS. 

The  Japanese  musical  play,  "The 
Geisha,"  with  a  genuine  chorus,  is 
drawing  splendid  houses  nightly. 

VAN  NESS. 
The  big  racing  play,  "Checkers," 
runs  this  week  and  on  Monday  night 
the  great  American  play,  "The  Lion 
and  the  Mouse,"  becomes  the  bill. 


AMERICAN. 

..Richard  J.  Jose  in  the  musical  nov- 
elty, "The  Royal  Chef,"  begins  at  this 
house  next  Sunday  matinee. 


IDORA  PARK. 

(Oakland.) 
A  three  ring  circus  on  a  single  stage 
is  a  feature  of  the  musical  comedy, 
"A  Circus  Girl,"  now  playing  at  this 
house. 


YE  LIBERTY. 

(Oakland.) 
This  week  "Zaza.''    Next  week  the 
Milan  Grand  Opera  Co. 

  RACING. 

The  winter  season  opens  at  the  Oak- 
land race  track  tomorrow  afternoon  at 
1:10  o'clock. 


NORWEGIAN  SARDINE  PACKING. 


Factory  Methods  Employed  at  the  City 
of  Bergen. 


Consul  F.  3.  S.  Johnson,  of  liergen. 
furnishes  the  following  information 
as  to  the  sardine  industry  at  that  Nor- 
wegian port: 

The  fish  are  caught  by  nets  in  the 
fjords  north  of  Hergen,  though  at 
fumes  they  are  had  in  the  inlets  be- 
tween Bergen  and  Stavanger.  They 
resemble  small  herring,  and  in  length 
are  from  3  to  4  inches.  On  arrival  at 
the  canning  factory  the  fish  are  Dlaced 
in  tubs  and  washed,  after  which  they 
are  put  in  salt  for  a  quarter  of  an 
hour  and  are  then  sent  to  the  storing 
room,  where  the  different  sizes  are 
classified.  From  this  department  they 
go  to  the  room  where  they  are  p  re- 
pared  to  be  smoked.  An  iron  rod 
(which  holds  twenty  or  more  fish)  is 
passed  through  the  fishes'  eyes,  15  or 
20  iron  rods  making  a  frame.  As  soon 
as  a  frame  is  finished  it  is  placed  in 
a  slide  of  a  brick  oven  over  a  wood 
fire  and  allowed  to  remain  there  for 
twenty  minutes.  It  is  then  removed 
and  sent  to  the  clipping  department, 
where  the  heads  are  cut  off  by  means 
of  scissors. 

The  fish  then  go  to  the  packing  de- 
partment, where  the  fish  are  packed  in 
cans.  The  cans  are  first  prepared  by 
being  half-filled  with  olive  oil.  The 
fish  are  then  laid  in  lengthways  in 
the  cans,  which  hold  from  12  to  80  fish, 
according  to  size.  A  rubber  band  is 
placed  on  the  edge  of  the  top  of  the 
sardine  box  before  the  lid  is  closed 
by  means  of  a  machine.  The  last 
stage  is  when  the  boxes  are  placed  in 
a  caldron  of  hot  water  and  cooked  or 
steamed  for  twenty  minutes,  then  tak- 
en out  and  examined  to  see  if  there 
are  any  leaks  or  defects  and  sent  to 
the  packing  and  labeling  rooms. 


STA>DARD  OIL  IMPROVEMENTS. 

Vice-President  Schofield,  who  has 
just  returned  from  New  York,  is 
quoted  by  O.  E.  Hotle  of  Oakland,  as 
saying  that  he  had  secured  an  appro- 
priation of  $9,000,000  additional  for  im- 
provement of  the  properties  of  the 
Standard  Oil  Co.  in  and  about  Pt. 
Richmond,  Contra  Costa  County.  "The 
company  already  has  $9,000,000  in- 
vested in  the  Richmond  properties. 
Mr.  Schofield  declines  to  discuss  the 
matter,  saying  that  it  is  not  permis- 
sible for  him  to  talk  for  publication 
concerning  the  business  of  the  com- 
pany. He  would,  however,  take  the 
responsibility  of  denying  a  rumor  that 
the  company  intended  to  buy  the  Oak- 
land Traction  Co.'s  lines,  but  svoti.d 
not  deny  or  confirm  the  report  that 
the  company  is  to  enlarge  its  business 

at  Pt.  Richmond. 

 »  

According  to  the  statistics  there 
have  been  a  considerable  decrease  in 
the  manufacture  of  green  tea  in  India 
since  1904,  in  which  year  the  produc- 
tion amounted  to  4,780,982  pounds.  In 
1905  the  production  fell  off  to  3,998.8.">0 
pounds,  or  a  decline  of  872,132  pounds, 
and  in  1906  there  was  a  further  de- 
cline of  411,656  pounds. 


SELL 


CARNATION 

MILK 

And  be 

"The Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 

Agents,  San  Francisco,  Cal 


Cable  Address 


'tCLUFFECK." 


Telephone  £ 
Temporary  2860  J 


William  duff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Exporter?  of 
Cigars  and  Tobacco. 


Spear  and  Mission  Sts. 


San  Francisco,  Cal. 


HAAS  BROS. 

Wholesale 
Grocers— 

Importers  and  Commission  Merchant! 

100  CALIFORNIA  STREET 

(Corner  Davis) 

San  Francisco  California 
♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ < 
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EARL  U.  EDDY.    Editor  and  Manager. 
Paul    A.    Carew,  Assistant. 

TEMPORARY  OFFICE 
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Six   Months   1.00 
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Entered  as  Second  Class  Matter  in 
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Date  of  Expiration — Receipt  of  bill  indi- 
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Discontinuance. — Subscriptions  are  not  dis- 
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Receipts. — Remittances  are  acknowledged 
by  potsal  card  receipt. 
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Index  to  Advertisers. 

The  firms  listed  below  are  using 
the  columns  of  The  Advocate  in  the 
cause  of  publicity.  We  urge  our 
friends  and  members  to  remember 
them  in  placing  orders. 

AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

AMMONIA. 

Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 

"Royal,"     Johnson-Locke    Mercantile  Co., 

Agts.,   213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Polsom. 
"Rumford,"  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 

&  Co.,  Agts. 

BANKS. 

Swiss- American  13ank,  1452  Fillmore. 

BEER. 

California  Bottling  Co.,   1255  Harrison. 
BITTERS. 

Lash's  Bitters  Co.,  1721  Mission. 

CATSUPS. 

Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

"Snider's  John  H.  Spohn  Co.,  Agts.,  52  Clav 
St. 

"Griffon's,"   California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"     Levenson    Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,  ^.jZA,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co.,  2nd  and  Folsom. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.,  Pacific  Coast. 
Hobart  Mills,  137-139  Telegraph  Ave.,  Oak- 
land. 

"Royal,"    Beck    Hardware    Co.,    Agts.,  604 

Mission  St. 
"Enterprise,"   438  Market  St. 

COLLECTORS. 
American  Collection  Agency,  Grant  Bldg. 

COMMISSION  MERCHANTS. 
Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena,  L.  &  Co.,  104  Washington.  Phone 

Temporary  243. 
Scheer,    Morehouse    &     Grandi,  Hathaway 

Wharf  and  33  Clay  St. 
Monotti-Larimer  &  Co.,  707  Grove  St. 

CONFECTIONERY. 


"Hunky-Dory,' 


Dodge,  Sweeney  &  Co., 
DELICACIES. 


Agts. 


Rathjens,  P.  F.,  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK. 

Carnation,  John  H.  Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

"Honeysuckle,  Kelley,  Clarke  Co.,  23  Mar- 
ket St. 

FLOUR 

Crown  Mills  416  JJackson  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.   Phone,  Temporary  10S9. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.     Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St.,  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietors, lst-and  Clay  St.,  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

GINGER  ALE. 

D.  Stelmke  &  Co.,  Union  and  Octavia. 
INSECT  POWDER. 

"Eureka." 


'Red  Seal." 


LYE. 


MAPLEINE. 


John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 

McCASKEY  ACCOUNT  REGISTER. 
W.   A.   Hawley,  -Agt.,   237-38  Bacon  Block, 

Oakland. 

MINCE  MEAT. 

"None  Such  Condensed,"  Merrell,  Coule  Co. 
MEAT  ^LICliNG  MACHINES. 

"Enterprise,"   438  Market  St. 

OIL  TA.    .S,  ETC. 
Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear,  "Nation  1,"  137  Telegraph  Ave., 

Oakland. 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Fuller   &   Co.,    Mission   and  Beale. 

Phone,   Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg  Brands. 

PEANUT  SELLERS. 
Klngery  Mfg.  Co.,   ^06  E.  Pearl  St.,  Cincin- 
nati, Ohio. 

PICKLES,  ETC. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 
Reed  Pickie  Works,  1507  Folsom. 

POLISHES. 
X-Ray  Stove   Polish,   R.   A.    Holcombe  Co., 

Agts..  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.,  2871 
16th  St. 

^  itOVl  ±ONS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  &  Co.,  5th  and  Townsend  Sts. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Weiisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co..  433  Larkin  St. 

SOAPS. 

"Sapolio,"  J.  P.  u^.iespie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts., 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co.,  5th  &  Townsend  Sts. 
Peet  Bros.,  628  Third  St. 

SODA  WATER. 
D.  Steimke  &  Co.,  Union  and  Octavia  Sts. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  8th  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co..  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts., 
Oakland. 

Wichman.  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.)* 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone,  Special  274. 
Reed  Pickle  Works,  1507  Folsom  St. 

WHOLESALE  GROCERS. 
Haas  Bros..  100  California  St. 
Lennon,    John    A.,    918    Eddy    St.  Phone, 

Emergency  10. 
J.  H.  Newbauer  &  Co.,  430-432  5th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  Bryant  near  Third  St. 
YEAST. 

Golden  Gate  Compressed  Yeast  Co.,  Wain- 
ington  and  Fillmore  Sts. 
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Here's  the  Sad,  Sad  Tale! 


Ding!  Dong1!  Ring  the  Funeral  Bell! 


One  delinquent  said:   "I'll  pay  yon  Saturday  if  I  live" — HE'S  DEAD! 
Another  promised:    "I'll  see  you  to-morrow" — HE'S  BLIND!  (Poor  devil.) 
Another  vowed  and  swore:  "I'll  pay  you  this  week  or  go  to  hell" — HE'S  GONE! 

Our  mission,  brother,  is  to  catch  'em  before  they're  DEAD,  before  they're  BLIND,  before  they're  GONE! 

On  the  great  clock  of  TIME,  there  is  but  one  word — NOW!    Yesterday  is  a  dead  one;  to-morrow  is — well,  to- 
morrow is  the  land  of  MAYBE!    We  go  after  the  dear  delinquents  as  though  TO-MORROW  wasn't  on  the  calendar! 

We  are  sorter  restless,  feverish  and  fussy  about  this  thing  of  DELAY! 

Bet  you  ten  dollars  we're  more  anxious  to  get  your  money  for  you  than  you  are  yourself, — that's  the  way  we 
feel  about  it. 

You  see,  the  minute  we  get  your  list,  we  get  a  kind  'o  funny  notion  in  our  head  that  WE  owe  yon  this  money, 
even  though  we're  simply  standin'  between  yon  and  the  man   who  SHOULD  pay  it  to  you. 


Just  drop  us  a  card  if  you  wish  to  get  those  old 

accounts  closed. 

We're  "Waitin'  at  the  church." 

The  American  Collection  Agency 

GRANT  BUILDING,  SAN  FRANCISCO. 
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Plants  Located  At 
Watsonville,  Cal. 
Louisville,  Ky. 
Canon  City,  Col. 


♦ 


Jones  Bros.  &  Co. 


Incorporated 


OF"  CALIFORNIA 


Manufacturers  of 


High  Grade  Ciders,  Vinegars, 
Pickles  and  Condiments 


♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦< 


All  of  our  Goods,  as 
shipped  from  our 

Factory  are  guaranteed 
to  comply  with  the 

National  Pure  Food  Law 


♦ 
♦ 


Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your   accounts    POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 
ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 
7th  and  Powell  Streets 
Emeryville,'  Cal. 


San  Francisco  Office: 
125  Hansford  Building 
Phone  Temporary  4097 


W  The 
Improved 
"Oakland" 
"vmrmtfa-  Cabinet 
Book 


STOP  HOARDING  MONEY — SEE  PAGE  9. 
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CROWN  FLOUR 


Crown 
Products 

the  ACME  of 

Purity 
Perfection 


Flour  -  Meals 


Stockton  Milling  Co.  0,,ice&w;r:U27rF0RN,AST 

Fully  complies  with  the  pure  food  law. 


s 


:: 
:: 


n 
n 
n 


X  -  R  A  V 

Stove 

Rolish 

The 

Standard  Patented 
POWDERED 
Stove  Rolish 


j|        Packed  Three  Dozen  to  Box— Both  Sizes — 19. 


5-CENT  SIZE. 
COSTS  $1.50,  with  one-half 
doz.  free.  Sells  for  $2.10. 
Profit  40  per  cent 


10-CENT  SIZE. 

COSTS  $2.50,  with  one-half 
doz.  free.  Sells  for  $4.20. 
Profit  68  per  cent. 


R.  A.  HOLCOMBE  &  CO.,  Pacific  Coast  Agents. 

50  Clay  Street,  San  Francisco,  CaL 


We  Have  Converted  Over 
30,000  Merchants. 


the  m&^SS^JSSS^S^^  Progressive  aud  Up"t0-date  M— 

Onr  sales  are  increasing  at  a  Rapid  Ratio  each  Month. 

ABE  YOU  LOOKING  for  an  Investment  that  will  pay  you  TWO  KI  NDRED  to   THREE    BUNDHED  PEH 
CENT  the  first  year.'.  If  so,  INVESTIGATE  THE  McCASKEl! 
YOUR  TIME  is  worth  MONEY!    SAVE  IT! 
YOUR  CUSTOMERS  are  worth  MONEY!    KEEP  THEM. 
YOUR  MONEY  is  worth  MONEY!    KEEP  IT  WORKING. 

Every  DETAIL  of  your  Accounting  System  Handled  with  only  ONE  WRITING.  NO  COPYING  OK  POSTING 
Fully  Protected  by  PATENTS.   Beware  of  Infringements. 
For  full  information,  crop  a  postal  for  FREE  Catalog. 

WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  PayB  (or  Itself,  and  Continually  Earns  You  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  C\L. 

THP  vVl<fCTVPPr1l^lr,nC,!ii  Sacramento.  Cal  ;  Spokane.   Wash.;  Portland.  Ore.;  Seattle.  Wash.;  San  Joee.  Cal. 

THE  McCASKEl  REGISTER  CO.,  34  Rnsh  St,  Alliance,  Ohio,  Mannfacturers  of  the  Celebrated  Multiplex  Dnplf- 
 eating  Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 

Washington,  D,  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


We  Sell 


Rice ! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 


New 
Sauerkraut 


Orders 


«  Promptly 
]  Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 


THE    RETAIL    GROCERS'  APVOCATE. 
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Plants  Located  At 
Watsonville,  Cal. 
Louisville,  Ky. 
Canon  City,  Col. 


Jones  Bros.  &  Co. 


incorporated 


OF-  CALIFORNIA 


Manufacturers  of 


High  Grade  Ciders,  Vinegars, 
Pickles  and  Condiments 


All  of  our  Goods,  a$ 
shipped  from  our 
Factory  are  guaranteed 

to  comply  with  the 
National  Pure  Food  Law 


p. 


Save  Time  and  Money  by  using  the 

.  B.  CABINET  SYSTEM 


The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your   accounts    POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILES.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 
ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 
7th  and  Powell  Streets 

Emeryville,  Cal. 


San  Francisco  Office: 
125  Hansford  Building 

Phone  Temporary  4097 


The 

InprOl  rr| 
"Oakland" 

Cabinet 

Hook 
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INSIDE 


is  good  to  have,  whether  on  a  "stock  deal"  or  a  Mince  pie..  If  the  pie  be  a  NONE  SUCH  MINCE  pie  the  Inside  Informa- 
tion is  a  "sure  thing."   Break  a  cake  of 


and  get  the  whif  of  the  spices;  see  the  whole  raisins  and  currants;  taste  the  beef-apples-sugar  bleud  and  then  real- 
ize that  you  cannot  make  so  good  a  Mince  Meat  at  the  price — and  certainly  not  now  with  prices  so  high. 

THE  GOOD  GROCER 


who  sells  you  NONE  SUCH  MI>'CE  MEAT  knows  all  this  and  that's  why  many  stores  offer 
"no  other  brand."  And  then,  too,  it  is  profitable  to  handle  NONE  SUCH — profitable  in  money 
and  friends;  both  count. 

Housewives  whose  mothers  taught  them  to  use  NONE  SUCH  are  now  "insisting"  on  that 
brand  and  will  refuse  the  "just-as-good"  kind.  There  is  no  real  substitute  for  NONE  SUCH. 
You  want  the  best.    Get  NONE  SUCH.   Take  no  other. 

Pies=-Cakes==Puddirsgs=-Cookies 

MERRELL-SOULE  COMPANY  Principal  Offices.  SYRACUSE,  N.  V, 
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Tyle 


Arc  PURE  and  PERFECT. 
'As  good  as  Tyler's  <^)>  "  is  recognized 
as  the  highest  praise  for  SPICES, 
FLAVORING  EXTRACTS,  BAKING  POWDER 
and  ROASTED  COFFEE. 


PURITY  does  not  constitute  PERFECTION. 


TYLER'S   J-}   PRODUCTS  uot  only  possess  the 


HIGHEST  STANDARD  of  PURITY,  but  they  are 
PERFECTLY  MADE  -PERFECTLY  PACKED. 
They  were  PURE  and  PERFECT  before  we  had 
a  Pure  Food  Law. 


roducts 


S.  H.  Tyler  &  Son. 

709-711  Harrison  St. 


San  Francisco. 


9 

6 


f                         When  g 

|            Pure  Food  | 

is  discussed  in  the  44 Beer  Line"  it  means  <» 

s|                              the  famous  $ 

|"  BOHEMIAN"  Lagerf 

I                                 of  the  * 

S    Buffalo  Brewing  Co.  I 

*>  <« 
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Quality 

and 

Purity 

arc 


OUR  WATCH  WORDS 


We  Consider  that  the  Legitimate 
Grocer  is  Entitled  to  Protection 

from  the  Tactics  of 
the  Unscrupulous 
Cutter.     We  protect 
the  Retail  Selling- 
Price  of  our  Goods. 

Del  Monte  Milling  Company 
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A  Modern  Plant. 


Kingan  &  Co.,  Ltd.,  have  completed  a  model  building  in  every  respect. 
It  is  the  finest  on  the  Coast,  and  is  the  equal  of  any  in  this  country.  It  is 
built  entirely  of  concrete  and  iron  and  has  every  facility  known  to  science 
for  keeping  it  clean.  There  are  all  modern  conveniences  for  handling  King- 
ant's  Own  Cure  Hams,  Sugar-Cured  Bacon,  Lard  and  Canned  Meats.  The  meat 
is  slipped  into  the  cellar  direct  from  the  cars,  where  it  is  washed  and  hung 
on  Trees.  These  Trees  are  then  rolled  into  the  smoke  houses,  and  from 
thence  to  the  different  departments  for  distribution  to  the  trade. 
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All  of  Kingan's  Own  Cure  Meats,  Lard  and  Canned  Meats  have  been  in- 
spected under  the  law  and  passed.  This  inspection  does  not  determine  the 
flavor  of  the  meat;  that  is  for  the  consumer  to  decide,  and  no  one  is  more 
competent  than  the  consumer,  who  is  and  should  be  the  judge  of  what  is 
good  and  wholesome  food. 

Owing  to  the  recent  disaster  Kingan's  Own  Cure  Meats  could  not  be  se- 
cured in  sufficient  quantities  to  supply  the  trade.  But  now,  with  this  fine 
new  building  and  modern  equipment  they  are  in  a  position  to  promptly  fill 
all  orders  received  for  their  meats  on  the  day  that  the  order  has  been  re- 
ceived, and  every  merchant  should  push  the  sale  of  Kingan's  Own  Cure 
Hams,  Sugar-Cured  Bacon,  Canned  Meats  and  Lard. 

KINGAN  &  CO.,  LTD. 
450  Dm  in  in  St. 

Telephone  Temp.  4775.  San  Francisco, 
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THE    RETAIL    GROCERS'  ADVOCATE 


DO  YOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVER  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


"Enterprise 


Electrically 
Driven 


will  save  your  clerks'  time,  your  customers'  time,  and 
advertise  your  store.  Write  for  catalogue  describing  our 
various  Electric  Mills,  with  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill,  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  Vz  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only  Can  be  regu- 
lated while  running  for  grinding  either  f^ie  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 


It  isn't  so  much  a  question  of  "Getting  Aloog"--the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race— 
What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse- 
quent absence  of  flies  and  dirt. 


SELF  PRIMING 
^MEASURING 


PUMP 


Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 

No.  97  Pump  costs  $8.00;  Auger,  7a 
cents;  Extension  Tube,  50  ce;*ts  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF 
PA.,  Philadelphia,  U.  S.  A. 
San  Francisco  Office,   438  Market  St. 


EarlD.  Eddy,  Editor.  SAX  FRANCISCO.  CAL. .   NOVEMBER  15,  1907.      Vol.  12.    No.  45. 


STOP  HOARDING  MONEY. 


Price  Maintenance, 


Question  Not  Decided  by  tie  Recent 
Decision  in  the  Grosan  Case. 


A  few  weeks  ago  the  Grogan-Chaffee 
suit  was  decided  by  the  Supreme 
Court  in  favor  of  Mr.  Chaffee.  This 
was  a  suit  brought  by  C.  P.  Grogan,  a 
manufacturer  of  olive  oil,  against  a 
Mr.  Chaffee,  who  had  sold  Grogan's 
"  Purity"  oil  at  a  price  less  than  that 
established  as  the  retail  seiling  price 
by  Mr.  Grogan. 

As  this  ease  would  be  of  great  im- 
portance to  A.  Schilling  &  Co.,  who 
are  pioneers  in  the  movement  of  manu- 
facturers to  maintain  fair  prices  on 
their  product,  the  Advocate  sought 
from  that  firm  a  statement  as  to  what 
the  decision  really  meant.  Since  A. 
Schilling  &  Co.  employ  the  very  high- ! 
est  grade  of  legal  talent,  there  can  be 
no  question  but  that  they  speak  as 
authorities.  Their  reply  was  as  fol- 
lows: 

3Tain  Question  Not  Touched. 

"It  seems  to  us,"  they  said,  "  that 
the  decision  does  not  in  the  least  affect 
the  main  question  of  price,  mainte- 
nance. 

"The  case  was  decided  purely  on  a 
technicality  and  the  right  of  the  manu- 
facturer to  establish  and  maintain  a 
retail  selling  price  was  nor  touched 
upon.  The  court  could  not  have  ruled 
differently  than  it  did,  because  of  the 
fact  that  the  plaintiff  (Grogan)  had 
neglected  to  state  in  his  complaint  that 
the  article  sold  at  a  reduced  price  by 
the  defendant  (Chaffee)  was  sold  at 
retail.  As  Mr.  Grogan  had  no  oppor- 
tunity to  amend  his  complaintx  the  de- 
cision had  to  be  against  him.  The 
court's  ruling  included  th?  following: 

" '  That  the  complaint  fails  tc  allege 
any  facts  from  which  a  violation  there- 
of is  established.  Under  the  contract 
as  set  out  in  the  complaint,  the  right 
to  sell  at  wholesale  or  retail  was  given 
(Continued  on  page  13) 


Banki  Now  Need  the  Co-operation  of  their 
Depositors,— It  is  up  to  the  Individual 
Depositor  to  Relieve  and  Cure 
the  Situation. 


Fruit  Jars  Protected. 

Retail  Selling  Prices  Established  by 
the  Kerr  Gla>*  ?-Iannfactnrius  Co... 


YIEWS  OF  PROMIXEM  BANKER. 


One  more  manufacturer  has  come  to 
a  realization  of  the  fact  that  it  pays 
better  to  stand  in  with  the  99  mer- 
chants who  want  a  profit  than  with  the 
one  cutter  who  wants  an  advertise- 
ment. 

Xo  better  advertisement  can  be  se- 
cured by  a  merchant  than  the  ability  to 
say  to  the  dealer:  "Yon  are  safe  in  put- 
tine  your  money  into  these  goods.  We 
will  not  >upply  dealers  who  cnt  the 
price." 

This  will  now  be  true  of  the 
"Economy"'  Fruit  Jars. 

State  Secretary  Frank  B.  Connoiiy 
is  in  receipt  of  a  letter  from  the  Kerr 
Glass  Manufacturing  Company  in 
which  they  say: 

"We  work  with  Retail  Grocers'  Asso- 
ciations. We  believe  in  their  work  and 
are  desirous  of  doing  everything  we 
can  to  support  them  with  every  means 
in  our  power.  We  are  pleased  to  be 
able  to  add  that  we  have  always  re- 
ceived their  loyal  support  as  a  natural 
consequence. 

"  Our  plan  in  marketing  the  "  Econ- 
omy Jars"  in  San  Francisco  is  to  fix 
the  following  retail  selling  prices  at 
which  these  goods  are  to  he  sold  to  the 
consuming  trade,  viz.: 
Economy  Jars:  Pints.  95c  per  doz.; 
quarts.  S1.15  per  doz.:  one-half  gallons. 
$1.50  per  doz. 

Extra  Ecouoniy  Caps:  20c  per  doz.. . 

Extra  Economy  (lamps:  10c  per  doz. 

So  far  as  we  know,  we  are  the  only 
(Continued  on  page  13) 


Secretary  Cortelyou  Says  All  Inter- 
ested Should  Be  Helpful  and 
(  on«ideratc. 


(Written  expressly  for  the  Advocate 
by  a  prominent  banker.) 

At  the  request  of  the  Editor  of  this 
paper,  one  of  the  most  prominent 
bankers  in  San  Francisco  prepared  the 
article  given  below.  Coming  from  such 
a-  source,  the  words  of  advice  con- 
tained therein  should  be  heeded  by  all 
concerned. 

"  About  a  month  ago.  when  the  finan- 
cial clouds  first  began  to  gather  in  the 
East,  a  man  went  to  a  San  Francisco 
bank  and  drew  out  his  entire  balance 
of  $1,000  in  gold.  He  had  entire  confi- 
dence in  the  bank,  but  he  argued  that 
one  never  can  tell  what  may  happen, 
and  it  was  well  to  make  himself  safe, 
whether  the  country  went  to  the  dogs 
or  not. 

"  This  man  is  merely  a  type  of  thou- 
sands cf  people  scattered  over  the 
country,  and  their  simultaneous, 
though  not  concerted,  action  in  with- 
drawing money  from  circulation  con- 
stitutes on?  of  the  peculiar  aggrava- 
tions of  the  present  financial  disturb- 
ance. Fearing  stringency,  they  have 
immediately  set  about  to  create  it. 
Dreading  a  scarcity  of  money,  they 
have  made  money  more  scarce,  and" 
they  now  commcndi  shcmselves  for 
their  shrewdness  in  foreseeing  a  con- 
dition which  would  not  exist  if  they 
themselves  had  not  brought  it  about. 

"It  is  useless,  and  it  Is  unfair,  to 
blame  these  men  for  acting  as  they 
did.  A  man  is  always  entitled  to  pro- 
tect his  own  interests,  and  he  cer- 
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tainly  has  a  right  to  keep  his  money 
where  he  pleases,  whether  in  a  bank 
or  in  his  own  pocket.  But  it  may  be 
pointed  out  that  their  own  interests 
would  not  suffer,  and  the  welfare  of 
the  country  would  be  improved,  if 
they  would  keep  money  in  circulation 
as  fully  as  possible. 

"In  order  to  understand  the  nature 
of  the  present  difficulty,  some  compre- 
hension of  the  banking  system  of  the 
United  States'  is  necessary.  At  the  out- 
post of  the  system  are  the  country 
banks;  that  is,  the  small  banks  in  the 
little  cities,  towns  and  villages.  These 
banks  are  required  by  law  to  keep  on 
hand  fifteen  percent,  of  their  total  de- 
posits, so  that  they  will  always  have 
money  to  pay  depositors.  But,  of  this 
fifteen  per  cent.,  three-fifths  may  be 
kept  on  deposit  in  the  city  banks  in 
certain  cities,  such  as  San  Francisco, 
Kansas  City,  Pittsburg,  Boston,  and 
so  on.  The  banks  in  these  cities  are 
required  to  retain  25  per  cent,  of  the 
money  of  depositors,  but  may,  if  they 
desire,  keep  one-half  of  this  on  de- 
posit in  New  York,  Chicago  or  St. 
Louis. 

"Thus,  if  a  bank  in  a  small  town 
has  $100,000  of  deposits,  it  may  keep 
in  its  vaults  $6,000  in  cash  and  have 
on  deposit  in  a  city  bank  $9,000  more, 
and  thus  fulfill  the  requirements  of 
the  law.  A  San  Francisco  bank  with 
$100,000  deposits  must  keep  $12,500  in 
its  vaults  and  may  keep  another  $12,- 
500  deposited  in  New  York  or  Chicago, 
and  thus  comply  with  the  law.  Under 
ordinary  circumstances  the  retained 
amount  is  ample,  because  usually  a 
bank  receives  in  a  day's  work  just 


about  as  much  cash  as  it  pays  out. 

"Now,  what  happened  in  the  latter 
half  of  October  was  this:  The  amount 
of  actual  cash  in  the  banks  of  New- 
York,  and  of  the  country  at  large,  ran 
rather  low,  owing  to  various  causes. 
With  large  crops,  factories  running 
night  and  day  and  business  booming, 
there  was  an  extraordinary  demand 
for  cash.  The  country  banks  began 
to  draw  out  their  reserves  from  the 
city  banks,  and  the  city  banks  began  to 
draw  money  from  New  York.  This 
natural  withdrawal  was  accelerated  by 
rumors  of  trouble  in  New  York,  and 
demands  for  coin  and  currency  came 
so  fast  that  the  New  York  banks 
stopped  shipping  it,  in  order  to  pro- 
tect themselves  and  save  the  country 
from  panic. 

"The  banks  of  other  cities,  finding 
one-half  their  cash  tied  up  in  New 
York  where  they  couldn't  get  it,  and 
encountering  so  many  demands  for  the 
other  half,  followed  the  action  of  New 
York  and  declined  to  ship  currency  or 
coin  to  their  depositors,  the  country 
banks.  In  a  wcwd,  the  usual  channels 
through  which  money  circulates  be- 
came dammed  up,  and  congestion  re- 
sulted at  all  points  of  the  line. 

"It  is  one  of  the  oft-noted  peculiar- 
ities of  human  nature  that  people  waut 
very  badly  that  which  they  cannot  get, 
and  care  little  for  that  which  comes 
with  the  '  asking.  Bank  depositors,  | 
hearing  rumors  of  a  scarcity  of  money, 
began  clamoring  at  the  banks  for  their 
balances,  and  a  general  feeling  of  un- 
rest and  uneasiness  arose,  wholly  un- 
justified by  any  real  facts  of  the  situa- 
tion.   Much  money  was  locked  up  in  • 


safe  deposit  boxes,  or  put  away  in  bu- 
reau drawers,  and  the  dearth  of  a  cir- 
culating medium  became  actual.  In 
this  juncture,  the  banks  in  several 
cities,  including  San  Francisco,  began 
the  issue  of  paper  certificates  of  de- 
posit, backed  by  securities.  This  de- 
i  vice  supplied  the  need  of  circulating 
medium  for  the  time,  .  but  will  of 
course  be  abandoned  as  soon  as  prac- 
ticable. 

"At  this  writing,  the  promise  of  re- 
lief lies  in  the  balance  owed  to  the 
United  States  by  Europe,  and  which 
must  be  paid  in  gold — is  being  paid 
now,  in  fact.  This  credit  balance 
comes  from  the  sale  of  wheat  and 
cotton,  tobacco,  fruit,  copper  and  a 
hundred  other  products  which  are 
i  shipped  abroad  and  from  which  the 
country  is  now  getting  cash  returns. 
Gold  from  this  source  will  soon  be  re- 
ceived in  sufficient  quantities  to  supply 
all  needs  of  circulation  and  restore 
financial  conditions  to  their  normal 
basis. 

"Just  as  soon  as  this  comes  about, 
the  situation  will  be  still  further  re- 
lieved by  the  release  of  the  millions 
now  hoarded  and  kept  from  circula- 
tion. Finding  no  profit  in  money  hid- 
den away,  the  owners  of  it  will  bring 
it  forth  and  invest  it  in  land  or  bonds 
or  some  form  of  business,  and  thus  the 
money  will  get  back  to  its  natural 
channel  and  perform  the  function  for 
which  it  was  created." 

SUPPLEMENTARY. 

In  an  issue  of  last  week  the  New 
York  Journal  of  Commerce  says  edi- 
torially: 

"If  those  who  draw  money  out  of  the 
hanks  to  hoard  it  away  in  "stockings" 


ort  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 

Encore  Pancake  Flour 


Port  Costa 

210  Battery  Street 


Milling  Company 

San  Francisco 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


or  in  safe  deposit  vaults  realised  the 
harm  thev  are  doing  and  the  utter  folly 
of  their  conduct,  they  would  desist  and 
put  back  their  funds  in  institutions 
whose  saefty  there  is  no  reason  to  dis- 
trust. It  is  their  conduct  more  than 
anything-  e'ise  that  gives  the  bank 
statement  its  unfavorable  aspect.  It  is 
necessary  to  keep  up  loans  where  they 
are  legitimately  needed  in  the  interest 
of  commercial  security.  It  is  desirable 
to  pay  out  money  freely  as  it  is  de- 
manded by  depositors  to  keep  up  their 
confidence  and  avoid  general  disquie- 
tude, but  where  deposits  are  depleted 
by  direct  drawing  of  cash  it  weakens 
reeerves  by  so  much  and  tends  to  re- 
strict loans. 

"The  banks  have  permitted  their  re- 
serves to  be  trenchd  upon  in  this  emer- 
gency. That  is  perfectly  legitimate 
and  should  be  no  cause  of  disquietude. 
It  is  what  reserves  are  for.  They  are 
so  much  money  lying  idle  to  be  ready 
when  called  for,  and  if  an  emergency 
arises  which  increases  the  call  for  it 
they  are  necessarily  drawn  below  the 
normal  limit.  That  limit  is  ordinarily 
maintained  as  a  constant  margin  of 
safety,  but  it  would  be  no  security 
against  emergency  if  it  could  not  be 
touched  when  emergency  comes.  11 
that  were  the  case  10  per  cent  would  be 
as  good  as  25.  Trenching  upon  re- 
serves is  an  emergency  measure  like 
Clearing'  House  certificates  and  pay- 
ment of  depositors  with  certified 
checks. 

"All  these  measures  are  rendered 
necessary  by  the  needless  drawing  out 
of  deposits  in  cash  and  putting  it  out 
of  use.  If  accommodation  to  the  busi- 
ness community  is  to  be  continued  only 
a  small  proportion  of  deposits  can  be 
kept  in  ready  cash,  and  those  who  are 
drawing  that  out  to  stow  away  are  em- 
barrassing the  banks  in  their  effort  to 
get  things  right  more  than  any  other 
influence.  They -should  slop  it.  Those 
who  are  iiitellii;eu(  enough  U>  uiuler- 
.sisiufl  the  effect  of  what  they  sire  «ioiiis' 
should  avoid  it  and  reslorc  what  they 
have  withdrawn  aud  should  do  what 
they  can  to  laake  others  understand 
and  to  assure  them  of  the  greater  safe- 
ty, of  keeping'  their  snoney  in  circula- 
tion than  of  taking  it  cut  ct  t:sc  :tu<V 
Eliding  it  away.?' 


In  another  column  of  the  same  pa- 
per we  find: 

"In  all  departments  of  banking  it  is 
acknowledged  that  the  chief  source  of 
distress  just  now  is  the  withdrawal  of 
rfunds  from  banks  and  other  financial 
institutions  for  the  purpose  of  hoard- 
ing. The  .various  safe  deposit  com- 
pnies  have  recently  been  doing  a  prob- 
ably unprecedented  amount  of  new 
business  in  the  direction  of  box  rentals, 
and  a  quiet  watch  that  has  been  made 
of  the  uses  to  which  the  boxes  are  be- 
ing put  shows  that  the  object  is  to  de- 
posit— not  securities,  but  currency  and 
gold.  The  extent  this  movement  lias  as- 
sumed is,  it  is  stated,  much  beyond  the 
general  conception,  and  bank  officers 
feel  that  no  better  service  can  be  per- 
formed than  in  promoting  a  return  to 
saneness,  which  shall  release  the  al- 
ready too  large  retirement  of  funds. 
Many  of  the  safe  deposit  companies 
are  connected  with  banks  and  trust 
companies;  and  quiet  efforts  are  al- 
ready being  made  to  reassure  those  ap- 
plying far  boxes.  Where  an  absolute 
request  for  a  box  is  made  there  is 
nothing  to  do  but  to  grant  it,  but  even 
the  effort  is  put  forth  to  pi  event  the 
renting  of  the  box  for  a  full  year,  as  it 
is  felt  that  where  a  box  is  rented  for  a 
full  year  there  will  be  a  distinct  in- 
ducement to  hold  it  for  that  period. 
The  policy  of  a  number  of  the  large 
safe  deposit  companies  is  to  rent  tlx 
box  for  an  indefinite  time,  payment  to 
be  made  for  the  exact  period  the  box  is 
usd.  It  is  believed  this  is  a  policy  that 
in  the  long  run  will  militate  to  an  ap- 
preciable degree  in  causing  the  return 
of  the  funds  to  circulation." 

Cortelyou  Voices  Views. 
Washington.  —  Secretary  of  the 
Treasury  George  B.  Corteyou  in  an  in- 
terview recently  made  the  following 
authorized  statement  with  reference  to 
the  danger  of  withdrawing  and  hoard- 
ing current  funds  on  deposit  in  banks: 
"I  heartily  indorse  what  The  Journal 
of  Commerce  has  said  in  its  editorials 
on  the  subject  of  hoarding  of  money 
and  the  need  of  a  wider  rrov.iedg?  o" 
the  elementary  principles  of  banking. 


The  advice  given  was  wholesome,  not 
only  because  what  was  suggested 
would  be  patriotic,  but  because  it 
would  be  also  a  measure  of  self-pro- 
tection. Advice,  however,  should  not 
stop  there,  but  should  be  made  to  in- 
clude officials  and  bankers  and  mer- 
chants and  all  others  who  have  deal- 
ings with  the  people,  for  they  in  their 
turn,  while  safeguarding  the  interests 
they  represent,  should  not  forget  that 
they  should  be  helpful  and  considerate, 
particularly  during  any  time  of  stress 
and  anxiety." 


CHINATOWN  TO  BE  UNIQUE 

The  rebuilding  of  the  part  of  San 
Francisco  familiarly  known  as  China- 
town is  one  of  the  many  noteworthy 
achievements  of  the  city  since  the  fife. 
Driven  by  the  flames  from  their  quar- 
ters, the  Chinese  moved  across  the  bay 
and  settled  temporarily  in  Oakland. 
These  enterprising  business  men  did 
not  lose  any  time  in  coming  to  1 1 i > - 
conclusion  that  they  should  return 
and  rebuild  upon  the  smoking  ruins, 
and  almost  befoi-3  the  bricks  were  coid 
they  began  to  clear  the  land  f<  ;  thi 
substantial  brick  structures  which 
now  practically  cover  the  entire  dis- 
trict. Far  better  buildings  now  :>  iQd 
upon  the  sites  of  the  picturesque 
show  place  of  San  Francisco,  many  ol 
th3  new  structures  having  a  distinct- 
ive Oriental  caste.  Busmen  has  re- 
turned to  the  old  places,  and  the  life 
of  Chinatown  is  the  same  as  it  wa  - 
before  the  disaster. 


Eplirat  i :  Fran'.-  Mewelby  v  C<  ., 
grocers,  sell  out  to  Kelley  &  Ci  •!!'••• 

Harrington:  Haynss  Bros.  Co.,  gro 
cers,   have    sold    their  busine 
Krtuaholz  Bros. 


ALWAYS  UKTIFOR-luI  I 
AI_i"WAYS  RET  iT  A  FIT  iK  I 
ALWAYS  THE  BEST  t 


B.  T.  Babbitt's 
Concentrated  Lye, 


The  ready  soap  maker— a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 


—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  *TEW  YORK  CITY. 


R  T.  BABBITTS 

TRADE 

1776 

SOAP  POWDER. 

A  VTW  ARTTOX 

For  sating  likr&upose 

83  WA^ET5jTtU  ST. 
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The  C.  B  JENNINGS  CO.,  Agents,    41    CLAY  STREET.   S.  F. 
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p    aEAROSLEV    V.tt  Puts<ot»n  J    W     HUTCHINSON  SecvandTbms  A    O    M ORDOCM, Cental  M*x, 

*»thLb  oqwncV)  f^'*t-••oe^, 


Mr.  Retail  Grocer, 
Dear  Sir : 

We  have  received  word  from  some  of  our  customers 
that  the  National  Starch  Company  have  again  resorted  to  methods  of 
intimidation  in  the  endeavor  to  check  the  growing  demand  for  our 
starch  and  we  accordingly  write  to  advise  you  that  you  need  have  no 
uneasiness  on  account  of  any  such  threats.     We  will  protect  you 
against  any  suits  that  may  he  brought  or  directed  against  our  goods 
or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

Oswego  Maize  Products  Company. 


HANDLE 

SPERRY  FLOUR 

and  make  a  Good 
PROFIT! 

The  most  popular  brand  on  the  Market, 
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PRICE  MAINTENANCE. 

(Continued  from  page  9) 
the  purchaser,  the  retail  price  only  be-  j 
ing  fixed.    The  sales  complained  of  by 
the  plaintiff,  for  aught  appearing  in 
the  complaint,  may  have  been  at  whole- 
sale.   If  so,  there  is  no  limitation  as 
to  price,  the  only  condition  with  refer- 
ence to  such  sales  being  that  the  seller 
should  incorporate  into  the  contract 
of  sale  an  agreement  that  thg  retail  ! 
price  shall  be  maintained.' 

"From  the  information  We  have,  it  is 
evident  that  the  right  of  the  manufac- 
turer to  establish  and  maintain  retail 
selling  prices  was.not  in  question." 

FRUIT  JARS  PROTECTED. 

(Continued  from  page  9) 
jar  people  in  the  United  States  that 
maintain  a  retail  selling  price.  This 
fact  alone,  if  for  no  other  reason,  we 
feel  should  warrant  the  members  Of 
your  association  in  giving  the  Economy 
Jars  preference  when  making  sales  to 
the  consumer. 

"The  John  H.  Spohn  Co.  of  San 
Francisco  are  our  agents.  They  will 
be  pleased  to  have  you  take  up  with 
them  at  any  time  any  matters  coming 
within  the  province  of  this  letter.  We 
will  at  all  times  be  glad  to  hear  from 
you  direct." 

Editorial  Note. — The  statements  of 
the  Kerr  Glass  Co.  are  correct.  They 
have  fruit  jars  of  unusual  merit  that 
have  taken  highest  awards  and  ten 
gold  medals  at  various  expositions 
open  to  world-wide  competition.  The 
Economy  is  a  self-sealing  jar  and  de- 
serves consideration  of  rtis  intrinsic 
value  as  well  as  because  the  manu- 
facturers are  willing  to  exert  them- 
selves to  protect  their  customers. 

NOTES. 

The  Merchants'  Association  has 
completed  arrangements  for  its  annual 
dinner  to  be  given  at  the  Fairnion": 
Hotel  on  Thursday  evening,  Decem- 
ber 5th,  which  the  association  has  dir>- 
ignated  as  the  "Greater  San  Francis- 
co" banquet.  The  principal  topic  at 
the  table  will  be  the  proposed  consol- 
idation of  the  cities  and  towns  around 
the  bay  with  San  Francisco  under  the 
separate  borough  form  of  gyve.rnnieiit. 

The  California  delegation  to  Ihe 
Transmississippi  Commercial  Con- 
gress, which  will  hold  its  ISth  an- 
nual session  at  Muskogee,  Ok.,  Nov. 
19-22,  is  going  with  the  strung  deter- 
mination to  make  every  effort  to  bring 
the  congress  to  San  Francisco  next 
year. 


Now  is  the  time  to  run  on- 


Fortuna,  Cal. — The  well-known  mei 
chandising  firm  of  Gribble  Bros,  at 
Shively,  is  dissolved.    George  Gribble 
selling  his  interest  in  the  concern  to 
his  brother  William. 


store  will  be  run  in  a  first-class  man- 
ner. 


Spreckels,  Cal. — A.  Vollmer  and  two 
sons  arrived  early  this  week  and  at 
once  began  to  put  the  store  in  shape 
for  occupancy.    A  first-class  general 


One  of  the  advantages  of  fixtures  is 
that  they  save  floor  space.  The  cry 
in  most  stores  of  the  Northwest  is 
"More  room!"  Economizing  space  is  a 
species  of  genius  at  times,  but  suitable 
fixtures  aid  in  the  work. 


MAPLEINE 


The  new  vegetable  extract  with  the 


genuine  old-fashioned  maple  flavor. 
A  product  that  sells  rapidly  wherever 
introduced.  Makes  syrup  better  than 
maple  at  a  nominal  cost  and  is  most 
delicious  for  flavoring  candies,  cakes, 
ice  cream,  puddings,  etc.  Writs  us  or 
ask  your  jobber. 


John  HL  Spohn  Co.,  Agents, 
50  Clay  St  t  San  Fraacisco* 


Made  only  by 
Crescent  Mfe.  Co.,  Seattle,  Wash. 


HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.      .  32-36  Pat<e  St..  S.  F, 
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California's  Best  Advertised  Product  f 


I 


QHIRARD 


Chccolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold( 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


in 


♦ 
♦ 
♦ 

♦ 
♦ 


We 
aid 


order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

v  HIRARDELLi'S  Ground   Chocolate,  l  ib.  tins  35c. 

"            Ground  Chocolate,  3-!b  tins  90c. 

Cocoa,  1-2  lb.  tins     -    -  -  25c. 

Eagle  Chocolate,  Mb.  -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  aud  will  lend  their 
in  our  efforts  to  maintain  the  above  prices 


D.  GHI 


ELL!  C 


♦ 

♦ 

♦ 
♦ 

J 


♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 


UMtmaco  ran  ek 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

P.  C.  TOMSON  &  CO.,  Makers,  PKiladelpHia.  Pa, 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 

POINTS  TO  WATCH. 

CA  NNED  TOMATOES. — 
A  seventy  fine  per  cent  delivery  i*  all 
that  is  promised. 
(  Oljy.  - 

Good  corn  is  scarce — quality  of  pact 
not  sis  good  as  usual. 

CITRON.— 

Advances  are  said  to  he  certain  with 
in  few  days,. 

CURRANTS.— 
Local  supplies  well  cleaned  up-goods 
<v  route  will  arrive  too  late  for  holi- 
days. 

OYSTERS. — 
Condition  of  market  such  as  to  war- 
rant prompt  purchases  if  not  al- 
ready made. 
VINEGAR. — 
Because  of  scarcity  of  apnlcs  and 
necessity  of  compliance  with  State 
Pure  Food  Law.  prices  on  vinegar 
are  hoir»d  to  advance  soo^„ 
N.  B.   The  situation  "s  rtomnnred 
with  that  of  a  week  ago  has  ystlv 
improved  and  if  retailers  will  heel  tiK> 
advices  given  on  page  f)  of  this  issue, 
the  situation  will  improve  just  that 
Much  faster.    The  market    in  many 
lines  shows  indications  of  weakening 
because  of  the  desire  of  holders  in 
some  commodities  to  realize  on  their 
nroperty.   Where  these  decides  have 
taken  place.,  retailers  will  do  well  to 
=nake  purchasers.   Goods  which  ten 
days  ago  were  held  at  a  nremium.  w'th 
Prospect  that  prices  would  so  still 
higher,  are  involved  in  a  downward 
movement-   There  are  many  who  h:?''1 
that  conditions  of  actual  supply  and 
demand  do  not  warrant  the  confessions 
that  are  heing  offered  to  procure  a 
nnick  turn-over  of  goods,  and  that  as 
soon  as  the  balance  is  restored  to  the 
financial  world  the  natural  law  of 
sunnly  and  demand  will  reassert  itself. 
In  the  opinion  of  such  people  there  will 
he,  when  normal  conditions  are  re- 
stored, a  resumption  of  the    upward  I 
movement  in  commodity  values,  which 
in  the  beginning,  it  is  held,  was  war- 
ranted by  actual  scarcity    in  most 
staple  lines,  and  would  even  now  be 
following  its  natural  course  bnt  for 
the  general  need  of  ready  money. 

Money  conditions  here  are  now  de- 
clared to  he  considerably  better  than 
in  New  York,  and  it  is  freely  stated 
that  the  situation  will  reach  normal 
here  before  it  does  in  New  York- 

The  clearing-house  certificates  of 
deposit  are  still  in  good  demand.  The 
blnebacks  in  denominations  of  $20.  $10 
and  $5  are  in  use  in  the  lararer  trade. 
The  grayback  is  ponulnr  in  the  smaller 
transactions  and  in  the  meeting  of 
payrolls.  As  these  issues  of  paper 
certificates  are  backed  bv  gilt-edged 
securities,  deposited  with  the  clearing 
house  to  insure  their  redemption  by 
the  hanks  using  them,  their  stability 
is  such  tint  there  is  even  a  demand 
for  them  for  use  of  payrolls  in  the 
mines  of  Nevada. 


Atn  AN (  US- 
Blue  Lake  String  Beans,  2s,  (<>  $1.50  doz. 
Standards,  String  Beans,  2s.  to  $1.30  doz, 
Raisins,  Seedless  Sultanas, unbleached  i»  !>«•. 
Raisins,  Seedless  Sultanas,  bleached.  Stand- 
ard, to  10  cents. 
Raisins,  Seedless  Sultanas,  bleached, Choice, 

to    11  cents. 
Raisins,  Thompson  Seedless,  unbleached,  to 
12  cents. 

Peanuts,  California,  lo  i)  cents  lb. 
Peanuts,  Japanese*,  to  !)  cents  lb. 
Peanuts,  Boasted,  to  10-11  cents  lb. 
Honey,  Pure  White  Sage,  5-gal.  tins.  to  i) 
cents  lb. 

Honey,  White  (  lover,  5-gal.  tins,  to  !)  cents 
per  lb. 

Peels,  Lemon,  25-lb.  box,  to  13%  cents  tb. 
Peels,  Lemon,  10-lb.  box,  to  II  cents  lb. 
I\-e!:-,  Orange,  !5-lb.  I  ox,  (o  VAVj  cents  lb 
Pe?ls,  Owiiitr,  10-lb.  box,  to  II  cents  lb. 
Salt,  California  Table  i;nd  Dairy,  75  2s.  60 

2V,s,  50  Ss.  SO  5s.   15   10s  and  8  20s. 

per  bale,  to  $!  !)(>. 
Rock  s:>lt,  Half-Ground, 

to  $12.00. 
Rock  Salt,  Half-Ground 
Rock  Salt,  Stock,  I0u-Ib 
Bock  Salt,  Stock,  50s 
Salmon,  Alaska  Pink, 


75-80  Usb,  l,>  s:i; 
I.    100  Mil  llsb. 


I.  200-220  ilsb.  i„ 


ICO-Ib.  sacks,  ton. 


50s,  ton.  to  $12  50 
si;.,  ton',  to  SI  1  50. 
ton.  to  .$12.00. 
to  !)5  cents  doz. 


Sardines,  French,  Vis,  IS  m.m.,  lo  S14.00. 
Sardines,  French,  Vis,  22  m  m.,  to  On 
Sardines,  Portuguese,  Vi*.  22  m.m.,  to  $12.00 
Saidines,  Portuguese),  Vis,  30  m.m.,  to  SI8.00 
Sardines,  Norwegian,  Vis,  18  m.m.,  to  $9.00. 
Del   Monte   Rolled  Oats,   sacks,  to  $8.00. 
A  It i  Mills  Rolled  Oats,  wood,  to  $8.00 
Alta  MUls  Rolled  Oats,  sacks,  to  $7  5i> 
Package  Cereals,  Snow  Flake,  3G  2s,  Id  $2.90. 

Twin  Bros.  Mash,  36  2s,  to  $2.00. 

Cam  (ion  Wile  I  Makes,  20  5s,  to  SI. 03 

Morning  Meal,   cr.se,  to  S2.00. 
Encore  Fancake  Flour,  36  2s,  to  $3  80 
Pe  .rled  Railed  Wheat,  150  lb.  sk  .  to  $1  80 
Cheese,  Brick  Cream,  to  20  cents  n>. 
Cheese,  Fimburger,  Eastern,  to  i8@l!)e  lb 
Cheese,  Domestic  Swiss,  to  21@22  cents  lb. 
Norwegian  Mackerel.  No.  1,  150-160  fish,  to 


$50.00. 
Norwegian  .Markercl.  No. 
Norwegian    Mackerel,  St 

bill.,   to  $88.00, 
Norwegian  Mackerel,  No. 

$15.00. 

Boiling   Pills,  |ier  doz.,  to  S  1 .50  fi  S  I  (iO 
Del  Monte  Boiled  Oats,  wood,  lo  SK  50. 
DECLINES— 
Turpentine,  strictly  Pare,  eases.   :  5s,  to 
73!/.  cents. 

Turpentine,  strictly  Pure,  drums  or  iron 

bbls.,  to  80%  cents. 
Linseed  Oil,  Pure,  raw,  bids.,  to  55  cents. 
Linseed  Oil.  Pure,  boiled,  in  libts  ,  to  57c. 
Linseed  Oil.  Pure,  raw,  case.  2  5s,  to  81c. 
Linseed  Oil,  boiled,  case,  2  5s.  lo  <; ::  cents, 
Tomatoes,  3s  solid  pack,  to  $1.30  per  doz. 
Currents,  Becletned    12-oz.  cartons,  to  10 

cents  per  lb. 
Saratoga    Chips,   bulk.    15-lb  .   lo   82  10 
Cheese.  Col.  State  Factory  Fl-ts.  i:<ii  I9f 
Cheese.  Cal.   Stale   Factory.  Young  Ameri- 
cas,  I8@20  cents. 

SUGAR. 

The  local  sugar  market  is  without 
feature,  it  being  apparent  that  refiners 
have  decided  to  lay  until  the  present 
financial  stingency  has  ceased. 

New  York,  Nov.  13. — Sugar  refiners, 
in  common  with  other  importers,  ex- 
periencing trouble  in  getting  gold 
with  which  to  pay  import  duties  clown, 
principally  because  of  the  financial 
condition.  The  Government  will  not 
take  certified  checks  in  payment  of 
duties,  and  this  is  placing  refiners  in 
a  bad  condition.  The  financial  string- 
ency may  result  in  a  temporary  ad- 
vance in  refined  sugar. 

New  York,  Nov.  7 — Willett  &  Gray 
report: 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 


Mail  Address 


Scuitl"»   San  Francisco 

San  Mateo  County 
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"The  Week.' — Raws:  Unchanged.  Re- 
fined: Unchanged.  Net  cash  quotations 
this  date  are:  Molasses,  2.94c;  Centri- 
fugals, 3.90c;  Granulated,  4.65c. 

"Raws. — Financial  affairs  have  ab- 
sorbed the  attention  of  the  country 
during  the  week  under  review  to  the 
exclusion  of  all  transactions  in  sugar. 

"The  domestic  sugars  coming  to 
market  under  financial  distress  have 
been  forced  to  submit  to  a  decline, 
even  in  face  of  advancing  markets  in 
European  beet  sugar. 

The  outlook  will  continue  to  be  con- 
trolled  by  finances  at  New  Orleans  and 
throughout  the  West  more  than  by 
Europe  or  other  conditions. 

"Refined. — The  refined  sugar  move- 
ment is  now  directed  to  relieving  the 
beet  sugar  factories  of  their  production 
as  rapidly  as  possible.  It  takes  a  lot 
of  money  to  pay  the  farmers  for  the 
beets  and  the  workmen  in  the  factor- 
ies, and  the  crop  can't  wait,  but  must 
be  turned  into  sugar  at  once.  If  sales 
are  curtailed  money  must  be  had  else- 
where, and  just  now  money  is  a  scar- 
cer commodity  than  sugar,  though 
fortunately  the  interests  connected 
with  the  beet  sugar  industry  are  more 
favorably  situated  for  obtaining  need- 
ful assistance  than  many  other  man- 
ufacturers. 

"As  a  result,  less  beet  refined  will 
be  carried  over  than  usual,  but  at  the 
expense  of  a  considerable  curtailment 
of  cane  refined  manufacture  perhaps. 

"There  have  been  no  changes  in 
quotations  during  the  week  at  any 
point  in  the  United  States. 

COFFEE. 

New  York,  Nov.  7.— Willett  &  Gray 
say: 

"The  financial  situation  has  been 
most  acute  and  it  is  probable  that  Cof- 
fee engagements  that  have  been  car- 


ried for  several  years  have  been  liqui- 
dated, the  real  cost  in  some  instances 
being  much  more  than  double  the  pres- 
ent price.  Under  the  money  strings  \ 
ency  the  consuming  demand  for  Coffee  | 
has  followed  the  strict  hand  -to-mouth 
policy.  But  with  it  all,  it  is  apparent  I 
that  the  market  has  undergone  all  pos- 
sible adverse  influences,  while  no  at- 
tention seems  to  be  paid  to  the  fact  I 
that  the  current  crop  is  likely  to  be 
4,000,000  bags  short  of  actual  require- 
ments of  Rio  and  Santos  Coffees. 
Furthermore,  and  of  equal  import- 
ance, are  the  advices  that  the  growing 
crop  is  distinctly  unfavorable,  point- 
ing to  a  poor  medium,  if  not  a  very 
small  crop  next  year.  As  prices  are 
so  low,  these  matters  will  have  their 
influence  after  the  present  financial 
troubles  give  place  to  normal  con- 
ditions. 

Visible. supply  of  world,  in  bags  Nov 
1  1907,  16,890,134;  Oct.  1,  1907,  16,- 
712,582;  Nov.  1,  1906,  13,165,786;  Stock 
U.  S.,  all  kinds,  in  bags  Nov.  1,  1907, 
3,809,537;  Oct.  1,  1907,  3,863,414;  Nov. 
1,  1906,  3,328,017. 

Stock  Brazils  in  New  York,  Nov.  6, 
3.377,923  bags.  Total  Brazils  in  the 
United  States,  3,502,142  bags.  Total 
in  U.  S.,  other  kinds,  Nov.  1,  208,768 
bags.  Deliveries  of  Brazils  for  the 
week  ending  Nov.  2,  160,911  bags, 
against  148,941  bags  last  year.  Re- 
ceipts of  Brazils  for  week  ending  Nov. 
6,  none. 

RICE. 

New  York,  Nov.  Mil. — Dan  Talmage's 
Sons'  Co.,  report: 

"Fair  demand  has  characterized  the 
business  for  the  week.  Buyers  are 
taking  freely  for  needs,  without  an- 
ticipating the  fture.  Stocks  gener- 
ally, in  wholesale  grocer's  hands,  be- 
ing light,  the  immediate  wants  of  the 


trade  are  sufficient  to  aggregate  a  very 
respectable  total  at  the  close  of  each 
day's  business.  Receipts  are  enlarg- 
ing, and  offerings  show  better  assort- 
ment of  lots  ready  for  immediate 
shipment,  although  stocks  are  far  be- 
low normal  for  the  season.  Prices 
are  steady. 

"Advices  from  the  South  note  fail- 
demand  on  the  Atlantic  Coast.  At 
New  Orleans,  a  good  business  is  re- 
ported. Prices  are  firm  on  higher 
styles,  while  on  lower  grades  there  is 
an  easier  feeling  as  many  of  the  of- 
ferings show  the  effects  of  untoward 
harvest  weather.  In  the  Interior 
Southwest  Louisiana  and  Texas  there 
has  been  good  demand.  Continued 
rains  interfere  with  threshing  and 
forwarding  of  Rough  to  the  Mills,  and 
more  or  less  damage  has  resulted  to 
Rice  standing  in  the  fields. 

"Cables  and  correspondence  from 
abroad  note  prices  on  cargo  Rice  in 
the  far  East,  considerably  above  parity 
of  European  values.  Spot  Cleaned 
Rice  is  firm  with  large  demand.  For- 
ward Cleaned  has  advanced. 

DRIED  FRUITS. 
Every  variety  coming  under  this 
head  is  very  firm  except  in  the  cases  of 
a  few  sellers  who  need  ready  money 
and  are  selling  their  holdings  because 
of  that  requirement. 

PRUNES. 
This  commodity  is  inclined  to  be 
weak,  because  of  growers  needing  the 
cash  for  their  crops.    As  soon  as  the 
existing  conditions  are    remied  re- 
action is  certain,  and  prunes  will  re- 
sume their  advancing  tendency. 
RAISINS* 
Despite  the  condition  of  the  money 
market,  raisins  are  in  a  very  firm 
I  position.    The  holiday  demand  is  so 
heavy  that  packers  are  overwhelmed 


FOLGER'S 
GOLDEN  GATE  COFFEE 


is  a  great  help  to  any  grocer  because  it  gives  such  complete  satis- 
faction. It  will  aid  in  building  up  a  permanent  coffee  trade  among 
housewives  who  want  the  best. 

The  quality  of  Folger's  Golden  Gate  Coffee  is  always  the 
same — smooth — rich — aromatic. 

Ask  our  salesman  the  next  time  he  calls,  or  write  us,  for 
quality  discounts. 


J-A.FOLGER  &C?s 


J.  A.  FOLGER      CO.,  San  Francisco 

Specialists  in  High  Grade  Goods 
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with  business — in  fact,  to  such  a  de- 
gree that  they  may  be  short  on  de- 
livery. 

CURRANTS. 

This  market'  is  pretty  well  cleaned 
up  at  the  present  writing.  Heavy  con- 
signments are  en  route,  via  sailing 
vessel,  but  it  is  believed  that  they 
will  not  arrive  in  time  for  the  holiday 
trade.  The  market  is  very  firm  and 
will  advance  in  a  few  days. 

CITRON. 

Owing  to  a  fire,  a  good  deal  of  the 
world's  supply  of  citron  was  recently 
destroyed,  thus  making  an  already 
firm  market  even  more  so.  There 
is  every  indication  of  further  advances 
in  prices  within  the  next  few  days. 
FIGS. 

The  California  fig  packing  season  is 
practically  ended,  according  to  advices 
from  Fresno.  While  before  the  set- 
ting in  of  cool  weather  this  season,  the 
fig  pack 'was  expected  to  run  up  to 
about  3,500  tons,  it  is  now  thought  that 
it  will  not  go  above  the  3,000-ton 
mark.  This  will  make.it  an  average 
pack  in  size,  while  it  is  rather  better 
than  the  ordinary  in  quality. 

EVAPORATED  MILK. 

There  seems  to  be  a  very  . well  de- 
fined belief  among  jobbing  circles,  that 
canned  milks  will  again  advance  be- 
fore long.  In  passing,  would  say  that 
both  Eagle  and  Rose  are  extremely 
scarce  in  this  market. 

CANNED  FRUITS. 

As  stated  in  previous  reviews,  the 
local  market  is  becoming  well  cleaned 
up,  even  though  many  months  have 
yet  to  elapse  before  new  pack  is  avail- 
able. Just  as  soon  as  the  financial 
conditions  right  themselves,  there  is 
no  doubt  but  what  further  advances 
will  be  noted. 

CANNED  VEGETABLES. 

All  of  the  different  varieties  in  this 
line  are  fairly  well  cleaned  up  and 
there  is  no  reason  to  expect  anything 
but  higher  prices. 

Tomatoes — We  are  informed  that  de- 
liveries on  this  line  will  approximate 
but  75  per  cent.  This  of  course  means 
a  firm  market,  with  advances  as  sup- 
plies become  less. 

Corn — This  popular  vegetable  will 
be  very  good  property  all  of  next 
year.  The  quality  of  the  pack  is  not 
as  good  as  that  of  previous  years  and 
good  corn  is  bringing  a  premium. 
OYSTERS. 

Packers  are  sold  out  on  Southern 
nacked  goods  and  the  market  is  now 
in  the  hands  of  the  jobbers.  New 
prices  will  be  made  next  wee}<.  on 
Baltimore  goods.  Prices  are  high  and 
the  local  market  is  in  a  very  strong 
condition. 

FTSH. 

Fish  of  all  sorts,  both  salt  and 
smoked,  are  firmly  held  and  it  is  said 
that,  there  will  be  no  declines  for  some 
months. 


IMPORTED  FISH. 

]\'ew  York,  Nov  7. — Strohmeyer  & 
Arpe  Company  report: 

"The  present  financial  condition  has 
affected  business,  as  buyers  are  very 
careful  and  are  buying  only  from 
hand  to  mouth. 

"Holland  and  S'&otsli  Hoi-rings—  \i e 

in  good  supply  and  market  is  easy. 
Prices  in  buyers'  favor. 

"Norv/ay  Herrings — Are  i  i  good  de- 
mand and  owing  to  the  low  nrice  at 
which  they  are  taken  rather  freely. 

"Mackerel — The  situation  is  un- 
changed. Prices  are  firmly  held,  bo- 
cause  there  is  not  sufficient  stock 
presisng  for  sale.  In  our  opinion,  there 
is  no  chance  for  a  lower  price  oh 
Norway  Mackerel  this  season.  The 
catch  is  over;  it  is  more  than  7.000 
barrels  less  than  last  season  and  first 
arrivals  have  gone  already  into  con- 
sumption and  what,  i?  to  come  yet  is 
not  enouarh  to  affect  the  market  one 
way  or  the  other.  It  is  a  fact  that 
Norway  Mackerel  are  scarce  and  those 
who  will  have  to  have  them  will  have 
to  pay. a' good  price,  as  the  remaining 
stocks  are  held  in  just  very  few  and 
very  firm  hands. 

"Imported  Oil  Sardi-es— The  situa- 
tion is  unchanged,  but  for  future  deliv- 
ery subject  to  catch  of  fish,  the  prices 
asked  by  the  packers  are  quite  con- 
siderably higher  than  those  prevail- 
ing last  season,  so  there  is  no  likeli- 
hood of  Sardines  and  Sprats  being 
any  lower  in  the  near  future.  On  the 
contrary.  Exactly  the  same  may  be 
said  of  Norway  Smoved  '  Sardine  s 
They  are  scarce  and  will  remain  scarce 
and  will  remain  scarce  this  season. 

This  is  the  season  for  the  sale  of 
Stockfish,  and  the  quality  arriving 
here  this  season  is  particularly  fine, 
especially  of  the  Round  Stockfish, 
used  principally  by  the  Italian  and 
German  trade." 

SARDINES  AND  SPRATS 

Very  scarce  locally,  and  are  in  a 
state  of  continuous  advance.  It  looks 
as  though  prices  will  continue  to  go 
up  until  same  become  prohibitive  and 
consumers  do  without. 


VINEGAR. 

It  is  believed  that  this  commodity 
will  advance  in  the  very  near  future 
because  of  the  scarcity  of  apples  and 
the  necessity  of  compliance  with  the 
State  Pure  Food  Law,  which  becomes 
effective  Jan.  1st,  1908. 

Greer's  Washing  Ammonia 

It  has  eomc  to  our  knowledge  Mini 
there  in  an  attempt  to  Introduce  im 
mantel  a  WASHING  AMMONIA  maul- 
from  itoiMN  anil  Aulmnl  ItvfuMr,  W <■ 
trust  tli.it  the  trade  will  take  Unit-  In 
investigate  the  character  of  llih> 
STUFF,  which,  if  sold  to  the  consumer 
will  only  tend  to  discourage  the  Hue  nl 
Vmmonla  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Mn  u  ii  fuel  n  re  rn  of  Amnion  III  from 
Mlii<-riil   I'i-imIuc'Ih  on  the  Paelll«  <  <ui»i 

SAN  FRANCISCO,  CAI„. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  Imitating 
Hie  "fie  of  our  label,  be  careful  to  se« 
that  our  signature  Trade  Mark  is  on 
each  bottle — Kohl.  P.  (iri-tr  Trail'' 
Mark 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

K.  C.  BAKING  POYYDEIJ 

PROCTOR  &  GAMBLE  (  A NOU  S 

ORANGE  CITY  RUSKS 

PEARLt  GUM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCARNO 


PARIS 


NEW  YORK 


Swiss  American  Bank 


SAN  FRANCISCO 


San  Francisco,  Main  Office 
1452    Fillmore  St. 


Of  tocamo,  Switzerland 

CAPITAL    $600,000  622  Montgomery  Pi 

SURPLUS  AND  UNDIVIDED  PROFITS,  $220,000 
TOTAL  ASSETS,  $5,500,000 

Sun  FraneWo  OlHeem 
HENRY  BRUNNER,  President.  ALFRED  MONOTTI.  2nd  Vir«>-Pre« 

T.  C.  TOGNAZZIM.  1st  Vice-Pres.  A.  A.  MICHEI.ETTI.  Manager. 

OTTO  OTTESEN.  Asst.  Cashier. 
ACCOUNTS  OF  BANKS,   *TRM8  AND    INDIVIDUALS    RESPECTFCT.I.Y  SOI.IC'U  BU 


RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO..  104  Front  St..  San  Francisco 
Samples  Mailed  on  Request 
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♦ 
♦ 


t 
t 


i 


Phoenix  Flour 


Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 


PHCENIX  MILLING  CO.   Sacramento,  Cal. 


X 


♦ 
♦ 

X 

: 
♦ 

♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

The  Whitest  The  Best  ♦ 

♦ 
♦ 
♦ 

Made  in  Sacramento,  Cal.  | 

♦ 
♦ 
♦ 
♦ 
♦ 

Up-to-date  Machinery 


t 
t 

♦ 

♦ 
♦ 


!         RESULT:  =  PERFECTION  I 


* 


♦  ♦ 

♦  ♦ 

Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno  X 

♦ 
♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 

.   ;   ♦ 

♦ 
♦ 
♦ 
♦ 

B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts 

Phone  Oakland  8254 

I 

t 

* 

►♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦«♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 
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Elastic  Starch 

Pops  Corn  Starch 

Tiger  Brand  Lump  Starch 

Standard  of  Excellence  and  Purity 


! 

♦ 

« 
♦ 

8 

Keokuk,  Iowa  ♦ 
8 
♦ 

:8*848*8*8*8*8#8*8*848*848*8*«*::*::*::*::*::*::*::*::*::*::*::484::*::*::*8*::*::*::4::*::*::*::*::*:: 


J.  C. 

New  Haven,  Conn, 


Manufactured  by 

HUBINQER  BROS.  CO. 


ASSOCIATION  ROSTER 


MTIOKAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST. 
He tsill  Grocers'  Aemoctatlon. 
President. 

F\  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 

J.  R.  Newberry — Los  Angeles,  Cal. 
Second  Vice-President. 

Fred  Dresser — Portland.  Ore. 

Secretory 

H.   Hauch,   Alameda,  Cal. 


California    Retail    Grocers    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 
1st   Vice-President,   F.    N.    Aubry,  Stock- 
ton. 

Zud  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.  Connolly,  San  Francisco. 

Directors: 
A.   A.    Jost,  Sacramento. 
W.  C.  Longstreth,  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   J.   Hughes,   Nevada  City. 
J.  F.  Limpinsel,  Placerville. 
L.  Warnke,  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.   B.  Connolly,  San  Francisco. 
E,  Kilgore.  Sacramento. 
John  W.  King,  San  Francisco. 


ASSOCIATION  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 

PRESIDENT — John  W.  Kinfr,  22nd  and 
Valencia  Sts. 

1st  VICE-PRESIDENT — A.  L.  Zed,  2807 
Mission  St. 

2nd  VICE-PxtESIDENT— Jesse  W.  Trask," 
339  Devisadero  St. 

TREASURER — John  F.  Schomer,  3149  24 in 
St. 

SECRETARY— Frank     B.     Connolly,  901 

Stanyan  St. 

DIRECTORS — M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts.: 
George  B.  Doyle,  Haight  and  Cole  Sts  :  (in* 
Lehrke,  627  Tennessee  St.;  Antone  Zeitich, 
1995  Union  St. 


DR.  WILEY  OX  LIVING  COST. 


Says  That  Money  Increase  Docs  Nni 
Equal  Improved  Quality. 


The  decision  of  the  English  Govern- 
ment to  appropriate  $450  a  year  to  ed- 
ucate a  certain  number  of  young  men 
of  India  at  Birmingham  and  Manches- 
ter universities  with  a  view  to  fitting 
them  for  lives  of  commercial  activity 
meets  with  very  general  approval 
throughout  British  India. 


In  a  recent  statement  before  a  meet- 
ing of  meat  packers  in  Chicago,  Dr.  E. 
R.  G.  Eccles  made  the  charge  that  Dr. 
Harvey  W.  Wiley,  chief  of  the  national 
bureau  of  chemistry  and  arch-enemy 
of  impure  food  products,  was  directly 
responsible  for  the  increased  cost  of 
living  in  America  today. 

At  the  request  of  the  Milwaukee 
"Journal,"  Dr.  Wiley  answers  the 
charge  in  the  following  statement: 

"The  rise  in  value  of  food  products 
is  not  remarkable  in  view  of  the  fact 
that  so  many  other  commodities  of  life, 
including  rents,  have  advanced  In 
price.  It  is  undoubtedly  true,  however, 
that  when  the  food  law  is  fully  en- 
forced it  will  tend  to  raise  the  prices 
of  certain  articles,  and  will  do  this  by 
increasing  their  purity  in  value. 

"The  consumer  will  not  have  to  pay 
more  than  he  did  before  when  the 
greater  excellence  of  the  article  is 
taken  into  consideration.  For  exam- 
ple, a  pure  milk  such  as  the  law  con- 
templates costs  more  than  the  oiui- 
nary  milk  of  commerce,  that  may  pos- 
sibly be  sold  for  6  cents  a  quart,  while 
wholesome  milk  from  healthy  coWB 
kept  in  a  proper  environment  would 
I  easily  be  worth  almost  double  the 
amount. 

Saves  Mnnj  Lives. 
The   consumer,   however,   is  more 
than  repaid  for  the  cost,  since  he  gets 
a  beverage  perfectly  free  from  disease 
germs,  perfectly  wholesome,  and  ont 


Do  you  want  a  good  clerk  for  your  Coffee 
Department  ? 

One  who  puts  up  a  good  front  and  brings  back 
customers.     Besides  a  very  efficient  worker. 

THAT'S  THE  HOBART  MILL 

It's  strong  and  can  pulverize  coffee  as  well  as 
granulate  it.  Address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  137-39  Telegraph  Ave.  Oakland,  Cal: 


20 


THE    RETAIL    GROCERS'  ADVOCATE 


which  will  save  the  lives  of  thousands 
of  infants.  Again,  a  true  preserve 
made  with  fruit  and  sugar  and  nothing 
else  would  naturally  bring  a  higher 
price  than  it  did  before  when  it  Had 
to  meet  the  competition  of  infirior 
articles.  Under  such  conditions  the  I 
pure  article  did  not  receive  a  price 
which  its  excellence  justified. 

The  consumer,  however,  is  compen- 
sated, since  he  gets  a  more  genuine 
article  instead  of  the  mixcur;?  made 
with  apple  juice,  glucose  and  coai  tar 
dyes,  and  preserved  with  Denzoate  of 
soad. 

These  are  only  instances  of  cases 
where  the  price  of  the  puic  product  is 
increased  and  only  caused  by  unfair 
competition,  or  a  fair  price  would 
have  been  received  before. 

Another  example  which  is  very  com- 
mon is  that  of  maple  syrup.  The  true 
maple  syrup  for  years  has  been  in 
competition  with  the  most  debased 
article  sold  under  the  name  of  maple 
syrup  and  at  a  price  so  low  as  to  ma- 
terially lower  that  which  the  maker 
of  pure  maple  syrup  ought  to  get  for 
his  goods. 

Get  the  Genuine. 

The  increase  which  the  producer 
pays  for  the  genuine  article  will  be 
offset  by  those  who  prefer  the  cheaper 
article  which  will  be  presented  untie*- 
its  own  name,  with  its  ingredients 
plainly  printed,  so  that  the  consumer 
will  know  when  he  pays  a  low  price 
he  gets  a  poorer  article. 

As  many  of  these  inferior  goods  aro 
not  unwholesome,  but  are  highly  nu- 
tritious, it  is  easy  to  see  that  the  in- 
creased price  which  the  consumer 
pays  on  the  one  hand  may  be  offset  by 


the  lower  price  which  he  pays,  on  the 
other. 

The  effect  therefore  on  the  prices 
of  food  products  as  regards  the  en- 
forcement of  the  Food  and  Drug  Act 
will  not  be  to  materially  raise  them. 
This  seems  to  me  to  be  in  essence  a 
fair  statement  of  the  case. 

Dr.  Eccles'  charge  that  I  am  the  sole 
cause  of  the  rise  in  the  prices  of  foods 
I  hardly  think  should  be  diginfied  by 
any  formal  answer. 


Get  busy  with  those  holiday  goods. 
They  should  be  the  object  of  your 
attention  for  the  next  sixty  days. 


ANOTHER  WAT  OF  FIGURING. 


A  Gildersleeve,  Conn.,  merchant 
sends  the  following  table  for  figuring 
certain  percentages  of  profit:  Multi- 
plying the  cost  of  an  article' by  11,  will 
give  you  a  selling  price  yielding  9.9 
per  cent  profit;  by  12,  will  yield  16.6% 
by  13,  23%;  by  14,  28.5%;  by  15,  33.3%  ;  . 
by  16,  37.5%;  by  17,  41.1%;  by  IS, 
44.4%;  by  19,  47.3%;  by  20,  50%.  " 


Cotati. — C.  L.  Jeffory's  owner  of  the 
grocery  store  at  Cotati  has  sold  out  to 
R.  C.  Rose,  secretary  of  the  Cotiti 
Progressive  League. 


%  Pts,  »1.12^  doz 
Pts,  1.85 


P 


<c«iw»iJtj.ai.,jrv.^,nifnw«J 


ROGRESSIVE  DEALERS  foresee  that 
certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  SA POLIO  goes  on 
steadily.    That  is  why  you  should  stock 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO.  but  should  be  sold  at  J.0  cents  per  cake 
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Wholesale  Price  List. 


E-1C1I  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  CP  AND  CORRECTED  EVERY  WEDNESDAY  BY  M.  J.  BRAN  DEN - 
STEIN  &  CO  A  SCHILLING  &  CO.,  J.  A.  FOI.CEK  &  CO..  SDSSMMAN.  WORMSKR  A.  CO.,  J.  H.  NEWBACER  &  CO..  Gl'GGEMIIMl 
&  CO  TILLMANN  &  BENDEL.  WELLMAX,  PECK  &  CO..  CCDAHY  &  CO.,  WIELAND  BROS.,  ROETHLISBERGER  A  GRASSOl  I 
WILLIAM  CLUFF  CO.,  WHITTIER-COBITRN  CO..  YV.  P.  FULLER  &  CO..  STANDARD  OIL  CO.,  HOOPER  &  JENNINGS,  M  PHIL- 
LIPS &  CO  PACIFIC  COAST  BISCUIT  CO.,  PACIFIC  VINEGAR  &  PICKLE  WORKS.  HEYM AN- WEILL  CO..  AND  SCHWABACHER- 
FREY"  CO.,  LEVENSON  &  CO.,  SWIFT  &  CO.,  EACH  FIRM  TAKING  T HE  DEPARTMENTS  ASSIGNED,  AS  LIST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  a  week.  No  such  schedule  could  lie 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  press,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission.   


COL. 


COL. 


Abalones   18 

Ammonia,   Laundry  ....26 

Anchovies   18 

Asparagus   18 

Ax  Handles   43 

Avle   Grease   39 

Bacon   13 

Bar  Sugar    6 

Barrel  Covers   45 

Baked   Beans   12 

Baking  Powder   20 

Bags   (paper)   :!!) 

Barley,  Pearl   23-24 

Baskets  43 

Bath  Brick   39 

Beans,  Canned  12 

Beef,  Barreled  13 

Benzine   30 

Beef,  Extracts   33 

Binder  Twine  43 

Blacking,  Shoe  42 

Bloaters   IT 

Bluestone   39 

Bluing   26 

Boullion  Capsules   33 

Bowls   43 

Brooms   43 

Breakfast  Foods   21-24 

Brushes   43 

Butter  Ladles   45 

Candies   31 

Candles   ..39 

Canned  Fish   18 

Canned  Fruits   

Canned  Meats   14-15 

Canned  Soups   38 

Canned  Y'egetables   12 

Can    Openers   45 

Capers   ,  33 

Castile  Soap   29 

Castor  Oil   30 

Catsups    (bulk)   52-53 

Caviar,  Russian   16 

Cereal   Coffee   34 

Cereal  Laxative   41 

Cereals   22-23-24-25 

Cheese,  for  &  dom  16 

Cheroots   47 

Cheese    Safes   43 

Cigarette  Papers  47 

Chewing  Gum   32 

Chicory    1 

Chimneys   44 

Chloride   Lime   27 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   [  3 

Clam  &  Clam  Juice  19; 


Clam   Chowder   19 

Clothes  Lines   43 

Clothes  Line   Pulleys.  ..  .43 

Clothes  Pins   44 

Coal  Oil   30 

Cocoa   33 

Cocoanut   34 

Codfish   16 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk  35 

Condiments   51L-53 

Corks   44 

Cordage   40 

Corn,   Canned   12 

Corn  Starch   29 

Cottclene   35 

Crackers   32 

Cream  of  Tartar  21 

Currants    7 

Cuttle   Bone   40 

Demijohns   44 

Dishes,  Wooden   46 

Door  Mats   44 

Dried  Fruits    7 

Dry   Paints   31 

Dust    Pans   44 

Dusters   44 

Eels   18 

Egg  Food   40 

Egg  Beaters   45 

Envelopes   46 

Evaporated  Milk  35 

Extracts,   Beef   33 

Extracts,  Flavoring  ..19-20 

Extracts.  Syrups    7 

Farin.   Goods    .  .22-23-24-25 

Figs    8 

Fine  Cut  Tobacco   47 

Fish  and  Cheese  16 

Fish    (Canned)   18 

Fish  (Smoked)   17 

Fish   (Potted)   18 

Flavoring  Extracts  ..19-20 

Flour   22 

Fly  Paper   40 

French  Mustard  (bulk).. 52 
Fruits,    canned  ....5-6-7-S 

Fruits    (Dried)    7 

Fruit  Wax  &  Strings  43 

Fruit  Jars   40 

Faucets   44 

Fruit  Jar  Caps  40 

Fruit  Jar  Rubbers   40 

Gasolene   30 

Gelatine   35 

Ginger    (Preserved)    ...  .35 

Glue   40 

Gum,   Chewing   32 

Ham   13 
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Herring    .  . .  -  17 

High  Grade  Smoking  To- 
bacco  48 

Honey      9 

Hops   35 

Ink   16 

Insect  Powder   40 

Ironing    Boards   44 

Jams   10-11 

Jars   40 

Jellies   10-11 

Lantern  Globes   44 

Lamp  Burners   41 

Lamp  Chimneys   44 

Lamp  Wicks   45 

Laundry  Starch   29 

Lard   13 

Laundry   Materials   26 

Lard    Oil   30 

Lead    Pencils   46 

Lemon  Squeezers   44 

Lemon   Sugar   36 

lame   Juice   36 

Linseed  Oil   30 

Liquid    Bluing   27 

Lobsters    (Canned)   19 

Lozenges   31 

Lubricating   Oil   30 

Lye   27 

Macaroni   25 

Mackerel    (salt)   15 

Mackerel   (Tins)   18 

Maple  Sugar    6 

Maple  Syrup    6 

Matches   41 

Meals   22-25 

Meats   (Canned)   14-15 

Milk  (condensed)   35 

.Mince  Meat   10 

Mixed   Candy   31 

Molasses   3-4-5 

Mops  and  Handles   44 

Mouse  Traps   45 

Mushes   22-23-24-25 

Mushrooms   36 

Mustard  (Dry)   19 

Mustard    (bulk)   52 

Neatsfoot  Oil   30 

Nest  Eggs   45 

Nuts   9 

Oil  Cans   45 

Oils   30 

Olives   36 

Olive   Oil   36 

Oysters   19 

Pails   44 

Paints  (Dry)   31 

Paper  Bags  39 

Paner    (Shelf)   44 

Paper,  Toilet   41 
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Paper,  Wrapping   II 

Painrika   19 

Paraffine  Candles   39 

Pastes   25 

Peanut    Butter   37 

Peas  (Canned)   12 

Peels   37 

Pens  (Steel)   46 

Pencils   46 

Pepper   19 

Pepper  Sauce   52 

Pickles   50-53 

Pigs'  Feet   13 

Pineapplesi  (Canned)  ...  .10 

Plug  Tobacco   47 

Plum  Pudding   37 

Polish  (Metal)   

Polish    (Shoe)   42 

Polish,  Stove   42 

Pork  and  Beans   12 

Pork    (Barreled)   12 

Potato    Mashers   45 

Potted  Fish   18 

Preserves   10-1 1 

Provisions   13 

Prunes    8 

Raisins    8 

Relishes   50-53 

Kice   25-26 

Rolling   Pins   45 

Rone   40 

Sago   25 

Salad  Oil   37 

Salad  Dressing   37 

Saleratus   21 

Salmon   (Salt)   17 

Salmon    (Canned)   18 

Salsoda   21 

Salt   37 

Sardines   18 

Salt   Fish   16 

Salt  Meats   13 

Saratoga  Chips   37 

Sauces   50-53 

Sauces    (Bulk)   50-53 

Sauerkraut   53 

Seeds   41 

Steel  Pens   46 

Sheep   Dip   41 

Shelf  Paper   41 

Shell   Fish   18 

Shoe  Dressing   12 

Shoe  Brushes   42 

Shrimps   19 

Smoked  Fish   17 

Smoking  Tobacco   48 

Snuff   50 

Soda  and  Saleratns  31 

Soaps   2" 

Soups   38 


Spices   19 

Spittoons   45 

Spoons  ( Wood)   IB 

Sprats   18 

Starch   29 

Stationery   46 

Slick  windy   31 

Stogies   47 

sugar  (Maple)    6 

Sugar,   Maple    4 

Syrup   3-4-5 

Syrup  (Extracts)    7 

Tacks   45 

Tapers    (Gas)   15 

Tobacco   16 

Teas    1 

Tobasco   Sauce   52 

Tomatoes   12 

Tomato  Catsup  (Bulk)  52-63 

Tooth  Picks   15 

Traps   45 

Truffles   38 

Tubs   44 

Turpentine    M 

Twine   12 

Twine   Holilers.   15 

Twist  Tobacco   18 

Vegetables  (Canned)  ....12 

Vermicelli   25 

Vinegar  52-53 

Washboards   15 

Washing  Powder    !'.) 

Wax   4S 

Wax    Strings   43 

Whips   45 

White  Lead   31 

Wicking   15 

Willow    Ware,    Etc  43 

Window  Screens   45 

Wringers   |5 

Writing    Paper   46 

Wooden  Ware,  Etc  IS 

Yeast  Cakes   38 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Dett.   is  corrected  by 
M.  J.  Brasmm^s  m  vo.;  A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 


Mocha,  Gen.  Arabian. 23 

No.   2   21 

No.  3   

Mocha   Liverato  ....23 

Aden   21 

Kona    (Hawaiian) ...  .12 

"rf6«.jcan   12 

Java,  Common   15 

Java,  brown  pln'tion.20 
Tava    Mandheling. . .  .26 

Kro'e   17 

'  aracol,  prime  w'shd.13 
Caraeol,  ordinary. ..  .12 
M,,at.Amal(    Prime  .  . .  .  1  5 

"       Choice   14% 

Good   12% 

Costa  Rica  Prime....  13 
"    Choice(La  G"nd)13 

"    Good   11% 

Salvador    "Washed.  ..  .13 

"  Unwashed  .11% 
Caracola  Guatemala.  .  16 

Salvador  ..13% 
Roast  Coffee. 

Salvador   15 

Jcva   24 


25 
23 


16 
18 
18 
25 


16 
IS 


Mocha  Aden   

27 

31 

Prme  w'shd,  C.A.blndsl9 

24 

Good  C.  A.  Blends. . 

.18 

20 

Ordinary  Blends.... 

.12 

13 

Java  Fncy  Mndheling33 14 

33% 

25% 

26% 

31  y* 

31% 

"      J.  S  

25% 

31% 

Java  &  Mocha  Fancy 

32^4 

32% 

No.   2  . 

26% 

26 

Guatemala   No.    1 . . . 

1  0 

1*% 

No.  2  

.0% 

I6I4 

Cos*a  Rica  No.   1 .  . . 

17% 

18% 

No.    2  .... 

17 

18  % 

No.  2   

17 

17% 

No.  3   

15% 

16 

Kona  Fancy   t 

20Vi 

20% 

No  1   

1614 

16% 

Folger's  Golden  Gate  Coffee. 


100  or  60,  1-Tb  tins.  . 
50  or  30  2-Ib  tins  .  . 
40  or  30.  2%-tb  tins. 
20  or  12,  5-lb  tins  .  . 
Never  sold  in  bulk 


Chicory. 


20 
31 


Private  Brands. 

Lion,  100-lb   

Hills  Bros.  Arabian  Roast 

Arbuckle's  100-lb  17.3 

"M.  J.  B." 
"M.J.B.,"  60  l's  in  case.. 

"M.J.B.,"  30  2's  in  case  

"M.J.B.,"  24  3's  in  case.  .  .  . 
Schilling's  Best  Coffee. 
In    f-lb    cartons,    in    25,  50 
100- tb  cases.     Can  be  assorted 
required. 

5-star     ..      36%:i-star    ...  .1 

4-  star    .  .     .29  >4  |2-star    ...  2 

5-  stsr 


.31 
St 

.30 
3f 


.26 

7% 

.28 
.27 
.25 


California    06  V. 

Belgian  No.   2  07 

Belgian,    No.    1   .07  \ 

Coffee  ExtractN. 

Bulk,  per  lb  0' 

Vienna,  %'s,  10-lb.  bx....i" 

Vienna.  1*8,  10-lb.  bx  ? 

Ackernsann's.  % -gross  h-s  * 
ernna    ' 

PLACE    A  a  AD 


8% 
214 


in  the 


ADVOCATE. 


I 

Department  £ 

This  Dept.   Is  corrected  by 
VI.  J.  Brnndenstein  &  Co..  A.  Schill- 
ing &  Co.,  J.  A.  Folger  *  Co 


Jnpnn. 

TEAS. 

(Pannred,  Sundrled  or  Basket- 
fired.) 

Extra  Fancy  56  74 

Fancy   44  55 

Choicest   39  43 

Choice   34  38 

Fine   28  36 

Fair   26  30 

Green  China 

(Gunpowder  Imperial  orToung 
Hyson) 

Extra  Fancy  56  76 

Fancy   38  48 

Choicest   35  37 

Extra  Choice  32  34 

Fine   25  31 

Fair   20  25 


22 


THE  RETAIL  GROCERS'  ADVOCATE 


Englisli  Breakfast. 

Extra  Fancy   67  80 

Fancy   61  66 

Choicest    35  50 

Choice   24  30 

Fine   20  22 

fair   15  20 


Oolong. 

Extra  Fancy   58  $1 

Fancy   50 

Choicest   36 

Extra  Choice   33 

Fine   27 

Fair   22 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36 

Broken  Pekoe....1!  33 

Orange  Pekoe  31 

Pekoe   27 

Pekoe  Souchong  24 

Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown  90 

do,  2  crown    1.80 

Oolong   46 

do,  1  crown   90 

do,  2  crown    1-80 

TREE  TEA. 

(Full  weights  only.) 
Packed  in   1  lb.  and   Vz  lb. 
cartons. 

Japan   87%E.  B  Congou. 37H 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37% Or'ntal  Bind .  37  % 

Folger's  Golden  Gate  Tea. 


N 

N 

tri 

N 
0 

N 
O 

O 

O 

as 

£ 

-.c 

00 

43 

42 

41  % 

41 

41 

English  Breakfast. 

43 

42 

41% 

41 

41 

|46U5|4% 

44 

44 

48 

47 

46% 

4  6 

46 

46 

45 

44% 

44 

44 

Black  and  Oreen.  . 

43 

4  2 

41  V2 

41 

41 

Department  ft. 

This  Dept.   Is  corrected  by 
William  Cluff  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  lOo;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard  Granulated — Fine, 

Fruit  or  Coarse   5.45 

Beet   Granulated    5.25 

Confectioners  A   5.45 

Cube    5  70 

Cubes  (A)  Crushed   5.70 

Powdered    5.55 

Candy  Granulated    5.55 

Magnolia  A    5.05 

Extra  C    4  95 

Golden  C    4.S5 

"D"   Sugar    4.75 

H.  &  E.  Crystal  Dominos....  8.S5 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-lb  bags,  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  Brades: 

Granulated  Basis    5.45 

Bar    5. SO 

Powdered    5.55 

(A)   Crushed    5.70 

Berry    5.45 

Extra  Fine  Granulated    5.45 

Coarse  Dry  Granulated   5.40 

Confectioners'   (A)    5.45 

Confectioners'  Crystal    4.55 

Cubes    5.70 

Bricks    5  70 


MAPLE  AND  CANE  SUGAR  SYRUP. 


JACKETS'. 


GLASS. 


Bbls.  Yi  Bbls  Vi  Bbls. 
55  G.  33  G.     17  G.  5 


4 

i  Gl. 


4 

Gal 


10 

Gal. 


Toboggan   

Red  Cross   

Maltese  Cross   

Imitation  Maple   

Quebec   

Woodlawn,  made  from  pure 
maple  sap  in  the  groves  at 
Beauce.  Canada,  and  Is 
also  packed  

Cases:  12-ls.  $14.00;  6-ls. 
$6.72;  12-%s,  $7.14;  24-%s, 
$S.10;    24-%s,  $5.10  

Bottles:  12  qts.,  $4.60;  24 
pts.,  $4.90  

Deer  Lodge   

New  England  

Canada  Maple  Syrup  and 
Cane  Syrup   | 


12       20        24      24       12  24 
1  Gl.  %  Gl.%  Gl.  Vs  Gl.qt.bot.pt.bot 


.-95  | 

.97 

1.03 

5 

00 

4 

50 

80  | 

.82 

.88 

4 

20 

3 

90 

62  | 

.64 

.70 

50 

3 

30 

1 

60  | 

.62 

3 

10 

.97 


85  | 

.87  | 

.95 

4 

70 

4 

28 

3.85|10 

77  | 

.79  | 

.87 

4 

30 

3 

92 

3.53|  9 

1 

67  | 

.69  | 

.77 

3 

80 

3 

1 

3.13| 

4.50|  4.00 


|14.00|12.50 
|11.00|10.20 
'  "i.30|  8.60 


11.20|12.50 


|11.10| 
|10.30| 


|  8.50| 

5.00| 

7.00| 

4.10| 

|  5.70| 

3.80| 

|  8.50| 

|  7.50| 

|  7.02| 

4.501 
4.201 


5.50 
5.0o 


TABLE  SYRUPS. 


JACKETS. 


CASES 


KITS 


Fancy  Table  Syrup. 
Tea  Garden  Drips 

(Not  packed  in  wood.) 

High  Grade  Syrup. 

Wedgewood   

Bohemian  

Caramel  

Ideal  

Silver  Crown   

Family  Syrup. 

Standard   

Royal  

Cooking  Syrup. 

Premium   

High  Grade  Table  Syrups 

Humming  Bird   

Peerless  Sugar  Drips  .... 

White  Castle  Drips   

Perfecto   

Table  Syrups. 

New  Butter  Scotch  

Victor  •  

Golden  Gate   

Cooking  Syrups. 

Carnation  Drips   

Golden  Drips   

Special  Table  Syrup 

Heliotrope  .  

Cases:  Round  Friction  Top 
3-tb.  tins,  per  case,  $4. SO. 


551 
5  3 1 
50| 
45| 
42| 

34| 
30| 


2S|  .30 


3.30|  2. 


1 

.631  3.20| 

.6l|  3.10| 

,58|  2.95| 

.53"|  2.70| 

. 50 1  2.55| 


.  42 1 
.  3  S I 
I 
,36| 
I 

.61 
.60 
.59 
,56| 
I 

.57| 
.52| 
.50| 


I 

2.15| 
1.95| 


1.85|  1.71 


I 

.46| 


3.00 
2.95 
2.90 
2.75 

2.80 
2.55 
2.45 


2, 


2.65 
2.57 
2.45 
2.25 
2.13 

1.81 
1.65 

1.57 

2.49 
2.45 
2.41 
2.29 

2.33 
2.13 
2.05 


I 

1.93 1  1.32 
1.90| 

1.87|  1.30 

1.781  1.28 


1.81| 
1.66| 
1.60| 


1.22 
1.24 
1.14 
1.02 
.94 
1.10 


2.25  2.07     1.89  1.48 

421  2.05  1.89     1.73  1.361 

I         I         I  I 

401     ■  42 j     ,50|  2.45|  2.25  |  2.05 

Fails:     fTl0-tb.  tins,  per  case,  $3.48;  12  5-lb.  tins,  per  case,  $3.96;  24 


9.00 


I 


1.78 i  1.50    1.23|  8.26 

1.73|  1.46    1.20|  8.52 

1.65|  1.40    1.15|  8.16 

1.53  1.30|  1.08  " 

1.45  1.24  1.03 


1.25 
1.15 


1.08 
1.00 


1.00|  .96 
1.42  1.29 


1.40 
1.38 


1.34 
1.24 
1.12 
1.04 
1.20 


1.28[ 
1.26 


1.03 
.96 
1.10 


.91 

.85 

.82 

1.17 

1.15 
1.14 


1.22  1.11 
1.14  1.03 
94 


7.56 
7.20 

6.24 
5.76 

-5.52 

6.90 

6.80 
6.70 


.20 


5.82 


8.10 
7.90| 

7.60|  5.40 
7.101 
6.80| 
I 

6.00| 
5.60| 


5.40| 
7.70 


7.60| 

7.501  5.35 

T 


6.50|  7.30|  5.22 
6.00|  6.801  4.92 
5.40  6.201 
5.00|  5.801 
l.OOj  5.80[  6.60] 
!         !  I 


MOLASSES. 


JACKETS 


CASES 


FRICTION  TOP  TINS 


td 

p 
-i 

W 

<y 

DO 

CO 

w 

G 

p 

0 

to 

0 

cn 

Q 

B 

.57 
.52 
.47 
.42 

.37 
.32 
.27 
.-17 


I 


.63 
.58 
.53 
.48 

.43 
.38 
.33 
.23* 


I 
I 

3.2  0| 
2.95 
2.70| 
2.4  5 1 
I 

2.20| 
1.95| 
1.701 
1.25 


Fancy  Open  Kettle.   | 

Pelican  .  

(Not  packed  in  wood.)  ...| 

High  Grade  (55  Gal.  Bbl.)| 

Valance   I 

Magnolia   I 

Angelina   I 

Beach  Grove  | 

Baking  Molasses   | 

Creole   | 

Dixie   '.  I 

Export   I 

Cane   Black   Strap  | 

Arondale  Molasses,  2-lb  Tins,  36  to  case,  per  case,  $ 

Sunset  Syrup,  2-tb.  Tins,  24  to  case,  per  case,  $2.20 

Fancy  Molasses   

Pickaninny   

Belmont   

St.  Claire   

Medium  Grade   

Oak  Grove  

St.  Mary's   

Import   

Baking  Molasses   

Hawaiian  Genuine  .... 

Island   

Cane  Black  Strap  

Old  Fashioned  Molasses,  2  doz.  tins  to  case, 


2.65 
2.45 
2.25 
2.05 

1.85 
1.65 
1.45 
1.09 


I         I         I  I 
112. 00111.001  7.20| 
I  I 
I 

8.7  1  8.10  45.70 
7.56|  7.10  5.10 


I  I 


I 


6.36|  6.10 
5.76|  5.60 
5.16|  5.20 


6.60  4.80 


4.50 
3.90 


3.96]  4.10|  3.80 


3.72|  4.14 


4.70 


.00. 
$2.50, 


$2.60  and  $2.80. 


1 

1  .57 

.59 

.67 

3.00 

3.02 

2.73 

7.50 

1 

8.30| 

5.82 

1 

.52. 

.54 

.62 

3.05 

2.79 

2.53 

7.00 

7.80| 

5.52 

|  .46 

.48 

.56 

2.75 

2.52 

2.20 

6.40 

7.20| 
1 

5.16 

1 

.42 

.44 

.52 

2.55 

2.34 

2.13 

6.00 

6.80| 

4.92 

1 

.34 

.36  ' 

.44 

2.15 

1.98 

■1.81 

5.20 

6.00| 

4.44 

.28 

.30 

.38 

1.85 

1.71 

1.57 

4.60 

5.40| 

4.0S 

.19 

.21 

.29 

1.40 

i 

1.30 

1.21 

.17 

.19 

.27 

1.30 

1.22 

1.13 

.15 

.17 

.25 

1.2.0 

1.13 

1.05 

i 

1 

per  doz.,  $2.40. 


'rfctij  iiE^AiL  GkocfcftS"  advocate 


iXX  Granulated  (100-lb  bags 

only    5.25 

Excelsior   (A)    5.05 

Extra  (B)    4.95 

Golden  (C)    5.05 

Yellow  (D)    5.05 

C.  and  II.  "Hterade"  Bar. 

In  100-lb.  sacks   5.65 

30-tb.  boxes   6.15 

10-Ib.  tins,  10  in  case   8.00 

35-lb.  tins    7.30 

40-Ib.   tins    7.30 

Barrels    5.75 

Half  Barrels    5.90 

Long's  Peerless  XXXXXX 

Do.    bbls  -6.95 

Do.    %    bbls   7.2  0 

Do.    4-Ib.    tins,    cases   S.50 

Do.  35-lb.  tins,  10  in  case.  8.50 
Do.  10-Ib.  tins,  10  in  case.  9.15 
Do.   8-lb.  tins,  8  in  case.  .  9.15 

Do.    30- lb    boxes   7. SO 

For  Bakers'  and  Coniectlons'  Use. 

Barrels    6.35 

Half   Barrels    6.60 

Boxes,  20  lbs.  each   720 

MAPLE  SSiKDP. 
"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz..$14.00 
%  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  ting,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  .  2.73 
Log    Cabin   Maple  Syrup. 

Gallons,  per  doz  J15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,    per   eal   1.10 

tog  Cabin  Pen-O-Che  Syrup. 

Cans 

Gallons,   per  doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,   per  doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per   gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-lb   blocks   (cases)  $4.60 

60  %-lb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  %s,  %s.  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 


Syrup  ExtructN 


rcsccnt 
Jflaplcinc 


2   oz,    doz..  3.00|  16  oz.  doz..  18. 00 
4   oz,    doz..  5.25|32  oz.  doz.. 36. 00 
8   oz,   doz..  9.75|Gals.   each.. 11. 00 
Crescent  Oil  of  Mnplelne. 

1-oz.,  doz...  2.702-oz..  doz  ..  4  7f> 

8-oz  15.004-oz..  doz  ..  8.25 

16  oz,  doz.  . 27. 00|32  oz.  doz.  .48.00 
Gals,  each ..  15.001 

Hardesty's  Maple  Extract. 
1  oz,  doz.  .  .$1.10|2    oz.    doz..  1.76 


Department  4. 
DRIED  FRUITS,  NUTS  AND 

HONEY. 

This  Dept.   is  corrected  by 
Guggenhime  &  Co.,  Wm.  duff  Co. 

(Add  V4c  for  50-lb.  boxes  and 
VzC  for  25-tb  boxes) 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,   50-lb  boxes....  9% 
Evap.  ex.  choice,  50-lb  box.  .  9 
Evap.  choice,  50-lb  box.."....  8% 
Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy,  25-Ib.  boxes   25 

B  luckbcrries. 

In  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  35 

Unfitted,  in  boxes,  per  lb.  12% 
Car  ran  tn. 

In  bbls   09% 

Recleaned,  in  bbls  10% 

Recleaned,  25-lb  boxes  11% 

Recleaned,  50-lb  boxes  11 

Recleaned,   l-lt>   carts  11% 

Recleaned.    12-oz.    carts  10 

Dates. 

Fard.    14-Ib,    per    lb  11 

Persian.  65-Ib  case  07 


FICJS  (California) 

Black,    sacks   04% 

Black,  25-rb   boxes,  per  box.. 1.25 

White,    bags   04% 

White,  10  1-Ib.  brks.,  pr 

box  1  go 

j  White,    50-%s    1.90 

I' H, >  1  1  mi).  Smyrna,  j 

box   90 

Choice,  5-Ib.  bx.,  per  lb  16 

Nectarines. 

1907  Crop 

White   16 

Red   16 

Penche*. 
Choice,    sks.  .11|  Fancy.  sks..l2% 

Ex  Ch'ce.sksll% 

Pears. 

Choice,    %s,   In  sacks  10% 

Ex.  choice,  %s,  in  sacks  10 

Fancy,    %s,    in   sacks  13 

Plums. 

Unpltted    ...  Pltted.black.il 
Pitted,    blchdll  %,100s-110s  .. 
Prunes. 

Sks.  bx. 
25-lb. 

30-40S   8%  9Vt 

40-50s   7%  7% 

50-60S   6  6% 

60-70S   5%  6 

S0-90S   5  5% 

90-lOOs   4%  5 

In  cases  of  125-lb  tins  

in   cases  of  12   6-lb  tins.  . . 
Itulslns. 

Box    %s    %s  5Ulb. 

6  Cr.  Layers.  .  3.50  2.75   

5  Cr.   Layers..  3.00  3.25  3.50-  .... 
4  Cr.  Layers   1.90 

3  Cr.  Layers    2.00 

2  Cr.  Layers    2.25 

4  Cr.    Loose   10% 

3  Cr.  Loose   10 

2  Cr.  Loose  09% 

Fancy  Clusters,   1-lb  cart 

per  doz   

Fancy  Clusters,  5-lb  cart 

per  case   

Unblchd    Sultanas,    50-!t>   8 

Thompson's  bleached  Suit. 

seedless,   50-lb   11 

Bleached  Suit.,  sdlss   9 

Seedless  Muscatels,  50-tb 

cases    7  SI 

Red  Ribbon.  4S  16s  10 

Blue  Bell.  50  Is  (seeded) .... 09  % 

Seeded,    12    oz.    cartons  09 

Seeded,  bulk.  !t>  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20-R)  bxs 

Imperial,  clusters,  6  c.  3.00  3.50 

Dehesa,  clusters,  6  c.  .  2.50  2.76 


B 

Fancy  clusters,  4  c.  .  .  .  2.00  2.26 

London  Layers.  3  c   1.60 

London   Layers,    2   c  1.60 

Seeded  per  pkB 

Fancy.  So.  1G.  3G  to  cs  9 |U 
Fancy.  No.  12.  4  5  to  cs  7%  7*£ 
Choice.  So.  16.  36  to  cs  8%  9 
Choice.  So.  12.  45  10  cs  6%     6 '1 
jti  25-rb  bxs 

Fancy  bulk,  per  lt>          m  8^ 

Choice  bulk,  per  rb....  8%  8% 
loose  -MiiMMtels  *,0-rij  hxa 

Standard.    4  c   

"  3c   ......... 

2c   

Seedless   

Seedless  Sultanas 

Unbleached   09 

Bleached.  Standard  10 

choice   ...11 

ex  choice   

Thompson  Seedless 

L'n  bleached  f] 

Bleached,  standard   ... 

Choice   10 

.  fancy    10% 

ex.    fancy  11 

NUTS. 

Almonds,   Fancy.   I.   X.  L....19 
Vlmonds,  choice  soft  shell 

Drake   is 

Almonds,  shelled.  No    1  ^45 

Almonds,  shelled.  No.  2  36 

Almonds,    shelled.  Jordan 

Imported   

Almonds.  Jordan.  Dom.... 

Brazils.   lfiO-tb  sacks  18 

Chestnuts.  Italian   20 

Cocoanuts.  per  100  4  50  5  00 

Filberts.  175-ro  sack  14 

Peanuts.  California  09 

Peanuts.   Japanese   09 

Peanuts.  Eastern  h'nd  plck'd..09 

Peanuts,  roasted  10-11 

Pecan,   polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached.  17% 

HONEY. 

Pure  white  sage.  2  5-gal 
tins,  per  lb  ,  .09 

Light  Amber.  2  5-gal  tins  .... 
per  lb  ....   7% 

White  Clover  (stained.) 

5-gal.  tin.  per  Tb  09 

2  dz  2-lb  jars,  per  case....  8.00 
2  dz  1-lb  jars,  per  case....  4.26 

21-qt.  cans,  per  case   7.00 

12   %-gal.  cans   6.60 

fi  1-gal    cans   fl  00 


The  "Advocate"  costs  you  less  than  four  cents  per  voee\.  For 
that  price  you  may  get  all  the  Trade  News  of  the  Coast. 


LONG'S 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 

a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

Maraschino  Cherries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  an)'  manufacturer. 

Peerless  Bar  and  Powdered  vStagar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

'  Long'  Syrup  Refining'  Co. 

SAN  FRANCISCO. 
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A  Profitable  Investment 


Swift's  Pride  Soap  is  a  profitable  investment  for  the  Dealer,  because: 
It  is  made  of  the  purest  materials  obtainable. 

Well  seasoned  before  leaving  factory.  • 

Useful  for  any  part  of  the  house  —  an  all  around 
family  soap. 

Once  tried  it  becomes  a  household  necessity. 
If  you  are  not  already  deriving  benefit  from  the 
extensive  advertising  and  wide  popularity  of  Swift's 
Pride  Soap,  send  in  your  order  today. 


Swift's 
Pride 

SOAR 


Swift  &  Company,  U.  S.  A. 
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Glass. 

Per  Doz 

Tumbler,  8  oz.,  4  doz  In  case  1.25 
Oval  pints,  4  doz  in  case....  1.25 
l-Ib  glass  jars,  2  doz  in  case  2.25 
:-It)  glass  jars  (with  comb..  2.50 
COMB 

Water  White,  24  1-tb  frames.. 16 
Light  Amber,  24  l-Ib  frames..  14 
Water  White,  24   l-tl>  frames.. 15 

BEESWAX. 
Pure   30-31 


THE  ADVOCATE 

is  the  only 

GROCERY  ..PAPER 
on  the 
PACIFIC  COAST 
with  a 

GENERAL  CIRCULATION 

on  the 
PACIFIC  COAST 
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PINE  APPLES 

Per  Doz 
.IoIiunou'm  Colunibin 

2's  sliced,  2  doz.  in  case... 2  ai 
2's  grated,  2  doz.  in  case.  .2  3B 
l's  sliced,  4  doz.  in  case..l  15 
l's  grated,  4  doz.  in  case..]  If. 
Gal.  coreless,  4i/a  lb  to  tin, 

Vz  doz.  in  case,  per  tb  .  .  1<> 
Gal.,  grated,  7tb  .to  tins. 

l/2  doz.  in  case  .per  tb  .  .  16 
"'"s  sliced,  Baltimore,  2  doz 

case   2  25 

■'i     cocktail,  Baltimore 

nvals,  4  doz.  case  1  25 

Hawaiian. 
Extra    sliced.    2    doz,    2.%....  2.50 

"        4  doz.  Is  none 

grated,    2    doz.    2s....  2.25 

♦  doz,  Is    1.40 

Per  doz 

Standard,   slicec",   2%s,    2   doz  2.00 
"    Is,  4  doz ....  none 
"  "    Is,  4  doz.  . .  .  1.35 

Chunks,    2s   2  25 

Whole,  2  %s,  2  doz   2  Ofl 

Grated.    2s.    2    dr>»    ■ 

"        Is.  4  doz   1.25 

gals,   %  doz   1.25 

Singapore. 
2  lb  sliced..  1.7522-oz..  doz  . 48. 00 
1-Tb  sliced..  952%  whole..  2.25 
Mince  Meat. 
Merrell-Souie  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (6 
doz.  each),  per  case.  $0.25. 


Department  5. 

I'hU  Dept    Is  corrected   by  J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz.  Jars 

Cuttirg 
16-oz.  Jars 

Rose 
No.  2  Tins. 

Rose 
Picnic  Tins 

Tu'meler 
Jelly 

id  'Z.Case 

Preserves 

Jam 
Pure 

Jam 
jPure 

Jellj 
Blended 

Jam 
Pure 

Jelly 
Blended 

Jelly 
Pure 

Jelly 
Blended 

Jelly 
Blended 

Apricot   

Apricot  Marmalade 

Blackberry   

Currant   

Fig    

Gooseberry   

Lemon   

Loganberry   

Orange  

Orange  Marmalade 

Peach   

Plum.  Damson 
Plum.  Green  Gage.  . 

Quince   

Raspberry   

Strawberry   

Assorted  Regular  . . 
Assorted  Berries 


I  1 2 

\2  35|2 
2  35 1 . 
|2  35|2 
2  35 12 
2  35 1 . 
.i  2 
..2 
35|2 
|2  35|2 
|2  S5|. . 
\i  35  2 
12  35  2 
|2  35  2 
|2  35  2 
|2  35  2 
|2  35  2 
|2  35., 
|2  35  .  . 


00|. 
00|1 

1 


35;  |2 

35 1 2  00|2 
..|....|. 
35|2  00 j 2  00 

35 1  |2  00 

.  .|2  00 j  

35  |2 

35 1  |2 

35 12  00|2 

35|  |2 

.  .|2  G0|. 
3 5 1 2  00|2 
35|?  00|2 
3 5 j ^  00 12 
35 12  00[2 
35 1 2  00|2 
3512  00|2 
.  .|2  00|2 
.  .|2  00|2 


00  . 
00  . 
00  1 
00  1 
..  1 
00  1 
00  1 
00  1 
00 


1  85 


85 


1 

00|1 
00 1 1 
00 11 
00|1 


1  80 
1  00 


CO 
60 
60 

85  1  60 
85  1 
85|1  60 
S5|l  60 
85|1  60 


97% 


97% 

97% 
97% 


9  7i/2 
97% 
97% 
97% 
97% 
97% 
97% 
60  97% 


97% 
97% 
97% 


92% 

92% 


92% 
92% 


92% 
92% 


92% 


92% 
92  % 
92% 
92% 
92% 
92% 
92% 
92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 
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Department  7. 

This  Dept.  is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
Clnff  Co. 


i  A  X  JiED  V  EG  ETA  III.  IO 

A*puragiiN. 

Mammoth    5.25 

Large   White    4.75 

Medium    White    4.50 

White    Tips    4. L'S 

ll<'ll  IIM 

Stringless  Extras   

Blue   Lake    1.50 

Blue  Lake,  gal.,  none  

String.  2-Ib.  Standard   l.?,0 

String,  gal.,  Standard   4.50 

Lima,  soaked    1.00 

Baked  Beams 

Fancy  Eastern  1 

1-  tb  Tall  tins   50 

2-  lb  Tall  Tins    80 

2%-lb  Tall  tins   1  00 

3-  Ih  Tall  tins    1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans,  4  dz.  in  cs.,  dz.  .  .95 

No.    2    cans   1.40 

No.   3  cans  '   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans,  No.   2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

Is  Maine,  per  doz  $1.50 

Gallon,  cut,  Maine,  per  doz.  .none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  85 

Succotash. 
Standard  Maine    1.35 

Peas 

Petit  Pols    2.25 

2s  Extra  Fine  Sifted   2.00 

Standards    1.35 

2s,    Soaks    1.00 

Tomatoex 

3s,  Solid  Pack    1.30 

3s,   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   1.35 

2%'s,     Solid     Pack  w'th 

peppers   No  quotation 

2%s.   Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree   No  quotation 

Misce]laneou» 

Artichoke   2%s  $ 

Carrots.  2s   1 

f'abbage.   2s    11 

Turnips  .gal   4.00 

Spinach.  2s    1,35 

Spinach,  gal   4  00 

Beets,  2s    1.05 

Hominy.  Great  Western,  3s...  1.15 

Hominy,  Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.60 


Van  Camp's  Strawberry  Beets, 

No.  3,  cans,  2  doz  to  case.  .  1.90 

Van  Camp's  Golden  Pumpkin 
and  Marrow  Squash,  No.  3. 

2  doz  in  case,  per  doz   1.40 

Same,  No.  8  j....  3.70 


Department  s. 

This  Dept.  is  corrected  by 
Cudah.v   &   Co.,    Swift   &  Co. 

PROVISION. 

HAMS 

Eastern  Standard,  .lx-20  10% 

•  15-16  16% 

"  12-14  16% 

Picnic  Hams   11% 

Uoileu  Hams. 

Skin   1111   2i  % 

Skin  on   26% 

Breakfa.st  Uurou 

Eastern    Standard,    C-S  21% 

8-10..  .20 

10-12  19 

IIiikIIhIi    Cured  Baron 

eastern   Cure,    8-10   18 

Eastern   Cure.    8-10   18% 

Dry  Sail  Bacon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light  Belly   16 

Extra    Light    Belly  16% 

Bacon  Backs   .  .14 

Bacon  Bellies  15% 

Dry  Salv  MeatM 

Sides   131^ 

Bellies   13% 

Backs   13 

Fat  Backs  12% 

Barreled  Pork 

Bbls.  Va-bbls 

spare    Ribs  $ 

Family     Pork   21.50  11.25 

Clear  Pork   24.00  12.50 

Big    Pofk   26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

Family  Bed"              m.50  5. 75 

Ex.  Family  Beef..  11.00  fi.00 

Beef  Tongues.  .  ..  23.00  12.00 
Pirs  I<eei 

Tierces,    ahmit   300    Yb  Sls.00 

Barrels,    about    200    lbs....  13.50 

%    bbls.   about   SO   lbs   5.50 

Kegs,  about  25  rbs   2.50 

Kits,    a   hnnt    15   lh»  I  "5 

Pure  Leaf  Lard 

Tierces,  about  350  lbs.  net.... 11 

%    bbls.   about   100   lbs  11% 

S0-lb.  Wood  Tub.  SO- lbs,  net.  11% 
60-lb.  Wood  Tub.  60  lbs.  net. II1, 

20- lb.  "Wood  Tubs  .-..11% 

50-lb.  Hans,  one  to  a  case.  .  .  .11 ''i 

20-lb.  Cans.  4  to  case  11% 

10-lb.  Cans.  6  to  a  case  11  34 

5-tb.  Cans,  6  to  a  case  11% 

3-lt>.  Cans.  20  to  a  case  12 
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Golden  Gate  Lard. 

Tierces,  about  370  Ib.  net 
]/4  bbls,  about  150  rb.  net 
50-Ib.  cans,  2  to  a  case 
20-tb.  cans,  4  to  a  case 
10-Ib.  cans,  6  to  a  case 
5-lb.  cans,  12  to  a  case 
3-tb.  cans,  20  to  a  case 
20-tb.  wood  baskets.  . .  . 

60-lb.  tubs   

SO-tb.  tubs   


.11 

.ll'/i 

.11% 

.11% 

•  11% 

■  11% 

.12 

.11% 

.11% 

.11% 


Compound  l.urd 

Tierces,  about  360   tbs.,  net..  OS  % 

50-Ib.  cans.  1  to  a  case  0S?i 

10- tb.  cans,  6  to  a  case  09", 

5-Ib.  cans,  12  to  a  case  00% 

3-Ib.  cans,  20  to  a  case  09  ','2 

'"Arrow"  Compound. 

Tierces,  about  370  lb.  net.. ..08% 

50-Ib.   tins,  2  to  a  case  0S% 

V2    bbls,   about   150   lb   net....  10'/, 


50-rb  tins,  1  to  case.. 
20-tb  tins.  4  to  case.  . 
10-Ib.  tins,  6  to  a  case. 
5-Ib.  tins.  12  to  a  case. 
3-lb.  tins,  20  to  a  case. 
>0-1b  wood  bkts,  20  tb  net.. 10% 
60-lb  wood  h::*.3,  60  It)  netl0% 
SO-tb   wooa  "  ■*»  net.. 10% 


.10% 

•  10& 

.  .09 '4 
.  .09% 
.  .09 


r»i>-rb  Cans 


(5 

Beechnut   racking  Co. 

Beechnut   Sliced    Bacon   and  Beef 
In  Glass. 


1    doz  No.    1   Jars  $3.25 

Brie    r>rand   Chipped   Beef  In 
i  llass.  1  doz  No.  1  Jars.  .  .  .  2.60 
5  case  lots,   less  R  per  cent 
Van  Camp  Packing  Co. 
Boned  Chicken,  No.  %  Cans. 

1   doz.  in  case,   per  doz   2.90 

Same;   No.    1   5.15 

Boned   Turkey,    No.    %   2.90 

Same    5.15 


Department  !».  CANNED  MEATS. 

This  Dept    Is  corrected   by     Cuduhy  &  Co.  


ALL  PRICES   ARB   PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef  (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Baccn  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Reafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 


Chorf  ~ns 


C 


1  25 
1  25 
1  55 


1  25 

2  10 
2  40 
2  35 
2  50 


1  65 
1  45  ' 
1  45  I 


2  25 
2  25 
2  60 
2  75 
2  25 


H  - 


7  50 
20  00 


No.% 
95 


1  55 
1  50 
1  50 

1  50 
75 
75 
75 

2  60 

95 
95 
95 
SO 

no 

90 


90 
85 
1  00 


1  65 
1  SO 


No.l%|  No.  2 
6  25  I  7  50 


No.  3 
Tin  = 
|1  or  2 
|Dz.  \ii 
I  Case 
1  80 
1  80 
1  80 


16  75 


No.1% 
5  50 


2  20 
1  65 


2  90  I  

No.2%|  No.  3 
9  25  |11  25 
I 


2  40 
2  50 


2  50 
2  55 


l« 

Depurtiueiit  10. 
HSU  AND  CUEESE. 

I'his  Dept    Is  corrected  by 
IVlcliind    Bruit. ;    KoethllHlierger  & 
GrusBoff. 
KiinnIuu  Cuvlar. 

Per  doz 

1-tb.  cans,  2  doz.  in  case.  ... $17.00 
!%-lt>.  cans,  2  doz.  in  case..  9.00 
Vi-tb.  cans,  5  doz.  in  case..  5.00 
%-tb.  cans,  6  doz.  In  case..  2.75 

White    Label    Brand  none 

CHEESE 
Foreign  mill  Doiuextlc. 

new 

New  York  State  Factorj 

Cheddars,  June  make     ..  19% 

Twins,   June  make   19% 

Triplets    20 

Cal.  State  factory  flats.  ...  17-19 
Cal. State  fctry.  Young  Am.  .  1S-20 

Jack  or  Monterey   21 

Brick    Cream   20 

Limburger,    Eastern,    tb...  19-20 

Swiss,,  imported,  lb   29 

Domestic   Swiss   20-21 

Roquefort,    lb   40 

Gouda,  per  tt>   27 

Sap  Sago    22% 

Pineapples.  Eastrn.  6  In  cs,  cs.  3  50 
Pineapples.  Eastn,  6  in  cs.  sml  2  55 
P'ffr'd  Edam,  small    34-35  pds 

per    case    of    12   8.25 

P'ffr'd  Edam,  med  38-40  8.75 

Do.  Edam,  large   44-45  9.50 

Fancy 

Camembert,  Brie,  Roquefort 
and  Gorgonzola.  jars... none 

Parmesan  C  &  B,  sml  bot 
doz    3  00 

Parmesan  C  &  R,  Ige  bot. 

doz    5  00 

BnyltV 

Small  M>-tt>  1  Tb.  ,2%.-tt>  5-lt> 
Deviled  Cheese 

$1.00.  $2.2T>.  $4.00,  $5.00.  $9.00 
After  Dinner  Cheese: 

$1.00,  $2.40,  $4.00,  $4. SO.  $7.50 
Roquefort  Ch<=ese: 

$1.00  .$2.40,  $4.00  ,$4.50.  $7.50 
MsioLnren  Imperial  Cheese  Co. .Ltd 
Imperial  Cheese — 
Club  size.  2  doz  Jars,  doz  ...ft. 26 
N'o.  1.  size.  I  doz  Jars,  doz  .  2  SO 
N'o.  2  size.  doz  jars.  doz.  .  5.25 
No.  3  size.  %  doz  Jars.  doz.  .10.60 
Individuals.  5  doz  jars.  doz..  .85 
Roquefort  Cheese — 
Small  size.  2  doz  jars.  doz.  .  1.76 
Large  size.  1  doz  jars.  doz.  .  3.25 
Individuals,  5  doz  Jars,  doz  .  .85 

SALT  FISH 
Iticiflc  CodflMh 

Bundles,    per    lb   04% 

Case,  selected,  per  lb   5 

Boneless,  30-tb.  boxes.  Ib.... none 
Boneless,  4fl-Ih.   boxes,   tb  .  . .  .  7  % 

Boneless.  Srtips,   per  tb   7 

Boneless  Blocks,  per  Ib   s 

Boneless  Tablets,  per  Tb .       .  .  8 
Boneless  Middles,  per  lb...   .  7\A 
Boneless  Middles,  ex.,  per  Ibi.11 

Uantern  Codflnh 
■'.en     Georges.    S    fish    to  cetll.OQ 
Gen.  Georges.  12  fish  to  cs.  .  10.00 

Geo.  Cur.  Cod.  case   9.50 

Geo.  Cur.  Cod  .40  fish  to  cs  8.00 
Gen.  Geo.  Middles.  60  fish...  16 
Gen.  Geo.  Table ts,36  fish  1 1  % 
Gen.  Geo.  Blocks.  40  fish  11% 

Shredded  CodflMh 
Hea  rdsley's    shredded.  2 

dnz.    in   case   l.Ofl 

IVnrwrelnn  Jlncki-rrl 

Bloater.    120-130    fish  Done 

Bloater.  %-bbl..  60-65  fish.. ..none 
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No.  1,   150-160  flub.   50.00 

No.  1,  75-S0  Ash   26.00 

No.  2,  220-240  fish   39.00 

No.  2,  110-120  fish   20.50 

No.  3.  300-350  fish   30.00 

No.  3,   150-175  fish   16.00 

No.  4,  400-  1 40  Huh.  bbl   28.00 

No.  4,  200-220  fish   15.00 

irUii  Mackerel 

No.    l.   200-220  fish  none 

No.  I,  80-90  fish  none 

No.  2.  325-350  fish  none 

No.  2.  130-140  fish  none 

No.    2,    475-500   Hah  none 

No.   2,    180-190   fish  none 

No.   1.   10-Ib  kits.  15-16  

No.    2,    20-22    fish   1  10 

American  llloatera 
Shore  Bloaters,  115-120  flsh.nont 
Shore    Bloaters,    45-50    fish.. none 
Extra  No.   1,   120-130  fish.... none 

Extra  No.   1,  50-55  fish  none 

No.  1,  140-150  fish  none 

No.    1,   60-65   fish  none 

No.    2.    130-140   fish  26  61 

No.  2,  55-60  fish  11.0* 

No.    2.    140-160   fish  none 

No.  2,  60-65  fish  none 

No.   2,   160-180   fish  none 

No.    2,   70-80   fish  none 

No.  2,  1S0-200  fish  none 

No.   2.   80-90   fish  none 

In  Kltn 

Extra  Mess,  7  to  8  fish  each.. $3  00 
No.  1,  kits,  8-9  fish  or  15- 

17  flsh    1.40 

No.  2,  kits,  S-9  or  20-22 

flsh    l.tt 


Salmon 

King,    bbls  none 

Oregon  Silversides,  bbls.  13  00 

Alaska  Red.  bbls  13  00 

Alaska    Red.    %-bbls.  100 

tbs    7  25 

Alaska   Red,   kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

10-Tb    1  40 

Tongues    and  Sounds, 

M:-bbls.    RO-tb  11  60 

New  Herring,  Pack  1907  

Ex  Slctd  Mixed,  bbls  17.00 

 %  bbls   9.00 

 Keg    1  20 

Cheaper  grade,   mixed,  bbl.. 15. 00 
"     %  bbl.  .  8.00 

Keg    90 

Ex  Selected.  Mllcher.  bbl  19  00 

"     %  bbl  .10.00 

"     Keg    1  3b 

Cheaper.  Mllchner.  bbl  17.00 

Vt  bbl   9  00 

Kegs    I  no 

Labrador,  round.  160  flsh...  B.St 
Labrador  Split,  per  %  bbl..  (.St 
-"Inc.     U-bKI    i  ii 

Smoked  Flnh 

^eptune.    Brand.    100s  $2  86 

iepttine.    Brand   50s   1.60 

Vilnty    Brand.    50s   2.26 

floaters.  Grim,  100  box...  $3  00 
lloaters.    Grim..    60    In    box.  1.76 

Bloaters.  Cromarty    J. 00 

Yarmouth.  100  in  box.... 

'-lallbut.  chunks   It 

Herring,  boxes.   Eastern  26 

Herring,  boxes.  Washington  .20 
lerrlngs.    Neptune,  boneless. 

boxes  of  10s.  net   1.3B 

Moir's  Selected   Red  Her- 
rings,  loo's  1.90 

Moir's   Selected    Red  Her- 
rings. 50's    1.25 

Salmon  .per  lb  10  20 

lleardxley's. 
/erring,  boneless,  tins.  dox.  .  1.60 
Herring,   boneless,  small,  doz  1  no 
Herring.     boneless.  vacuum 

tumblers.  2  dox  In  case....  1.96 
Finnan  Hadd'es.  30-tb  boxes 

per   Tb   15 


No.  6 
20  50 


|No.  5 
.  |10  00 


WIELAND  BROS. 


JL"    :<09-311  DAVIS  STREET. 


SAN   FRANC  IR<  <) 


Importers  and  Commission 
Merchants 

SPECIALTIES — Imported   and  domestic    Swiss   Cheese.  Llmburfer. 

Brick  Cheese.  Edam.  Roquefort,  etc.;  Mackerel.  Codfish.  HoIIaM 
Herrings,  Olive  Oil.  Spanish  and  California  Olives,   all  kl»ds  m' 
Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German    Breakfast   C*'»»e.    e»  v 
Camenbert,   Schloss.   Kronen  n-A  V«ufch«t«l  <  h«»« 


K6 


THfe   RETAIL  GROCERS'  ADVOCATE 
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P.  it  .id  Fish. 

Per  doz 

Potted   Crab   $1-85 

Kipper  Paste    1.00 

Anchovy   Bloater   Paste   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,   fancy   pots  4.75 

kippered  Herrings,  Marshall's  1.90 
Kippered    Herrings,    Moirs...  1.90 

Department  11. 

CANNED  FISH. 

This   Dept.   is  corrected  by 
Sussnmn,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in   oil,   2  doz 

pis  .  in  glass,  doz   5.00 

Anchovies.  2  doz,  Yi  pts,  dz.  3.00 
Uloaters,    Yarmouth   C.  & 

li.  (loz  4.50 

Codfish    Balls,    2-tb  tins 

per.   doz   2.25 

Kola,    Hamburg,    in  jelly, 

1-Iti    (ins    2.35 

Gels,  smoked.  1-It>,  per  dz.  .  2.85 
Finnan  I  ruddies,  2-lb  ovl.  2.25 
Finnan    iladdies,  l-lb. 

round     per   doz   1.80 

Sardelles.  imp.,'/2-rb  tins....  2.50 
Sardelles.  imp.  in  glass.  3.00 
Sardelles,  dom.  l-lb,  glss  2  25 
Sardelles,  Ankers.  y8  keg  3.00 
Sprats   7.50  8.00 

Mackerel 

l-lb  tins,  50  in  a  case 
2 -It)  tins  ,2  doz.  in  a  case 

Rohl   Label  .l-lb   tins   1.50 

P.  W.,  2-lb  soused....  2.75 
P.  &  W.,  2-  rbmustard .  .  .  .  2.75 
P.  &  W.,  2-nt>  tomato....  2.75 
Underwood.  2-tb  soused..  2.85 
Underwood,  2-lb  tomato.  2.85 
Underwood.  2-lb  mustard.  2.85 
Los  Angeles.  2-lb  soused.  2.55 
Los  Angeles  .2-tb  tomato. 2.55 
Los  Angeles,  2-lb  mustrd.2.55 
Mt.  Desert,  2-lb  soused  .  .  2.25 
Mt.  Desert.  2-lb  tomato ...  2.25 
Mt.  Desert.  1  - TT>  soused..  1.35 
Rlueback,   1-tb.   fresh....  1.10 

)  uoz.,  Is,  flat,  oval   1.80 

I   doz..   flat,   square   1.40 

Crescciil  .Mackerel 

Soused,    lS-oz   tins.    doz.  ......  $1.80 

Tomato,    l«-oz    tins,    doz....  1.80 

.Mustard.    18-oz   tins,   doz....  1.80 

Mackerel  in  Oil. 


Bezler's 
Lemarchand 


3.00 
5.00 


4.00 
7.00 


Salmon 

Alaska  Red,   1-tb.   tins,   doz.. $1.35 

Alaska    Red.   2-lb   none 

Alaska  Pink,  1-tb.  tins  95 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  .none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb.  .   none 

Oi-fgnn  Pink,  2  lb  none 

"  n.t«,  1  ib  none 

Columbia  Riv..  1-tb.  tails..  1.30 
•'iilumbia   Riv.  1  lb  flats  none 

Sa r dines 

Per  case 

French,  %s,  IS  m  m   11.00 

"        YiS,  22  m.  m   15.00 

Portuguese,    Ms.  IS  m.m.... 

YiS,  22  m.  m   12. Ou 

V2s,  30  m.  m.  .  .  .  IS. 00 
Norwegian,  %s,  IS  m.  nil.  .  .  .  9.25 
Sprat? 

French.    Vis.    18    m.m..  7.50 

22  m.m   9  60 

\mericiin  Sardines 

'  'js  pkd  100  to  <-s.   %s  50  to  cs.) 

',    In   nil.   without  key  3.80 

lis  in  oil,  with  key   4.25 

',s  In   nil.   per  doz  60 

'js  In  mustard,  per  doz   .60 

". in   mustard,   case  3.76 

v\  «*  in   mustard,   per  doz  95 

%s  in  mustard,   case   3.40 

Maconochie  Uron.,  Lid  ,  London. 
Kippered  Herrings,  case  of  6 

dz..  No.  1  oval  tins,  per  dz.  ..$1.S0 
Herrings  in  Tomato,   case  of 

6  dz  ,No.l  square  tins.prdz.  l.so 
Flndon  Haddocks,  case  fi  doz., 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved    Bloaters,    case  of  fi 

doz.,  No.  1  oval  tins,  perdz.  I  SO 
SHKT/li  FISH. 
\  hnlnneH 
i  Hr,7  in  cs   with  shells,  cs  6.00 

i 
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Clams  unil  Claui  Juice 

doz 

Doxsee    Clams,    l-lb    tins.  ... $1.85 
Dt  xsee  Clans  ,2-lb   tins.  2.75 
D<  tsee  Clai.    juice  ,1-lb..  .»u 
I J «    see  ClJ  .       nice  ,2-iU       i  " 
B&M  Duncn  Clams,  tlat  1.37^ 

Underwood  Clams,  l-lb   1.05 

Underwood  Clams,  2-lb   1.65 

P.  &  W.  Clams,  l-lb  tins....  1.35 

P.  &  W.  Clams,  2-lb  tins   1.65 

Oxford  Clams,  1  -  rb  tins  95 

Oxford    Clams,    2-lb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,  Yi  pts  2.40 
Crabs. 

Hal.  4  doz.  per  doz   2.26 

Winced.    Vfcs  flat,   4   doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

LoliMtc  r* 

Doz 

Picnic  tails,  4  doz.  per  doz.  .  3.00 
Picnic  flats,  4  doz.  per  doz.  .  2.S0 
%-lb.  flats,  4  doz.   per  doz  .  2. fin 
i   fh  flats.  4  doz.  per  doz.  .  .  .  1.40 
Oj-wterw 

'vsters.    Selects.     I?    07.  J3.2« 

Oysters,  Selects.  6  oz   1.90 

lysters.    Standard.    in   oz .  . .  .  2.35 

Ovsters.  Stand.-irn.  5  oz   1.35 

Ovsters.   Standard.    S   oz   2,10 

■-ivster    standard     4    oz       ...  1.15 
ClirlitifiN. 

Shrimps,    pickled.    1-Th   $1  35 

Ounbir's  Picnics.  1-Th.  doz.  .  1  3-> 
r>rirle  of  the  Onlf.  1-th.  doz..    J. ST 

Hunhar's    It^-rn.    doz   2  35 

Pride  of  the  Onlf.  1V2-fb.  dz  2.30 
Pickled  Shrimp.  1-lb.  doz.    ..   1  35 


department  12. 

SPICES  AND  EXTRACTS. 

This   Dept    is  corrected  by 
A.  Schilling  &  Co.,  Wellninn,  Peck 
&  Co. 

In  Original  Packages. 

Pepper.   Rlack  1*     -  18 

Pepper.  White   25  30 

linger   13'  19 

linger.  Gen  Jam  1 ".  21 

Cinnamon.  Ceylon.,..  22  25 
Cassia  .  .  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel  Leaves,   in  small   lots,  10 

E.  McIIhenn.v'R  Son. 
Powdered  Tabasco  Pepper,  cs 

.2  dz,  No.  V*  tins,  dz   2.4  0 

Same,  box,  1  dz  No.  Vs  tins,  dz  .96 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.   %  tins,  doz  96 

Paprika. 

1  oz,    doz.  .  1.00|16  oz.  doz.  .  7.75 

2  oz.    doz.  .  1.50|2  ><,  -lb  tins. 

4  oz.    doz.  .   2.75|5-tb  tins.  .  . 

5  oz.    doZ.  .   4.501  3ulk.    tb  .  .  . 

MUSTARD. 

Col  man's.    %s,   per  lb...  52 

'^olman's.  V£s  .per  lb  48 

"V-lman's  Is.  per  tb    4^ 

■ 'ol man's  5s.  per  Tb   4  3 

Durkees  %s.  per  doz   65 

Hurkees    i',s.   per  doz  1  30 

Schilling's  Best,  small,  doz..  .5n 
Schilling's   Best,    medium,  doz  1  3? 

Prepared. 

'  ouit    Freres,    per    doz   2  25 

Imua'lnn  Freres.  per  doz  .  70 
DusseldoiT"    1   doz  Ji'.s.   case  1  SO 

F.ddy's  Snlnd.  >.r»all  90 

Kddy's    salad     medl^'n         .  .  1.35 

Fddv's  large    2.00 

Webhs.   2  doz    cs  ,  J35 

'Irlnz.    2   doz.   cs   1.2b 

FLAVORING  EXTRACTS 

Schilling's  Rent. 

Triple  Strength,  Pure  and  Un 

colored.  Sprinkling  Tops, 
full  Measure     Never  sold  In  bulk 
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Department  12. 


SFIUES  AM)  FLAVORING  EXTRACTS. 

Schilling's    Rest    Spices  —  Na   ture's  Best. 

Square  Tins.    Nev    er  Sold  in  Bulk. 
Sinai!    medium,  large  size  have  sifting  tops  except  Mus  ard. 


Pepper   

Mustard   

Ginger   

Allspice  ....... 

Cinnamon 

Cloves   

Nutmegs   

Mace   

Cayenne   

White  Pepper   .  .  . 

Sage   

Thyme   

Marjoram   , 

Savory   i, 


Small 

Medium  Large  Ex.Larire  Hotel 

size 

size 

size 

size 

size 

per  doz 

pr  doz 

per  doz 

pr  doz 

pr  tin 

.75 

1.20 

2.20 

3.75 

.78 

.SO 

1.35 

2.40 

4.00 

.86 

.75 

1.25 

2.25 

3.90 

.81 

.75 

1.10 

2.00 

3.50 

.7  if 

1.35 

2.30 

4.35 

7.75 

2.00 

i.io 

1.90 

3.60 

6.60 

i.ii 

1.60 

2.75 

5.25 

10.00 

2.00 

1.75 

3.00 

5.75 

11.50 

2.15 

.90 

1.50 

2.75 

5,00 

i.io 

2.00 

3.76 

6.76 

1.60 

.75 

1.25 

2.25 

3.90 

.81 

.85  , 

1.40 

2.60 

4.76 

.87 

.95 

1.75 

3.25 

5.75 

1.26 

.85 

1.40 

2.60 

4.75 

.87 

.0  doz. 

4  doz. 

2  doz. 

2  doc. 

1  do*. 

21  lbs. 

24  lbs.  23  lbs. 

38  lbs. 

r>4  lbs. 

Folget's  Golden  Gate  Ground  Spices. 

High  Grade— High  Price. 

%-tb     H-rt>       Yi-tb  l-rt> 

per  dz    per  dz  per  dz  per  dz 

Net   Weight  I  doz      4  doz  2  doz  2  doz 

to  cs      to  cs  to  cs  to  cs 

Pepper   75        1.16  2.15  3.65 

Mustard   75        1.15  2.15  3.65 

Ginger   75        1.15  2.16  3.66 

Allspice   70        1.10  2.05  3.50 

Cinnamon    1.30        2.25  4.25  8.15 

Cloves   90        1.50  2.75  4.95 

Cayenne  90        1.50  2.75  4.95 

White  Pepper   95        1.55  2.85  5.10 

Nutmegs    1.60        2.65  5.16  9.76 

Mace    1.75        2.90  5.40  10.25 

Sage   65        1.05  1.95  3.35 

Thyme   70        1.26  2.35  4.35 

Marjoram   85        1.40  2.60  4.80 

Savory   70        1.25  2.35  4.36 


2%-Ib 
per  dz 
2  doz 
to  cs 

.29 

.29 

.29 

.28 

.66 

.40 

.40 

.41 

.71 

.76 

.21 

.32 

.38 

.32 


6-tb 
per  dz 
1  doz 
to  cs 

.28 

.28 

.28 

.27 

.64 

.89 

.39 

.40 

.70 

.74 

.20 

.31 

.36 

.31 


Lemon  Vanillic 
and  and 
Others  Ros<- 

1  OZ....1.30  1.8018    oz..  7.25  11  0(1 

2  OZ....2.00  3.00]l6  oz.,14.00  21  :>u 
4  oz.  .  .  .  3.75  6.75|?2  oz.  .  27  00  12  no 
6   oz  .  .   6  60  K  6"1 

Folger's    Golden  Gate. 
High  Grade — High  Price. 


Vanilla 
and 

Rose 

oz   1.601 

oz   2.501 

oz   4. 75 1 

oz   6  75 

oz   9 .001 

oz  16.50116  oz 

oz   32.00'32  oz 


Lemon 

and 
Others 
.  .  1.25 
..  1.86 
..  3.45 
..  4.75 
OZ  fi  50 

1 2  no 
23  no 


oz.  . 

oz.  . 


Folder's  Golden  Gate. 

Guaranteed  Pure. 

4  oz,  gr  16.00|2%  pat,  dz.10.00 

6  oz,  gr.  . .  .  22.60IS  pat,  dz.  .  .12.60 
8  oz,  gr.  ...  28.00|4  pat,  dz...l6.00 
12  oz,  gr... 41.00B  pat,  dz...20.nn 
18  ox.  rr...  53  00110  pat.  d»..K»»« 

CRESCENT. 


Per  doz 
tins...  6.60 
tins...  9.00 


Vi-Ib  tins..  .66  3-Tb 
%-rb  tins.  .  1.25  B-tb 
l-lb    tins...  2.00 

Rumford    Baking  Powder 


Depiirtinent  13. 
IUKIXG  I'OWDEK.  ETC. 

This  Dept.   is  corrected  by 
William  ClulT  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Royal 

1  cs  5  cs  1  Ocs 
%  lbs  cans.  $1.38  $  1.36  $  1.34 
6  oz.  cans.  .  1.92  1.89  1.87 
V2  lb.  cans  2.5  7 
3.82 
4.9? 


2.52 
3.75 
4.S5 
11.40 
1  3.3-1 
21.90 
of  i 


2.50 
3.72 
4.80 
11.28 
1  3.20 
21.6S 
%  if 


Per 

Yz  lb.    can,  2 

dz  in  box 
1-tb.   can,  1 

dz.  in  box 
3-Ib.  can,  y2 

dz  in  box 
5 -lb.  can,  V2 

dz  in  box  12.50 


doz. 


1.40 


2.80 


7.50 


12  oz  cans 

1  lb  cans. 

2  V2  lbs  cans  .11.65 

3  lb  cans.  .  13.60 
">   lb  cans.  .  22. 35 

An    extra  discount 
packed  in  barrels 
Trophy 

4  oz.,  doz..  1.10|2V4  lb.  doz.  9.0(1 
8  oz.,  doz..  2.0016  lbs.,  doz.. IS  On 
16  oz..  doz.  3  50|  10   lbs.  doz. 31  5n 

Sun  ItakinK  Powder 
16    oz.    doz.  $3  :10'4    oz     doz      1  2r 
8    oz.    doz.  .  2.20! 

Schilling'.*  Rent. 
Never  sold  in  hulk 

4  oz,  gr. -.  .16.50|  H  lb.,  doz.. 10  5n 
fi  os.  gr      .22.5018   lbs.  doz.. 12. 00 

5  oz,  pr.    .  .?3.00|4    lbs.   doz.. 16. 00 
12  oz,  gr...  41.00|  6   lbs.  doz 
16  oz.  gr.  .  .  53. 00|1 0  lbs.  doz 


20.  on 

39  00 


I. ess  5  per  cent  in  5  case  lots. 
One  case  y2s  or  Is  free  with  li? 
case  lots. 

K.  C. 

10  oz..  dz.  .  .90|50  oz  ,  dz..  4.25- 
15  os..  dz.  .  1.35k"  oz.,  dz.  .  6.501 
25   oz..   dz..  2.15| 

I'uro  ^ream  Turtnr. 

100- rb  hbl?  .27|6-tb  tlns.dz  2,65 
50,  25-tb  bx  28|1-Ib  tins,  dz  5.50 
5-  IT.  tins.tb  .  .401 

SODA. 

Churches  ,A.  &  H.,  30  or 

fit1    l's   os  y4 

Same,  60   l£s   or 

Dwight's  Cow  Brand.  60 

Is   06% 

Same.   60   >&s  os  Yt 

(12-oz.  pkg.  %c  more;  8-oz. 
package  V,c  more;  5  c»  lot*, 
'.4  c  Ions  >   <  -- 
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Department  14. 
FARINACEOUS  GOODS. 

This  Dep...  is  corrected  by 
Wellman,  Peck  &  Co.,  Port  Costa 

Milling:  Co. 
Miscellaneous  Fleurs 

Bbl 

Port  Costa   $5.40 

Globe,   A  1   5.40 

Sperry    5.43 

Golden  Gate    5.40 

Drifted  Snow    5.40 

Crown    5.40 

Peacock    5.40 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra   5.26 

Colonial    5.20 

White  Navy    5.20 

Success   5.2  0 

Mission    5.20 

Triumph    5.00 

Bear   5.00 

Bonanza    5. 00 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5.00 

Rye  Flour    5.20 

Rye  Meal   5.00 

Whole  Wheat  Flour   5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  2a  $3.85 

"        "        family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3  00 

Quaker  Puffed  Rice.  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egrg-O-See,   36  Is,  per  case.  .  2.85 

E-C  Corn  Flakes,  36  Is,  case  2.86 

5  case  lots  either   2.75 

DEL  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood  8.50 
Del  Monte  Rolled  Oats.,  sacks, 

2  90-lb   8.00 

Alta  Mills  Rolled  Oats,  wood  S.00 
A  Ha  Mills  Rolled  Oats,  sacks, 

2  90-tb   7.50 

Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled   Wheat,  2 

75-tb  sacks    3.80 
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Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3.S5 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s..  3.S5 
Semola   or  Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats,  36  2s  3.60 

Primrose  Wheat,   36  2%s....  3.85 

Farina.  24  cart»ns,  1-lb   ....  1.80 

American  Milling:  Co.'s  Cereals. 

Per  Bbl 

Colonial  Ex.     Cream  Rolled 

Oats,   180   lbs.,    (wood) .  . .  .37.26 

180   lbs.,   90-lb   sacks   6.76 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.180 

lbs.    (wood)    6.75 

ISO  lbs.,  90-lb  sacks   6.25 

Bohemian  Rolled   Oats,  180 

lbs.    (wood)    6.00 

180  lbs.,  90-lb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-lb  sacks)   3.80 

Colonial  Granulatid  Hominy, 

200    lbs    (wood)   7.76 

Colonial  Steel  Cut  Oat  Meal, 

200   lbs.    (wocd)   8.26 

Brewster's  Pat.  N.  T.  Buck- 
wheat Flour,200   Ibs(wood)  8.26 

Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.76 

Colonial  New  Process  Buck- 
wheat  Flour,200   Ibs(wood)  8.25 

Cage  Goods. 

Cclonial  Ex.     Cr«am  Rolled 

Oats,   36   2-tb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,   24   3-Ib   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-lb    pkgs.    to   case   3.26 

Port  Costa  Milling;  Co. 
Golden  Poppy  Oat  Flakes, 36  2s  3.60 
Encore  Pancake  Flour.  36  2s.  3.60 
BJncore  Buckwht  Flour,  36  2V2s  5.75 

MISCELLANEOUS  PACKAGE 
CEREALS. 

(All  prices  net.) 
Crape  Nuts.  1  &  2  doz.  per  dz  1.35 
Breakfast  Gem,  case    3  doz...  3.25 
Wheatine.  36  2s.  per  case....  3.30 
Violet  Pancake  Flour,  36  2V2s  3.60 

Violet  Oats,   36  2s   3.60 

Germea,  20  4-tt>.  pkgs,  per 

case    4.10 

Germea,  20  2-rt>.  pkgs  per 

case   i  . .  .  .  3.20 

Flaked  Rice.  24  l's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina.  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vltos, 

36   2s   5.10 


STERILIZED  MEALS  IN  CARTONS  PUT   UP  BY 
LOCAL  MILLS. 


ALL  NET 


Rt'l 
Pr 
Pkg. 


Buckwheat  Flour   |36-2  Ibs.|$3.75|15c 

Buckwheat    Flour   |2 0-5  tbs.|  5.00|30c 

Corn  Meal.  White  or  Yellow.  ...  |36-2  tbs.  |  2.50110c 
Corn  Meal,   White   or  Yellow.  ...  1 2  0- 5  lbs.|  3.40|25c 

Cracked  Wheat   136-2  lbs. |  3.75|15c 

Cracked  Wheat   |20-5  tbs.|  4.S0|30c 

Graham  Flour   136-2  tbs.|  3.00|10c 

Graham  Flour   |20-5  Tbs.j  4:10|25c 

Hominy,  Large   |36-2  Ibs.j  3.70|15c 

Hominy,  Large   |20-5  tbs.|  4.80|30c 

Hominy,   Small   |36-2  Ibs.j  3.70|15c 

Hominy,   Small   |20-5  lbs.|  4.80|30c 


Oat  Meal,  Granulated   , . .  . .  [36-2  tbs. 

Oat  Meal,  Granulated  .  . 
Steel  Cut  Oatmeal,  A.  B. 
Steel  Cut  Oatmeal,  A.  B. 

Pearl  Barley,  1,  2,  3  

Pearl  Barley,  1,  2,   3.  .  .  . 


20-5  tbs.|  5.00|30c 

36-2  lbs. I  4.S5I20C 

20-5  lbs. |  6.40|40c 

Rice  Flour   (36-2  lbs.|  6.20|25c 


20-5  lbs. 
36-2  lbs. 


3.75[15c 
4.S5|30c 
3.85|15c 


20-5  lbs. |  8.20155c 

36-2  lbs. |  3.70|15c 

20-5  lbs. |  4.80|20c 

36-2  lbs. |  3.70|15c 


Rice  Flour 
Rye  Flour 
Rye  Fldur 
Rye  Meal 

Rye   Meal   |20-5  tbs.|  4.S0|30c 

Split  Peas,  Yellow  or  Green  1 36-2  Ibs.|  4.55|15c 

Split  Peas,  Yellow  or  Green  |20-5  tbs.|  5.90|40c 

Whole  Wheat  Flour   136-2  lbs. I  3.15|10c 

Whole  Wheat  Flour   J20-5  tbs.|  4.00|25c 

Gluten  Flour   [36-2  Ibs.|  4.50]15c 

Gluten  Flour   [20-5  lbs.|  6.20]40c 

Farina   |36-2  lbs.|  4.10115c 

Farina   |20-5  Ibs.|  5.50].30c 

Lightning  Tapioca   |24-l-lb.  |2.20|15c 

Cardinal   Crushed   Oats,    Premlum|20-5  Ibsj  4. 25) 
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Cream  of  Wheat.  36  2's.  .  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2s    2.90 

Malta  Vita,  36  l's    4.00 

Our  Mother's  Mush.  36  2s....  2.80 

Twin  Bros.  Mush,  36  2s   2.90 

H.   H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes,  36  2-tb  2. NO 
White  Rose   Wheat  Flakes. 

20    5-Ib.)    4.70 

Carnation  Wheat  Flakes 

20  5s    4.90 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2  s    2.60 

-N'utro,  9s   2.80 

Wheaton,  9s    5.20 

Grape  Nuts,  No.  22.  per  doz  1.35 

Morning  Meal,  per  case   2.90 

Olympic  Wheat  Hearts,  24  5s  4.75 

Olympic  Wheat  Hearts,  48  2s  4.75 

Cake  Pastry,  20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam,  36  2s    3.25 

Encore,  36  2s   3.80 

Olympic  Pancake  Flour.  24  4s  4.45 


II.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-It) 
SS'r  3SED   jad  'sSjid 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Korn  Kinks,   36   2s   2.85 

Force    4.50 

Fi  eight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
pir  cent  on  5  case  lots 

NATURAL   FOOD  CO. 

Shredded   Wheat   Biscuits,  50 

package  cases    5. 00 

Triscuit.  36  package  cases.  .  .  2.50 

RALSTON  MILLS, 

Ralston   Breakfast  Food 

3u    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Ralston  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s   2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    3.75 

Ralston  Whole  Wheat  Fir 

4    V4.a   5.50 

Fari»»ceous  Goods  in  Sacks 
Manufactured  by  Local 
Mills. 

Per  Bbl 

Ex  Cream  Rid  Oats.  ISO  tbs.  $7. 2." 
Ex    Cream  R'lld  Oats.  ISO  tbs. 

(90-tb.    sacks    6.75 

Rolled  Oats.   180   tbs   6.75 

Rid  Oats.  (90-lb.  sks),  180  tbs  6  25 
Rolled  Oats.  ISO-lb.  bbls.  .  .  .  6.00 
Rolled  Oats.  90-tb.  sacks  .  5  SO 
Pearled  Rolled  Wheat.  150  tb  .  4. SO 
Pearled    Rid    Wheat  (75-tb 

sacks).   150   tbs   4. 20 

Granulated   Hominy,   bbls  ...  7.75 

Pearled  Hominy,  bbls   7  2? 

New       Process  uuwiium: 

Flour,    bbls    8.26 

Steel-Cut  Oatmeal.  "A"  (fine) 

"B"(medlum).  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.   New  Process 

Buckwheat   Flour,    bbls.  .  .  .  8.25 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-31,!.-™.  pkgs.  In  cases..  3.80  1 
Self-Raising  Bckwheat  Flour 

24-3  tb.  pkgs.  In  cases.  .  .  .  3.80 
Farina.  24  1-Ib.  pkgs  in  cases  1.60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-tb.    pkgs   in   cases   3.60 

Pan-Cake  Flour.36  2-tb.  pkgs 

in  cases    3.80 

Per  100  tbs.  In  10-tb.  sacks. 
Buckwheat    Flour.    Plain .  . .  .  $4  00 
Buckwheat    Flour.    Extra....  4.30 
Bckwheat   Flour. New  Process  4.3^ 
Bckwheat  Flour.  Self-Raising  5  40 
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Oatmeal,  plain    4.10 

Oatmeal,  extra    4  30 

Oatmeal,    steel-cut    4.30 

Oat  Groats   4  30 

Pearl  Grits    3.85 

Pearl  Barley.  No.  1   5.40 

Pearl  Barley,  No.   2   6  40 

Pearl   Barley.   No.   3   6.40 

Split  Peas,  Yell.  .0. . .  .w   6.00 

Split  Peas.  Green    6.60 

Rice    Flour   7.20 

Rolled  Oats.  7-tb  &  10  tb....  4  30 

Rye  Flour    3.40 

Rye  Meal    3. 20 

Wheat     Meal    3  40 

Pearl   Barley.   No.   1,   25  and 

50-lb.  boxes    6.40 

Split  Peas,  Yellow.  25  and  60- 

Ib.  boxes    5.00 

Split  Pees.  Green.  25  and  60- 

Ib.  boxes    6.50 

25-tb.  sacks  deduc  10  cents  per 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  per 
cwt.   from   price  of  10s. 

PASTES 

Imported. 


Crown  Macaroni. 25  Is.  pr  pkg  .12 
"    Spaghetti,    25  Is,  pr   pkg  .12 
Vermicelli.  25  Is.  pr  pkg1  12 

Imported  Style. 

Bellac  Macaroni,  25  Is.  pr  pkg  .10 
"  Spaghetti.  25  Is.  per  pkg  .10 
"  Vermicelli,  25  1s.  pr  pkg  .10 
"  Alphabet.  25  Is.  pr  pkg.  .  .12 
1  Wash.  Macaroni.  25  Is.  pr  cse  1.83 
"  Spaghetti,  25  Is.  pr  cse.  1  80 
"    Vermicelli.  25  Is.  pr  cse  1  M 

Colilen  Egg. 


Macaroni.  48  5c  packages.  . 

.  .11.80 

24  10c 

.  .  1.80 

Spaghetti.    4S  5c 

.  .  1.80 

24  10c 

. .  1.80 

Noodles,   48  6c  " 

.  .  1.80 

24  10c 

.  .  1.80 

Alphabets.   48   5c  " 

.  .  1.80 

24  10c 

.  .  1.80 

HarrellL 

Macaroni,  cs  4  dz.No.  1  car.  dz  1  20 
Spaghetti. ,cs  4  dz.No  1  car.  dz  1.20 
Vermicelli,  cs  4  dz.  No.  1  cor.dz  1  20 
Alphabets.es  4  dz.  No  1  car,  dz  1  20 
Straight   or   assorted   on  above 


No 
No 
No 
No 
No 


V4.  Extra,  per  box 
1,  Extra,  per  box 
1.  Extra.  25  lbs.  . .  . 
1.  Extra.  50  tbs.  .  .  . 
1,  Extra.  100  Tbs.  . 
CAL.  PASTE  CO. 
Macaroni,    Vermicelli,  Etc. 


.20 
35 
1  00 
2.00 
5  00 


Extra 

No.    1 .  . 

.30 

Extra 

Halves  . 

.18 

Extra. 

15  lbs. 

.60 

Extra. 

90 

Extra. 

50    tbs . 

1  SO 

Extra. 

100  Tb* 

3  60 

Royal. 

24  lib 

Pkgs  

1  50 

Queen' 

s  Tastf, 

12  3-Ib.  pkgs 

2  20 

SAGO   AND  TAPIOCA 

Pearl  Sago   

Pearl  Taploco   

Flake  Taploco   

Minute.  36-%  

Instantaneous. 
Instantaneous. 


 0' 

 06 

 06 

  2  76 

50-ls   6.60 

«6-%   ...  2.76 


Croats   9  00 

Yellow   2.76 

White   2.76 

Ex  Cream  Yellow  3.40 

Ex  Cream  White  3  40 


niirkwhpflt 
Corn  Meal. 
Corn  Meal, 
Corn  Meal. 
Corn  Meal. 

forn  Flour   

Cracked    Wheat    3.50 

Entire  Wheat  Plour   3.20 

Farina    4.20 

Flaked   Pearl   Wht.T-tb&10-!b  3  2<i 

Graham    Flour    S.00 

Hominy,    large    8  40 

Hominy,   small    3.60 

Granulated  Hominy    3  80 


Department  16. 

This  Dept.  corrected  by 
linns  Bros.,  William  C'lulT  Co.,  ex- 

otherwlse  noted. 

RICE. 

Fair  Japan    0b 

Good   Japan    06  H 

Choice  Japan    05% 

Fancy   Japan    06 

Fair   Honduras    05', 

Good   Honduras    06 

Choice    Honduras    06H 

Fancy  Honduras    07 

Extra   Honduras    07  H 

Haas  Bros. 

H.  B.  Fancy  Head   07  4 

Fancy   Head    t% 

Standard  Long  Grain   6 

Island    6H 

Diamond  H  Fancy  Japan....  6 

Oyama  Choice.  Japan   3% 

Standard  Good.  Japan   5  4 

M.  J.  BrandenstelD  *  Co. 

Japan,  Tycoon.  Fancy  Tablets. 50 
Rubicon,  extra  fancy  6.00 
"    M.  J.  B..Double  Dia- 
mond   6  26 
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THE    RETAIL   GROCERS*  ADVOCATE 


Best  Soap  in  Cold  Water  Has  No  Equal  for  Toilet  Made 

When  You  Want  Naptha  Soap  «HHHflBmi2aUHHHC9«H  When  You  Want  Borax  or  White 

-rry  When  in  Need  of  Toilet  Soap  Try  Soap  Try 

A.  B.  NAPTHA  WILD  ROSE  GLYCERINE  CRYSTAL  WHITE 
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Fancy  Head,  Carolina.  . G. 50  7.00 

Louisiana,  Japan   5.50  5.75 

Louisiana     I'engue   5.12% 

Louisiana,  Japan  Banzai   5.00 

Haiwaiian   5.25  5.50 

China,    No.    L,  per 

dbl  mt  6.37y2  6.50 

China,  Mxd,  dbl  mt  4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  MJ B  40  2  »/2 -It) .  .  6.75 
Imp.  Japan  MJB,  10  5-Ib  .  .  .  .  6.75 
Japan  Table  Queen,  33  3-Ib..  6.00 
Japan   Table   Queen,  40  21/£-rb  6.00 

M.  Phillips  &  Co. 
Hermosa,  Ex.  Faney2%  &  D-Ib  7.10 

Fiesta,   t%   and   6-n>   6.75 

Ex.    Fancy   Carolina   T.uo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.   1  Imp.  Japan  <>.2S 

Toyokome    6.00 

Togo    5.85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5.85 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  6.15 

W.  T.  Welisch  &  Co. 

Samurai,  La.,  Japan  

Ito  

Fuji,  La.,  Japan    5.50 

Fuji  Yama,  La.,  Japan  

W   (circle),  La.,  Japan   5.75 

Snow  White,  Caro.  Head   G.50 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin  "  "  2  Mi  &5  to  arrive  7.00 
Honeymoon,  Caro.Head,  2V£&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head  

Tiffin,    Caro.    Head   5.35 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties, 
yuaker  Puffed.  3  doz  to  case.  3.00 

Departim-iit  16. 
LAUNDRY  MATERIALS. 

This  Dept.  Is  corrected  by 
Hans  Bros.,  Wellman,  Peck  &  Co. 
AMMONIA 
tircer'n  Washing  Aniiiiouln 

First    grade   absolutely  pure. 

ISO  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz  .  $1.65 
Qts,  I  doz  to  case,  per  doz.  2.70 
Gal..  V2  doz  to  cs.  per  doz.  4.50 
Greer'n  Toilet  Auiumulii 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  prdz 
Parson's  Household  Ammonia 
(Neutral.) 
Pis.,  2  doz  to  case,  per  doz.  .$  1.75 
Qts..  1  doz  to  case,  per  doz.  .  2.66 
■4  teals,  1  doz  to  case,  per  doz  4.60 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
Washing  Ammonia 
3ta-ndard  Grade 
Pts.  2  doz  to  case,  per  doz..  J  .80 
Qts.  2  doz  to  .case,  per  doz.  .  1.10 

Bluing.  Ball 

Nuremberg.'  A,   V2s.  per  lb  35 
Do  A    D.,   >/2s.  per  tb  .  .  .  .      27  V2 
Do  A    C.  R..  M;3-  per  lb   .      22  M) 
Crown 

Herman   Ves'  per  Tb...l2V6  13 
Do     V,  per    lb.... 14%  16 

Peschamp'B  French,  l's 

per   lb   27% 

Do  li'a.    per   lb.  .  .  .28% 
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ill  ulna,  Liquid 

Common,  pts,  3  dz  to  case..  .85 
qt,  2  doz  to  case.  .  1.25 
■>■.  gal,  1  doz  to  case  2.50 

Borax 

iii-Mule  Team,  l's  cs  of  2 
doz    $2.26 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

JO-Mule  Team,    Vi's  cs  of 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  in  box  09 

Powdered,   25   lbs  in  box...'.  .09 

chloride  of  Lime 

lin.okman's,  l's  per  tt>....7% 

Oo      Vfc's,    per    tb  9 

lilue   Bell,  50  la,  per  lb  6% 

■  >u|    50  Is   ^ 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American.  4  doz  In  case   3.00 

Lye. 

Tomsun's   Red   Seal,   4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case....  3.00 
Babbitt's  Lye,  4  doz  In  case.  .. 3.35 
Metropolitan  4  dz  to  cs..  3  00 
5-caie    lots.  . .  2  90 

Banner.  I  case,  4  doz   3.60 

Blue  Bell.  48  Is   2  85 

Jumbo.  48  Is   1  90 

Golden  Star,  4  doz  to  case..  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   1  4i' 

California,  bbls    1  5'' 

Depart  me  nt  17. 
SOAPS. 

Plus  Dept.  Is  corrected  by 

Weliman,  Peck  &  Co.,  Sussman, 
Wormser  &  Co. 

Peet  Bros.  Mfg.  Co. 

Silk    Soap   $3  35 

A.  B.  Naptha  Soap   4.20 

Crystal   White   Soap   4.00 

Nugget    Soap,    100s   2.50 

iLily  White  (Floating  Bath)..  3.00 
Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in. box  (5c  size)  1.85 
Mechanics,  100  in  box(10c  size)  5.50 
Pine  Tar.  100  cakes  In  box..  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.8C 
Mottled  Castile.bx  1  dz  cakes  4.80 
Antonla  Berti  White  Castile, 

12,  15  or  20  bars  to  box.  .  3.40 
Beau  Ideal,  bx  3,  wraped.  gr.  .  . 5.25 
Attar  of  Roses,  bx  3,  wrped.  gr  5.25 
Elder  Flower,  box  1  doz  cakes  5.00 
Oatmeal,  bx  1  dz  cakes.pr  gr.  4.26 
Wltchazel,  bx  3  cakes,  per  gr  5  25 
Hart'nia  Bouquet, bx  8  wrpd,gr24.00 
Svveot  Narcissus, bx  3, wrpd.gr. 17. 50 
La  Rosa,  bx  3  wrpd,  pr  gr.  . .  .  9  00 
MaJ'tic  Series   Heliotrope  Jasl- 

mlne.Jcky  Clb  Rose.bx  S.wrp  5.25 
Japan  Bouquet,  bx  3.  wrpd,  gr  5.0U 
Wild  Rose  Glycerine,  50s....  3  7", 

Rainbow  Assorted,  gross   5.50 

Carnation,  gross    9.00 

Savon  De  Velerla,  gross   9.00 
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Standard  Soap  Co. 

Gasene,   100    4 

Top  Notch.  100  10  oz   3 

Yellowstone    100   14  oz   4 

Marigold.  1«?  16  oz   4 

Radio,   100        oz    3 

Magno.  100        ^z   6 

Gold  Medal  Borax   6 

Purity.     "Floating."  5<- 

size    3 

Do.  10c  size   6 

Do.    10c  size,    20   1 

Klectric   Mineral,   100  16 

oz    .  .  '.   a 

Electric  Mineral.  20,   16  oz  1 

Peerless  Kitchen,  100  10  oz  2 
Peerless  Kitenen,  20  10 


30 


OZ 


Swift   &  Co. 


Wool  Scap.  10  oz.,  100s  

"        "        6  oz..  100s  

Witch   Hazel   (Swlfl  &  Co  i. 

Oat   Meal   (Swift   &  Co.)  

White  Ribbon   

Swift's  Pride   

Swift's  Naptha   

Elko   

Cream  Laundry   

Snap,  60,  1G  oz  

Snap,  100,  8  oz.  . .  .  r  

Special,  Grocers'  Assmt  (sell: 

for  $9.00.  80%  profit)  


7.00 
4.00 
5.00 
5  00 

3  o; 

3  35 

4  00 
3.55 
4.25 
2.65 
2.25 


5  Of 


P.  &  G.  Naptha. 


Lenox,  20   

Lenox.  100  

Ivory,  100  10  oz. 
Ivory.  100  C  oz.  . .  . 


3.35 
7.00 
4.00 


N.  K.  Fairbanks  &  Co. 

Fairbank's    Clairette.    100....  3.35 

Fairbank's  Santa  Claus.  100  3.35 

Fairbank's  Copco,  100....  4.00 

Fairbanks'   Fairy   Ovl,    5c.  .  .  .  4.00 

Fairy   Oval.    10c   7  00 

Sunny    Monday.    100s   4.75 

>l  iNeellnneoiin. 

Mascot   $2.65 

Millar's  Naphta.  100  14 -ox  I  35 

I  Mikado.   20  14  oz   4  25 

Mikado.    20    14    oz   1  05 

Fels    Naptha,    case   4.35 


mm 


Lifebuoy,  lndry  size, GO  cakes  $4.oe 
"      lndry  size,  30  cakes      2  00 
"      toilet  size,  100  cakes.  .  a. 00 
"      toilet  size.   50  cakes.  2.00 
Sunlight,   lndry  shape.100  cks  4.2C 
Welcome.   Borax  lndry  soap.  4.20 
Cheerful,    high  grd  lndry  soup  4.50 
Monkey  Brand.  100  cakes....  4 .00 

Monkoy  Brand.  50  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen.  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20a,   8  oz.  .  .80 
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Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen  Sand  Soap..  3. 25 

Yacht  Club  Borax,  200s   7.5o 

 100s    3.90 

"    20s   .85 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax,  7  oz.  . .  .  4.00 

SAVON. 

Gilt  Edge,  IU0,  16  oz  $3.80 

«20s   .  .8? 

Royal,  100,  14-oz   3.40 

100    12-oz    3.10 

100  10-oz    2.75 

Vermont   Long  Bar  Laundry, 

100-Ib  cases    3.50 

Packed  either  100,  80,  40  or  25 
bars   to  case. 

Castile  Soap 

Notre    Dame    s 

White  Virgin,    lb   8% 

White,  Conti    15 

Moitled.    imported    7% 

Clover  Leaf  White   15 

La  Lane  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  per  case.  .".   2.60 

10  case  lots,  per  case   2.55 

25  case  lots,  per  case   2.50 

Scouring  Soup 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio.   %   gross  box,  per  bx  4.50 
Sapolio.  hand.'2  grs  bx,  pr  bx  4.50 

WASHING  POWDERS 

Gold  Dust  ,24  3's,  per  cs.$4.50 
Gold  Dust.   100  10  oz....  coo 

Swift's  Pride.    12   oz   4.25 

Swift's  Pride.  24  4s   4.25 

Lavarine,  36  1  rb,  pr.  cs.  3.00 
A.B  Naptha. 100  16-oz  pkgs.l  cs  3.90 
A.B.  Naptha.  24  4-lb  pkgs.  1  cs  3.90 
Sea  Foam.  100  12-oz.,  case.  .  3.75 
Lavarine.  100  5c.  pkgs....  3.r.a 
Pearline.  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5  25 

Kleeno.  24  3s   4  75 

Kleeno,    100    %s   4  on 

Peet's  Seafoam.  24  3s  .-.  3  75 

"       100   12   oz  "3.75 

Grandma's  Borax,  powder- 
ed  24  3s    4.50 

"       *sn    3/  *<s      .  o  jn 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 


STARCHES. 

Phis   D-Mit.   is  corrected  l>> 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KIXGSFORD'S  OSWEGO. 
>!ilv^r  (lloss  12   6-tt)  bxs..9 

40  1-rt)   pkgs.  8% 
r"->rn.    40- tb    boxes  8 

NATIONAL  STARCH  CO. 
Lily,  Sioux  and  Niagrn  Brand* 

[Can.    40    Is   6 

i  Gloss.    4S    Is  6^4 

Gloss.    12  Gib  7 

Laundry    (bulk),    50s  64a 

3.  C.  Ill'BINGER  BROS.  CO. 
Elastic    (Flnt  Irn  Brnd).G4  %s  5  on 

Pops  Corn.    10   Is   6  56 

Tiger  Lump  (bulk  60-Ib  bxs)     4  ^ 

40  Is   RSi 

"       "        3-Ib.    pkgs   5l} 


THE    lifcSTAlL   GHOCliUS-  ADVOCATE 


80 

NONE  SUCH  BRAND. 

Corn,   40  Is  6 

Ciloss,     4S  Is  6 

Gloss,    12^  6s  7 

Gloss,    50-tb     box  4% 

OWL. 

Corn,   40    Is.   per   lb  B 

Gloss.  40   Is.   per  It)  5% 

"       12  6s.   per  Tb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40   Is  7H 

Velvet  Gloss.  40  Is  8 

12    6s  8% 

One  case  free  with  10. 

BI.I  E  RIBBON. 

Gloss,  48  Is  :  

Gloss.    12  6s  

Corn.    40  12s  

MISCELLANEOUS. 
Celluloid,  60  %-tb  pkgs.pr  bx  4.75 

Elastic,  same,  per  box   5  00 

China,    80s    5.50 


Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.   Is  corrected  by 
Whittier-Coburn  Co.;  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White,  150  deg  bulk..  11% 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5b  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.  37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"  "       case   26 

Gasoline.  RS  dee.,  bulk  30 

Same,  cases,  2  5s  37% 

Red  Crown  Gasoline,  in  bulk. 18 
Red  Crown  Gasoline,  in  cases, 

2  5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases.  2  5s. 25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums  09% 

No.  1  Eng.  Dist.,  cases.  2  5s.. 16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s..  15 
V.  M.  &  P.  Naptha,  In  bulk.. 10 
V.  M.  &  P.  Naptha,eases.2  5s.  17% 

Turpentine. 
Strictly  Pure,  eases.  2  5s.... 73.% 
"       drums  of  iron  bbls.. 66% 
Unseed  Oil 
Pure,  raw,  bbls  55 

"       boiled,    In    bbls  57 

"       raw,  case,  2   5s  61 

"       boiled,  case.  2  5s  63 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2  oz   ,,  65 

4  oz   ,  ...  .90 

8  oz    2.00 

5  5-gal  tins,   per  gal   1.30 

hard  OH 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   85  .91 

No.  1    75  .81 

1  oz   46 

2  oz  65 

4   oz   86 

Neatsfoot  Oil 

Cooper's    80  .86 

Extra    70  .76 

No.  1    60  .66 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  66 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine  Oil  30  35 

Star   Dynamo  Oil  5u  85 

Star  Spindle  Oil  50  b5 

Star  Sep'tor  Oil  50  56 

Red  Engine  Oil  27  .  32 

•  00  M  Cylinder  46  60 


SI 

b'l-'V     Cylindei  do  si 

Aled.  Huby  Eng  iti  35 

Caslur    Alucllliie   Z6  26 

Auto-Cylinder   6u  6f> 

ias   hiiigitie   30  Si 

.Miscellaneous!  Oils 

Union  Salad  Oil  66  72 

•jre  Sperm  Oil                   70  75 

1     Polar                       40  45 

lhCna  Nut  Oil. ordinary .  . —  76 

China  Nut  Oil,  No.  1  —  90 

Willie  Lead 

Whittler,  in  kegs  7\  s  Vs 

Pioneer.       "    "'   7  y4  H  V4 

Dry  1'ntuts 
English    Paris   White,    bbls.. $1.60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Tellow  Ochre   1.50  1.65 

Eng     Ven.    Red.    bbls... 1.50  1.76 

Department  2U. 

This  Dept.  is  corected  bj 
Pac.  Coast  Biscuit  Cn 

CANDIES. 

LozesgeN 

5-rb.  boxes) 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .16 

TT   Peppermint    .16 

Musk,    fluted,    pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit    .20 

Conversation  and  hrts.  .15 
Liliput  Com-.  &  herts.  .  ,l"i 
Midget  Con  v.  'ozenees.  .1B 
Crown  T.  T.  Loz.  24  5c  pkgs  .80 
Aurora  Lozenges,  24  5c  pkgs  .SO 
Coug-h  Troaches,  5-rb  bx  .25 
Eagle  Wafers,  Pepper- 
mints .  Wintergreen  .  .  .25 
Mixed  Candy 

(30-Ib  pails) 

Plain  Mixed    9% 

Royal    Mixed  12% 

Grocers'   Mixed  10% 

fankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Pancy  C.  Mixed  14% 

French   S.  Mixed   16 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9  V= 

Steam  Pnnwork 

Anise  Seed   2* 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.... 22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth  ....  22 
Caraway  Seed,  pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redln 
Cinnamon  Beans.  imp'eriall7 
Coriander  Seed,  pearled.. 22 
Jellv  Beans,  pails.. 12%  14 

Telly   Bird's  Eggs  17 

Jelly    Cranberries  17 

Telly    Limes  17 

Jelly    Raspberries  17  _ 

Jordon   Almonds,   fine   50 

Jordon  Almonds  ,imitatlonl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

>n(rar   Plums  16 

Cream  Goods. 

(5-rb  boxes) 

Fondans    Creams  14 

Hand  Dipped  ,  20 

Hand  Dipped,  with  nuts  on  ... 22 

Fruit   and   nut   ices  18 

Cream    Peppermint  20 

Crushed   Fruit   Bonbons..  32 

Chocolates. 

f5-lb  boxes) 

Chocolate,  pialn   17 

Chocolate,    Hand   Made  22 

Chocolate   Dlpoed    Bonbons.  .  ;!! 
Chocolate  Dipped  Bonbons 

with  nuts   24 

Chocolate    .Climax  ,S0-rb 

palls   18 

Chocolate    Chips   28 

Chocolate  Nonpareil  Drops.  .  .22 
Chocolate  Wafers  22 


S2 

Chocolate    Cream  Tablet!" 

30  in  box   l.lti 

Fleur  de  Lis  Marshmallows.  6- 
Fleur  de  Lis  Marshmallows,  3- 

Ib  tins  2* 

Occidental  Marah mallows.  3 

tt>  tins  3u 

Uipping  Marshmallows, 

lb  boxes   z„ 

Angel  Food,  5-rb  boxes..  .2u 
French  Nougat.  30  5c  slices 

in  box    1.0" 

Walnut,    Apricot  .Spanish 

Nougat,  a-lb  boxes  ,1b.  .  ..2- 
Sundries. 

Opera   Carmels   lit 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  tb .  .  .28 
Licorice  Tablets,  5-fb  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  lOu 

in  box  65 

Buttercups.   5-Ib   tins  25 

Gum  Goods 
(5-Ib  boxes) 
A.  B.  Gum  Drops,  asstd....9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inhls  7 
A    B.  Bonbons,  fancy.  Inbl  ~  w 
A.  B.  Bonobns  .fancy,  erys 

talized,  5-lb  boxes  15 

A.   B.    Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted  ...  14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,   tricolor  1' 

CheirtnK  Rum. 

Single  Box 
Sweet  Heart,  per  box.   ..  .fi*1 

Sen-Sen.  20  pieces  15(1 

Sweet  Heart,  20  pieces..  no 
Blood  Orange.  20  pieces.  .  fin 

Chiclets.  40  5c  pkgs  1.2:" 

Chiclets.   10   10c  pkgs  80 

Newton's  Pepsin.  20  pkes...  <" 
Pearlo   40  5c  naokaee   I  i' 

Department  21. 

This  Dept.  corrected  by 
Pac  ific'  Coast  Biscuit  Co. 

CRACKERS. 


Animals   

Animals  Iced 

Assorted   

Assorted  Extra  .  . 
Assorted  Fingers  . 

Boston   

Butters.  Templar 

Champions   

Chocolate  Wafer  . 


.14 

 15 

 13 

 15 

 15 

 10 

 10 

 10 

 ^t 

Coco  Taffy   15 

Cocoanut  Marshmallow  IS 

I  Currant    Cakes   15 

Cornhills   11 

Cracker  Meal   Of. 

Cracknel,  plain   22 

Dainty   Chip   15 

Dainty  Marshmallow  16 

Digestives   10 

Egg  Jumble   15 

Fig  Bar    .15 

'  Fruit.  Iced   15 

!  Fruit  Biscuit   16 

!  Fruit   Sultanas   15 

<  Graham  Gems   09 

t  Ginger  Cake  11 


Ginger  Xut 

Graham   

High  Tea   

Honey.  Frosted 
Jennie    Llnd    .  . 
Lemon  Snap 


.11 
.11 
.13 
.13 
.14 
.14 

La  Grand    .12 

Lemon   Biscuit   14 

Lemon  Wafer  15 

Lunch.  'Frisco  10 

Monitor   12 

Marshmallow,  Walnut  16 

Nlcuacs   14 

Nlcuacs.  No.  1  12 

Orange  Wafer   15 

Oysleretts   12 

Pilot  Bread  04% 


Pretzel   

Popular.  Mixed  .  . 

Picnics   , 

Pilot.  Extra   

Pretzelletts   

Pineapple  Delight  . 
Saline  Snowftake  . 

Seed  Cake   

Snowball   


.10 

.12U. 

.07', 

.05 

.11 

.IS 

.15 

.12 

.16 


n 

Saloon  Pilot   07 

Sugar  Cookies   12 

Soda.    Extra   07 

Soda.  Saloon  07% 

Soda  No.   10  08 

Soda  No.  20  16 

Soda   No.    25  20 

Soda  Extra.-  %  b  >xes  50 

Strawberry  Wafer   lfi 

Star  Butter   1Q 

Vanilla  Biscuit   14 

Vanilla  Snap   14 

Wafers.  Assorted  16 

Walnuts.  Marshmallow  16 

Zephyr  Pilot   Id 

Abett's  Biscuit,  per  Ao*  50 

Hoo  Hoo  Snaps,  per  doz.  .  .50 
Abette's  Graham,  per  doz....  1  00 
Perfection,     Panel's  Gelnger 
Snaps    3  »' 

Department  -21. 

FANCY  GROCKRII  - 

This  Dept.  Is  corected  by 
"/oilman,  Peck  &  Co.,  WHilum 
(luff  Co. 

Uouiiiion  Capsules. 
A  o  j>r's.    10    capsules    In  box 
'.  j  doz  boxes    2  00 

BEEF  EXTRACT 
"Rex."  2  oz  per  doz   4  40 

"        4    oz    "    "    8  00 

8    ox    "    "   14.75 

"  16    oz        "     »   27  50 

Marshall's  2  oz.  per  dos....  2.65 

"       4  oz.,  per  doz   4.75 

Lieblg's  2  oz.  32  12s  to  os  doz.  .41.53 
4  oz.16  12s  to  cs.  doz.  .  8  j0 
8  oz.  8  12s  to  cs.    "  15.90 
16  oz,  4  6s  to  cs.    "  29.75 

l.lbby's.  2  oz.  per  doz   4.45 

4    oz.    "    "    8  00 

8   oz.    "    "   14  00 

"     16    oz.     "    '•   26  00 

Capers. 

Capotes.    I    d   In  case....  1.00  1.50 

N'ohparell.    small    1.50 

\onpnrell.  large    2.26 

Vonparell  I  ;  rial  qts.  10.00 
.  2  litre...  20  00 
.    4    "    ...         S7  60 

CHOCOLATES. 
Baker's. 

Ju,  re  fi%tT^a  ta;:r3nt?«  under  Njtlor.  ,1 
Pur*  Food  Laws  is  Serial  No.  SO 

BAKER'S 

COCOA 

]m  CHOCOLATF 

46  HIGHEST  AWARDS 
£??:zk    IN  EUROPE  AMD  MOtl 

WALTER  BAKER  I  CO.,  Lti 

U'«./-l  17BC) 
DORCHESTER,  MASS. 

Prr  Lb. 

Premium  No.  1  Chocolate.  II 

and  25-Tb.  boxes   S9H 

Vanlla  Chocolate.  6  and  12-Tb 

boxes   :  .  SO 

German    Sweet.    6    and  12-Tb 

boxes   2C 

Breakfast   Cocoa.     4 -lb  tins. 

plain.   6-Tb.   boxes  41 

Breakfast   Cocoa.    'i-Tb  tins. 

12-Tb.    boxes   41 

Cracked  Cocoa.  H-Tb  pkgs.  12- 
Tb  boxes   

Caracas  Sweet  Chocolate.  6-Tb 

boxes   

Soluble  Chocolate  thot  or  cold 

soda).  1-Tb  cans  

C.hlrnrdelllV  (Cake.) 

Per  Tb  Ot« 

Crescent.   1-4   Tb  papers  20 

"        1-5    Tb     papers  20'^ 

"        1-6  Tb.  papers   214 

Standard.    1-6    Tb.    papers.  ...  23 '4 

"       1-8   Tb.   papers  25 

California.    1-4   Tb    pipers  ... 24 

"        1-5    Tb    papers   24  S 

"        1-4  Tb.   papers   25 
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"        1-8   lt>  papers  28 

Cal.    Star,    1-Ib.    papers  22 

"        1-Ib.    papers   21% 

Miner's  Eagle,   1-Ib.   papers.. 23 

"  "  1-Ib.  papers.  ... 22 % 
Ghirardelli's  Eagle,  % -lb  p'prs.27 

Same,   %-tb.  papers  26 

Same,    1-Ib.    papers  25 

Same,    1-tb.    papers  24 '2 

PremiunHnot  swt.)  y2  -  lb .  p_' prs. .  4  0 
Monarch  (Vanilla)  %  -  lb .  p'prs .  30 
Same,    assort'd,     1%  lbs.  ...28 

Same,    %-Ib.    papers..  29 

Same,    1-Ib    papers  27 


Ground.     In  tins 


Ghirardell's, 


1-Ib  

1-rb  tins. 

1-lb  tins 

3-lt 

3-lb 
10-lt)  tins 
35-tb  tins 


tins 
tins 


Venard's,   24  1-lb. 

20  3-Ib. 
Miner's,   12  1-Ib. 

24  1-rb. 

20  3-Ib. 


tins . 
tins.  . 
tins.  . 
tins.  . 

tins. 


■  29% 

.29 

.281/2 

.27 

.27 

•  26% 

.26 

.  25  1/2 

.24 

.27% 

.27 

.26 


COCOAS. 

Van   Houten's,    Vis  and  %s..83 

an  Houten's,  Is  80 

*»oyal    Dutch,    12    Vis  77 

Royal  Dutch,   12   Is  60 

SPpps,  14  %s  38 

Fry's,    12    y2s  39 

'-ebb's,  6   1/2 s  23 

1  owhey's,  6   %s.  . .  r  37 

Vail  wmaen  a  uuicn.  1-IU.  ...00 
Van  Emii»Tin  Dutch,  %-Ib....70 
Van  Emden's  Dutch,  %-Ib..75 
Imperial  Soluble,   %-Ib.  cans. 60 

Same,   %-fb.  cans  53 

Same,  1-Ib.  cans  52 

Same,    5-Ib.    cans  50 

Same,  25-tb.  cans  49 

Ghirardelli's  Bkfst,  %  -  lb  cans .  46 

Same,   %-Ib.  cans  43% 

Same,   %-Ib.  cans  43 

Same,    1-Ib.    cans  42% 

Same,  5-Ib.  cans  42 

Same,    2  5- lb.    cans  4iy2 

Miner's  Bkfst.,  1-6  lb.  cans.. 47 

Same,   y2-tb.  cans  42y2 

Same,   y2-Ib.  cans  42 

Same,    1-Ib.    cans  41% 

Same,    5-tb.    cans  41 

Cocoa  Shells. 
10,   25  or  50-Ib.   bags  04 

Cereal  CofiVe. 

Postum,  24  %'s,  per  doz.  $1.34> 
""iilum     36    I  s.    per   ijnz  •>  -i> 

Fig  Prune  Cereal,  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney. 

Uombay,  assorted  qts  $6.25 

"       assorted  pts   4.00 

"        Major  Grey,  qts....  7.50 

Major  Grey,  pts.  ...  4.50 
(  IDEK. 

Mott's    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  2.50 

boiled,    doz   2.75 

Bldwell's,     "        "   2.60 

rOCOAMT, 
Baker's. 

Baker's  Drifted  Snow,  palls  15 

Bbls,    126    It>s  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread.  20-Ib   palls  lb  1 4 
150-rb    bbls.    per   lb  .  1 3 
Table  Talk  In  parchment  bgs. 
cases  of  30's,   60 %'s  or  30  %'s 
and  15  l's  14y2 

Schepp's. 
Shredded  1-lb  pkgs,  per  lb.. 23 
%-Ib  pall,  per  !t> .  .24 
Vi-Ib  pall,  per  lb.  .25 

"        12   5c   pkgs  47% 

Dunham'!. 

Shredded,  1-Ib  ppr,  per  lb...  27 
%  -  It)  ppr,  per  lb  .  .  28 
%-Tb  pksg,  per  lb. 29 

COFFEE  SUBSTITUTES. 

Postum  Cereal. 

No  1,  2  dz,  sml  pkgs,  per  dz  1.35 
No.  3,  8  dz,  Irg  pkgs,  per  dz  2.25 
pio.  0,  1  dz,  lrg  pkgs,  per  dz  2.25 
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EVAPORATED  MTLKS. 

BORDEN'S 

MILK  CO. 
All    Borden's   Brands  Guaranteed 


Eagle  Brand — 

Condensed  Milk,  4  doz.  .  .  .  7.05 
Pioneer  Brand — 

Evaporated  Milk  (Unsweetened) 

Tall  Cans,  4  doz   4.45 

Small  Size,  4  doz   2.20 

Challenge    4.75 

Floral   i   4.60 

Rose    5-20 

liorden's   Malted  Milk. 

Trial  size,  pe  rdoz  90 

^mall   Size   -  ■  •  4.00 

Large  lze    S.OO 

Hospital     Size  33.00 

Alpine  Milk. 

20-oz.,   1  to  5  case   4.25 

20-oz.,  5  to  10  case   4-20 

20-oz.,  10  to  25  case   4.15 

Gallon,  6  to  case   3.50 

Carnation  Milk. 

20-oz.,  1  to  4  case   4.2". 

20-oz.,  5  to  9  case   4-2" 

20-oz.,  10  to  2".  case   4.K. 

•'O-nz.   25   to  49  case  

Gal..  6  to  case.  10c  lens 
HONEYSUCKLE  MILK. 
■> 0  oz..  1  to  5  eases. 'per  eaSe.  .$4.1! 

20  oz.,  5  to  10  cases,  ppr  Case  4  in 

20  oz..  10  to  25  cases,  per  case  4.05 

Baby  size    3  °  > 

Miscellaneous 

St.  Charles,  4  doz  in  case....  4.90 

St.  Charles,  5  case'  lots   4.70 

Jersey,  4  doz.  per  case.  .  .  ..  4  on 

Lily  '                                        ■  4  25 

Highland    4.25 

Pet.   Fam  ..    1   doz  to  case   ..  3  35 

Baby  Pet.  6  doz  to  case   3.10 

Cotloleue.  ' 

Single  cs  5  cs    l»  ra  25 

•mall            7.25  7  1  5     1  1  0  7  on 

Medium        7  25  7  1  5     Tin  7  or 

Large     .  .  .  .7.25  7.15     7  in  7  no 

GELATINE. 
IJromangelon. 

(Straight  and  assorted  flavors: 
Raspberry,  Lemon.  Strawberry. 
Orange.    Cherry.  Chocolate) 

Large.    2   doz,    per  doz   I  20 

Small,   3  doz,  straight  or  as- 
sorted, per  doz  99 

Silver  White  Keystone.  p«r  dz  1.00 

Minute,   per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,   per  doz   1.15 

Keek's,    per   doz   1.10 

Plymouth    Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet    35 

Ginger  Confection*!. 
China,  per  case  of  6  stone 

jars   2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,    % -lb- 
tin,  per  doz   2.50 

Hops. 

No  I,  1/4  lb.  30-lb  box.  lb....  30 
No    1,   1   lb.  30-lb  box.  It)    .  .  .  30 

Loss    lhan    30-It)    boxes   31 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  I  bottles,  per  doz.  .   8.50 


Id 

Junket  Tablets. 


1%  doz  In  container,  per  dz  .80 
Pure  Food  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue. 
Grape  Green.  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  —  doz  Si 

Lemon  Sugar. 

Gilt  Edge,  24%s,  per  doz..  1.37  % 
Gilt  Edge,  24  Is,  per  doz..  2. CO 

Lime  Juice. 
Tahita,  24  8  oz,  per  doz.  ...  $1.21. 
Tahita.  short  measure,  16-oz.  1.50 
Tahita,    full    measure,  32-OZ..2.60 

Tahita.    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts. 

2   doz    3.00 

Fluted   Stuffed   Olives.    5  oz., 

fi   doz    1.10 

10  oz.,  oval  olives,  pts,  2  dz  2.50 
Haby  Pimolas.  10  oz..  2  doz..  3.65 

L'aby  Pimolas.  24  18s   6.25 

Manzanilla,  8  oz,  4  doz.  .  .  .  1.25 
Manzanilla,  5  oz,  4  doz.  .  .  .  1.10 
American  Ripe,  pts.  tin,  2  dz  2.25 
American  Ripe,  qts.  2  doz...  3.75 
Old  Mission  Ripe.  pts.  4  doz.  1.80 
•  I'd  Mission  itipe,  qts.  2  doz.  3.25 
While  Label.  5-<>7...  Milnznnillas. 

Per  do-, 

5-oz.,   Manzanilla    1.05 

."-oz..  Queen    1.85 

10  oz.,  Queen  2.35 

14  oz.,  Queen    3.75 

22  oz..  Queen   5.76 

.2  oz..  Queen    9.00 

.4  oz  ,  Queen  16  00 

".   oz..   sniffed    1.30 

■■(  oz..  Stuffed   2.6F 

Olive  Oil. 

t  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.25 

4   doz  %  pts(California)  pr  dz  2.25 

Gallon   tins,       "       each   2.50 

%  gal.  (California)  each   1.50 

Nicelle  Brand. 

)   doz   %   pts,  case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1   doz  qts.  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

0  doz  V4  pts   4.80 

Grogan's  Purity  Olive  Oil. 
Bangui!  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  8.50 
Per  cs.  of  1  doz  %  litre  bottles.  5.35 
Per  cs.  of  2  doz  14  litre  bottles.  6.3;> 
Case  of  5  1  gal  cans,  per  gal.  .  2.23 
Case  of  10  %  gal  cans,  per  gal  2.30 
Qts..  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts..  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
%  pts..  24  to  gal,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
%  Gal  Can,  12  to  ease,  pr  c?n  1.30 
Mushrooms. 

doz 

Le  Court,  100  to  case  3.60 

La   Forrest,    100   to  case..,. 


It7 

Hotel,  100  to  case   3.00 

Fancy    Stuffed,    pts   4. 00 

Peanut  Butter. 

Heron's  2  doz  to  cs.   per  doz  2.40 


No.  Vii  glass 
per  doz  .  .$1.10 
No.    %. glass, 
per  doz  .  .  2.10 
No.  1.  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 

Maconochie  Bros.  4s  of  4  doz, 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron.  25-Ib.  box  18% 

Citron.  10-Ib.  box  19 

Lemon,  25-113.  box  13% 

Lemon,    10-tb.    box  14 

Orange,    25-Ib.    box  13  % 

Orange.  10-tb.  box  14 

Plum  Pudding. 

Curtice,    Individual,   doz  $1.10 

No.   1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

■  i    &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 

2s,  12  to  cs,  doz.  .  4.50 

3's,  6  to  case,  doz.  .  6.50 

"        4's,  6  to  case,   doz.  .  8.50 

K    &   R.,  Individual,  doz   1.00 

"       l's,    per   doz   2.65 

2's,    per    doz   4.60 

3's,  per  doz   7.10 

Van  Camp's,  No.  1  cans,  1  dz 

in  case,  doz   2.50 

Same,  No..  2   4.T0 

Grandma's  Spanish  Pepper. 

Large,  2  doz.  to  case,  case.  .  4.00 

Small,  4  doz  to  case.  case.  .  .  3.50 

Salad  Dressing. 

Durkee,  small,  2  dz,  per  doz.  .  2.50 

'"       large,  1  doz,  per  doz  4.15 

"      picnic  size.  4  dz,  pr  dz  1.00 

My  Wife's  2  doz,  %s,  doz....  2.00 

My  Wife's,  1  doz.  Is,  doz....  3.25 

Salad  Oil. 

Pierces,  about  50  gal.,  gal.  .$  .75 
1  gal.  tins,  10  to  case,  gal....  1.10 

5  gal.  tins.  1  to  case,  gal  95 

■/a   gal.  tins,  20  to  case,  gal..  1.20 
Quart  bottles.  12  to  case,  doz  2.50 
t    Bottles.  24  to  case.  doz.  .  1.50 
*'<i  pt.  bot..  36  ense.  doz   

Saratoga  Chins. 

Bulk,   15-It)   2.40 

Cm-tons,  6  oz.,  24  in  case....  3.00 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2%'s,  50  3's,  30  5's.  15  10's 

and  8  20s,  per  bale   1.90 

Do    50-Ib.    bags,    ton  13.00 

Leslie's  Sterilized,   7P  2>.  50 
3  s,   40   4's,    30   B'8,   15   10  s, 

and  8  20s,  per  bale   2.25 

Do,  50-Ib  bags,  ton..  none 

Leslie's,   50s   20.00 

Imptd  Liverpool,  50s,  ton.... 20.50 

100s,  ton  19.50 

200s,   ton  19.00 

Genuine  Werrington,50s,pr  ton20.00 

H.  R.  H.  Liverpool. 

Bales  of  75.  2s,  per  bale   2.00 

Bales  of  50  3's,  40  4's,  30  5's, 

15  10s,  8  20s,  per  bale.... 

Bags,  50s,  per  ton  

Worcester. 
Worcester  Dalry.bbl  320  !t>s  (5 

bbls.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lbs. 

10  bbls    4.76 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Dried  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 

Telephone  Temporary  674  San  Francisco 
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Worcester  Table,   140  2a,  100 

I  bbl  6  bbl 

3s  and  60   5s   5.75  5.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   501b  sacks, 

Irish  Linen   90  .85 

ICock  Salt. 

Half-ground.  100-lb.  sks,  ton  12.00 

Half-ground.    50s.    ton   12.50 

Stock,  100-lb.  sack,  per  ton  11.50 

Stock,  50s,  ton   12.00 

Package  Salt. 

Leslie  s  Sterlized,  48  2's   2.76 

24   3's   2.00 

20   5's   2.50 

50   2's   3.60 

R.  S.  V.  P.,  2s,  26  to  case...  2.25 

R.  S.  V.  P.,  3s,  24  to  cs,  pr  cs  2.25 

R.  S.  V.  P.,  5s,  20  to  cs.  pr  cs  2.75 

i.  .g  Cabin,  24  2s   1.70 

Celery  Salt. 

Ilurkee's.    1    doz  In  box   1.25 

SOUPS. 

Anderson's  20   varieties  90 

Campbell's,  21   varieties  90 

siiului  s.    Tomato,    3's   2.60 

2's   1.86 


Van  Camp's,  21  varieties — to- 
mato, Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean,  Clam 
Chowder,  Vegetable,  Vermi- 
celli-Tomato, Consomme,  Mul- 
ligatawney.  Chicken,  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,    Boullou,    Julienne.  .  .  .95 

Li  boy's,   2's,  assorted   2.35 

1-s.         "    1  40 

concentrated,    1's   1.0( 

Fran  co- American. 

Qts  Pts. 
Mock-Turtle,  Ox-Tail,  Con- 
somme.  Bouillon,  Jultenne, 

Vegetable.  Beef,  Pea.. 3. 15  1.80 

Chi.  ken   3.50  2.00 

Gumbo   3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.00  ... 

Mulllgatawney   3  5"  -  »" 

Tomato   3.15  ISO 

Assorted   3.25  1.85 

Truffles 

1-16  glass,  per  doz   3.60 

I  -16  tins,  per  doz   2.75 

7i  tins,  per  doz   5.25 

•4   tins,  per  doz  10.45 

%   tins,  per  doz  20.35 

Yeast  Cakes. 

Magic  Yeast,  case   1.20 

Teast  Gem,  case   1.15 

Great  Western   1.00 

Clllet's  Magic    1.20 

Yeast  Foam    1.20 

Macaroni  &  Chees«. 

Van  Camp's  No.  1  cans.l  dz  in 

case,  doz   95 

Same,  No.  2  cans.  2  dz  in  cs  dz  1.40 
Same.  No.  3  cans.  2  doz  in  cs.dz  1.90 
B.  LaForest  French  Delicacies. 

Price 
per  doz. 

Puree  de  Foie  Gras.No.  %  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras.   No.  Vs. 

(100  tins  to  case)   1.75 

Pates  de  Foie  Gras.  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  %,  (48 

tins  to  case)   7.25 

Pates  de  Foie  Gras,  No.  %, 

(36  tins  to  case)  11.25 

Game  Pates,  assorted.  No. 

(100  tins  to  case)   1.7u 

With   Terrine  Interior. 
Pates  de  Foie  Gras.   No.  14, 

(48  to  case)    4.20 

Pates  de  Foie  Gras,   No.  12, 

(48  to  case)    7.00 


u 

Department  24. 
UliOCEBY  SUNDRIES. 

This  Dept.  is  corrected  by 
J.  H.  Newbauer  &  Co.,  Sussmun, 
VVormser  &  Co.  ' 
Axle  Grease. 

H.  &  L.,  per  case   S2.00 

C.  &  S.,  2-doz  case,  per  case  2.00 

"       5  case  lots   1.95 

10    case    lots   1.85 

Frazcr's,  2  doz  tins,  per  case  2.25 
Frazer's,  4  doz  wd,  per  case.  3.60 

Frazers,  15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case....  2.60 

tastor  Oil,  2  doz  Is   2.60 

Universal,  2%,  light   2.00 

Universal,  2V4,  dark    1.76 

Taper  Bags. 
Automatic.    Self-Opening,    500  In 
pkg..  List. 

'4  -lb   $1.00  8-lb    4.80 

V,  -lb    .  .      .   1.20  10-lt)    5.20 

1-  1  h   1.60  12-tt)    6.30 

1  Vj.  -  lt>    1  70  14-tt>    8.30 

2-  tb    2.00  16-lt)    9.00 

10.00 


3-11)    2.50  20-lb 


2.90  25-lb   11.00 

.  .  3.40  30-tt)   13.00 

.  .  4.00  35-lb   16.00 

.  .'  4.40 
to  35  lbs. 

06 


4-  lb    .  . 

5-  lb  .. 

6-  lb    .  . 

7-  Th 
Sizes 

>ut.*iir  Bags,  broad  bottom,  lb 
Discounts  from  above  list ' 
Cheapest,  50%. 
Eaglo  or  Equal,  50% 
White   bags,  50%. 
Lion.  40%. 

Mikado  (stripped)  40% 
milestone. 

Barrels,   per   lb  1- 

5  bbl.  lots,  per  lb   11  % 

BATH  BRICK 

Bristol,  2  doz,  per  case  80 

Powdered,  Large   1.40 

Powdered,   Small   1.60 

Assorted   1.50 

CANDLES. 

Adiuuntlne. 

Adam,    14-oz.,    20s  11!,- 

12-ins„   20s  10  >/2 

10-oz.,    20s   09% 

Hotel,    40s,    12-uz  lu-<« 

(Wrapped   %c  higher.) 

Chippowa,   1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  20s  10V4 

14   oz,   20s  11% 

(wrap)  16  07.  20s  13V4 
stearic. 

Schneider's    14-oz..    20s  14 

Schneider's    14-oz..    40s  137,fe 

Schneider's    16-oz..    20s  16% 

Piiriiflne..  F»c 

Per  tb 

!■:    fis    in  rnrtnnR  of  36-Th  bxs  11 
l"r    in  cartons  of  36-Th  bxs.  .  11", 
'v,-Th    In  cartoons  of  25-Th  bxs  11 
t-Th  enrtons  of  25-lb  bxs.  ...  11 

Colored.  1c  hie:h«r 
rtepswax    pure  for  churches  .35 

Do      Nn.  2   27». 

Do      Nn.  3  221-' 

'hrlstmas.    all    sizes   OP 

r»o      holders,  per  cross  Rr. 

Wpx  Tapers    per  doz  pktrs  cf> 

Tic.        Per    cross  8  f'r 

Vicht    r.lchts  Hormnn  f»n  pnp 

w-d.  per  doz   '.  .  .    .  .  " 

r»o    French,  on  tln.do7  85    *  * 

"Works 

1 6  oz.  S    A      iris,   f Vra  pi         I  '"■ '  • 

16  oz.    S.    A..   20s  15T<, 

14  nr...  S    A.,  ins.  Iwrnpt  11 

14  oz.  S.   A..  20s   13% 

14  oz.  Adam.  20s   11% 

12  oz.   Adam.   20s  10% 

10  oz     Adam    20s   09 

Standard  Oil  Company. 
Electric.  Light. 

Per  Set 

6s.  16  oz..  20  sets  U  % 

6s.  14  oz..  20  sets  10  <i 

6s.  12  oz..  20  sets  09% 

6s    10  oz..  20  =ets  08% 

1?S.  12  oz..  40  sets  thotel) .  .     .09  t; 
Ornnlte  Mining. 

Per  Set 

6s.  16  oz..  40  sets  13% 

6s.  16  oz..  20  sets  13 

6s.  14  oz..  40  sets  10% 

r.s.  14  oz..  2  0  sets  11% 

6s.  12  oz..  20  sets  09  % 

Ks.  12  OZ.,  20  sets  09% 

68,  10  oz..  20  sets  09 

12a,  12  of..  (0  ■ats  (hotel)  .10 
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Pa  ratline  Wax. 

Per  Set 

Is,  14  oz.,  25  sets  white  10% 

2s,  14  oz.,  25  sets  white  10  '/2 

4s,  14  oz.,  36  sets  white  10% 

6s,  14  oz.,  36  sets  white  10 % 

12s.  14  oz.,  36  sets  white...  .11 
Colored,  1  cent  higher. 

Radiant  PuratHne  Wax. 

Per  Set 

4s,  14  oz.,  36  sets  10 

6s,  14  oz.,  36  sets  10 

6s,  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  08 

Egg  Food. 
Pratt's.  26-oz,  2  doz  in  cs...$4.50 
Wellington's,  1-lb.  2  doz  boz.  4.00 
Glue. 

Le  Page's,  1  oz  per  doz  80 

Fly  Paper. 

Stlckv    (holders  gratis) ....  .1  2.6c 


mgiefool.    per   case   2.6u 

'anglefoot    Holders,  per  case 

*t  60   36 

Subert's,  40  5s.  paper  In  box  .90 

FRUIT  JARS. 

1  Net  cash — no  ditu-ouuti 

Mason's,    pts,    per   gross   6.26 

Mason's,  qts,  per  gross   7. P0 

Mason's,   %   gal.,  per  gross.  .  10.00 
Kerr  Glass  Manufacturing  Co. 

Per  Grots 

Economy  Jars. pts.,  1  dz.  to  cs.  '...50 

Quarts,   1  doz  to  case  10. 3r. 

Half-gallon.  1  doz.  to  case. 15  ft  9 

Extra  Economy  bags   l.m 

Extra  Economy  springs  '  ) 

Fmll    .lar  Cap-. 
Porcelain.  6  doz  to  box.  pr  bx  2.80 
l-'ruit   .lar  Rubbers. 

No    1    While,   per  Tb  60 

"<;,»iil  Seal."  cartons,  per  gr  7". 
"Tlr-dtciTS."   cartons,   per  gr.  60 

Rod  Itihhnn   75 

Le  Page's.  2  ob..  per  doz  .    .   1  30 
Le  Page  s  %-trll!  I  Ins.  per  doz  1  50 
Lo  Page's.   1-gill  tin.  per  doz  2  00 
'•    Tubes,   small,    gr  .12.00 
"     big.    per    cr        1  v  no 
"Cordage. 
H-iMr   price  —  Manila      15%  Sisal 
li'V   15.000  lbs    ',c  and  in.non 
11.  s      %e    less.  1      All    kinds  ad 
vance   ori   b;ise   price   per  pound 
.»    km  en  underneath 

Sis  Man 

Hope.  I  '4  -In., I  7-16  dlam 
6  and  9  thr.    ( % 
and   upwards)       basis  haul* 
' "       t  hread  < 

'.ami    % 

and  5-16  dlam)  ' 
rials.     3     and  4. 

strand   %  less  bast* 

"     2.  6.  It  sfnd  % 

l.alh    Yarn   basis  baslf- 

Hop  Twine,  tarred  .  .  1  , 
Grape  Vine  Twlno.      .         1  I 

••prlng     Twine    2S 

Paper   Twine,    unnlled.       %       2 '« 
Whale   Line  and   Bolt  I 
Ha  wear    laid    rope  for 

well-boring    I 

Transmission    of   Power     .  .  5 

Lanyard  and  Tarred   baali- 

Lariat  Rope,  hd  tw.  un- 
nlled. 3  &  4  st'd  .1  I 
Saab   Cori    '~    — "1 

Cuttie  none 

Birds',    per   lb  SO 

Insect  Powder 

Eureka,  10c  size,  per  doz  76 

Eureka.  25c  size,  per  doz....  175 

Eureka.    60c   size,    per   doz.  .  4.50 

Eureka.  $1.00  size,  per  doz.  .  8.00 

Buhach.   2-oz..   per  doz   1.5 

"       4-oz.,   per  doz   2.15 

"       8-oz..  per  doz   3.75 

16-08..  per  do«   0.80 

"        8-rr>    per  lb   60 
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M  ntchea. 

Tins    1  (t 

Boys,   doz  boxes  12 

Swedish  Safety,  per  groaa  (6 

Swedish  Wind.  1  groaa  00 

Vulcan  Parafflne.  66a  per  gr  SS 
Do  50  gra  lots  60 

Diamond    .Match  Co.'s. 

Anchor,  200a   l.7» 

Do,    500s    4.00 

Bird's  Eye.  600s.  gr   3  76 

3  Noes  Safety.  100s   7.TI 

Bees  Wax,  100s   4.60 

Globe.  100s    6.00 

Domino.   case    2.76 

Red  Top  Safety   2.76 

S.  &  C.  blaatern  Parlor  80'a.  .  4.26 

S.  &  C,  JOOs    2.26 

S    &  C.  300s   I  26 

S.  &  C,  500s   4.26 

Press,    100s,   5-gross  case....  4.76 

Little  Star,  per  case   2.20 

Seirch  Light.  100s.  large, 1  gr  4.75 

Paper,  Wrapping 


Butler.    White,   per  ream.. 

Do     Waxei',  per  ream... 
Manila,  No.  1.  rolls  or  flat.  . 
Manilla.  No.  1,  rolls  or  flat    .  . 
Straw,  per  ream  96 

Do  rolls,  any  alze,  per  lb  01% 
Drab,  per  rean.  

Do    rolls,  any  size,  per  lb 


20 
26 
06 
01 


60 
02% 


tap».r,  Toilet. 


Koyai,  100  roils  of  600  shta.  .  4.00 

O  Keyed.  6-oz  rolls,  per  caae  2.60 

Royal,   8-oz  rolls,  per  case.  .  4.26 

O  Keyed,   tablets,  per  caes.  .  3.76 

Pastime,  tablets,  per  case...  4.60 

Union,   per  case   7.00 

Lulu,  pkgs,  4000  shta.  per  ca  3  76 

Astoria,  pkgs  450  shta.  per  ca  3  SO 

Wlndsor.pkgs  500  Bhts.  per  ca  4.00 

Universal,  pkgs  700  shta.  pr  ca  6.00 
Great  Eastern, pkgs   1000  shta. 

per  case    7  60 

Popular  Rolls.  6  oz.  100  rols, 

per  case    3.00 

Daisy    Rols.    9   oz.    100  rolls. 

per  case    4.50 

Express  Rolls.  10  oz.  100  rolls. 

per   case    6  00 

Asbestos    Rolls.    11    oz.  100 

rolls,   per  case    6.2S 

Mammoth    Rolls,    16    ox,  100 

rolls,  per  case    7.S0 

Pyramidal.   2000     sheets.  60 

rolls   In   case   7.'* 

•Hcvd» 

Anls    ...      16  % 

Canary    07 

Caraway   16 

Celery    17^ 

Coriander    11 

Cumin    la 

Flax,    ground    ns 

Flax,    whole    06% 

Hemp,  sacks    06% 

Millet    0«'» 

Mustard    10 

Foppy   16 

Rape.    Cal  OS 

Bird  gravel.  2s.  per  do»  86 

Bird  Seed  Mixed.  48  la.  doz  so 
Red  Ribbon.  60  Is    •% 

OrlKlnal  aacka   %c  le** 
Sheep  Dip 

Little'.  10-gal  tlna.  per  gal..  1.20 

Little's.  6-gal  drume.  per  gal  1.20 

Smith's,    10    %-gal    tins,    gal  96 

Smith's.  5-gal  druma.  per  gal  96 

"No-.Meds" 

(Cereal  Laxative.) 
48  cartons  to  case,  per  caae  . 112  00 
Less  30  %  discount     to  trade 
Varying  cash   dlacount   depend!' 1 
on  quantity  purchaaed. 

Maaon'a  Stove  Polish. 

Doz        %  Or.  Or. 
 46        1.20    4  80 


Polish.  StoTe. 

Rising  Sun.  large  pkg  .  per  gr  (  26 

Do    5-gross  lota   I  00 

Do    Small  pkg  .  per  gross.  .  S  16 

Sun  Paste.lrg.  %  gr  bx  per  gr  6.00 

Enamellne,  No.  4  tins,  per  gr  6  00 

Do    No    6  tlna.  per  gr....  8  26 

Do     Liquid,  pt-tlna,  bx  2  da  7  >» 


12 
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X-Rny  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
( Vfc  doz.  free  with  each  case  ) 

Polish,  Metal. 
VJtectro  Silicon,   1  gr  In  tase 

per   doz   80 

•Brilliantshine,  Vz  pts,  pet"  doz  .95 
Erilliantshine,  pts  per' doz..  1.80 
Brilliantshine,  qts,  per  doz.  .  3.16 

Do,  Yz  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

U.  S.  Metal  Polish,  qts   3.67 

•    •    "        "       pts    2.00 

%     pts   1.25 

U.    S.    Metallic   Polish  r«et«, 

th.  package,  doz   3.35 

Vfe-Tb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Friend,  pwdr.  gr.  21.60 
Polishes,  slloe 
l>ay  &  MarllnS 
Large,  6  dz  to  case,  doz.  .  .     3  0' 
Medium.  6  dz  to  case,  doz.  .  2.2'. 
Umall.  10  dz  to  inse.  dnz  1  0 

Mason's   Russet  Polish 

]>oz         %  Gr  Gr 

No.   2   T  40  1.20  4.80 

No.  3   70  2. 0'  ''.00 

Comb   Black  Dressing. 

Doz.        Vi  Or.  Gr. 

Large   1  c0        4  50  18.00 

Small   f 2.30    9  20 

Combination  Russet. 

Doz.        V4   Or.  Gr 

Large   1.50        4.50  18.ro 

Small   80        2  :t0  4.80 

Shoe  Blacking. 

Doz.        Vt   Gr.  Gr. 

No.    1   .25  .75  2.80 

No.    2   30  .S5  3.25 

No.    3   35        1.00  3.85 

No.    4   45        1.40  5.45 

Shoe  Dressing 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per   gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 

Bixby's  Polishes 

Royal  Polish.  1  doz  in  box.  .  SB 
Royal  P'lish,3  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .75 
No.  5  Shoe  Satin  Pste,  1  doz 
No.  5  Shoe  Satin  Paste.  1  doz 
No.  10  Satinola  Paste,  1  doz 
No.  10  Satinola  Paste,   1  doz 

in  box   

Satinola,  combination,  sml.  dz 
Satinola,  combination,  lrge,  dz  1.25 
Shoe  White  Cream,  per  doz  .86 
Ermino  White  Paste,  per  doz  .80 


Jet  Oil,  doz  86 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  Vt  gr.  box..  1.25 
"BBB,"  size  B,  pet-  Vz  gr.  box  2.50 

Twine. 

Cotton,  4-ply,  100-lb  bales,  lb  .26 

3-ply,  100-lb  bales.  .  .26 

"        2-Ib  cones,  per  Tb .  .  .26 

Memp,  8-oz  balls. pr  3-lb  pkg.  .  .26 

"      4-oz  balls,  per  3-Tb  pkg  .26 

Rack,   4-ply,  12-Th    pkgs,    rt>..  .29 


M 

Hinder  Twine. 

Pure  Mantla,650  ft  to  Tb.pr  lb  14 
Manila.  600  ft  to  lb,  per  lb.  .13  V4 
Standard,  500  ft  to  lb,  pr  lb  11  Vi 
Sisal,  500  ft  to  lb.  per  lb;,  life 
Wax. 

Fruit,  25  1-lb  pkgs,  per  box.  .  1.60 

Mint  Wax,  per  box   1.50 

Japan,    per    lb  .is .  .  ..19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 

12-in.,  10  pkg,  100  stgs  each.  1.76 
14-ln.,  10  pkg,  100  stgs  each..  1.90 

Department  24. 

\VOOI>     AM)     WILLOW  IVAHI 
AVE  HANDLES. 

This   Dept.    is   collected  b> 
The  Heyinan-Welll  Co.,  Sevenson 
Co. 

Ex,  36-in.,  dog  $2.B1 

No.  1,  36-in.,  doz  .  . .   I  ff 

No.    2,   36-in.,   dos   1.36 

Bankets. 

E'er  <l»'z 

Cai.,  Open,  Spruce,  No.  3  *.: 

Cal  ,  Open,  Spruce.  No.   4  9< 

Cal.,  Open,  Spruce,  No.  5....  1.25 

Cai.,  Satchel,  Spruce,  nest.u-d  I. Si 

Cal.,  Satchel,  Spruce,  nest,  1-5  1.01 
Cal. .Satchel,  Spruce. nesi.    1-11      7  1 

German  Market,  nest  of  4....  1.40 

Clothes.   Oval,    Wil.,   No.    2..  8.00 

Clothes.    Oval,   Wil..    No.    :)..  9.25 

Same,  nest  of  5  sizes   3.60 

ap.wiese   Telescopee.    nest  ol 

5,   size   1Sx12x7   1.30 

Same,   size  20x13^x7   1.G0 

Same,   size  24x15x10   2.00 

ItoWlH.  Wooth-lt 

Pel  do. 

Maple,  No.  1,  11-inch  90 

Do  No.  2,  13-inch   1.85 

Do  No.  3,  15-inch   3.15 

Do  No.  4,  17-inch   5.00 

Do  No.  5.  19-inch   7.50 

Do  No.   6.   21-inch  10.50 

Brooms. 

Per  do> 

No.  7  Special   4.00 

Little   Lady    3.6f 

Dandy    3.1C 

Cooks'  Choice    2.36 

Ladles'    Pride,   No.    1   2.86 

Toy,  string    1.10 

Common  Whisk   l.Of 

OO   Whisk    1.20 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  do> 

Dust    2  26  J.2.0C 

Scrubbing   55  3.00 

Dandy    1.50  5.7f 

Shoe  Brushes. 
No.  415.  black  tampico  No.  61  .96 

No.  25  Mixed  Center   1.76 

No.    173,    all    black   2.25 

No.  141.  black  and  white   4.0C 

No.    413,   bristles   4.50 

stove  Brushes. 

—   Per  do-/ 

551  tampico,  handles  90 

'.o.  41,  Black  Bristle   1.9( 

Mo     411.    Black    Bristle   2.2f 

Ox    Fibre  Brushes. 

Per  doz 

-ib  ."at.  l0M>x2Vi  in  face..  1.60 
Do  Itat.  8V2x2V4  In  face..  1.2F 
n.i     vr<iuse.  S'4x2%  In  face  1.00 

fan  Openers. 

King,  doz   7t 

■sprague.  doz   41 

Carpet  Sweepers. 

'<lssell's.:   per   doz.    25.00    to  27.00 

standard,  per  doz   23. Of 

Cheese  Safes. 

Round.   22-inch,    each   2.50 

■square  each    4.00 

Clothes  Lin's. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.26 

Cotton.  40-fooi.  per  doz  S.f 

cotton.  60-foot,  per  doz.  .  .  .  1.20 
Sash  Cord.  60-foot,  per  doz.  .  1.7F 
Sash  Cord.  90-foot,  per  doz.  .  »  E' 
Wire  Cord.  50-foot,  per  doz.  .  1.30 
Wire  Cord.  75-foot,  per  doz..  1  75 
Wire  Cord.  100-foot,  per  doz.  .  2.15 

Clothes  Line  Piil!<-.»» 

Galv.  Iron,   with  eye  60 

"         "       with  hook  .65 
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CLOTHESPINS. 
Common,  per  box  of  S  gross.  .  .70 

U.  S.  Patent  Spring,  per  gross  .60 
lOKK.v  ^ 
Oehlf  Johns. 
(.Discount  of  4U%  and  10%) 
Vz    gal  $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5    gal   ,  24.00 

Hum  ruiin 
No.    1    Japan,  doz  


75 


Covered,  doz   

.  .  .  1.30 

.  .  ,  2.50 

1  >'Uf»lt*rs. 

Per  doz 

China,   fancy  colored. 

...  .80 

Standard  Turkey,  No. 

10. 

...  2.25 

No. 

12. 

.  .  .  3.10 

No. 

14. 

...  3.80 

No. 

16. 

. .  .   4. 85 

"  No. 

18. 

.  .  .  5.60 

HOOK  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27  ,  6.00 

Do  No.  3,  18X30   7.75 

No  No.   4,   20x33   9.60 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2.  16x27    7  00 

Medium,  No.  3.  18x30"   8.75 

Medium,    No.    4,    20x33   10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3.  18x30  13.00 

Extra,  No.  4,  20x33   15.50 

Extra,   No.   5,   22x36    19.  Oo 

K.ev"tone  Ste^l  Mats,  so    f i  .  .  30 
faucets. 


ork    Lined,   No.  0  

No.  2  

Cork  lined.  No.   3.  doz. 

No.  4  

No.  6  

No.  8  


Per  doz 
...  .45 


Irmioiu  l&narils 

1-foot,    per    doz   4.90 

4 '/2 -foot,  per  doz   5.65 

5-foot    6.60 

o'/i-foot,   per  doz   7  75 

LAMP  BlRNKKs 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  85 

LAMP  CHIMNEYS. 
Electric — In  Cartons. 
No.  2,  e^doz  In  case,  per  doz  1.10 
Lantern  Globes. 

Packed  5  doz  in  cast:   h< 

Aurora  Rochester^. 

"Pel  llciz 

No.    1,   b  doz  in  case  75 

No.   2,  6  doz  in  case  90 

No.   3,  6  doz  in  case   2  00 

Macbeath  Pearl  Top. 
No.   1  or  A,  6  doz  in  case.  .  «5 
\*o    2  or  B.  6  doz  in  case.  .   1  05 
La  Bastie. 

Per  doi 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk.  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No    0  or  E.   6  doz  in  case.  .  .40 
No.   1   or  A.  6  doz  in  case.  .  .45 
No    2  or  B.  6  doz  in  case.  .  .65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.26 
MOPS  AM)  HANDLES. 

Per  doj 

•i-lh    Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent    Mop    Handles   I.O'i 

r*laln  Mop  Handles    90 

TAILS. 

Per  dov 

Wood,  painted,  3  hoops   2.75 

Wood,  varnished,  2  hoops.-...  2.75 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3. no 

Galvanized,    S   quarts.  ,   3.75 

"  10  quarts   2.30 

12   quarts    2.55 

"  14  quarts    2.90 

SHELF  PAPER. 

Per  grosp 

Narrow,   assorted   '.dors  12 

Lace  paper,  per  box.  35 

TUBS. 

White  Cedar — No  .0.  13.00;  No 
I,  10.60;  No.  2.  0,00;  No1.  3,  »  00 
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Fiber— No.  0,  $19.00;  No.  1 
$15.76;  No.  2,  $13.75;  No.  3. 
$12.26. 

Galvanized — No.  0,  $5.85;  No.  1 
$6.95;  No.  2,  $7.96;  No.  3.  $8.85. 

WASHBOARDS. 

Per  doz 

California,   regular  size   2.26 

Little   Lady,   glass   2.00 

Little  Lady,   zinc   1.20 

Wonder,  double    3.90 

North  Coast    4.75 

Crystal  Glass    4.40 

Washing  Machines 

Waverly   6.75 

Matchless   5.15 

Western    4.2c 

Majestic,  family  size,  each.... 6. 00 
Snowball,  family  size,  each.  .  7.00 
Leader,  family  size,  each . . .  .  7  1*0 
Shelby,   family  size,  each....  7.7; 

WICKING. 

Grs 

Lamp,  0  or  E,  %-inch  $0.30 

Lamp,  1  or  A,  %-lhch  40 

Lamp,  2  or  B,  1-ltlch  60 

Lamp,  3  or  D,  1%-lhch  86 

No.  1,  Rochester   1.50 

No.  2,  Rochester   2.25 

No.   3,  Mammoth   f.50 

Junior  Rochester    2.6o 

Stoves,    3-inch    1.50 

Stoves,  3% -inch    1.90 

Stoves,   4-inch    2.00 

Stoves,  4% -inch    2.00 

WRINGERS. 


Wood  Frame. 

Two  top  screws;  iron  tub  clamps 
Per  di>? 

Royal,    10x1%    inches  37  50 

Challenge,        "   21.00 

King  Special       "   22.50 

Empire         "   30.  UO 

Century,    10   Inches  28.60 

11  Inches   31.50 

12  Inches  .   36.00 

Iron  Frame. 

Superior.   10  Inches  2.9  60 

"       11  inches   33.00 

"       12  inches   37.00 

Crescent   27.00 


Ball  Bearing. 

Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers,    17-in.  (flour 

barrel  size),   tier  doz   3.75 

Barrel   Covers.    21-in.  (sugar 

barrel  size),   per  doz   4.50 

Brownies,  per  doz.... 75  1.00  1  25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  Spades,  doz  40 

Dishes,  oval,  %'-Ib.,  per  M.  .  2.40 
Dishes,  oval.  1-11)..  per  M.  .  2.50 
Dishes,  oval,  2-Ibs.,  per  M.  .  3.00 
Dishes,  wire  end,  %-tb.,  per  M  2.10 
Dishes,  wire  end,  1-tb.,  per  M  2.50 
Dishes,  wire  end,  2-Ibs.,  per  M  3.00 

Egg    Boaters.    Dover   1.00 

Measures,  fiber,  4  pieces   1.50 

(Set  pt.,  qt.,  V2  gal  and  funnel) 
Lanterns,  O  Tubular,  doz.  .  .  .  5.50 
Lantern  globes,  in  bbls.  . .  . 70 <g) 95 
Mouse    traps.    1    to    5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz..  .90 

Nest   Eggs,   per  doz  20 

Oil  cans,  glass,  wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  Iron.  .  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45(9  75 
Rolling  Pins,  per  doz.  .  .  .1.50&1.60 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft.,  15-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .25 
Tacks.  Common.  2  oz.,  doz..  .11 
Tapers,  gas.  30  17-in,    tgs.dz  (15 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  T.00 

Spittoons,  fiber.   13-inch   7.20 

Spittoons,  fiber,  12-inch   5.50 

Spittoons,    fiber1.    9-inch   4.25 

Whips,  per  doz,  from  90c  to  IS. 00 
Window  Screens,  12-incll,  doz  2.45 
Window  Screens,  18-inch,  doz  2.9C' 
Window  Screens'.  24-fnch,  doz  S. 2f» 
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Department  25. 

ST.\  TIONERV. 

Corrected  by  the 

Sohwabacher-l' rey    stationery  Co. 

42-44  Sutter  St.,  San  Francisco 
Bluuk  Books. 

Counter,  72  leaf,  per  grs....  6.00 

Counter,  90  leaf,  per  grs....  6.00 

Day  and  ledger. 
Cap,  canvas,   200  pp.,  each.  .  .30 

Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  \15u  pp.,  each..  .76 

Crown  Cloth,  300  pp.,  each..  1.00 

Cap,  Im.  Leather  Bnd.  600  pp  3.20 

Tanglewood.  Beam 

Commercial    Note.    5  lb  60 

Commercial  Note.   6 It)  72 

Letter,  10-Ib  ex   1-20 

Cap.    12-Ib    ex   1-44 

Envelope" 

Per  M 

XX.  5-in   1.0001.60 

XX,  6-in   1.10@1.60 

XXX,  10-ln   2.80 

XX.4-in  , Baronial  cream 

or  white    1.40@1.80 

XX.5-in., Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,   2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box.  pr  bx  1.25 

Rlack.    4   oz,    per   er   7.20 

or  Blue  Blk.  %  pt.dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.5.0 
or  Blue  Blk.  qt   6.00 

Lead  Pencil*. 

Gross 

Cedar,    rubber   tip   1.26 

Ked  plshd,  mtl  rbbr  tlp.I.X.L  1.65 

Matchless    3.00 

Y>llow.  pshd,  rbr  tip.  round.  4.00 

plshd,  rbr  tip. hexagon  4.00 
Rlack,  plshd,  rbr,  tip.  Nos.  1, 

2,   3.  4,   "Office"   Hex   4.50 

carpenters.  3  dz  to  bx.  pr  bx  1.00 

Steel  Pens. 

Gross 

Railroad,  1  gross  in  5>ox..$0.40 
Stub,  ex  fine,  sml,  mdn  lrg  .40 

Falcon  40 

Rank   40 

School,  fine  .  40 

Spencerian  Nos.  1,  2  or  3  . .  85 

'•""'oU  ...  No.  404   50 

Olllott's.  No.  303  90 

Pacific  Mail,  cinkle  plate....  l.Of 
Tuxedo    1  00 

Department  26. 

TOBACCO. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmnnn  & 
Bendel. 

AMERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

( 5-th  Cartons,  25  and  30-Tb  Cases) 

*eal  of  N.  C.  1%  oz  foil   68 

31        "    61% 

8         "    58i4 

16  "    56% 

"  1%      oz      cloth  6S 

J-al  of  N.  C  31  oz  clth  pchs  63% 

pouches    68 

*eal  of  N.  C.  16  oz  decorated 

tin  canisters    5SVi 

Old   Eng.  Curve  Cut,  1%  oz 

curved  tins    75% 

Old    Eng.   Curve   Cut,    31  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  S  oz....  73 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes.l  %-oz  tins  75J 
Monte  Cristo  Slabs,  3J-oz  tins  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins.   2%    IT)    cartons   70 

Three  Feathers.   1%   oz.  1% 

tb    cartons,    net   58% 

Pedro,    2%-oz    foil   51% 

2 %-oz  pouch    51% 

"        2%-oz  assorted    ....  51 
16    oz    decorated  tin 

canisters    41% 

Dixie  Queen,   1%-oz  foil....  41% 

8-oz  tins    41% 

"  1%-oz    64 

canisters,    6    lb    cartons.  30 

tt>   in  cases   42 

Duke's  Mixture,  x%  oz  sacks  40 

Vrllngton,  1%  oz  foil   63% 

Duke's  Cameo,  1%-oz   41% 

'■uke's  Cameo.  2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

'  -aerant  Vanity  Fair,  1%  oz 

foil    93 

n-d  Indian  Plug  Cut,  1%  oz 

tnd  3 4  oz  foil   39 

fashion,   1%    oz    88% 

"         1(1  n«  "Bolsters.  ...  42% 
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Fashion    Pall    42% 

Hull    Durham,    1    oz   62 

1%    oz   62 

31  oz    59 

8  oz    57 

16  oz   53 

•  in  Cake.   gran.   1-Ib  bags, 

25- lb  cases,  per  lb..   24 

v  im  Plug  Cut.  1%  oz(16-oz. 

Mi  '.  47% 

ted   Uell.   1%   oz   40% 

16-oz  pails  41% 

Cornell    Mixture,    31-oz   tin.  .  83% 

Miental  Mixture,  31  oz  tin..  93 
Honey  Dip  Twist,  10  to  lb..  43% 
irizzly,   16  oz,   24-lb  cases..  54  % 
">ve    Bros.    Pipe  Smoking, 
long  cut. paper  pkgs,  31  oz, 
Ti   Il>   cartons.   30,   50  &  100 

lb  cases   38 

Cride  of  Virginia,  1%-oz,  31- 
oz    and    8-oz    tins,  2%-ib 
boxes.  10  &  25-lb  cases.  .  .  75 
lolden  Cupid.  1  %  jz  foil,  25, 

50   &   100-lb    cases   60% 

'lire  Shot.   2s   33 

Union  Leader,  1%-oz  foil....  41% 
3-oz  pouch  ....  41 
t     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza.  1%-oz  cloth.  5-Ib  car- 
tons, case  of  25  lbs,  net..  37% 

l  ine  Cut  Chewing. 

lianaiha,  2  oz.  b'ght  or  d'k. 

1-  tb  carl.  10-Ib  cs.  per  lb  59 
Hiawatha.  5-tb  cs.  1-tb  carts  59 

iiawatha,  16  <>z.  b'gt  or  d'k 

5-tb    palls,    tb   59 

Iiawatha.   b'gt   or  dark.  10- 
th   pails,   per   tb   56 

Sweet  Cuba,  b'ght  or  d'k.  1- 
Ib   tins.   5-lb   palls   44 

ftose  Leaf.  10  to  lb.  bright  or 
dark,  l  ib  cart.  5-lb  drums  67 

Piger.   1%   paraffine  bags.  5- 
lb    moisten  srs    41 

Cheroots  and  Ail  Tobacco  C.gnr- 
ettes. 

Old  Vii\  Cheroots.  5  in  bundle.  1  -.23 
?12  in  1  M  lots. 
"Id   Vir  Cheroots.5  in  bundle .  1 3.95 
!et.    the   Acts    Little  Cigars. 

10s     tin    8.25 

Itengal  little  I'lgars.  10s.  (10 

per  cent  in  free  goods)..  7.30 
Royal  Bengal.  10  in  pkg.  100 

in     carton  .'  1 1.50 

Van  Bibber   Little  Cig..  "bun- 
dles of  10.  boxes  of  100   ...  16. 20 
^ub  Rosa   cigarros.   10s.  oar- 
tons  of  500.   per  M   4  on 

Stogies,  Etc.. 

Less  2%  for  cash. 

^i;ir   Citlshureh   stogies  1-lOs. 

5    for    10c  15  00 

'I  ,r...1         littl.>  .-tears.  I-10S 

3    for    5c  12.25 

Red  Top  Stories.  1-10s.  3  for 

5c  -.  .  .  .  12.56 

Red  Label  Stogies( Jenkinson)  1 1.65 

Cigarette  Paper. 

Vanity  Fair.  50  pkg  in  box      97  % 
Wheat  Straw. 50  pkg  in  bx.net  1  30 
Wheat  Straw.  100  pkg  in  hx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.   40  pkg  in  box..  .90 

Red  Seal.  50  in  box  25 

"'.ie-Zag.   inn  in  box  2.50 

Riz    la    croix  1.25 

Plug  Tobacco. 
(Subject    to    discount  2%) 
Rattle  Ax.  16  oz.  5  cuts.  12  and 

24    tb    hts.    net   39 

Rig  din.    16   oz.   3x12  smooth. 

hrlcht.  6  sp.  16   lb  butts   44 

Root  Jack.  3x12.  R  *  R.  51  oz. 

S  sp.   1.   4   s  and   12-tb  and 

2-  tb  fancy  wooden  bxs.  net.  87 
Rnlllon.   1x6.   D  T  Nines.   6  to 

lb.    20-tb    cad's   50 

climax.   2x12.  R  &  R.  16  oz.  6 

sp.   6.   12   *   30   tbs   (7   oz  7. 

10%.  &  21    lbs  481   45 

Climax.  3x12,  thin.  7  oz.  7  and 

14    tb    48 

Cross  Bow.    3x12.   14   oz.   4  sp. 

14    lb   butts   38 

Drummond's   Vattiral    Leaf.  51 

oz.  5.  S  and  12-tb  butts...'.  63 
Cold   Rope.    7   to   tb.   3.   6  and 

12-th   boxes    66 

Hold   flop*.   U  In  *    *  "«d  8- 
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tb  boxes  .  .    6* 

Horse  Shoe,    16   oz.   Smooth.  6 

sp.  5,  12  and  24-lb  butts   '3 

J.    T..    2x6,    7   oz.    R   &    It  and 

Smooth,  2  sp.  10%  and  21  tb 

butts   and    caddies   39 

.1.    T..    3x12.    14    oz.   Smooth.  I 

sp.  10%  and  21-tb  butts....  3!' 
\'ev\slm\.    IV    P.   hr  or  bulk.  5s 

v    In  ,v  24   lb   4". 

Sonny  Spun  Roll.  7  to  tli    3.  6 

and   12   tb  boxes  

Did  Honesty.  3x1.'.  Smth.  15  ■>/. 

6  sp.  7%.  15  and  30  Id  ...  44 
Did  Peach  and  Honey.  6  to  lb. 

8  lb  boxes   i: 

Piper    Heldsleck.    51    oz  pltijtn. 

2%xS  Pony  Panel.  3-10c  cuts. 

4,  7,  14  tb   69 

Ked  Cross.  12  and  24-lb  butts. 

IS  oz.  3x12.  embrossed  1  sp.  ii 
Sa";  Log.   2x12.   R  &   R.    16  oz 

6    sp.    24    lb   46 

Saw  Log.   3x12,   R  &  R.  32  oz. 

12  sp.  32  &  48  lb   46 

Sledge,  16  oz.  4  sp.  3.  6.  12  and 

24    31 

Something  Good,   foil  wrapped. 

R  &.  R.   5%    to   lb.   9.    13  lb 

butts    45 

Spear  Head.  16  oz,  6  sp.  6.  IS 

and  3d  (7  oz.   |x»     45 

standard    Navy.    3x12.  emboss- 
ed*.   4   oz.    1   sp.    14    and    2K    tt.  3^ 
6  for  10.   10%  oz.  24   lb   bulls.  35 
^tar.    16   oz.    12.   24   and    52  tb 

butts    45 

Tinsley's    Nat.    Le^f.    3x12.  16 

oz.   S   &   12    tb   Si. 

Twist  Tobacco. 

i.lrangi  r  Twist. hand  madellghi 
pressed,  12  to  lb.  12-tb  half 
bushels  and  15-Ib  grained 
pails   45 

Red  Ribbon  Twist.  10  to  tb.  16 
rb   %   bushels  and  8  lb  pecks  4t« 

Honey    dip    Twist.    II     In  lb 

narked      5      Tb    4  1 

Smoking  Tobacco 

Master  Workman  plug.  3x6.  10 

oz,    10    lb    cad   4^ 

Finzer's    Mixed    Plug.      IK  oz. 

3x12.  5  sp.  5  and  in  lb....  32 
Ole    Varginy.    3    oz    pluus  2x4 

bright.    10%    lb    boxes   12 

Sickle   plug,    15   oz   3x12.    5  sp 

7%.    15   and   30    tb    hulls   ..  4> 

JOHN  BO  I.L.MAN  «  CO 
Cigarette*. 

Net  cash. 

Fragnrant    Vanity    Fair   3  90 

Duke's   Cameo   3.90 

Sweet  Caporal   3.90 

Virginia   Brights   3  90 

Pets  (foil  packages)   6.12 

Richmond   Straight  Cuts.  10s 

tin    and    paper   6.12 

Cairo.  No    27  and  27a.  (cork 

tip    7.50)   6.50 

casino  Gold  Tip   9  on 

'mperiales.  ins.  20s.  50s.  100s, 

with  or  without  mouthprs.  7  50 
Sultans.    10s.    20s.    50s.  inns. 

Mais  and    It  Ice   paper  with 

mouthpieces  .  .  ,  ,    1  *»*. 

■Vbdallah.  No.  3  gold  tip   7  75 

No.    2   9  00 

No.    1  13.00 

Princess  Lillian.  Cork  tips ...  1  7.65 

Turkish  Trophies    7  75 

Egyptian   Deities.  No.   1.  10s.  25  50 
No.   3.  10s. 

plain  tips  17.60 

Egyptian  Deities,  cork  tips  .is. 15 
Mogul,   cork   tip  10  25 

High  Grade  Smoking  Tobacco 
Imperial    Mixture.    2%-oz  tin  1  in 

Plum.  1%-oz  foil,  net  64% 

Three    Kings    Mixture. 31-oz 

tins    1  .SO 

Tale  Mixture.  1-oz  tin.  1 '4 

and  2%   tb  cartons   1.35 

1%-oz  tin.  2% 

lb  cartons    I  sn 

Tale  Mixture.  31-oz  tin.  2% 

tb  cartons    1.60 

Lone  Jack.  31-oz  hags,  net  1  17% 

Wills'  English  Smoking. 
Capstan,  mlld.med.  or  strong. 

31-oz.    per    rb   1.60 

Capstan,  mild,  med  or  strong. 

1%  oz.  per  lb   1  75 

Latakla.  31  oz.  per  lb   2  in 

Sundry  English  Smoking 

Pioneer.  31  oz.  per  lh   1  45 

"       8  oz.  per  lb   t  43 

"       16  oz,  per  lh   I  'i 

Lnmbsrt  *  Btttfas'l  Lou  Cab- 
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In,  31  oz,  per  lb   * 

Smith's  Glasgow   Mixture.  31 

oz.,  per  lb    1.70 

J.  B.  PACE  TOBACCO  tOMI'Wl 

Scroll    Tag.    twist,    6    to  tl> 

(other   sizes,    67)   66% 

light    pressed,  all 
styles    73% 

Scroll  Tag,  cable  coil.  3  and 
4  oz    76 

Corduroy  Spun  Roll,  6-tb  bxs  56% 

MastifT  Plug  Cut.  1%  oz  pchs 
or  tin  foil  pkgs   68 

Mastiff  Plug  Cut,  31  oz  pchs 
or  tin  foil  pkgs   63 

Mastiff  Plug  Cut. 16  oz  decor- 
ated  tin    62% 

Boston  Smoke.  12s  (24s.  48  1 .  4» 

SURBRCG  CO. 

Grain.  1%  oz  patent  can....  19 
Golden    Sceptre,      1-oz.  1-tb 

cart,  per  lb   1  it 

Golden  Sceptre.  1%-oz.  2%-Tb 

cart,  per  lb   I  21 

Golden  Sceptre.  31-oz.  2%-tb 

cart,  per  lb   1 

Golden  Sceptre. 8-oz. 5-tb  cart. 

per  tb    1  os 

Golden   Sceptre,    16-oz.  6-tb 

cart,  per  tb   96 

Arcadia.  3}  oz.  2%-tb  cts  (1 

1-Ib  cts  1.60)   1  6« 

1%-oz.   2%-tb   carts  1  60 
"        8  oz.  decorated  tin.   I  66 
"        16  oz,  decorated  tin.  1  6* 
Crescent  Club  Mixture.  II  o«  M 

Clgn  rettes. 
Mllo    Cork    Tips   16.6" 

'•    Plain    '•   |x  so 

"    Ladies'  mouthpieces.  20s 

oval    box   5  on 

Egyptian    Arabs    No    3  Cork 

Tips    7  «o 

King  William.  Egyptian,  netl*  "« 
Turkish  Delight,  sanitary  tip  7  «o 

JNO.  .1.  BAGI.EY  &  CO. 

Net  cash 

Gold  Shore.  2%-oz   4«  \ 

Lime  Kiln  cut  plug.  2  oz....  69% 

31  oz  59  \ 

8  oz  tins.  S<  >» 
"16  oz  tins  61 

Sun  cured  2%  oz  foil   49 

2  %   oz  pouch ...  51 
fflilHAH  BROS. 
Less  2%. 
Cut  and  Dry.  31  oz  papers  11% 

H.  BOHLS  &  CO. 
Fancy  Mixtures. 

White  Navy  Mixture.   1%  "X 

foil    «t 

White  Navy.   3i-oi  foil.  6-tb 

cartons   61 

White  Navy,   16-oz  foil  (0 

London  Dock,  31-oz  foil.  5-lb 

cartons   80 

Golden  Gate.   31-oz  tin.  5-lb 

cartons   85 

Bright  Virginia  Pickings.  31- 
oz  tin.  5-lb  cartons  80 

Gold  Bar,  3}-oz  tin. 5-lb  cart.  .90 
Great  Blend.  16-oz  box.  mild. 

medium    and    special   1.16 

|  Great  Blend.  8-oz  box.  mild. 

medium  and  special   1.10 

|  Great  Blend.  3}-oz  box.  mild. 

medium  and  special   1.26 

Cot  Plug. 

Seal  Rock.  1%-oz  tins,  2% -lb 

cartons    25-lb   T4 

Seal  Rock.  31-oz  tins,  2%-tb 

cartons    25-lb   74 

Seal  Rock.  8-oz  tins   74 

Peanut,   1%-oz  foil.  5-tb  cart  .18 

Old  Chief.  8-oz  and  16-ox  4t 

Seven    Up,    16-oz    pall,  briar 

pipe  with  each  tin  64 

Seven  Up.  16-oz  pall,  without 

briar   pipe   46 

Seven  Up.  2%-oz  foll.5-Ib  cart  .41 
Seven  Up,   2% -ox  pouch.  5-lb 

cartons   4t 

Long  Cat. 

case,  per  dos    1.30 

R.  A.  PATTERSON  TOBAffO 
COMPANY 

Less  2«V 

Honest   Labrr,   pch  and  tins. 

2%-oz    61 

Lucky  Strike.  1%  oi  tins....  76 

31    oz    tins   75 

Patterson's  Seal.   1%  oz  foil.  17 

31  os  pch.  .  .11 

1»  o«  tlf  " 
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SNUFF. 

America     Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  3$  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee,  16  oz  jars, 
per    tb  66 

Maccaboy,   16-oz  Jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-lb  bxs  .67 

Scotch  Lilienthal's,  in  blad- 
ders, per  lb  0  0 

Scotch  Lilienthal's,  in  weas- 
ands,   per  lb   6J 

Horse  Shoe,  16  oz  glass  jars, 
lb   60 

Horse  Shoe,  2V4  oz  fibre  cam  .61 

Horse  Shoe,  8  and  16  oz  cans  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   60 

Weyman  Bros.  » 

Copenhagen,  16-oz  stone  Jars  .6' 

■•t  i  doz.  per  gross   6*" 

t-oz  tin.  oart» 


61 

Department  23. 

This  Dept.   is  corrected  by 
fillmann  &  Bendel ;  Pac.  Vinegar  & 
Pickle  Works. 


CATSUPS. 

iSnider's,  qts.  doz   3.76 

pts  "    2.40 

1%    pts,  "    1.40 

Griffon's. 

'/4-pints,   per  doz  1.12% 

Pints,  per  doz   1.86 

Quarts,  per  doz   3.26 

Miscellaneous. 

Campbell's,   %  Pts,  doz   1.15 

Heinz,  10-Oz   *  A* 

12-oz   l.jfc 

"        17-oz  £  f 

Blue  Label,  26  ',4 -pts.  to  cu  ,i 
Blue  Label,  26  pts  to  cs...  */* 
Blue  Label.  12  qts  to  cs...  ».»• 
lolden  Star,  gal  jugs,  do«.  .  lost 
"        "       qt.,    dozi ......  365 

"        "       pts.,    doz   2  85 

Mt  pta.,  doz. . .  1.40 
Long's  Fruit  Catsup. 

h'ls.  J4  t  o  cs,  ck.su  4.75 

V4-Pts,   48  to  cs,  ,  .   .  .  .  5.75 

"      2.  5  and  '      •  ua».  tb  1.60 


3ACCM. 

Holbrook's,    %    pts   2.40 

Lea  &  Perrin's,  small   2.75 

Lea  &  Perrin's,  medium   6.00 

Lea  &  Perrin's,  large   8.26 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

fobasco,   New   Iberia.   3.50 

Bengal  Worcester,   %  pt  85 

dengal  Worcester,  pt   1.25 

Pepper,  sprinl"!e  top,        pt.  .  2.00 

unerior  Pepper,  small.:  90 

Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

%  bottles,  per  doz    1.80 

Same,  4  da  No.  1  bottles.pr  dz  3.00 


FRENCH  MUSTARD. 

(In  bulk.) 


Cal. 
Home  Stan- 
Brand  dard 


.  .  .  .35 

.30 

'/z    bbl,  per  gal  

.37 

.32 

!4  bbl,  per  gal   

.  ..  .40 

.34 

10 -Gal  Keg  

.  ..  .42 

.36 

5-Gal.  Keg  

.  .  .45 

.38 

2-Gal.  Pail   

.  .  ,  .50 

.43 

1-Gal.  Pail   

...  .60 

.5.1 

68 

MUSTARD. 
In  Glass,  Cal.  Home  Brand. 

8  ez,  2  dz  to  ease,  per  doz  96 

14-oz,  2  doz  to  case,  per  doz  1.75 
Standard. 

6-oz,  small  bbl  

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,   50-   gal  $13.00 

%-bbl.,    32    gal   9.00 

i/i-bbl.,    15    gal   5.00 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   1.40 

Maconochie  Bros.,   Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do'j. 
Case  of  4  doz  No.  %  lever 

top  glass  jars   2.25 

Mixed. 

Case  of  4  doz.  No.  Vz  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2. 25 

Panyan. 

Case  of  4  doz.  No.  Vz  lever 
top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  V4  lever 
top  glass  jars   2.25 


I  II  la 


Department  25 
PICKLES.  VI RUGA II. 


RELISHES,  E'\C. 
i-orrrt-fed  (inch  week  by  the  Paciflv  Vinegar 
Pickle  Works. 
PICKLES   rN  BULK 

California   Home  Brand 

Sour 


3ooo. 


Midgets   

Special  Small  Gherkins  

Bbl.  9000,  y2  bbl.  6000,  V4,  bbl. 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000.  V2  bbl.  4ooo,  M  bbl.  2ooo. 
Mixed   

Same  size  I 

Special  Small  Medium  Pickles  | 

Bbl.  4500,  »/2  bbl.  3ooo,  Vi  bbl.  15oo  [21 

Special  Small  Medium  Mixed  | 

S'ame  count  1 2 X 

Sm:ill  Medium  Pickles  I 

Bbl.  ^400,       bbl.  16oo.  M  bbl.1  8oo  ]16 

Small    Medium    Mixed  | 

Same  count  |16 

Bbl.  3000.  y2  bbl.  2ooo,  >4  bbl-  lo°o  -  ■  .  |19 
Chow  Chow  I 


00120.00 
I 

00  18.00 
18.00 


Sweet 


a 


50H42. 00]28. 00  14.50 

II  I 
50||34.50|23. 


5  0 


14.00|  7.50 
50 

00!! 


14.001  7.. 

I 

11.001  6. 


34.50123 

I 

31.50121 
1 

31.50|21 

I 


00 


12.00 
12.00 


00  11.00 


11.00 


|28.50|19. 
I  I 
1 28. 50|  1 9 
1 


50|11.00|  6 
50|13.00|  7 
|16.00|  8 


00||  I 
00||25.50|17 
,00||  l 


00|10.00 

I 

00110.00 

I 

I 


00|  9.00 

I 


Packagel  Bbl 
Count!  1800 


Bbl 
1600 


HILLS 

jumbo  bllls.- 


>oilr   and    "  *W»et, 


I  %  bbl  1  %  bbl  I  %  bbl  |  %  bbl 
I     1200  I     600     I     1000  I  500 
I     15.00  ]     U. 00~ I     ioToF I     5.50|     9.50     |     5 . 25_ 
~  1300.   Vz  bbls.  900.   Vt  bblc.  500. 
California  Home  Brand. 
(Plain  or  Mixed),  German  Dill.  Chow  Chow  and 
Oionns 


Sweet 

hi 

n 

TJ  C 

d  2 

I  Nol 

NTo2 

No3 

Gher- 

1> c 

Sml 

I  Mdn 

Lrg 

Dills 

kins 

i  *o 

-  C 

Rarrels.  50  gals  

V.    '  I  .36 

.331 

.28  | 

.28  1 

60  | 

46 

fl.OO 

.70 

'•2   Barrels,  32  gals.  . 

|  .38 

.35  1 

.30  | 

.30  | 

62  1 

48 

|1.02 

.73 

lA  Barrels,  16  gals.  .  . 

1  .40 

.37  1 

.32  | 

.32  | 

64  | 

50 

|1.04 

.75 

Kegs,  10  gals   

T  .42 

.39  1 

.34  | 

.34  [ 

.66  1 

52 

|1.06 

.77 

Kegs,  5  gals  

i  .44 

.41  1 

.36  1 

.36  1 

.68  1 

54 

|1.08 

.79 

1  .44 

.41  1 

.36  1 

.36  1 

.68  1 

54 

|1.08 

.79 

Pails,  2  gals  

|  .55 

.50  1 

.45  | 

.45  1 

.77  j 

63 

|1.15 

.88 

Pails,  1  gal  

|  .65 

.60  1 

.55  | 

.55  | 

.87  1 

73 

H.25 

.98 

'CENTAUR  BRAND" 
Sour  (Plain  or  Mixed.) 


Per 
Gal 

'  Nol 
1  sml 

No2 
Mdn 

No3 
Irg 
slot 

~  733 

"730 

.25 

.35 

.32 

.27 

.37 

.34 

.29 

.39 

.36 

.31 

.41 

.38 

.41 

.38 

1 

.62 

.47 

KEG  PICKLES. 

Per 
Pkg. 

Full  Measure,  5  gal.  kegs,  No.  3  Pickles.....  ,..,....,.,.$1.10 

Full  Measure,  5  gal  pails    1.25 

Full  Measure,  2%  gal.  kegs   0.76 


PICKLES  US  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 

10  oz. 

Pt. 

Qt. 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.75 

3.25 

1.75 

2.75 

5.00 

Sweet  Mixed  Pickles  r  

1.75 

2.75 

5.00 

1.75 

2.75 

5.00 

CENTAUR  BRAND 
American  Style — Square  Bottom ;  English  Style,  Round  Bottom. 


Gherkins   

Mixed  Pickles. 
Chow    Chow.  . . 

Picalilli   

Mexican  Hot.  . 
Cal.     Onions.  .  . 


Pts.  I  Qts. 

I 
I 
I 
I 


1.20 
1.20 
1.20 
1.20 
1.20 

1.20  I  1.7 


Gal]  Gal.  | 

1.75  I  3.00  I  5.00 

1.75  j  3.00  I  5.00 

1.75  j  3.00  I  5.00 

1.75  j  3.00  I  5.00 

1.75  j  3.00  I  5.00 

3.00  I  5.00 


Pt.  1 

Qt^_ 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

TOMATO  CATSl'P. 


In  Glass,  per  doz    |[Jugs,per  Jug||l  Gal.  Tins 

 |%  Pt.  I    Pt.  I    Qt.  ||1  Gal.|2  Gal.||Scr.  tplFt.tp* 

Cal.  "Home   Brand.  ..... |  1.35  |*2. 25  |  3.50  ||  1.00  |  1.90  ||    .80  |  T75 

Sunrise   |  |  |  ||     .85  |  1.60  ||     .65  |  .60 

Sunset   (bo  bottles)  |  |  j  ■       jj    .60  |  1.20  ||    .50  |  .45 

Tomato  Catsup — In  Kulk. 


Bbl. 

%  Bbl. 

V,  Bbl. 

10  Gal. 

5  Gai. 

50  Gal. 

32  Gal. 

16  Gal. 

Keg 

Keg 

Cal  Home 

Brand.  .  .  .  |      .50  | 

.55  | 

.60  | 

.63  1 

.65 

 1..  .40  I 

.45  | 

.50  I 

.53  | 

.55 

 |      .35  1 

.40  | 

.45  1 

.48  | 

.50 

TABLE  SAUCE 

In  Glass. 

In 

JllgS 

Gal 

|y2  Pts.  I     Pts.  I  Qts. 


In  Jugs  Gal. 
1  Gal.  I  2  Oal.lTins. 


Cal.    Home   Brand..  | 

Worcestershire   | 

Chestershire   | 

•One  case  of  C.  H. 


1.75     I     2.75     I     3.75     |     1.25  |     2.25  I 

1.00     I     2.00     I     3.00     I     1.00  I     2.00  I 

.75     I     1:50     I     2.25     I      .60  I     1.20  j 

B.  pint  catsup  with  every  59s  lot. 


JTable  Sauce  in  Bulk. 

I  Bbls.  |y2  bbls|y4  bbl.llO  Gal.|5  Gal. 
|50  Gal. 123  Gal.|16  Gall   Keg   |  Keg 


Worcester  Sauce.  . 
Chestershire  Sauce 


•I 


.SO 
.55 


.82 
.57 


I     .84  I 


.88 
.63 


VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 


Barrels 
y2  Barrels 
Vt  Barrels 


I  40  Gr.  I  50  Gr.  I  60  Gr.  I  70  Gr.  I  80  Gr. 

77]  .17   I   H    i  T20- 

..I  .16  I  .18  I  .19  I  .20  I  .22 
..I    .18     I     .20     I     .21     j    .22     j  .24 


.22 
.24 
.26 


HIGH   GRADE  VTNEGARS 

Barrels 

California   Home   Brand   White   Wine   Vinegar  30 

Cal.    Home    Brand    Apple    Juice   Vinegar  25 

California  Home  Brand  Pure  Pickling  Vinegar  25 


%  Bbls. 
.35 
.30 
.30 


RELISHES    AND  CONDIMENTS 

Miscellaneous 

California  Home  Br->nd. 

1 

9  oz. 

U  Pt.l 

Pt 

Tnma 

to  Chutney   1 

1  75 

2 . 5  0 

Chili 

1.75 

1  65 

2.50 

fJwapf  Relish   

■Rapt  TnrUa  Relish 
Red  Hot   


California  Home  Brand 

S->me.  in  Bulk    P»r  Gallon. 

I    8  nz.  lOlvmpicsl 

.........  77 .  . .  T~    .~9S'~" I-  L7K 

 I      .95     I.  1.7K 

 I      .96    I  1.75 


14  oz._[  Pts. 

i "  2.0A  r  2.75 
i  2.00  i  2.75 

I    2.00    I  2.7if 
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Coast  News. 


CALIFORNIA. 

Los  Angeles — The  College  Grocery 
Company  has  just  quitted  the  pre- 
cincts of  the  grocery  world.  Mr.  A.  F. 
Southwick  of  this  city  bought  the 
business  on  Oct.  30th. 

Mr.  Joseph  H.  Ehrhart,  an  old  gro- 
cer, has  just  received  a  chattel  mort- 
gage for  $100. 

The  assets  of  Mr.  Louis  Weinstein 
were  recently  transferred. 

Mr.  Southwick  heretofore  mentioned 
has  been  reported  to  have  bought  out 
the  grocery  firm  of  De  Bose  &  John. 
The  sale  is  dated  Nov.  2d. 

Mr.  S.  S.  Reeder,  grocer,  having 
been  in  the  business  for  several  years 
has  published  notice  of  the  sale  of  his 
business  to  Mr.  Wm.  Smith.  Nov. 
2d  was  the  date  set. 

The  G.  Piuma  Grocery  Company  has 
been  dissolved.  Mr.  J.  B.  Zuchelli  is 
about  to  succeed  the  late  firm. 

November  3rd  and  4th  were  busy 
"sales"  days  in  the  Los  Angeles  gro- 
cery world.  The  number  of  sales  on 
these  dates  was  surprising.  Mr.  Al- 
fred Crawford  sold  out  his  store  to 
Mr.  L.  Gandy  on  November  3rd.  D. 
Henson  &  Son  sold  out  their  grocery 
business  on  November  4th  to  P.  M. 
Moroney.  On  this  date  E.  S.  Smith 
sold  out  to  Mr.  G.  Packingham. 

S.  W.  Smalley  sold  out  his  grocery 
store  on  November  6th  to  F.  W.  Clark. 

On  November  7th  S.  W.  Dove  sold 
out  his  grocery  store  to  Mr.  Chas.  A. 
Maltrie  &  Sons. 

Mr.  H.  N.  Stein  sustained  a  severe 
loss  by  fire.  No  mention  has  yet  been 
made  as  to  insurance. 


Parlier — F.  B.  Frost  &  Co.  have 
filed  a  dissolution  of  co-partnership. 
Mr.  Frost  has  sold  his  interest  to  Mr. 
E.  M.  Parlier. 

Santo  Barbara — L.  Dardi  &  Co.  have 
i  admitted  Mr.  M.  Faroli  into  the  privi- 
leges of  co-partnership. 

Santa  Paula — Mayhew  Bros.'  grocery 
stock  was  recently  damaged  by  water. 

Fresno — Jacobs  Bros.,  the  grocers, 
have  filed  a  petition  in  bankruptcy. 

San  Bernardino — The  grocery  busi- 
ness at  this  place  belonging  to  J.  R. 
Newberry  Company  was  just  sold  to 
Fox  &  Waide. 

Sail  Diego — Mr.  F.  J.  Goldkamp  has 
negotiated  with  Isaac  Reede  for  the 
sale  of  his  grocery  store.  Mr.  Reede 
took  possession  November  1st. 

East  Hollywood — J.  M.  Kramer, 
prominent  in  the  grocery  business  in 
this  town,  sold  out  to  E.  G.  Murry  on 
November  2nd.  No  reason  for  the 
sale  has  been  made  public. 

Saticoy — Duval  Bros,  have  bought 
out  A.  W.  Parsons  &  Co.,  grocers. 

Visalia — S.  Tononya,  a  Japanese  en- 
gaged in  the  grocery  business,  has  sold 
out  to  one  of  his  countrymen,  M.  Naka- 
mura. 

Pomona — The   partnership  existing 
between  Petersen  &  Maxwell,  grocers, 
has  been  dissolved  and  will  be  sue-  | 
ceeded  by  W.  F.  Peterson. 

Romona — J.  A.  Verlaque  has  sold 
his  grocery  store  to  George  Rogues. 

Sherman — John  P.  Day  &  Co.,  gro- 
eers,  sold  out  on  November  5th  to 
Cogswell  &  Gaston. 

OREGON. 
Portland — Wadhams  &  Kerr  Bros., 
wholesale  grocers,  have  incorporated. 


F.  L.  McGuire  &  Co.,  grocers,  are  i<< 
be  succeeded  by  C.  O.  Baker. 

Astoria — Mi  s.  George,  a  woman  gro- 
cer, is  selling  out  to  Hakolich  &  Fio. 

Drain — Ira  Wimbley  has  bought  out 
L.  N.  Whipple. 

The  Dalles— An  attachment  of  $1,037 
has  been  filed  against  the  grocery 
firm  of  H.  C.  Piles  &  Co. 

Gold  Hill— W.  A.  Carter  &  Co..  gro- 
cers sold  out  to  Peterson  &  Turner. 

Laurel — Herman  Collier  sold  his 
grocery  store  to  J.  Hawkins. 

Corvallis — Wellsher  &  Herman,  gro- 
cers, have  dissolved  partnership  and 
will  be  continued  by  T.  H.  Wellsher. 

Hopewell — Ray  Nash  is  reported  Ae 
having  sold  out  his  grocery  store. 

Laurel — M.  N.  Bonhani  &  Co..  have 
dissolved  partnership,  Mr.  Ceilier  re- 
tiring. 

Carlton:  W.  A.  Howe,  in  the  grocery 
business,  has  lost  his  entire  belong- 
ings by  fire,  most  of  which  was  cov- 
ered by  insurance. 

Williams:  F.  C.  Eddy  has  bought 
out  Kershaw  &  Son. 

WASHINGTON. 

Seattle:  W.  C.  Hoyt.  a  grocer,  has 
sold  out  his  business  for  $750. 

Newport:  Gilbert  Grocery  Co.  have 
incorporated  for  $12,000. 

Tacoma:  Monty,  Gunn  and  Hatch 
engaged  in  the  grocery  business,  have 
beem  succeded  by  Monty,  Gunn  and 
Griswold. 

Milan:  Thomas  &  Kiplin  have  dis- 
solved their  grocery  partnership  and 
will  be  succeeded  by  L.  Thomas. 

Spokane:  A  judgment  against  H.  S 
Bencke  was  rendered  for  $1,920. 

Bow  :  Mr.  J.  W.  Allen,  of  the  gn>- 
cery  firm  of  Allen,  Roray  Co.,  is  dead. 

Edmonds:  The  grocery  firm  of  Jones 
&  Co.  have  quited  this  place. 


Scheer,  Morehouse  &  Grandi 


Wholesale  Dealers  In 


Dairy  Produce 

and  Provisions  I 


BUTTER,  EGGS,  CHEESE,  CANNED  GOODS,  H 

H 

SALT,  SALT  FISH,  ETC.  £ 


Phones,  Temporary  3368,  3369. 


33-35-37-39  CLAT  STREET. 
22-24-26-28  COMMERCIAL  ST. 


San  Francisco, 


California. 


>♦♦♦♦♦♦♦♦♦♦< 


Coffees 


Teas 


JONES 


PADDOCK 


252  FREMONT  STREET 


San  Francisco,  California 


: 

♦ 

: 
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Grocery  Notes* 


Vaoayille,  Cal. — This  week  wit- 
nessed the  transfer  of  the  grocery 
stock  and  business  of  Gray  Bros.  & 
Co.  to  Emmet  H.  Ream.  The  Gray 
brothers  have  conducted  the  store  the 
past  two  years  and  in  that  time  have 
increased  the  business  considerably. 
It  is  their  intention  to  enter  another 
line  and  hence  the  sale  of  the  store. 
Mr.  Ream  is  well  known  to  the  people 
of  Vacaville,  having  been  one  of  the 
firm  of  Maclay  &  Ream,  which  con- 
ducted the  same  store  until  about 
three  years  ago.  Previous  to  that 
time  he  was  in  the  employ  of  L.  H, 
Peterson  in  the  same  store  for  eight 
years.  In  all  he  has  had  over  ten 
years  experience  in  the  grocery  busi- 
ness. He  will  be  assisted  by  his  brot- 
her, Fred  Ream.  The  Gray  brothers 
will  leave  Vacaville,  probably  locating 
in  one  of  the  bay  cities 

Berkeley,  Cal. — F.  Olsen,  formerly 
proprietor  of  the  popular  grocery  at 
773  University  avenue,  has  taken 
charge  of  the  Golden  West  Hotel,  on 
University  avenue,  near  the  Southern 
Pacific  railroad,  and  has  refurnished 
and  fitted  it  up  with  modern  appoint- 
ments. The  house  contains  sixteen 
bedrooms  and  will  be  conducted  more 
as  a  boarding  and  lodging  house  than 
as  a  hotel.  A  short-order  restaurant 
will  be  maintained  in  a  large  room  on 
the  first  floor,  with  a  grocery  in  con- 
junction. 

Reno,  Nev. — The  J.  P.  Raines  Mer- 
cantile Co.  of  Sparks  has  been  sold  to 
T.  W.  Bottles,  former  proprietor  of  the 
Montana  Cash  Grocery  of  Reno,  a  con- 


cern that  advertised  extensively  and 
built  up  a  thriving  business.  J.  P. 
Raines  will  go  to  his  ranch  on  the 
Eureka  and  Palisade  railroad,  where 
he  is  interested  in  a  townsite. 

Elmhurst, ,  Cal.  — The  Lockwood 
Rochdale  Company  of  Elmhurst  are 
building  on  East  Fourteenth  street 
and  Walter  avenue  a  new  store,  which 
they  will  occupy  upon,  completion.  The 
business  has  increased  very  rapidly 
of  late;  in  fact,  it  has  quadrupled  in 
•ix  months,  and  larger  accommoda- 
tions are  an  absolute  necessity.  The 
new  building -will  have  two  store 
rooms  on  the  ground  floor,  each  17x40 
feet,  two  of  which  will  be  occupied  by 
the  Rochdale  people  for  their  grocery 
business.  The  third  store  will  be 
rented  for  a  meat  market. 

Petaltima,  Cal.— Work  was  com- 
menced on  Wednesday  remodelling 
and  enlarging  the  Barham  building  on 
Washington  street,  which  is  to  be  oc- 
cupied, when  completed,  by  the  3-H 
Cash  Store.  When  completed  Mr. 
Newman  will  have  one  of  the  largest 


and  finest  grocery  stores  in  town. 
There  will  be  about  three  thousand 
feet  of  floor  space.  A  fine  modern 
front  is  to  be  put  in  at  an  early  dale 
or  as  soon  as  the  materials,  etc.,  can 
be  supplied  by  the  contractor. 

Fetaluma,  Cal. — The  grocery  firm  of 
Eriksen  and  Johnson  having  dissolved 
partnership,  Martin  Eriksen  will  con- 
tinue the  business.  > 

Hnnford,  Cal. — It  is  announced  by 
the  Kutner-Goldstein  management 
that  W.  J.  Wilson,  who  has  been  in 
business  at  122  East  Sixth  street,  has 
taken  a  lease  of  the  Kutner-Goldstein 
store  on  Sixth  street,  and  will  move 
his  stock  of  groceries  and  provisions 
there. 

Madera,  Cal — The  Wm.  Stahl  Son 
Co.,  grocery  business,  has  changed 
hands,  Leo  Friedberger  having  pur- 
chased the  interests  of  all  members  of 
that  firm  except  B.  D.  Harders.  The 
business  will  hereafter  be  conducted 
under  the  name  of  Friedberger  and 
Harder.  Both  these  partners  are 
young  men  and  should  succeed. 


J.  H.  Newbauer  &  Co. 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


f         EXTRA  FAMILY__> 

J.C.WESTPHAL  &  SONS  " 


Bay  City  Flour  Mills,       First  and  Clay  Sts.,  Oakland 


a 


:: 

To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  | 

We  are  advertising  tliem  in  many  of  the  Newspapers  and  a 
in  other  ways.     The  High  Quality  and  Perfect  Purity  of  a 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.      Write  or  telephone  for  prices. 

Sunlit  Fruit  Company 

Telephone,  BerKeley  4333 

2438  4th  Street  Berkeley,  California  j 

4 
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OAKLAND  ROSTER. 


Retail  Grocers'"  and  Merchants'  Association 
of  Alameda  County. 


»  H.  D.  dishing,  President,  52S  13th  St.,  ! 
Oakland. 

H.  Hauch,  Vice-President.  14111  Park  St., 
Alameda. 

Jas  I,.  Woodworth,  Treasurer,  551  East 
12th  St.,  Oakland. 

T.  TL.  Fleming,  Sunset  Grocery,  Oakland. 

JJohn  Mitchell,  Gardner-Mitchell  Co.,  Oak- 
land. ' 

Andrew  J.  Nor,  1572-74  7th  St.,  Oakland 

S.  J.  Sill,  President  S.  J.  Sill  Co.,  Berkeley. 

Geo.  A.  turn  Suden,  1277  13th  Ave.,  Oak- 
land. W.  T.  Rancel,  Sec'y. 


A  PRETTY  SEVERE  ROAST. 


We  have  all  read  letters  containing 
roasts  of  the  mail  order  houses,  but 
the  following  one  which,  for  the  sake 
of  the  story  is  supposed  to  have  been 
written  by  a  ranchman  out  West, 
comes  pretty  near  being  the  limit: 
"Messrs.  Monkey  Roberbuck  &  Co., 
Wholesale  Jobbers  of    Junk  Goods, 

Munnekogo. 

"Gentlemen — A  bundle  of  goods 
came  to  my  address  from  your  old  pawn 
shop  and  they  resemble  the  goods  I 
ordered  about  as  much  as  a  Chinese 
dope  fiend  does  our  Savior. 

"You  issue  a  beautiful  catalog,  but 
a  Jew  emigrant  with  his  coat  tail  cut 
to  ribbons  by  bayonet  thrusts  would 
blush  if  asked  to  write  an  inventory 
of  the  goods  you  deliver. 

"I  have  been  up  against  percentage 
stud  poker  when  there  were  three  tin- 
horn gamblers  standing  in  with  the 
dealer  in  the  same  game.  I  have  paid 
a  dollar  a  pound  for  flour  in  the  gold 
mines  in  the  early  days.  I  have  bot 
rat  tail  whiskey  in  prohibition  Can- 
ada for  $5  a  short  quart,  and  have 
given  an  $8  beaver  skin  for  three  chews 


of  Climax  plug  in  the  far  northwest, 
but  still  I  did  not  kick. 

"I  have  bucked  the  shell  game  and 
I  have  bet  money  that  I  could  catch 
the  hole  in  the  coiled  strap.  I  have 
been  held  up  by  a  road  agent,  and 
once  paid  a  dollar  for, a  three-min- 
ute lunch  on  the  U.  P.  R.  R. 

"I  once  bought  a  salted  prospect 
from  an  old,  benevolent  looking,  sol- 
emn-talking, fatherly  prospector,  and 
when  I  worked  out  the  salt  there  was 
not  enough  mineral  to  take  off.  the 
curse  of  perjury,  if  you  swore  you 
had  a  mineral  claim  for  record.  I 
have  spent  $1,000  rushing  the  open- 
ing of  'No  Man's  Land'  or  Indian  res- 
ervation, when  the  160  acres  of  acres 
of  land  that  I  got  would  not  raise 
trouble;  and  still  I  would  smile  and 
have  not  lifted  my  voice  in  wall. 

"I  have  traded  with  tough  old  prac- 
tical sea  captains  on  the  shores  of 
Alaska,  and  once  took  a  load  of  valu- 
able furs  to  Hudson  Bay  post  on  the 
headquarters  of  Mackenzie  river.  I 
have  traded  with  frontier  merchants 
who  would  swindle  their  shadow,  and 
have  traded  away  my  horses  on  a  dark 
night  and  in  a  few  nights  after  tried 
to  make  the  trade  over. 

"In  my  young  and  callow  days  I 
tried  industriously  to  beat  a  three- 
card  monte  shark  at  his  own  game.  I 
have  bit  at  most  of  the  lures  set  for 
the  smart  youth — but  when  I  sent  $5 
to  your  old  junk  shop  and  expected  to 
get  my  money's  worth  or  what  I 
wanted  I  was  up  against  a  game  that 
puts  all  my  former  experience  to 
shame.  You  should  be  arrested  for 
attempted  blackmail  when  you  send 
your  gaudy  catalog  to  a  respectable 
man.  There  is  not  a  coffee-cooling, 
buffalo-hunting,  scalp-taking  Indian 
in  Montana  but  is  better  qualified  to 


run  a  legitimate  mercantile  business 
than  the  weak-kneed,  soft-brained  im- 
becile who  runs  your  establishment. 

"Hereafter  I  shall  see  what  I  buy 
even  if  it  is  a  gold  brick  or  a  green 
goods  roll.  You  are  a  mercantile 
Keeley  cure.    Adios,  adios,  forever." 


As  to  the  value  of  other  things  most 
men  differ,  concerning  friendhsip  all 
have  the  same  opinion.  What  can  be 
more  foolish  than,  when  men  are  pos- 
sessed of  great  influence  by  their 
wealth,  power  and  resources,  to  pro- 
cure other  things  which  are  bought 
by  money  and  not  to  procure  friends, 
the  most  valuable  and  fairest  furni- 
ture of  life. 


Mothers!   Mothers!!  Mothers!!! 


Mrs.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  YEARS 
by  MILi..ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOFTENS  the  GUMS.  ALLAYS 
all  PAIN;  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drug-gists  in  every  part  of  the 
world.  Be  sure  and  ask  ror  "Mrs.  Win- 
slow's Soothing  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  SU  S.  F„  Co' 


Just  MilK 

That's  All. 

CONFORMS    TO    ALL    PURE   FOOD  LAWS 

Best  of  Them  All 


ALP 


Evaporated  Milk 

California's 
Finest  Product 


Made  by  the 


PIONEER  CREAM 
MAKER 


Mr.  J.  B.  MEYEXBERG,  the  originator  of 
Evaporated  Cream,  and  who  lias  made 
the  Perfecting  of  Evaporated  Creams 
his  life  work  for  the  PAST  25  YEARS,  gives 
his  personal  supervision  to  the  product  of 

Alpine  Evaporated  Milk 


THE  BEST  IS  THE  CHEAPEST. 

Alpine  Evaporated  Cream  Co. 

Office:  Hansford  Block,  S.  F„  Cal.    Factorvy:  Hollister,  Cat 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  eor.  Frederick,  Phone 
Fell  6181.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. * 

BAKING  POWtlKM 
Schilling's. 

Schillings  Best,  %-lb.  cans  $  .15 

Schilling's  Best,  Ms -lb.  cans  25 

Sshillings  Best,  1-lb  .cans  45 

Rumford. 

Rumtora,    V2-lb.   cans  15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford.  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

tins  70  each  6.75  per  doz 

tins  10  each  $1.10  per  doz 

tins  15  each  1.60  per  doz 

tins  25  each  2.65  per  doz 

tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

 461^4    lb    15 

 25] 


3-lb 

J4-lta 

%-Ib 

1-lb 

5-lb 

1  lb 
%  Tb 


CHOCOLATE 

(Effective    August    15th.  1907.) 
Ghiradelli's  Ground  Chocolate.  1-lb  Tins 
Ghiradelli's  Ground  Chocolate.  3-lb  Tins 
Eagle  Chocolate,  1-lb  Pkg 

Ghiradelli's  Cocoa,  y2-lb  Tins 


CEJIEALS 

Cal.     Flapjack    Flour    (Del  Mmiir 

Milling  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Monte 

Milling  Co.)  15c,  two  for   25 

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)   straight  10 

Peacock     Br%.nd     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  .25 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lh  package  .20 
Peaoock    Brand    Buckwheat  (Del 

Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
Shredded    Wheat    Biscujts,    15c  or 

two   25 

Triscuit,  straight    .  10 

TEA. 

Tree,    (M.   J.   Brandenstein  &  Co.)  50 

COFFEE. 

Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  cans   40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs    100 

COTTOLENE- 

Small  size  pails  t  .30 

Medium  size  pails  60 

Large  size  pails   1.35 

FLOUR. 

Globe  Mills.— A-l,  $160;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60;  Starr's  Ex- 
tra Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills.— Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle, 
$1.45;  First  Grade  Flour,  1-Sth,  85c;  10-lb. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.55. 

Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)— "Bay  City,"  $1.65;  "White  Foam," 
$1.55. 

Diamond  Milling  Co. — -Diamond  Patent,  49- 
tt>.  sacks,  $1.65;  Diamond  Family,  49-lb. 
sacks,  $1.45;  aky  High,  49-lb.  sacks.  $1.40. 

Phoenix   Milling    Co.,    Sacrarmnto. — (Bay 


Territory  office,  17th  &  Wood  St.,  Oakland, 
B.  E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Maplelne. 

2  oz   35 

4  OZ  60 

16  ok    2.00 

32  02   4.00 

Gallons   15.00 

OLIVE  OIL. 

Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv   (Chas.P.Grogan)    Pint-s  50 

Purity    (Chas.P.Grogan)    Quarts..  .90 

Purity   (Chas.   P.   Grogan)   Half  Gal.. ..1.75 

Purity    (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Cats"up,     Bishop's     (Bishop   &  Co) 
1-2   pints   15 

Catsup,  Bishop's  (Bishop&Co.)  pts  .25 

Chili  Sauce.  Bishop's  (Bishop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Bishop&Co.) 

pints   25 

SOAPS .  .  . 

Sa polio  10c.   3   for  25c 

FLY  STICKEM 

-Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   30 

%-Gal.    Tins   50 

1-Gal.  Tins   90 

ECONOMY  FRUIT  JARS. 

Pints   95 

Quarts    1.15 

%  Gal   1.50 

Extra  Economy  Caps,   doz  20 

Extra   Economy  Clamps,   doz  10 

 O  

John  T*.  Ward,  a  young  business 
man,  well  known  to  tbe  grocery  busi- 
ness, has  accepted  the  position  of  city 
buyer  with  J.  H.  Naubauer  &  Co. 


TOMATO  GROWERS  LOSE  HEAVILY 

The    Southern    California    Crop  Is 
Ruined  by  Rains  and  Blight. 

LOS  ANGELES,  November  ll.-Veg- 

etable  growers  of  Southern  California 
have  suffered  a  loss  of  about  $250,000 
in  the  destruction  of  the  entire  winter 
tomato  crop.  It  is  the  heaviest  loss 
of  the  kind  ever  known  to  this  section. 
Some  growers  have  been  forced  to  sell 
their  farms  or  mortgage  them  heavily 
in  order  to  pull  through.  In  Whittier, 
Fullerton,  Roland  and  Walnut  the  rain 
of  two  weeks  ago  brought  the  blight, 
and  today  not  a  single  grower  can 
show  a  patch  of  tomatoes  that;  is  not 
affected.  Most  of  those  planted  were 
of  the  stone  variety  and  all  for  winter 
shipment  to  the  East. 

The  estimated  harvest  would  haye 
run  300  carloads,  all  of  extra  select 
stock.  Thirty  cars  comprised  all  the 
shipments  made  for  the  entire  seasoii, 
and  very  many  of  the  farmers  had  as 
yet  not  cut  their  first,  picking  from 
the  vines,  thus  making  their  losses 
much  heavier  than  they  would  have 
been  had  the  rainy  season  set  in  a 
month,  or  even  tv/o  or  three  weeks 
later. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  STOCK 
AND  FIXTURES,  HORSES,  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BY  J.  E.  GIYENS  AT  COSUMNES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF  TIME  EXPIRING  OCTOBER  81ST,  1909.  SEALED 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEVEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH,  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFILD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA.  

FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL.  

LONG  ESTABLISHED  RETAIL  GROCERY  BUSINESS  LOCATED  IN 
CENTER  OF  SAN  FRANCISCO.  NEW  FIXTURES,  NATIONAL  CASH 
REGISTER,  DAYTON  SCALE,  ICE  BOX,  ETC.  REASON  FOR  SELLING 
OTHER  BUSINESS  CARES.  FOUR  YEAR  LEASE  WITH  VERY  LOW 
RENT  GOES  WITH  SALE.  $2500  CASH  REQUIRED.  APPLY  BY  MAIL 
OR  IN  PERSON,  "ADVOCATE"  J.  T.1714  WEBSTER  STREET. 

AN  OLD  lSTABLISHED,  WELL-PAYING  GROCERY,  FEED  AND 
POULTRY  SUPPLY  BUSINESS  IN  PROSPEROUS  INTERIOR  TOWN.  NA- 
TIONAL CASH  REGISTER;  DAYTON  SCALES;  HALL  SAFE;  SHOW  CASES, 
ETC.,  GO  WITH  THE  BUSINESS.  STOCK  ALL  CLEAN  AND  NEW.  THIS 
IS  AN  EXCEPTIONAL  OPPORTUNITY  FOR  A  LIVE  UP-TO-DATE  MAN 
OR  FIRM.  OTHER  BUSINESS  INTERESTS  REQUIRE  THAT  THIS  BE 
SOLD  WITHIN  THE  NEXT  60  DAYS,  ABOUT  $3,000  CASH  REQUIRED. 

ADDRESS  INOUIRIES  TO  G.  B  V..  CARE  "ADVOCATE,"  1714  WEBSTER 
ST\,  SAN  FRANCISCO.  

TERMS,  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN.  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS — ONE  A  FIRST-CLASS  BRANCH  DOING  4 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27^X64  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM,  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL,  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE— AN  ALMOST  NEW  LAWSON  CASH  CARRIER  SYSTEM  OF 
STATIONS.  COMPLETE  IN  PERFECT  WORKING  ORDER.  PRICE  $75,00 
CASH,  F.  0.  B.  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE. 
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GOBBLERS  TO  BE  FED 

Big  Time  Promised  At  The  Next  Gath- 
ering' Of  The  Big  Birds 


SPOKANE  ORGANIZERS. 


On  Wednesday  evening,  the  20th, 
the  Gobblers  will  join  together  at  the 
roost,  4608  I  st.  for  a  real  "dago  din- 
ner". A  number  of  Candidates  are.  to 
be  initiated  and  the  evening  promises 
to  be  extremely  hilarious. 

Any  grocer  desirous  of  affiliating 
himself  with  the  organization  should 
communicate  with  Frank  B.  Connolly 
at  once. 

Spokane  Roost  Started. 

A  letter  from  one  of  our  correspond- 
ents in  Spokane  says: 

"What  is  to  be  known  as  the  An- 
cient Order  of  Gobblers  will  be  estab- 
lished as  an  adjunct  to  the  Spokane 
Grocers'  association,  with  which  every 
candidate  for  honors  must  be  actively 
identified.  It  is.  expected  to  have  at 
least  100  members.  E.  M.  Cory,  sec- 
retary of  the  grocers'  organization,  an- 
nounced that  the  plan  meets  with  the 
approval  of  the  association  and  that 
is  is  likely  a  meeting  to  form  the 
branch  will  take  place  early  in  De- 
cember. There  are  few  rules,  but 
these  will  be  rigidly  observed.  One 


of  them  is  to  boost  for  Spokane  and 
the  Inland  Empire  and  to  keep  ever- 
lastingly at  it  for  good  of  the  count- 
ry." 


CREDIT 


MEN    SEE  ONLY 
PE1UTY. 


l'ROS- 


Believe  in  Our  Financial  System  and 
Will  Support  the  Banks. 

..INDIANAPOLIS,  November  ll.-The 

directors  of  the  National  Association 
of  Credit  Men,  the  largest  commercial 
organization  in  the  United  States, 
with  a  membership  of  9,000,  met  here 
today  and  affirmed  the  faith  of  the  or- 
ganization in  the  commercial  integ- 
rity of  the  Nation  and  in  the  business 
principles  on  which  the  affairs  of  the 
mercantile  community  are  conducted. 
The  following  resolution  was  adopted : 
"That  from  trustworthy  trade  and 
financial  information  received  from 
every  section  of  the  country,  the  as- 
sociation declares  general  business 
conditions  to  be  fundamentally  sound 
and  believes  the  present  financial  dis- 
turbance, notwithstanding  the  strin- 
gency of  the  currency,  will  be  of  short 
duration. 

"That  the  association  calls  on  its 
members  to  support  one  another  in  the 
effort  to  restore  the  confidence  of  the 
people    so    unnecessarily  shaken  at 


this  moment,  and  to  urge  upon  every 
one  the  necessity  of  upholding  busi- 
ness interests  by  depositing  their 
money  as  in  the  past  in  the  banks  of 
their  respective  towns  and  cities,  to 
the  end  that  it  may  be  used  for  its 
legitimate  purposes,  the  carrying  on 
of  the  vast  business  of  the  country. 

"That  this  association  pledges  every 
member  to  do  all  in  his  power  to  re- 
store the  confidence  of  the  public  at 
large  in  the  solvency  and  prosperity 
of  our  Nation." 


Nevada  City,  CaL — For  Sale.  A  gen- 
eral merchandise  store  at  Forest,  Sier- 
ra Co.,  Cal.  For  particulars,  apply  to 
Frank  Greatzer,  Care  of  E.  L.  Crafts 
&  Co.,  Forest,  California. 


Grass  Valley.  (Nevada  Co.)— E.  Si 

Mainhart,  the  leading  grocer  here  and 
a  very  popular  citizen,  announces 
that  he  plans  to  dispose  of  his  busi- 
ness by  the  end  of  November.  He  will 
engage  in  other  work,  but  just  what 
is  not  known. 


Chief  Wilkie  of  the  Secret  Service 
reports  the  discovery  of  a  uew  coun- 
terfeit $10  national  bank  acte.  The 
counterfeit  is  of  the  Well.s-Fargo-Ne- 
vada  Bank  of  San  Francisco,  and  is  a 
poor  imitation. 


Quality 
Goods 


Violet  Oats 


Violet  Pancake  Flour 


igi 
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ADVERTISING  AGENCY 


Re-Opens  San  Francisco  Offiice.  M.  L. 
Hadley  now  located  in  the  Mer- 
chants Exchange  Building. 

M.  L.  Hadley,  who  for  eighteen  years 
has  successfully  conducted  the  largest 
advertising  agency  on  the  Pacific  Coast 
has  leased  offices  in  the  Merchants  Ex- 
change Building  and  re-opened  his 
San  Francisco  office. 

Speaking  of  the  progress  of  the  ad- 
vertising agencies,  Mr.  Hadley  said: 
"It  was  in  1890  that  I  started  my 
agency.  I  was  at  that  time  adver- 
tising manager  for  a  prominent  news- 
paper, and  in  making  my  rounds 
among  advertisers,  I  realized  that  the 
average  advertiser  had  too  little  time 
to  devote  to  his  advertising,  in  order 
to  secure  the  best  results  from  the 
money  expended,  so  I  started  an  ag- 
ency, which  has  continuously  grown 
until  to-day,  I  think  I  have  more  good 
accounts  than  any  other  concern  in 
my  line  on  the  coast. 

An  advertising  agency,  to  be  suc- 
cessful, must  make  a  continued  suc- 
cess of  its  clinents'  advertising.  This 
can  be  done  only  by  buying  space  at 
its  proper  cost,  using  only  the  best 
mediums,  and  giving  the  advertiser  a 
service  in  the  preparation  of  the  copy 
that  truly  represents  the  business  ad- 
vertised. 

My  splendid  business  is,  I  believe, 
largely  due  to  the  economy  which  I 
invariably  practice  in  purchasing 
mediums  for  my  clients,  and  the  close 
personal  attention  given  to  detail,  and 
especially  the  standing  of  the  various 
newspapers. 

In  order  that  my  clients  may  have 
the  very  highest  class  service  in  the 
preparation  of  their  copy  and  follow- 
up  methods,  without  which  no  ad- 
vertising campaign  is  complete,  I  se- 
cured the  association  of  Mr.  Edgar  M. 
Swasey,  the  best  all-round  ad-writer 
in  the  West  as  manager  of  my  service 
or  copy  department.  Mr.  Swasey  has 
managed  the  advertising  for  many  of 
the  successful  business  houses  in  San 
Francisco,  and  is  thoroughly  familiar 
with  advertising  methods  which  have 
proven  very  profitable,  consequently 
he  brings  added  strength  to  my  agency. 

For  a  great  many  years  all  of  the 
principal  accounts  on  this  Coast  have 
been  placed  through  my  agency,  and 
with  my  present  facilities  for  the 
production  of  effective  copy,  follow-up 
methods,  and  advertising  literature,  I 
expect  my  business  will  keep  right  on 
growing." 

The  "Grocers  Advocate"  is  one  of 
the  mediums  I  select  for  the  use  of 
my  clients. 


It  is  an  undisputed  fact  that  the  cost 
of  living  is  now  higher  than  ever  be- 
fore, and  that  the  price  of  food  has 
increased  quite  as  rapidly  as  that  of 
other  necessities  of  the  household.  This 
condition,  occurring  as  it  does  at  the 
time  when  Federal  food  laws  are  going 
into  effect,  gives  the  opponents  of  pure 
food  legislation  an  apparently  strong 
argument,  and  they  are  quick  to  in- 
form us  that  the  increased  price  of 
food  stuffs  is  but  to  be  expected,  be- 
cause of  hampered  trade  conditions 
and  unsettled  markets. 


THE  PERFECTION 


CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  any  boy  can  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake. 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  cheese.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  us. 


The  American  Computing  Co, 

Indianapolis,  Ind. 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Selier 

Dodge,  Sweeney  &  Co* 

—  Agents — —  = 


San  Francisco 


California 
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AMUSEMENTS. 


NEW  ALCAZAR. 

Geo.  H.  Broadhurst's  drama,  "I  lie 
Mills  of  the  Gods,"  is  drawing  splen- 
did houses  this  week.  The  work  of 
several  of  the  cast  is  quite  strenuous, 
calling  for  considerable  muscular 
strength.  Next  week  "Her  Oivu  Way- 
will  be  the  attraction. 


CENTRAL. 


Commencing  Monday  evening,  Nov. 
18th,  the  Milan  Grand  Italian  Opera 
Co.  opens  an  engagement  limited  to 
one  week.  The  following  operas  will 
be  sung  on  the  evenings  noted: 

Monday,  "Miguon";  Tuesday  and 
Saturday  evening,  "Othello'";  Wednes- 
day evening  and  Sunday  matiuee, 
"Barber  of  Seville";  Friday,  "C'aval- 
leria  Rusticana,"  and  Sunday  evening, 
"II  Trovotore,'' 


CHUTES. 
With  "Fighting'  the  Flames,"  and  an 

entirely  new  vaudeville  show,  together 
with  reduced  prices,  the  Chutes  i;_ 
drawing  larger  crowds  than  for  some 
time  past.  The  "Fighting  the  Flames" 
act  is  well  worth  a  visit. 


VAN  NESS. 

The  great  American  play,  "The  Lion 
and  the  Mouse"  will  be  the  bill  all 
next  week. 


NOVELTY. 

Commencing  with  Sunday,  "Under 
Southern  Skies"  commences  a  limited 
engagement.  This  play  is  by  the 
author  of  "Way  Down  East"  and  is 
said  to  he  a  great  play. 


AMERICAN. 

Next  week  "The  Rollicking  Girl"  is 
the  bill. 


PRINCESS. 

This  house  is  meeting  with  splen- 
did patronage  and  "The  Serenade"  is 
well  staged  and  sung.  Next  weok, 
"Miss  Doliie  Hollars." 


COLISEUM. 

Most  popular  and  best  conducted 
rink-in  the  West. 


NORTHERN  MILLERS  ACT. 


Albers  Bros  .Milling  Co  .Notify  State 
Association  That  They  Will  Pro- 
tect Retail  Selling  Price. 


The  Albers  Bros.  Milling  Co.  of  Port- 
land, Oregon,  have  for  some  time  pasl 
maintained  a  retail  soiling  price  on 
their  goods  in  this  market  and  in  thii 
regard  have  addressed  Mr.  Frank  B. 
Connolly,  secretary  of  LI13  California 
Retail  Grocers'  and  Merchants'  Asso- 
ciation as  follows: 

San  Fraucisco,  Cal.,  Oct.  28,  '07. 
California   Retail  Grocers   and  Mer- 
chants' Association: 

"You  can  impress  upon  all  of  the 
members  of  the  State  Grocers'  Associa- 
tion that  we  insist  ou  every  merchant 
buying  Violet  goods,  that  he  maintain 
our  nrices,  and  if  we  do  not  get  such 
assurances  from  every  merchant  pre- 
vious to  his  buying  our  goods,  he  can 
not  buy  them.  The  writer  turned 
down  an  order  last  week  for  125  cases 
of  Violet  goods  because  the  merchant 
who  wanted  the  goods  would  not  agree 
t  maintain  our  prices. 

"We  not  only  have  quality  in  our 
soods,  but  we  make  it  more  of  an  ob- 
ject to  the  retailer  to  handle  our  goods 
than  any  goods  on  the  market. 

"Our  goods  cost  the  retailer  $3.00 
per  case;  a  case  containing  36  2-lb. 
packages  of  Violet  Oats  and  2(5  2%-lb. 
packages  of  Violet  Pancake  Flour.  On 
the  first  order,  if  an  assortment  of  five 
cases  is  ordered  (both  kinds,  Oats  and 
Pancake  Hour),  we  give  one  ease  of 
Violet  Oats  free  as  an  inducement  to 
the  merchant,  and  also  a  liberal 
amount  of  free  samples. 

"We  would  be  pleased  to  call  the 
attention  of  the  members  of  t lie  St  ile 
Grocers'  Association  to  this  agreement, 
and  if  any  member  handling  Violet 
Goods  cannot  conscientiously  make 
abo!o  agreement  and  sell  Violet  goods 
at  15  cents,  2  for  25  cenls,  we  would 
much  prefer  they  would  not  buy  them. 

We  also  want  to  inform  you  that  we 
have  taken  an  advertisement  in  the 
"Retail  Orocers'  Advocate"  and  no 
doubt  we  will  receive  good  results 
from  same. 

Yours  very  truly, 
ALBEKS  BROS.  MILLING  CO. 


polish. 

Qta  $3.00  per  doi 

■  ■      pts   2.00  per  dor 

V4    Pts   90  per  doi 

Mpfal     1    n,   13  00  per  doz 

Vi    It,   1  75  per  doi 

J  oz  50  per  dor 

PI  ■      ■     Barkeeper's  Kriend  Pow- 
oll^rl   ,|*-r'  nr"8s  $18.00 
W  I  I       I  I  p    s    MKTAI.I.IC  POLISH 
PAST  K 

Is  pul  up  by  a  Practical  Chemist  .  aluo  In 
liquid  Form.  Free  from  Acid  or  (Jrll 
Twenty  years  In  the  Markets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  urease 
J.  T.  WILSON, 
Pacific  Coast  A«t.  1  fit h  St     S  F 


YOCK  EVERY  WANT  IN 

PAPER 

Can  He  Supplied  In 

A,  Zellerbach  &  Sons 

121  JACKSON  STREET 
San   Era  . i  Inco  Cal. 


SELL 


CARNATION 

MILK 

And  be 

"The  Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 

Agents,  San  Francisco,  Cal 


♦ 
♦ 


Cable  Address 
'iCLUFFECK," 


Telephone 


Temporary  2860  ^ 


William  duff  Company,  inc. 

Grocers 


I  Importers  and  Exporter?  of  ♦ 

;  Cigars  and  Tobacco.  f 

|  Spear  and  Mission  Sts.  f 

|  San  Francisco,  Cal.  % 


HAAS  BROS.  1 

Wholesale  i 
Grocers— 


Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Corner  Davis  I  X 
San  Francisco  California  X 
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The  firms  listed  below  are  using 

the  columns  of  The  Advocate  in  the 

cause   of   publicity.     We   urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

ACCOUNTING  SYSTEMS. 

McCaskey  Account  Register,  W.  A.  Hawley, 

Agt.,   237-38   Bacon  Block,  Oakland. 
Pacific    Manifolding    Book    Co.,  Emeryville, 
Ca).,  or  125  Hanford  Block,  S.  F. 
AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 
"Royal,"     Johnson-Locke     Mercantile  Co., 

Agts.,   213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Folsom. 
"Rumford,"  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 
&  Co.,  Agts. 

BANKS. 

Swiss-Americar  "3ank,  1452  Fillmore. 

BEER. 

California  Bottling  Co.,  1255  Harrison. 
Buffalo  Brewing  Co.,  125  King  St. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

BUTTER. 
Monotti-Larimer  Co.,  32-36  Page  at. 

BREAKFAST   FOODS,  ETC. 
Albcrs  Bros.  Milling  Co.,  416  Merchants'  Ex- 
change Bldg. 

CATSUPS. 

"Griffon's,"  California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"  Levenson  Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,  _^A,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co.,  2nd  and  Folsom. 

S.   K.  Tyler  &  Son,  700-711  Harrison  St. 

Guitlard  &  Co.,   720   Harrison  St. 

Joncs-Paddock  Co.,   252  Fremont  St. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.,  Pacific  Coast. 

Hobart '  Mills,  137-139  Telegraph  Ave.,  Oak- 
land. 

"Royal,"    Beck    Hardware    Co.,    Agts.,  601 

Mission  St. 
"Enterprise,"  438   Market  St. 

COLLECTORS. 
American  Collection  Agency,  Grant  Bldg. 

COMMISSION  MERCHANTS. 
Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena,  L.  &  Co.,  104  Washington.  Phone 

Temporary  243. 
Scheer,  Morehouse  &  Grandi,  33-33  Clay  St. 
Monotti-Larimer  &  Co.,  707  Grove  St. 

CONFECTIONERY. 
"Hunky-Dory,"  Dodge,  Sweeney  &  Co.,  Agts. 

DELICACIES. 
Rathjens,  P.  F..  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK. 
Carnation,  John  H.  Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

"Honeysuckle,  Kelley,  Clarke  Co.,  23  Mar- 
ket St. 

FLOUR 

Crown  Mills,  112  California  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.    Phone,  Temporary  1089. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.     Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St.,  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietors, 1st  ajid  Clay  St.,  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

GINGER  ALE. 
D.  Steimke  &  Co.,  Union  and  Octavla. 

HAMS,  BACONS,  ETC. 
Kir.gan  &  Co.,   450  Drumm  St. 

INSECT  POWDER. 

"Eureka." 

JELLIES,  JAMS  AND  PRESERVES. 

Sunli:  Fruit  Co.,  Berkeley. 

LYE. 

"Red  Seal." 

MAPLElNE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell,  Coule  Co. 

MEAT  _LICli>G  MACHINES. 
"Enterprise,"   438  Market  St. 

OIL  TA     -S,  ETC. 
Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear,  "Nation  1,"  137  Telegraph  Ave., 
Oakland. 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Fuller    &T  Co.,    Mission    and  Beale. 

Phone,  Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PICKLES,  ETC. 

Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Reed  Pickle  Works,  1507  Folsom. 

POLISHES. 

X-Ray   Stove   Polish,    R.   A.    Holcombe  Co., 
Agts.,  50  Clay  St. 

U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.,  2871 
16th  St. 

~  ivOVi  ^ONS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  &  Co.,  5th  and  Townsend  Sts. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

RKl  KiGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co.,  433  Larkin  St. 

SOAPS. 

"Sapolio,"  J.  P.         espie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts., 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 

Grandpa's  Wonder.  -  j 

Swift  &  Co.,  5th  &  Townsend  Sts. 
Peec  Bros.  Mfg.  Co.,  62S  Third  St. 

SODA  WATER. 

D.  Steimks  &  Co.,  Union  and  Octavla  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk,  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co., 
20'.'  California  St. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  Sth  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts., 
Oakland. 

Wichman,  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone,  Special  274. 
Reed  Pickle  Works,  1507  Folsom  St. 
Jones  Bros..   Watsonville,  Cal. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
Lennon,    John    A.,    918    Eddy    St.  Phone, 

Emergency  10. 
J.  H.  Newbauer  &  Co.,  430-432  5th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  Bryant  near  Third  St. 
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Here's  the  Sad,  Sad  Tale! 

Ding;!  Dong!  Ring  the  Funeral  Bell! 


One  delinquent  said:   "I'll  pay  yon  Saturday  if  I  live" — HE'S  DEAD! 
Another  promised:   "I'll  see  you  to-morrow" — HE'S  BLIND!  (Poor  devil.) 
Another  vowed  and  swore:  "I'll  pay  you  this  week  or  go  to  hell" — HE'S  GONE! 

Our  mission,  brother,  is  to  catch  'em  before  they're  DEAD,  before  they're  BLIND,  before  they're  GONE! 

On  the  great  clock  of  TIME,  there  is  but  one  word — NOW!    Yesterday  is  a  dead  one;  to-morrow  is — well,  to- 
morrow  is  the  land  of  MAYBE!   We  go  after  the  dear  delinquents  as  though  TO-MORROW  wasn't  on  the  calendar I 

We  are  sorter  restless,  feverish  and  fussy  about  this  thing  of  DELAY ! 

Bet  you  ten  dollars  we're  more  anxious  to  get  your  money  for  you  than  you  are  yourself, — that's  the  way  we 
feel  about  it. 

You  see,  the  minnte  we  get  your  list,  we  get  a  kind  'o  funny  notion  in  our  head  that  WE  owe  you  this  money, 
even  though  we're  simply  standin'  between  you  and  the  mau  who  SHOULD  pay  it  to  you. 


Just  drop  us  a  card  if  you  wish  to  get  those  old 

accounts  closed. 

We're  "Waitin'  at  the  church." 

The  American  Collection  Agency 
GRANT  BUILDING,  SAN  FRANCISCO. 
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of  the  California 
and  Hawaiian 
Sugar  Refining 
Company  — 

Be  sure  to  specify 
CdndH  when  send- 
ing your  order  to 
your  Jobber 
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Crown 
Products 

the  ACME  of 


Flour  -  Meals 

Stockton  Milling  Co. 


FLOUR 


Purity 
Perfection 


Office  &  Warehouse,  112  CALIFORNIA  ST. 
Phone,  Kearny  790  . 

Fully  complies  with  the  pure  food  law. 


Uiju:::::::::tttr 


X  -  R  A  V 

Stove 

Rolish 


Standard  Patented 

POWDERED 
Stove  Rolisbi 


Packed  Three  Dozen  to  Box — Both  Sizes — 19. 


5-CENT  SIZE. 

COSTS  $1.50,  with  one-half 
doz.  free.  Sells  for  $2.10. 
Profit  40  per  cent. 

R.  A.  HOLCOMBE  &  CO 

50  Clay  Street, 

w»n»n»t»n»tt»mi»mitssma 


10-CENT  SIZE. 

COSTS  $2.50,  with  one-half 
doz.  free.  Sells  for  $4.20. 
Profit  68  per  cent. 

,  Pacific  Coast  Agents. 

San  Francisco,  Cal.  : 


It  Collects  the  Accounts 
For  You. 


Merchants  who  use  the  McCASKEY  ACCOUNT  REGISTER  say  H  i>  the  GREATEST  COLLECTOR  tier  in- 
vented. 

ARE  YOU  LOOKING  for  some  way  of  taking  care  of  your  accounts  that  will 

CUT  OUT  the  LABOR  and  EXPENSE? 

Reduce  the  Chances  for  Error? 

Stop  Goods  going  out  of  your  store  UNCHARGED? 

Give  your  COMPLETE  INFORMATION  about  your  Business? 

Draw  NEW  TRADE  to  your  store? 

PLEASE  your  CUSTOMERS  and  COLLECT  YOUR  ACCOUNTS? 

If  so,  you  should  investigate  the  McCASKEY  ACCOUNT  REGISTER  SYSTEM. 

A  FREE  64-page  Catalog  for  the  asking. 


WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Fay*  for  Itself,  and  Continually  Earns  You  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-88  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES :    Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle,  Wash.;  San  Jose.  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St.,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 


It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quick 
Sale  and  a  Good  Profit. 


We  Sell 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 


New 
Sauerkraut 


Orders 
Promptly 
Delivered 

REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Jones  Bros.  &  Co. 


Plants  Located  At 
Watsonville,  Cal. 
Louisville,  Ky. 
Canon  City,  Col. 


Incorporated 


OF"  CALIFORNIA 


Manufacturers  of 


High  Grade  Ciders,  Vinegars, 
Pickles  and  Condiments 


All  of  our  Goods,  a* 
shipped  from  our 
Factory  are  guaranteed 

to  comply  with  the 
National  Pure  Food  Law 


Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your,  accounts   POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 

ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address  Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 

7th  and  Powell  Streets 

Emeryville,  Cal. 


San  Francisco  Office: 
125  Hansford  Building 
Phone  Temporary  4097 


Tho 

[■proved 
"Oakland* 
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liook 


THE   RETAIL   GROCERS'  ADVOCATE 


Sugiar 

i '  ' ' .  1  ■     (•  '\  v         .   '    ; ' 
'  '    '    '          ,  '    ,  ) 

• 

/fat/a// 

* 

The  Perfection  of 
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pure:  food  uaws 


The  pure  food  laws  are  being  enforced,  and  it  is 
essential  that  Jobber  and  Retailer  alike  be  on  their 
guard. 

YOU  will  do  well  to  purchase  only  those  goods 
that  are  absolutely  pure. 

Noodles 
Macaroni 
Spaghetti 
Alphabets 


Golden  Egg 


5  and  10c  PACKAGES 

Have  a  reputation  for  purity  from  the  Atlantic 
to  the  Pacific.  They  are  guaranteed  to  be  ABSO- 
LUTELY PURE,  therefore  they  comply  with  the 
pure  food  laws  of  any  State. 

We  will  give  $500.00  reward  to  any  one  finding 
any  adulteration  whatever  in  Golden  Egg  Noodles, 
Macaroni,  Spaghetti,  or  Alphabets. 


Guaranteed  Under  the  Food  and  Drugs  Act  of  June  30,  1906. 

Serial  No.  415 


Wri  e  us  for  Samples 


B.  F.  STONE,  Jr.,  &  Co.,  91  Sacramento  St.,  San  Francisco 

Sales  Agents  Phone  Temporary  2024 


f»  f 

#  When  I 

|  Pure  Food  § 

*>  is  discussed  in  the  "Beer  Line"  it  means  <$ 
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OUR  WATCH  WORDS 


We  Consider  that  the  Legitimate 
Grocer  is  Entitled  to  Protection 

from  the  Tactics  of 
the  Unscrupulous 
Cutter.     We  protect 
the  Retail  Selling 
Price  of  our  Goods. 

Del  Monte  Milling  Company 
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A  Modern  Plant. 


Kingan  &  Co.,  Ltd.,  have  completed  a  model  building  in  every  respect. 
It  is  the  finest  on  the  Coast,  and  is  the  equal  of  any  in  this  country.  It  is 
built  entirely  of  concrete  and  iron  and  has  every  facility  known  to  science 
for  keeping  it  clean.  There  are  all  modern  conveniences  for  handling  K me- 
an's Own  Cure  Hams,  Sugar-Cured  Bacon,  Lard  and  Canned  Meats.  The  meat 
is  slipped  into  the  cellar  direct  from  the  cars,  where  it  is  washed  and  hung 
on  Trees.  These  Trees  are  then  rolled  into  the  smoke  houses,  and  from 
thence  to  the  different  departments  for  distribution  to  the  trade. 
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All  of  Kingan's  Own  Cure  Meats,  Lard  and  Canned  Meats  have  been  in- 
spected under  the  law  and  passed.  This  inspection  does  not  determine  the 
flavor  of  the  meat;  that  is  for  the  consumer  to  decide,  and  no  one  is  more 
competent  than  the  consumer,  who  is  and  should  be  the  judge  of  what  is 
good  and  wholesome  food. 

Owing  to  the  recent  disaster  Kingan's  Own  Cure  Meats  could  not  be  se- 
cured in  sufficient  quantities  to  supply  the  trade.  But  now,  with  this  fine 
new  building  and  modern  equipment  they  are  in  a  position  to  promptly  fill 
all  orders  received  for  their  meats  on  the  day  that  the  order  has  been  re- 
ceived, and  every  merchant  should  push  the  sale  of  Kingan's  Own  Cure 
Hams,  Sugar-Cured  Bacon,  Canned  Meats  and  Lard. 

KINGAN  &  CO.,  LTD. 
450  D ru mm  St. 

Telephone  Temp.  4775.  San  Francisco. 
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CASH  REGISTERS. 


The  latest  and  most  up  to  date  Cash 
Register  made.  Is  designed  especially 
for  Soda  and  Cigar  counters,  and  for  a 
single  department  of  candy  business 
where  a  register  of  small  capacity  is 
needed.  Registers  from  Five  Cents  to 
One  Dollar,  an  automatic  detail  adder. 
ONLY  $55.00  on  small  Monthy  Pay- 
ments. 


This  Cut  shows  our  New  Model  de- 
tail adder.  Registers  from  Five  Cents 
to  Ten  Dollars,  showing  at  the  end  of 
the  day's  business  each  sale  and  the 
amounts,  also  the  amount  paid  out, 
charged  and  received  on  account. 

Solid  brass  cabinet,  oxidized  finish, 
equal  to  any  cash  register  selling  for 
$200,000,  FOR  ONLY  $85.00.  On  small 
monthly  payments. 

Remember!  We  Don't  Belong  to  the 
Trust,  Are  EXCLUSIVE  dealers  in 
HALLWOOD'S,  and  INDEPENDENT 
dealers  in  Nationals. 


Pacific  Coast  Cash  Register  Co* 


Market  and  Larkin  Sts. 


Muirhead  Building 


San  Francisco. 


DO  YOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVER  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  OF  THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


"Enter 


"SSf  Coffee  Mill 


will  save  your  clerks'  time,  your  customers'  time,  and 
advertise  your  store.  Write  for  catalogue  describing  our 
various  Electric  Mills,  with  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill,  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  Vz  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only  Can  be  regu- 
lated while  running  for  grinding  either  f«ie  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 

The  Enterprise  Mfg.  Co. 

OF    PA.,  Philadelphia,  U.  S.  A. 

San  Francisco  Office,   438  Market  St. 
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Enthusiasm  Personified. 


Alameda  County  Grocers'  Asso- 
ciation is  Host  at  a  Most  En- 
joyable Evening. 

STATE  OFFICERS  SPEAK. 

The  Alameda  County  Retail  Grocers' 
and  Merchants'  Association  held  an 
extremely  successful  and  interesting 
business  meeting  and  smoker  on  Wed- 
nesday evening,  Nov.  13th.  In  the 
neighborhood  of  150  grocers  and  their 
friends  were  present  and  listened  with 
interest  to  the  remarks  of  the  various 
speakers,  chief  among  whom  were 
George  B.  Doyle,  president  of  the  State 
Grocers'  Association;  Mr.  F.  B.  Con- 
nolly, secretary  of  the  same  organiza- 
tion and  a  director  of  the  National 
Association  of  Retail  Grocers;  H.  C. 
Capwell,  a  prominent  banker  and  mer- 
chant of  Oakland;  John  Mitchell,  a 
supervisor  of  Alameda  county  and  pro- 
prietor of  one  of  the  largest  grocery 
establishments  in  Oakland;  H.  K.  Dun- 
can, a  director  of  the  State  Grocers' 
Association  and  the  Alameda  county 
delegate  to  the  State  convention,  W.  T. 
Rancel,  secretary  of  the  Alameda 
County  Retail  Grocers'  and  Merchants' 
Association,  and  Earl  D.  Eddy,  editor 
of  the  Grocers'  Advocate. 

The  meeting  was  called  to  order  by 
H.  D.  Cushing,  president  of  the  Ala- 
meda Association  and  a  prominent  gro- 
cer. He  turned  over  the  management 
of  the  program  to  Mr.  Mitchell,  who 
made  a  very  stirring  address  on  the 
benefit  of  organization  and  the  accom- 
plishments of  the  Alameda  County  As- 
sociation. 

It  was  a  treat  to  hear  Mr.  Mitchell 
flay  the  lazy  merchants  who  stand 
back  and  leave  the  work  to  be.  done 
by  an  enthusiastic  few.  If  there  were 
a  few  more  Mitchells  sprinkled  around 
California,  the  State  Grocers'  Associa- 
tion would  progress  more  faster  than 
it  at  present  is  doing.  The  enthu- 
siasm and  co-operation  of  such  men, 
is  what  is  building  the  Grocers'  Asso- 
ciation movement  throughout  the  West- 
ern States. 

The  president  of  the  State  Grocers' 
Association,  Mr.  Geo.  B.  Doyle,  elo- 
quently told  of  the  results  which  were 
being  secured  by  the  united  grocers 
of  the  State  of  California  operating 
under  the  guidance  of  the  California 
Retail  Grocers'  and  Merchants'  Asso- 
ciation. He  congratulated  the  Alame- 
da Association  upon  the  splendid  prog- 
(Continued  on  page  11.) 


Danger  is  Imminent. 


PETALUMA  ACTIVITIES. 


Merchants'  Association  of  the  Poultry 
Center  Has  Interesting  Meeting. 

Petalnma,  >~ov.  14. — The  regular 
monthly  meeting  of  the  Association 
was  held  on  Wednesday  night  and 
the  outcome  was  very  gratifying  to 
the  officers.  A  strong  effort  had  been 
made  to  have  the  entire  membership 
of  the  Association  in  attendance  at  the 
meeting,  and,  although  a  few  were 
absent,  the  attendance  was  the  largest 
we  have  ever  had.  Many  business 
men  who  are  not  yet  members  of  the 
Association  were  on  hand  and  showed 
considerable  interest. 

The  regular  routine  business  was 
transacted  in  the  early  part  of  ■  the 
evening.  All  committees  were  given 
further  time  in  which  to  file  reports 
and  recommendations  to  the  Associa- 
ciation,  and  the  following  new  commit- 
tees were  appointed:  To  perfect  plans 
for  affiliating  with  the  California  Re- 
for  affiliating  with  the  California 
Retail  Grocers'  and  Merchants"  As- 
sociation —  Mr.  W.  A.  Tough,  chair- 
man, Messrs.  Atwater,  Hickey,  To- 
masini,  Early,  Gutermute  and  Veale. 
To  interview  local  merchants  iu 
the  matter  of  protesting  to  our 
representative  iu  Congress  against 
establishing  a  Parcels  Post  in  the 
United  States,  and  to  file  a  report 
and  recommendation  to  the  next  meet- 
ing of  the  Association — Mr.  H.  S.  Gut- 
ermute, chairman,  Messrs.  Dresbach, 
Vonsen,  Murphy  and  L.  J.  Winans. 

After  hurrying  through  routine  busi- 
ness the  members  listened  attentively 
to  a  strong  address  on  the  "Local  Fi- 
nancial Situation"  by  Mr.  Geo.  P.  Mc- 
Near.  His  remarks  were  pointed  and 
full  of  interest.  Members  who  were 
absent  from  the  meeting  and  thus  de- 
prived from  the  benefit  of  this  address, 
can  feel  that  they  are  much  the  losers. 
The  confidence  which  the  speaker 
showed  in  Petaluma,  her  banks,  and 
business  outlook,  Inspired  those  who 
were  present  to  a  firmer  belief  in  the 
future  of  the  city  and  of  the  Associa- 
tion. 

Colonel  Fairbanks  was  called  upon 
and  made  a  short  but  very  enthusias- 
tic address.  He  expressed  great  con- 
fidence in  the  future  outlook  for  Peta- 
luma and  the  entire  county. 

The  matter  of  more  hitching  rails 
(Continued  on  page  13.) 


Laxity  of  Retail  Merchants  cn 
Parcels  Post  May  Result  in 
Passing  Measure. 


Postmaster-General,    Who  Advocates 
Plan,  i>  Sendinir  (hit  Pamphlet* 
Boosting    Proposition  I'nder 
Government  Postal  Frank. 


GET  BUSY. 


It  is  now  or  never  with  the  retail 
merchants  of  the  country  In  regard  to 
the  parcels  post  bill.  The  men  who 
are  behind  the  movement  are  busying 
themselves  as  never  before,  and  unless 
the  retailers  of  the  country  sit  up 
and  take  more  notice  than  they  have 
been  doing  of  late,  it  is  a  surety  that 
some  sort  of  a  bill  will  be  passed  at 
the  coming  session  of  Congress,  which 
meets  December  2  at  Washington. 

It  may  seem  to  our  California  gro- 
cers that  the  menace  of  the  Parcels 
Post  enactment  is  being  overdrawn, 
just  because  they  do  not  suffer  in  a 
large  degree  from  the  catalogue  house 
competition,  which  the  merchants  of 
the  Middle  West  and  Eastern  States 
must  meet. 

They  are  sadly  mistaken.  Houses 
like  the  Emporium  and  Smith's  Cash 
Stoer  here  and  the  Broadway  Depart- 
ment Store  in  Los  Angeles  are  laying 
in  wait  for  the  fine  pickings  which 
this  threatened  legislation  will  open 
up  to  them. 

Gentlemen:  the  hour  for  action  has 
arrived.  Either  see  or  communicate 
at  once  with  your  Congressman  and 
let  him  know  that  YOU  are  opposed 
to  any  sort  of  parcels  post  legislation. 

Every  Association  in  the  State  should 
at  once  pass  strong  resolutions  against 
Parcels  Post,  and  see  that  such  reso- 
lutions reach  the  hands  of  the  Con- 
gressmen concerned  and  that  they 
place  themselves  on  record  as  to  their 
attitude  in  the  premises. 

Remember  that  the  advocates  of  the 
Parcels  Post  proposition  have  the 
strongest  kind  of  an  ally  in  Postmas- 
ter-General Meyer,  who  has  not  failed 
to  avail  himself  of  an  opportunity  ta 
speak  in  favor  of  the  system. 

Realizing  the  strength  of  the  retail 
merchants  Mr.  Meyer  has  made  an 
amendment  to  the  original -proposition 
of  a  low  rate  on  merchandise  by  add- 
ing a  supplemental  provision  that  the 
rate  on  rural  be  lower  than  that  where 
the  goods  originate  in  large  cities. 

This  is  a  "sop"  handed  out  to  the 
merchant  in  the  small  towns  In  order 


to 


THE   RETAIL   GROCERS'  ADVOCATE 


to  secure  his  approval  of  the  proposi- 
tion, but  those  best  posted  say  that 
the  amendment  will  not  give  the  coun- 
try dealer  the  advantage  which  has 
been  claimed. 

Under  the  Government  frank  which 
is  accorded  the  Postmaster-General, 
Mr.  Meyer  has  been  sending  out  a  con- 
siderable amount  of  literature  boost- 
ing his  position,  part  of  which  bears 
the  Government  imprint  of  having  been 
printed  at  the  expense  of  Uncle  Sam, 
and  his  position  has  been  severely 
criticised  by  those  who  think  that  the 
movement  for  a  Parcels  Post  is  purely 
in  the  interest  of  the  catalogue  houses. 

Investigation  shows  that  the  mer- 
chants themselves  have  been  very  lax 
in  telling  their  Congressmen  their 
views. 

The  decided  disapproval  of  the  offi- 
cers of  the  National  Association  of 
Retail  Grocers  is  emphasized  by  cor- 
respondence written  by  John  A.  Green, 
secretary  at  present  and  past  president 
of  the  organization. 

Secretary  Green  fully  states  the  po- 
sition of  the  National  Association  in  a 
letter  to  the  president  of  a  New  Eng- 
land association,  the  letter  being  as 
follows : 

Mr.  Frederick  Humphrey,  president 
Retail  Grocers'  Association,  East 
Weymouth,  Mass. : 

The  members  of  the  Board  of  Direc- 
tors of  the  National  Association  feel 
very  much  chagrined  at  the  attitude  of 
Mr.  Winter  in  using  the  name  of  the 
National  Association  in  giving  his 
views  on  the  position  of  the  Postmas- 
ter-General in  regard  to  the  Parcels 
Post  bill.  The  National  Association 
of  Retail  Grocers  in  convention  as- 
sembled for  several  years  past  has 
taken  a  decided  stand  in  regard  to  the 
Parcels  Post  extension,  and  we  be- 
lieve that  it  is  not  the  best  interests 
of  the  retail  trade  of  the  United  States 
that  there  should  be  any  extension  of 
the  parcel  carrying  properties  of  the 
United  States. 

The  merchants  of  New  England  are 
not  looking  for  an  extension  in  Parcels 
Post.  Neither  are  the  retail  merchants 
in  any  part  of  the  country.  They 
have  enough  to  contend  with  without 
competition  with  the  larger  houses  lo- 
cated in  the  big  cities. 

The  National  Board  denounces  the 
position  of  the  Postmaster-General  in 
no  uncertain  terms.  The  merchants 
of  the  United  States  cannot  and  will 
not  tolerate  it,  if  in  their  power  to 
stop  any  extension  of  the  Parcels  Post 
measure. 

It  is  very  unfortunate  at  this  time 
that  I  am  not  able  to  be  with  you  at 
your  meeting  in  Boston,  but  I  ask  you 
your  officers  to  take  a  decided  stand 
and  show  to  the  Postmaster-General 
that  the  retail  merchants  of  this  coun- 
try do  not  propose  to  be  dictated  to, 
neither  do  they  propose  to  have  any 
undue  competition  put  into  their  midst. 

John  A.  Green,  Sec. 

Canvasses  which  have  been  made  by 
the  different  trade  papers  show  that 
the  Congressmen  generally  are  not 
fully  acquainted  with  the  situation, 
most  of  them  who  are  either  on  the 
fence  or  in  favor  of  the  proposition 
admitting  that  they  have  heard  only 
the  one  side  of  the  question,  and  that 
is  the  side  of  the  catalogue  houses. 

Those  who  have  been  thoroughly 
posted  in  regard  to  real  conditions 
are  all  opposed  to  the  scheme,  and  if 


the  retail  merchants  of  the  country 
will  unite  and  place  themselves  on 

!  record  to  the  men  who  represent  them 
at  Washington,  it  is  a  surety  that  the 
proposed  bill  will  be  defeated  at  the 
coming  session  of  Congress. 

The  strongest  work  of  the  catalogue 
houses  has  been  in  the  rural  districts, 

j  where  the  country  merchants  have 
been  sitting  back  and  complaining  that 
the  mail  order  houses  have  been  get- 
ting their  business,  without  taking  the 
trouble  to  get  in  touch  with  the  men 
who  represent  them  at  the  National 
capitol. 

In  the  country  districts  the  country 
storekeeper  is  always  personally  ac- 
quainted with  the  Congressmen  of  his 
district,  but  in  the  majority  of  cases, 
so  far  as  the  information  is  made  pub- 
lic, that  same  country  storekeeper  has 
not  thouht  it  worth  while  to  make  it  a 
personal  matter  to  acquaint  his  Con- 
gressional representative  with  the  facts 
in  the  case. 

Everybody  get  busy  now  and  send 
personal  letters 'to  the  man  at  Wash- 
ington and  tell  him  the  true  situation 
in  your  own  style. 

Tf  you  are  not  a  master  of  letter- 
writing,  put  your  thoughts  into  the 
words  you  find  best  express  your  ideas. 
Under  present  conditions  it  is  not 
rhetoric  which  will  pass  or  kill  the 
bill,  but  a  plain  statement  of  facts 
as  they  are. 

If  there  is  an  association  which  has 
not  already  passed  resolutions  con- 
demning the  proposed  measure,  they 
should  waste  no  time  in  having  them 
passed  and  forwarding  copies  to  the 
representatives  in  Washington. 


SUBSIDIZING  SALESMEN, 


Efforts    of    National    Association  of 
Wliolesile  Grocers  to  Break  Up 
Practice — Members  Support 
Association  Campaign 

The  National  Association  of  Whole- 
sale Grocers  is  making  a  determined 
effort  to  break  up  the  system  of  sub- 
sidizing salesmen,  which  for  a  long 
time  has  been  recognized  in  the  trade 
as  a  demoralizing  influence.  For  many 
years,  more  generally  of  recent  years, 
many  manufacturers  have  made  a 
practive  of  offering  special  induce- 
ments to  the  salesmen  of  jobbing 
houses  to  push  their  specific  goods 
to  the  exclusion  of  others.  Often  this 
results  in  the  sale  of  goods  which  are 
least  profitable  to  the  salesmen's  em- 
ployer, and  in  any  event  it  constitutes 
a  practice  of  demoralizing  tone,  where- 
fore the  association  has  started  a  cam- 
paign against  it. 

A  few  days  ago  Secretary  Beckmann, 
of  the .  asociation,  issued  a  circular 
letter  to  the  members,  calling  atten- 
tion to  the  effort  and  urging  the  co- 
operation of  each  member.  It  appears 
that  some  time  ago,  in  response  to 
the  request  of  the  association,  Ar- 
buckle  Brothers,  the  big  sugar  and  cof- 
fee importers,  discontinued  the  prac- 
tice, and  their  action  has  met  with 
general  commendation  in  the  trade. 
But  when  the  secretary  recently  at- 
tempted to  bring  the  Climax  Coffee 
and  Baking  Powder  Co.,  of  Indianapo- 
lis, into  line  with  the  association's 
policy,  the  reply  was  such  as  to  create 
a  mild  cyclone  among  the  members  of 
the  association  and  bring  down  on  the 
company  a  flood  of  letters  showing 
how  emphatically  the  national  associa- 


tion stands  united  in  matters  of  this 
sort. 

In  writing  the  Climax  company,  Sec- 
retary Beckmann  supported  his  re- 
quest for  a  discontinuance  of  subsidiz- 
ing with  the  following  explanations  of 
the  association's  attitude: 

"We  have  no  desire  to  presume  to 
indicate  to  you  how  you  should  con- 
duct your  business.  It  is  only  in  jus- 
tice to  your  competitors  and  members 
of  this  association,  many  of  the  latter 
who  are  distributors  of  your  product, 
that  we  should  request  you  to  discon- 
tinue your  present  plan  of  subsidizing 
jobbers'  salesmen,  and  thereby  enlist 
the  goodwill  and  co-operation  of  our 
members,  to  which  this  office  would 
be  a  willing  contributor. 

"As  intelligent  merchants,  you  must 
be  aware  that  the  subsidiizng  of  job- 
bers' salesmen  by  a  manufacturer  is 
demoralizing  not  only  to  the  salesmen, 
but  may  tend  to  influence  the  retail 
trade  in  purchasing  a  certain  article 
for  which  the  retailer  may  have  no  de- 
mand 

"It  is  the  purpose  of  this  office  to 
administer  to  the  best  interests  of  the 
j  manufacturer   and   jobber,   and  with 
i  that  end  in  view  we  shall  appreciate 
your  co-operation. 

"The  request  was  made  on  October 
21st,  but  as  no  reply  had  been  received 
from  the  Climax  people  after  a  week, 
a  telegram  was  sent  them,  requesting 
attention  to  the  letter.  In  reply  Mr. 
Beckman  was  astonished  to  receive  the 
following  message: 

"A.  H.  Beckman,  National  Wholesale 
Grocers'  Association  of  the  United 
States. 

"We  will  transact  our  business  with 
our  customers  without  consulting  any 
one  but  them. 

Climax  Coffee  and  Baking  PowdeV  Co., 
Harry  B.  Gates,  Pres't." 

This  defiiant  attitude  was  not  what 
the  association  had  expected,  and  when 
it  became  known  in  the  trade,  through 
the  regular  periodical  advices  from 
the  secretary's  office,  the  members 
showed  their  resentment  in  a  forcible 
way.  They  commenced  writing  let- 
ters to  the  Climax  Company,  express- 
ing their  opinion  of  them  and  their 
refusal  to  co-operate  in  breaking  up 
the  subsidizing  of  salesmen.  Perhaps 
a  fair  sample  of  these  letters  is  the 
following,  from  a  Pennsylvania  house, 
selected  from  several  score  of  such 
communications,  and  showing  that  the 
national  association  is  evidently  well 
solidified  in  its  purpose: 

"We  are  members  of  the  National 
Wholesale  Grocers'  Association  of  the 
United  States,  and  we  have  been  ad- 
vised through  that  office  that  it  is  your 
policy  to  transact  business  with  your 
customers  without  consuling  any  but 
them,  and  since  we  are  members  of 
this  association,  which  is  working  for 
the  mutual  welfare  of  the  grocers  and 
manufactureres,  we  give  this  asocia- 
tion our  support. 

"You  will  kindly  not  trouble  your 
representatives  in  the  future  to  call 
on  us  until  you  have  arranged  to  give 
the  matter  favorable  consideration,  as 
outlined  in  their  letter  to  you.  We  feel 
that  there  is  nothing  unjust  or  unrea- 
sonable in  the  request  of  this  associa- 
tion, and  as  they  are  looking  out  for 
our  interests,  it  is  our  purpose  and 
pleasure  to  stand  back  of  this  associa- 
tion." 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


ALAMEDA  MAKES  MERRY. 

(Continued  from  page  9.) 
ress  which  has  been  made  since  their 
recent  reorganization  and  said  that  he 
felt  that  the  rest  of  the  various  local 
organizations  would  have  to  look  to 
their  laurels  if  they  were  to  keep 
ahead  of  the  progress  of  Oakland,  Ala- 
meda and  Berkeley  were  making  in 
association  work.  Mr.  Doyle  especially 
compliments  Mr.  Rancel,  the  secretary, 
on  the  splendid  work  that  gentleman 
has  accomplished.  Mr.  Doyle's  re- 
marks were  warmly  applauded  by 
those  present. 

Whoever  arranged  to  have  Mr.  H.  C. 
Capwell  (president  of  one  of  Oakland  s 
most  prosperous  banks  and  proprietor 
of  the  large  dry  goods  house  bearing 
his  name),  on  hand,  is  certainly  enti- 
tled to  great  credit  for  their  judgment, 
in  the  selection  of  a  speaker  to  ex- 
plain the  financial  situation,  etc.  Mr. 
Capwell  said  in  part: 

"I  am  heartily  in  favor  of  such  a 
merchants'  organization  as  is  this  one. 
The  benefits  of  sticking  together  are 
inestimable.  All  the  troubles  which 
you  have  had  in  the  past  resulting 
from  cutting  prices  will  totally  dis- 
appear if  you  will  but  come  together 
in  such  meetings  as  these  and  talk 
over  among  yourselves  the  advisability 
of  sticking  together.  It  is  said  that 
competition  is  the  life  of  trade.  True, 
but  unintelligent  competition  is  surely 
the  death  of  trade. 

"I  wish  to  speak  a  word  to  you  on 
the  issue  of  the  trading  stamp.  When 
this  matter  was  first  introduced  in 
Oakland  I  was  waited,  upon  by  the 
stamp  company's  representative.  I  had 
had  experience  with  stamps  in  the 
East  and  I  knew  what  they  were.  I 
refused  to  go  into  the  scheme.  The 


stamp  man  succeeded  in  getting  my 
competitors  in  line,  however,  aud  1 
found  that  without  stamps  my  busi- 
ness began  to  decrease.  I  advertised 
that  I  would  take  the  stamps  in  return 
for  merchandise  until  I  had  thousands 
of  them.  Then  I  gave  them  back  at 
twice  the  amount  my  competitors  were 
doing.  In  a  short  time  the  stamp  peo- 
ple letf  town,  and  now  every  reputable 
dry  goods  house  in  the  city  is  on  a 
contract  to  have  no  more  to  do  with 
trading  stamps.  Grocers,  keep  away 
from  them.  With  them  you  simply 
divide  your  profit. 

"I  suppose  you  are  all  aware  of  the 
fact  that  there  is  a  small  financial 
flurry  at  present.  It  is  nothing  but  a 
flurry  and  Oakland  has  met  it.  These 
clearing  house  certificates  are  as  good 
as  gold.  For  every  dollar  of  them  is- 
sued there  is  gilt-edged  security  worth 
two  dollars  locked  safely  in  a  safe 
deposit  vault.  If  the  banks  of  Oakland 
had  not  stuck  together  and  formed  a 
celaring  house  we  would  not  have 
these  certificates.  Stick  together  and 
accept  them,  grocers,  and  with  them 
we  can  easily  pull  through  the  present 
crisis." 

Mr.  Capwell  then  went  on  to  speak 
of  the  credit  system  and  its  destruc- 
tion of  profits.  He  said  that  he  be- 
lieved the  grocers  should  have  nerve 
enough  to  demand  the  fifteen  day 
credit  system. 

Tumultous  applause  greeted  the  con- 
clusion of  Mr.  Capwell's  address. 

Mr.  F.  B.  Connolly,  secretary  of  the 
State  Grocers'  Association,  made  a  stir- 
ring series  of  remarks,  in  which  he 
told  of  the  relation  of  the  local.  State 
and  National  Associations,  one  to  the 
other,  and  incident  1>  remarked  that 
if  the  Oakland  Association  continued 


its  present  rate  of  progress,  the  State 
Grocers'  Association  would  be  forced 
to  make  them  the  banner  association 
county  of  the  State,  iu  somewhat  the 
same  way  as  the  Republican  party 
has  been  forced  to  do.  Mr.  Connolly 
went  on  to  tell  about  the  National 
Convention  at  Boston  next  May  and 
strongly  urged  the  Alameda  Associa- 
tion to  send  as  many  delegates  as  they 
could  arrange  for,  and  to  have  them 
join  the  Boston  Club,  which  has  beeu 
organized. 

Mr.  Earl  D.  Eddy,  editor  of  the 
Grocers'  Advocate,  was  called  on  for  a 
few  words  and  the  tenor  of  his  re- 
marks were  to  the  effect  that  since 
the  Advocate  was  the  property  of  the 
State  Grocers'  Association,  it  was  the 
duty  of  every  grocer  affiliated  either 
directly  or  indirectly  with  that  organ- 
ization, to  take  the  paper  and  to  back 
up  the  editor  in  every  way  possible. 
Mr.  Eddy  told  of  some  of  the  plans 
which  he  had  in  view  for  the  paper 
during  the  ensuing  year  and  how  he 
looked  forward  to  the  hearty  co-oper- 
ation of  the  individual  members  of  the 
Alameda  County  Association.  Ho 
brought  out  the  fact  that  the  Advocair 
had  increased  its  size  10  pages  daring 
the  year  ending  this  month  and  that 
the  present  indications  made  it  prob- 
able that  a  similar  increase  would  tak  .- 
place  during  the  coming  year. 

The  various  speeches  were  inte:  • 
spersed  by  musical  selections,  both  vo- 
cal and  instrumental,  and  these  fea- 
tures, together  with  ample  supplies  of 
cigars,  sandwiches  and  liquid  refresh- 
ments,  made  the  evening  one  of  much 
enjoyment  to  those  present. 

At  a  late  hour  ihe  assemblage  v>aj 
dismissed  and  every  one  voted  i  lit 
hosts  jolly  good  fellows. 


ITT 


ALWAYS  UNIFORM  I 
ALWAYS  RELIABLE  I 
ALWAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— a  powerful  disenfeclant — 
an  excelleut  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

soap  powder! 

a  rew  ARTELS, 

For  sariBg  later  &  expose 

83  ST. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 


12 


THE    RETAIL    GROCERS'  ADVOCATE 


*    ARTHUR  DOWNEY,  KoESU 


p    8EAR0SLEV  teP»Mi»t»1 


J    MV     HUTCHINSON  SlC  »  »NO  T»e«» 


»  P  MURDOCH. General M*n 


In  the  Manufacture  of  our  Starch  we  use  clear  Lake  Ontario  watea 
supplied  by  our  own  pumping-  and  filtration  plant 

fayafJW    Oct.   36,  1907. 


Mr.  Retail  G-rocer, 
Dear  Sir: 

We  have  received  word  from  some  of  our  customers 
that  the  National  Starch  Company  have  again  resorted  to  methods  of 
intimidation  in  the  endeavor  to  check  the  growing  demand  for  our 
starch  and  we  accordingly  write  to  advise  you  that  you  need  have  no 
uneasiness  on  account  of  any  such  threats.     We  will  protect  you 
against  any  suits  that  may  he  brought  or  directed  against  our  goods 
or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

Oswego  Maize  Products  Company. 


HANDLE 

SPERRY  FLOUR 

and  make  a  Good 
PROFIT! 

The  most  popular  brand  on  the  Market, 
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PETALUMA  ACTIVITIES. 

(Continued  from  page  9.) 
was  brought  up.   It  will  be  acted  upon 
at  the  next  reular  meeting. 

The    next    meeting    will    be  held 
in  December.   It  will  be  the  last  meet- 
ing of  the  year  and  the  plans  of  the 
Association  for  1908  will  be  enacted. 
Yours  Respectfully, 

W.  R.  VEALE,  President. 
W.  H.  EARLY,  Secretary. 

 ♦  

ITEMS  OF  INTEREST. 

E.  H.  O'Brien,  of  the  firm  of  C.  E. 
Bickford  &  Co.,  the  well-known  coffee 
brokers,  left  this  week  for  a  trip  to  the 
principal  Eastern  points. 

It  is  estimated  that  the  1907  corn 
pack  is  several  million  cases  short  of 
the  average  for  the  past  three  years, 
which  was  11,000,000  cases. 

Fresno  advices  say  that  it  is  now 
a  fairly  easy  matter  to  secure  cars, 
and  that  consequently  raisins  are 
being  moved  out  rapidly. 

There  are  perhaps  200  tons  of  al- 
monds in  the  hands  of  California  grow- 
ers who  early  in  the  season  refused 
good  offers  for  them  and  are  not  yet 
prepared  to  accept  going  prices.  It  is 
believed,  however,  that  before  long 
some  of  these  holders  will  be  inclined 
to  let  go. 

It  is  reported  from  Salem,  Ore.,  that 
the  financial  stringency  has  affected 
the  Oregon  prune  market  about  as 
much  as  it  has  affected  anything.  Be- 
cause of  the  scarcity  of  money  the 
market  has  become  absolutely  dead. 
The  packers  are  now  shipping  the 
crop,  but  have  been  requested  by  some 
of  the  Eastern  buyers  to  delay  ship- 
ments as  payments  cannot  be  made. 

The  Pacific  Coast  Cash  Register  Co., 
whose  advertisement  appears  on  page 
8,  have  removed  to  Hayes  and  Market 
Sts.,  Muirhead  Building. 

J.  H.  Newbauer  &  Co.  will  be  in  their 
new  store  shortly.  They  have  a  six- 
story  buliding  at  their  old  location, 
Pacific  and  Davis  Sts. 

Harry  Willits  of  the  firm  of  Willits 
&  Patterson,  brokers,  at  85  Sacramen- 
to St.,  is  home  from  a  two  months' 
trip  over  the  East.  The  firm  will  an- 
nounce a  list  of  new  connections  in  a 
few  days. 

Lang,  Stroh  Co.  have  taken  the 
agency  of  the  Monterey  Pishing  and 
Packing  Co.,  Monterey,  Cal.,  packers 
of  the  Golden  Seal  brand  soused  mack- 
erel.   The  firm  have  acquired  a  num- 


ber of  new  accounts  recently,  all  of 
which  are  good  sellers  in  this  market. 

The  Pacific  Coast  Borax  Co.  is  mak- 
ing a  house  to  house  canvass  on  their 
Boraxo. 

An  Oxnard  report  says  that  the 
American  Beet  Sugar  Co.  has  com- 
pleted the  sugar  campaign  there  for 
this  season,  and  reports  a  prosperous 
run.    The  beets  of  which  135,000  tons 


were  crushed,  have  been  of  a  very  high 
grade. 

Louis  Banz,  for  a  number  of  years 
connected  with  the  Wm.  Cluff  Co.  as 
buyer,  is  now  working  for  the  Howe 
Scale  Co.  as  solicitor. 

The  Hamilton  City  beet  sugar  fac- 
tory is  closed  after  a  two  months'  run, 
during  which  time  approximately  21,- 
000  tons  of  beets  were  handled. 


MAPLEINE 


The  new  vegetable  extract  with  the 


genuine  old-fashioned  maple  flavor. 
A  product  that  sells  rapidly  wherever 
introduced.  Makes  syrup  belter  than 
maple  at  a  nominal  cost  and  is  most 
delicious  for  flavoring  candies,  cakes, 
ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


John  H.  Spohn  Co.,  Agents. 
50  Clay  St..  San  Francisco. 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wash. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHEME  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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California's  Best  Advertised  Product 

GHIRARDELLI'S 

Chocolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

GrllRARDELLI'S  Ground   Chocolate,  1-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 
Cocoa,  1-2  lb.  tins  -  -  -  25c. 
Eagle  Chocolate,  Mb.         •  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 

aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 

>♦»»»»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦«$»»<»♦♦«♦♦♦♦»»»♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦»»♦ »  ♦  ♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦ 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

p.  C.  TOMSON  &  CO..  Makers.  PHiladelpHia,  Pa- 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  WATCH. 


FLOUR. — 
The  belief  that  flour  will  advance 
once  more  is  general. 

PARCELS  POST  LEGISLATION. — 
Every  grocer  is  interested  in  the 
question — see  page  9. 

COCOAS.— 
Contrary  to  expectations  this  pro- 
duct has  suffered  a  decline  of  3  cts. 
during  the  week  it  is  thought  that 
this  will  last  but  a  few  days. 


ADVANCES. — 
box  to  $5.00. 
Same — Elastic  to  $.5.25, 
Oxford  Clams  1-lb  to  1.05  doz. 
sliced  or  grated  Is  to  $1.25  doz. 
Lobsters.  Picnic  Tails,  to  3.25  doz. 
Honey,  Light  Amber,  to  Sy2e.  per  lb. 
Pineapple,     Johnson's  Columbia, 
Starch — Celluloid  60  ?4-lb.  pkgs.  per 
Underwood  Clams  1-lb  to  1.15  doz. 
P.  &  W.  Underwood  Clams  2-lb  to 
1.75  doz. 

Cakes  and  Crackers  see  Dept.  21  of 
Price  List. 


one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  twu  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Parsons  Ammonia. — %  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 

Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 


DECLINES. — 
Rock  Salt, 
to  64e,  gal. 

Alpine  3Iilk  to  4.15  case. 
Crabs,  %s.  flat  to  2.00  doz. 
Carnation  Milk  to  4.15  case. 
Same  Raw,  in  Cases  to  61c.  gal. 
Turpentine  in  Cases  to  71c.  gal. 
Baker's  Cocoas  %  lb.  4  cents  lb. 
Same  Boiled,  in  Cases  to  63c.  gal. 
Same,  Boiled,  in  Barrels  to  57c.  gal. 
Same  in  Bulk,  Iron  Bbls.,  or  Drums 
Ghirardelli's  Cocoas,  all  sizes  3  cents 
lb 

Linseed  Oil,  Raw,  in  barrels  to  55 
c.  gal. 


AGAIN  UN  STOCK. — 
Neptune  Codfish  2-lb  boxes. 
Finnan  Haddies  30-lb  boxes. 
McLaren's  Imperial  Cheese  all  size 

Jars. 


FREE  DEALS. 

Standard  Soap  Co.— With  5  cases 
gasene  Soap,  one  case  free  of  Aero 
Washing  Powder. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5%  ' 
cases  $3.55;  10  cases  $3.50;  30  cases, 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B  | 
Naptha  Washing  Powder  free  with 
each  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list  i 
prices:.. 5%   cases,   $4.20;    10  cases,; 
$4,15;  30  cases,  $4.10.    Effective  July  j 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — %  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 


Frazier's   Axle  Grease. — One  case 
free  with  tep 
Malta  Vita — One  case  free  with  five. 
Bex  Lye — One  case  free  with  five 

cases. 


SUGAR, 

The  local  sugar  market  took  a  drop 
of  20  points  this  week. 

New  York.  Nov.  10. — A  sugar  trust 
interest  says  that  while  refined  sugar 
may  go  lower  he  does  not  expect  any 
important  decline. 

New  York.  .Nov.  14  Willett  &  Gray 

say: 

The  Week. — Raws:  Declined  .10c. 
Refined:  Declined  .05c.  Net  cash  quo- 
tations this  date  are:  Molasses  2.94c. 
Centrifugals  3.80c;  Granulated  4.60c. 

Haws. — The  sugar  outlook  generally 
in  the  United  States  is  for  no  improve- 
ment while  financial  conditions  remain 
as  now;  but  of  course  such  conditions 
cannot  last  forever,  and  a  change  for 
the  better  in  fianances  will  be  a  change 
for  the  better  in  sugar  as  well. 

The  fact  that  the  Government  con- 
tinues to  demand  payments  of  duties 
in  gold  instead  of  accepting  certified 
checks  is  working  to  the  great  injury 
of  all  manufacturers  using  dutiable 
raw  materials,  and  this  is  especially 
so  in  the  case  of  sugar,  on  which  the 
duties  count  up  so  heavily  that  it  is 
getting  to  be  almost  impossible  to  ob- 
tain the  gold  for  duties.    As  a  result 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon, 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

Scmtn   San  Francisco 

San  Mateo  County 
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the  Jersey  City  refinery  of  the  Ameri- 
can Sugar  Refining  Co.  and  two  re- 
fineries of  the  National  Co.  have  closed 
down,  as  well  as  the  "Brooklyn"  re- 
finery, and  others  must  follow  soon, 
throwing  thousands  out  of  employ- 
ment. 

This  is  a  time  when  the  Government 
should  not  be  taking  in  gold  with  one 
hand  from  one  set  of  sufferers  to  hand 
it  out  to  another  set.  The  employees 
of  manufacturers  are  entitled  to  gov- 
ernment help  to  keep  the  manufactor- 
ies going. 

Refined. — The  demand  for  refined 
shows  the  pressure  for  ready  money 
in  the  curtailment  of  even  the  hand- 
to-mouth  business  and  the  reduction  in 
prices  for  the  week,  neither  of  which 
along  under  normal  conditions. 
COFFEE. 

New  York,  IVot.  14 — Willett  &  Gray- 
say: 

After  adding  to  the  world's  stocks 
the  most  remarkable  crop  on  record 
and  the  trade  in  general  are  looking- 
for  these  supplies,  it  must  astonish 
them  to  find  that  the  United  States 
Visible  Supply  is  to-day  only  200,000 
bags  more  than  last  year,  about  500,000 
less  than  two  years  ago  and  just  about 
the  same  as  three  years  ago. 

Now  with  regard  to  the  future,  the 
receipts  of  the  current  crop  continue 
350,000  bags  behind  the  movement  in 
the  10%  million  bags  crop  of  two  years 
ago,  and  well-informed  parties  in  Bra- 
zil cable  there  will  be  a  further  fall- 
ing off  of  receipts  at  Santos  in  the  sec- 
ond half  of  the  month.  The  move- 
ment at  Rio  is  still  a  great  surprise 
in  the  face  of  predictions  of  a  very 
large  crop  there  this  season,  made  by 
several  parties  known  to  be  hostile  to 
the  market.  In  fact,  the  receipts,  so 
far,  are  200,000  bags  less    than  two 


years  ago,  when  the  total  Rio  was  334 
millions.  Receipts  in  the  first  four 
or  five  months  of  a  normal  crop  in 
Santos  have  proven  a  safe  indication 
of  the  size  of  the  crop,  but  the  Rio  in- 
dication of  the  outturn  there.  But  tak- 
ing the  combined  receipts  up  to  date, 
the  judgment  is  that  the  total  for  Rio 
and  Santos  will  not  be  more  than  9,- 

000.  000  bags,  yet  in  a  conservative 
spirit,  and  because  of  the  uncertainty 
of  Rio,  it  is  better,  perhaps,  to  look 
for  10,000,000  bags,  and  this  would  be 
4,000,000  bags  less  than  actual  con- 
sumption of  those  grades. 

Concerning  the  growing  crop  in  Bra- 
zil the  latest  reports  give  evidence 
that  it  will  be  no  more  than  a  poor 
medium,  or  still  more  likely  a  small 
crop.  The  weather  that  has  prevailed 
has  been  decidedly  unfavorable,  and 
from  now  on,  the  chances  are,  with 
existing  conditions,  the  crop  on  the 
trees  will  tend  to  deteriorate  rather 
than  improve. 

News  received  to-day  from  a  prom- 
inent and  well  posted  merchant  goes 
to  show  that  the  Central  American 
crops  will  be  small,  and  as  a  case  in 
point  the  .current  Guatemala  crop  is 
not  likely  to  exceed  400,000  bags, 
which  is  a  big  shrinkage  compared 
with  a  regular  crop. 

Visible  supply  of  world,  in  bags  Nov. 

1,  190  7,16,890,134;  Oct.  1,  1907,  16,- 
712,582;  Nov.  1,  1906,  13,165,786.  Stock 
U.  S.,  all  kinds,  in  bags,  Nov.  1,  1907, 
3,809,537;  Oct.  1,  1907,  3,863,414;  Nov. 
1,  1906,  3,328,017. 

Stock  Brazils  in  New  York,  Nov.  13, 
3,385,436  bags.  Total  Brazils  in  the 
United  States,  3,510,591  bags.  Total 
in  U.  S.,  other  kinds,  Nov.  1,  208,768 
bags.  Deliveries  of  Brazils  for  the 
week  ending  Nov.  9,  123,729  bags, 
against  140,573  bags  last  year.  Re- 


ceipts of  Brazils  for  week  ending  Nov. 
13.  126,951  bags. 

TEAS. 

New  York,  Nov.  12. — J.  B.  Brown  & 

Co.,  says: 

All  grades  and  kinds  of  teas  are 
held  firmly,  and  the  lower  grades  of 
all  kinds  are  in  especially  active  de- 
mand at  advanced  prices,  based  en- 
tirely on  shortage  and  active  foreign 
buying. 

COCOAS. 

The  declines  in  this  commodity  dur- 
ing the  past  week  came  as  a  complete 
suprrise  to  the  trade.    It  is  thought 
that  the  decline  is  but  temporary. 
RICE. 

M.  Phillips  &  Co.,  report  under  date 
of  Nov.  20th: 

"All  grades  of  Spot  stocks  are  scarce 
and  demand  is  good  for  limited  quan- 
tities. The  market  in  the  South  has 
eased  off  on  lower  grades  of  both 
Heads  and  Japans  owing  to  the  finan- 
cial situation.  Mills  are  holding  ex- 
tra grades  of  both  varieties  at  firm 
prices.  Prices  on  this  Coast  will  be 
maintained  for  the  next  30  to  60  days 
as  it  takes  from  3  to  4  weeks  to  get 
cars  through  from  shipping  points. 

"There  were  several  large  shipments 
of  New  Crop  Island  rice  received  on 
the  last  steamer;  most  of  the  lots 
shipped  were  the  best  that  have  come 
to  the  market  this  season.  The  trade 
are  using  this  rice  in  preference  to 
Japans  and  Medium  Honduras  and  we 
consider  Island  rice  better  value  at 
the  same  price  than  either  of  the  other 
varieties. 

"The  market  on  No.  1  China  has  de- 
clined owing  to  the  fact  that  new  crop 
is  due  to  arrive  within  the  next  60  days 
and  most  of  the  holders  are  willing  to 
let  their  stocks  go  at  a  reduced  price 
so  that  they  will  be  cleaned  out  of  old 


FOLGER'S 
GOLDEN  GATE  COFFEE 


is  a  great  help  to  any  grocer  because  it  gives  such  complete  satis- 
faction. It  will  aid  in  building  up  a  permanent  coffee  trade  among 
housewives  who  want  the  best. 

The  quality  of  Folger's  Golden  Gate  Coffee  is  always  the 
same — smooth — rich — aromatic. 

Ask  our  salesman  the  next  time  he  calls,  or  write  us,  for 
quality  discounts. 


J.  A.  FOLGER  (Si  CO.,  San  Francisco. 

Specialists  in  High  Grade  Goods 
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RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,   San  Francisco 

Samples  Mailed  on  Request 


goods  before  new  shipments  arrive."- 
New  York,  Nov.  12. — Dan  Talmage's 
Sons'  Co.,  report: 

"The  financial  barometer  is  reported 
as  giving  indications  of  clearing  weath- 
er. Business  is  being  done  and  pay- 
ments made  by  checks  'payable  through 
the  Clearing  House,'  which,  when  you 
come  to  think  of  it,  is  the  way  (with- 
out it  blazoned  on  every  check)  most 
of  the  business  transactions  of  the 
country  have  been  settled  for  years 
and  years,  and  it  is  the  only  practical 
way  to  do  it  now.  A  check  drawn  by 
a  responsible  party  on  a  responsible 
bank,  is  much  more  convenient  and 
less  liable  to  losses  by  error  or  mis- 
carriage, than  the  same  amount  in 
currency  or  coin.  If  the  custom  of 
payment  by  check  was  extended  more 
generally  among  planters  and  far- 
mers (they  accepting  checks  for  what 
they  have  to  sell  and  paying  by  check 
for  what  they  purchase),  a  large  part 
of  the  burden  of  'moving  the  crops' 
would  be  borne  easily,  without  the 
yearly  recurrence  of  disturbed  or 
tightened  money  markets.  No  reason 
why  they  should  not  learn  how  to  it, 
same  as  buyer  and  seller  in  every 
other  line  have  learned.  Then  there 
would  be  plenty  of  currency  and  coin 
available  to  cover  all  transactions 
where,  in  the  nature  of  the  case, 
coin  or  currency  would  be  required. 

"Demand  for  the  week  has  been 
fair.  Buyers  are  taking  freely  for 
needs.  The  general  distributive  move- 
ment is  very  near  usual  volume.  This 
is  no  doubt  due  to  the  unique  position 
Rice  holds  in  comparison  with  other 
food  stuffs;  not  having  been  the  foot- 
bal  lof  speculation,  prices  have  been 
maintained  at  about  the  normal  range 
for  the  past  two  years,  hence  is  now 
abotu  the  cheapest  food  on  the  coun- 
ter. 

"Advices  from  the  South  note  quiet 
movement  on  the  Atlantic  Coast.  At 
New  Oorleans  market  is  steady.  As 
most  of  the  mills  are  closed  down,  of- 
ferings are  very  light.  Lower  grades 
are  a  trifle  easier,  but  the  higher  styles 
are  firm  and  on  account  of  limited 
supply  show  harder  tendency.  In  the 
interior,  Southwest  Louisiana  and 
Texas,  transactions  are  restricted  by 
reason  of  limited  facilities  for  cover- 
ing shipments. 

"Cables  and  correspondence  from 
abroad  note  firm  markets  on  all  de- 
liveries." 

DRIED  FRUIT. 

Reviewing  the  situation,  a  promi- 
nent packer  says  that  in  spite  of 
financial  conditions  there  are  no  ma- 
terially weak  points  in  the  dried  fruit 
market.  This  he  attributes  largely 
to  the  fact  that  stocks  are  light,  not 
only  in  California  but  throughout  the 
world.  He  adds:  "We  cannot  but 
feal  that  the  entire  supply  of  Califor- 
nia dried  fruits  will  be  wanted  at  pres- 
ent prices  or  better  before  the  new 


crop  comes  in,  and  that  with  an  im- 
proved money  situation  the  market 
will  immediately  respond.  We  see  ab- 
solutely no  cause  whatever  for  appre- 
hension on  the  part  of  holders  of  dried 
fruits." 

RAISINS. 

Fresno. — With  45,000  tons  of  raisins 
sold  and  delivered  or  in  transit,  new- 
business  in  raisins  is  almost  at  a 
standstill,  and  the  houses  are  not  now- 
sending  out  all  of  the  goods  they 
might  under  ordinary  circumstances. 
PRUNES. 

San  Jose  packers  have  been  compar- 
ing notes  on  the  prune  situation,  with 
the  result  that  a  close  estimate  of  the 
stock  remaining  in  the  Santa  Clara 
valley  makes  it  5,500  tons,  of  which 
3,000  tons  are  held  by  packers  and  the 
balance  by  growers.  The  latter  are 
said  to  have  pooled  the  greater  part 
of  their  stock  in  the  different  granges. 
Last  year  at  this  time  the  stock  on 
the  Coast  was  estimated  at  25,000  tons. 
Of  the  present  packers'  holdings,  more 
than  half  is  controlled  by  three  large 
concerns,  the  balance  being  scattered 
among  twenty  or  thirty  firms.  In 
view  of  this  statistical  showing  it  is 
believed  that  the  recent  display  of 
weakness  by  certain  holders  was  due 
entirely  to  financial  conditions. 
IMPORTED  FISH. 

New  York,  Not.  14. — Strohmeyer  & 
Arpe  Company,  report" 

"The  serious  aspect  of  the  financial 
situation  should  naturally  have  had 
some  influence  on  our  business,  but, 
we  are  fortunate,  indeed,  to  say  that 
so  far  we  have  felt  no  effects,  princip- 
ally fro  the  reason  that  almost  all 
the  goods  that  we  import  are  in  short 
supply,  and  the  demand  larger  than 
the  supply  at  the  present  moment; 
for  instance: 

"Imported  Sardines — There  is  not 
enough  in  the  market  to  fill  supplies. 
There  is  still  no  catch,  and  all  hopes 
of  even  a  most  moderate  catch  in 
France  must  be  abandoned.  In  Por- 
tugal, they  have  caught  a  few  fish, 
but  prices  are  very  much  higher;  and, 
even  at  the  present  prices,  every  case 
is  taken  up  eagerly  by  buyers  as  soon 
as  it  is  offered.  Where  a  few  hundred 
cases  are -packed,  a  few  thousand  can 
easily  be  sold. 


"Sprats — Our  packers  abroad  are 
quoting  prices  for  next  season's  deliv- 
ery, subject  to  catch,  but  all  prices  ate 
CO  per  cent  per  case  higher  than  last 
season.  This  advance  is  accounted  for 
by  the  higher  prices  of  oil,  tin,  labor 
and  all  raw  materials. 

Greer's  Washing  Ammonia 

It  has  come  to  our  knowledge  thai 
there  is  an  attempt  to  introduce  on  thr 
market  a  WASHING  AMMONIA  made 
from  Hones  nnd  Anlmiil  Refuse.  WV 
tru*t  that  the  trade  will  take  time  to 
investigate  the  character  of  thin 
STUFF,  which,  if  sold  to  the  consumer, 
ivill  only  tend  to  discourage  the  use  of 
Vmmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

.Sole  Manufacturers  of  Ammonia  from 
mineral  Products  on  the  I'acIBe  Coast. 

S  AN  PR  \  NCI  SCO.  CA  U 

CAUTION — As  there  ar<:  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  sM-ie  of  our  label,  be  careful  to  set 
that  our  signature  Trade  Mark  is  on 
each  bottle — Kohl.  IV  tirecr  Trade 
Mark. 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 

LENOX  SO  A 1' 

P.  &  G.  BfAPTHA  SOAP 

K.  C.  BAKING  POYYPI  i: 

PROCTOB  A  GAMBLE  CANDLES 

ORANGE  CITY  BUSKS 

PEARLt  GCM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCABXO 


PARIS 


NEW  YORK 


SAN  FRANCISCO 


Swiss  American  Bank 


Of  Locamo,  Switzerland 
San  Francisco.  Main  Office  Branch 

1452    Fillmore   St.  CAPITAL     S60C.000  *:2  Montgomery  .«• 

SURPLUS  AND  UNDIVIDED  PROFITS,  5220.000 
TOTAL  ASSETS,  S5,5C0,OOO 

San  Francisco  Officer* 
HENRY  BRENNER,  President.  ALFRED  MONOTTI.  2nd  Yiro-I  r.  - 

T.  C.  TOGNAZZIM.  1st  Vice-Pros.  A.  A    MlC  IIhl  KTTL  Manager. 

OTTO  OTTESKN".  Asst.  Cashier. 
ACCOUNTS  OF  BANKS.  *=TR.MS  AND    INDIVIDUALS    RESPECT  FILLY  90LICI  £KD 
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Phoenix  Flour 


The  Whitest 


The  Best 


Made  in  Sacramento,  Cal. 


Up-to-date  Machinery 


Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 


♦ 

i 


RESULT:  =  PERFECTION 


Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent, 


17th  and  Wood  Sts 


Phone  Oakland  8254 
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Elastic  Starch 

Pops  Corn  Starch 

Tiger  Brand  Lump  Starch 

Standard  of  Excellence  and  Purity 


Manufactured  by 

J.  C.  HUBINGER  BROS. 

New  Haven,  Conn, 


CO. 


Keokuk,  Iowa 


ASSOCIATION  ROSTER 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST. 
Itt-tuil  Grocers'  Association. 
President. 

F.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 

J.  R.  Newberry — Los  Angeles,  Cal. 
Second  Vice-President. 

Fred  Dresser — Portland,  Ore. 

Secretary 

FT     Hau"h.    A?n"ionn.  fa!. 


California    Uetall    Grocers    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 
1st   Vice-President,    F.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  P.  B.   Connolly,  San  Francisco. 
Directors: 

A.   A.   Jost,  Sacramento. 

W.  C.  Longstreth,  Los  Angeles. 

J.  R.  Newberry,  Los  Angeles. 

J.   J.   Hughes,   Nevada  City. 

J.  F.  Limpinsel,  Placerville. 

L.  Warnke,  Alameda. 

H.  K.  Duncan,  Oakland. 

L.  R.  Eccleston,  Fresno. 

F.   B.   Connolly,  San  Francisco. 

E,  Kilgore,  Sacramento. 

John  W.  King,  San  Francisco. 


ASSOCIATED  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 
PRESIDENT — John     W.   Kinjr,   22nd  and 
Valencia  Sts. 

1st  VICE-PRESIDENT— A.  L.  Zett,  2807 
Mission  St. 

2nd  VICE-1'jvESIDENT — Jesse  W.  Trask, 
339  Devisadero  St. 

TREASURER — John  F.  Schomer,  3149  24th 
St. 

SECRETARY— Frank     B.     Connolly,    9  01 

Stanyan  St. 

DIRECTORS— M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts  ; 
George  B.' Doyle,  Haight  and  Cole  Sts.;  Gus 
Lehrke,  627  Tennessee  St.;  Antone  Zeitich, 
1995  Union  St. 


FIRE  DESTROYS  STORE. 
Bakersfield,  Cal.— The  grocery  and 
general  merchandise  store  of  ./.  ({, 
Fry  &  Son  at  Eighth  street  and  Chester 
avenue  was  totally  destroyed  by  flames 
on  Nov.  2.  C.  H.  Fry,  one  of  the  mem- 
bers of  the  firm,  estimates  his  lods  or. 
stock  at  $2,600,  and  says  he  has  $2,000 
insurance. 


SELLING  PRICES. 

Retail  grocers  generally  are  reduc- 
ing to  a  system  their  method  of  esti- 
mating the  cost  of  doing  business,  a 
thing  upon  which  the  trade  is  to  be 
congratulated.  If  an  article  costs  a 
retail  grocer  $1  and  he  spends  in  the 
process  of  selling  it  20  cents,  the  ac- 
tual cost  of  the  goods  sold  must  be 
figured  at  $1.20.  If  any  profit  is 
earned  it  must  be  in  an  amount  over 
and  above  $1.20. 

The  cost  of  selling  goods  can,  of 
course,  be  estimated  only  by  compar- 
ing the  total  sales  for  a  week,  month 
or  longer  period  with  the  total  ex- 
pense for  that  time.  A  dealer  who 
finds  his  total  sales  for  a  month  to  be 
$3,000  and  his  expenses  for  the  same 
month  $G00  must  figure  upon  20  per 
cent  on  the  selling  price  coming  back 
to  him  before  he  can  look  for  a  prof- 
it. A  few  dealers  are  able  to  do  busi- 
ness, perhaps,  at  a  cost  somewhat  less 
than  20  per  cent.  Those  whose  ex- 
pense is  more  than  that  are  paying 
too  much. 

The  Inland  Grocer  has  heretofore 
presented  several  schedules  upon 
which  expenses  may  be  safely  figured. 
The  items  of  the  account,  of  course, 
include  rent,  clerk  hire,  cost  of  de- 
livery service,  tear  upon  wagons 
and  horses,  cost  of  telephone  ser- 
vice, lights,  heat,  ice.  wrapping 
paper,  twine,  delivery  boxes  and 
baskets,  a  salary  for  the  proprie- 
tor, taxes,  advertising  and  various  mis- 
cellaneous items  which  make  up  the 
whole  known  as  the  store  service. 
Many  good  business  men  include  in 
the  expense  account  an  allowance  for 
interest  on  the  capital  invested.  Oth- 


SELL  MORE  COFFEE 

To-da}-  than  you  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  your  duty  to  yourself  by  know- 
ing A  HOBART  J.efore  you  buy  any  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  J37-39  Telegraph  Ave.  Oakland,  Cal: 
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ers  insist  that  the  earnings  of  the 
capital  should  be  considered  as  profit. 
An  intermediate  ground  is  to  allow  4 
per  cent  upon  the  capital  invested  as 
a  part  of  the  expense  of  the  business 
and  to  treat  any  additional  net  earn- 
ings as  profit.  The  theory  upon 
which  this  computation  is  made  is  that 
the  money  if  placed  in  a  bank  will 
bring  4  per  cent.  If  the  merchant 
can  make  it  pay  him  more  than  that 
he  is  the  gainer  to  the  extent  of  the 
additional  earnings.  / 

We  call  attention  to  this  feature  of 
the  business  at  this  time  because  the 
expense  of  doing  business  is  propor- 
tionately larger  at  this  time  than  has 
been  the  rule  for  some  time  past.  The 
amount  of  capital  actually  invested  in 
business  by  a  merchant  selling  a 
thousand  dollars  worth  of  goods  is 
greater  than  it  was  a  year  ago,  owing 
to  the  high  price  of  food  stuffs  and  a 
greater  risk  involved  in  every  credit 
sale.  Retailers  have  naturally  been 
reluctant  to  advance  prices  in  full  pro- 
portion to  the  advance  in  cost.  In  a 
great  many  instances  sales  are  made 
below  a  price  which  allows  20  per 
cent  on  the  selling  price  to.  cover  ex- 
penses. For  instance,  a  line  of  goods 
in  cans  which  has  sold  at  10  cents  for 
some  years,  last  year  cost  85  cents 
per  dozen.  The  wholesale  price  has 
advanced  to  95  cents  and  $1.  Com- 
paratively few  retailers  are  asking 
more  than  the  10  cents  per  can  which 
formerly  ruled.  Their  sales  are  made 
at  that  price,  barely  at  the  total  cost 
of  goods  and  service. 

The  subject  is  well  worth  studying. 
Retailers  must  sell  at  a  profit  or  they 
can  not  continue  in  business. — Inland 
Grocer. 


IF  A  C 


THE  "HANDS  OFF"  SIGN. 


While  so  much  is  being  said  about 
clean  stores,  clean  show-windows,  pure 
foods,  etc.,  we  believe  that  the  grocer 
should  give  more  attention  to  the  in- 
discriminate handling  of  the  food  pro- 
duct that  he  has  for  sale  by  the  people 
who  come  into  his  store. 

If  there  is  anything  that  is  liab'o 
to  disgust  a  customer  it  is  to  stand 
by  and  watch  some  one  not  overbur- 
dened with  a  sense  of  nicety  fumbling 


over  rolls,  bread,  berries,  etc.,  that 
are  exposed  for  sale.  We  believe  thai 
many  a  good  customer  has  been  lost 
by  the  grocer  permitting  such  actions 
on  the  part  of  his  trade. 

We  believe  that  this  habit  on  the 
part  of  the  trade  might  easily  be  over 
come  by  the  conspicuous  placing  of 
signs  bearing  the  words,  "Please  do 
not  handle." 

It  is  indeed  a  pleasure,  howeve*  to 
note  the  rapidly  increasing  tendency 
toward  the  use  of  cartons,  wax  paper, 
etc.,  for  wrapping  each  individual  art! 
cle,  so  that  it  may  be  handled  without 
injury  to  the  food  itself. 


%  Pts,  |1.12%  doz 
Pts,  1.86 
Qts,  3.25 


association" 

IA3GCST FRuit  anp  VEGETABLE  J^*  * 
Jk   PACKERS  IN  1HE  WOBLO  ,r  Jl 


asks  for 


and  you  can  not 
not  consider  you 


supply  it,  will  he 
behind  the  times? 


HAND  S  A  POLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways—delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dwaier  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  CP  AND  CORRECTED  EVERY  WEDNESDAY  BY  M  J.  BRANDEN- 
STEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  &  CO.,  SUSSMMAN.  WOR.MSER  &  CO.,  J.  H.  NEYVBAl'EK  &  CO.,  G  I'GG  EMIIM  K 
&  CO.,  TILLMANN  &  BENDEL,  WELLMAN,  PECK  &  CO.,  CCDAHY  &  CO.,  WTELAND  BROS..  ROETHLISBERGER  i  GRASSOFF, 
WILLIAM  CLCFF  CO.,  WHITTIER-COBCRN  CO.,  W.  P.  FULLER  &  CO.,  STANDARD  Oil.  CO..  HOOPER  &  JENNINGS,  M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACIFIC  VINEGAR  &  PICKLE  WORKS,  HEYM AN-WEIIX  CO.,  AND  SCI1 WABACI1ER- 
FREY  CO.,  LEVENSON  &  CO.,  SWIFT  &  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS   LIST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  au  ironclad  schedule  of  rates — good  for  a  week.  No  such  schedule  could  be 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  press,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase. 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


COL. 


COL. 


COL 


COL. 


Abalones   18 

Ammonia,   Laundry  ....26 

Anchovies   18 

Asparagus   18 

Ax  Handles   43 

Axle   Grease   39 

Bacon   13 

Bar  Sugar    6 

Barrel  Covers   45 

Baked   Beans   12 

Baking  Powder   20 

Bags   (paper)   39 

Barley,  Pearl   23-24 

Baskets   43 

Bath  Brick   39 

Beans,  Canned  12 

Beef,  Barreled  13 

Benzine   30 

Beef,  Extracts   33 

Binder  Twine  43 

Blacking,  Shoe  42 

Bloaters   1 

Bluestone   39 

Bluing   26 

Bo  u  1 1  ion   Capsules   33 

Bowls   43 

Brooms   43 

Breakfast  Foods   21-24 

Brushes   43 

Butter  Ladles   45 

Candies   31 

Candles   39 

Canned  Fish   18 

Canned  Fruits   

Canned  Meats   14-15 

Canned  Soups   38 

Canned  Vegetables   12 

Can    Openers   45 

Capers   33 

Castile  Soap   29 

Castor  Oil   30 

Catsups   (bulk)   52-53 

Caviar,  Russian   16 

Cereal   Coffee   34 

Cereal  Laxative   41 

Cereals   22-23-24-25 

Cheese,  for  &  dom  16 

Cheroots   47 

Cheese    Safes   43 

Cigarette  Papers  47 

Chewing  Gum   '.  .  32 ; 

Chicory    1 

Chimneys   44 

Chloride   Lime   27 

Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   37 

Clam  &  Clam  Juice  19 


Clam  Chowder   19 

Clothes  Lines   43 

Clothes  Line   Pulleys.  ..  .43 

Clothes  Pins   44 

Coal  Oil  30 

Cocoa   33 

Cocoanut   34 

Codfish   16 

Coffees    1 

Coffee  Extracts    1 

Condensed  Milk  35 

Condiments   50-53 

Corks   44 

Cordage   40 

Corn,  Canned   12 

Corn  Starch   29 

Cottolene   35 

Crackers   32 

Cream  of  Tartar  21 

Currants    7 

Cuttle   Bone   40 

Demijohns   44 

Dishes.  Wooden   46 

Door  Mats   44 

Dried  Fruits    7 

Dry   Paints   31 

Dust    Pans   44 

Dusters   44 

Eels   18 

Egg  Food   40 

Egg  Beaters   45 

Envelopes   46 

Evaporated  Milk  35 

Extracts,  Beef   33 

Extracts,  Flavoring  ..19-20 

Extracts,  Syrups    7 

Farin.   Goods    .  .22-23-24-25 

Figs    8 

Fine  Cut  Tobacco   47 

Fish  and  Cheese  16 

Fish    (Canned)   18 

Fish  (Smoked)   17 

Fish   (Potted)   18 

Flavoring  Extracts   .  .  19-20 

Flour   22 

Fly  Paper   40 

French  Mustard  (bulk).. 52 
Fruits,    canned  ....5-6-7-8 

Fruits   (Dried)    7 

Fruit  Wax  &  Strings  43 

Fruit  Jars   40 

Faucets   44! 

Fruit  Jar  Caps  40 

Fruit  Jar  Rubbers   40 

Gasolene   30 

Gelatine   35 

Ginger    (Preserved)    ....  35 

Glue   40 

Gum,   Chewing   32 

Ham   13 


Herring   17 

High  Grade  Smoking  To- 
bacco  48 

Honey    9 

Hops   35 

Ink   40 

Insect  Powder   40 

Ironing   Boards   44 

Jams   10-11 

Jars   40 

Jellies   10-11 

Lantern  Globes   44 

Lamp  Burners   44 

Lamp  Chimneys   44 

Lamp  Wicks   45 

Laundry  Starch   29 

Lard   13 

Laundry  Materials   26 

Lard    Oil   30 

Lead   Pencils   46 

Lemon  Squeezers   44 

Lemon   Sugar   36 

Lime   Juice   36 

Linseed  Oil  30 

Liquid    Bluing   27 

Lobsters   (Canned)   19, 

Lozenges   31 

Lubricating   Oil   30 

Lye   27 

Macaroni   25 

Mackerel   (salt)   15 

Mackerel  (Tins)   18 

Maple  Sugar    6 

Maple  Syrup    6 

Matches   41 

Meals   22-25 

Meats   (Canned)   14-15 

Milk  (condensed)   35 

Mince  Meat   10 

Mixed   Candy   31 

Molasses   3-4-5 

Mops  and  Handles   44 

Mouse  Traps   45 

Mushes   22-23-24-25 

Mushrooms  36 

Mustard  (Dry)   19 

Mustard    (bulk)   52 

Neatsf  oot   Oil   30 

Nest  Eggs   45 

Nuts    9 

Oil  Cans   45 

Oils   30 

Olives   36 

Olive   Oil   36 

Oysters   19 

Pails   44 

Paints  (Dry)   31 

Paper  Bags  39 

Paper    (Shelf)   44 

Paper,  Toilet   41 


Paper,  Wrapping   41 

Faixriku   19 

Parafflne  Candles   

Pastes   25 

Peanut   Butter   37 

Peas  (Canned)   12 

Peels   37 

Pens  (Steel)  46 

Pencils   46 

Pepper   19 

Pepper  Sauce   52 

Pickles   50-53 

Pigs'  Feet   13 

Pineapples  (Canned)  ....10 

Plug  Tobacco   47 

Plum  Pudding   37 

Polish  (Metal)   

Polish   (Shoe)   42 

Polish,  Stove   42 

Pork  and  Beans   12 

Pork    (Barreled)   12 

Potato  Mashers   45 

Potted  Fish   18 

Preserves   10-11 

Provisions   13 

Prunes    8 

Raisins    8 

Relishes   50-53 

Rice   25-26 

Rolling   Pins   45 

Rope   40 

Sago   25 

Salad  Oil   37 

Salad  Dressing   37 

Saleratus   21 

Salmon  (Salt)   17 

Salmon    (Canned)   18 

Salsoda   21 

Salt   37 

Sardines   18 

Salt  Fish   16 

Salt  Meats  13 

Saratoga  Chips   37 

Sauces   50-53 

Sauces    (Bulk)   50-53 

Sauerkraut   53 

Seeds   41 

Steel  Pens   46 

Sheep   Dip   41 

Shelf  Paper   44 

Shell   Fish   18 

Shoe  Dressing   42 

Shoe  Brushes   42 

Shrimps   19 

Smoked  Fish   17 

Smoking  Tobacco   48 

Snuff   50 

Soda  and  Saleratus  21 

Soaps   27 

Soups  38 


Spices   19 

Spittoons   45 

Spoons   (Wood)   45 

Sprats   18 

Starch   2» 

Stationery   46 

Stick  ^andy   31 

Stogies   47 

Sugar  (Maple)    6 

Sugar,   Maple    4 

Syrup   3-4-5 

Syrup  (Extracts)    7 

Tacks   45 

Tapers    (Gas)   45 

Tobacco   46 

Teas    1 

Tobasco  Sauce   52 

Tomatoes   12 

Tomato  Catsup  (Bulk)  52-59 

Tooth  Picks   45 

Traps   45 

Truffles   S8 

Tubs   44 

Turpentine   30 

Twine   43 

Twine  Holders   45 

Twist  Tobacco   48 

Vegetables  (Canned)  , .it 

Vermicelli   25 

Vinegar  52-53 

Washboards   45 

Washing  Powder   29 

Wax   43 

Wax    Strings   43 

Whips   45 

White  Lend   31 

Wicking   45 

Willow   Ware,   Etc  43 

Window  Screens   45 

Wringers   45 

Writing    Paper    Hi 

Wooden  Ware,  Etc  43 

Yeast  Cakes   3g 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Dept.  la  corrected  by 
M.  J.  Bras««i«[«is  ft  to. ;  A.  Schil- 
ling &  Co.;  J.  A.  Folger&Co. 
Green  Coffee. 

In  bags  In  drums 
Mocha,  Gen.  Arabian. 23  26 

No.  2   21  23 

No.  3   

Mocha    Liverato    ....23  .... 

''       Aden   21  .... 

Kona   (Hawaiian) ...  .12 

Mexican   12 

Java,  Common   15 

Java,  brown  pln'tion.20 

Java    Mandhellng  26 

Kroe   17 

Caracol,  prime  w'shd.13 
Caracol,  ordinary ....  1 2 
Di'atamaU    Prime...  1* 

Choice   1414 

Good   12% 

Costa  Rica  Prime....  13 
"    Cholce(L,a  G'nd)13 

"    Good   11% 

Salvador    Washed.  ..  .13 

Unwashed  .11% 
Caracola  Guatemala.  .  15 
Salvador    .  .13% 
Roast  Coffee. 

Salvador   IB  20 

Java   24  31 


16 
18 
18 
25 


16 
It 


Mocha  Aden   27  31 

Prme  w'shd,  C.A.blndsl9  24 

Good  C.  A.  Blends... 18  20 

Ordinary   Blends  12  13 

!Java  Fncy  Mndheling33 %  33% 

I    "    Kroe   25%  26%. 

Mocha  Liverato  31%  31% 

J.    S  25%  31% 

Java  &  Mocha  Fancy. 32%  32% 

"         No.   2  26%  26 

Guatemala   No    1  1»  18% 

No.   2  ^o%  16% 

Costa  Rica  No.   1....17%  18% 

No.    2   17  18% 

No.  2   17  17% 

No.  3   15%  16 

Kona  Fancy   20%  20% 

No.    1   16%  16% 

Private  Brands. 

Lion,  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37% 

"M.  J.  B." 
"M.J.B.,"  60  l's  in  case..  .28 

"M.J.B.,"  30  3's  in  case  27 

"M.J.B.,"  24  3's  in  case  25 

Schilling's  Best  Coffee. 
In    1-Ib    cartons.    In    25,    50  or 
100-tb  cases.    Can  be  assorted  as 
required. 

5-star  ..  .36%|l-star  ...  .18% 
4-etar  ..  .29%|2-itar  ...  .22% 
»-»tar     ..  25%! 


Folger's  Golden  Gate  Coffee. 


100  or  60.  1-rb  tins. 
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50  or  30  2-lh  tins  30 

40  or  30.  2%-n>  tins  30 

20  or  12,  5-lt>  tins    30 

Never  sold  In  bulk 

Chicory. 

California    05',-. 

Belgian  No.  2  07 

Belgian,    No.    1  07  V 

Coffee  Extracts. 

Bulk,  per  lb  o1 

Vienna,  V4's,  10-lb.  bx  i' 

Vienna,  l's,  10-lb.  bx  ?■ 

Ackermann's,  % -gross  bx" 
trrosi   


PLACE    A  Jf  AD 


in  the 
ADVOCATE. 


Department  2 


This  Dept    Is  corrected  by 
J.  Brandensteln  &  Co.,  A.  Schill- 
ing &  Co..  J.  A  Fohjer  *  Co- 


Japan. 

TEAS. 


(Panflred,  Sundrled  or  Basket- 
fired.) 

Extra  Fancy  56  '74 

Fancy   44  55 

Choicest   39  43 

Choice                             34  38 

Fine   M  35 

Fair   IS  3D 

Green  China 

(Gunpowder  Imperial  orToung 

Hyson) 

Extra  Fancy  58  7» 

Fancy   3g  it 

Choicest   35  37 

Extra  Choice  32  34 

Fine  J6  31 

Fair   20  26 


22 
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EngliNli  Breakfast. 


 67 

SO 

66 

 35 

50 

 24 

30 

 20 

22 

Fair   

 15 

20 

Oolong. 

Extra  Fancy   58    $1  60 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair  22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.. 36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

Sehilllngr'N  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
S-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.   1  crown   90 

do.  2  crown    1.80 

English  Breakfast  ,  .45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown   90 

do,  2  crown    1.80 

Oolong   45 

do,  1  crown   90 

do,  2  crown    1.80 


TREE  TEA. 

(Full  weights  only.) 
Packed  in  1  lb.  and  %  lb. 
cartons. 

Japan   37HE.  B  Congou. 37M 

Ooolong   ....60    Gunpowder  .45 
Ceylon   37  hi  Or'ntal  Bind .  37  y2 

Folger's  Golden  Gate  Tea. 


Japan   143142  41  M> 

English  Breakfast. |43|42  41% 

Ceylon   |46|46|4% 

Oolong   |48|47|46% 

Gunpowder   146145144  % 

Black  and  Oreen .  .  |43|42|41  Vfe 


Department  &. 

This  Dept.   Is  corrected  by 
William  Cluff  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  lOo;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard  Granulated — Fine, 

Fruit- or  Coarse   5.25 

Beet   Granulated    5.05 

Confectioners'  A    5.25 

Cube    5.50 

Cubes  (A)  Crushed   5.50 

Powdered    5.35 

Candy  Granulated   5.35 

Magnolia  A    4. 85 

Extra  C    4.75 

Golden  C    4.65 

"D"   Sugar    4.55 

H.  &  E.  Crystal  Dominos....  8.65 

California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-115  bags,  10c  more; 
half  bbls.  25c  more;  boxes  60c 
more;  for  all  grades: 

Granulated  Basis   5.25 

Bar    5.60 

Powdered    5.35 

(A)  Crushed    5.50 

Berry    5.25 

Extra  Fine  Granulated   5.25 

Coarse  -Dry  Granulated   5.20 

Confectioners'  (A)    5.25 

Confectioners'  Crystal    4.35 

Cubes   5.50 

Bricks    5.50 


MAPLE  AND  CANE  SUGAR  SYRUP. 


JACKETS. 

Bbls.  %_BblsH  Bbls. 

17  G.' 


CASES. 


GLASS. 


Toboggan   

Red  Cross   

Maltese  Cross  

Imitation  Maple   

Quebec   

Woodlawn,  made  from  pure 
maple  sap  in  the  groves  atj 
Beauce,  Canada,  and  lsj 
also  packed  | 

Cases:  12-ls,  $14.00;  6-ls,| 
$6.72'.;  12-%s,  $7.14;  24-y4s,| 
$S.10;    24-%s,    $5.10  | 

Bottles:  12  qts.,  $4.60;  24| 
pts.,    $4.90  [ 

Deer  Lodge   

New  England   

Canada  Maple  Syrup  and| 
Cane  Syrup  | 


20        24      24       12  24 
;  Gl.%  Gl.  '/a  Gl.qt.bot.pt.bot 
I14.00fl2.50 


4.28|  3.85|10.30|11.10| 
3.92|  3.53|  9.50|10.30| 

I  I  I 
3.47|  3.13|  | 


TABLE  SYRUPS. 


JACKETS. 


CASES 


KITS 


.36| 
.32| 
I 


3.20  2.93 

3.10  2.84 

2.95|  2.70 

2.70  2.48 

2.55  2.34 


.42  2.15 

.38|  1.95 
I 

.30|     .36|  1.85 


I 

.53| 
.52| 
.51| 
,48| 
I 

.49| 
.441 
.42 1 

I 

.38| 
.34| 
I 

.42[ 


I 

.611 
.  60 1 
.59| 
.56| 
I 

.57| 
,52| 
.50| 
I 

.46| 

.42' 


3.00 
2.95 
2.90 
2.75 


1.9S 
1.80 

1.71 

2,75 
2.70 
2.65 
2.52 

2.57 
2.34 
2.25 

2.07 
1.89 


Fancy  Table  Syrup..  | 
Tea  Garden  Drips 

(Not  packed  in  wood.)  | 

High  Grade  Syrup. 

Wedgewood   j  .55     .57  j  .63 

Bohemian   |  .53     .551  .61 

Caramel   |  .50     .52[  .58 

Ideal   |  .45     .47|  .53 

Silver  Crown   |  .42     .44)  .50 

Family  Syrup.  | 

Standard   |  .34 

Royal   j  .30 

Cooking  Syrup. 

Premium   |  .28 

High  Grade  Table  Syrups,  .j 

Humming  Bird   |  .51 

Peerless  Sugar  Drips  j  .50 

White  Castle  Drips   |  .49 

Perfecto   |  .46. 

Table  Syrups. 

New  Butter  Scotch  |  .47 j 

Victor   |  ,42| 

Golden   Gate   j  .40| 

Cooking  Syrups.  |  | 

Carnation  Drips   |  .36| 

Golden  Drips   |  .32| 

Special  Table  Syrup       |  | 

Heliotrope   |  .40|    .42|    .50|  2.45[  2.25 

Cases:  Round  Friction  Top  Pails:  6  10-Ib.  tins,  per  case 
3-lb.  tins,  per  case,  $4.80. 


to 

CO 

0 

a 

p 

p 

2.73 


2.65 
2.57 
2.45 
2.25 
2.13 

1.81 
1.65| 
I 

1.57 

2.49| 
2.45| 
2.41| 
2.29| 


93 
90| 

87|  1. 
781  1. 


9.00 

I  I 
1.78|  1.50|  1.23  8.26 
8.62 
8.16 
7.56 
7.20 


1.73|  1.46|  1.20 
1.65|  1.40| 


1.53| 
1.45| 


1.30 
1.24 


1.251 
1.15 


1.08 
1.00 


l.OOj  .96 
I 

1.42|  1.29 


1.17 


1.40|  1.28|  1.15 


2.33|  1 

2.131  1, 

2.05|  1. 
I 

1.89|  1. 

1.73|  1, 

2.05  1. 


8 1 1  1 
66 1  1 
60 1  1 
1 

48| 
36  j  1 
I 

6  0  j 
$3.48 


1.3S|  1.26 
I 


22 

24  1.34| 
1.24| 
1.12 
1.04 
1.20 


11 
02 
94 
10| 

1 

;  12 


1.22 
1.14 
1.03 
.96 
1.10 


1.14 


1.11 
1.03 


6.24 
5.76 


8.10 
7.90| 

7.60|  5.40 

7.10| 

6.80| 


6.00 
5.60 


5.35 


5.52  5.40 

6.90|  7.70 
I 

6.80|  7.60 
6.70|  7.50 

1 

I 

6.50|  7.30|  5.22 
6.00|  6.80|  4.92 
5.40|  6.20| 
5.00|  5.80| 
5.80|  6.60] 
I  I 


5-tb.  tins,  per  case,  $3.96;  24 


MOLASSES. 


JACKETS 


CASES 


FRICTION  TOP  TINS 


£  I  o 


Fancy  Open  Kettle  | 

Pelican   

(Not  packed  in  wood.)  ...| 
High  Grade  (55  Gal.  Bbl.)| 

Valance   | 

Magnolia   | 

Angelina   

Beach  Grove  

Baking  Molasses  

Creole   

Dixie   

Export   

Cane  Black  Strap  


4.50| 


55  | 

.57 

.63 

3.20 

2.93 

2.65 

50  | 

.52 

.58 

2.95 

2.70 

2.45 

45  | 

.47 

.53 

2.70 

2.48 

2.25 

40  | 

.42 

.48 

2.45 

2.25 

' 

2.05 

35  | 

.37 

.43 

2.20 

2.03 

1.85 

30  | 

.32 

.38 

1.95 

1.80 

1.65 

25 

.27 

.83 

1.70 

1.58 

1.45 

15  1 

.17 

.23 

1.25 

1.17 

1.09 

Arondale  Molasses,  2-tb  Tins,  36  to  case,  per  case,  $3  00. 

Sunset  Syrup,  2-lb.  Tins,  24  to  case,  per  case,  $2.20,  $2.50, 

Fancy  Molasses  

Pickaninny   

Belmont   

St.  Claire  

Medium  Grade   

Oak  Grove   

St.  Mary's   

Import   

Baking  Molasses  ....... 

Hawaiian  Genuine   

Island   

Cane  Black  Strap  

Old  Fashioned  Molasses.  2  doz.  tins  to  case,  per  doz.,  $2.40. 


.57 

1 

.59  | 

.67 

3.00| 

3.02 

2.73 

.52. 

.54  | 

.62 

3.05| 

2.79 

2.53 

.46 

.48  1 

.56 

2.75 

2.52 

2.20 

.42 

1 

.44  I 

.52 

2. 5  5 1 

2.34 

2.13 

.34 

.36  1 

.44 

2.15| 

1.98 

1.81 

.28 

.30  [ 

.38 

1.85| 

1.71 

1.57 

.19 

,l| 

.29 

1.40| 

1.30 

1.21 

.17 

.27 

1.30j 

1.22 

1.18 

.15 

:1M 

.25 

1.20| 

1.13 

1.06 

12.00  11.00 


8.7 

7.56 
6.96 

6.36 
5.76 
5.16 
3.96 


7.20| 
I 
I 


8.10  45.70| 
1 

7.10|  5.10| 
6.60|  4.80| 
I 

6.101  4.50 
5.60J 

5.20|  3.90 
4.10|  3.30| 


3.72 


$2.60  and  $2.80. 


7.50 
7.00 
6.40 

6.00 
5.20 
4.60 


I  I 
8.30|  5.82| 
7.80|  5.62| 
7.20[  5.16| 
I  I 
6.80|  4.92| 
6.00  4.44| 
5.40  4.0S| 


4.14  4.70 


THE    RETAIL    GROCERS'  ADVOCATE 
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XXX  Granulated  (100-Ib  bags 

only    5.05 

Excelsior  {A)    4.S5 

Extra  (B)   4.75 

Golden  (C)    4. So 

Yellow  (D)    4.S5 

C.  and  II.  "Higrade"  Bar. 

In    100-Ib.    sacks   5.45 

30-rb.    boxes    5.95 

10-lb.  tins,  10  in  case   7. SO 

35-tb.    tins    7.10 

40-tb.    tins    7.10 

Barrels    5.55 

Half  Barrels    5.70 

l-oas's  Peerless  XXXXXX 

Bo.  bbls   6.75 

Do.  %  bbls   7.00 

Do.    4-tb.    tins,    cases   8.30 

Do.  35-Ib.  tins,  10  in  case.  8.30 
Do.  10-lb.  tins,  10  in  case.  S.95 
Do.  S-Ib.  tins,  S  in  case.  .  S.95 

Do.  30-lb.  boxes    7.60 

For  Bakers'  and  Confections'  Use. 

Barrels    6.15 

Half  Barrels    6.40 

Boxes,  20  lbs.  each   7.00 

MAPLE  SuKW'. 
"Old  Manse." 
Gal.  tins,  %  dz  to  case,  dz..$14.00 
%  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  .  2.75 
Log    Cabin    Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per    doz   2.60 

Bottles  * 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,    per   gal   1.10 

Log  Cabin   Pen-O-Che  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per    doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per    doz   2.50 

Jackets,    per    gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-rb    blocks    (cases)  $4.50 

60  %-Ib  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 

Ass't'd  '4s,  %s,  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 


■Syrup  Extractx 


rcscsnt 
fflspleine 


2    oz.    doz..   3.00|16   oz.   doz..  18. 00 
4    oz,    doz..   5.25|32   oz.   doz.. 36. 00 
8   oz,   doz..  9.75|Gals.   each..  11. 00 
Crescent  Oil  of  Maplelne. 

1-oz..   doz  .  .  2.702-oz..  doz  ..  4.75 

8-oz  15.004-oz..  doz  ..  8.25 

16  oz.  doz.  .27.00(32  oz.  doz  . 48. on 
Gals,  each.  .15.001 

ilardesty's  Maple  Extract. 
1  oz,  doz.  ..  $1.10]  2    oz.    doz..  1.75 


Department  I. 
DRIED  FRUITS,  NUTS  AND 

HONEY. 

This   Dept.   is  corrected  by 
Guggenhime  &  Co.,  Wm.  Cluff  Co. 
i  Add   V4c  for  50-lb.  boxes  and 
V2c  for  25-rb  boxes) 
Apples  (crop  1907.) 

Sundried.    sacks    7 

Evap.  Fancy,  50-tb.  boxes.  .  .  11 
Evap.  ex.  choice.  50-fb.  box..  10% 
Evap.  choice,  50-lb.  box   10 

Apricots. 

1907  Crop 

Choice    Sacks    22 

Fancy  Sacks    23 

Fancy.  25- tb.  boxes   25 

Blackberries. 

in   boxes,  per  lb  none 

Oicrrlest. 

Pitted,  i-i  boxes,  per  lb  35 

ITtipitted.  in  boxes,  per  rb.12% 
Currants. 

In   bbls   09% 

Recleaned.  in  bbls    10 

Recleaned.  25-lb.  boxes   10'i 

Recleaned,    50-lb.    boxes   10  % 

Recleaned.    l-lt>.    carts   11  % 

Recleaned,    12-oz.    carts  10 

Oaten. 

Fard.    14-lb.    per    lb   ...11 

Persian.  65-tb  case  07 


VMS  (California) 

Black.  2 5 -lb.  boxes,  per  box.  1.00 

Black,    sacks    03% 

White,    bags   04% 

While,  1 1)  1  -ll>.  brks..  pr 

box   70 

;  White.  50  6-oz   1.60 

I'llis  (imp.  Smyrna.) 

Dux   90 

Choice,  5-rb.  bx.,  per  rb....l6 
\e«-tnrln«*». 

1907  Crop 

White   IS 

Red   16 

Peache.s. 
Choice,    sks.  .  11|  Fancy.    sks.. 12% 

Ex    Ch'ce.sksll  % 

Pear». 

Choice.    l4s.    in   sacks  10% 

Ex.  choice.  %s.  In  sacks  10 

Fancy.    Vis.    in    sacks  13 

PIllIIIM. 

Unpitted   ...     ..(Pitted,  black. 12% 
Prune*. 

Sks  bx 
25-lb 

30-40S    9% 

40-503    6% 

50-60S    S»/i 

60-703    7% 

80-903    6% 

90-lOOs    b 

50-lb.  boxes  one-half  cent  less 
than  25-lb.  bixes;  sacks  %  cents 
less  than  25-lb.  boxes. 

llnlMlnn. 

Box    %s    Vis  50lb. 

6   Cr.  Layers  

5  Cr.  Layers  .  

4  Cr.  Layers   

3  Cr.  Layers   

2  Cr.  Laj'ers   

4  Cr.    Loose   08% 

3  Cr.  Loose   06% 

2  Cr.  Loose  06 

Fancy  Clusters.   l-lt>.  cart.. 

per  doz   

Fancy  Clusters,   5- lb.  cart.. 

per  case   ,  

Unbleached  Sultanas.  50-lb.  .06 
Thompson's    bleached  Sul- 
tanas, seedless.  50-lb  09 

Bleached  Sultanas,  seedless  .08 
Seedless  Muscatels. 50-lb. case  .06 

Red  Ribbon.  48  16s  10 

Blue  Bell.  50  Is  (seeded)..     .09 % 

Seeded.   12-oz.   cartons  OS 

Seeded,  bulk.   Ib  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20- tb  bxs  I 
Imperial,  clusters,  6  c.  3.00  3.60 
Dehesa.  clusters,  6  c.  .  2.60  2.76  j 


Fancy  clusters,  4  c.  .  .  .  2.00 

London  Layers,  3  c  

London   Layers.    2  c  

Seeded  p«r 

Fancy,  Xo.  16.  36  to  cb  91/, 
Fancy.  No.  12.  4  5  to  c«  7'j 
Choice.  No.  16.  36  to  ci  8% 
Choice,  No.  12.  45  to  cs  6% 
26-Ib 

Fancy,  bulk,  per  lb....  '■'i 
Choice,   bulk,   per   lb..  8 
Loose  .Muscatels  50-lb 

Standard,    4  c  

"  3c  


Seedless   

Seedless  Sultanas 

Unbleached   

Bleached.  Standard 
choice 
ex.  choice 
Thompson  Seedless 

I'nbleached 

Bleached,  standard  . 
choice 

fancy   

ex.  fancy  .  , 


2.26 
1  CO 

1.60 
PkK 

8  % 
6  % 


bxs 


bxs 

I 

fi 


06 

. .  02 
OS  •, 
(is  ij 

12 


NUTS. 

Almonds   jj 

\lmonds.  choice  soft  sheil 

Drake   14 

Almonds,  shelled.  No.  1  

Almonds,   shelled.    No.    2  3.' 

Wmonds.    shelled.  Jordan 

Imported   

Brazils.   160-Ib  sinks  18 

Chestnuts,   Italian   20 

Cocoanuts.   per  100  4.60  5  00 

Filberts.  175-Ib  sack  14 

Peanuts.  California  09 

Peanuts.    Japanese   09 

Peanuts.  Eastern  h'nd  plck'd.  .09 

Peanuts,  roasted  10-11 

Pecan,   polished   18-20 

Pine   

Walnuts,  soft  shell,  bleached .  15  % 

HONEY. 

Pure  white  sage.  2  6-gal 

tins,  per  tb  09 

Light  Amber,  2  5-gal  tins  .... 

pe*  lb  ,   8  % 

White  Clover  (stained  ) 

5-gal.  tin.  per  lb  09 

2  dz  2-tb  Jars,  per  case  ...  8  00 
2  dz  1-Ib  Jars,  per  case.  .  .  .  4  26 

24-qt.  cans,  per  case   7  00 

12   %-gal.  cans   6  60 

6  1-gal    cans   6  00 


111  IIWIIIIW  I 


fongs 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

Maraschino  Cherries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sugar  the  best  and  eleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long'  Syrup  Refining'  Co. 

SAN  FRANCISC  O. 
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A  Pulverized  Soap 

Swift's  Pride  Washing  Powder  is  very 
profitable  to  handle  and  every  dealer 
should  order  stock  and  get  the  benefit 
of  extensive  advertising  now  being 
done  on  this  article.    In  universal  use. 


Swift  &  Company,  U.  S.  A. 


Swifts 

Pride 

Washing 
Powder 


Made  by 


10 

CilllHM. 

Pet  D.iZ 

Tumbler,  8  uz.,  I  doz  In  ease  1.26 
Oval  pints.  4  doz  in  case.  ..  .  1  25 
l-rb  glass  Jars.  2  doz  In  case  2.25 
!-IT>  glass  Jars  (with  comb.  .  2. RI- 
COH! 

Wuter   While.   24    l-rb   finale*  |i; 
Light    Amber,   24    I  lb   frames  14 
W  ater   While    24    l  -tti    frailit>H     I  r, 
I1KKSIVAV 


I'urr 


Villi  A  D  VOT A TK 

is  the  only 

GROCEKJ  PAPER 
on  the 
PACIFIC  COAST 
with  a 

GENERAL  CIRCULATION 

on  the 
PACIFIC  COAST 


II 

PINE  APPLES 

Per  Doz 
Johnson's  (ohlliihlii 

2's  sliced,  2  doz.  in  case..."  'l-.< 
In  srrated.  2  doz.  in  case.. 2  :!< 

Is  sliced,  4  doz  in  case  1  25 

IS  grated,  4  doz  in  case  1  £5 

'  s  sliced.  Baltimore,  2  doz 

case   ...... '.  2-  t: 

Hawaiian. 
Rxtrii    sliced.    2    doz.    2  Vo  .  .  .  j.5tl 

"  4  doz.    Is  none 

""        crated,    2    doz.    2s....  2.2,5 
4  doz,   Is    Mil 

Singapore. 

2-m.  sliced.  1.75'22-oz.,  doz.  .-4S.00 
l-rb.     sliced.  . 9 !5 1  2  14     whole.  2.25 

Mince  Meat. 

Merrell -Soule  Co.'s  None  Sur-h 
Condensed  Mince  Meat,  cases  (li 
c"oz.  eaehl.  per  case.  $(1.25. 

Atmoro's  same. 


Department  5. 

rills   Dept    Is  corrected   by  J.  H.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 
16-oz.  Jars 

Cuttir  g 
16-oz.  Jars 

Rose 
No.  2  Tins. 

Rose 
Picnic  Tins 

Tumeler 
Jelly 

i  d  2  Case 

Preserves 

Jam 
Pure 

Jam 
Pure 

Jellj 
Blended 

Jam 
Pure 

Jelly 
Blended 

Jelly 
Pure 

Jelly 
Blended 

Jelly 
Blended 

Apple   

Apricot   

Apricot  Marmalade 

Blackberry   

Currant   

Fie   

Gooseberry   ■. 

Lemon   

Loganberry   

Orange   

Orange  Marmalade 

Peach   

Plum.  Damson  .  . .  . 
Plum.  Green  Gage.  . 

Quinoe  

Raspberry   

Strawberry   •. 

Assorted  Regular  .  . 
Assorted    Berries    .  . 


.|.  ..  .|2 
.|2  35|2 
.|2  35|.. 
.|2  35|2 
.|2  35|2 
.|2  35|.  . 
.|.  ..  .|2 
.I....I2 
.|2  35|2 
.|2  35|2 
.|2  35 1 .  . 
.|2  35|2 
.  |2  35 1 2 
.|2  35|2 
.  |2  35|2 
,|2  35|2- 
.|2  35|2 

.12  35|. : 

.|2  35| .  . 


35;  |2 

35|2  00|2 
..|,...|. 
35|2  00|2 

35|  |2 

.  .|2  00|. 

35]  12 

35|  |2 

35|2  00|2 
35| .  .  .  .|2 
..|2  M>|i; 
S5|2  00|2 
35 1 ?  00|2 
35|J  00|2 
35|2  00|2 
35|2  00|2 
35 1 2  00|2 
.  .|2  G0|2 
.  .12  00|2 


00|. 
00|1 
..II 
00|1 

ooj. 

..II 

001. 
00 1 . 
00|1 
00|1 

..II 

00|1 
00|1 

ooji 

00|1 

ob|i 

00(1 

ooji 
ooji 


1 
1 

85  1 


1  60|  

1  60197  % 


60|97V2 


60 


97% 
97% 


92% 


97% 
97% 
|97% 
85  1  60|97% 
85  1  60|97% 
85  1  60|9T% 
85  1  60|97%|92%| 
R5|l  60I97%|92%I 
S5|l  60|97%|92%| 
85|1  60|97%|92V<.| 
85|1  60|97%|92%l 


92% 
92% 


92% 
92% 


92% 
92% 


92% 
92% 
92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 


12 

Department  7. 

'This    Dept.    is  corrected  uj 
Sussman,  Worniser  &  Co.,  William 
Cluff  Co. 

<A.\\IS1>   \/15(jr/l'A  111  K> 
Aspa  ragus. 

Mammoth    5.25 

Large    White    4.75 

Medium    White    4.50 

White    Tips    4  25 

II. -an. 

Stringless  Ex'ras   

Blue   Lake   1.50 

Blue  i/ake.  gal  ,  none  

String,  2-rb.  Standard   1.30 

String,  gal..  Standard   4.50 

I ,lma.  soaked    1.00 

linked  llt-ans 

Fancy  Eastern   t 

1-  rt>   Tail    tins   50 

2-  lb   Tall  Tins    80 

2%-lb  Tall  tins   1  00 

3-  I*  Tb.1I  tins   .  .       1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans,  4  dz.  in  cs..  dz.  .  .95 

No.    2    cans   1.40 

No.   3   cans   1.90 

Same  (Plain)  No.  3   1.75 

Kidney  Beans,  No.  2   1.20 

Lima  Beans,  No.  2   1.20 

torn 

Is  Maine,  per  doz  $1.50 

Gallon,  cut,  Maine,  per  doz.. none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots.    Iowa  85 

Succotash. 
Standard  Maine    1.35 

Peas 

Petit  Pols    2.25 

2s  Extra  Fine  Sifted   2.00 

Standards    1.35 

2s,    Soaks    1.00 

TuinntofN 

3s,  Solid  Pack    1:30 

3s.   with  peppers.  ..  .No  quotation 

2%s,  Solid  Pack   1.35 

2%'s,     Solid     Pack  w'rn 

peppers  No  quotation 

2%s.   Standard    1.00 

Gallon,  Standard   2.85 

Gallon,  Solid  Pack  ...No  quotation 

Gallon  Puree'  No  quotation 

Miscellaneous 

Artichoke   2%s  S 

Carrots.  2s   1 

Cabbage.   2s    1  l 

Turnips  .gal   4.00 

Spinach.  2s    .  1.35 

Spinach,  g-a I   4  oo 

Beets.  2s    1  05 

Hominy.  Great  Western.  3s...  1.15 

Hominy.  Van  Camp's   1..TK 

Pumpkin  and  Squash,  gal  .   .  3  50 


1.1 

Van  Camp's  Strawberry  Beets, 
No.  3,  cans,  2  doz  to  case.  .  l.So 

Van  Camp's  Golden  Pumpkin 
and  Marrow  Squash,  No.  3, 
2  doz  in  case,  per  doz   1.40 

Same,  No.  8  J   3.70 


Department  8. 

This  Dept.  Is  corrected  by 
Cudahy   &   Co.,   Swift  «  Co. 

PROVISIONS. 

HAMS. 

Eastern  Standard,  18-20  16% 

'  "  "  15-16  16% 

12-14  16% 

Picnic  Hams   11  % 

Boiled  Ham. 

Skin  on   .24% 

Skin  on  25% 

Breakfast  Bacon 

Eastern    Standard,    6-8  21% 

8-10..  .20 

10-12  19 

<      English   Cured  Bacon 

Eastern  Cure,   8-10  18 

Eastern  Cure,   8-10  18% 

Dry  Salt  Bacon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light   Belly   10 

Extra    Light    Belly  16% 

Bacon  Backs   14 

Bacon  Bellies  15% 

Dry  Sal*  Meat* 

Sides   13% 

Bellies   13% 

Backs   13 

Fat  Backs  12% 

Barreled  Pork 

Bbls.  %-bbls 

Spare    Ribs  $ 

Family    Pork                 21.50  11.25" 

Clear  Pork...,               24.00  12.50 

Big    Pofk                         26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

Tamily  Bee*             iu.50  5.75 

Ex.  Family  Beef..  11.00  6.0t) 

Beef  Tong-ues          23.00  12.00 

Piers  Feet 

Tierces,   about   300    lb  .$18.00 

Barrels,    about    200   lbs....  13  50 

«!    bbls.    about    80    tbs   5.50 

Kegs,  about  25  lbs   2.50 

Kits,  a  bout  15  lbs   1  25 

Pure  Leaf  I.nrd 

Tierces,  about  350  lbs.  net.... 11 

%   bbls.  about  100  lbs  11% 

RO-tb.  Wood  Tub.  80-Tbs,  net. 11V, 
RO-Ib.  Wood  Tub.  60  lbs.  net.  11", 

20-rb.  Wood  Tubs  11% 

50-Ib.  Cans,  one  to  a  case....  11". 

20-lb.  Cans.  4  to  case  11^ 

10-th.  Cans,  6  to  a  case  11% 

5-tb.   Cans,   6  to  a  case  11% 

S-lb.  Cans.  20  to  a  case  12 
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(■olden  (inte  Lard. 

Tierces,  about  370  lb.  net. 
%  bbls,  about  160  lb.  net. 
60-lb.  cans.  :  to  i  case... 
20-tb.  cans,   1  to 
10-tb.  cans,  6 
6-tb.  cans,  12  to  a  case. 
3-Ib.  cans,  20  to  a  case. 


case, 
to  a  case. 


.11 

.11  'A 
.11  % 
.11% 

•  11% 

•  11% 
,  .12 

20-lb.  wood  baskets  11% 

60-lb.    tubs   11% 

80-Ib.  tubs   11% 


Compound  Lnrd 

Tierces,  about  360   lbs.,  net..0S% 

60-tb.  cans,  1  to  a  case  0S% 

10-lb.  cans.  6  to  a  case  09  % 

6-tb.  cans,  12  to  a  case  0'J% 

3-Ib.  cans,  20  to  a  case  09% 

"Arrow"  Compound 

Tierces,  about  370  lb.  net .  . .  .OS  % 

50-tb.    tins.   2   to  a  case  OS  % 

'2    bbls.   about    150   lb    net....  10  ^ 

60-lb    tins,    I    to   case  10'i 

20-tb -tins.    4    to  easu  10% 

10-tb.  tins,  C  to  a  case  09 '/j 

5-Ib.  tins.  12  to  a  case  00% 

3-lb.  tins,  20  to  a  case  09% 

20-tb  wood  bkts,  20  fb  net..  10% 
60-lb  wood  M^'.s.  60  tb  netl0% 
80-tb   wood       —    -=   *■>   net  . 10% 
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Beecnnut    racking  Co. 

t'.eechnut  Sliced  Bacon  and  Beef 
in  Glass. 


niieieitt). 


50-tb  Cans 


I    ilnz  No    I    Jars  S3. 26 

Km    Krand   Chipped   Beef  In 
Class.   1  doz  No.  1  Jars....  2.60 
5   nqsp   lots,    less  5   per  cent 
Van  Camp  Packing  Co. 
Boned  Chicken,  Xo.  %  Cans. 

1   doz.   in  case,   per  doz   2.90 

Same;    No.    1   5.15 

Boned   Turkey,    No.    %   2.90 

Same    .  . .  . :   5.15 


Department  9. 

This   Dept    Is  corrected  by 


CANNED  MEATS 

t'udahy  &  Co. 


ALB   PRICES  ARE   PER  DOZEN 


Corned    Beef    .  •  

Roast  Beef   

Roast  Mutton   

Brisket  Beef   

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef  (in  Tins)  

Brawn   

Pigs'  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (ITam  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal  Loaf   

Sandwich  Loaf   

Picnic  Loaf   

Chill  Con  Carne   

P.eafsteak   and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys  

Corned-Beef  Hash   

I.unoh  Sausage   

German   Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 


1  25 
1  40 
1  35 
1  50 


.|  1  65 
.    1  45 
.    1  45  | 
,  .... 


10 
25 
75 
35 
35  | 


2  25 
2  60 
2  25 


7  50 
7  50 


7  50 

:o  oo 


85 
S5  | 
S5  | 
40  | 
40  | 
40  | 


|  1  55 
I  1  50 
|  1  50 
I  1  50 
75 
75 
75 
]  2  60 


No.  -y4 1 

95  I 


1  SO 
I  1  80 
|   1  SO 


1  30 
1  65 
1  65 
1  SO 


.1     S5  I 


2  50 

1  35 

2  35 
2  10 
1  10 


90  I 
85  |. 
1  00  f. 


.  |No.l%| 
.  j  6  25  1 


No.  2 
7  50 


No.  3 

|  Tin; 

|1  or  ! 

|Dz. 

|  Case 
1  SO 
1  80 
1  SO 


16  75 


No.1% 
5  50 


2  90 

No.  2%  |  No.  3  No.  6 
9  25  |H  25  |20  50 


2  40 


2  50 


2  50 
2  55 


If 

l>«'|mrtiiieut  10. 
HSU  AND  CHEESE. 

phis   Dept    Is  corrected  b> 
VVieland    Itrim. ;    Koethllnherger  a 
(jriiHSOff. 
KiihmIiiii  (avlar. 

Per  Uoz 

1-tb.  cans,  2  doz.  in  case.  . .  .  $17.00 
%-Ib.  cans,  2  doz.  in  case.  .  9.00 
%-lb.  cans.  5  doz.  In  case..  5.0( 
%-Ib.  cans,  6  doz.  in  case..  2.75 

White    Label    Brand  none 

CHEESE 

i  iTrlcii  and  Domestic. 

new 

New  York  State  Factor) 

Cheddars,   June  make     ..  19% 

Twins,   June  make   19% 

Triplets    20 

Cal.  State  factory  Hats.  ...  17-19 
Cal. State  fctry.  Young  Am.  .1S-20 

Jack  or  Monterey   21 

(Brick    Cream   20 

Limburger,    Eastern,    tb...  19-20 

Swiss,,  imported,   lb   29 

Domestic   Swiss   20-21 

Roquefort,    lb   40 

Gouda,  per  lb   27 

|  Sap  Sago   22% 

Pineapples.  Easirn.  6  in  cs,  cs.  3  60 
Pineapples,  Eastn.  6  In  cs,  sml  2  65 
P'ffr'd  Edam,  small   34-35  pds 

per    case    of    12   S.25 

P'ffr'd  Edam,  med  3S-40  S.75 

Do.  Edam,  large   44-45  9.50 

Fancy 

Carnembert,  Brie,  Roquefort 
and  Gorgonzola,  jars*.  ..  none 

Parmesan  C  &  B.  sml  hot 
doz    3  00 

Parmesnn  C  <£■  R,  lge  bot. 

doz    5  00 

.Small  %>-tt>  1  rb.  ,!%-tr>  5-tb 
Deviled  Cheise 

$1.00.  $2.25,  $4.00,  $5,011.  $9.00 
\fter  Dinner  Cheese: 

$1.00,  $2.40.  $4.00,  $4.5n.  $7.50 
Koquefort  Chtese: 

$1.00  .$2.40,  $4.00  .$4,511.  $7. SO 
Macl.aren  Imperial  Cheese  Co., Ltd 
jlmperial  Cheese — ■ 
Club  size.  2  doz  jars.  doz.  . 
No.  1,  size,  1  doz  Jars,  doz 
No.  2  size,  %  doz  jars,  doz 
I  No.  3  size.  %  doz  jars,  doz 
Individuals,  5  doz  jars,  doz 
Roquefort  Cheese — 
Small  size.  2  doz  Jars.  <U>z 
Large  size.  1  doz  jars,  doz 
Individuals,  5  doz  Jars,  doz 

SALT  FISH 
Pnelflc  Corifl.ih 

Bundles,   per   tb  04% 

Case,  selected,  per  tb  

Boneless.  30-tb.  boxes,  tb 
Boneless.  40-tb.   boxes,  tb 

Boneless.  Srtips.  per  tb   7 

Boneless  Blocks,  per  tb   S 

Boneless  Tablets,  per  lb  .       ..  R% 
Boneless   Middles,   per  lb...    .  7% 
Boneless  Middles,  ex..  per  tb  .  .  1 1 
KfiNtern  Codftrah 
.•mi    'Purees.    8    fish    to  csjlt  oo 
<  :»n   'leorges.  12  fish  to  cs.  .  10.00 

!en    Cur.  Cod.  case   9.50 

Geo  Cur.  Cod  .40  fish  to  cs  S.no 
Gen  Geo  Middles.  60  fish...  16 
Gen.  Geo.  Tablets. 36  fish  1  1  % 
Gen    Geo.  Blocks.  40  fish  11% 

Shredded  (  uiln.li 
I'.eardsley's    shredded.  2 

•lost    in    case   I. Oil 

Norwegian  Mackerel 

Bloater.    120-130    fish  none 

Bloater,  %-bbl..  60-65  fish..  non- 


No.  1, 

No.  1, 

No.  2, 

No.  2. 

No.  3. 

No.  3, 

No.  4. 

No.  4, 


No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 


Shore 
Shore 
Extra 
Extra 
No.  1. 


I  30 

mini 
none 
none 
none 


No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 
No. 


$1.25 

2.80 
5.25 
10.60 

.86 

1.75 
3.25 
.85 
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150-160  flsh   50.00 

76-80  flsh   2G.U( 

220-240  flsh   39. OU 

110-120  flsh   20. 

300-360  flsh   30.00 

150-175  llsh   16.00 

40O-44U  llsh.  bbl   18.01 

200-220  lish   16. UO 

iri»ii  Mackerel 

200-220   Hah  non« 

80-90  nsh  nuni 

326-360  llsh  none 

130-140  nsh  none 

475-500   llsh  none 

180-190   nan  none 

10-tb   kits,  16-16  

20-22  Ash  

Anierlcuu  U  loafer* 
Bloaters.  115-120  flsh 
Bloaters,  45-50  nsh 
No.  1,  120-130  flsh.  . 
No.   1.   60-55  flsh.... 

140-150  flsh  none 

60-65   llsh  none 

130-140   llsh  28.  || 

66-60  flsh  11.00 

140-160   flsh  none 

60-65  Hsh  none 

160-180  Hsh  none 

70-80   Hsh  none 

1S0-200  Hsh  none 

80-90   Hsh  none 

In  KM* 

Extra  Mesa,  7  to  S  nsh  each.  .$3  00 
No.  1.  kits,  8-9  fish  or  15- 

17  flsh    1.40 

No.  2,  kits,  8-9  or  20-22 

flsh    1.30 

Salmon 

King,    bbls  none 

Oregon  Silversldes,  bbls.  13  00 

Alaska  Red.  bbls  13  00 

Alaska    Red,    %-bbls,  100 

Tbs    7  26 

Alaska   Red,   kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

10-tb    1  40 

Tongues    and  Sounds. 

%-bbls.    sn-rb  11  5' 

New  Herring.  Pack  1907  

Ex  Slctd  Mixed,  bbls  17.00 

 %  bbls   9.00 

 Keg    1  20 

Cheaper  grade,   mixed,   bbl.. 15.00 
"    %  bbl..  8.00 

Keg    9« 

Ex  Selected.  Mllcher.  bbl  19.00 

"     %  bbl.  .10  00 

"    Keg    1.85 

Cheaper.  Mllchner,  bbl  17.00 

9  00 
1.04 

5  60 

6  50 

"■--Iftc      U  -bM    »  •* 


%  bbl  

Kegs   

Labrador,  rouDd.  160  flsh.. 
Labrador  Spilt,  per   %  bbl. 


Smoked  Finn 


5 

none 

7% 


ieptune.    Brand.    100s.  .  . 

Heptune.    Brand  50s  

*ainty    Brand.  50s  

Hoaters.   Grim  .    100  box 


tloaters.    Grim..    50    In  box. 

Heaters.  Cromarty   

Tarmouth.  100  in  box.... 

Halibut,  chunks   

Herring,   boxes.  Eastern 
Herring,    boxes.  Washington 
Herrings.    Neptune,  hnneless. 

boxes  of  10s.  net 
Moir's   Selected    Roil  Tier- 
rings.  100's  

Moir's   Selected    Red  Her- 
rings. 50's   

Salmon  .per  tb  1" 

Benrdsley'o. 
Herring,  boneless,  tins,  doz  . 
Herring,  boneless,  small,  doz 
Herring.  boneless.  vacuum 
tumblers.  2  doz  In  caso.... 
Finnan  Hadd'es.  30-tb  hoi«« 
per  tb   


J 

1  60 

2  25 
$3  on 

1  75 

3  00 

15 

IS 
.11 

I  IT. 

I  90 


1  SO 
1  no 


1  95 

.15 


No.  5 
10  00 


WIELAND  BROS, 


:<09-:Ul   DAVIS  STRKF.T. 


SAN  FRANCISCO 


Importers  and  Commission 
Merchants 

SPKCIALTIES — Imported    and   domestic    Swiss   Cheese.  Limburger. 

Brick  Cheese.  Edam.  Roquefort,  etc  ;  Mackerel.  Codfish.  Hollo."! 

Herrings.  Olive  Oil.  Spanish  and  California  Olives,  all  klsds  ..» 
"  Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese,  'lerman    Breakfast   Cfc-eoe.    *»•  '. 

Camenhert.  Scbloss    Kronen  ■»••'   vnof.-hot»l  !««■• 
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IVitUd  Fish. 

Per  doz 

I  mi  km  Crab   $1.85 

l\  rpper  Paste    1.00 

-viiiliovy   Bloater  Paste   2.30 

Ditto,   fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,    fancy    pots  4.75 

Kippered  Herrings.  Marshall's  1.90 
Kippered    Herrings.    Molrs...  1.90 

>»<  piirtnicut  11. 

CANNED  FISH. 

Tins   Dept.  is  corrected  by 
Nussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

\ ui.-lsovifSj   in   oil,   2  doz 

•■j    ins.   in  glass,   doz   5.00 

Anchovies.  2  doz,  14  pts,  dz.  3  00 
.  Hloaters,    Yarmouth   C.  & 

11    tloji     4.50 

Codfish    Balls,    2-tt>  tins 

per,   iloz   2.25 

l'>l.x.    Hamburg,    in  Jelly, 

I   ll'    litis    2.35 

!5"ls.  smoked.  1-th,  per  dz.  .  2.85 
I'i'm.iii  lladdies.  2-lb  ovl .  2.25 
B1inuan    lladdies,  l-lb. 

room]  doz   1.80 

5>ardelles  Imp., '.4 -lb  tins...  2. B0 
Sardelles.  imp.  in  glass.  3.00 
Sardelles,  dom.  1  -lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 
Sprats   7.50  8.00 

Mackerel 

1-lb  tins,  r.n  in  a  case 
2-Iti  tins  ,2  iloz.  in  a  case 
Gold  Label  ,1-tli   tins....  1.50 
P.  &.  W.,  2-lb  soused....  2.75 

P.  &  W„  2-  Ibmustard   2.75 

P.  &  W.,  2-lb  tomato   2.75 

Underwood,  soused..  2.85 

Underwood,  2- lb  tomato.  2.85 
Underwood,  2-th  mustard.  2.85 
Los  Angeles.  2-lb  soused.  2.55 
Los  Angeles  .2-lb  tomato. 2. 55 
Los  Angeles.  2- lb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
Mt.  Desert,  2-lb  tomato.  .  .2.25 
Mt.  Desert,  1  -  Hi  soused..  1.35 
Blueback,   1-lb.    fresh....  1.10 

4  uoz.,  Is,  flat    oval   1.80 

4  doz.,  flat,  square   1.40 

Cresccnl  Mackerel 

Soused,   18-oz   tins,   doz  $1.80 

Tomato,    18-oz    tins.    doz....  1.80 
Mustard,    18-oz   tins,    doz....  1.80 
Mackerel  In  Oil. 

liezler's    3.00  4.00 

Lemarchand    5.00  7.00 

S:i  lutein 

Alaska  Red,  1-lb.  tins,  doz.. $1.35 

Alaska  Red,  2-lb   none 

Alaska  Pink,  1-lb.  tins  95 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

— •»  ""lot*,  1  lb  none 

Columbia  Riv..  l-tt>.  tails..  1.90 
Columbia  Riv,  1  11)  flats  none 

Sardines. 

Per  case 

French,  Vis,  18  m  m   14.00 

"        Vis,  22  m.  m   15.00 

Portuguese,   Vis,  18  m.m.... 

"  '         Vis,  22  m.  m   12.00 

%s,  30  m.  m.  .  .  .  18.00 
Norwegian,  %s,  IS  m.  m....  9.25 
Sprat? 

French.    Vis,    18    m.m.  .       .  7.50 

22  m.m    9.50 

\  merican  Sardines 

(Vis  pkd  100  to  cs,   %s  50  to  cs.) 
In  oil,  without  key  3.80 

Vis  in  oil,  with. key   4.25 

'■is  In  oil.  per  doz  50 

Vis  In  mustard,  per  doz  60 

'is  In*  mustard,   case  3.75 

'is  In  mustard,  per  doz  95 

%s  in  mustard,  case   3.40 

Maconochie  Bros.,  Ltd.,  London. 
Kippered  Herrings,  case  of  6 

dz..  No.  1  oval  tins,  per  dz.  .'.$1.80 
Herrings  in  Tomato,   case  of 

6  dz..No.l  square  tins.prdz.  1.S0 
Fin  don  Haddocks,  case  6  doz.. 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved   Bloaters,   case  of  B 

doz.,  No.  1  oval  tins,  per  dz.  I  SO 

snrrcf.Ti  fish. 

\  lui  tones 

<  -V.7.  In        .tviiih  S'hollfl,  cs  6.00 
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Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  1-lb  tins.  ...  $1.85 
Doxsee  Clams,  2-lb.  tins....  2.75 
Doxsee  Clam  Juice,  l-ib.  tins  .90 
Doxsee  Clam  Juice,  2-lb  tins  1.75 
B.  &  M.  Lunch  Clams,  flat.  .137% 

Underwood  Clams.   1-tb   1.15 

Underwood  Clams,  2-lb   1.65 

P.  &  W.  Clams,  1-lb  tins....  1.35 
P.  &  W.  Clams,  2-lb.  tins....  1.75 

Oxford  Clams,  1-tb.  tins   1.05 

Oxford    Clams,    2-lb    tins....  1.50 

P.  &  W.  Clara  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,  %  pts  2.40 
Crabs. 

Vis  fiat,  4  doz.,  per  doz....  2.00 
Jtinced.    y2s  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz.  .  ,   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  Tails,  4  doz.,  per  doz.  .  3.25 
Picnic  flats,  4  doz.  per  doz..  2.80 
%-R>.  flats,  4  doz,  per  doz.  .  2.60 
'4 -lb  flats,  4  doz.  per  doz....  1.40 
Oysters 

"\sters.   Selects,    12   oz  $3.2n 

Oysters,  Selects,  6  oz   1.90 

'  )ysters.  Standard.  10  oz.  .  .  .  2.35 
Oysters.  Standard.  5  oz......  1.35 

Oysters,   Standard,   8   oz   2.10 

Oyster,   "fandard.   4   oz   1.16 

Shrimps. 

Shrimps,    pickled.    1-tb   $1.35 

Dunbar's  Picnics.  1-tt).  doz.  .  1.3.S 
Pride  of  the  Oulf.  1-tb.  doz..  1.30 

Dunbar's   1%-th.   doz   2.35 

Pride  of  the  Gulf.  iy2-tb,  dz  2.30 
Pickled  Shrimp.  1-lb.  doz....  1  35 


Department  12. 

SPICES  AND  EXTRACTS. 

This  Dept.   is  corrected  by 
A.  Schilling  &  Co..  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,   Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia  ..  16  24 

Cassia    .  16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel  Leaves,   in  small  lots,  10. 

E.  Mcllhenny's  Son. 
Powdered  Tabasco  Pepper,  cs 

2  dz,  No.  Vi  tins,  dz   2.40 

Same,  box,  1  dz  No.  %  tins,  dz  .90 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.  Vi  tins,  doz  96 

Paprika. 

1  oz.  doz.  .  1.00116   oz.   doz.  .   7  75 

2  oz,  doz..  1.50|2%-tb  tins. 
4  oz,  doz..  2.75|5-lb  tins.... 
8  oz,  doz..  4.50|3ulk,   tb .  . .  . 

MUSTARD. 

Oolmrm's,   %s,  per  lb  52 

Colman's,  V2s  .per  lb  48 

Column's  Is.  per  tti  4' 

dolman's  5s,  per  tb  .  .   43 

Dnrkees   %s,  per  doz  6  5 

nurkees  'is.  per  doz.  .  .  .  .  1  30 
Schilling's  Best,  small,  doz.  .  .SO 
Schilling's   Best,   medium,  doz  1  .15 

Prepared. 

."  oult    Freres,    per    doz   2  25 

Imur.'ion  Freres.  per  doz.  .  .70 
Dusseldoi         1  doz  p'.s.  case  1.60 

Rddy's  Salad,  sr-all  90 

Eddy's    salad     med.'VB         .  .  1.35 

Rddv's  large  2.00 

Webhs.   2  doz.  cs  135 

Ifpinz.    2   doz.    cs   1.2t> 

FLAVORING  EXTRACTS 

Schillings  Rest. 

Triple  P'trpneth.  Pure  ,-ind  Un- 

folored    fvpriiikilnt;  Tops, 
'■'ill    M »'ii sutr*'       >:*,\«fi-  uolil   in  buTk 


550 
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i)e  piirtiuent  12. 


SIMl'ES  AND  I'LAVOIUNG  EXTRACTS. 
Schilling's    Ilest    Spices  —  No   ture's  llest, 

Square  Tihs.    Nev    er  Sold  in  Bulk. 
iMai1    medium,  large  size  have  sifting  tops  except  Mus  ard. 


Small      Medium  Large 

size        size  size 
per  doz      pr  doz    per  doz 

Pepper   75    -        1.20  2.20 

Mustard    .SO  1.35  2.40 

Ginger   75  1.25  2.25 

Allspice   75  1.10  2.00 

Cinnamon    1.35  2.30  4.35 

Cloves    1.10  1.90  3.60 

Nutmegs    1.G0  2.75  5.25 

Mace    1.75  3.00  5.75 

Cayenne   90  1.50  2.75 

White  Pepper    1.10  2.00  3.76 

Sage   75  1.25  2.25 

Thyme    85  1.40  2.60 

Marjoram    95  1.75  3.25 

Savory  sr.  1.40  2.60 

Cases  contain  (i  do/..  4  dor,.  -  do*. 

Gross   Weight  21    lbs.  24  ills.  23  lbs. 

Folger's  Oolden  Gate  Ground  Spices. 

High  Grade — High  Price. 

%-Ib     '4 -lb       Vi-tb  1-tb 

per  dz    per  dz    per  dz  per  dz 

\>i   Weigh.  <  doz      1  doz    2  doz  2  doz 

to  cs      to  cs    to  cs  to  cs 

I'epper   76        1.15        2.15  3.65 

Mustard   75        1. 15        2  15  3.65 

1  linger   75        1  1  5        2"  15  3.65 

Allspice   •.     .70  '      1.10        2  05  3.50 

Cinnamon    1.30        2.25        4.25  8.15 

Cloves   90        1.50        2.75  4.95 

Cayenne   90        1.50        2.75  4.95 

White  Pepper   95        1.55        2.85  5.10 

Nutmegs    1.60        2.65        5  15  9.75 

Mace    1.75        2.90        5.40  10.25  ' 

Sage   65        1.05        1.95  3.35 

Thyme   70        1.25        2.35  4.35 

Mar.loram   85        1.40        2.60  4.80 

Savory     ■  70        1  25        2.35  4.35 


Ex.Large 
size 
pr  doz 
3.75 
4.00 
3.90 
3.50 
7.75 
6.60 
10.00 
11.50 
5.00 
6.76 
3.90 
4.75 
5.75 
4.7.5 
2  do/.. 
3S  lbs. 


Hotel 
size 
pr  tin 
.78 

.85 

.81 
.73 
2.00 
1.36 
2.00 
2.15 
.93 
1.60 
.81 
.87 
1.26 
.S7 

1  a  tint. 
.-4  lbs. 


2%-lb 
per  dz 
2  doz 
to  cs 


.28 
.65 
.40 
.40 
.41 
.71 
.75 
.21 
.32 
.38 
.32 


5-tb 
per  dz 
1  doz 
to  cs 

.  .28 
.28 
.28 
.27 
.64 
.39 

39 

40 
.70 
.74 
.20 
.31 
.36 
.31 


Lemon  Vanilla 
and  and 
Others  Ros.- 

1  oz....l.30  1.80]8    oz..  7  25  1  1  On 

2  oz....2.00  3.00116  OZ..14  00  2  1  :.' 
4  oz.  . .  .  3.76  6.76|?2  oz.  .  27  no  12  «" 
6   oz. .  .   5  50  *  fin 

Folger's   Golden  Gate. 

High  Grade — High  Price. 


6  oz.  gr  . 
8  oz,  gr.  . 
12  oz,  gr. 
It  ni  rr. 


Vanilla 
and 
Rose 

1  oz   1.60|   1  oz 

2  oz   2.501  2  oz. 

4    oz   4  751  4  oz. 

6    oz   f,  75  6 

8    oz   9  001  8 

16    oz  16.50'16  oz 

32    oz   32  00  32  oz 


Lemon 

and 
Others 
..  1.25 
..  i.85 

oz   3 .45 

oz   4  75 

OZ  6  50 

1  ?  "n 
!3  no 


Folger's  Golden  Gate. 

Guaranteed  Pure. 
4  oz,  gr.  ...  1  6.00  2%  pat,  dz. 10.00 
.  22.50'3  pat,  dz.  .  .12.50 
.  28  00  4  pat,  dz  .  .  .  16  00 
.  41.00  6  pat,  dz.  . .  20  on 
.63  0010  pat.  di.  S9  ne 

CRESCENT. 

Per  doz 

Vi-fb  tins..  .65|3-tb  tins...  5.50 
%-Ib  tins..  1.25'5-Ib  tins...  9.00 
1-tb    tins...  2  00| 

Rumford    Baking  Powder. 


doz. 


Depiu'tiiieut  13. 
lUMNfl  IMMVDKK.  V 


This    Dept  if 
William  Cluff  Co.,  J, 
*  Co. 
Rondel 
Royal 
1  cs 


corrected 
11.  New 


5  cs 


re. 

ban:1 


%   lbs   cans.  $1.38  $  1.36  $ 


6  oz.  cans.  . 
Vz  lb.  cans 
12  oz  cans. 
I  lb  cans. . 
2 V2  lbs  cans 
3  lb  cans . . 
5   lb  cans.  . 

An  extra 
parked  in 


4  oz., 


16 


do j.  . 
doz.  . 
doz. 


1.92 
2.57 
3.82 
4.95 
.11.65 
.  13.60 
.  22.35 

discount 
bn  rrels 
Trophy 
1.1012% 


1.89 
2.52 
3.75 
4.85 
11.40 
13.34 
21.90 
of  1 


tb. 


doz 

2.00(6  lbs.,  doz. 
3.50|l0   Ids.  doz 
Sun  Baking  Powder 
16    oz.    doz. $3.9014    oz  doz 

5  oz.    doz.  .  2.20| 

Schilling's  Best. 
Never  sold  in  bulk 

4  oz.  gr.  ...  16.50|  %  tb.,  doz. 

6  02.  ft.-       .  22. 50|S   lbs,  doz. 

5  oz.  ft.  ...  73.001 4  lbs,  doz. 
12  oz  lt  11.0015  lbs.  doz. 
1fi   oz    gr        53  00|10  Tbs.  doz 


lOcs 
1.34 

1.S7 
2.50 
3.72 
4.80 
11.28 
1.1.20 
21.68 
%  if 


9.00 
18.00 
31.50 


.10.50 
.12.00 
.16.00 
?n  nn 
39  00 


Per 

%  lb.    can,  2 

dz  in  box 
1-tb.   can,  1 

dz.  in  box 
3-Ib.  can,  % 

dz  in  box 
5-tb.  can,  % 

dz  in  box  12.50 


1.40 


2.80 


7.50 


Loss  5  per  cent  in  5  case  lots. 
One  case  Vis  or  Is  free  with  10 

case  lots. 

li.  C. 

10  oz  dz.  .  .90|50  oz  .  dz.  .  4.25 
15  ox.,  dz.  .  1 . 35|^"  oz..  dz..  6  50 
25   oz.,   dz.  .  2.15| 

Pure  Rrenm  Tartar. 

100-tb  bbls  .27|5-Ib  tins.dz  2.05 
50,  25-tb  bx  .2S|1-Ib  tins,  dz  5.50 
5-fh  tins.tb  .  .40| 

SODA. 

Churches  .A.  &  H.,  30  or 

fiO    l's    .05% 

Same.   60    V£s  05V4, 

D wight's  Cow  Brand,  60 

Is   05V4 

Same.  60   VJ.S  05  V2 

(12-oz.  pkg.  %c  more;  8-oz. 
paokasre  Vi  o  more:  5  cs  lr>tq, 
'.♦«.  Mfig  •  "  V  •    ■•     '  SiUS' 
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Department  14. 
FARINACEOUS  GOODS. 

This  Dept..   is  corrected  by 
Wellman,  Peck  &  Co.,  Port  Costa 

Milling  Co. 
Miscellaneous  Flours 

Bbl 

Port  Costa   $5.40 

Globe,   A  1   5.40 

Sperry    5.4:) 

Golden  Gate    5.40 

Drifted  Snow    5.40 

Crown   ."   5.40 

Peacock    5.40 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra   5.26 

Colonial    5.20 

White  Navy    5.20 

Success    5.20 

Mission    5.2  0 

Triumph   5.00 

Bear   •   5.00 

Bonanza    5.0C 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5.00 

Rye  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  $3.85 

"        "       family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  5s   4.75 

"        family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetlzo.    24s   3.00 

Quaker  Wheat  Berries.  36  2s.  3.00 

Quaker  Puffed  Rice.  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egg-O-See,  36  Is,  per  case.  .  2.85 
E-C  Corn  Flakes,  36  Is,  case  2.85 
5  case  lots  either   2.75 

DEL  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood  8.50 
Del  Monte  Rolled  Oats.,  sacks, 

2   90-lb   8.00 

Alta  Mills  Rolled  Oats,  wood  8.00 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-lb   7.50 

Del  Monte  Rolled  Wheat, wood  4.30 
Del   Monte   Rolled   Wheat,  2 

75-lb  sacks    3.80 
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Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3.85 

40  cartons,  1%  tbs   4.00  ! 

Cal.  Flapjack  Flour,  36  2s..  3.85  1 
Semola   or   Nutty   Grains,  20 

cartons.  4  lbs   3.60 

Cal.  Cream  Flake  Oats.  36  2s  3.60 

Primrose  Wheat,   36  2%s   3.85 

Farina.  24  cartans.  1-Ib   ....  1.80 

American  Milling  Co.'s  Cereals. 

Per  Bbl 

Colonial  Ex.     Cream  Rolled 

Oats,   ISO   lbs.,    (wood)  $7.25 

180   lbs.,   90-lb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.180 

lbs.    (wood)    6.75  j 

ISO  lbs..  90-lb  sacks   6.25 

Bohemian  Rolled  Oats,  ISO 

lbs.    (wood)    6.00  | 

180  lbs.,  90-lb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-tb  sacks)   3.80 

Colonial  Granulattd  Hominy, 

200    lbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal. 

200    lbs.    (wocd)   8.25 

Brewster's  Pat.  N.  Y.  Buck- 
wheat Flour.200   Ibs(wood)  8.26 

Colonial  Pearled  Hominy,  200 

lbs.    (wood)    7.76 

Colonial  New  Process  Buck- 
wheat   Flour,200    tba(wood)  8.25 

Case  Goods. 

Cclonial  Ex.     Cream  Rolled 

Oats,   36   2-lb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,   24  3-lb  pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

2-Ib    pkgs.   to   case   3.25 

Port  Costa  Milling  Co. 
Golden  Poppy  Oat  Flakes,36  2s  3.60 
Encore  Pancake  Flour,  36  2s.  3.60 
Ejncore  Buckwht  Flour,  36  2%s  5.75 

MISCELLANEOUS  PACKAGE 
CEREALS. 


(All  prices  net.) 
Grape  Nuts.  1  &  2  doz.  per  dz 
Breakfast  Gem.  case    3  doz. .  . 
Wheatine,  36  2s.  per  case.... 
Violet  Pancake  Flour,  36  2V^s 

Violet  Oats,  36  2s  

Germea,  20  4-rt>.  pkgs,  per 

case   

Germea,  20  2-Ih.  pkgs  per 

case   

Flaked  Rice.  24  l's   

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case.... 
Hecker's  Farina.  24  2s,  case 
Pillsbury's  Best  Cereal  Vltos, 

36  2s  


1.35 
3.25 
3.30 
3.60 
3.60 

4.10 

3.20 
3.00 


2.85 
2.00 


STERILIZED  MEALS  IN  CARTONS  PUT  TIP  BY 
LOCAL  MILLS. 


Net 
Case 

Rt'l 

ALL  NET 

Carton 

Pr 

Pit  2. 

Buckwheat  Flour   |36-2  lbs.|$ 

Buckwheat    Flour   |20-5  lbs.1 

Corn  Meal,  White  or  Yellow.  ...  |36-2  tbs. | 
Corn  Meal,   White  or  Yellow.  ...  |20-5  lbs. | 

Cracked  Wheat   |36-2  lbs.| 

Cracked  Wheat   |20-5  lbs.| 


3  


Graham  Flour   136-2  lbs.| 

Graham  Flour   |20-5  tbs.[ 

Hominy,  Large   |36-2  lbs.| 

Hominy,  Large   |20-5  Ibs.[ 

Hominy,   Small   |36-2  tbs.| 

Hominy,   Small   |20-5  lbs.| 

Oat  Meal.  Granulated   |36-2  lbs. 

Oat  Meal,   Granulated   120-5  lbs. 

Steel  Cut  Oatmeal,  A.  B.  C  |36-2  lbs 

Steel  Cut  Oatmeal,  A.  B.  C  |20-5  lbs 

Pearl  Barley,  1,  2,  3 
Pearl  Barley,   1,  2, 

Rice  Flour   

Rice  Flour   

Rye  Flour   

Rye  Flour   

Rye   Meal   ' 

Rye   Meal   120-5  lbs.| 

Split  Peas,  Yellow  or  Green  |36-2  tbs.| 

Split  Peas,  Yellow  or  Green  |20-5  Ibs.| 

Whole  Wheat  Flour   '.  1S6-2  lbs. 

Whole  Wheat  Flour   J20-5  lbs.| 

Gluten  Flour   136-2  lbs. | 

Gluten  Flour   12  0-5  lbs.| 

Farina   136-2  Ibs.[ 

Farina   120-5  tbs.| 

Lightning  Tapioca   |24-l-lb.  I 

Cardinal  Crushed  Oats,   Premium|20-5  tbs| 


36-2  lbs. | 
20-5  Ibs.| 
36-2  Ibs.| 
20-5  lbs.1 
36-2  tbs.| 
20-5  lbs. | 
36-2  tbs. j 


5.00|30c 
2.50|10c 
3.40|25c 
3.75|15c 
4.80|30c 
3.00|10c 
4.10|25c 
3.70|15c 
4.80|30c 
3.70|15c 
4.80|30c 
3.75|15c 
4.S5|30c 
3.85|15c 
5.00l30c 
4.85|20c 
6.40|40c 
6.20|25c 
8.20155c 
3.70|15c 
4.80|20c 
3.70|15c 
4.80|30c 
4.55|15c 
5.90|40c 
3.15|10c 
4.00|25c 
4.50115c 
6.20]40c 
4.10il5c 
5.50l30c 
2.20|15c 
4.25| 
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Cream  of  Wheat.  36  2's..  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2s    2.90 

Malta  Vita,  36  l's   4.00 

Our  Mother's  Mush.  36  2s.  . . .  2.80 

Twin  Bros.  Mush,  36  2s   2.90 

H.   H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes.  36  2-lb  2.8« 
White   Rose   Wheat  Flakes. 

20    5-Ib.)    4.71 

Carnation   Wheat  Flakes 

20  5s     4.90 

ABC  Breakfast  Wheat 

72    2's    5.00 

ABC   Breakfast  Wheat 

36  2's    2.60 

Nutro.  9s    2.80 

Wheaton.  9s   , .   5.20 

Grape  Nuts,  No.  22.  per  doz  1.35 

Morning  Meal,  per  case   2.9u 

Olympic  Wheat  Hearts.  24  5s  4.75 
Olympic  Wheat  Hearts.  48  2s  4.75 
Cake  Pastry.  20  5s.  4.75 
Pancake  Flours. 

Uncle  Sam,  36  2s    3.25 

Encore,  36  2s   3.80 

Olympic  Pancake  Flour,  24  4s  4.45 

U.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-lb 
So  {■  asBO   jad  's3nd 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Korn  Kinks,   36   2s   2.85 

Force    4.50 

Fieight  paid  on  country  ship- 
ments of  H.  O.  goods  up  to  25c 
p>r  cent  on  5  case  lots 

NATIRAL   FOOD  CO. 

Shredded   Wheat    Biscuits.  50 

package  cases    5.00 

Triscuit.  36  package  cases.  .  .  2.50 

RALSTON  MlLLs 

Ralston    Breakfast  Food 

30    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 
Ralston  Health  Oats,  36  2s  4.50 
Rals-ton  Hominy  Grits,  36 

2s   4.25 

Ralston  Health  Crisp  36 

2s  2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's   3.75 

Ralston  Whole  Wheat  Fir 

4    14s   5.50 

Farinaceous  Goods  in  Sacks 
Manufactured  by  Local 
Mills. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  180  lbs. $7.25 
Ex    Cream  R'lld  Oats,  ISO  lbs. 

(90-lb.    sacks    6.75 

Rolled  Oats,'  ISO   lbs   6.75 

Rid  Oats, '(90-lb.  sks).  180  lbs  6.25 
Rolled  Oats.  ISO-lb.  bbls....  6.00 
Rolled  Oats.  90-lb.  sacks...  5.50 
Pearled  Rolled  Wheat.  150  lb  .  4.S0 
Pearled   Rid   Wheat  (75-lb. 

sacks),   150  lbs   4.20 

Granulated  Hominy,   bbls.  .  .  .  7.75 

Pearled  Hominy,  bbls   7.25 

N'ew       Process  Luorneat 

Flour,    bbls    >   8.25 

Steel-Cut  Oatmeal.  "A"  (fine) 

*'B" (medium),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.   New  Process 

Buckwheat  Flour,   bbls  ...  8.20 
Per  Case 
Self-Raising  Bckwheat  Flour 

20-34-rb.  pkgs.  in  cases..  8.80 
Self-Raising  Bckwheat  Flour 

24-3  lb.  pkgs,  in  cases....  3.80 
Farina.  24  1-tb.  pkg3  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats.  36 

2-lb.    pkgs   in   cases   3.60 

Pan-Cake  Flour. 36  2-lb.  pkgs 

in  cases    380 

Per  100  lbs.  in  10-lb.  sacks. 
Buckwheat    Flour.    Plain ....  $4.00 
Buckwheat    Flour.    Ex'tra....  4.30 
Bckwheat  Flour.New  Process  4.30 
Bckwheat  Flour.  Self-Raising  5.40 

Pnrkwheat  Groats    9  00 

Corn    Meal.    Yellow   2.75 

Porn  Meal.   White   2.75 

Corn  Meal.  Ex  Cream  Yellow  3  40 
Corn  Meal.  Ex  Cream  White  3.40 

Corn  Flour    2.7: 

Cracked    Wheat    3.50 

Kntlre  Wheat  Flour   S.20 

Farina    4.20 

Flaked  Pearl  Wht.7-Tb&10-tb  3  2" 

'"Jrnharri    Flour    S.00 

Hominy,    large    3.40 

Hominy,   small    8.60 

Granulated  Hominy   8.80 


Oatmeal,  plain    4.10 

Oatmeal,  extra    4.10 

Oatmeal,    steel-cut    4.10 

Oat  Groats    4.10 

Pearl  Grits    3.86 

Pearl  Barley.  No.  1   5.40 

Pearl  Barley.  No.   2   5.40 

Pearl   Barley.   No.   3   6.40 

Split  Peas.  Yell..o....w   6.00 

Split  Peas.  Green    (.60 

Rice    Flour   7.20 

Rolled  Oats,  71b  &  10  lb   4.30 

Rye  Flour    I. it 

Rye   Meal    1.20 

Wheat    Meal    3  40 

Pearl  Barley.   No.   1.   26  and 

50-Ib.  boxes    6  40 

Spilt  Peas.  Yellow.  25  and  50- 

1b.  boxes    6.00 

Split  Peas.  Green.  25  and  50- 

lb.  boxes    6.60 

25-lb.  sacks  deduce  10  cents  per 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  per 
cwt    from   price  of  10s. 

PASTES 

Imported. 

Crown  Macaroni. 25  Is,  pr  pkg  .13 
"  Spaghetti,  25  Is,  pr  pkg  .12 
"     Vermicelli.  25  Is.  pr  pkg  .12 

Imported  Style. 

Bellac  Macaroni.  25  Is,  pr  pkg  .10 
"  Spaghetti.  25  la.  per  pkg  .10 
"  Vermicelli,  25  Is.  pr  pkg  .10 
"    Alphabet.  25  Is.  pr  pkg.  .  .12 

Wash.  Macaroni.  25  Is.  pr  cse  ISO 
"  Spaghetti.  25  Is.  pr  cse.  1.80 
"    Vermicelli.  25  Is,  pr  cse  1  «" 

Golden  Egg. 


Macaroni.  48 

5c  packages.  . 

.  $1 

80 

24 

10c 

. .  1 

80 

Spaghetti.  4 

i  6c 

.  .  1 

-0 

24 

10c 

.  .  1 

-0 

Noodles.  48 

6c 

.  .  1 

80 

24  1 

0c  " 

..  1 

Alphabets.  4 

8  6c 

..  1 

>• 

24 

10c 

. .  1 

in 

Marvelll. 

Macaroni,  cs  4  dz.No.  1  car.  dz  1  24 
SpaghettL.es  4  dz.No.  1  car.  dz  1.20 
Vermicelli,  cs  4  dz.  No.  1  car.dz  1  20 
Alphabets.es  4  dz.  No.  1  car.  dz  1.20 
Straight   or  assorted   on  above 

No.   4,  Extra,  per  box  20 

No.   1,    Extra,    per  box  35 

No.  1.  Extra.  25  lbs   1  00 

No.  1,  Extra.  50  lbs   2.00 

No.  1.  Extra.  100  lbs   5.00 

CAL.  PASTE  CO. 
Macaroni,   Vermicelli,  Etc. 

Extra    No.    1  SO 

Extra  Halves   18 

Extra,    15    lbs  60 

Extra.  25  tbs  90 

Extra.    50    lbs   1.80 

Extra.    100    lbs   3.60 

Royal,  24  1-tb   pkgs   1.50 

Queen's  Tastf,  12  3-lb.  pkgs.  2.20 
SAGO  AND  TAPIOCA. 

Pearl  Sago   0* 

Pearl    Taploco   0$ 

Flake  Taploco   0* 

Minute.    St-%   2.T5 

Instantaneous.     60-ls   6.50 

Instantaneous.    36-H    2.76 

Department  15. 

This  Dept.  corrected  by 
Haas  Bros.,  William  CIufT  Co..  ex- 

otherwise  noted. 

BICE. 

Fair  Japan    Oe 

Good   Japan    05  4 

Choice  Japan    054 

Fancy   Japan    06 

Fair   Honduras    05  4 

Good  Honduras    Of 

Choice   Honduras    064 

Fancy  Honduras    07 

Extra   Honduras    0T4 

Haas  Bros. 

H.  B.  Fancy  Head   07  H 

Fancy  Head    0  4 

Standard  Long  Grain   6 

Island    5  4 

Diamond  H  Fancy  Japan....  6 

Oyama  Choice,  Japan   5  4 

Standard  Good.  Japan   5  4 

M    J.  nrnndenstcln  *  Co. 

Japan.  Tycoon.  Fancy  Table$5  50 
"        Rubicon,  extra  fancy  6  00 
"    M.  J.  B.,Double  Dia- 
mond  6  26 
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NAPTHA  SOAP 


Best  Soap  in  Cold  Water   Has  No  Equal  for  Toilet 

When  You  Want  Naptha  Soap  MaHBH— BMi^mill'i '■'''S 
fry  When  in  Need  of  Toilet  Soap  Try 

A.  B.  NAPTHA  WILD  ROSE  GLYCERINE 


Best  White  Borax  Soap 
^Made 

When  You  Want  Borax  or  White 
Soap  Try 
CRYSTAL  WHITE 
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Fancy  Head,  Carolina.  . 6.50  7.00 

Louisiana,  Japan   5.50  5.75 

Louisiana    Tengue   5.12% 

Louisiana,  Japan  Banzai   5.00 

Haiwaiian    5.25  5.50 

China,   No.   1,  per 

dbl  mt  6.37%  6.50 

China,  Mxd,  dbl  mt  4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2  %  -  lb .  .  6.75 
Imp.  Japan  MJB,  10  5-Tb  .  .  .  .  6.75 
Japan  Table  Queen,  33  3-Ib..  6.00 
Japan  Table   Queen,  40  2  % -lb  6.00 

M.  Phillips  &  Co. 
Hermosa,  Ex.  Fancy2%  &  5-Ib  7.10 

Fiesta,   2%   and   5-Ib   6.75 

Ex.    Fancy   Carolina   T.uu 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.   1  Imp.  Japan..  £.25 

Toyokome  '   6.00 

Togo    .  .  .-   5.85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  6.85 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

\V.  T.  Weliscb  &  Co. 

Samurai,  La.,  Japan  

Ito   ....  .  .  -.e*r 

Fuji,  La.,  Japan    5.50 

Fuji  Tama,  La.,  Japan  

W  (circle),  La.,  Japan   5.75 

Snow  White,  Caro.  Head   6.50 

Mardl  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin  "  "  2  % &5  to  arrive  7.00 
Honeymoon,  Caro.Head,  2%&5  6.90 

Natural,  Caro  Head,  3s   6.50 

Mascot,  Caro.  Head...  

Tiffin,    Caro.    Head   5.35 

Best  Yet,  Japan,   3s   6.25 

Kice  Specialties. 
Quaker  Puffed,  3  doz  to  case.  3.00 

Department  16. 

LAUNDRY  MATERIALS. 

This  Dept.  is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 
AMMONIA 
(Jreer's  Washing  Aiiniioulu 

First    grade    absolutely  pure. 

180  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
%  Gal.,  %  doz  to  cs,  per  doz.  4.50 
Greer's  Toilet  Ammonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case  per  doz.  $  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
%  gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
Washing  Ammonia 
3tandard  Grade 
Pts.  2  doz  to  case,  per  doz.. $  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Ball 

Nuremberg,  A,   %s,  per  lb.  .35 

Do  A    D.,  %s,  per  It)  27V» 

no  A.  C.  R.,  % s.  per  lb..  .22% 
Crown 

riorman   %s'  per  lb... 12%  13 
Do     v,     "b,    per    lb....  14%  IB 

licsoliamp's  French,  l's 

per  tb   27% 

Do  %'s,    per   lb  28% 
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Bluing,  Liquid 

Common,  pts,  3  dz  to  case.  .  .85 
"       qt,   2  doz  to  case.  .  1.25 
%  gaU  1  doz  to  case  2.50 

Borax 

20-Mule  Team,  l's  cs  of  2 

doz   :   $2.25 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    ^4's  cs  of 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  In  box  09 

F'owdered,   25   lbs  in  box  09 

Chloride  of  Lime 

lirookman's,  l's  per  lb.... 7% 

Do      Yz's,    per    lb  9 

i:lue  Bell,  50   Is,  per  lb  6V4 

Owl.   50  Is  7 

Potash. 

Per  case 

Babbitt's,  4  doz  in  case   3.35 

American,  4  doz  In  case   3.00 

Lye. 

Tomson's   Red   Seal,   4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  ..  .  3.00 
Babbitt's  Lye.  4  doz  in  case... 3. 35 
Metropolitan  4  dz  to  cs..  3  00 
5-cas.e    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   1  40 

California,  bbls   1  50 

Department  17. 
SOAPS. 

This  Dept.   Is  corracted  by 

Wellman,  Peck  &   Co.,  Sussman, 
Wormser  &  Co. 
Peet  Bros.  Mfg.  Co. 


Silk    Soap   $3 

A.  B.  Naptha  Soap   4. 

Crystal   White   Soap   4. 

Nugget    Soap.    100s  '   2. 

Wild  Rose  Glycerine,   50s....  3. 

Lily  While  (Floating  Bath)..  3. 

Mechanics,  36  cakes  in  box.  .  2. 

Mechanics,  50  in  box  (5c  size)  1. 

Mechanics,  100  in  boxdOc  size)  5. 

Pine  Tar,  100  cakes  in  box.  .  3. 

Olive  Castile,  bx  doz,  pr  gr.  .  4. 

Mottled  Castile.bx  1  dz  cakes  4. 
Antonia  Berti  White  Castile, 

36-lb.  box    3. 

Beau  Ideal,  bx  3,  wraped,  gr.  .  5. 

Attar  of  Roses,  bx  3,  wrped,  gr  5. 

Elder  Flower,    box  1  doz  cakes  5. 

Oatmeal,     bx  1  dz  cakes. pr  gr.  4. 

Witchazel,  bx  3  cakes,  per  gr  5. 
Bart'nia  Bouquet, bx  3  wrpd,gr24. 

Sweet    Narcissus, bx  3,  wrpd.gr .  1 7. 

Sandal  El  Granda,  per  gr....  I). 
Maj'tlc  Series   Heliotrope  Jasi- 

mlne.Jcky  Clb  Rose.bx  3,wrp  5. 

Japan  Bouquet,    bx  3,  wrpd,  gr  9. 

Rainbow  Assorted,  gross   5. 

Carnation,  gross    9. 

Savon  De  Veleria.  gross   9 

Sweet  Lilac,  gross   5. 
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Standurd  Soap  Co. 

Gasene,  100    4  25 

Top  Notch,  100  10  oz   3.25 

Yellowstone.   100   14   oz   4  00 

Marigold,  101  16  oz   4  20 

Radio,  100    '.■>  oz    3.00 

Magno,  100  i„  uz   6  00 

Gold  Medal  Borax   6  50 

Purity,     "Floating,"  5c 

size    3  90 

Do.  10c  size   6  25 

Do.    10c   size,    20   1  30 

Electric  Mineral,   100  16 

oz    5  5d 

Electric  Mineral.  20,  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  8.'. 
Peerless  Kitchen,  20  10 

oz    65 

Swift  &  Co. 

|  Wool  Scap.  10  oz.,  100s   7.00 

6   oz.,   100s   4.00 

;  Witch   Hazel   (Swift  &  Co.)..  6.00 

Oat  Meal   (Swift  &  Co.)   5.00 

White  Ribbon    3  65 

Swift's  Pride    3.35 

'  Swift's    Naptha    4.00 

iElko    3.55 

Cream  Laundry    4.25 

Snap,  60,  16  oz   2.66 

Snap,  100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

i     for  $9.00,   80%  profit)   5.00 

P.   &  G.  Naptha. 

j  Lenox,   20   76 

I  Lenox,    100   3.35 

I  Ivory,   100   10  oz   7.00 

Ivory,  100  6  oz   4.00 

N.  K.  Fairbanks  &  Co. 

(fairbank's   Clairette,    100....  3.35 

Fairbank's  Santa  Claus.  100.  .  3.35 

Fairbank's  Copco,  100....  4.00 

Fairbanks'  Fairy  Ovl,   5c.  .  .  .  4.00 

(Fairy  Oval,   10c   7.00 

Sunny    Monday,    100s   4.75 

Miscellaneous. 

Mascot   $2.65 

Miller's  Naphta,  100  14-oz.  . .  .  4.35 

I  Mikado,   20  14  oz   4.25 

'  Mikado.    20    14    oz   1.05 

|  Fels    Naptha,    case   4.35 


50  large.  .  3.50 
100  small    3. 65 


Lifebuoy,  lndry  size, 60  cakes.  $4.00 
"      lndry  size,  30  cakes..  2.00 
toilet  size,  100  cakes.  .  2.00 
"      toilet  size,  50  cakes.  .  2.00 
Sunlight,   lndry  shape,100  cks  4.20 
Welcome,   Borax  lndry  soap.  4.20 
Cheerful,    high  grd  lndry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

.Monkuy  Brand,  60  cakes   2  00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.40 
Strker's  Kitchen,  20s,   8  oz.  .  .80 
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Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen  Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

 20s   86 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax,  7  oz.  .  .  .  4.00 

SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

"  "        20s   i  .35 

Rcyal,  100,  14-oz   3.4U 

"         100   12-oz    3.10 

100  10-oz    2  75 

Vermont  Long  Bar  Laundry, 

100-Ib  cases    3.60 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

Castile  Soap 

Notre    Dame    s 

White  Virgin,  lb   8% 

White,  Conti    15 

Mottled,    imported    7% 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  per  case   2.60 

10  case  lots,  per  case   2.55 

25  case  lots,  per  case   2.5o 

Scouring  Soup 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio.   %  gross  box,  per  bx  4.50 
Sapolio,  hand,  %  grs  bx,  prbx-4.50 

WASHING  POWDERS 

Gold  Dust  ,24  3's,  per  cs.$4.50 
Gold  Dust,  100   10  oz....  4.00 

Swift's  Pride,   12  oz   4.25 

Swift's  Pride,  24  4s   4.25 

Lavarine,  36  1  tb,  pr.  cs.  3.00 
A. B. Naptha,  100  16-oz  pkgs.l  cs  3.90 
A.B.  Naptha,  24  4-lb  pkgs,  1  cs  3.90 
Sea  Foam,  100  12-oz.,  case.  .  3.75 
Lavarine.  100  5c  pkgs....  8.60 
Pearline,  100  b  oz  pkgs..  3.75 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   5.25 

Kleeno,  2  4  3s   4  75 

Kleeno.    100    %s   4  00 

Peet's  Seafoam,  24  3s   3  75 

"       100   12   oz   3.75 

Grandma's  Borax,  powder- 
ed  24  3s    4.50 

'•     fin   ^  'p    ■>  4« 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 


STARCHES. 

This  Dept.  is  corrected  by 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KINGSFORD'S  OSWEGO. 
Silver  Gloss  12  6-lb  bxs..9 

40  1-tb  pkgs. 8%, 
<~->rn.    40-lb    boxes  8 

NATIONAL  STARCH  CO. 
I.ily.  Sioux  and  Nlagra  Brands. 

Corn.   40  Is   6 

Gloss.    48    Is  6% 

Gloss.  12  rtlb  7 

Laundry    (bulk),    50s  5% 

J.  C.  IIUBINGER  BROS.  CO. 
Elastic    (Flat  Irn  Brnd),64  %s  5.00 

Pops  Coin.   40   Is   6.50 

Tlser  Lump  (bulk  50- lb  bxs)  4^4 

40  Is   5% 

"        "        3-tb.    pkgs   5VS 
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NONE   SUCH  BRAND. 

Corn,   40  Is  6 

Gloss,    48  Is  6 

Gloss,    12    6s  7 

Gloss.     50-lb     box  4% 

OWL. 

Corn,    40   Is,   per   lb  6 

Gloss.  40  Is,  per  It)  5% 

12  6s.   per  rb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40    Is  7% 

Velvet  Gloss,  40  Is  8 

12    6s  8% 

One  case  free  with  10. 

BLUE  RIBBON. 

Gloss,  4S  is   

Gloss,    12  6s  

Corn,    40  12s  

MISCELLANEOUS. 

Celluloid.60  %-lb.  pkgs.,  pr  bx  5.00 

Elastic,  same,  per  box   6  00 

China,  80s    b.25 

Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  is  corrected  by 
Whittier-Coburn  Co.;  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White,  150  deg  bulk..liy2 
Special  Water  White,  bulk... 12% 

Pearl,  cases,'  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   .•  19 

"       case   26 

Elaine,  cases,  2  5s.....  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,     cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases   19 

Stove  Gasoline,   bulk  18 

"  "       case   26 

Gasoline.  86  deg..  bulk  30 

Same,  cases,  2  5s  37% 

Red  Crown  Gasoline,  in  bulk.  18 
Red  Crown  Gasoline,  in  cases, 

2   5s   .  :  25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  5s..  16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.. 15 
V.  M.  &  P.  Naptha,  In  bulk.  .10 
V.  M.  &  P.  Naptha,cases,2  5s. 17% 

Turpentine. 
Strictly  Pure,  cases,  2  5s....  71 
"       drums  of  iron  bbls..  64 

Linseed  Oil 

Pure,  raw,  bbls  55 

"       boiled,    in    bbls  57 

"       raw,   case,   2   5s  61 

boiled,  case,  2  5s  63 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2   OZ   '  66 

4   oz   90 

8   oz    2.00 

2  6-gal  tins,  per  gal   1.30 

Lard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

1  oz   46 

2  oz  66 

4   oz  86. 

Neatsfoot  Oil 

Cooper's    80  .86 

Extra    70  .76 

No.   1    60  .66 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  66 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine   OH ........  30  35 

Star  Dynamo   Oil   50  86 

Star  Spindle  OH  50  b5 

Star  Sep'tor  OH  60  65 

Red  Engine  Oil  27  32 

600  M  Cylinder  46  60 
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FFV    Cylinder  80  85 

Med.  Ruby  Eng....  30  36 

Castor  Machine   23  28 

Auto-Cylinder   60  66 

i>as  Engine   30  Si 

Miscellaneous  Oils 

Union  Salad  Oil  66  72 

.'are  Sperm  Oil  70  75 

Xo.     1    Polar  40  45 

ihCna  Nut  Oil, ordinary.  . —  76 

China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whlttler,  In  kegs  T\  8% 

Pioneer,       "    "   7  Vi  8  Vi 

Dry  Paints 

English    Paris   White,    bbls..  $1. 60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Yellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bbls  1.50  1.76 

Department  20. 

This  Dept.  Is  corected  by 
Pac.  Coast  Biscuit  Co. 

CANDIES. 

Lozenges 

5-tb.  boxes) 

XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .16 

TT  Peppermint  16 

Musk,    fluted,    pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Widget  fruit  20 

Conversation  and  hrts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Midget  Conv.  T-ozenges.  .18 
Crown  T.  T.  Loz,  24  5c  pkgs  .80 
Aurora  Lozenges,  24  5c  pkgs  .80 
Cough  Troaches,  5-tb  bx  .25 
Eagle  Wafers,  Pepper- 
mints .Wintergreen .  .  .25 

Mixed  Candy 

(30-tb  pails) 

Plain  Mixed    9% 

Royal    Mixed  12% 

Grocers'   Mixed  10% 

Tankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French  Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9% 

Steam  Panwork 

Anise  Seed   23 

Aromatic  Cachous  18 

Assorted   Berries  16 

Assorted    Dragee  14 

Assorted  Imperials  16 

Assorted   Small   Seeds.  ..  .22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth ....  22 
Caraway  Seed,-  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imp'eriall7 
Coriander  Seed,  pearled.  .22 
Jelly  Beans,  pails..  12%  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly   Limes  17 

Jelly    Raspberries  17 

Jordon  Almonds,   fine   50 

Jordon  Almonds  ,imitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed  Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 

(5-tb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and  nut  ices  18 

Cream    Peppermint  20 

Crushed   Fruit  Bonbons.. 32 

Cbocolates. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate,    Hand    Made  22 

Chocolate   Dipped  Bonbons... 21 
Chocolate  Dipped  Bonbons 

with  nuts   24 

Chocolate    .Climax  ,50-Ib 

palls   18 

Chocolate    Chips   28 

Chocolate  Nonpareil  Drops.  .  .22 
Chocolate  Wafers  22 
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Chocolate   Cream  Tablets 

30  in  box   1.10 

Fleur  de  Lis  Marshmallows,  6- 
Fleur  de  Lis  Marshmallows,  3- 

Ib  tins  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

tb  boxes   25 

Angel  Food,  5-tb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
Sundries. 

Opera  Carmels   19 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  lb..  .28 
Licorice  Tablets,  6-Ib  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,   5-tb   tins  26 

Gum  Goods 
-(5-lb  boxes) 
A.  B.  Gum  Drops,  asstd.  .  .  .9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  inbls  7 
A  .B.  Bonbons,  fancy,  lnbl  7% 
A.  B.  Bonobns  .fancy,  crys 

talized,  5-lb  boxes  15 

A.   B.   Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ...  14 

Bijou  Sticks   18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 

Chewing  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen.  20  pieces  60 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces..  .60 

Chiclets,  40  5c  pkgs  1.25 

Chiclets,  10  10c  pkgs  80 

Newton's  Pepsin,  20  pkgs....  60 
Pearlo.  40  5c  package  1.00 

Department  21. 

This  Dept.  corrected  by 
American  Biscuit  Co. 

CRACKERS. 

Animals   14 

Animals.   Iced   16 

Assorted   13 

Assorted  Extra   15 

Assorted  Fingers  15 

Boston   10 

Butters,  Templar   10 

Champions   10 

Chocolate  Wafer  13 

Coco  Taffy  16 

Cocoanut  Marshmallow  17 

Currant    Cakes   15 

Cornhills   1J 

Cracker  Meal   06% 

Cracknel,  plain   22 

Dainty    Chip   16 

Dainty  Marshmallow  16 

Digestives   10 

Egg  Jumble   15 

Fig  Bar   15 

Fruit.  Iced   17 

Fruit  Biscuit   15 


Fruit.  Sultanas 
Graham  Gems  . 
Ginger  Cake  .  . . 
Ginger   Nut    .  .  . 

Graham   

High  Tea   

Honey.  Frosted 
Jennie  Llnd 
Lemon  Snap  .  .  . 

La  Grand   

Lemon  Biscuit 


.16 
.10 
.11 
.11 
.11 
.16 
.15 
.14 
.14 
.12 
.16 


Lemon  Wafer  15 

Lunch.  'Frisco   10 

J  Monitor   12 

Marshmallow.  Walnut  16 

NIcnacs   14 

j  NIcnacs.  No.  1  12 

I  Orange  Wafer   15 

'  Oysteretts   12 

Pilot  Bread  04% 

Pretzel   10 

Popular   Mixed   16 

I  Picnics   08 

Pilot.  Extra   05 

Pretzelletts   11 

Pineapple  Delight  16 

Saline  Snowflake  15 

Seed  Cake  12 

Snowball   17 


n 

Saloon  Pilot   07% 

Sugar  Cookies   12 

Soda,  Extra  07% 

Soda,   Saloon   08 

Soda  No.  10  98 

Soda  No.  20  16 

Soda    No.    25  20 

Soda  Extra.   %  boxes  60 

Strawberry  Wafer   16 

Star  Butter   10 

Vanlllu  Biscuit  It 

Vanilla  Snap   14 

Wafers,   assorted   17 

Walnuts.  Marshmallow  16 

Zephyr  Pilot  10 

Abetfs  Biscuit,  per  doz  60 

Hoo  Hoo  Snaps,  per  doz.  .  .60 
Abette's  Graham,  per  doz....  100 
Perfection.     Banel's  Gelnger 
Snaps    1  ♦' 

Department  22. 

FANCY  GROCERIES. 

This  Dept.  is  corected  by 
Wellninn,  Peck  *  Co..  Willliim 
Cluff  Co. 

Bouillion  Cup»ul<'H. 
An  jar's.    10    capsules    In  box 
\  *r  doz  boxes    3.00 

BEEF  EXTRACT 

'Rex."  2  oz  per  doz   4  40 

"       4    oz    "    "    8.00 

8    oz    "    "   14  75 

"  16    oz        "    "   27.50 

Marshall's  2  oz.   per  doz....  2  65 

"       4  oz..  per  doz   4.75 

I.leblg's  2  oz.  32  12s  to  cs  doz.  .41.53 
"       4  oz.16  12s  to  cs.  doz.  .  8.S0 
8  oz.  8  12s  to  cs.     "  15.90 
"      16  OZ.  4  6s  to  cs.     "  29  75 

Mbby's.  2  oz.  per  doz   4  46 

4    oz.     "    "'    8.00 

8   oz.     "    "   14  00 

"     16    oz.     "    "   26  00 

Capers. 

Capotes.    1   d   In  case....  100  1.50 

N'onparell.   small    1  60 

Nonpareil,  large    2  26 

Nonpareil.    Imperial,    qts. ... 
"  "  2  litre. 

4      •  . 

CHOCOLATES. 
Raker's. 


Jur  rejiitowl  cvaranto*  undor  National 
Puro  Food  Laws  is  Serial  No.  90 


BAKER'S 

,  COCOA 

jtM  AND  ■ 

'  "  CHOCOLATE 

fif/fl  41  HIGHEST  AWARDS 
f^f^T  IN  EUROPE  AND  AMERICA 

WALTER  BAKER  &  CO.,  Ltd. 

(E*abkU»4  17SO) 
DORCHESTER,  MASS. 

Prr  Lb. 

Premium  No.  1  Chocolate.  It 

and  25-Tb.  boxes   39  H 

Vanlla  Chocolate.  6  and  12-tb 

boxes   SO 

German    Sweet.    6    and  12-tb 

boxes   26 

Breakfast  Cocoa.     H-Tb  tint. 

plain.  6-Tb.  boxes  39 

Breakfast  Cocoa.   t-Tb  tins. 

12-tb.  boxes   Si 

Cracked  Cocoa,  H-Tb  pkgs.  12- 

Tb  boxes   

Caracas  Sweet  Chocolate.  6-tb 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda).  1-Tb  cans  

GhlrnrrtelllO.  (Cake.) 

Per  lb.  Cts 

Crescent.  1-4  Tb  papers  20 

"       1-S  Tb.   papers  20  4 

"        1-6  Tb.  papers  21  H 

Standard.    1-6    Tb.    papers.  ... 2SH 

"       1-8    Tb.    papers  26 

California.   1-4   Tb.   papers... ?4 

"        1-6    Tb    papers   2«H 

*'        1-6  Tb.   papers   2S 
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1-8   lb  papers  28 

Cal.    Star,    l-tt>.    papers  22 

"        1-tb.    papers   21% 

Miner's  Eagle,   1  - fb .   papers.. 23 

"  1-lb.  papers.  ..  .22% 

Ghirardelli's  Eagle,  Vi -lb  p'prs.27 

Same,    %-Ib.   papers  26 

Same,    1-lb.    papers  25 

Same,    1-rb.    papers  24% 

Premium  (not  swt. )  %  -rb.p'prs.,40 
Monarch  ( Vanilla)  % -lb.  p'prs.30 
Same,    assort'd,    1%  tbs....2S 

Same.    %-lb.    papers  29 

.Lame,    1-lb    papers  27 

Ground.     In  tins 
Ghlrardell's,    12    1-tb  29% 

24   1-It).   tins.  .  .  .30 

60   1-lb    tins  28% 

-60   3-Ib    tins.  ...  27 
"  30   3-lb    tins.... 27 

60  10-lt)  tins  26% 

1    35-tb    tins  26 

Venard's,   24  1-It).  tins  25% 

20  3-Ib.   tins  24 

Miner's.   12   1-lb.   tins  27% 

24   1-lb.   tins  27 

20    3-fb.    tins  26 


COCOAS. 

^an   Houten's,    %s  and  %s..83 

an  Houten's,  Is  80 

toyal    Dutch,    12    %s  77 

Royal  Dutch,   12   Is  60 

Spp's,  14  %s  38 

Fry's,    12    %s  39 

"abbs,  6   %s  23 

l  owney's,  6  %s  37 

Vau  Kmaon  »  uuicq.  i-iu....du 
Van  Ernt""«  Dutch,  %-Ib.... 70 
Van  Emden's  Dutch,  %-tt>..75 
Imperial  Soluble,   %-Ib.  cans.  60 

Same,   %-Ib.  cans  53 

Same,  1-lb.  cans  52 

Same,    5-Ib.    cans  50 

Same.  25-lb.  cans...  49 

Ghirardelli's  Bkfst,  %-Ib  cans. 46 

Same,   %-Ib.  cans  43% 

Same,   %-lb.  cans  43 

Same,    1-lb.    cans  42% 

Same,  5-lb.  cans  42 

Same,    25-lb.    cans  41% 

Miner's  Bkfst.,  1-6  lb.  cans.. 47 

Same,   %-Ib.  cans  42% 

Same,   %-tb.  cans..  42 

Same,    1-lb.    cans  41% 

Same,    5-Ib.    cans  41 

Cocoa  Shells. 

10,   25  or  50-lb.  bags  04 

Cereal  CoftVe. 

Postum,  24   %'s,  per  doz....  $1.35 

"■litum,  36  l's.  per  doi   2. 25 

Fig  Prune  Cereal,  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney! 

Itiiinbay,  assorted  qts  ...$6.25 

assorted   fits   4.00 

Major  Grey,  qts....  7.50 

Major  Grey,  pts....  4.50 
('ll>IS  HE. 

Mott's    boiled,    doz   qts   S.26 

Monroe's,    champagne,    doz.  .  2.50 

"         boiled,    doz   2.75 

Bldwell's.     "        "   2.50 

COCOANUT. 
Baker's. 

Baker's  Drifted  Snow,  pails  15 

Bbls,    126    lbs  IS 

Brazil  shr'ded  or  Table  Talk, 
long  thread.  20-lb  pails  lb. 14 
150-lb   bbls.  per  tb.13 
Table  Talk  In  parchment  bgs, 
cases  of  30's,  60%'s  or  30%'s 
and  15  l's  14% 

Schepp's. 
Shredded  1-lb  pkgs,  per  lb.. 23 
%-tb  pall,  per  lb.  .24 
"         %-tb  pail,  per  lb.  .26 

12   5c  pkgs  47% 

Dunham'*. 

Shredded.  1-lb  ppr,  per  tb...27 
%-lb  ppr,  per  lb.. 28 
"  %-tb  pksg,  per  lb. 29 

COFFEE  SUBSTITUTES. 

Postum  Cereal. 

No.  1,  2  dz,  sml  pkgs,  per  dz  1.35 
No.  3,  S  dz,  lrg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  lrg  pkgs.  per  dz  2.25 


EVAPORATED  MrLKS. 

BORDEN'S 

MILK  CO. 
All    Borden's   Brands  Guaranteed 


Junket  Tablets. 


Eagle  Brand — 

Condensed  Milk,  4  doz. 
Pioneer  Brand — 

Evaporated  Milk  CUnsweetene 

Tall  Cans,  4  doz....*   4. 

Small  Size,  4  doz   3. 

Challenge    4 

Floral    4 

Rose    5 

Borden's    Malted  Milk. 

Trial  size,  pe  rdoz  

Small   Size    4. 

Large   ize    j 

Hospital     Size   .33 

Alpine  Milk. 

20-oz..   1   to  5  case   4 

20-oz.,  5  to  10  case   4 

20-oz..  10  to  25  case   4. 

Gallon.   6  to  case  

Carnation  Milk. 
1  to  4  case   4. 

5  to  9  case    4. 

10  to  25  case   4. 

25  to  49  case  

6  to  case.  10c  lens 


7.05 

d) 
1.-. 
'.•(> 

75 
60 

20 


1%  doz  in  container,  per  dz  so 
Pure  Food  Colors.  1  doz.  in  con- 
tainer.  Six  colors:  Berry  Blue. 
Grape  Green,  Plum  Purple.  Rasp- 
berry Red,  Lemon  Yellow.  Orange 
Gold  and  assorted. 
No.  1-16  bottles.  —  doz  si 

Lemon  Sugar. 

Gilt  Edge,  24%s.  per  doz..  1.37% 
Gilt  Edge,  24  Is,  per  doz.  .   2. OS 


20-oz.. 
20-oz.. 
20-oz., 
20-oz.  ' 
Gal.. 


HONEYSUCKLE  MILK. 

20  oz..  1  to  5  cases,  per  case.  .$4.1! 
20  oz.,  5  to  10  cases,  per  case  4.1« 
20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3.0j 

Miscellaneous. 
St.  Charles.  4  doz  in  case.  .  .  .  4. .SO 

Jersey.  4  doz,  per  case   4  00 

Lily    *  ll 

Highland    4.25 

Pet.  Fam.,  4  doz  to  case....  3.70 

Baby  Pet,  6  doz  to  case.  ....  .  3.10 

Cottolene. 

Single  cs  5  cs.  10  cs.  25  cs 

*mall     ....7.25  7.15     7.10  7.00 

Medium   .  .  .7.25  7.1  5     7.10  7.00 

Largs   7.25  7.15     7.10  7.00 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon.  Strawberry. 
Orange.    Cherry.  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  90 

Silver  White  Keystone,  per  dz  1.00 

Minute,  per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  15.00 

Knox,    Acidulated,   per   doz.  .  1.20 

Cox's,  per  doz   1.15 

Keek's,   per  doz   1  10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   85 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2.50 

Hods. 

No   1.  %  lb.  30-tb  box.  lb  30 

No    1.   1   lb,  30-tb  box,  tb  30 

Less    than    30-tb    boxes   31 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  1  bottles,  per  doz   8.50 


Lime  Juice. 

,  Tahita,   24   8   oz,   per  doz....  $1.21 
Tahita,  short  measure.  16-oz.  1.50 
J  Tahita,    full   measure.  32-OZ..2.50 

j  Tahita.    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

|     2  doz    3.0o 

Flutad   Stuffed  Olives,   5  oz., 

«  doz    1.10 

lo  oz.,  oval  olives,  pts,  2  dz  2.50 

Pimolas,  10-oz.,   2  doz   3.65 

Pimolas,  24   Is    6.25 

\  Manzanilla.  S  oz,  4  doz....  1.25 
Manzanilla,  5  oz,  4  doz.  .  .  .  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.75 
Old  Mission  Ripe.  pts.  4  doz.  1.S0 
old  Mission  Ripe,  qts,  2  doz.  3.25 
While  Label,  5-oz..  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla    1.05 

I  f-oz..  Queen    1.85 

i  10  oz..  Queen  2.35 

I  14  oz..  Queen    3.75 

!  22  oz..  Queen   5.76 

j  Vl  6z..  Queen    9.00 

I  64  oz..  Queen  16.00 

!  5   oz..   Stuffed    1.30 

J  1C  oz..  Stuffed   2.6F. 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.25 
4   doz  %  pts(California)  pr  dz  2.25 

Callon  tins,       "       each   2.50 

%  gal.  (California)  each   1.50 


Nicelle  Brand. 

1  doz    %    pts,  case   9.00 

2  doz  pts,  ease   8.50 

1  doz  22  oz.,  case   3.00 

1  doz  qts.  case   8.00 

Old  Mission. 

doz  qts.  case   8.00 

2  doz  pts  .  case   9.00 

?  doz  %   pts   4.80 


Grogan's  Purity  Olive  Oil. 
Bangall  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles.. 
Per  cs.  of  1  doz  %  litre  bottles. 
Per  cs.  of  2  doz  %  litre  bottles. 
Case  of  5  1  gal  cans,  per  gal.  . 
Case  of  10  %  gal  cans,  per  gal 
Qts.,  6  to  gal,  12  to  cs.  pr  cs. 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  . 
%  pts.,  21  to  gal,  48  to  cs.  pr  cs 
Gal.  Can,  8  lo  case,  per  can. 
%  Gal  Can,  12  to  case,  pr  csn 
Mushrooms 


Le  Court,  100  to  case. 
La   Forrest,    100    to  case. 


8.50 
5.35 
6.35 
2.25 
2.30 
7.50 
8.00 
8.50 
2.40 
1.30 

doz 
3.60 


Hotel,  100  to  case   S.OO 

Fancy    Stuffed,    pts   4.00 

Peanut  Butter. 

Heron's  2  doz  to  cs.  per  doz  2.40 


No.  Vi,  glass 
per  doz  .  .  $1.10 
No.    %.  glass, 
per  doz  .  .  2.10 
No.  1,  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 


Maconochie  Bros.  4s  of  4  doz. 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron.  25-tD.  box  18  vi 

Citron,  10-lb.  box  19 

Lemon,  25-lb.  box  13% 

Lemon,    10-tb.    box  14 

Orange,    25-tb.   box  13% 

Orange.  10-lb.  box  14 

1*1  tin)  I'udllllll; 

Curtice,    Individual,    doz  {l.m 

No.    1,   doz   2.50 

No.  2.  doz   4.50 

No.  3,  doz    6.50 

(4.  &  D.,  Is,  2  doz  to  cs.  dz.  .  2.50 
2s,  12  to  cs,  doz.  .  4.60 
"        3's,   6   to  case.   doz.  .  U.5-0 
"        4's,  6  to  case.  doz.  .  s  50 
R.   &  R.,  Individual,  doz....   I  00 

"       l's,    per   doz   2.6s 

"       2's,    per    doz   I.f.o 

3's,  per  doz   7.10 

Van  Camp's,  No.  1  cans,  1  dz 

In  case,  doz   2.50 

Same,  No.  2   4.f0 

Grandma's  Spanish  Pepper. 
Large,  2  doz.  to  case,  case..  4.00 
Small,  4  doz  to  case,  case.  .  .  3.50 

Salad  Dressing. 
Ourkee.  small,  2  dz,  per  doz.  .  2.50 
"        large,  1  doz,  per  doz  4.15 
"      picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's  2  doz,  %s,  doz....  2.00 
My  Wife's,  1  doz.  Is,  doz....  3.25 

Salad  OU. 

Tierces,  about  50  gal.,  gal..$  .75 
1  gal.  .tins,  10  to  case,  gal....  1.10 

5  gal.  tins,  1  to  case,  gal  96 

%  gal.  tins,  20  to  case.  gal.  .  1.20 
Quart  bottles,  12  to  case,  doz  2.50 
Pt    Bottles,  24  to  case.  doz.  .  1  60 

%  pt.  bot..  36  case,  doz  

Saratoga  Chip* 

Bulk,   15-tb   2.40 

Cartons,  6  oz.,  24  in  case....  3.00 

SALT. 

Cal  .Table  &  Dairy,  75  2's.  60 
2%'s,  50  3's,  30  5's.   15   10  s 

and  8  20s,  per  bale   1.90 

Do    50-tb.    bags,    ton  13.00 

Leslie's  Sterilized,   7F   2>  ?>o 
3's,   40  4's,   36  S'e.   15  10's. 

and  8  20s.  per  bale   2. 25 

Do,  50-lb  bags,  ton  none 

Leslie's,  50s   20.00 

tmptd  Liverpool,  50s,  ton ....  20.50 
"  "        100s.    ton.... 19  50 

200s.   ton.  .  .  .19.00 
(Genuine  Werrlngton,50s.pr  lon20  00 

H.  B.  H.  Liverpool. 

Bales  of  75,  2s,  per  bale   2.00 

Bales  of  50  3's.  40  4's.  30  5's. 

IE  10s,  8  20s,  per  bale.... 

Bags,  50s,  per  ton  

Worcester. 
Worcester  Dairy.bbl  320  lbs  (6 

bbls.     5.25)   6.28 

Worcester  Dairy,  bbl  320  lbs. 

10  bbls    4  76 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
-  Teas,  Coffees,  Dried  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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Worcester  Table,   140  2s,  100 

1  bbl  6  bbl 

3s  and  60   6s   6.75  5.50 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   501b  sacks. 

Irish  Linen   90  .85 

Kock  Salt. 

Half-ground,  100-lb.  sks,  ton  10.50 

Half-ground.    50s,    ton   10.00 

Stock,  100-tb.  sack,  per  ton..  10.00 
Stock,   50s,   ton    0.50 

Package  Suit. 

Leslie's  Slerllzed,  48  2's   2.75 

24   3's   2.00 

20   5's   2.50 

50   2's   3.60 

2s,  26  to  case.  .  .  2.25 

3s,  24  to  cs,  pr  cs  2.25 

5s,  20  to  cs,  pr  cs  2.75 


R.  S 
R.  S 
R.  S 
i-  'g 


V.  P. 
V.  P., 
V.  P., 
Cabin, 


24  2s. 


1  mrkee's. 


Celery  Salt. 
1   doz  In  box. 


SOUPS. 


Campbell's,  21  varieties. 
Snidei  8.    Tomato,  3's.. 


1.70 


.90 
2.60 


J. 


89 

Department  24. 
UROCEKY  SUNDKIES. 

This  Dept.  is  corrected  by 
H.  Newbauer  &  Co.,  Sussman, 
Worniser  &  Co. 
Axle  Grease. 

&  L.,  per  case   $2.00 

&  S..  2-doz  case,  per  case  2.00 

5  case  lots   1.95 

10    case    lots   1.85 

2  doz  tins,  per  case  2.25 
4  doz  wd,  per  case.  3.60 

15-lb  pails   1.00 

Mica,  3  doz  tins,  per  case.  .  .  .  2.60 

Castor  Oil,  2  doz  Is   2.60 

2%,  light   2.00 

2%,  dark    1.75 

Paper  Bags. 
Self-Opening,    500  In 
!>kg.,  List. 
<4  -lb   $1.00  8-lh 


Frazer's, 
Frazer's, 
Frazers, 


Universal 
Universal 


A  ultima  t  f( 


.  4.80 
.  5.20 
.  6.30 
.  8.30 
.  9.00 
10.00 


2'B   1.85 


.06 


11% 


Van  Camp's,  21  varieties — to- 
mato, Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean,  Clam 
Chowder,  Vegetable,  Vermi- 
celli -Tomato,  Consomme,Mul- 
ligatawney.  Chicken,  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,    Boullon,   Julienne.  .  .  .95 

Libby's,  2s,  assorted    1.35 


Is, 


.90 


Franco- American. 


Qts  Pts 
M..rk -Turtle.  Ox-Tail,  Con- 
Niiiiinifi,  Ron  if  Ion.  Julienne. 
Vegetable.  Beef.  Pea.. 3. 15  180 

Chi.  ken   3.50  2.00 

Gumbo   3.30  2.00 

Green   Turtle,   thick  7.00  3.60 

clear   9.50  .... 

Mulllgalawney    3  50  2.00 

Tomato   3.16  l.S« 

Assorted   3  25     1  85 

Tmm>» 

1-16  glass,   per  doz    3  60 

116   tins,  per  doz   2.7  5 

%   tins,   per  doz   5.25 

V4    tins,  per  doz....;  10  45 

tins,   per  doz   20  35 

Yens)  Cakes. 

Made   Yeast,  case   1  20 

"Vast  Gem,  case   1.15 

n«v>n!  Western   1.00 

Olllel's   Magic    120 

Venst   Foam    1  20 

Macaroni  &  Cheese. 

Van  Camp's  No.  1  cans, 4  dz  in 

case,  doz   95 

Same,  No.  2  cans.  2  dz  in  cs  dz  140 
Same.  No.  3  cans.  2  doz  in  cs.dz  1.94) 
B.  LaForest  French  Delicacies. 

Prion 
per  doz. 

Puree  deFoie  Gras.No.  Vi  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras,  No.  %, 

(100  tins  to  case)   1.75 

Pates  de  Foie  Gras,  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  %,  (48 

tins  to  case)   7.25 

Pates  de  Foie  Gras,   No.  H, 

(36  tins  to  case)  11.25 

Game  Pates,  assorted.  No.  %. 

(100  tins  to  case)   1.7b 

With   Terrine  Interior. 
Pates  de  Foie  Gras,   No.  14. 

(48  to  case)    4.20 

Pates  de  Foie  Gras,   No.  12, 

(48  to  cane)    . . .  .  ,   TOO 


'A-lti    .  .     .  1.20  10-lb 

1  -lli    1.60  12-th 

1%-lb    ....  1  70  14-It) 

2-  lb    2.00  lfi-rb 

3-  rt)    2.50  20-lb 

1  - Tt.    2.90  25-It)   11.00 

5-  tb    3.40  30- lt>   13.00 

6-  lb    4.00  35-lt)   15.00 

7-  lh    4.40 

Sizes  S  to  35  lbs. 

.Sugar  Bags,  broad  bottom,  DO 
Discounts  from  above  list 
Cheapest,  50%. 
Eaglo  or  Equal,  50% 
White  bags,  50%. 
Lion.  40%. 

Mikado  (stripped)  40% 
Bluestone. 

Barrels,  per  lb\  .  . 
5  bbl.  lots,  per  lb 

BATH  BRICK 

Bristol.  2  doz,  per  case  80 

Powdered,   Large   1.40 

Powdered.    Small   160 

Assorted   150 

CANDLES. 

Adinantine. 

Adam,    14-oz.,    20s  11% 

12-oz.,  20s  10% 

10-oz.,    20s   09% 

Hotel,    40s,    12-oz  10% 

(Wrapped   14c  higher.) 

Chippowa,  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  20s  10% 

14   oz,   20s  11% 

(wrap)  16  oz  20s    .  I3V4 
Stea  rlc. 

Schneider's    14-oz.,    20s  14 

i  Schneider's    14-oz.,    40s  13% 

Schneider's    16-oz.,    20s  1534 

Para  fine 


Etc 

Per  Tb 

k  Rs.  in  cartons  of  36-lb  bxs  11 
1?.~   In  cartons  of  36-Th  bxs..  1 1  V, 
%-th.  in  cartoons  of  25-rh  bxs  11 
1-tti   cartons  of  25-ib  bxs....  11 

Colored.  1c  hieh^r 
Repswax.   pure  for  churches  .36 

Do      No.  2  27% 

Do      No.  3  22% 

Jhristmas.    all    sizes  09 

Do       holrlprs.  per  trross  85 

Wax  Tapers,  per  doz  pkgs  .  80 

Do        Per    srnss  8.00 

Vle-lit   Lirrhts.norman.on  pap 

wd.  per  doz   .     4  0 

no    Fronrh.  on  tin. doz  85    1  »" 


16 
16 

It  OZ 
"     t  4  r>Z 

1  1  oz, 
j  12  oz. 
10  oz 


Werks 

40s.  (Tvrnp> 

20s  

4  0s. 
20s. 
20s 
20s 
20s 


Is,  14  oz., 
2s,  14  oz., 
4s,  14  oz., 
6s,  14  oz., 
12s,  14  oz. 
Colored, 


40 

Pnrafflne  Wax. 

,  25  sets  white . . 
,  25  sets  white. . 
,  36  sets  white. . 
,  36  sets  white.  . 
36  sets  white. 
L   cent  higher. 


Per  Set 

•  •  .10% 

..  .10% 

..  .10% 

..  .10% 

..  .11 


( wrn  p )  . 


oz.  S.  A., 
oz.  S.  A.. 
S  A.. 
S  A.. 
Adam. 
Adam, 
Adam 

Standard  Oil  Company. 
Electric  Light. 

Per 

16  oz  .  20  sets  

14  oz..  20  sets  

12  oz..  20  sets  

10  oz..  20  sets  

12  oz..  40  sets  (hotel) 


fSranlte  Mining. 


16' 
.15% 
14 

.13% 
.11% 
•  10% 
09 


Set 
.11  Vt 
10V4 
.  09>>4 
.08% 
.09  % 


Had  la  nt  Pnrafflne  Wax. 

Per  Set 

 10 

 10 

 09% 

 08 

Food. 

Pratt's,  26-oz,  2  doz  In  cs...|4.50 
Wellington's,  1  -lb.  2  doz  boz.  4.00 
Glue. 

Le  Page's,  1  oz  per  doz  80 

Fly  Paper. 


4s,  14  oz.,  36  sets 
6s,  14  oz.,  36  sets 
6s,  14  oz.,  20  sets 
6s,  10  oz..  20  sets 
Egg 


6s. 

16 

oz.. 

6s. 

16 

oz.. 

'.s. 

14 

oz.. 

6s. 

14 

oz.. 

88, 

12 

oz.. 

f-S. 

12 

oz.. 

Cs. 

10 

oz.. 

r* 

IS 

on. 

20  sets  

40  sets  

20  sets  

20  sets  

20  sets  

20  sets  09 

JO  nets  d.olell  1  0 


Per  Set 
.  .1.1% 
.  .13 
.  .10% 
.  .11% 
.  .09% 
09% 


^"angtefoot,    per   case   2.50 

Tanglefoot   Holders,  per  case 

of  50   35 

Subert's.   40  5s,   paper  In  box  .90 

FRUIT  JARS. 

(Net  cash — no  discount) 

Mason's,    pts,    per   gross   6.76 

Mason's,  qts,  per  gross   7.00 

Mason's,  %  gal.,  per  gross.  .10.00 
Kerr  Glass  Manufacturing  Co. 

Per  Crcf  s 

Economy  Jars, pts.,  1  dz.  to  cs.  'J.  50 

Quarts,   1  doz  to  case  10.35 

Half-gallon,  1  doz.  to  case.l>f/) 

Extra  Economy   bags   I.f6 

Extra  Economy  springs  J 

Fruit  Jar  Cn|i» 
Porcelain.  6  doz  to  box.  pr  bj;  '£  xo 
Fruit  Jar  Rubber-. 

No.  1  White,  per  lb  60 

"Gold  Seal,"  cartons,  per  7" 
"Badgers,"  cartons,  per  gr  fie 

Red  Ribbon    ?S 

Le  Page's,  2  ob.,  per  doz.  ...  130 
Le  Page's  %-gil!  tins,  per  doz  1  50 
Le  Page's,  l-glll  tin.  per  doz  2.0'' 
"    '•    Tubes,   small,   gr.... 12.00 

 big,   per   gr.  . .  .  18.00 

Cordage. 

Basic  price — Manila  15%.  Sisal 
10%.  (5.000  lbs.  >,4c  and  10.000 
lbs.  %c  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
a3    given  underneath: 

Sis.  Man. 

Hope.  1% -In., (7-16  dlam 
6  and  9  thr.  (% 
and  upwards)    ..basis  basis 
'?      thread  (% 

«i«rn»    %  % 

and  5-16  dlam) .  .  ' 
Bale.     3    and  4. 

strand   %  less  basin 

"    2.  6.  8  sfnd     %  " 

Lath    Yarn   hisis  liavis 

H«p   Twine,    tarred     .1  i 

Jrape  Vine  Twine   I  I 

'prlng     Twine    2  4 

Taper  Twine,   unolled..  % 

Whale  Line  and  Bolt         .  t 

Tlawesr    laid    rope  for 

well-boring    1 

Transmission    of    Power     .  .  5 

Lanyard  and  Tarred   basic 

Lariat  Rope,  hd  tw.  un- 
olled. 3  &  4  st'd.  .     1  1 

gash   CorJ    —  — 

Cllttir  Bnnr 


Birds',    per  lb. 


Insect  Powder. 

Eureka,  10c  size,  per  doz  76 

,  Eureka,  25c  size,  per  doz....  175 

'Eureka,    60c    size,    per   doz..  4  50 

Eureka.  $1.00  size,  per  doz.  .  8.00 

Buhach.   2-oz..   per  doz   1  iB 

"       4-ox.,  per  doz   2  15 

"       8-oz..  per  doz   3.75 

"        16-oz  ,  per  doz   6.80 

"        fl-l>    per  1t»   60 


41 

Matches. 

Tina    1.(5 

Boya,  doz  boxes  12 

Swedish  Safety,  per  groaa  (5 

Swedish  Wind.  1  groaa  90 

Vulcan  Parafflne,  65a  per  gr  .66 
Do  60  gra  lota  60 

Diamond   Mutch   Co. 'a. 

Anchor,  200a   1.70 

Do,    600e    4  00 

Bird's  Eye.  600a.  gr   3  75 

3  Noes  Safety,  100s   7.76 

Bees  Wax,  100a   4  60 

Globe,  100a    6.00 

Domino.   ca<se    2.76 

Red  Top  Safety   2.76 

S.  &  C.  Eastern  Parlor  80'a.  .  4.25 

S.  &  C.  JOOa    2.36 

S    &  C,  300a   1.26 

S.  &  C,  500a   4.26 

Press,    100s,    "  gross  case....  4.76 

LI  "tie  Star,  per  case   2.20 

Search  Light,  100s,  large. 1  gr  4.76 

Paper,  Wrapping 

Butter,   White,   per  ream..  .20 
Do    Waxer1,  per  ream...  .26 
Manila,  No.  i,  rolls  or  flat.  .  .06 
Manilla,  No.  1,  rolls  or  flat  .05 

Straw,  per  ream  96 

Do    rolls,  any  size,  per  lb  .03% 

Drab,  per  ream  (0 

Do    rolls,  any  size,  per  lb  02% 

tuptr,  Toilet. 

Royal,  100  roils  of  600  shts.  .  4.00 
O  Keyed,  5-oz  rolls,  per  caae  2  60 
Royal,  8-oz  rolls,  per  caae.  .  4.25 
O  Keyed,  tablets,  per  caea.  .  3.76 
Pastime,  tablets,  per  case...  4.50 

Union,   per  case   7.00 

Lulu,  pkg8,  4000  shts,  per  cs  3  75 
Astoria,  pkgs  450  shts.  per  cb  3.90 
Windsor.pkgs  500  shts,  per  cs  4  00 
Universal,  pkgs  700  shts,  pr  cs  6.00 
Great  Eastern. pkgs  1000  shta. 

per   case    7.50 

Popular  Rolls,  6  oz.  100  rols, 

per  case    3.00 

Daisy    Rols,    9    oz.    100  rolls, 

per  case    4.60 

Express  Rolls.  10  oz,  100  rolls, 

per   case    6.00 

Asbestos    Rolls,    11    oz.  100 

rolls,   per  case    5. 23 

Mammoth    Rolls.    16    oz.  100 

rolls,  per  case    7. SO 

Pyramidal.   2000     sheets.  50 

rolls   In   caae   7  '< 

>c*m1- 

Auls   16% 

Canary    07 

Caraway   16 

t.  lery   17% 

Coriander   11 

Cumin  18 

Flax,    ground   06 

Flax,    whole   06% 

Hemp,   sacks   0(% 

Millet   06', 

Mustard    10 

Poppy    16 

Rape.    Cal  06 

Bird  gravel.  2s.  per  doz  86 

Bird  Seed  Mixed.  48  la.  doz  .80 
Red  Ribbon.  60  Is  6% 

Original  sacks  %c  lean 
Sheep  Dip. 

Little'.   10-gal  tins,  per  gal..  1.20 

Little's.  5-gal  drums,  per  gal  1  20 

Smith's.    10    %-gal    tins,    gal  96 

Smith's.  5-gal  drums,  per  gal  95 

"No-Meds" 

(Cereal  Laxative.) 
48  cartons  to  case,  per  case  1 12  0* 
Less  30  %  discount     to  trade 
Varying   cash   discount  dopendl'l 
on  quantity  purchased. 

Mason's  Stove  Polish. 

Doz         %  Gr.  Or. 
 46        1.20  4.80 

Polish.  Stove. 

Rising  Sun.  large  pkg  .  per  gr  4  25 

Do    5-grosa  lota   COO 

Do    Small  pkg.,  per  gross.  .  I  It 
Sun  Paste.lrg.  >»  gr  bx  per  gr  5. 00 
Enamellne.  No.  4  tins,  per  gr  6.01 
Do    No.  6  tins,  per  gr.  . .  .  8.26 
Do    Liquid,  pt-tlns.  ha  I  da  7  It 
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X-Ray  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2.50 
(%  doz.  free  with  each  case.) 

Polish,  Metal. 
Electro  Silicon,   1  gr  In  case 

per    doz   80 

Brilliantshine,  %  pts,  per  doz  .95 
Brilliantshine,  pts  per  doz.  .  1.80 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  %  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

%    pts   1.25 

U.    S.    Metallic   Polish  Paste, 

lb.  package,  doz   3.35 

%-lb.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr.  21.60 
Polishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz....  3  0< 
Medium,  6  dz  to  case,  doz.  .  2.21 
Small.  10  dz  to  case,  doz.  .  .  .  1.0' 
Mason's  Russet  Polish. 

Doz.        hi  Gr.  Gr 

No.   2   40  1.20    4. SO 

No.   3   70  2.0*  S.00 

Comb  Black  Dressing. 

Doz.        hi  Gr.  Gr. 

Large   l.K0        4.50  18.00 

Small   e->        2.30    9  20 

Combination  Russet. 

Doz.        hi  Gr.  Gr. 

Large   1.50        4.50  18.00 

Small   80        2.30  4.80 


No. 
No. 
No. 
No. 


Shoe  Blacking. 

Doz. 

 25 

 30 

 35 

 45 


hi  Gr.  Gr. 
.75  2.80 
.85  3.25 
1.00  3.85 
1.40  5.45 


Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 

Bixby's  Polishes. 

Royal  Polish.  1  doz  in  box.  .  .85 

Royal  P'lish,3  dz  bx.ham'r  free  2.55 

Shoe,  Satin,  1  dz  (sml   comb'n)  .75 

No.  5  Shoe  Satin  Pste,  1  doz  .80 

No.  5  Shoe  Satin  Paste,  1  doz  .40 

No.  10  Satinola  Paste,  1  doz  .80 
No.   10  Satinola  Paste,  1  doz 

in   box   80 

Satinola,    combination,  sml,  dz  .75 

Satinola,   combination,  lrge,  dz  1.25 

Shoe   White   Cream,   per  doz  .85 

Ermlno  White  Paste,  per  doz  .80 


Hm  hp-Olf1 

.  [lownei-MMi! 

!  BOXCALF- 

I  MIEKttWHtUEH 


Jet  Oil,   doz  86 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  hi  gr-  box..  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 

Twine. 

Cotton,  4-ply,  100-Tb  bales,  lt>  .26 

3-ply,  100-lb  bales.  .  .26 

"       2-fb  cones,  per  rb .  .  .26 

Hemp,  8-oz  balls, pr  3-Tb  pkg.  .  .26 

"      4-oz  balls,  per  3-lb  pkg  .26 

Rack.   4-ply,  12-lb   pkgs,    rb .  .  .29 


4S 

Binder  Twine. 

Pure  Manila,650  ft  to  Ib.pr  lb  14  hi 
Manila,  600  ft  to  lb,  per  lb.  .13% 
Standard,  500  ft  to  lb,  pr  lb  11% 
Sisal,  500  ft  to  lb.  per  tb  . .  .11% 
Wax. 

Fruit,  25  1-lt)  pkgs,  per  box..  1.50 

Mint  Wax,  per  box   1.50 

Japan,    per    lb  19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 
12-in.,  10  pkg,  100  stgs  each.  1.75 
14-ln.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 

WOOD     AND     WILLOW  WAR* 
AXE  HANDLES. 

This  Dept.   is  corrected  by 
The  Heyman-Weill  Co.,  Sevenson 
Co. 

Ex,  36-in  ,  doz  $2.51 

No.  1,  36-in.,  doz    1.7E 

No.    2,    36-in.,   doz   1.35 

Baskets. 

Per  doz 

Cai.,  Open,  Spruce,  No.  3  85 

Cal  ,  Open,  Spruce,  No.  4  9C 

Cai.,  Open,  Spruce,  No.  5....  1.25 

Cal.,  Satchel,  Spruce,  nest, 0-5  1.35 

Cal.,  Satchel,  Spruce,  nest, 1-5  1.00 

Cal. .Satchel,  Spruce.nest.    1-41  .71 

German  Market,  nest  of  4....  1.40 

Clothes,    Oval,   Wil.,   No.    2..  8.00 

Clothes,    Oval,   Wil.,    No.    3..  9.25 

Same,  nest  of  5  sizes   3.50 

Japanese  Telescopee,   nest  of 

5,  size   18x12x7   1.30 

Same,   size  20x13  %x7   1.60 

Same,   size  24x15x10   2.00 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-inch  90 

Do  No.  2,  13-inch   1.85 

Do  No.  3,  15-inch   3.15 

Do  No.  4,  17-inch   5.00 

Do  No.  5,  19-inch   7.50 

Do  No.  6,  21-inch  10.50 

Brooms. 

Per  do2 

No.  7  Special   4.00 

Little  Lady   3.66 

Dandy    3.10 

Cooks'   Choice    2. 35 

Ladies'   Pride,   No.   1   2.85 

Toy,  string    1.10 

Common  Whisk   l.OO 

OO   Whisk    1.20 

Leader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2.26  12. 0C 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brushes. 
,\Tc.  415,  black  tampico  No.  5J  .95 

No.  25  Mixed  Center   1.76 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.  413,  bristles   4.50 

Stove  Brushes. 

Per  do2 

551  tampico,  handles  90 

I\o.  41,  Black  Bristle   1.9C 

Mo.    411,   Black   Bristle   2.25 

Ox  Fibre  Brushes. 

Per  d02 

'ub  Cat,  10%x2%  In  face..  1.60 
Do    Rat,  8%x2%  In  face..  1.2F 
Do    Mouse.  S%x2%  in  face  1.00 
Can  Openers. 

King,  doz   7t 

Sprague,  doz  45 

Carpet  Sweepers. 
Rlssell's,   per   doz,    25.00   to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes. 

Round.   22-inch,  each   2.50 

Square  each    4.00 

Clothes  -  Lin  ss. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-fooi,  per  doz  80 

Cotton.  60-foot,  per  doz...  1.20 
Sash  Cord,  60-foot,  per  doz.  .  1.7F 
Sash  Cord,  90-foot,  per  doz.  . 
Wire  Cord,  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz.  .  2.15 

Clothes  Line  Pu11c.tr. 

Galv.   Iron,   with  eye  60 

"         "       with  hook  66 
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CLOTHESPIN'S. 
Common,  per  box  of  5  gross.  .  .70 

U.  S.  Patent  Spring,  per  gross  .60 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
%    gal  $5.75 

1  gal   7.50 

2  gal   13.50 

3  gal   16.00 

5    gal   24.00 

Dust  I'uns. 

No.    1   Japan,   doz  75 

Covered,   doz    1.30 

Janitor,    doz    2.50 

l>unter&. 

Per  doz 

China,   fancy  colored  80 

Standard  Turkey,  No.   10....  2.25 

No.    12   3.10 

No.    14   3.80 

No.    16   4.85 

No.    18   5.60 

DOOR  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.  4,   20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4,  20x33  15.50 

Extra,   No.   5,   22x36  19.00 

Keystone  Steel  Mats,  sq    ft..  .30 
Faucets. 

Per  doz 

Jork   Lined,   No.    0  45 

"       No.    2  45 

Cork   lined,  No.   3.  doz  90 

No.    4  60 

No.    6  75 

"        "        No.    8  90 

Ironing  Boards 

1-foot,    per    doz   4.90 

4% -foot,  per  doz   5.65 

5-foot   „  6.60 

5%-foot,  per  doz   7  75 

LAMP  BURNERS. 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  75 

2  or  B,  per  doz  86 

LAMP  CH1MNEVS. 
Electric — In  Cartons. 
No.  2,  6  doz  in  case,  per  doz  l.lo 
Lantern  Globes. 

Packed  5  doz  In  case   7 1 > 

Aurora  Rochester. 

Per  d.iz 

No.   1,  6  doz  In  case  75 

No.  2,  6  doz  in  case  90 

No.   3,  6  doz  in  case   2  00 

Macbeath  Pearl  Top. 
No.   1  or  A,  6  doz  in  case.  .  Hb 
No.   2  or  B,  6  doz  in  case.  .  1  05 
La  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  in  case.  .  .40 
No.   1  or  A,  6  doz  in  case.  .  .45 
No.   2  or  B,  6  doz  in  case.  .  .65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
MOPS  AND  HANDLES. 

Per  doz 

9-ib.    Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   1.0D 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.75 

Wood,  varnished,  3  hoops....  2.75 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,    S   quarts   3.75 

10  quarts   2.30 

12   quarts    2.55 

14  quarts    2.90 

SHELF  PAPER. 

Per  gross 

Narrow,    assorted   '.olors  12 

Lace  paper,  per  box  35 

-TUBS. 

White  Cedar — No  .0,  13.00;  No 
1,  10.60;  No.  2,  9.00;  No.  3,  8.00. 
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Fiber— No.  0,  $19.00;'  No.  1. 
$15.75;  No.  2,  $13.75;  No.  3. 
$12.25. 

Galvanized — No.  0,  $5.85;  No.  1 
$6.95;  No.  2,  $7.96;  No.  3,  $8.85. 

WASHBOARDS. 

Per  doz 

California,  regular  size   2.25 

Little  Lady,   glass   2.00 

Little  Lady,   zinc   1.20 

Wonder,  double    3.90 

North  Coast    4.75 

Crystal  Glass    4.76 

Washing  Machines 

Waverly    6.75 

Matchless    B.S5 

Western    4.25 

Majestic,  family  size,  each.... 6. 00 
Snowball,  family  size,  each..  7.00 
Leader,  family  size,  each....7f*0 
Shelby,  family  size,  each....  7.73 


WICKTNG. 

Grs 

Lamp,  0  or  E,   %-lnch  $0.30 

Lamp,  1  or  A,  %-inch  40 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1%-inch  86 

No.  1,  Rochester    1.50 

No.  2,  Rochester   2.25 

No.   3,   Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-inch    1.50 

Stoves,  3%-inch    1.90 

Stoves,   4-lnch   2.00 

Stoves,   4%-lnch    2.00 

WRINGERS. 

Wood  Frame. 

Two  top  screws;  iron  tub  clamps 
Per  doz 

Royal,    10x1%    Inches  37  60 

Challenge,        '*   21.00 

King  Special      "   22.50 

Empire         "   30.00 

Century,    10   inches  28.50 

11  Inches   31.50 

12  inches   35.00 

Iron  Frame. 

Superior.   10  Inches  2.9.50 

"      .  11  inches  33.00 

"        12  inches   37.00 

Crescent   27.00 

Ball  Bearing. 

Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers,    17-in.  (flour 

barrel  size),   per  doz   3.75 

Barrel   Covers,    21-in.  (sugar 

barrel  size),   per  doz   4.50 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  Spades,  doz  40 

Dishes,  oval,  %-tb.,  per  M.  .  2.40 
Dishes,  oval.  1-tb.,  per  M.  .  2.50 
Dishes,  oval,  2-tbs.,  per  M.  .  3.00 
Dishes,  wire  end,  %-lb.,  per  M  2.4-0 
Dishes,  wire  end,  l-lb.,  per  M  2.50 
Dishes,  wire  end,  2-lbs.,  per  M  3.00 

Egg    Beaters,    Dover   1.00 

Measures,  fiber,  4  pieces   1.50 

(Set  pt.,  qt.,  %  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.50 
Lantern  globes,  in  bbls .  . .  .  70  @ 95 
Mouse    traps,    1    to    5  holes, 

doz   45@60 

Mouse  traps, "Sure  Catch,"  dz  .35 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Nest  Eggs,   per  doz  20 

Oil  cans,  glass,  wire  cover, 

1  gal.  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  iron..  2.15 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling  Pins,  per  doz.  .  .  .  1. 50  fo  1.60 

Spoons,  wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft.,  15-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .26 
Tacks,  Common,  2  oz.,  doz..  .11 
Tapers,  gas.  30  17-in,  i  tgs.dz  05 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  2.00 

Spilioons.  fiber.  13-inch   7.20 

Spitloons.  fiber,  12-inch   5.50 

Spilioons.    fiber.    9-inch   4.25 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens.  12-inch,  doz  2.45 
Window  Screens.  lS-lnch,  doz  2.90 
Window  Screens,  24-inch,  doz  H.2S 


RETAIL    GROCERS  ADVOCATE 
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Department  25. 

STATIONERY. 

Corrected  by  the 
bchwabucher-Frey   Stationery  Co. 

42-44  Sutter  St.,  San  Francisco. 
Blank  Books. 

Counter,  72  leaf,  per  grs   6.00 

Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each.  .  .30 
Cap,  canvas,  500  pp.,  each.  .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .76 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Lin.  Leather  Bnd,  600  pp  3.20 

Tanglewood.  Ream 

Ctmmerclal    Note,     5  Tb  60 

Commercial   Note,    6It>  72 

Letter,  10-Ib  ex   1.20 

Cap.    12-Tb    ex   1.44 

Envelopes. 

Per  M 

XX,  5-in    1.00@1.50 

XX,  6-in   1.10@1.60 

XXX.  10-in   2.80 

XX,4-in, Baronial  cream 

or  white    1.40@1.80 

XX,5-in., Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr. .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  Blk,  %  pt.dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk,  qt   6.00 

Lead  Pencil*. 

Gross 

Cedar,    rubber   tip   1.25 

Ked  plshd.  mtl  rbbr  tlp.I.X.L  1.65 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tip.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,   3,  4.   "Office"  Hex   4,60 

Carpenters,  3  dz  to  bx,  pr  bx  1.00 
Steel  Pens. 

Gross 

Railroad.  1  gross  in  Vox..?0.40 
Stub,  ex  fine,  sml,  mdn  Irg  .40 

Falcon   40 

Rank   40 

School,  fine   40 

Spencerian  Nos.  1,  2  or  3  85 

I.-,'1U  ...  No.  404   50 

pllott's.  No.  303  90 

Pacific  Mail,  clnkle  plate....  1.00 
Tuxedo    1  00 

Department  26. 

TOBACCO. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 

Smoking  Tobacco. 

'5-Th  Cartons,  25  and  30-Ib  Cases) 

Seal  of  N.  C.  1%  oz  foil   68 

31        "    61% 

8  "    58% 

16  "    56% 

1%      oz      cloth  68 
•5«al  of  N.  C.  31  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    68  Vi 

Old   Ens.  Curve  Cut,  1%  oz 

curved  tins    75% 

Old   Eng.   Curve  Cut,    31  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  S  oz....  71 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes, 1  % -oz  tins  751 
Monte  Cristo  Slabs,  3J-oz  tins-  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins.    2%    lb   cartons   70 

Three  Feathers,   1%   oz,  1% 

lb    cartons,    net   58% 

Pedro,    2%-oz    foil   51% 

«     "       2%-oz   pouch    51% 

"        2%-oz  assorted    ....  51 
16    oz    decorated  tin 

canisters    41% 

Dixie  Queen,   1%-oz  foil....  41% 

"       8-oz  tins    41% 

1%-oz    64 

canisters,    6    lb    cartons,  30 

lb   In  cases   42 

Duke's  Mixture,  j.%  oz  sacks  40 

Arlington,  1%  oz  foil   63% 

Duke's  Cameo,  1%-oz   41% 

Duke's  Cameo,  2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1  %  Oz 

and  31  oz  foil  .   39 

Fashion,   1%    OS    38% 

"        is  on  canisters.  . .  .  42% 
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Fashion    Pail    42% 

Bull   Durham,   1  oz   62 

1%    oz   62 

3J. oz   59 

8  oz    67 

16   oz  53  . 

:orn  Cake,  gran,   1-lb  bags, 

25-Ib  cases,  per  lb   24 

Echo  Plug  Cut,  1%  oz(16-oz, 

491    47% 

Ked  Bell,  1  %  oz  ,   40% 

•      16-oz  pails  41% 

Cornell   Mixture.    31-oz   tin..  83% 
(riental  Mixture,  31  oz  tin.  .  93 
Honey  Dip  Twist,  10  to  lb..  43% 
Srizzly,   1C  oz.   24-lb  cases..  54% 
i^ive    Bros.    Pipe  Smoking, 
lung  cut. paper  pkgs.  31  oz, 
5  lb  cartons*  30,  50  &  100 

lb  cases    38 

Pride  of  Virginia,  1%-oz,  31- 
oz    and    S-oz    tins,  2%-Tb 
boxes.  10  &  25-lb  cases...  75 
Joldfn  Cupid.  1%  oz  foil,  25, 

50   &   100-Ib    cases   60% 

-Jure  Shot,    2s   33 

Union  Leader,  1%-oz  foil....  41% 
3-oz  pouch  ....  41 
S     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5-lb  car- 
tons, case  of  25  tbs,  net..  37% 

Fine  Cut  Chewing. 

Hiawatha.  2  oz,  b'ght  or  d'k, 
1-Ib  cart,  10-Ib  cs,  per  lb  59 

Hiawatha,  5-tb  cs,  1-Ib  carts  59 

Hiawatha,  in  oz,  b'gt  or  d'k. 
5-lb   pails,    lb   59 

Hiawatha,  b'gt  or  dark,  10- 
Ib  pails,  per  tb   56 

Sweet  Cuba,  b'ght  or  d'k,  1- 
1b   tins,   5-lb   pails   44 

Rose  Leaf,  10  to  lb,  bright  or 
dark,  1-Ib  cart.  5-tb  drums  67 

Tiger,  1%  parafflne  bags,  5- 
Tb    moisten?rs    41 

Cheroots  and  All  Tobacco  C-gar- 
ettes. 


Old  Vir.  Cheroots.  5  in  bundle. 12. 25 
$12  in  1  M  lots. 
)ld  Vir.Cheroots,5  in  bundle. 13. 95 

Bet.   the  Acts  Little  Cigars, 

10s    tin    8.25 

Bengal  little  cigars,  10s,  (10 
per   cent   in   free   goods)..  7.30 

Royal  Bengal,  10  in  pkg.  100 
in    carton  11.50 

Van  Bibber  Little  Cig.,  bun- 
dles of  10.  boxes  of  100.... 16. 20 

Sub  Rosa  cigarros.  10s.  car- 
tons of  500,  per  M   4  00 

Stogies,  Etc.. 

Less  2%  for  cash. 

■Star  Pittsburgh  stogies  l-10s, 

5    for   10c  15.00 

Florndnra  little  cigars,  l-10s, 

3    for    5c  12.25 

Red  Top  Stogies,  l-10s,  3  for 

5c  :i2.50 

Red  Label  Stogies(  Jenkinson)11.65 

Cigarette  Papers 

Vanity  Fair.  50  pkg  in  box  .97% 
Wheat  Stra  w.50  pkg  in  bx.netl.30 
Wheat  Straw.  100  pkg  in  bx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.  40  pkg  in  box.  .  .90 

Red  Seal.  50  in  box  25 

7,ig-Zag.  100  in  box  2.50 

Riz    la    croix  Z.25 

Plug  Tobacco. 
(Subject    to   discount  2%) 
Battle  Ax,  16  oz.  5  cuts,  12  and 

.24    tb   bts,   net   39 

Big  Gun.   16  oz.   3x12  smooth. 

bright.  6  sp.  16  tb  butts....  44 
Boot  Jack.  3x12.  R  &  R,  51  oz. 

8  sp.   1.   4   8  and  12-tb  and 

2-Ib  fancy  wooden  bxs.  net.  87 
Bullion.   1x6.  D  T  Nines,  6  to 

lb,    20-tb    cad's   50 

Climax.  2x12.  R  &  R.  16  oz.  6 

sp,   6,  12  &  30   lbs  (7  oz  7. 

10%.  &  21    lbs  48)   45 

Climax.  3x12.  thin.  7  oz.  7  and 

14    tb    48 

Cross  Bow.   3x12,   14  oz,   4  sp, 

14   tb   butts   38 

Drtimmond's  Natural   Leaf.  51 

oz.   5.   S  and   12-tb   butts   63 

Gold  Rope.   7   to  lb,   3.  6  and 

12-tb   boxes    66 

Gold  Rope.  14  to  tb,   *  and  3- 
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tb  boxes    68 

Horse  Shoe,  16  oz,  Smooth,  6 
sp.  8,  12  and  24-Tb  butts   13 

J.    T..   2x6.    7   oz,    R   &    R  and 

Smooth,  2  sp,  10%  and  21  lb 

butts   and    caddies   39 

J.    T..    3x12.    14   oz.   Smooth.  4 

sp.  10%  and  21-lb  butts....  39 
Newsboy.  P.   P.  br  or  bulk,  5s 

S,  16  &  24  lb   40 

Xobby  Spun  Roll,  7  to  lb.  3.  6 

and  12   lb   boxes   57 

Old  Honesty,  3x12.  Smth.  15  oz. 

6  sp.  7%,  15  and  30  lb   44 

Old  Peach  and  Honey.  6  to  tb. 

8  tb  boxes   43 

Piper   Heldsleck.    51   oz  plugs, 

2%xS  Pony  Panel.  3-10c  cuts, 

i',  7.  14  lb   69 

Red  Cross.  12  and  24-lb  butts, 

IS  oz,  3x12,  embrossed  4  sp.  33 
Saw  Log,  2x12.  R  &  R,  16  oz 

6    sp,    24    lb   46 

Saw  Log,   3x12,   R  &  R.  32  oz, 

12  sp.  32  &  48  Tb   46 

Sledge,  16  oz,  4  sp.  3,  6.  12  and 

24    31 

Something  Good,  foil  wrapped, 

R  &  R,   5%   to  lb.   9,   13  lb 

butts    45 

Spear  Head,  16  oz,  6  sp,  6,  18 

and  SO  (7  oz.  48)   45 

Standard  Navy,  3x12,  emboss- 
ed. 4  oz.  4  sp.  14  and  28  Tb  38 
6  for  10.  10%  oz.  24  lb  butts.  35 
Star,   16  oz,   12,   24  and  52  Tb 

butts    45 

TInsley's    Nat.    Leif,    3x12,  16 

oz.    S   &   12    lb   5'. 

Twist  Tobacco. 

Granger  Twist. hand  made  light 
pressed,  12»to  lb,  12-tb  half 
bushels  and  15-Ib  grained 
pails    45 

Red  Ribbon  Twist,  10  to  lb.  16 
Tb  %  bushels  and  8  lb  pecks  40 

Honey  dip  Twist,  11  to  tb. 
packed    5    Tb   44 

Smoking  Tobacco. 

Master  Workman  plug.  3x6,  10 

oz,    10    Tb    cad   45 

Finzer's   Mixed   Plug,     16  oz, 

3x12.  5  sp.  5  and  10  Tb  . .  .  32 
Ole   Varginy,    3    oz    plugs  2x4 

bright.    10%    lb    boxes   42 

Sickle   plug.    15   oz   3x12.    5  sp 

7%,   15  and  30   lb   butts   *i 

JOHN   BOLLMAN  &  CO. 
Cigarettes. 

Net  cash. 

Fragnrant  Vanity   Fair   3.90 

Duke's  Cameo   3. SO 

Sweet  Caporal   3.90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond  Straight  Cuts.  10s 

tin    and    paper   6.12 

Cairo.  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip   9.00 

Imperiales,  10s.  20s,  50s.  100s, 

with  or  without  mouthpes.  7.50 
Sultans,    10s.    20s.    60s,  100s. 

Mais  and   Rice  paper  with 

mouthpieces    9  *>F, 

Abdallah.  No.  3  gold  tip   7.75 

"       No.    2   9.00 

"       No.    1  13.00 

Princess  Lillian,  Cork  tips... 17. 65 

Turkish  Trophies    7.75 

Egyptian  Deities.  No.  1.  10s. 25.50 
No.  3.  10s. 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.  .18.15 
Mogul,   cork  tip  10.25 

High  Grade  Smoking  Tobacco. 
Imperial    Mixture,    2%-oz  tin  1.10 

Plum.  1%-oz  foil.  net.  64% 

Three   Kings  Mlxture.3!-oz 

tins    1.30 

Yale  Mixture.  1-oz  tin.  1% 

and  2%   Tb  cartons   1.35 

1%-oz  tin,  2% 

Tb  cartons    1.60 

Yale  Mixture.  31-oz  tin,  2% 

Tb  cartons    1.60 

Lone  Jack.  31-oz  bags,  net  1.17% 

Wills'  English  Smoking. 
Capstan,  mlld.med   or  strong. 

3}-oz,    per    lb   1.60 

Capstan,  mild,  med  or  strong. 

1%  oz.  per  lb   1.75 

Latakla,  31  oz.  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  31  oz,  per  lb   1.45 

"       8  o2,  per  lb   1.43 

"        16  os,  per  lb   ijn 

Lambert  *  Butler's  Log  Cab- 
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In,  31  oz,  per  R>   1  ) 

Smith's  Glasgow  Mixture.  31 

oz.,  per  Tb    1.70 

J.  B.  PACE  TOBACCO  OOKFAN1 

Scroll    Tag,    twist,    6    to  lb 

(other  sizes.   67)   66% 

"        light   pressed,  all 
styles   73  % 

Scroll  Tag.  cable  coll.  3  and 
4  oz   76 

Corduroy  Spun  Roll.  6-Ib  bxs  56% 

Mastiff  Plug  Cut,  1%  oz  pchs 
or  tin  foil  pkgs   68 

Mastiff  Plug  Cut.  31  oz  pchs 
or  tin  foil  pkgs   63 

Mastiff  Plug  Cut.16  oz  decor- 
ated tin    62% 

Boston  Smoke,  12s  (24s.  48).  49 

SURBRLG  CO. 

Grain,  1%  oz  patent  can....  70 
Golden   Sceptre,     1-oz.  1-Tb 

cart,  per  lb   1.20 

Golden  Sceptre,  1%-oz,  2%-Tb 

cart,  per  Tb   1.20 

Golden  Sceptre,  31-oz,  2%-Tb 

cart,  per  Tb   1  •• 

Golden  Sceptre,8-oz,5-Tb  cart. 

per  lb    1  00 

Gelden  Sceptre,   16-oz,  6-Tb 

cart,  per  Tb  06 

Arcadia,  31  oz,  2% -lb  ctB  (1 

1-lb  cts  1.60)   1.60 

1%-oz,   2%-Tb   carts  1  60 
"       8  oz.  decorated  tin.   1  56 
"        16  oz,  decorated  tin.  1.60 
Crescent  Club  Mixture,  31  o«  »* 

Cigarettes. 
Mllo    Cork    Tips   18.60 

"    Plain    "   18.00 

"    Ladies'  mouthpieces,  20s 

oval    box   0  00 

Egyptian   Arabs   No.    3  Cork 

Tips    7.40 

King  William.  Egyptian.  netl8  00 
Turkish  Delight,  sanitary  tip  7  00 

JNO.  J.  BAGI.F.Y  &  CO. 

Net  cash. 

Gold  Shore.  2%-oz   46% 

Lime  Kiln  cut  plug.  2  oz....  69% 

31  oz  59% 

"  "      8   oz   tins.  «S% 

16  oz  tins  64% 

Sun  cured  2%  oz  foil   4* 

"  2  %   oz  pouch ....  61 

WL5YMAN  BROS. 
Less  2%. 
Cut  and  Dry.  31  oz  papers.  .  32% 

H.  BOHLS  &  CO. 
Fancy  Mixtures. 

White  Navy  Mixture.   1%  oz 

foil   66 

White  Navy,   31-os  foil,  6-Tb 

cartons   63 

White  Navy.   16-oz  foil  SO 

London  Dock,  31-oz  foil,  5-tb 

cartons   80 

Golden  Gate.   3}-oz  tin.  6-Tb 

cartons   86 

Bright  Virginia  Pickings.  31- 
oz  tin,  5-Tb  cartons  80 

Gold  Bar.  31-oz  tin. 5-tb  cart.  .*0 
Great  Blend.  16-oz  box.  mild, 

medium    and    special   1.16 

Great  Blend,  8-oz  box,  mild, 

medium  and  special   1.20 

Great  Blend.  3}-oz  box.  mild. 

medium  and  special   1.26 

Cut  Plug. 

Seal  Rock.  1%-oz  tins.  2%-Tb 

cartons    25-Tb   74 

Seal   Rock.  3}-oz  tins.  2%-Tb 

cartons    25-tb   74 

Seal  Rock.  8-oz  tins  74 

Peanut,  1%-oz  foil.  5-tb  cart  .38 

Old  Chief.  8-oz  and  16-oz  46 

Seven    Up.    16-oz    pall,  briar 

pipe  with  each  tin  64 

Seven  Up.  16-oz  pall,  without 

briar   pipe   46 

Seven  Up.  2%-oz  foil. 5-Tb  cart  .41 
i  Seven  Up,   2%-oi  pouch.  5-Tb 

cartons   40 

Long  Cot. 

case,  per  do*    1.80 

R.  A.  PATTERSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest  Labrr.  pch  and  tins. 

2%-o*   60 

Lucky  Strike.  1  %  os  tins  76 

"  31    oz   tins  76 

Patterson's  Seal.  1%  o*  foil.  .37 
I)  ot  pch.  .  .81 
"  It  o«  tin.  . .  .11 
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SNUFF. 

America     Snuff  Co.   . .  . 

French,  Rappee,  1%   oz  bot- 
tles,   per   3    doz   2.90 

French,    Rappee,    3J    oz  bot- 
tles, per  doz   1.80 

French,    Rappee,   16   oz  jars, 
per    tb  66 

Maccaboy,   16-oz  jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-lb  bxs  .157 

Scotch   Lilienthal's,    in   blad- . 
ders,  per  lb  CO 

Scotch  Lilienthal's,   In  weas- 
ands,  per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 
lb   60 

Horse  Shoe,  2%  oz  fibre  cam  .61 

Horse  Shoe,  8  and  16  oz  cans  .4* 

Horse  Shoe,   1  oz  and  16  oz 
cans   56 

Weyman  Bros. 

Copenhagen,  16-oz  stone  Jw«  .6' 

•>/  2  doz.  per  gross   6'' 

i-oe  tin.  .*irt» 
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Department  23. 

This  Dept.  Is  corrected  by 
L'illraann  &  Bendel;  Pac.  Vinegar  & 
Pickle  Works. 

CATSUPS. 

llnider's,  qts.  doz   3.76 

pts  "    J. 40 

1%   pts,  "    1.40 

Griffon's. 

% -pints,   per  doz  

Pints,  per  doz  

Quarts,  per  doz  

Miscellaneous. 
Campbell's,  %  pts,  doz.  .  . 

Heinz,  10-0z    

12-oz   

17-oz   

Blue  Label, 
Blue  Label, 
Blue  Label. 
Golden  Star, 


12% 
1.86 
3.26 


'at 


26  %-pts.  to 
26  pts  to  cu.  . .  •»* 
12  qts  to  cs.  . .  ».»• 
gal  jugs,  doz..  .aoB« 

"        "       qt.,    doz   3  66 

"        "       pts.,    doz   2  35 

"        "        %   pts.,  doz.  .  .  1.40 
Long's  Fruit  Catsup. 

Pts,  H  t  o  cs,  cus  4.75 

%-Pts,   48  to  c«.  "    6.75 

"      2,  6  and  '      •  tb  1.60 


SAUCM. 

tlolbrook's,    %    pts   2.40 

Lea  &  Perrin's,  small   2.76 

Lea  &  Perrin's,  medium   6.00 

Lea  &  Perrin's,  large   8.26 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

fobasco,   New  Iberia   3.60 

Bengal  Worcester,  %  pt  86 

bengal  Worcester,  pt   1.25 

Pepper,  sprlnl-le  top,   %  pt..  2.00 

nDerior  Pepper,  small  90 

Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

%  bottles,  per  doz    1.80 

Same,  4  dz  No.  1  bottles. pr  dz  3.00 

FRENCH  MUSTARD. 

(In  bulk.) 

Cal. 
Home  Stan- 
Brand  dard 


Bbl,  per  gal  

l/2    bbl,  per  gal  37 

Vi  bbl,  per  gal  . 

10-Gal  Keg  

5-Gal.  Keg  

2-Gal.  Pail  .... 
1-Gal.  Pail   


35 

.30 

37 

.32 

40 

.34 

42 

.36 

45 

.38 

60 

.43 

60 

.53 

68 

MUSTARD. 
In   Glass,  Cal.   Home  Brand. 
8  oz,  2  dz  to  case,  per  doz.  .96 
14-oz,  2  doz  to  case,  per  doz  1.75 
Standard. 

6-oz,  small  bbl  

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,   50-  gal  $13  00 

%-bbl.,    32    gal   9.00 

%-bbl.,    15    gal   5.00 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   1.40 

Maconochie   Bros.,   Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  doz. 
Case  of  4  doz  No.  %  lever 

top  glass  jars   2.25 

Mixed. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

Panyan. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  %  lever 
top  glass  jars.   2.25 


Department  28. 
I'M  KLKS.  VINEGAK.     KELISHES,  E1C. 

Ihli    l^purlnitHil  ib  rorrwlvd  each  week  by  the  Paclfk.  Vinegar  i 


Pickle  Works. 
TICKLES   IN  BULK 

California  Home  Brand 

Sour 


Sweet 


30.00|20.00 


Midgets   

Special  Small  Gherkins  

Bbl.  9000,  y2  bbl.  6000,  Vi  bbl.  3ooo. ..  27.00 
Special  Small  Mixed   

Same    count  •••  27.00 

Gherkins   

Bbl.  6000,  y2  bbl.  4ooo,  %  bbl.  2ooo. . 
Mixed   

Same  size  I 

Special  Small  Medium  Pickles  j 

Bbl.  4500,  Vz  bbl.  3ooo,  %  bbl.  15oo  [21.00 

Special  Small  Medium  Mixed  | 

Same  count  |21.00 

Small  Medium  Pickles  I 

Bbl.  2400,  y2  bbl.  I600.  M  bbl.  800  [16.50 

Small   Medium   Mixed  I 

Same  count  |16.50 

Bbl.  3000,  %  bbl.  2ooo,  %  bbl.  looo  ...|19.50 
Chow  Chow   I 


18.00 


10.50 
9.50 
18.00|  9.50 


14.00|  7.50 

14.00|  7.50 
I 

11.001  6.00 
I 

11.001  6.00 

13.00|  7.00 

15.001  8.00 


a 

or 

cr 

w 

a- 

cr 

0 

CO 

n 

£ 

re 

EL 

00 

|42.00 

28.00 

14.50 

1 

|34.50 

23.00 

12.00 

134.50 

23.00 

12.00 

131.50 

21.00 

11.00 

|31.50 

21.00 

11.00 

|28.50 

19.00 

10.00 

|28.50 

19.00 

10.00 

1  1 
1  1 
|25.50117. 00 
1  1 

9.00 

Package]    Bbl    |    Bbl    |  %  bbl  1  %  bbl  1  %  bbl  |  %  bbl 
Count|    1800     I    1600     |     1200  |     600     |     1000  |  600 


DILLS  1     15.00  I     14.00  |     10.00  |     5.50|     9.50     |  5.25 

Jumho"DUfg. — bbl..  1300,  -%"bbls.  900,  %  bbls.  500. 

California  Home  Brand. 
Sour  and  '""eel,   (Plain  or  Mixed),  German  Dill.  Chow  Chow  am? 

Oionns 


Barrels,  50  gals  

%  Barrels,  32  gals.  . 
%  Barrels,  16  gals.  . . 

Kegs,  10  gals   

Kegs,  5  gals  

Pails,  5  gals  

Pails,  2  gals  

Pails,  1  gal  


Sweet 

■a  c 

Nol 

No2 

No3 

Gher- 

Sm 

I  Mdn 

Lrg 

Dills 

kins 

a-  C 

.36 

.33 

.28  | 

.28 

.60  | 

.46 

jl.OO 

"  .70 

.38 

.35  I 

.30  1 

.30 

.62  | 

48 

11.02 

.73 

.40 

.37  I 

.32 

.32 

.64  1 

.50 

|1.04 

.75 

.42 

.39 

.34  [ 

.34 

.66  1 

.52 

|1.06 

.77 

.44 

.41 

.36  | 

.36 

.68  j 

.54 

jl.OS 

.79 

.44 

.41 

.36  1 

.36 

.68  | 

.54 

|1.08 

.79 

.56 

.60 

.45  j 

.45 

.77  | 

.63 

|1.15 

.88 

.65 

.60 

.55  | 

.55 

.87  j 

.73 

11.25 

.98 

"CENTAUR  BRAND" 
Sour  (Plain  or  Mixed.) 


Per 
Gal 

1  Nol 
sml 

No  2 
Mdn 

No3 
lrg 
slct 

.33 

.30 

.25 

.35 

.32 

.27 

.37 

.34 

.29 

.39 

.36 

.31 

.41 

.38 

.41 

.38 

1 

.52 

.47 

Full  Measure, 
Full  Measure, 
Fell  Measure, 


KEG  PICKLES. 

Per 
Pkg. 

5  gal.  kegs,  No.  3  Pickles  $1.10 

5  gal  pails    1.25 

2%  gal.  kegs   0.75 


1.75 

2.30     |  4.50 

1.75 

2.30     |  4.50 

1.75 

'2.30     |  4.50 

1.75 

3.25  | 

1.75 

2.75     |  5.00 

1.75 

2.75     j  5.00 

1.75 

2.75     I  5.00 

PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 


I  10  oz.  I  Pt. 


Qt. 


CENTAUR  BRAND 
American  Style — Square  Bottom;  English  Style,  Round  Bottom. 


I  Pts.  I  Qts 

Gherkins  77\  1.20  \  1.75 

Mixed  Pickles  

Chow  Chow  

Picalilli   

Mexican  Hot  

Cal.  Onions  


Pt.  I 
1.75 
1.75 
1.75 
1.75 
1.75 
1.75 


Qt. 
3.00 
3.00 
3.00 
3.00 
3.00 
3.00 


Brand. 


Cal.  Home 

Sunrise   

Sunset   (no  bottles). 


TOMATO  CATSUP 


In  Glass,  per  doz    ||Jugs,per  Jug||l  Gal.  Tins 
|%  Pt.  I    Pt.  I    Qt.  |[1  Gal.[2  Gal.||Scr.  tpjFt.tp 
1*2.25  I  3.50  I f  1  •  0 0~\~T. 9 0~|1     780  j  T5 

.|  I  II     .85  I  1.60  II     .65  I  .60 

I  I  II     .60  I  1.20  II     .50  I  .45 


.|  1.35 


Tomato   CatHiip — In  Bulk. 


Bbl.      Vz  Bbl.       14  Bbl.      10  Gal.     5  Gal. 


50  Gal.  : 

12  Gal.  1( 

Gal. 

Keg 

Keg 

Cal  Home 

Brand  |      .50  | 

.55  | 

60  | 

.63 

.65 

 I-.  -40  | 

.45  | 

50  | 

.53 

.55 

 1      .35  ! 

.40  | 

45  j 

.48 

.50 

TABLE  SAUCE 

In  Glass. 

In 

Jugs 

Gal 

In 

Jugs 

Gal. 

Pts. 


Pts.  I     Qts.     I  1  Gal.  I  2  Gal.|Tins. 


Cal.    Home   Brand..  | 

Worcestershire   | 

Chestershire   | 

•One  case  of  C.  H. 


1.75     I  2.75 

1.00     I  2.00 

.75     I  1.50 

B.  pint  catsup 


3.75    I  1.25 
3.00     j  1.00 
2.25     I  .60 
with  every  59s 


I  2.25 
I  2.00 
I  1.20 
lot. 


.85 
.55 


Table  Sauce  in  Bulk. 

HEbls.  I  %  bbls|  i^bbQlO  Gal.|5  Gal. 


|50  Gal. |23  Gal. |16  Gall    Keg   |  Keg 


Worcester  Sauce.  . 
Chestershire  Sauce 


.80 
.55 


.82 
.57 


.84 
.59 


.86  I 
.61  I 


.88 
.63 


VINEGAK 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 

I  40  Gr.  1  50  Gr.  |  60  Gr.  |  70  Gr.  I  80  Gr.  |  90  Gr. 

 Tl    .14     I    .16     I   Tl7     i    .18     j    T20     I  T22- 

 I    .16     I     .18     I     .19     I    .20     I     .22     I  .24 

 I     .18     I     .20     I     .21     I     .22     j    .24     |  .26 


Barrels 
%  Barrels 
V4  Barrels 


HIGH   GRADE  VINEGARS 

Barrels  y2  Bbls 

California  Home  Brand  White  Wine  Vinegar  30  .35 

Cal.    Home   Brand    Apple   Juice   Vinegar  25  .30' 

California  Home  Brand  Pure  Pickling  Vinegar  25  .30' 

RELISHES    AND  CONDIMENTS. 
Miscelln  neons. 
California  Home  ttrnnd. 

I  9  oz. 


4_Pt 
1  6  5 
1.65 


Tnmqto   Chutnev   I  1.75 

Chili   Sauce   I  1.75 

California  Home  Brand 

Snnie.  in  Bulk.  Per  Gnllon. 

I    8  oz.    (Olympics!    14  oz.  I 

 I      .95     I      175      I  2.00 

 1      .95     I      1.75      I     2  00 

 1      .95     I      1.75      I  2.00 


I  Pt 

1  ;."ko 
I  2.50 


Sweet  Relish   

F,ast  Tndia  Relish 
Rerf  Hot   


Pts. 

I  2.71; 

I  2  75 
I    2. 75- 
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CASH  BASIS  APPROACHING  IN  THE 
GROCERY  TRADE. 

Contraction  of  Credits  Now  Under  Con- 
sideration. 


Jobbers  Establishing  More  Conserva- 
tive Methods— J.  K.  Arinsby  Be- 
lieves Conditions  Are  Sound 
and  Expects  No  Curtail- 
ment of  Consumption. 


New  York,  Nov.  2. — J.  K.  Armsby, 
president  of  the  J.  K.  Armsby  Com- 
pany, who  has  been  spending  a  couple 
of  weeks  at  the  New  York  office  of  his 
house,  has  gone  back  to  Chicago.  Be- 
fore leaving  Mr.  Armsby  discussed 
conditions  in  the  canned  goods  and 
dried  fruits  trades  as  affected  by  the 
recent  financial,  disturbances,  and  was 
disposed  to  take  an  optimistic  view  of 
the  situation,  though  admitting  that  a 
recession  of  prices  from  their  present 
high  level  would  be  a  natural  result 
of  the  unsettling  influences,  due  to  the 
stringency  of  the  money  market. 

"The  people  have  not  stopped  eat- 
ing," he  said,  "and  they  are  not  going 
to  because  there  has  been  a  run  on 
some  of  the  banks  and  because  the 
inevitable  has  overtaken  a  certain  set 
of  financiers  who  had  organized  simply 
for  the  purpose  of  looting.  There  has 
been  a  gradually  squeezing  the  water 
out  of  a  good  many  things.  If  it  hadn't 
come  now,  when  it  could  be  taken 
care  of,  the  flood  would  have  drowned 
everything.  Now  the  situation  is  in 
the  hands  of  men  of  ability  and  integ- 
rity, who  will  be  able  to  handle  it  with 
intelligence  and  discretion,  and  the 
fact  that  such  men  are  at  the  helm  will 
restore  confidence  throughout  the 
country. 


"I  think  that  the  conservatism  which 
is  bound  to  be  the  outcome  of  the 
present  shake-up,  will  result  in  a  re- 
duction of  the  cost  of  living  and  that 
wil  lbe  one  of  its  best  results.  But 
so  far  as  the  immediate  effect  upon 
the  volume  of  business  in  food  .pro- 
ducts goes  I  am  unable  to  see  none 
in  the  reports  I  have  received  from 
leading  jobbers  of  this  city  and  fifty 
of  the  more  important  distributing  cen- 
ters in  the  country.  All  of  these  re- 
ports agree  in  saying  that  the  jobbing 
grocery  trade  have  never  done  so  large 
a  business  as  this  year.  And  there  has 
been  no  falling  off  in  volume  of  trade 
anywhere  since  the  financial  disturb- 
ances began.  There  has  been  no  change 
in  the  collection  situation — collections 
are  uniformly  reported  to  be  norma  i. 
From  all  parts  of  the  country  crops 
are  reported  to  be  good.  The  country 
banks  are  exceptionally  strong  and  en- 
tirely independent  of  New  York. 
Money  has  been  pouring  in  to  them. 
They  are  buying  commercial  paper  di- 
rect instead  of  having  New  York  do 
the  leaning  for  them. 

"It  would  be  idle  to  say  that  the 
clouds  that  have  been  obscuring  the 
financial  sky  have  not  had  an  influence 
in  determining  the  policy  of  the  hand- 
lers of  food  products,  notwithstanding 
the  period  of  unprecedented  prosper- 
ity through  which  they  have  passed, 
and  which  continues  even  to  the  pres- 
ent time.  It  is  natural  that  in  such 
times  as  these  that  a  close  watch 
should  be  kept  upon  stocks  and  an 
effort  made  to  keep  them  within  rea- 
sonable limits  based  upon  actual  le- 
quirements  of  business.  From  the  let- 
ters I  have  received  from  the  large- 
jobbing  markets  I  am  inclined  to  be- 
lieve that  jobbers'  inventories  on  Janu- 


ary 1  will  not  show  as  much  stock 
on  hand  by  a  quarter  to  a  third  of  the 
quantity  carried  at  the  beginning  of 
the  year.  Hut  this  will  not  be  due 
alone  to  the  spirit  of  conservatism  that 
has  been  created  by  recent  develop- 
ments in  the  financial  world.  There 
is  a  shortage  in  the  food  supplies 
throughout  the  United  States.  There 
is  at  present  no  stock  of  canned  goods 
in  canners'  hands,  except  some  toma- 
toes, and  I  think  you  are  going  to  see 
a  much  better  market  for  that  com- 
modity before  the  new  year  is  very  old. 

"One  of  the  immediate  effects  of  the 
conservative  policy  that  has  been 
brought  into  being  by  recent  events 
will  be  a  contraction  of  credits.  The 
average  time  between  the  date  of  ship- 
ment of  goods  and  the  day  when  the 
jobber  counted  upon  getting  his  money 
from  the  retailer  has  heretofore  been 
ninety  days.  I  think  we  are  going  to 
see  that  time  cut  to  thirty  days.  The 
retailers  and  the  country  stores  will 
also  contract  their  credits  and  this 
will  mean  bringing  business  practi- 
cally to  a  cash  basis,  which  will  be  an 
excellent  thing  for  all  concerned.  Long 
credits  encourage  speculation  and  in- 
duce people  to  buy  more  than  they 
need.  With  business  on  ?  cash  basis 
the  buyer  is  compelled  to  be  careful 
in  his  ventures  and  overtrading  is  pre- 
vented. 

"All  this  does  not  affect  consump- 
tion. That  will  go  on  at  a  healthy 
rate  so  long  as  the  purchasing  capac- 
ity of  the  people  is  not  impared  and 
there  is  no  sign  of  that  as  yet.  Labor 
is  not  seeking  employment,  wages  are 
at  a  high  level.  Crops  have  been  good 
and  the  farmer  has  plenty  of  money. 
As  long  as  these  conditions  prevail 
there  is  no  incentive  to  economy  in  the 
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matter  of  table  supplies.  As  I  said  in 
the  beginning,  people  have  not  stopped 
eating  and  they  will  not  no  matter 
how  hard  the  times.  It  will  be  neces- 
sary for  the  jobbers,  however,  to  con- 
firm purchases  from  first  hands  from 
now  on  to  actual  necessities  as  devel- 
oped from  day  to  day.  There  will  be 
no  anticipating  buying  of  any  kind, 
but  I  believe  food  products  of  all  sorts, 
whether  in  first  or  second  hands,  will 
be  more  nearly  cleaned  up  by  January 
1  than  at  any  time  in  ten  years  past." 


MAINTAINING  THEIR  PRICES. 


The  D.  Gliiradelli  Co.  Shows  Sincerity 
of  Intention  hy  Activity. 

SHOULD  BE  REWARDED. 


When  the  D.  Ghiradelli  Co.  made  the 
announcement  some  months  ago  that 
they  considered  their  customers,  the 
retail  grocers,  entitled  to  protection 
from  the  antics  of  unscrupulous  cut- 
ters, some  of  that  gentry  were  inclined 
to  defy  Ghiradelli. 

They  have  since  learned  the  error 
of  their  way. 

Every  time  the  Ghiradelli  Co.  has 
detected  any  such  practices  they  have 
descended  upon  the  offending  parties 
and  insisted  that  the  price  cuttinng 
cease.  This  has,  in  some  cases,  re- 
sulted in  the  offenders  throwing  out 
Ghiradelli's  goods  and  substituting 
other  brands  whose  manufacturers 
consider  that  the  retail  grocer  is  mere- 
ly a  necessary  evil  and  a  package 
wrapper. 

The  Ghiradelli  Co.  is  entitled  to  and 
has  earned,  in  most  instances,  the 
hearty  support  of  every  thinking  gro- 
cer in  the  State.    It  is  to  be  hoped 


that  the  efforts  this  manufacturer  is 
making  to  help  the  retailer  earn  a  de- 
cent living,  will  receive  the  reciprocal 
trade  of  the  grocers  benefited. 

The  prices  now  maintained  and  de- 
fended by  the  D.  Ghiradelli  Co.,  are: 
Ghiradelli's  Ground  Chocolate,l-lb 

Tins  $0.35 

Ghiradelli's  Ground  Chocolate,3-Ib 

Tins   90 

Eagle  Chocolate,  1-lb.  pkg  30 

Ghiradelli's  Cocoa,  %-lb.  Tins..  .25 

 «  

NEARLY  COMPLETED. 

New  Home  of  Kellogg's  Toasted  Corn 
Flakes  Up  to  the  Roof. 

The  largest  cereal  factory  in  the 
world  is  fast  nearing  completion.  We 
are  now  up  to  the  roof.  Not  a  mo- 
ment's time  is  being  lost.  No  expense 
is  being  spared  for  labor  or  material. 
Everything  is  being  rushed,  but  noth- 
ing is  being  slighted. 

In  a  very  short  time  the  new  and 
improved  machinery  will  be  installed. 


Modern  conveniences  and  more  and 
better  facilities  will  take  the  plac3  of 
the  old.  Then  it  won't  be  long  before 
the  fires  are  kindled  and  this  most 
delightful  of  all  breakfast  foods  will 
be  turned  out  more  rapidly,  in  greater 
quantities,  and  if  such  a  thing  is  pos- 
sible, even  more  delicious  than  ever. 

In  the  meantime,  we  are  doing  all 
possible  to  keep  up  the  supply,  but  the 
demand  is  increasing  and  many  have 
been  compelled  to  go  hungry  for  the 
genuine  Toasted  Corn  Flakes.  But 
you  have  been  patient  during  the  past 
months.  Please  continue  just  a  little 
longer.  Explain  the  situation  to  your 
customers  and  stand  by  the  Genuine, 
Kellogg's  Toasted  Cora  Flakes.  It  is 
going  to  continue  to  be  the  best  sell- 
ing breakfast  food,  uecause  it  "Win? 
Ity  Favor  through  Its  Flavor.'  Toasc^ci 
Coin  Flake  Co.,  Battle  Creek,  Mien. 


The  first  railroad  ever  built  in  Low- 
er California  will  be  in  operation  in 
a  few  days  under  the  jurisdiction  of 
E.  E.  Calvin,  general  manager  of  the 
Southern  Pacific. 


J.  H.  Newbauer  &  Co. 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


BAY  CITY  MILLS 


GROCERS! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts., 


Patent^^  ^Roller 
FloOR 


f     €   EXTRA  FAMILY  > 

l  ife.  J.C.WESTPHA.L  &  SONS  ■ 


Oakland 


To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves 

We  are  advertising  them  in  many  of  the  Newspapers  and 
in  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 

Sunlit  Fruit  Company 

Telephone,  Berkeley  4333 

2438  4th  Street  Berkeley,  California 
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CALIFORNIA'S 
CHOICEST  PRODUCT 
TIPO  CHIANTI 
RED  OR  WHITE 
Produced  by  the 

ITALIAN-SWISS 
COLONY. 

ASTI,  SONOMA  COUNTY 

San  Francisco  Offices: 
Battery  and  Greenwich  Sts. 


New  York  Offices: 
NE  cor  West  11th  &  Washington  Sis. 


CALIFORNIA  PRODI  (  I  v 

According  to  the  estimates  of  rail- 
road freight  experts.  California,  this 
season,  will  send  out  6.000  tons  of 
walnuts,  90.000  hales  of  hops.  4.000 
carloads  of  beans,  3,000  carloads  of 
prunes,  4.000  carloads  of  raisins,  1,- 
500,000  cases  of  salmon.  7.000  carloads 
of  green  fruit  and  50,000.000  gallons 
wine.  With  the  high  prices  obtained 
for  all  products  the  season  Is  unprece- 
dented. The  output  of  the  wineries 
can  scarcely  have  Leen  exceeded  by 
.iny  country  in  the  world  and  inciud<  s 
much  old  stock  for  Eastern  add  Euro- 
pean trade.  Who  said  anything  lib  <ut 
hard  times? 


Mothers!   Mothers!!  Mothers!!! 


Mr<.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  YEAUS 
by  MJL.i-.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  th« 
CHILD.  SOFTENS  the  GUMS,  ALLAYS 
nil  PAIN;  CURES  WIND  COLIC,  and  Is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drug-grists  In  every  part  of  the 
world.  He  sure  and  ask  for  "Mrs.  Win- 
slow's SootliinT  Syrup."  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  St.,  S.  F,  (  a' 


Milk 


Made  by  the 


That's  AIL 

CONFORMS    TO    ALL    PURE   FOOD  LAWS 


PIONEER  CREAM 
MAKER 


Best  of  Them  AH 


Mr.  J.  B.  Meyenberg,  the  originator  of 
Evaporated  Cream,  and  who  has  made 
the  Perfecting  of  Evaporated  Creams 
his  life  work  for  the  past  25  years,  gives 
his  personal  supervision  to  the  product  of 

Alpine  Evaporated  Milk 


Evaporated  Milk 

California's 
Finest  Product 


THE  BEST  IS  THE  CHEAPEST. 

Alpine  Evaporated  Cream  Co, 

Office:  Hansford  Block,  ST.,  Cal.    factorvy:  Hollister,  Cal. 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  eor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

MAKING    r<)\\  1*1.11 

Schilling's. 

Schillings  Best,  Vi-ib.  cans  .i  ,lo 

Schillings  Best,  l/2-lh.  cans  25 

Sshillings  Best,  1-lb  .cans  45 

Rumford. 

Rumrora,    V£-lt>.   cans  15 

Rumford,   1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

3-lb    tins  70  each  6.75  per  doz 

(4-lb    tins  10  each  $1.10  per  doz 

Vi-lb    tins  15  each  1.60  per  doz 

1-lb    tins  25  each  2.65  per  doz 

5-lb    tins  1.00  each  10.50  per  doz 

Sun  Baking:  Powder. 

1    lb   461  %    lb    15 

>/2     lb   2o| 


CHOCOLATE 

(Effective    August    15th.  ir>07.) 

Ghiradelli's  Ground  Chocolate.  1-lb  Tins  .35 

Ghiradelli's  Ground  Chocolate.  :l-lh  Tins  .90 

Eagle  Chocolate,  1-lb  Plc^  .30 

Ghiradelli's  Cocoa,  :  V2-lb  Tins  .25 


CEREALS 

Cal.    Flapjack    Flour    (Del  Moult 

Milling:  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  IVflonte 

Milling-  Co.)  15c,  two  for  25 

Excelsior  Flaked  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)   straight  10 

Peacock     Brknd     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  25 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  ll>.  package  .20 
Peacock    Brand    Buck  wheat  (De! 

Monte  Milling  Co)  1  1-2  lb.  pkge  .15 
Shredded    Wheat    Biscujts,    15o  or 

two   25 

Triscuit,  strnieh*   10 

Nutro.    Sun   Milling   Co.,    10c,    3   for  25c. 
Wheatro,  Sun  Milling  Ci..   5-lb.  pkg.,  25c. 
Violet  Oats.  Albers  Pros.  Milling  Co.,   15c.  2 

for  25c. 

Violet  Pan  Cake  Flour.  Albers  Bros.  Milling 
Co.,  15c,  2  for  25c. 

TEA. 

Tree,    (M.    J     Brandenstein   &   Co  )     .  .  50 
COFFEE. 

Golden  Gate   (J.    A..    Folget    <t    Co  i 

1  lb.  cans   40 

M.  J.  B..  (M.  J.  Brandenstein  &  Co  ) 

I  lb   40 

M.  J.  B.,  ( M.  J.  Brandenstein  &  Co.) 

,  3  lbs    1.00 

COTTOLENli 

Small  aize  pails  i  30 

Medium    size   pails   GO 

l.nrprp   size   pails   1.35 

FLOUR. 

Globe  Mills.— A-l,  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Pel  Monte. — Del  Monte,  $1.60;  Waldo.  1.45. 

Port  Costa. — Port  Cosia,  $1.00;  Starr's  Ex- 
•tra  Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Sno>v, 
$1.60;  Sperry,  $1.60;  Royal.  $1.50;  Eagle, 
$1.45;  First  Grade  Flour.  1-Sth.  S5c;  10-Ib. 
fiack  45c. 

American   Milling-  Co.— Colonial,  $1.55. 
Bay  City  M}llp  (1st  and  Clay  Sts.,  Oak- 


land)—"Bay  City."  $1.55;  "White  Foam." 
*  1.55. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
tb.  sacks,  $1.55;  Diamond  Family,  49-Ib. 
sacks,   $1.45;  csky  High.   49-lb.  sacks,  $1.40. 

Tiioenix    Milling    Co.,    Sacram-.nto  - -(Bav 
Territory  office,  17th  &  Wood  St.,  Oakland. 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Mapleine. 

2  oz   35 

4  oz  60 

16  «*-.  .  .'. .    2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity   (Chas.P.Grogan).  Half  Pts '.  t  .25 

Puritv    (Chas.P.Grogan)     Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity  (Ch3s.  P.  Grogan)  Half  Gal  ...  1.75 
Purity    (Chas   P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup.  Bishop's  (Bishop  &  Col 
1-2    pints  15 

Catsup.   Bishop's   (Bishop&Co.)   pts  25 

Chili  Sauce,  Bishop's  (Bishop&Co.) 
1-2  pints    15 

Chili  Sauce.  Bishop's  (Bishop&Co  ) 
pints   25 

SO  \PS 

Sapolio   1  do.  3   for  t'"- 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   30 

%-Gai.    Tins  50 

1-Gal.  Tins  90 

ECONOMY  FRUIT  JARS. 

Pints   95 

Quarts   1.15 

%  Gal.  ......  ~.  .  ;   1.50 

Extra.  Economy  Caps,  doz  20 

Extra   Economy  Clamps',    doz  10 


ALMOST   HALF  MILLION 


Estimates  Based  on  Directory  Total 
480,000  as   San   Francisco  Pop- 
ulation. 


The  new  directory  of  San  Francisco, 
which  is  about  to  come  from  the  press, 
is  the  first  opportunity  offered  to 
make  a  careful  computation  of  the 
population  since  the  fire  which  drove 
so  many  peonle  away.  According  to 
the  computations  made  by  the  Califor- 
nia Promotion  committee  with  it  as  a 


basis  the  present  population  of  San 
Francisco  is  480,635,  and  it  is  conced- 
ed that  this  is.  a  most-  conservative  es- 
timate. Taking  these  figure,?  i  i  c 
nection  with  those  furnished  by  the 
commercial  organizations  of  Oakland, 
Berkeley  and  Alameda  it  is  found  that 
in  the  four  bay  cities  there  are  130,- 
000  more  inhabitants  than  there  were 
before  the  fire. 

In  compiling  the  statistics  regarding 
the  population  of  San  Francisco  the 
committee  has  used  the  Chicago  multi- 
plier of  3.2.  According  to  the  publish- 
ers of  the  new  directory  there  are  157,- 
500  names  in  the  book.  It  is  esti- 
mated by  the  committee  that  12,500 
commuters,  who  live  across  the  bay 
and  do  business  here,  have  their  names 
in  the  directory.  Taking  these  from 
the  total  leaves  145,000  names.  Multi- 
plying this  number  by  3.2  makes  a 
tital  of  464,000. 

The  Crocker-Langley  company  says 
that  in  securing  names  for  the  direc- 
tory they  left  out  all  orientals  and  all 
temporary  or~  refugee  house  holders. 
According  to  the  Chinese  Six  com- 
panies there  are  about  4,500  Chinese 
in  the  city  and  the  Japanese  consul 
says  there  are  5,500  Japanese.  This 
makes  a  total  of  474,000.  According 
to  the  relief  and  Red  Cross  funds  cor- 
poration there  were  living  in  tempor- 
ary shelter  in  San  Francisco  on  Oc- 
tober 24.  when  the  work  of  the  di- 
rectory people  was  finished,  5,636  peo- 
ple. Adding  this  number  brings  the 
grand  total  up  to  479,635.  The  figures 
on  the  orientals  are  admittedly  most 
conservative.  ,. 

Oakland  estimates  place  the  number 
in  that  city  at  235,000,  Berkeley  at 
36,000  and  Alameda  at  25.000,  making 
a  total  in  the  transbay  cities  of  29S,- 
000.  Adding  this  to  the  San  Francisco 
total  brings  the  grand  total  for  the 
four  bay  cities  up  to  775,635.  Before 
i  the  fire  the  estimate  for  these  cities 


was  645,000,  making  the  increase  130- 
635  since  the  fire. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  SXOC.'i 
AND  FIXTURES,  HORSES.  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BT  J.  E.  GIVENS  AT  COSIIMNES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF  TIME  EXPIRING  OCTOBER  31ST,  1909.  SEALEI 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEYEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH,  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFIELD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA.  .   

FOR  SALE — FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL. 

TERMSTSTRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN,  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS — ONi.  A  FIRST-CLASS  BRANCH  DOING  4 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27^X64  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM,  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL,  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE— AN  ALMOST  NEW  LAWSON  CASH  CARRIER  SYSTEM  OF 
STATIONS,  COMPLETE  IN  PERFECT  WORKING  ORDER,  PRICE  $75,00 
CASH,  F.  0.  B,  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE, 
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PICKLES  IS  TIN  CAJfS. 


Effort  to  Keep  Prices  Down  Forces 
Interesting'  Experiment. 


In  an  effort  to  bring  prices  down  to 
a  more  reasonable  basis  in  the  pickle 
trade,  certain  manufacturers  have 
commenced  putting  up  their  goods  in 
tin  cans  instead  of  in  glass.  Like  ev- 
erything else  which  enters  into  the 
packer's  business,  glass  has  increased 
in  cost  materially,  and  prices  of  the 
marketable  product  have  risen  to  a 
point  where  consumption  is  threaten- 
ed. In  an  effort  to  bring  down  the 
cost,  sanitary  enamel  lining  on  good 
quality  tin  plate  promises  well,  and 
within  a  few  days  both  sweet  and  sour 


i  pickles  in  cans  have  appeared  in  New 
|  York  in  a  commercial  way.  Investiga- 
tion tends  to  prove  that  the  goods  are 
'  as  well  kept  in  tins  of  that  descrip- 
|  tion  as  in  glass,  and  the  cost,  bulk  for 
;  bulk,  will  probably  be  something  like 
10  cents  a  dozen  less. 


NEW  CANNED  DELICACIES. 


Scarcity  of  Sardines  Forces  French 
Packers  to  Experiment  With 
mackerel. 

Necessity  is  the  mother  of  invention 
and  short  crops  of  one  food  are  the 
initiative  for  the  discovery  of  others. 
The  present  scarcity  of  sardines  has 
driven  French  ingenuity  to  devise  new  | 
methods  of  canning  substitutes  and 


New  York  importers  have  several  new 
delicacies  which  have  arisen  from  the 
prensent  stringency  in  the  sardine 
supply.  Chiefly  are  little  mackerel, 
about  eight  or  ten  to  the  can,  put  up 
in  a  variety  of  ways  new  to  the  trade; 
pickled,  in  oil,  in  tomato  sauce  and  in 
lemon  sauce.  The  new  goods  have 
awakened  considerable  interest  among 
those  who  have  seen  them.  Another 
interesting  novelty  is  pickled  corn: 
tiny  little  ears  of  corn,  about  as  large 
as  a  lead  pencil  and  three  or  four 
inches  long,  tender  and  soft,  pickled 
cob  and  all  like  cucumbers.  The  in- 
voice of  these  goods  was  snapped  up 
by  some  customers  on  sight  and  the 
rest  of  the  trade  will  have  to  wait 
for  more. 


By  Merit  and  Integrity    BORDN'S  Milk  Products  Have  Continued 
in  Popularity  .with  Dealer  and  Consumer  for 


EAGLE 
BRAND 
CONDENSED 
MILK 


50 
Years 


PIONEER 
BRAND 
EVAPORATED 
MILK 

(Unsweetened) 


BORDEN'S  CONDENSED  MILK  CO.,    Originators  of  Condensed  Milk  and  "Leaders  of  Quality" 


Port  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 

Encore  Pancake  Flour 


Port  Costa  Milling  Company 


210  Battery  Street 


San  Francisco 
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Lower  insurance  rates. 


The  Chamber  of  Commerce  of  San 
Francisco  sent  a  letter  recently  to  the 
Board  of  Fire  Underwriters  of  the  Pa- 
cific, urging  that  the  rates  of  fire  in- 
surance in  California  be  reduced  to  a 
level  with  the  rates  prevailing  in  Ore- 
gon, Washington  and  other  sections  of 
the  Pacific  Slope.  Following  the  great 
fire  of  April,  1906,  insurance  rates 
were  increased  25  per  cent  throughout 
the  country.  Last  January  the  Board 
of  Underwriters  reduced  the  rates  to 
the  normal  basis  in  all  States  in  its 
jurisdiction  except  California.  The 
Chamber  of  Commerce  prevailed  upon 
Hie  Board  of  Underwriters  to  reduce 
the  rates  On  goods  in  warehouses  at 
the  waterfront,  where  the  risk  is  no 
greater  than  in  any  other  city.  It  now 
&sks  that  the  rate  be  made  equal,  ex- 
cept in  cases  in  which  the  risk  de- 
mands a  higher  rate. 


Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 
Your 
Jobber 
Sells 
Them. 

Chr,  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 

San  Francisco. 


THE  PERFECTION 


CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  auy  boy  can  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake.  A 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  cheese.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
00  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


racKcr 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 


San  Francisco 


Agents^ 


California 


41 


AMUSEMENTS. 


NEW  ALCAZAR. 
Next  Monday  evening  "David  Ha- 
rum''  becomes  the  bill,  with  Fred  J. 
Butler  in  the  title  role.  That  this  vet- 
eran actor  is  to  interpret  the  character 
of  the  philosophical  David  is  an  as- 
surance that  the  play  will  be  well 
worth  seeing.  Mr.  Butler's  work, 
backed  up  by  a  splendid  company  and 
excellent  scenic  effects,  should  com- 
bine to  make  the  performance  one  of 
unusual  merit. 

CENTRAL. 

The  Milan  Grand  Opera  Co.  has 
drawn  splendid  audiences  so  far  this 
week.  This  evening  "Caralleria  Rusti- 
cana"  is  billed.  For  tomorrow  "The 
Barber  of  Seville"  is  to  be  sung  in  the 
afternoon,  and  in  the  evening  "Othello" 
will  be  the  opera.  Sunday  afternoon, 
"Carnieii'?  will  be  the  attraction,  and 
the  last  opera  of  this  limited  season 
will  be  sung  on  Sunday  evening,  "II 
Trovatore"  being  billed. 

PRINCESS. 
"Dolly  Dollars"  has  been  made  very 
welcome  during  the  present  week  at 
this  splendid  new  home  of  comic  op- 
era. The  scenery  is  beautiful  as  are 
the  costumes  and  the  girls. 

AMERICAN. 

Next  Monday  evening  S.  Miller  Kent 
opens  at  this  popular  house  in  a  lim- 
ited engagement  portraying  the  title 
role  in  "Raffles." 

NOVELTY. 

Over  two  million  people  have  seen 
"Under  Southern  Skies,"  now  playing 
at  this  house.  It  should  therefore  be 
worth  seeing.  Only  three  perform- 
ances are  yet  to  be  given — tonight,  to- 
morrow matinee  and  the  evening's 
performance.  Commencing  Sunday 
matinee  "Primrose  Minstrels"  take  the 
house. 

VAN  NESS. 

Commencing  next  Monday  Frilzi 
Sclieff,  the  comic  opera  comedienne, 
commences  a  limited  engagement. 

COLISEUM. 

The  Coliseum  has  proven  its  superi- 
ority by  being  the  only  rink  now  de- 
voted   exclusively    to    skating.  The 


other  places  of  similar  sort  have 
either  quit  or  largely  devoted  their 
floors  to  bicycle  races,  dances,  politi- 
cal meetings,  etc.  The  reason  why  is 
very  obvious  to  the  Coliseum  patrons. 

cp 
cp 

<?§3 


HUNTER 

BALTIMORE 

RYE 

THE  STANDARD  OF  EX- 
CELLENCE FOR  OVER 
FIFTY  YEARS.  A  BLEND 
OF  MARYLAND'S  FINEST 
STRAIGHT  RYE  WHIS- 
KIES. THE  AMERICAN 
GENTLEMAN'S  WHISKEY. 


U^.  POLISH. 
Qta   13  00  per  dot 

•  ptg   2.00  per  dot 

V4   Pts   90  per  dot 

IvI  PTOl    1    m  13  00  per  dot 

,w,wfcv"1    V4    It)   I  75  per  dot 

3  uz  SO  per  dot 

Pa  •       •      Barkeeper's   Friend  Pow- 
Oil  Sri   d'r  «r"ss   $18.00 
w  ■  ■  «9  ■  I  t;    8    METALLIC  POLISH 
PAST  K 

is  pul  up  by  a  Practical  Chemist,  also  In 
Liquid  Form.  Free  from  Acid  or  Orll 
Twenty  years  In  the  Markets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease 
J.  T.  WILSON. 
Pat-lilt-  L'oilM   ,\tcl  .  2H71   lSlh  St     S  F 


CHAS.  M.  REYNOLDS  CO. 
Agts.  for  California  &  Nevada 
912-914    Folsom  Street, 
San  Francisco.  Cal. 


VOI  R  EVERY  WANT  IN 

PAPER 

Can  Be  Supplied  by 

A,  Zellerbach  &  Sons 

lil  JACKSON  STREET 

I  r>    >  Ivro  III 

SELL 

CARNATION 

MILK 

And  be 

"The  Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal 


♦  Cable  Address 
tCLUFFECK." 


Telephone 
Temporary  2860 


William  Cluff  Company,  inc. 

{  Wholesale  Grocers 

Importers  and  Exporter  of 

Cigars  and  Tobacco. 
♦  ♦  ♦ 

Spear  and  Mission  Sts. 


San  Francisco,  Cal 


♦ 

♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 

♦ 
♦ 

♦ 
♦ 
♦ 

♦ 
♦ 


HAAS  BROS. 

Wholesale 
Grocers— 


Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Corner  Davis) 

|  San  Francisco  California 
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Retail  grocers  advocate 

t'iilill>»h<»<l  Kvrrj  Frlduj   »>«  il>« 


CALIFORNIA 
RETAIL  GROCERS 

AND 

.MERCHANTS 

ASSOCIATION 


EARL  D.  EDDY.    Editor  and  Manager. 
Paul    A.    Carew,  Assistant. 
E.  A.  Cramer,  Circulation  Manager. 

TEMPORARY  OFFICE 
S:in   Pronclaeo — 1714     Webster     St  reft 

 PHONE — WEST  3067. 

SUBSCRIPTION  PRICEi 

One    Year  J2.00 

Six   Months   1-0° 

"ingle  Copies  10  cts. 

Bntereil  as  Second  Class  Matter  in 
»>e  Post  Office  at  San  Francisco 


PUBLICATION  RULES. 


Date  of  Expiration — Receipt  of  bill  indi- 
cates the  time  when  your  subscription  ex- 
pires. 

Discontinuance. — Subscriptions  are  not  dis- 
continued at  their  expiration.  Any  subscrib- 
er wishing  to  stop  his  paper  must  notify 
the  Publishers.  Do  not  depend  upon  your 
Postmaster  or  any  one  else  to  order  the 
paper  stopped  for  you. 

Change  of  Address. — Subscribers  must  no- 
tify us  of  any  change  in  their  address,  giv- 
ing both  the  former  and  present  address, 
otherwise  they  are  responsible  for  the  paper 
If  sent  to  a  former  address,  until  ordered 
stopped,  or  address  changed. 

How  to  Remit. — To  secure  safety,  it  is 
Important'  that  remittances  should  be  made 
by  checks,  drafts,  postofflce  orders,  express 
money  orders,  or  registered  letters,  made 
payable  to  the  "Retail  Grocers'  Advocate." 

Receipts. — Remittances  are  acknowledged 
by  potsal  card  receipt. 

Missing;  Numbers. — Should  a  number  of 
ihe  "Advocate"  fail  to  reach  a  subscriber, 
he  will  confer  a  favor  upon  the  Publishers 
by  notifying  us  of  the  fact,  upon  receipt  of 
which  notice  the  missing  number  will  be 
sent. 
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Index  to  Advertisers. 

The  firms  listed  below  are  using 

the  columns  of  The  Advocate  in  the 

cause   of   publicity.     We   urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castlo  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

ACCOUNTING  SYSTEMS. 

McCaskey  Account  Register,  W.  A.  Hawley, 

Ast.;  237-38   Bacon  Block,  Oakland. 
Pacific    Manifolding    Book    Co.,  Emeryville, 
Cal.,  or  125  Hansford  Block,  S.  F. 
AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 
"Royal,"     Johnson-Locke     Mercantile  Co., 

Agts.,   213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Folsom. 
"Rumford,"  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 
&  Co.,  Agts. 

BANKS. 

Swiss-Americar  "lank,  1452  Fillmore. 

BEER. 

California  Bottling  Co.,   1255  Harrison. 
Buffalo  Brewing  Co.,   125  King  St. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

BUTTER. 
Monotti-Larimer  Co.,  32-36  Page  St. 

BREAKFAST   FOODS,  ETC. 
Albcrs  Bros.  Milling  Co.,  416  Merchants'  Ex- 
change Bldg. 

CATSUPS. 

"Griffon's."  California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"  Levenson  Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,  _.JA,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co..  2nd  and  Folsom. 

S.   K    Tyler  &  Son,  700-711  Harrison  St. 

Guittard  &  Co.,   720  Harrison  St. 

Jones-Paddock  Co.,   252  Fremont  St. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.,  Pacific  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave.,  Oak- 
land. 

"Royal,"    Beck    Hardware    Co.,    Agts.,  601 

Mission  St. 
"Enterprise,"   43S   Market  St. 

COLLECTORS. 
A*merican  Collection  Agency,  Grant  Bldg. 

COMMISSION  MERCHANTS. 
Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena,  L.  &  Co.,   104  Washington.  Phone 

Temporary  243. 
Seheer, .  Morehouse  &  Grandi,   33-30  Clay  St. 
Monotti-Larimer  &  Co.,  707  Grove  St.  , 

CONFECTIONERY. 
"Hunky-Dory,"  Dodge,  Sweeney  &  Co..  Agts. 

DELICACIES. 
Rathjens,  P.  F.,  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK. 

Carnation,  John  H.  Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

"Honeysuckle,  Kelley,  Clarke  Co.,  23  Mar- 
ket St. 

FLOUR 

CrOwn  Mills,  112  California  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.   Phone,  Temporary  10S9. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.     Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St..  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietors, 1st  and  Clay  St.,  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

GING—.K  ALE. 
D.  Steimke  &  Co.,  Union  and  Octavia. 

HAMS,  BACONS,  ETC. 
Kingan  &  Co.,   450  Drumm  St. 

INSECT  POWDER. 

"Eureka." 

JELLIES,  JAMS  AND  PRESERVES. 

Sunlit   Fruit  Co.,  Berkeley. 

LYE. 

"Red  Seal." 

MAPLEINE.  _ 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell,  Coule  Co. 
MEAT  ^LICi^G  MACHINES. 

"Enterprise,"   43S  Market  St. 

OIL  TANKS,  ETC. 

Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph  Ave., 
Oakland, 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Fuller    &    Co.,    Mission    and  Beale. 

Phone,   Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co..  Golden  Egg  Brands. 

PICKLES,  ETC. 

Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Reed  Pick.e  Works,  1507  Folsom. 

POLISHES. 

X-Ray   Stove   Polish,    R.   A.   Holcombe  Co., 
Agts.,  50  Clay  St. 

U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.,  2871 
16th  St. 

.iOViuONS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  &  Co.,  5th  and  Townsend  Sts. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Weiisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St.  , 
SCALES. 

James  Geddes  &  Co..  433  Larkin  St. 

SOAPS. 

"Sapolio,"  J.  P.  ^...cspie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts., 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 

Grandpa's  Wonder.  t 
Swift  &  Co.,  5th  &  Townsend  Sts. 
Peet  Bros.  Mfg.  Co.,  628  Third  St. 

SODA  WATER. 

D.  Steimke  &  Co.,  Union  and  Octavia  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk,  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co., 
20''   California  St. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  _Sth  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co..  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts., 
Oakland. 

Wichman,  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone,  Special  274. 
Reed  Pickle  Works.  1507  Folsom  St. 
Jones  Bros.,   Watsonville,  Cal'. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
Lennon,    John    A.,    918    Eddy    St.  Phone. 

Emergency  10. 
J.  H.  Newbauer  &  Co.,  430-432  5th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  Bryant  near  Third  St, 
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Here's  the  Sad,  Sad  Tale! 


Ding!  Dong!  Ring  the  Funeral  Bell! 


One  delinquent  said:   "I'll  pay  you  Saturday  if  I  live" — HE'S  DEAD! 
Another  promised:   "I'll  see  you  to-morrow" — HE'S  BLIND!  (Poor  devil.) 
Another  vowed  and  swore:   "I'll  pay  you  this  week  or  go  to  hell" — HE'S  GONE! 

Our  mission,  brother,  is  to  catch  'em  before  they're  DEAD,  before  they're  BLIND,  before  they're  GONE! 

On  the  great  clock  of  TIME,  there  is  but  one  word— NOW!    Yesterday  is  a  dead  one;  to-morrow  is— well,  to- 
morrow is  the  land  of  MAYBE!   We  go  after  the  dear  delinquents  as  though  TO-MORKOW  wasn't  on  the  calendar! 

We  are  sorter  restless,  feverish  and  fussy  about  this  thing  of  DELAY! 

Bet  you  ten  dollars  we're  more  anxious  to  get  your  money  for  you  than  you  are  yourself,— that's  the  way  we 
feet  about  it 

Y«u  see,  the  minute  we  get  your  list,  we  get  a  kind  'o  funny  notion  in  our  head  that  WE  owe  you  this  money, 
even  though  we're  simply  standin'  between  you  and  the  man  who  SHOULD  pay  it  to  you. 


Just  drop  us  a  card  if  you  wish  to  get  those  old 

accounts  closed. 

We're  "Waitin'  at  the  church." 

The  American  Collection  Agency 
GRANT  BUILDING,  SAN  FRANCISCO. 
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INSIDE  INFORMATION 

is  good  to  have,  whether  on  a  "stock  deal"  or  a  Mince  pie..  If  the  pie  be  a  NONE  SUCH  MINCE  pie  the  Inside  Informa- 
tion is  a  "sure  thing."   Break  a  cake  of 


and  get  the  whif  of  the  spices;  see  the  whole  raisins  and  currants;  taste  the  beef-apples-sugar  blend  and  then  real- 
ize that  you  cannot  make  so  good  a  Mince  Meat  at  the  price — and  certainly  not  now  with  prices  so  high. 

THE  GOOD  GROCER 

ftAN7>.  wno  sells  y°u  NONE  SUCH  MINCE  MEAT  knows  all  this  and  that's  why  many  stores  offer 

•  -n^V*        "n0  other  brand."    And  then,  too,  it.  is  profitable  to  handle  NONE  SUCH — profitable  in  money 
.Vy^^S  a^v  and  friends;  both  count. 

Housewives  whose  mothers  taught  them  to  use  NONE   SUCH   are  now  "insisting"  on  that 
jli    brand  and  will  refuse  the  "just-as-good"  kind.  There  is  no  real  substitute  for  NONE  SUCH. 
%    You  want  the  best.   Get  NONE  SUCH.  Take  no  other. 

Pies==Cakes==Puddings==Cookies 


*/VQ  DP" 


MERRELL=SOULE  COMPANY 


Principal  Offices,  SYRACUSE,  N.  Y. 


MjLIo 


E.  D.  Eddy,  Editor.       SAN  FRANCISCO,  CALIFORNIA,  NOVEMBER  29,  1907. 
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CROWN  FLOUR 


Crown 
Products 

the  ACME  of 

Purity 
Perfection 


Flour  -  Meals 

Stockton  Milling  Co. 


C&.QWN  MILLQ 


R0U£R 
FLOUR 


StOCKTON  WUNGO>\ 
STC01TOH  C«l)'0«»*  • 


Office  &  Warehouse.  112  CALIFORNIA  ST. 
Phone,  Kearny  790 


Fully  s  omplics  with  the  Pure  Food  Law. 


X  -  R  A  V 

Stove 

Roli3h 

The 

Standard  Patented 
POW  D  EI  R  EI  D 
Stove  Rolish 


Packed  Three  Dozen  to  Box — Both  Sizes — 19. 


5-CENT  SIZE. 

COSTS  $1.50,  with  one-half 
doz.  free.  Sells  for  $2.10. 
Profit  40  per  cent 


10-CENT  SIZE. 

COSTS  $2.50,  with  one-half 
doz.  free.  Sells  for  $4.20. 
Profit  68  per  cent. 


R.  A.  HOLCOMBE  &  CO.,  Pacific  Coast  Agents. 

50  Clay  Street,  San  Francisco,  Cal. 


Almost  Anyone 
Who  Knows  Anything* 
About  Account  Registers 


Will  tell  yon  that  tlje  MeCASKEY'S  are  unquestionably  the  best 

The  Individual  Balanced  Leaf. 

The  Patented  Alphabetical  and  Numerical  Indexes. 

The  Flexible  Slip  Holding  Clip. 

The  Customer's  Individual  Account  Holder. 

Tlie  Visibility  of  all  Accounts. 

The  Practical  Method  of  Filintr,  and 

The  Famous  MULTIPLEX  PADS,  are 

Strictly  McCASKEY  ideas,  and  go  to  make  up 

This  the  most  Practical  of  Retail  Accounting  Systems. 

Investigate.  Our  64-page  Catalog  is  FREE. 


WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Continually  Earns  You  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle,  Wash.;  San  Jose.  Cal 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 

The  Advocate  Endorses  the  McCaskev  Armnnt  Ppn-ictPi- 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 

New 
Sauerkraut 


Orders 
Promptly 
1  Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Jones  Bros.  &  Co. 

Incorpo  ra  ted 

Plants  Located  At 
watsonviiie,  tai. 
Louisville,  Ky. 
Canon  City,  Col. 

OR  CALIFORNIA 

Manufacturers  of 

All  of  our  Goods,  a* 
shipped  from  our 
Factory  are  guaranteed 

to  coniolv  with  the 
National  Pure  Food  Law 

High  Grade  Ciders,  Vinegars, 

Pickles  and  Condiments 

Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your  accounts   POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 
ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address  Department  "A" 

Pacific  Manifolding  Book  Company 

Main  Office  and  Factory:  San  Francisco  Office.- 

7th  and  Powell  Streets  125  Hansford  Building 

Emeryville,  Cal.  Phone  Temporary  4097 


The 

Improved 
"Oakland" 
(  aliinet 
Hook 
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Sugiar 

■            ';.p  it. 

TKe  Perfection  of 

Purity  is  the  Product 

of  the  California 
and  Hawaiian 

Sugar  Refining 
Company  — 

Be  sure  to  specify 
CandH  when  send- 
ing your  order  to 
your  Tobber 
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PURE   FOOD  UAWS 


The  pure  food  laws  are  being  enforced,  and  it  is 
essential  that  Jobber  and  Retailer  alike  be  on  their 
guard. 

YOU  will  do  well  to  purchase  only  those  goods 
that  are  absolutely  pure. 

Noodles 
Macaroni 
Spaghetti 
Alphabets 

5  and  10c  PACKAGES 

Have  a  reputation  for  purity  from  the  Atlantic 
to  the  Pacific.  They  are  guaranteed  to  be  ABSO- 
LUTELY PURE,  therefore  they  comply  with  the 
pure  food  laws  of  any  State. 

We  will  give  $500.00  reward  to  any  one  finding 
any  adulteration  whatever  in  Golden  Egg  Noodles, 
Macaroni,  Spaghetti,  or  Alphabets.  ' 


olden  Egg 


Guaranteed  Under  the  Food  and  Drugs  Act  of  June  30,  1906. 

Serial  No.  4J5 

Wri  e  us  for  Samples 


B.  F.  STONE,  Jr.,  &  Co., 

Sales  Agents 


91  Sacramento  St.,  San  Francisco 

Phone  Temporary  2024 


0 
0 
*> 
*> 
*> 
0 
0 
0 
0 
0 
0 
0 
0 

0 
0 

0 
0 

0 
0 

0 
0 
0 
0 


When 

Pure  Food 

is  discussed  in  the  "Beer  Line"  it  means 

the  famous 


0 


« 
0 
0 
0 


0 
0 
0 
0 
0 
0 


BOHEMIAN"  Lagers 

of  the 

Buffalo  Brewing  Co. 


0 
0 
0 

0 

0 


0 
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Quality 

and 

Purity 

arc 


OUR  WATCH  WORDS 


We  Consider  that  the  Legitimate 
Grocer  is  Entitled  to  Protection 

from  the  Tactics  of 
the  Unscrupulous 
Cutter.     We  protect 
the  Retail  Selling: 
Price  of  our  Goods. 


* 


m 
* 

« 

i 
* 

# 

* 

* 
« 

# 


»>    Del  Monte  Milling  Company  S 

• 
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odcrn  Plant. 


Kingan  &  Co.,  Ltd.,  have  completed  a  model  building  in  every  respect. 
It  is  the  finest  on  the  Coast,  and  is  the  equal  of  any  in  this  country.  It  is 
built  entirely  of  concrete  and  iron  and  has  every  facility  known  to  science 
for  keeping  it  clean.  There  are  all  modern  conveniences  for  handling  King* 
an's  Own  Cure  Hams,  Sugar-Cured  Bacon,  Lard  and  Canned  Meats.  The  meat 
is  slipped  into  the  cellar  direct  from  the  cars,  where  it  is  washed  and  hung 
on  Trees.  These  Trees  are  then  rolled  into  the  smoke  houses,  and  from 
thence  to  the  different  departments  for  distribution  to  the  trade. 
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All  of  Kingan's  Own  Cure  Meats,  Lard  and  Canned  Meats  have  been  in- 
spected under  the  law  and  passed.  This  inspection  does  not  determine  the 
flavor  of  the  meat;  that  is  for  the  consumer  to  decide,  and  no  one  is  more 
competent  than  the  consumer,  who  is  and  should  be  the  judge  of  what  is 
good  and  wholesome  food. 

Owing  to  the  recent  disaster  Kingan's  Own  Cure  Meats  could  not  be  se- 
cured in  sufficient  quantities  to  supply  the  trade.  But  now,  with  this  fine 
new  building  and  modern  equipment  they  are  in  a  position  to  promptly  fill 
all  orders  received  for  their  meats  on  the  day  that  the  order  has  been  re- 
ceived, and  every  merchant  should  push  the  sale  of  Kingan's  Own  Cure 
Hams,  Sugar-Cured  Bacon,  Canned  Meats  and  Lard. 

KINGAN  &  CO.,  LTD. 
450   Drum m  St, 

Telephone  Temp,  4775,  San  Francisco. 
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CASH  REGISTERS. 


The  latest  and  most  up  to  date  Cash 
Register  made.  Is  designed  especially 
for  Soda  and  Cigar  counters,  and  for  a 
single  department  of  candy  business 
where  a  register  of  small  capacity  is 
needed.  Registers  from  Five  Cents  to 
One  Dollar,  an  automatic  detail  adder. 
ONLY  $55.00  on  small  Monthy  Pay- 
ments. 


This  Cut  shows  our  New  Model  de- 
tail adder.  Registers  from  Five  Cents 
to  Ten  Dollars,  showing  at  the  end  of 
the  day's  business  each  sale  and  the 
amounts,  also  the  amount  paid  out, 
charged  and  received  on  account. 

Solid  brass  cabinet,  oxidized  finish, 
equal  to  any  cash  register  selling  for 
$200,000,  FOR  ONLY  $85.00.  On  small 
monthly  payments. 

Remember!  We  Don't  Belong  to  the 
Trust,  Are  EXCLUSIVE  dealers  in 
HALLWOOD'S,  and  INDEPENDENT 
dealers  in  Nationals. 


Pacific  Coast  Cash  Register  Co* 

Market  and  Larkin  Sts.  Muirhead  Building  San  Francisco. 


It  isn't  so  much  a  question  of  "Getting  Along"— the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race— 
What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

Witli  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse- 
quent absence  of  flies  and  dirt. 


SELF  PRIMING  T\\  T|tym 
am/MEASURING  r  UlVIr 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thick  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 


No.  97  Pump  costs  $6.00;  Auger,  75 
cents ;  Extension  Tube,  50  cents  a  foot. 


Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF  Pa.,  Philadelphia,  U.  S.  A. 

San  Francisco  Office,  438  Market  St. 
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A  CALL  TO  ARMS 


Retailers  of  this  State  Must  Do 
Their  Part  to  Defeat  the 
Parcels  Post. 

AN  INIQUITOUS  MEASURE 


San  Francisco  and  Los  Angeles  De- 
partment Stores  and  Mail  Order 
Houses  Active  In  Behalf  of 
Projected  Legislation. 

COUNTRY  TRADE  THE  PRIZE. 

The  Fresno  Retail  Grocers'  Associa- 
tion has  sounded  the  bugle  call  "To 
Arms!"  "To  Arms!"  so  that  every  re- 
tailer in  this  State  must  rouse  himself 
and  do  his  share  in  the  work  there  is 
to  do. 

The  Parcels  Post  advocates  are 
working  with  all  the  zeal  and  strength 
in  their  power  and  their  most  powerful 
ally  is  the  Postmaster-General  of  the 
United  States — the  paid  servant  of  the 
people  and  the  merchants. 

Instead  of  pursuing  a  "middle-of- 
the-road"  policy  with  respect  to  such 
an  important  piece  of  legislation,  we 
find  our  able  head  of  the  Postoffice  De- 
partment traveling  over  the  country 
advocating  in  strongest  terms  the  sad- 
dling of  a  Parcels  Post  system  upon 
a  department  of  the  Government  which 
has  rarely,  if  ever,  shown  a  profit,  and 
whose  chances  of  such  a  result  would 
become  very  much  lessened  if  a  Par- 
cels Post  system  as  at  present  planned 
should  be  permitted. 

What  Fresno  Says. 

In  a  letter  addressed  to  the  State 
Grocers'  Association  the  secretary  of 
the  Fresno  Grocers'  Association  (L.  R. 
Eccleston)  says: 

"Please  find  enclosed  a  letter  from 
the  Postmaster-General  of  the  United 
States,  and  also  argument  given  by 
him  m  October  of  last  month.  Also 
several  arguments,  which  all  are  in 
sympathy  with  the  new  Parcels  Post 
bill,  which  the  Postmaster- General  will 
reccommend  for  passage  at  the  next 
United  States  Legislature.  This  bill, 
particularly,  if  passed  will  work  a  det- 
riment of  untold  amount  to  the  retail 
merchants  throughout  the  West,  and 


if  you  will  take  the  time  and  read  over 
the  arguments  of  the  Postmaster-Gen- 
eral of  October  12th,  you  will  see  how 
his  argument  is  iu  regard  to  the  limit 
of  12-lbs.  which  can  be  sent  by  mail. 
It  seems  that  the  mail  order  houses  in 
the  East  will  make  up  combinations  of 
groceries  and  will  place  several  staples 
at  a  low  figure  which  appeal  to  the 
people,  and  in  that  way  to  send  combi- 
nations of  12-lbs.  to  a  package.  In  this 
way  the  people  can  keep  themselves  in 
supply  of  groceries. 

"In  regard  to  this  bill  I  think  it  will 
be  a  detriment  to  all  stores,  and  be  a 
benefit  only  to  the  mail  order  houses 
in  the  East.  I  am  writing  the  Post- 
master-General upon  this  subject, 
which  yon  will  find  a  copy  of  the  letter 
enclosed. 

"I  suggest  that  the  State  Association 
write  the  Postmoster-General  a  strong 


A.  H.  POWERS  MARRIED. 


Former  Editor  of  the  "Advocate"  Be' 
comes  a  Benedict. 


Miss  Marie  Est  ille  Reg;m  and  Aaron 
H.  Powers  wure  married  Tuesday  ev- 
ening in  Sacred  l/eart  Presbytery,  546 
Fillmore  St. 

The  bride  is  ;he  daughter  of  Mrs. 
Miittie  R.  Regan  aad  is  a  recent  grad- 
uate of  St.  Rose  Academy  of  the  Do- 
minican Convent.  She  is  a  charming 
vivacious  brunette  and  is  popular  so- 
cially. 

Mr.  Powers  is  a  graduate  of  the 
State  University  and  for  many  years 
was  the  editor  of  the  Advocate.  At 
present  he  is  secretary  of  the  Civil 
Service  Commission.  Mr.  Powers  has 
also  been  identified  with  the  Grocers' 
Association  for  many  years  and  much 
of  its  growth  is  due  to  him,  in  fact 
he  has  been  the  guiding  spirit  of  As- 
sociation work  in  California  since  the 
movement  started.  ■ 

The  ceremony  was  performed  by 
Father  Ramm,  who  was  a  fellow  stu- 
dent of  the  bridegroom  at  Berkeley. 

They  are  enjoying  their  honeymoon 
at  Lake  Tahoe  and  on  their  return 
will  make  their  home  in  this  city  at 
46  Parkside  avenue. 

The  Advocate  offers  its  congratula- 
tions to  the  happy  couple.  Owing  to 
the  early  date  of  publication  this  week, 
we  are  unable  to  give  an  extended  ac- 
count of  the  ceremony. 


letter,  protesting  against  the  Parcels 
Post  delivery,  aud  also  mail  a  letter  to 
each  affiliating  association  in  i  alifor- 
nia,  asking  them  to  write  the  Postmas- 
ter-General protesting  against  this  bill. 
Only  through  concentrated  efforts  ""I 
we  ever  defeat  this  hill." 

Respect  fill  I  v, 
FRESNO  RETAIL  GROCERS'  ASS  N. 

By  L.  R.  Eccleston. 

Editor's  Note — Space  does  not  per- 
mit using  the  referred  to  letter  of  the 
Postmaster-General,  but  a  recapitula- 
tion of  same  may  be  seen  on  following 
page  in  letter  of  the  National  Hard- 
ware Association. 

Western  Catalogers  Busy. 

Mr..  Eccleston  says  that  the  Eastern 
mail  order  houses  will  benefit  by  this 
measure.  So  will  the  Western  mail 
order  house  and  department  stores 
profit  by  the  new  law.  Already  the 
Emporium,  Smith's  Cash  Store  and 
similar  houses  here  have  sent  litera- 
ture out  to  their  country  customers, 
telling  how  much  better  they  will  be 
able  to  serve  them  if  the  Parcels  Post 
plan  becomes  a  law.  Stores  of  similar 
sort  in  Los  Angeles  have  done  like- 
wise. Meanwhile  those  most  likely 
to  be  affected  sit  idly  by  and  do  naught 
to  stem  the  tide. 

Mr.  Eccleston  goes  after  the  Post- 
master-General in  the  following  letter 
addressed  to  that  official: 

"Your  letter  of  Nov.  .">th  at  hand 
and  contents  noted,  and  also  other  lit- 
erature sent  in  the  same  enclosure  hu* 
been  given  consideration,  and  in  regard 
to  the  subject  that  particularly  appeals 
to  our  local  conditions  I  would  say 
that  you  will  find  a  solid  movement  in 
the  West  opposine  the  new  Parcels 
Post  delivery  which  will  extend  the 
amount  from  four  to  twelve  pounds. 

"In  your  argument  before  the  New 
England  Postmasters'  Association.  Oct. 
12th,  I  would  say  that  some  of  the 
points  covered  in  your  argument  irere 
very  well  taken.  What  Interests  as 
the  most  is  allowing  the  larce  Eastern 
houses  to  send  out  twelve  pounds  of 
merchandise  throngh  the  mall. 

"This  will  enable  them  to  mnke  up 
combinations  of  groceries  and  appeal 
to  the  economic  Instiuct  of  not  only 
the  rural  residents,  but  also  the  town 
residents.  In  making  up  these  com- 
binations, the  mall  order  houses  will 
quote  a  few  staple  articles  at  u  rldlcu- 


TO  OUR  SUBSCRIBERS. 

Our  issues  of  December  sixth  and  thirteenth  will  be  printed  without  our  usual  sfxteen-paire  price  list.  ThK 
list  is  omitted  pending  a  complete  revision  and  will  be  resumed  in  onr  issue  of  December  20th. 

THE  EDITOIts 
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lous  price  and  the  balance  of  the  or- 
der, goods  on  which  there  is  a  hand- 
some profit.  By  ordering'  two  or  three 
12-lb.  packages  the  household  can  be 
kept  supplied  with  groceries  for  the 
entire  month. 

"In  regard  to  the  farmer  being  saved 
the  necessity  of  coining  to  a  store  or 
town  and  hitching  up  and  buying  his 
groceries,  this  is  exactly  what  we 
want,  as  when  he  goes  to  a  town  or 
settlement  he  buys  more  freely  than  he 
does  otherwise  or  when  he  is  not  look- 
ing at  his  purchases.  The  farmer  has, 
and  does  at  all  times,  take  advantage 
of  the  conditions  and  when  he  is  not 
actually  engaged  in  the  harvesting  or 
planting  of  his  crop,  he  does  his  shop- 
ping. No  farmer  ever  neglects  his 
work  in  order  to  go  to  town  in  order 
to  purchase  his  groceries.  He  always 
has  hired  men,  or  his  wife  or  his  chil- 
dren can  go  to  town. 

"I  am  sure  you  will  find,  as  above 
stated,  the  West  is  particularly  op- 
posed to  this  Parcels  Post  bill,  and 
personally  I  feel  that  it  would  be  a 
detriment  to  all  concerned  in  this  lo- 
cality. 

"I  want  to  state  an  instance  of  a 
large  Eastern  house  taking  the  money 
which  really  belonged  to  this  commun- 
ity. Some  time  ago,  an  xVrnienian, 
who  is  a  citizen,  came  into  my  store 
and  wanted  me  to  write  out  a  check 
payable  to  a  large  Eastern  mail  order 
house.  I  wrote  out  the  check  for  him 
and  he  signed  the  same.  I  then  asked 
what  he  was  buying  back  there,  and 
he  opened  up  his  order  and  there  hats, 
shoes,  clothes,  and  numerous  articles 
of  different  kinds.    This  we  cannot 


stop,  but  the  money  belonged  to  this 
community,  as  every  dollar  he  pos- 
sesses was  made  and  earned  right  here, 
but  nevertheless,  he  was  sending  $200 
away,  which  not  a  cent  would  ever 
come  back  to  this  community. 

"In  the  passage  of  the  Parcels  Post 
bill,  I  argue  that  it  will  simply  work 
out  in  this  way  over  aud  over  again. 
"Thanking  you,  I  beg  to  remain, 
"Respectfully, 
"L.  R.  ECCLESTON.-' 
State  Association  On  Record. 

When  the  State  Grocers'  Association 
held  its  recent  convention  the  follow- 
ing resolution  was  passed  by  unani- 
mous vote : 

Against  Parcels  Post. 
Whereas,    The    concentration    of  capital, 
power  and  influence  in  the  hands  of  a  few 
dangerous    men  and    against    public  policy; 
and. 

Whereas,  The  passage  of  any  act  by  our 
Congress  that  will  tend  to  create  a  condition 
that  will  inure  to  the  benefit  of  only  a  few,  is 
detrimental  to  the  best  interests  of  the  great 
masses,  especially  when  only  large  corpora- 
tions with  immense  capital  would  be  the 
only  beneficiaries;  and, 

Whereas,  The  concentration  of  the  mer- 
cantile business  in  the  hands  of  a  few  has 
historically  proven  a  detriment  to  the  pro- 
ducer, consumer  and  the  great  mass  of  re- 
tail dealers  and  has  almost  invariably  caus- 
ed a  reduction  of  wages,  and  the  employ- 
ment of  female  and  child  labor,  also  to 
impoverish  the  hundreds  of  thousands  of 
small  retailers  who  support  our  rural  com- 
munities by  subscribing  to  local  charities, 
employing  our  nation's  wealth  fairly  and 
where  it  will  do  the  most  good;  and. 

Whereas,  The  large  department  stores 
and  mail  order  houses  are  the  leading  ex- 
ponents of  a  parcels  post  measure  and 
would  benefit  by  it  to  the  detriment  of  the 
great  masses  of  the  American  people  and 
the  passage  of  any  such  an  act  would  con- 
centrate trade  at  great  centers  of  commerce 
at  the  expense  of  the  government  and  cause 


the  public  to  face  a  postal  deficit  and  build 
up  a  monopoly  of  the  retail  trade  of  this 
country;  and, 

Whereas,  Owing  to  the  great  territory 
covered  by  the  U.  S.  Postal  service  the  loss 
would  be  enormous,  the  greater  portion  of 
which  would  be  borne  by  people  who  gained 
absolutely  nothing  by  the  passage  of  the 
act;  and  the  benefits  revert  to  a  few  which 
is  against  the  principles  on  which  our  gov- 
ernment is  founded  "the  greatest  good  to  the 
greatest  number;"  and, 

Whereas,  No  country  of  greater  area  that 
one  of  our  principal  States  has  a  parcels 
post  now  in  effect,  which  fact  precludes  any 
reference  to  them  as  a  reason  for  adopting 
such  a  measure  in  this  country;  and, 

Whereas,  The  retail  merchants  of  our 
rural  districts,  especially  of  the  West  are 
forced  to  buy  goods  in  wholesale  quantities 
and  pay  local  freight  and  packing  charges 
which  in  many  cases  are  more  than  the 
proposed  charges  by  parcels  post  and  in  no 
instance  will  the  merchants  be  able  to  take 
advantage  of  the  proposed  measure;  there- 
fore,  be  it 

Resolved,  That  we,  the  California  Retail 
Grocers'  and  Merchants'  Association  in  con- 
vention assembled,  this  12th  day  of  Sept., 
1907,  do  hereby  protest  against  the  passage 
of  any  parcels  post  measure  under  any  plan 
that  has  been  devised,  and  urge  our  Presi- 
dent and  Representatives  to  oppose  all  such 
legislation. 

San  Francisco  Opposed. 

The  Associated  Retail  Grocers  of 
San  Francisco  at  their  regular  No- 
vember meeting  passed  the  above  reso- 
lution by  unanimous  vote  and  there- 
fore stand  on  record  as  being  opposed 
to  Parcels  Post. 

An  Open  Letter. 

We  print  below  an  open  letter  writ- 
ten by  the  president  of  the  National 
Retail  Hardware  Association  to  Post- 
master-General Meyer.  It  is  long,  but 
well  worth  taking  the  time  to  read: 

November  7,  1907. 

Mr.  Geo.  von  L.  Meyer, 
Postmaster  General. 

Washington,   D.  C. 
Dear  Sir:     I  have  your  favor  of  the  30th 


Quality 
Goods 


Violet  Oats 


Violet  Pancake  Flour 


poKruue-swrru-i 

RETAILERS  PRICE  PROTECTED. 


Albcrs  Bros.  Milling  Co. 


416  Merchants  Exchange  Building 
San  Francisco  California  hI^S 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer* 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


ult.,  enclosing  copy  of  your  speech  before 
the  Postmasters'  Convention  in  Boston,  Octo- 
ber 12th,  and  other  literature;  and  request- 
ing me,  as  president  of  the  National  Retail 
Hardware  Association,  to  make  comments 
and  criticisms  on  Same.  Without  entering 
into  a  detailed  discussion  of  all  of  the  points 
raised  in  Your  speech,  permit  me  to  touch 
briefly  on  Some  of  them. 

'There  is  only  one  theory  upon  which  we 
cah  discuss  your  proposed  plan  and  that  is: 
that  inside  of  twleve  months  after  it  was 
put  into  operation,  your  department,  and  the 
country  at  large,  would  use  the  same  argu- 
ment that  you  are  now  using  to  justify  the 
reduction  from  sixteen  to  twelve  cents  per 
pound  on  third  and  fourth  class  matter. 
That  argument  would  be  that  it  was  unfair 
and  unjust  discrimination  and  that  all  bar- 
riers must  be  removed  and  everybody,  per- 
mitted to  mail  matter  on  the  Same  basis. 
The  contention  would  be  a  reasonable  one 
and  would,  without  question,  be  granted. 

For  the  benefit  of  the  country  retail  mer- 
chant and  the  farmer,  you  propose  making 
a  rate  of  five  cents  per  pound  for  the  first 
pound  and  two  cents  per  pound  for  each 
additional  pound  up  to  eleven  pounds,  mak- 
ing a  total  charge  of  twenty-five  cents  for 
ele\en  pounds.  This,  you  say  would  be  a 
boon  to  the  country  retailer  and  rural  pat- 
ron. Under  a  recent  ruling  of  your  depart- 
ment, any  rural  patron  can  have  delivered 
to  him  by  his  carrier,  any  package  weighing 
in  excess  of  four  pounds,  and  it  happens  to 
be  matter  that  is  not  mailable,  the  weight  can 
be  undsr  four  pounds.  For  rendering  service 
of  this  kind,  not  one  carrier  in  a  hundred 
will  make  any  charge.  With  this  free  ser- 
vice at  the  command  of  the  rural  patron,  the 
facts  are  that  he  is  not  using  it.  Yet  you 
would  have  us  believe  that  if  you  raised  the 
limit  of  weight  to  eleven  pounds  and  com- 
pelled him  to  pay  twenty-five  cents  for  the 
service,  that  he  would  use  it  and  be  greatly 
benefited.  I  must  confess  that  no  line  of 
reasoning  that  I  am  able  to  follow  will  per- 
mit me  to  agree  with  you.  If  you'  will  take 
the  trouble  to  investigate,  you  will  find  that 
the  demand  upon  rural  carriers  for  service 
of  this  kind  does  not  average  one  call  per 
week  per  carrier.  It  would  seem,  then,  that 
your  proposed  plan  would,  after  all.  not 
be  much  of  a  boon  to  the  rural  patron. 

Now,  about  the  country  merchant,  the 
other  interested  party  who  is  to  derive  so 
much  benefit  by  being  able  to  secure  most 
of  his  wares  by  parcels  post.  I  can  readily 
understand  that  nine  merchants  out  of  ten 


would,  inside  of  twelve  months  after  a  gen- 
eral domestic  parcels  post  became  effective, 
be  able  to  supply  th  dmands  of  their  trade 
with  eleven-pound  packages.  Of  what  ad- 
vantage would  it  be  to  the  merchant  to  use 
a  parcels  post  for  the  delivery  of  his  pack- 
ages when,  to  nearly  every  point  of  tho 
United  States,  one  hundred  pounds  can  be 
shipped  by  freight  at  a  maximum  cost  of 
forty  cents,  and  in  most  States  only  twenty- 
five  cents? 

The  future  prosperity  of  the  United  States 
depends  to  a  greater  extent  upon  the  pros- 
perity of  the  rural  communities  and  smaller 
villages  and  cities,  than  upon  any  other  con- 
dition. Any  legislation  that  will  take  away 
from  the  retail  merchants  of  the  country 
even  twenty-five  per  cent  of  their  present 
volume  of  business,  would  mean  absolute 
ruin  to  ninety  per  cent  of  the  merchants 
of  the  country  inside  of  twelve  months.  If 
a  money  flurry  or  panic  lasting  only  a  year 
or  two  reduces  the  volume  of  business  as  to 
throw  into  bankruptcy  thousands  of  mer- 
chants, what  would  be  the  result  if  this  re- 
duction  were   made  permanent? 

It  appeals  to  me  that  it  would  be  high 
time  for  your  department  to  advocate  a  do- 
mestic parcels  post  when  the  demand  came 
from  the  people  who  you  claim  would  be  so 
largely  benefited;  that  is  the  country  re- 
tailer and  the  farmer. 

There  is  only  one  way  in  which  a  retail 
merchant  could  take  advantage  of  and  be 
benefited  by  your  proposed  plan  even  if  it 
were  confined  strictly  within  the  limits  you 
propose;  and  that  is  by  issuing  a  priced 
catalogue  covering  every  item  in  his  store. 
This,  not  one  merchant  in  ten  could  afford 
to  do.  It  would  compel  him  to  have  one 
price  for  delivery  by  mail  and  another  price 
to  people  who  called  at  his  store  and  made 
their  purchases  in  person.  This  plan  would 
not  be  at  all  practical  and  would  cause  no 
end  of  trouble  and  confusion.  While  on  the 
other  hand  the  mail  order  houses  (whom 
this  proposed  plan  is  clearly  intended  to 
benefit)  would  price  every  article  in  their 
catalogue  on  a  delivery  basis  and  eliminate 
all  the  non-profit  bearing  goods,  leaving  that 
class  of  business  to  the  few  remaining  coun- 
try merchants. 

You  cannot  increase  a  merchant's  trade 
by  any  plan  that  will  keep  people  away  from 
his  store,  making  it  possible  for  them  to 
make  their  purchases  at  home.  A  system 
of  this  kind  would  mean  a  serious  curtail- 
ment of  business;  and  the  people  under  this 
condition   would  buy  only  necessities  and  it 


would  be  a  sorry  day  for  the  business  In- 
terests of  this  country,  when  the  mercantile 
business  was  confined  to  the  mere  necessi- 
ties of  life. 

The  retail  merchants  are  not  asking  for 
this  special  or  class  legislation.  The  de- 
mand for  your  proposed  plan  is  not  coming 
frm  that  source,  as  It  wuld  decrease  rather 
than  increase  their  business.  If  this  Is  true, 
wherein  would  it  be  of  any  advantage  to  the 
farmer?  What  the  farmer  wants  is  more 
prosperous  towns  and  villages;  more  local 
or  home  markets,  and  not  an  opportunity  to 
save  a  few  cents  occasionally  by  being  able 
to  ship  his  merchandise  by  mall. 

In  your  address  you  refer  to  the  fact  that 
rural  free  delivery  has  done  away  with  the 
isolation  which  existed  in  many  parts  of  the 
country.  Your  proposed  plan  would  bring 
about  a  return  of  this  isolation  which  you  so 
much  deplore  by  enabling  the  farmer  to 
make  his  purchases  without  visiting  his 
neighborhood  city  or  village,  and  would 
surely  result  in  again  filling  up  our  insane 
asylums  from  the  country  precincts,  if  that 
condition   ever   really  existed. 

I  desire  to  thank  you  in  behalf  of  the 
National  Retail  Hardware  Association  with 
its  thirty-three  affiliated  States  and  more 
than  ten  thousand  members  for  this  oppor- 
tunity of  placing  ourselves  on  record  against 
your  proposed  plan. 

I  trust  you  will  do  the  association  which 
I  represent  the  honor  of  having  this  letter 
printed,  at  the  expense  of  the  Government, 
and  enclose  a  copy  of  the  same  in  each  of 
your  communications  in  the  future,  in  which 
you  enclose  copies  of  letters  from  those  fav- 
oring the  plan.  You  can  do  this  with  the 
full  assurance  that  the  opposition  herein 
expressed  comes  from  one  of  the  strongest 
trade  organizations  of  the  country:  one  that 
has  obtained  its  present  high  standing  on  a 
basis  of  advocating,  always,  those  measures 
that  would  bring  the  greatest  good  to  th3 
greatest  number. 

You  •  can  term  us  selfish  if  you  will,  but 
any  legislation  that  affects  my  personal  busi- 
ness, affects  equally  the  business  of  the 
more  than  one  million  retail  merchants  of 
the  country. 

I  think  this  friendly  discussion  cannot 
help  but  result  in  benefit,  but  after  all  this 
j  question  must  and  will  be  settled  by  the 
I  men  who  will  make  up  our  next  Congress. 
'  We  believe  these  men  lo  be  thoroughly  in 
i  touch  with  the  actual  conditions  as  th.\v  exist 
'  in  this  country  today,  to  permit  any  measure 


ALWAYS  UNIFORM  ! 
ALWAYS  RELIABLE! 
ALWAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 
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•  BTHUR  OOWNEV.,  SbsSiDC*1 


p    SEARDSLEV    v.cc  PxtsiotNi 


J    Wl    HUTOHINSON  Stc'v  «NO  T»CA* 


A   P  MUR0OCH.OtHui«LM,,, 


JC<& 

In  the  Manufacture  of  our  Starch  we  use  clear  Lake  Ontario  wai 
supplied  by  our  own  pumping  and  filtration  plant 

/     ■     ■  '      fa^jW..  Oct.   36,  ,1907 


Mr.  Retail  Grocer, 
Dear  Sir: 

We  have  received  word  from  some  of  our  customers 
that  the  National  Starch  Company  have  again  resorted  to  methods  of 
intimidation  in  the  endeavor  to  check  the  growing  demand  for  our 
starch  and  we  accordingly  write  to  advise  you  that  you  need  have  no 
uneasiness  on  account  of  any  such  threats.     We  will  protect  you 
against  any  suits  that  may  be  brought  or  directed  against  our  goods 
or  packages  or  anything  that  appears  on  them. 

Yours  very  truly, 

Oswego  Maize  Products  Company. 


HANDLE 

SPERRY  FLOUR 

and  make  a  Qood 
PROFIT! 

The  most  popular  brand  on  the  Market. 
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of  the  character  of  the  one  you  are  advocat- 
ing to  become  a  law. 

Tours  very  truly, 
National  Retail  Hardware  Association. 

S.  R.  Miles,  President 

Write  to  your  Congressman  today. 
If  he  fails  to  answer  your  letter,  keep 
it  up  until  he  does,  and  see  that  he 
places  himself  on  record  "FOR"  or 
"AGAINST" — then  write  the  Advocate. 


SMITH'S  CASH  STORE  FAILS. 


Local  Catalog1  House  Suspends  Pay. 
meiiL     Board    of    Trade  Takes 
Charge. 


GROCERY  NOTES. 


Niles,  Cal.— Sol  Bhrman,  the  pioneer 
merchant  of  Mission  San  Jose,  has  sold 
his  general  merchandise  business  at 
that  place  to  Mr.  Berge  and  J.  A. 
Rogers.  Mr.  Ehrman  will  continue  to 
make  his  residence  at  the  Mission,  but 
will  hereafter  spend  part  of  his  time 
in  San  Francisco,  where  his  sons,  Ehr- 
man Bros.,  are  in  business.    Mr.  Ehr- 


man is  one  of  the  pioneers  of  Alameda 
county,  having  conducted  a  general 
merchandise  business  at  the  Mission 
continuously  for  the  past  forty  years. 
For  nearly  trihty  years  he  has  been 
postmaster  there,  serving  the  first  four 
vears  of  Cleveland's  first  term. 

 ♦  

Large  HOHART  Mills  for  the  big  fel- 
lows, small  HOBART  Mills  for  the  lit- 
tle fellows. 


Smith's  Cash  Store  Co.  has  sus- 
pended payment,  and  the  creditors  will 
hold  a  meeting  this  afternoon  in  the 
rooms  of  the  Board  of  Trade  and  try 
to  arrange  the  affairs  of  the  firm.  As 
far  as  could  be  ascertained,  the  total 
liabilities  will  probably  reach  $80,000, 
while  the  assets  consist  of  the  con- 
tents of  the  store  on  Steuart  street, 
which  will  yield  a  small  percentage  of 
the  liabilities.  Smith's  Cash  Store  was 
considered  financially  weak  among  the 
trade  after  the  fire  of  last  year,  and 
the  failure  was  not  entirely  unexpect- 
ed. Seme  creditors  who  investigated 
the  affairs  of  the  concern  state  that 
Harper  Smith,  as  president,  overdrew 
his  account  to  the  tune  of  $15,000,  and 
declared  a  dividend  of  $4,000,  which 
he  also  withdrew  from  the  firm. 
Among  the  principal  creditors  are  the 
following:  Hooper  &  Jennings,  $7,500; 
Louis  Saroni,  $5,000;  Fi-ench-Ameri- 
can  Bank,  $5,000;  M.  J.  Brandenstein 
&  Co.,  $3,000.  The  rest  of  the  debts  is 
scattered  among  numerous  creditors. 

Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
thore  is  an  attempt  to  introduce  on  the 
mantel  a  WASHING  AMMONIA  made 
from  Hones  anil  A  nitwit  Rcfii.se.  We 
trust  that  the  trade  will  take  time  to 
investigate  the  character  of  thi? 
STUFF,  which,  if  sold  to  the  consumer 
will  only  tend  to  diseourag-e  the  use  of 
\mmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Manufacturers  of  Amnion  la  from 
Mineral  Products  on  the  Pacific  Const. 

SAN  FRANCISCO,  CAT,. 

CAUTION — As  there  are  numerous- 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  =f'-le  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
each  bottle — Rohl.  P.  firccr  Trade 
Marfc 


Now  is  the  time  to  run  oiv 


MAPLEINE 


The  new  vegetable  extract  with  the 


genuine  old-fashioned  maple  flavor. 
A  product  that  sells  rapidly  wherever 
introduced.  Makes  syrup  better  than 
maple  at  a  nominal  cost  and  is  most 
delicious  for  flavoring  candies,  cakes, 
ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


John  H*  Spohn  Co,t  Agents, 
50  Clay  St.  t  San  Francisco* 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wash. 


HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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♦♦♦♦♦♦♦♦♦♦♦♦♦♦»♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ 

f  California's  Best  Advertised  Product 

GHIRARDEUJ'S 

Chocolates  and  Cocoa  Satisfies  Everybody 

THE.  DEALER  |      THE  CONSUMER 

Because  it  Cannot  be  Sold  Because  it  is  always  Pure, 

for  Less  than  a  Fair  Price:     |  Fresh  and  of  Full  Strength. 

♦  In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 

we  have  tixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 


♦ 

i 

♦ 
♦ 


GHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 
"  Ground  Chocolate,  3-lb  tins  90c. 

Cocoa,  1-2  lb.  tins  ....  25c. 
Eagle  Chocolate,  l-lb.         -  30c. 


(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

%  We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  aud  will  lend  their 

❖  aid  in  our  efforts  to  maintain  the  above  prices 

!  D.  GHIRARDELL1  C 

♦ 

♦♦♦♦♦»♦❖»♦♦♦♦♦♦♦♦♦<>»♦♦»»♦♦« ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ♦ ♦ ♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦ ♦ ♦ ♦ ♦ ♦ 


p.CjTOMSOJj^ 


•  i  MUM  1. 1  u  riii.A  I'A 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

P.  C.  TOMSON  &  CO.,  Makers.  PKiladelpHia,  Pa. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re=- 
ported  by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  WATCH. 


PUBLICATION  DATE. 
Owing  to  Thanksgiving'    Bay  this 
week's  issue  is  printed  and  mailed 
0'  e  day  earlier  than  usual. 

PKICE  LIST. 
Our  price  list  will  he  omitted  from 
the  issues  of  December  6th  and  13th 
pending  complete  revision. 


DECLINES. 

Quite  a  few  commodities  show  a 

weakening  tendency  in  quoted  prices 

and  retailers  will  do  well  to  see 

that  they  get  the  best  price  being 

named. 

Hams. 

Maine  Corn. 

Peas  (Soaks). 

Tomatoes. 

Candles. 
SUGAR. 

There  is  a  belief  that  sugar  will 
drop  again  in  a  day  or  two. 
RICE. 

Prices  have  declined  on  some  grades. 


ADVANCES. 
Turpentine. 
Salmon  (Alaska 
Twine. 
Corn  Starch. 
Baker's  Cocoa. 
Dry  Salt  Bacon. 
Pigs'  Feet. 
Pure  Leaf  Lard. 
Castile  Soap. 


Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Parsons  Ammonia. — y2  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Po'ish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goo.ls 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 

Malta  Vita — One  case  free  with  five. 

Hex  Lye — One  case  free  with  five 
cases. 


SUGAR. 

There  has  been  no  changes  in  the 
price  of  this  commodity  during  the 
past  few  days.  The  general  belief  in 
the  wholesale  district  leans  to  the  ex- 
pectation of  a  decline. 


BICE. 

8L  Phillips  A  ('<».  report  under1  date 

|  of  Nov.  25 : 

Demand  continues  active  for  "spot 
goods,  although  buyers  are  taking  on 
only  limited  quantities  owing  to  the 
financial  conditions.    The  situation  of 

|  the  money  market  has  had  the  effect' 
of  reducing  prices  on  all  grades  with 

!  the  exception  of  strictly  fancy  Caro- 

:  lina;  therefore  goods  being  shipped 
today  can  be  laid  down  for  about  *4 
under  the  present  market  within  the 
next  thirty  days. 

New  York,  Nov.  19. — Dan  Talmage's 
j  Sons'  Co.,  report: 

"Quiet  conditions  have  prevailed 
during  the  week.  Buyers  are  taking 
freely  what  they  need  for  immediate 
distribution,  and  in  some  cases,  when 
attractive  parcels  are  under  consid- 
ation,  engage  such  for  deferred  de- 
livery, although  the  general  rule  is 
'Shi])  at  once,'  or  'Rush  shipment,'  in- 
dicating small  holdings  in  wholesale 
grocers'  hands. 

"Advices  from  the  South  note  quiet 
conditions  all  round.  At  New  Orleans 
market  is  dull.  Prices  are  steady  on 
the  better  grades  and  easier  on  the 
lower  styles.  The  major  part  of  cur- 
rent offerings  show  the  effects  of  dam- 
age by  storms. 

"In  the  Interior — Southwest  Louisi- 


Red). 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


FREE  DEALS. 

Standard  Soap  Co — With  5  cases 
gasene  Soap,  one  case  free  of  Aero 
Washing  Powder. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  0V2 
cases  $3.55;  10  cases  $3.50;  30  cases,! 
$3.45.  Effective  Sept.  30  and  subject! 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 1 
Naptha  Washing  Powder  free  with 
each  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list 
prices:.. 5%  cases,  $4.20;  10  cases, 
$4,15;  30  cases,  $4.10.  Effective  July 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — %  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 

one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free,  Above  deal  is  good 
for  but  a  short  period. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 


Prepared  under  strictly  hygienic  conditions, 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

Sotith    San  Francisco 

San  Mateo  County 
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ana  and  Texas — the  lack  of  transpor- 
tation facilities  and  the  restricted 
financial  accommodation  has  inter- 
fered with  the  movement.  Many  of 
the  mills  have  closed  down  or  are  run- 
ning short  time.  The  damaging  effect 
of  the  continued  rains  is  made  appar- 
ent by  the  quality  of  samples  of  recent11 
millings,  and  high  class  styles  are 
held  firmly. 

"Cables  and  correspondence  from 
abroad  note  prices  on  cargoes  in  the 
far  East  greatly  above  parity  of  Con- 
tinental markets — hence  little  is  com- 
ing forward.  Spot  and  Forward 
Cleaned  active  and  higher. 

DRIED  FRUIT. 

The  present  situation  is  quiet.  The 
consumption  of  this  commodity  con- 
tinues just  as  great  as  ever,  however, 
and  supplies  now  fast  being  depleted 
must  be  replenished  before  very  long, 
regardless  of  general  conditions.  It 
is  the  belief  of  those  best  informed, 
that  good  prices  will  be  secured  for 
every  pound  of  this  commodity  there 
is  available  during  the  spring  months. 
Some  interests  may  deem  it  advisable 
to  lower  their  prices,  because  of  their 
desire  to  realize  on  their  stocks,  and 
unsteady  markets  may,  thereby,  be 
created.  Fortunately,  most  of  the  sup- 
plies in  this  line  are  in  such  strong 
hands  that  a  demoralized  market  is  ex- 
tremely improbable.  We  think  that  the 
present  is  a  good  time  to  buy  almost 
any  commodity,  because'  of  the  low 
plane  of  values  being  quoted.  In  al- 
most every  instance,  conditions  will 
soon  right  themselves  and  prices  quot- 
ed today  will  not  be  available  a  little 
later  on. 

PRUNES. 

The  situation,  as  described  under 
the  head  of  dried  fruit,  is  largely  fol- 
lowed  by  the   present   state   of  the 


prune  market.  jWe  are  told  that 
stocks  of  prunes  ?on  hand  unsold,  in 
both  growers  and  packers  hands,  in 
California,  are  now  only  about  one- 
half  the  quantity  on  hand  here  in  May 
last,  before  new  prunes  came  on  the 
market.  The  argument  is  obvious. 
RAISINS. 
There  is  nothing  much  doing  in  this 
line  at  the  present  time  except  in  a  re- 
tail way.  *  The  Thanksgiving  feasting 
has  brought  about  a  keen  demand  from 
consumers  and  retailers  are  now  dis- 
posing of  their  stocks.  Between  now 
and  Christmas,  there  will  be  consider- 
able buying  in  this  line,  and  the  man 
who  secures  his  requireemnts  right 
after  Thanksgiving  will  probably  be 
able  to  get  better  quotations  on  them, 
than  if  he  defers  purchasing  until 
mid-December. 

DATES. 

Reports  from  the  interior  of  Oman 
indicate,  says  Sonsul  William  Coffin, 
of  Muskat,  that  there  is  a  plentiful 
crop  of  Fard  dates  of  excellent  qual- 
ity for  the  season  of  1907.   He  adds: 

The  unusually  cold  summer  has, 
however,  greatly  retarded  the  crop,  so 
much  so  that  the  cutting  began  nearly 
a  month  later  than  usual,  and  Fard 
dates  did  not  reach  Muskat  until  about 
September  1.  This  will,  to  a  certain 
extent,  affect  the  American  shipments, 
and  while  a  small  quantity  of  Fards 
will  reach  the  United  States  at  about 
the  usual  time,  the  bulk  of  the  ship- 
ments will  be  late.  It  is  possible  that 
the  cool  summer  may  unfavorably  af- 
fect next  year's  crop,  both  as  to  quan- 
tity and  quality.  A  decided  shortage 
is  reported  in  the  date  crop  of  the 
Busrah  district,  owing  to  the  heavy 
floods  there  last  spring. 

OLIVES. 

Fresno. — Olives  are  now  beginning 


to  ripen  in  quantities,  the  deliveries 
to  the  packer  now  being  composed 
rather  largely  of  these.  Heretofore, 
the  pickling  has  been  on  green  fruit, 
the  small  quantity  of  ripe  fruit  coming 
in  with  the  deliveries  of  stuff  to  be 
used  for  the  green  trade  being  too 
small  to  make  much  difference.  The 
pickling  of  California  ripe  olives  will 
be  in  full  blast  in  a  "short  time  now, 
however.  The  Roeding  ripe  olives  in 
cans,  which  are  just  being  introduced 
East  are  to  be  worked  on  in  the  very 
near  future.  It  is  proposed  to  fea- 
ture this  product  this  season,  as  it  is 
practically  an  unknown  quantity  in 
the  East,  though  generally  considered 
superior,  where  it  is  known,  by  a  great 
many  persons  to  the  old  style  green 
pickled  olive.  Mr.  Roeding  has  suc- 
ceded  in  introducing  this  brand  in  the 
East  by  the  use  -of  cans,  while  the 
pickles  were  formerly  put  into  casks. 
It  is  found  that  by  the  use  of  tins  the 
fruit  arrives  in  perfect  condition.  The 
demand  East  is  said  to  be  awakening 
at  once,  and  it  is  proposed  to  take 
extensive  advantage  of  it  this  year. 
REANS. 

This  market  is  featureless  so  far  as 
beans  are  concerned.  Local  dealers 
feel  that  owing  to  the  short  crop,  it  is 
a  poor  policy  to  sell  at  the  present 
time  when  it  is  necessary  to  make 
concessions  in  order  to  excite  the  buy- 
ing instinct  of  the  retailer.  In  other 
words,  dealers  are  inclined  to  hold  on 
to  their  goods  until  the  market  recov- 
ers itself,  so  that  they  may  get  prices 
which  they  consider  the  goods  to  be 
worth. 

PROVISIONS. 

Cudahy  &  Co.  report  under  date  of 
November  26th: 

The  market  is  weak  on  all  kinds  of 
packing-house  products  and  will  grad- 


Folger's  Golden  Gate 
Baking  Powder 


.  GULDEN  6AU±  ~~ 

Sold  On  Mer\t 

=5=-___^OZ  NET  


•U.Folger&C 

(jojdenGate 


Is  composed  of  the  following 
ingredients  and  none  other  : 

Pure  Cream  Tartar  and 
Pure  Bi-carbonate  Soda 

It  is  absolutely  reliable  and  dependable  in  every  respect. 
Ask  our  salesman,  or  write  us,  for  quantity  discounts 

J.  A.  FOLGER  CSL  CO.,  San  Francisco. 

Specialists  in  High  Grade  Goods. 


\usm 
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RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  San  Francisco 

Samples  Mailed  on  Request 


ually  seek  a  lower  level. 

IMPORTED  SARDINES. 

"It  is  exactly  the  same  with  Norwe- 
gian Smoked  Sardines.  While  there  are 
cheap  offerings  of  some-  principal 
brands  of  Norway  Smoked  Sardines 
in  the  market,  buyers  will  find  upon 
careful  scrutiny  that  all  concessions 
are  made  on  account  of  the  former 
case,  because  every  good  brand  can 
be  sold  regularly  today  at  full  asking 
prices.  We  have  no  trouble  in  selling 
our  brands  of  Smoked  Sardines  as 
soon  as  we  have  a  cable  from  abroad 
stating  that  the  goods  are  shipped. 

"Mackerel — Are  scarce. 

"Irish  Mackerel — Very  short  supply 
and  in  good  demand. 

"Norway  Mackerel — While  the  first 
large  demand  has  been  satisfied,  there 
is  a  good  hand  to  mouth  demand,  es- 
pecially for  the  best  brands,  and  prices 
for  those  have  not  been  reduced  in 
the  very  least.  The  entire  stock  of 
Norway  Mackerel  is  held  in  a  few 
strong  hands,  who,  not  being  in  need 
of  ready  cash,  can  well  afford  to  hold 
their  tsocks  until  buyers  will  be  eager 
to  take  what  is  offered  to  them,  as 
Norway  Mackerel  are  sure  to  be  in 
short  supply  this  season,  the  catch 
having  been  considerably  smaller  than 
last  season." 


Editorial  Note. 

While  it  is  true  that  New  York  is 
far  a-field,  nevertheless  the  conditions 
in  the  grocery  trade  there  are  rapidly 
reflected  here.  We  feel,  therefore, 
that  in  reprinting  the  interview  quoted 
hereinbelow  we  are  best  serving  the 
interests  of  the  many  "Advocate"  sub- 
scribers. 

New  York,  November  23. — In  spite 
of  the  general  complaint  of  dull  trade 
in  the  wholesale  grocery  district, 
many,  if  not  most  of  the  merchants 
there,  look  for  a  better  condition  of 
things  after  a  few  weeks  and  many 
predict  that  even  the  prices  will  be 
restored  to  the  strength  they  mani- 
fested before  the  financial  troubles 
arouse.  A  prominent  factor  in  the 
trade,  in  the  course  of  an  interview  on 
the  situation  yesterday,  took  a  position 
which  in  ordinary  times  would  be 
called  decidedly  "bullish,"  but  which 
represents  very  well  the  view  taken 
of  the  situation  by  holders  of  surplus 
stocks. 

"While  it  is  true,"  he  said  "that  there  has 
been,  on  the  partr  of  the  jobbers,  an  almost 
complete  stoppage  of  buying,  it  is  also  true 
and  well  not  to  lose  sight  of.  that  the  fu- 
ture sales  of  the  wholesale  grocery  houses 
of  New  York — and  this  applies  probably  to 
the  whole  country — were  on  a  larger  scale 
than  ever  before;  and  while  the  shipments 
of  so-called  future  sales  were  greater  up  to 
the  15th  of  October  than  usual,  there  was  at 
the  time  the  monetary  trouble  began  a  very 
large  volume  of  business  yet  unshipped. 

"The  stopping  of  buying  on  the  part  of 
the  wholesale  grocer  results  very  quickly 
in  a  rapid  reduction  of  stock.  This  is  more 
particularly  true  at  this  season  of  the  year 
when  the  jobber  is  working  on  his  stock, 
both  for  his  current  business  and  the  com- 
pleting of  his  future  orders,  and  when  we 


consider  that  he  is  not  replenishing  his 
stock.  In  the  face  of  the  universal  state- 
ment that  trade  has  not  let  down,  we  find 
ourselves  facing  a  condition  that  Is  noC  only 
unusual,  but  when  connected  with  the  fact 
of  the  stopping  of  buying  and  that  the 
markets  show  no  recession,  puts  us  back  to 
what  has  been  known  to  be  the  real  fact, 
that  the  stock  throughout  the  country,  both 
in  packers'  and  jobbers'  hands,  is  not  heaVy. 
We  face  the  certainty  that  on  the  first  of 
December  the  grocery  stocks  of  the  country 
in  the  canned  goods  line,  as  a  whole,  will  be 
the  lightest  for  the  past  ten  years  at  least. 

"Packers  of  California  canned  fruits  sold 
out  during  this  period  of  a  stoppage  of 
buying.  Inquiries  for  peaches  particularly 
are  pouring  in  and  free  sales  are  being  made 
at  advanced  prices, 

"Timatoes  have  not  declined  to  any  ex- 
tent. Corn  stronger,  if  anything,  than  it 
was  thirty  days  ago.  and  not  a  jobber  is 
being  misled  by  the  occasional  offerings  of 
500  cases  of  a  commodity  at  less  than  the 
market  price,  as  he  immediately,  if  he  is 
posted,  understands  that  this  is  a  resale 
and  shows  the  financial  necessity  of  some 
one  buyer  on  a  small  amount  of  goods. 

"A  sale  at  a  concession  in  price  no  more 
represents  a  recession  in  the  market  value 
than  a  nickel  represents  the  national  debt. 
If  the  jobber  were  facing  a  reduction  in  the 
volume  of  his  daily  business,  then  there 
would  be  just  reason  for  extreme  caution: 
but  it  is  admitted  by  all,  so  far  as  it  relates 
to  the  grocery  business,  the  purchasing 
power  of  the  country  has  not  let  down — but 
a  small  percentage  f  people  are  out  of  em- 
ployment— that  the  colection  from  the  re- 
tailer is  equal  to,  if  not  greater,  than  that 
of  any  November  in  the  history  of  the 
trade. 

"I  repeat  that  when  the  three  combined 
can  be  represented — the  dmand.  th  stoppage 
of  buying,  and  no  recession  in  value — we 
can  safely  say  we  aer  on  a  very  strong  mar- 
ket foundation,  and  the  man  who  figures 
that  the  bargain  counters  are  going  to  be 
flooded  will  find  later,  much  to  his  surprise, 
taht  not  only  his  own  stock  is  depleted 
and  there  is  no  place  that  he  can  find  to 
renew  from,  then  he  will  face  not  only 
strong  markets,  but,  in  the  absence  of  abso- 
lutely speculation,   advancing  markets. 

The  Agricultural  Department  reports  a 
probable  shortage  of  twenty-four  millions  of 
barrels  of  apples,  nearly  a  half  a  barrel 
short  for  every  individual  big  enough  to  eat 
apples  in  the  United  States.  The  prune 
crop  is  not  over  seven  hundred  and  fifty 
mililons  of  pounds,  against  two  hundred 
millions  last  year — a  dried  peach  crop  in 
California  of  only  slightly  greater  tonnage, 
the  almost  total  absence  of  Eastern  peaches 
for  preserving  use  by  the  families  for  can- 
ning, purchases  in  Baltimore,  appears  to  us 
to  take  care  of  the  peach  situation,  provided 
people  are  not  going  to  eat  peaches  at  all — 
a"  endition  that  never  has,  and  probably 
never  will,  be  in  evidence. 

"The  summing  up  of  the  whole  situation 
is  that  we  faced  at  the  beginning  of  tht 
shipping  period  of  the  crops  of  1907  a  short- 
age of  millions  of  tons  of  food  products; 
we  faced  the  greatest  consuming  period  iri 
the  history  of  the  country;  a  purchasing 
power   that    has   never   been    equaled,  and 


the  best  posted  bankers  today  stair  thai 
after  the  strain  of  nearly  a  month  they 
must  admit  that  the  dlaturpancfe  Ik  almost 
entirely  on  the  surface  and  that  there  is  DO 
evidence  whatever  to  show  that  thu  under- 
lying strength,  the  foundation  of  the  plus 
perlty  of  the  last  eight  years,  has  even 
been  cracked. 

'With  a  shortage  of  this  size,  with  a 
population  of  .S3. 000. 000  of  people  that  will 
eat,  with  the  fact  staring  us  in  the  face 
that  the  Moors  were  bare  when  this  crop 
began  to  reach  the  consumer,  and  with  the 
fact  before  us  that  we  have  nine  months 
of  the  consuming  period  on  this  year's  ymp 
ahead  of  us.  and  not  overlooking  the  fact 
that  there  was  easily  three  mnths  earlier 
consumption  on  this  crop  than  Is  usual,  who 
can  reasonably  expect  a  lowering  In  value 
or  a  bargain  campaign?" 


CANNING  APPLES. 
Anderson. — Nine  carloads  of  apjii-^s 
in  bulk  were  shipped  this  season  irom 
Anderson  to  the  canneries  m  Sacra- 
mento. The  shipment  was  in  the  way 
of  an  experiment.  This  has  proved  m> 
successful  that  next  season  tut  ship- 
ment will  be  three  times  as  i;;uch. 


FRAME  STRUCTURES  TO  SO. 

The  removal  of  all  the  "temporary" 
Lrame  buildings  within  the  B»e  limiis. 
by  January  1,  1909,  is  planned  bj  '.lie 
Supervisors'  fire  committee,  wiiich  will 
shortly  introduce  an  ordinance  to  Ur-it 
effect.   

KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 

LENOX  SOAP 

P.  &  G.  NAPTHA  SOAP 

K.  C.  BAKING  POWDER 

PKOCTOR  &  GAMBLE  CANDLES 

ORANGE  CITY  RUSKS 

PEARLL  GCM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCARNO 


PARJS 


NEW  YORK 


Swiss  American  Bank 


SAN  FRANCISCO 


San  Francisco.  Main  Office 
1452    Fillmore  St. 


Of  Locarno,  Switzerland 

CAPITAL  $600,000 


Branch 

Montgomery  P« 


SURPLUS  AND  UNDIVIDED  PROFITS,  $220,000 
TOTAL  ASSETS,  $5,500,000 

Snn  Francisco  Officers 
HENRY  BRFNNER.  President.  ALFRED  MONOTTI.  2nd  Vlce-Prei 

T.  C.  TOGNAZZINI.  1st  Vlce-Fres.  A.  A.  MIC1IELETTI.  Manager. 

OTTO  OTTESEN.  Asst.  Onshler. 
ACCOUNTS  OF  BANKS.  *THMS  A  NO    INDIVIDUALS    RESPECTFULLY  SOLIC11ED 
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Phoenix  Flour 

The  WKitest  The  Best 

Made  in  Sacramento,  Cal. 

Up-to-date  Machinery 


Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 


RESULT:  =  PERFECTION 

Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent,  17th  and  Wood  Sts 

Phone  Oakland  8254 


 t 
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Elastic  Starch 

Pops  Corn  Starch 

Tiger  Brand  Lump  Starch 

Standard  of  Excellence  and  Purity 
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J.  C. 

New  Haven,  Conn, 


Manufactured  by 

HUBINGER  BROS. 


CO. 


ASSOCIATION  ROSTER 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST, 
lictjiil  Uruccrs'  Association. 

President. 

F   13.  Fancher — Sacramento,  Cal 

First  Vice-President. 

.)    R    Newberry — Los  Angeles,  Cal. 
Second  Vice-President. 

Fred  Dresser — Portland,  Ore. 

Secretary 

n.    H;moh.    Alanieua,  Cal. 


California    Retail    Grocers    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 
1st  Vice-President,   F.    N.   Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.   Connolly,  San  Francisco. 
Directors: 

A.   A.   Jost,  Sacramento. 

W.  C.  Longstreth,  Los  Angeles. 

J.  R.  Newberry,  Los  Angeles. 

J.   J.   Hughes,   Nevada  City. 

J.  F.  Limpinsel,  Placerville. 

L.  Warnke,  Alameda. 

H.  K.  Duncan,  Oakland. 

L.  R.  Eccleston,  Fresno. 

F.  B.  Connolly,  San  Francisco. 

E,  Kilgore,  Sacramento. 

John  W.  King,  San  Francisco. 


ASSOCIATED  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 

PRESIDENT — John  W.  King,  22nd  and 
Valencia  Sts. 

1st  VICE-PRESIDENT— A.  L.  Zett,  2807 
Mission  St. 

2nd  VICE-PRESIDENT — Jesse  W.  Trask, 
339  Devisadero  St. 

TREASURER — John  F.  Schomer,  3149  2-Uh 
St. 

SECRETARY — Frank     B.     Connolly,  901 

Stanyan  St. 

DIRECTORS — M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts.; 
George  B.  Doyle,  Haight  and  Cole  Sts.;  Gus 
Lehrke,  627   Tennessee  St.;   Antono  Zeitlcll, 

1995  Union  St. 


OCEAN  SHORE  TRAIN. 


WHAT  IS  A  SAUSAGE I 


A  Problem  Now  Being:  Adjudicated  by 
Michigan  Courts. 


The  Ocean  Shore  Railroad  Co.  com- 
menced operation  of  a  daily  train  over 
its  .new  roadbed  from  12th  and  Mis- 
sion streets  to  Pedro  Valley,  20  miles 
south  of  San  Francisco,  Monday.  For 
the  present  but  one  train  a  day  will 
be  operated. 


An  interesting  point  is  involved  in 
the  decision  of  Judge  Coolidge  of  the 
Michigan  Circuit  Court,  dissolving  the 
temporary  injunction  secured  by  Ar- 
mour &  Co.  against  State  Food  Com- 
missioner Bird,  restraining  him  from 
prosecuting  and  issuing  bulletins 
against  the  packing  firm  for  selling 
sausage  alleged  to  be  impure.  The 
judge  holds  that  if  the  sausage  is  pure 
Armour  &  Co.  ought  to  prove  it  in 
court  instead  of  tying  the  State  Com- 
missioner up  with  an  injunction. 

Armour  &  Co.  admitted  using  from 
1  to  10  per  cent  of  cereals  in  its  sau- 
sage, but  maintained  that  this  did  not 
constitute  a  violation  of  the  State 
pure  food  law  on  the  ground  that  cer- 
eals have  been  used  in  the  manufac- 
ture of  sausage  for  several  yars  and 
wre  in  use  at  the  time  the  law  was 
passed.  The  packing  firm  declared 
that  the  action  of  Food  Commissioner 
Bird  in  issuing  bulletins  against  its 
product  to  grocers  throughout  the 
State  was  ruining  its  business  and 
asked  that  the  official  be  restrained. 

So  far  as  the  trade  in  general  is  con- 
cerned, this  is  the  first  time  that  any- 
one has  attempted  to  hold  that  under 
the  law  a  sausage  shall  contain  only 
meat.  Just  what  a  sausage  is  is  very 
largely  a  matter  of  opinion.  'If  b 
manufacturer  finds  that  a  product  con- 


SELL  MORE  COFFEE 

To-day  than  you  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  your  duty  to  yourself  by  know- 
ing A  HOBART  before  you  buy  any  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  137-39  Telegraph  Ave,  Oakland,  Cal: 
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taining  a  certain  proportion  of  cereal 
is  lighter  and  more  pleasing  to  the 
appetite  than  one  made  solely  of  meat, 
where  can  be  the  objection  to  it,  asks 
the  ordinary  trader  or  consumer,  if  it 
does  not  constitute  a  violation  of  the 
food  law  through  misbranding  or  the 
use  of  impure  materials?"  Of  course, 
if  a  State  law  requires  that  the  ingre- 
dients be  stated,  neither  Armour,  nor 
anyone  else,  ought  to  object  to  stating 
that  the  sausage  contains  cereal,  nor 
is  it  altogether  clear  why  such  a  dec- 
laration in  the  name  of  the  commis- 
sioner in  a  circular  should  constitute 
grienvance.  If  the  quality  is  in  the 
goods  the  trade  can  be  relied  upon  as 
a  rule  to  accept  them. 

The  use  of  cereals  and  certain  fruit 
products  in  such  goods  is  comparative- 
ly common.  Since  the  regulation  was 
issued  shutting  out  bezoate  of  soda 
from  certain  lines  of  goods,  many  of 
the  mincemeats  have  been  compound- 
ed so  as  not  to  contain  a  particle  of 
meat,  but  are  a  mixture  of  fruits  and 
cereals  properly  combined  and  spiced. 
They  are  none  the  less  wholesome 
than  they  would  be  made  of  meat  and 
are  probably  far  better  for  the  average 
digestive  system.  If  they  are  to  be 
barred  by  a  ruling  similar  to  the 
Michigan  court  interesting  points  will 
be  raised. 


FIRE  CISTERNS  CLEANED. 


The  old  fire  cistern  at  Bush  and 
Montgomery  streets  is  now  about  ready 
for  use.  Throughout  the  city  workmen 
are  engaged  in  clearing  out  the  water 
or  fire  cisterns  and  filling  them  with 
water  for  use  in  possible  emergencies 
against  fire.   The  value  of  the  cisterns 


was  demonstrated  on  April  18th  last 
year  when  fire  broke  out  at  the  corner 
of  22d  and  Mission  streets.  There  was 
then  on  water  in  the  mains,  but  a  fire- 
man recalled  that  there  was  a  cistern 
at  Shotwell  and  22nd  streets.  He  hur- 
ried to  the  spot  and  to  his  surprise  and 
delight  found  it  full  of  water.  Three 
engines  were  immediately  put  to  work. 
They  pumped  from  the  forgotten  tank, 
throwing  three  streams  upon  the  burn- 
ing buildings,  and  in  a  short  time  the 
flames  were  stayed  in  a  restricted  area 
and  the  Mission  district  was  saved. 
Now  the  firemen  are  informed  of  the 
location  of  every  street  cistern  in  the 


city  which  has  been  made  available  for 
use  and  filled  with  water.  Many  cis- 
terns which  had  not  been  filled  with 
earth  and  debris  are  already  on  the 
printed  lists  distributed  among  the 
firemen  and  posted  in  every  engine- 
house.  They  number  24  at  this  date 
and  are  scattered  through  the  Mission, 
North  Beach,  south  of  Market  street, 
South  San  Francisco,  the  banking  dis- 
trict and  along  Stockton  street.  Fire- 
men have  instructions  to  resort  to 
these  cisterns  in  case  the  water  supply 
in  the  mains  fails  or  is  found  insuffi- 
cient to  keep  the  engines  going  with 
full  streams. 


%  Pts,  $1.12%  doz 
Pts,  1.85 
Qts,  3.25 


USE  IT 


FROlT  canners  ®  « 

» *      ASSOCIATION  'S?> 

Si  IAI«j£STFRUITawoV£GETABLE  • 


IT  WILL  BE  YOUR  BEST  CUSTOMERS, 


or  some  si 
best  ones,  that 


Always  supply  it 
will  keep  their 


you 
will. 


HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  "of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO.  but  should  be  sold  at  10  cents  per  cake. 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OCR  PRICE  LIST  IS  CHECKED  DP  AND  CORRECTED  EVERY  WEDNESDAY  ISY  M.  J.  BRAN  DEN - 
STEIN  &  CO.,  A.  SCHILLING  &  CO.,  J.  A.  FOLGER  &  CO.,  SUSSMMAN.  WORMSER  &  CO.,  J.  II.  NEWBATJER  &  CO..  GTJGGENHIMB 
&  CO.,  TILLMANN  &  BENDEL,  YVELLMAN,  PECK  &  CO.,  CUDAHY  &  CO.,  WIELAND  BUDS.,  ROETHLISBERGER  *  0RA8SO1  I 
WILLIAM  CLUFF  CO.,  WHITTIER-COBCRN  CO..-  W.  P.  FULLER  &  CO.,  STANDARD  Oil.  CO.,  HOOPER  *  JENNINGS,  M.  PHIL- 
LIPS &  CO.,  PACIFIC  COAST  BISCUIT  CO.,  PACIFIC  VINEGAR  .V  PICKLE  WORKS,  HE  YM  AN- WEILL  CO.,  AND  SCIIWABACHEB- 
FREY  CO.,  LEVENSON  &  CO.,  SWIFT  &  CO.,  EACH  FIRM  TABLING  THE  DEPARTMENTS  ASSIGNED,  AS  1. 1ST  INDICATES. 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rales — good  for  a  week.  No  such  schedule  could  he 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  al  the  lime  of  going  to  press,  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchase 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 


COL. 


COL. 


Abalones   18 [Clam   Chowder   19 

Ammonia,    Laundry    ...  .26  clothes  Lines   43 

Anchovies   18 j Clothes  Line  Pulleys.  ..  .43 

Asparagus   18 .Clothes  Pins   44 

Ax  Handles   43  Coal  Oil   30 

Axle   Grease   39  Cocoa   S3 

Bacon   13-Cocoanut   34 

Bar  Sugar    6  Codfish   16 

Barrel  Covers   45  Coffees    1 

Baked   Beans   12  Coffee  Extracts    1 

Baking  Powder   20  Condensed  Milk  35 

Bags    (paper)   39  Condiments   50-53 

Barley,  Pearl   23-24  Corks   44 

Baskets   43  Cordage   40 

Bath  Brick   89  Corn,  Canned   12 

Beans,  Canned  12  Corn  Starch   29 

Beef,  Barreled  13  Cottolene   35 

Benzine   30  Crackers   32 

Beef,   Extracts   33  Cream  of  Tartar  21 

Binder  Twine  43  Currants    7 

Blacking,  Shoe  42  Cuttle   Bone   40 

Bloaters   17  jDemijohns   44 

Bluestone   39!  Dishes,  YVooden   4  6 

Bluing   26  Door  Mats   44 

Boullion  Capsules   33  Dried  Fruits 


Bowls   43 

Brooms   43 

Breakfast  Foods   21-24 

Brushes    .  43 

Butter  Ladles   45  Eg; 

Candies   :  .31jEgg 


Dry   Paints   31 

Dust    Pans   44 

Dusters   44 

Eels   18 

Food  40 

Beaters   45 


Candles   39  Envelopes   46 

Canned  Fish   18  Evaporated  Milk  35 

Canned   Fruits    Extracts,  Beef   33 

Canned  Meats   14-15  Extracts,  Flavoring  ..19-20 

Canned  Soups   SSExtraets,  Syrups    7 

Canned  Vegetables   12  Farin.   Goods  ..22-23-24-25 

Can    Openers   45  Figs    8 

Capers   33  Fine  Cut  Tobacco   47 

Castile  Soap   29  Fish  and  Cheese   16 

Castor  Oil   30  Fish    (Canned)   18 

Catsups   (bulk)  52-53  Fish  (Smoked)   17 

Caviar,  Russian   16  Fish   (Potted)   18 

Cereal   Coffee  34  Flavoring  Extracts  ..19-20 

Cereal  Laxative   41  Flour   22 

Cereals   22-23-24-25  Fly   Paper   40 

Cheese,  for  &  dom  16  French  Mustard  (bulk)  .  .52 

Cheroots  47  Fruits,    canned  ....5-6-7-8 

Cheese    Safes   43  Fruits    (Dried)    7 

Cigarette  Papers  47  Fruit  Wax  &  Strings.  ..  .43 

Chewing  Gum   32 1  Fruit  Jars   40 

Chicory    1  Faucets   44 

Chimneys   44  Fruit  Jar  Caps  40 

Chloride   Lime   27  Fruit  Jar  Rubbers   40 


Chocolate   33 

Chutney   34 

Cider   34 

Cigarettes   48 

Citron   37  i  Gum 

Clam  &  Clam  Juice  19  Ham 


Gasolene   30 

Gelatine   35 

Ginger    (Preserved)    ....  35 

Glue   40 

Chewing   32 

 :  13 


COL 

Herring   17 

High  Grade  Smoking  To- 
bacco  48 

Honey    9 

Hops   35 

Ink   46 

Insect  Powder   40 

Ironing   Boards   44 

Jams   10-11 

Jars   40 

Jellies   10-11 

Lantern  Globes   44 

Lamp  Burners   44 

Lamp  Chimneys   44 

Lamp  YYMcks   45 

Laundry  Starch   29 

Lard   13 

Laundry   Materials   26 

Lard    Oil   30 

Lead    Pencils   46 

Lemon  Squeezers   44 

Lemon   Sugar   36 

Lime   Juice   36 

Linseed  Oil   30 

Liquid   Bluing   27 

Lobsters    (Canned)   19 

Lozenges   31 

Lubricating   Oil   30 

Lye   27 

Macaroni   »  25 

Mackerel   (salt)   15 

Mackerel   (Tins)   18 

Maple  Sugar    6 

Maple  Syrup    6 

Matches   41 

Meals   22-25 

Meats   (Canned)   14-15 

Milk  (condensed)   35 

Mince  Meat   10 

Mixed   Candy   31 

Molasses   3-4-5 

Slops  and  Handles   44 

Mouse  Trajis   45 

Mushes   22-23-24-25 

Mushrooms   36 

Mustard  (Dry)   19 

Mustard    (bulk)   52 

Neatsfoot   Oil    .-  30 

Nest  Eggs   45 

Nuts    9 

Oil  Cans   45 

Oils   30 

Olives   36 

Olive   Oil   36 

Oysters   19 

Pails   44 

Paints  (Dry)   31 

Paper  Bags  39 

Paper    (Shelf)   44 

Paper.  Toilet   41 


COL. 


Paper,  Wrapping   41 

Paprika   19 

Para  lllne   Candles   39 

Pastes   25 

Peanut    Butter   37 

Peas  (Canned)   12 

Peels   37 

Pens  (Steel)   46 

Pencils   46 

Pepper   19 

Pepper   Sauce   52 

Pickles   50-53 

Pigs'  Feet   13 

Pineapples  (Canned)  ...10 

Plug  Tobacco   47 

Plum  Pudding   37 

Polish  (Metal)   

Polish   (Shoe)   42 

Polish,  Stove   42 

Pork  and  Beans   12 

Pork    (Barreled)   12 

Potato   Mashers   45 

Potted  Fish   18 

Preserves   10-11 

Provisions   13 

Prunes    8 

Raisins    8 

Relishes   50-53 

Rice   25-26 

Rolling  Pins   15 

Rope   40 

Sago   25 

Salad  Oil   37 

Salad  Dressing   37 

Saleratus   21 

Salmon  (Salt)   17 

Salmon    (Canned)   18 

Salsoda   21 

Salt   37 

Sardines   18 

Salt  Fish   16 

Salt  Meats  13 

Saratoga  Chips   37 

Sauces   50-53 

Sauces    (Bulk)   50-53 

Sauerkraut   .13 

Seeds   41 

Steel  Pens   46 

Sheep   Dip   41 

Shelf  Paper   4  1 

Shell   Fish   18 

Shoe  Dressing   42 

Shoe  Brushes   42 

Shrimps   19 

Smoked  Fish   17 

Smoking  Tobacco   48 

Snuff   50 

Soda  and  Saleratus  21 

Soaps   27 

Soups   38 


Spices   19 

Spittoons   45 

Spoons   (Wood)   15 

Sprats   18 

Starch   2U 

Stationery   40 

Stick  .  andy   31 

Stogies   47 

Sinrar  (.Maple)    6 

Sugar,  Maple    4 

Syrup   3-1-5 

Syrup  (Extracts)    7 

Tacks   45 

Tapers    (Gas)   45 

Tobacco   40 

Teas    1 

Tobasco   Sauce   '<". 

Tomatoes   12 

Tomato  Catsup  (Bulk) 

Tooth  Picks   45 

Traps   43 

Truffles   38 

Tubs   44 

Turpentine   30 

Twine   42 

Twine   Holders   45 

Twist  Tobacco   48 

Vegetables  (Canned)  ....12 

Y'ermicelli   25 

Vinegar  52-53 

Washboards   U 

Washing  Powder   29 

Wax   43 

Wax   Strings   43 

Whips   45 

YVhite  Lead   31 

Wicking   45 

Willow   YVnre,   Etc  13 

Window  Screens   I.", 

Wringers   45 

Writing    Paper   16 

Wooden  Ware,  Etc  19 
Yeast  Cakes   38 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Dent,  ia  corrected  by 
M.  J.  BraBooo«cc«i  &  vo.;   A.  Schil- 
ling &  Co.;  J.  A.  Folger  &  Co. 
Green  Coffee. 

In  bags  In  drums 
Mocha,  Gen.  Arabian. 23  25 


No.  2   21  23 

No.  3   

Mocha    Llverato    ....23  .... 

'        Aden   21 

Kona    (Hawaiian) ...  .12  16 

Me^can   12  18 

Java,  Common   15  18 

Java,  brown  pln'tlon.20  25 
7ava    Mandheling.  . .  .  26  .... 

Kroe   17   

r.aracol,  prime  w'shd.13  16 
Ouracol,  ordinary ...  .12,.  12 
Oi.ntamal*     Prlitlf    ..  IS 

"       Choice   14% 

Good   12% 

Costa  Rica  Prime.... 13 
"    Choice(La  G'nd)13 

"    Good   11% 

Salvador    Washed.  ..  .13 

"         Unwashed  .11% 
Caracola  Guatemala.  .  15 

Salvador    .  .13% 
Roast  Coffee. 

Salvador   15  20 

Java   24  31 


Mocha  Aden   

.27 

31 

Prme  w'shd,  C.A.blndsl9 

24 

Good  C.  A.  Blends. . 

.18 

20 

Ordinary  Blends.... 

.12 

13 

Java  Fncy  Mndheling33% 

33% 

25% 

26% 

31% 

31% 

"      J.  S  

25  % 

31% 

Java  &  Mocha  Fancy 

32  V4 

32% 

No.  2  

25% 

26 

Guatemala    No  1... 

1" 

1  ft  u. 

No.  2  

-0% 

16  y4 

Cos'a  Rica  No.  1 .  . . 

17% 

18% 

No.    2  .... 

17 

18% 

No.  2   

17 

17% 

No.  3   

15% 

16 

Kona  Fancy   

20% 

20% 

No.  1   

16% 

16% 

Private  Brands. 

Lion,  100-lb   

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's  100-lb  17.37%. 

"M.  J.  B." 
"M.J.B.,"  60  l's  in  case..  .28 

.  "M.J.B.,"  30  2's  in  case  27 

"M.J.B.,"  24  3's  in  case  25 

SchHIing'M  Best  Coffee. 
In    1-Ib    cartons,    In    25,    50  or 
100-lb  cases.     Can  be  assorted  as 
required. 

5-star  ..  .36y4|l-star  ...  18% 
4-star  ..  29^12-star  ..  22% 
3-etar  26%l 


Folger's  Golden  Gate  Coffee. 


100  or  60,  1-lb  tins  31 

50  or  30  2-Ib  tins  30 

40  or  30,  2%-lb  tins  30 

20  or  12,  5-tb  tins    30 

Never  sold  In  bulk 

Chicory. 

California    05M 

Belgian  No.   2  07 

Belgian.    No.    1  07  V 

Coffee  Extracts. 

Bulk,  per  lb  u' 

Vienna,  %'s,  10-lb.  bx....i" 
Vienna,  l's,  10-lb.  bx  ?• 


Xokermann's.  %-grossbn' 
arms*  


PLACE    A IV  AD 

in  the 

ADVOCATE. 
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Department  J 

This  Dept    la  corrected  by 
H.  J.  Brandenstein  &  Co.,  A.  Schill- 
ing &  Co.,  J.  A.  Folger  A  Co. 

Japnn. 

TEAS. 

(Panfired.  Sundrled  or  Basket* 


fired.) 

Kxtra  Fancy  66  74 

Fancy   44  65 

Choicest   39  43 

Choice   34  38 

Fine   2«  35 

Fair   25  30 

Green  China 

(Gunpowder  Imperial  orYoung 

Hyson ) 

Kxtra  Fancy  56  76 

Fancy   38  43 

Choicest   35  37 

Extra  Choice  32  34 

Fine   26  31 

Fair   .20  26 


22 


the  Detail  grocers'  advocate 


English  Breakfast. 


 67 

80 

66 

 35 

50 

 24 

30 

Fine   

 20 

22 

Fair   

 15 

20 

Oolong:. 

Extra  Fancy   58    $1  50 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  35 

Fine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  53 

Pekoe   27  46 

Pekoe  Souchong  24  39 

Schilling's  Best  Teas. 


(Packed  only  in  16,  12,  8  and 
6-oz,  Cartoons.    Never  in  bulk) 

Japan,  per  lb  $0.45 

do.  1  crown   90 

do.  2  crown    1.80 

English  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

Ceylon   45 

do.  1  crown   90 

do,  2  crown    1.80 

Oolong  45 

do,  1  crown   90 

do,  2  crown   1.80 


MAPLE  AND  CANE  SUGAR  SYRUP. 


JACKETS. 


GLASS. 


Bbls.%  Bbls%~BbIs. 


TREE  TEA. 


(Pull  weights  only.) 
Packed  in   1   lb.  and   Ms  lb. 
cartons. 

Japan   87%E  B  Congou. 37 M 

Ooolong   ....50    Gunpowder  .45 
Ceylon   37% Or'ntal  Bind .  37  % 

Folger's  Golden  Gate  Tea. 


5  5  O. 

33  G. 

17  G. 

5  G 

%  Gl. 

.95 

.97 

1.03 

~5.00 

.80 

.82 

.88 

4.20 

3.90 

Maltese  Cross   | 

.62 

.64 

.70 

3.50 

3.30 

Imitation  Maple   | 

.60 

.62 

3.10 

Woodlawn,  made  from  pure| 

maple  sap  in  the  groves  at| 

Beauce,    Canada,    and  lsj 

.95 

.97 

1.05 

5.13 

4.50 

Cases:    12-ls,    $14.00;  6-ls,| 

$6.72;  12-%s,  $7.14;  24- % s, | 

$8.10;    24-%s,    $5.10  j 

Bottles:    12    qts.,    $4.60;  24| 

pts.,    $4.90.  | 

Deer  Lodge   :  \ 

.85 

.87 

.95 

4.70 

4.28 

.77 

.79 

.87 

4.30 

3.92 

Canada    Maple    Syrup  and| 

.67 

.69 

.77 

3.80 

3.47 

4 

Gal. 


10 
Gal 


4.00| 


12  20  24 
1  Gl.  %  Gl.  Vi  Gl. 


|14.00 
[11.00 
I  9.30 


24       12  24 
Gl.qt.bot.pt.bot 


4.00|11.20|12.50 
'  I  I 
I  I 

I         I  ■ 
I  I 
I  I 


12.50 
10.20 
8.60 


|  8.50 

5.00| 

4.50 

|  7.00 

4.10| 

4.20 

I  ,5.70 

3.80| 
1 

!  8.50 

1 

|  7.50 

|  7.02 

TABLE  SYRUPS. 


JACKETS. 


CASES 


KITS 


td 

td 

cr 

0; 

w 

CO 

-J 

0 

0 

p 

N 

O 

N 
O 

N 
O 

N 

O 

to 

e 

Japan   | 

43|42 

41% 

41 

41 

English  Breakfast .  j 

43142 

41% 

41 

41 

14614514% 

44 

44 

48 

46% 

46 

46 

46 

45 

44% 

44 

44 

Black  and  Green.. | 

43! 

42|41  % 

41 

41 

Fancy  Table  Syrup. 
Tea  Garden  Drips 

(Not  packed  in  wood.)  | 

High  Grade  Syrup. 

Wedgewood   |  .55 

Bohemian   |  .53 

Caramel   |  .50 

Ideal   I  .45 

Silver  Crown   |  .42 

Family  Syrup. 

Standard   |  .34 

Royal   j  .30 

Cooking  Syrup. 

Premium   j  .  2  S  j     .  30 1 

High  Grade  Table  Syrups.  .| 

Humming  Bird   |  .51 

Peerless  Sugar  Drips  j  .50 

White  Castle  Drips   j  .49 

Perfecto   j  .46 

Table  Syrups. 

New  Butter  Scotch  |  . 47 1    . 49 1 

Victor   I  .42|    . 44 1 

Golden  Gate   |  .40[    . 42 ) 

Cooking  Syrups.  |         |  | 

Carnation  Drips   |  . 3 6 [    . 3 S J 

Golden  Drips   |  . 32 1  ,34| 

Special  Table  Syrup       |         |  | 

Heliotrope   |  .40]  .42[ 

Cases:  Round  Friction  Top  Pails:  ( 
3-Ib.  tins,  per  case,  $4.80. 


I 
I 

.57| 
.55| 
,52| 
.47) 
.44| 
I 

.36| 
.32| 


.53| 
.52| 
.51| 


3.30  2.96 


3.20 
3.10 
2.95 
2.70 
2.55 

2.15 
1.95 

1.85 

3.00 
2.95 
2.90 
2.75 


.57  2.80 

.52  2.55| 

.50|  2.45 
I 

-46 1  2.25 

.421  2.05 


2.93 
2.84 
2.70 
2.48 
2.34 

1.98 
1.80 

1.71 

2,75 
2.70 
2.65 
2.52 

2.57 
2.34 
2.25 

2.07 
1.89 


2.65 
2.57 
2.45 
2.25 
2.13 

1.81 
1.65 

1.57 

2.49 
2.45 
2.41 
2.29 

2.33 
2.13 
2.05 

1.89 
1.73 


1.93 
1.90 
1.87 
1.78 

1.81 
1.66 
1.60 

1.48 
1.36 


. 50|  2.45  2.25  2.05  1.60 
10-rb.  tins,  per  case,  S3 


1.32 

1.30 
1.28 

1.22 
1.24| 
1.14| 
1.02| 
.94| 


1.78 
1.73 
1.65 
1.53 
1.45 

1.25 
1.15 

1.00 


I 

9.00|  8.20 


1.50|  1.23  8.26|  8.10 
1.46|  1.20|  8.52|  7.90| 


5.82 


1.40|  1.15 
1.30|  1.08 
1.03 


1.08 
1.00 


1.42  1.29 


1.40 
1.38 


1.34 
1.24 
1.12 
1.04 


1.101  1.20 


1.28 
1.26 


.91 

.85 


8.16 
7.56 
7.20 

6.24 
5.76 


7.60|  5.40 
7.10| 
6.80| 

I 

6.00| 
5.60 


821  5.521  5.40 


1.15 
1.14 


1.22| 
1.14| 
1.03| 

.96[  .88 
1.101  1.00 


1.11 
1.03 
.94 


6.80 
6.70 


6.50 
6.00 
5.40 
5.00 
5.80 


7.70 


7.60 

7.50|  5.35 
I 
I 

7.30|  5.22 
6.80|  4.92 
6.20| 
5.801 
6.60] 
I 


MOLASSES. 


JACKETS 


CASES 


FRICTION  TOP  TINS 


Fancy  Open  Kettle  | 

Pelican   

(Not  packed  in  wood.)  ...| 
High  Grade  (55  Gal.  Bbl.)| 

Valance   .'j 

Magnolia   j 

Angelina   | 

Beach  Grove  | 

Baking  Molasses  | 

Creole   | 

Dixie   [ 

Export   I 

Cane  Black  Strap  | 


1 

4.50 

.55  | 

.57* 

.63 

3.20 

2.93 

2.65 

.50  | 

.52 

.58 

2.95 

2.70 

2.45 

.45  | 

.47 

.53 

2.70 

2.48 

2.25 

.40  I 

.42 

.48 

2.45 

- 

2.25 

2.05 

.35  | 

.37 

.43 

2.20 

2.03 

1.85 

.30  | 

.32 

.38 

1.95 

1.80 

1.65 

.25 

.27 

.33 

1.70 

1.58 

1.45 

.15  1 

.17 

.23 

1.25 

1.17 

1.09 

Arondale  Molasses,  2-lb  Tins,  36  to  case,  per  case,  $3  00. 
Sunset  Syrup,  2-Ib.  Tins,  24  to  case,  per  case,  $2.20,  $2.50, 


Fancy  Molasses  .  . . 

Pickaninny   

Belmont   

St.  Claire  

Medium  Grade   .  . . 

Oak  Grove   

St.  Mary's   

Import   

Baking  Molasses 
Hawaiian  Genuine 

Island   

Cane  Black  Strap. 


.57 
.52. 
.46 

.42 
.34 
.28 

.19 
.17 
.16 


.59 
.54 
.48 

.44 
.36 
.30 

.21 
.19 
.17 


Old  Fashioned  Molasses,  2  doz.  tins  to 


.67 
.62 


.52 
.44 
.38 

.29 
.27 
.26 
case, 


I 

3.001  3.02 
3.05|  2.79 
2.7 5|  2.52 
I 


2.551 
2. 1 5| 


I 


2.73 
2.53 
2.20 


2.34  I  2.13 

„,  1.98  I  1.81 

1.85|  1.71  I  1.57 
I 

1.30  j  1.21 

1.22  I  1.13 

1.13  I  1.05 


1.40 
1.30 
1.20 


per  doz.,  $2.40. 


60  and 


7.50 
7.00 
6.40 

6.00 
5.20 
4.60 


12.00  11.00 


7.56 


7.20 


8.10  45.70 

7.10|  5.10i 
4.80| 


3.72 


6.96|  6.60 
I 

6.36]  6.10 

6.76|  5.60 

5.16|  5.20    3.9  0| 

3.96|  4.10  3.30| 


4.50| 


4.14 


4.70 


$2.80. 


I  I 
S.30|  5.82| 
7.80|  5.52| 
7.20|  5.16| 
I  I 
6.80[  4.92| 
6.00  4.44| 
5.40    4.  OS  j 


12  5-tb.  tins,  per  case,  $3.96;  24 


Department  .V 

This  Dept.  is  corrected  by 
William  Cluff  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AND  SXRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25c;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard  Granulated — Fine, 

Fruit  or  Coarse.  ..   5.25 

Beet   Granulated    5.05 

Confectioners'  A    5.25 

Cube    5.5» 

Cubes  (A)  Crushed   5.50 

Powdered    5.35 

Candy  Granulated   5.35 

Magnolia  A    4.85 

Extra  C    4.75 

Golden  G   4.65 

"D"   Sugar    4.55 

H.  &  E.  Crystal  Dominos....  8.65 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-tb  bags,  10c  more; 
half  bbls.  26c  more;  boxes  50c 
more;  for  all  erades: 

Granulated  Basis   5.25 

Bar    5.60 

Powdered    5.35 

(A)  Crushed    5.50 

Berry    5. 25- 

Extra  Fine  Granulated   5.25 

Coarse  Dry  Granulated   5.20 

Confectioners'  (A)    5.25: 

Confectioners'  Crystal    4.35, 
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Cubes    5.50 

Bricks    5.50 

XXX  Granulated  (100-rb  bags 

only    5.05 

Excelsior  (A)    4.S5 

Extra  (B)    4.75 

Golden  (C)    4.S5 

Yellow  (D)   •.   4.S5 

C.  and  H.  "Higrade"  Bar. 

In    100-rb.    sacks   5.45 

30-lb.    boxes    5.95 

PO-tb.  tins,  10  in  case   7. SO 

35-Ib.    tins    7.10 

40-lb.    tins    7.10 

Barrels    5.55 

Half  Barrels    5.70 

ling's  Peerless  XXXXXX 

Do.  bbls   6.75 

Do.  y2  bbls   7.00 

Do.    4-tb.    tins,   cases   S.30 

Do.  35-Ib.  tins,  10  in  case.  S.30 
Do.  10-Ib.  tins,  10  in  case.  8.95 
Do.   S-Ib.   tins,   S  in  case.  .  S.95 

Do.  30-lb.  boxes    7.60 

For  Bakers'  and  Confections'  Use. 

Barrels.   6.15 

Half  Barrels    6.40 

Boxes,  20  lbs.  each   7.00 

AlAI'LE  ISiKUP. 
"Old  Manse." 
Gal.  tins,  Vk  dz  to  case,  dz..$14.00 
Vfe  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qts,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  .  2.75 
Log   Cabin   Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   8.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz    3.00 

Jackets,    per   ga.1   1.10 

Log  Cabin   Pen-O-Ciie  Syrup. 

Cans 

Gallons,    per   doz  $12.00 

Half-Gals.,    per   doz   6.50 

Quarts,    per   doz    3.75 

Pints,  per  doz   2.25 

Bottles 

Quarts,  per  doz    4.00 

Pints,    per   doz   2.50 

Jackets,    per    gal   85 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-Ib   blocks    (cases)  $4.50 

60  %-Ib  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 

Ass't'd  Vis,  %s.  Is,  per  case.  $3.00 
Scalloped  Cakes,  100  to  case.  2.85 


Syrup  Extract*. 


res cent 
JTlapIeine 


2    oz,    doz..   3.00|16   oz.   doz..  18. 00 
4    oz,    doz..   5.25]  32   oz,   doz..  36. 00 
8   oz,   doz..  9.75|Gals,   each..  11. 00 
Crescent  Oil  of  Mnpleine. 

1-oz.,   doz...  2.702-oz.,  doz  ..  4.75 

8-oz  J5.004-OZ.,  doz   ..  8.25 

16  oz,  doz.  .  27.00!  32  oz.  doz.. 48. 00 
Gals,  each.  .15.00| 

Hardesty's  Maple  Extract. 
1  oz.  doz.  .  .  $1.10]2    oz.    doz..  1.76 


Department  4. 
DRIED  FRUITS,  NUTS  AND 

HONEY. 

This  Dept.  is  corrected  by 
Guggenhime  &  Co.,  Wm.  Cluff  Co. 
(Add  Vic  for  50-lb.  boxes  and 
V£c  for  25-Ib  boxes) 
Apples  (crop  1907.) 

Sundried,    sacks    7 

Evap.  Fancy,  50-rb.  boxes.  .  .  11 
Evap.  ex.  choice.  50-rb.  box..  10'i 
Evap.  choice,  50-rb.  box   10 

Apricots. 

1907  Crop 

Choice   Sacks    22 

Fancy  Sacks    23 

Fancy.  25-Ib.  boxes   25 

Blackberries, 
'n  boxes,  per  lb  none 

Cherries. 

Pitted,  in  boxes,  per  lb  35 

[Tnpitted.  in  boxes,  per  lb. 12% 
(nrranta. 

In   bbls   09% 

Recleaned,  in  bbls    10 

Recleaned,  25-ft>.  boxes   10'j 

Recleaned.    50-lb.   boxes   10U 

Recleaned,    1-lb.    carts   11% 

Recleaned,    12-oz.    carts  10 

Dates. 

Fard,    14-Ib.    per    Tb  11 

Persian,  65-tt)  case  07 
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FIGS  (California) 

Black.  25-Tb.  boxes,  per  box. 1.00 

Black,    sacks    03% 

White,   bags   04 

White,  10  1-lb.  brks.,  pr 

box   70 

White,  50  6-oz   1.60 

FIGS  (Imp.  Smyrna.) 

box   90 

Choice,  5-Ib.  b'x.,  per  lb....  16 
iVecturines. 

1907  Crop 

White   16 

|  Red   16 

Peaches. 
Choice,    sks.  .ll|Fancy.  sks,.12V4 

Ex   Ch'ce.sksll  V4 

Pears. 

Choice.    Vis.   in   sacks  lOVi 

Ex.  choice.  V&s,  in  sacks  10 

Fancy.    Vis.    in    sacks  13 

Plums. 

Unpitted   ...     .[Pitted,  black. 12V4 
Prunes. 

Sks.  bx 
25-lb 

30-40s    9% 

40-50S    8% 

50-60S    8(4 

60-70S    7% 

S0-90S    6% 

90-lOOs    5 

50-lb.  boxes  one-half  cent  less 
than  25-rb.  bixes;  sacks  %  cents 
less  than  25-rb.  boxes. 

lUiisins. 

Box    %s    Vis  501b. 

6  Cr.  Layers  

5  Cr.  Layers  

4  Cr.  Layers   

3  Cr.  Layers  

2  Cr.  Layers   

4  Cr.  Loose  07% 

3  Cr.  Loose  07  Vi 

2   Cr.   Loose  06% 

Fancy  Clusters,  1-rb.  cart.. 

per  doz   

Fancy  Clusters,  5-rb.  cart.. 

per  case   

Unbleached  Sultanas.  50-lb.  .06 
Thompson's    bleached  Sul- 
tanas, seedless.  50-lb  09 

Bleached  Sultanas,  seedless  .08 
Seedless  Muscatels. 50-rb. case  .06 

Red  Ribbon.  48  16s  10 

Blue  Bell.  50  Is  (seeded)..     .09%  | 

Seeded,   12-oz.   cartons  OS 

Seeded,  bulk,  lb.-  11 

1907  Crop  F.  O.  B. 
Clusters  and  Layers         20- lb  bxs 
Imperial,  clusters,  6  c.  3.00  3.50 
Dehesa,.  clusters,  6  c.  .  2.50  2.76 


Fancy  cluster*.  4  c...  2.00 

London  Layers,  3  c  

London  Layers,   2  c  

Seeded  per 

Fancy,  Xo.  16.  36  to  cs  9'., 
Fancy.  Xo.  12.  45  to  cs  7% 
Choice,  Xo.  16.  36  to  cs  8H 
Choice,  Xo.  12.  45  to  cs  6% 
25-Ib 

Fancy,  bulk,  per  lb   8% 

Choice,  bulk,  per  Iti .  .  \ 

Loose  MuHcntels  50-rt> 

Standard.    4  c  

3c   


2  26 
1  CO 
1  60 
Pkn 

i;  i  . 
bxs 


bxs 

6% 
6V4 


Seedless  r, 

Seedless  Sultanas 

Unbleached    06 

Bleached,  Standard  .........  or. 

choice    08  vi 

ex.  choice    08 

Thompson  Seedless 
L'nbleaehed  io 
Bleached,  standard   ... 

choice   

fancy   

ex.  fancy  

NUTS. 

Almonds   jj 

Almonds,  choice  soft  shell 

Drake   n 

Almonds,  shelled,  Xo.  1...... 

Almonds,   shelled.   Xo.    2  32 

Almonds,    shelled.  Jordan 

Imported   

Brazils.  160-rb  sacks  "!l8 

Chestnuts.  Italian   20 

Cocoanuts.  per  100  4  50  5  00 

Filberts.  175-Ib  sack  14 

Peanuts.  California  09 

Peanuts.   Japanese   09 

Peanuts,  Eastern  h'nd  plck'd.  .09 

Peanuts,  roasted  10-11 

Pecan,   polished   18-20 

Pine   '.  

Walnuts,  soft  shell,  bleached.  15 % 

HONEY. 

Pure  white  sage,  2  5-gal 

tins,  per  lb  09 

Light  Amber,  2  5-gal  tins   

pc  tb    8% 

White  Clover  (stained  ) 

5-gal.  tin.  per  lb  09 

2  dz  2-Ib  jars,  per  case....  8.00 
2  dz  1-lb  Jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.00 

12   %-gal.  cans   6.60 

6  1-gal.  cans   6.00 


'ongs 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  Avhets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Wood  lawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

Maraschino  Cherries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  an}-  manufacturer. 

Peerless  Bar  and  Powdered  Stigar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long'  Syrup  Refining'  Co. 

SAN  FRANCISCO. 
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A  Quick,  Easy  Washday 


There  is  profit  and  satisfaction  in  handling 
an  article  that  not  only  pays  you  on  your 
investment  but  pleases  your  customers  as  well. 

If  you  are  not  already  supplying  your 
customers  with  such  an  article  it  will  be  to 
your  interest  to  order  a  supply  of  Swift's  Pride 
Soap  today. 

Swift  &  Company,  U.  S.  A. 
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Glass. 

Per  Doz 

Tumbler,  8  oz.,  4  doz  in  case  1.25 
Oval  pints,  4  doz  in  case.  .  .  .  1.25 
l-lt>  glass  jars,  2  doz  in  case  2.25 
!-lt>  glass  jars  (with  comb.  .  2.50 
COMB 

Water  White,  24  1-lb  frames..  10 
Light  Amber,  24  1-lb  frames.. 14 
Water  White,  24   1-tb  frames.. 15 

BEESWAX. 
I'ure   3«-:i) 


TlIJi  ADVOCATE 

is  the  only 

GROCERY  PAPER 

on  the 
PACIFIC  COAST 
with  a 
GENERAL  CIRCULATION 

on  the 
PACIFIC  COAST 
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PINE  APPLES 

Per  Doz 
Johnson's  Columbia 

2's  sliced,  2  doz.  in  case... 2  W 
2's  grated,  2  doz.  in  case.  .2  36 

Is  sliced,  4  doz  in  case  1  25 

Is  grated,  4  doz  in  case  1  £3 

2's  sliced,  Baltimore,  2  doz 

case   2  2f 

Hawaiian. 

Extra   sliced,    2   doz,    2%   2.50 

"  "        4  doz.   Is  none 

grated.    2    doz,    2s.  . .  .  2.25 
4  doz.  Is    1.40 

Singapore. 

2-rb.  sliced. 1.75|22-oz.,  doz..4S.OO 
1-tb.    sliced.  .95(2%    whole..  2.25 

Mince  Meat. 

Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (fi 
doz.  each),  per  case,  $0.25. 

Atmore's  same.  » 


Department  5. 

This  Dept.   Is  corrected   by  J.  II.  Newbauer  &  Co.,  Tillmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 


Griffon 


1 6 -oz.  Jars  1 6  oz.  Jars 


Cuttirg 


2  <= 


Rose 
No.  2  Tins. 


Apple   

Apricot   

Apricot  Marmalade 

Blackberry   

Currant   

Fig   

Gooseberry   

Lemon   

Loganberry   

Orange   

Orange  Marmalade 

Peach   

Plum,  Damson 
Plum.  Green  Gage.  . 

Quince   

Raspberry   

Strawberry   

Assorted  Regular  .  . 
Assorted   Berries    .  . 


.|2  35|2 

.12  35 1 . 

,|2  3 5 1 2 

,|2  35|2 

,|2  35|. 
.|....|2 
.|...,  2 

.|2  35|2 

.|2  35|2 

.|2  35|. 

,|2  3512 

.|2  35 12 

,|2  35|2 

.|2  35  2 

.|2  35|2 

,|2  35 12 

.  |2  35|. 

.|2  36 1 . 


35 
35  2  00 


OU 


35 
35 

35(2  00 

35|  

.  .|2  00 

35 12  00 

35 j?  00 

35 12  00 

35  2  00 

35 12  00 

35|2  00 

.  .12  00 

.  .|2  00 


00 
00 

,.ll 

00|. 
00|. 
00|1 
00|1 

..II 

00|1 

ooji 
ooji 

00|1 
00|1 
00|1 
00|1 
00|1 


SE 
8  5 
85 
85|1 


i*  c 

£5 


Rose  Tumeler 
Picnic  mJSSm 


>-«  u 
>->  CM 


92  % 
92% 


97% 
97% 
97% 


97% 


CO 
60 
60 

60|97% 
■  .197% 
60|97% 
60|97% 
60|97% 
60|97% 
60|97% 
85|1  60|97% 
85|1  60|97% 
85|1  60|97% 


92% 
92% 


92% 
92% 


92% 


92% 
92% 
92% 
92% 
92% 
92% 
92% 
92% 


90 
90 


90 
90 


90 
90 
90 
90 


90 
90 
90 
90 
90 
90 
90 
90 
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Department  7. 

This   Dept.    is  corrected  hi 
Sussman,  Wormser  &  Co.,  William 
duff  Co. 

CAS  \  EJ  i   \  EGETA B I . »!> 
A*i>:iragus. 

Mammoth    5.25 

I-.arge    While    4.75 

Medium    White    4.50 

White    Tips    4.25 

Menus 

Stringless  Extras   

Blue   Lake    1.50 

Blue  t/ake.  gal.,  none  

String,  2-lb.  Standard   1.30 

String,  gal..  Standard   4.50 

Lima,  soaked    1.00 

Baked  Beans 

Fancy  Eastern  $ 

1-  tb   Tall  tins   50 

2-  lb  Tall  Tins    80 

2%-rb  Tall  tins  '   1  00 

3-  Ih  Tall  tins    1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans.  4  dz.  in  cs.,  dz.  .  .95 

No.    2    cans   1.40 

No.   3  cans   1.90 

Same  (Plain)  No.  3   1.75 

10  case  lots  5  %  discount. 

Kidney  Beans,  No.   2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

2s   Maine,    per   doz  $1.35 

Gallon,  cut,  Maine,  per  doz.  .none 
Gallon,  cob,  Maine,  per  doz.  .  6.50 

Iowa,    per    doz   90 

5    case    lots,    Iowa  85 

Succotash. 
Standard  Maine,  2s   1.35 

Peas 

Petit  Pols    2.25 

2s  Extra  Pine  Sifted   2.00 

Standards    1.35 

Soaks,    2s   90 

Tomatoes 

3s,  Solid  Pack    1.30 

3s,  with  peppers    1.35 

2%s,  Solid  Pack   1.25 

2%'s,     Solid     Pack  w'th 

peppers   No  quotation 

2%s,   Standard    1.00 

Gallon,  Standard   2.85 

Gallon.    Solid   Pack   3.25 

Gallon    Puree    2.50 

Miscellaneous 

Artichoke   2%s  * 

Carrots.  2s   1 

Cabbage,   2s    1.1 

Turnips  ,gal   4.00 

Spinach.  2s    1.35 

Spinach,  gal  '   4  00 

Beets.  2s   .  .  .  . :   1.05 

Hominy.  Great  Western,  3s...  1.15 

Hominy,  Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.50 
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Van  Camp's  Strawberry  Beets, 
No.  3,  cans,  2  doz  to  case..  1.90 

Van  Camp's  Golden  Pumpkin 
and  Marrow  Squash,  No.  3, 
2  doz  in  case,  per  doz   1.40 

Same,  No.  S  j   3.70 


Department  8. 

This  Dept.  is  corrected  by 
Cudahy   &   Co.,   Swift   &  Co. 

PROVISIONS. 

HAMS. 

Eastern  Standard,  18-20  10 

15-16  16  1 

12-14  14  J 

Picnic  Hams  10% 

Boiled  Uanu 

Skin  on  23%| 

Skin  on  24%' 

Breakfast  Bacon 

Eastern    Standard,    6-8  21% 

8-10..  .20 

10-12  19 

English   Cured  Bacon 

eastern  Cure,   8-10  18 

Eastern  Cure,   8-10  18% 

Dry  Salt  Bacon 

Clear  Medium  Bacon  14 

Clear  Light  Medium  14 

Light  Belly  16% 

Extra  Light  Belly  17 

Bacon  Backs   14 

Bacon  Bellies  15% 

Dry  Sah  Meats 

Sides   13% 

Bellies   13% 

Backs   13  J 

Fat  Backs  12% 

Barreled  Pork 

Bbls.  %-bbls 

^piiie    Bibs  $ 

family    Pork   21.50  11.261 

Clear  Pork   24.00  12.50 

Big    Pofk   26.50  13.75 

Barreled  Beef 

Mess  Beef  10.00  5.50 

family  Beer   m.50  5.75 

Ex.  Family  Beef..  11.00  6.00 

Beef  Tongues         23.00  12.00 

Pigs  Feet 

Tierces,  about  300  lbs  $20.00 

Barrels,    about   200   lbs....  13.50 

%   bbls.,  about  SO  lbs   6.00 

Kegs,  about  25  lbs   2.50 

Kits,  a   bout  15  lbs   1.25 

I 'arc  Leaf  Lard 
Tierces,  about  350  lbs,  net....  11% 

%   bbls.,   about   100   lbs  12  j 

SO-lb.  Wood  Tub,  S0-lbs.,  net .  11  % 
60-rb.  Wood  Tub,  60  lbs,  net. 12 

20-Hj.    Wood  Tubs  12 

50-Tb.  cans,  one  to  a  case...  11% 

20-tlj.  cans,  4  to  case  12% 

10-lb.  cans,  0  to  a  case  12 

5-Ib.  cans.  6  to  a  case  12  J 

3-Ib.  cans.  20  to  a  case  12%'J 


THE    RETAIL    GROCERS'  ADVOCATE 


25 
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Golden  Gate  Lard. 


Tierces,  about 
%  bbls,  about 
50-Ib.  cans,  2 
20-lb.  cans,  4 
10-Ib.  cans,  6 
5-It>.  cans,  12 
3-tb. 
20-lb 
60-Ib 

so-m 


370  lb.  net.  ...  11 
150  it>.  net.  . .  .11 ' 

to  a  case  11  ! 

to  a  case  11? 

to  a#  case  11  * 

to  a  case  11] 

cans.  20  to  a  case  12 

wood  baskets  1 1  = 

tubs   Hi 

tubs   11' 


Compound  l.ard 

Tierces,  about  360   lbs.,   net.. 08% 

50-It).  cans,  1  to  a  case  ON  % 

10-Ib.  cans,  6  to  a  case  09 'i 

5-tb.  cans,  12  to  a  case  09% 

3-lb.  cans,  20  to  a  case  09% 

"Arrow"  Compound 

Tierces,  about  370  lb.  net. ...08% 

50-Ib.   tins,  2  to  a  case  0S% 

%   bbls,  about  150  lb   net.... 10  to 

50-Ib    tins,    1    to   case  10 '/, 

20-lb    tins.    4    to  case  10% 

10-Ib.  tins,  6  to  a  case  09V, 

5-tb.  tins,  12  to  a  case  09% 

3-Ib.  tins,  20  to  a  case  09% 

20-lb  wood  bkts,  20  tb  net.. 10% 
60-tb  wood  fcl-.ts,  60  Tb  netl0% 
80-Ib  woo2  =«  **.   net.. 10% 
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Beecnnut  Packing:  Co. 

Beechnut   Sliced   Bacon   and  Beef 
in  Glass. 


auerenc 


50-tb  Cans 


I   doz  No.    1  Jars  $3.25 

Brie   Brand   Chipped   Beef  in 
Glass.  1  doz  No.  1  Jars....  2.60 
s   case  lots,   less  5   per  cent 

Van  Camp  Packing  Co. 
Boned  Chicken,  No.  %  Cans. 

1   doz.  in  case,  per  doz   2.90 

Same;   No.    1   5.15 

Roned   Turkey,    No.    %   2.90 

Same    5.15 


Ox  Tongue  (whole) 
-Oiorizos   


ALL  PRICES  ARE   PER  DOZEN 


Corned  Beef 
Roast  Beef 
Roast  Mutton 
Brisket  Beef  . 

Boiled  Beef   

Chipped  Beef  (in  tins) 
Sliced  Beef   (in  glass) 
Sliced  Beef  (in  tins) 
Sliced  Beef  (in  slass) 
Chip  Beef   (in  Tins) .  . 

Brawn   

Pigs'  Feet   

Corned  Pork 
Lunch  Tongue 
Sheep  Tongue 
Lambs'  Tongue 
Luncheon  Tongue 
Sliced  Bacon  (in  tins) 
'Sliced  Bacon  (in  glass) 
Deviled  Ham  (Geinuine) 
Potted  Ham  (Genuine) 
Potted  Tongue  (Genuine) 
Potted  Meat  (Flam  Flavor) 
Deviled  Meat  (TIam  Flavor) 
Potted  Meat  (Tongue  Flavor) 
Boneless  Chicken 

Veal  Loaf   

Sandwich  Loaf 
Picnic  Loaf 
Chili  Con  Carne 
Beafsteak  and  Onions 
Hamburger  Steak 
Frankfurter  Bratwurst 
Minced  Collop 

Tripe   

Sweetbreads 
Vienna  Sausage 
Pork  Sausage 
Oxford  Sausage 
Bologna  Sausage 
Sausage  and  Kraut 
Stewed  Kidneys 
Corned-Beef  Hash 
l.unch  Sausage 
German  Lunch  Sausage 
Ox  Marrow 
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Department  10. 
HS11  AND  CHEESE. 

This  Dept.   is  corrected  by 
(Vleland    Bros.;    Koelhli»l>eri;er  « 
t«  rutisoff. 
lliiNNlnn  Caviar. 

Per  doz 

1-tb.  cans,  2  doz.  in  case.  ... $20.00 
i%-fb.  cans,  2  doz  in  case..  10.50 
'i-tb.  cans,   5  doz.  in  case..  5.50 
%-lb.  cans,  G  doz.  in  case.  .  3.00 

White    Label    Brand  none 

CHEESE 

Foreign  and  DomeNtle. 

new 

New  York  State  Factory 

Cheddars,   June  make    ..  19% 

Twins,   June  make   19% 

Triplets    20 

Cal.  State  factory  Hats.  ...  17-19 
Cal. State  fctry.  Young  Am.  .1S-20 

Jack  or  Monterey   21 

Brick    Cream   20 

Dimburger,    Eastern,    tb...  19-20 

Swiss,,  imported,  lb   29 

Domestic   Swiss   20-21 

Roquefort,    lb   40 

Gouda,  per  Tb   27 

Sap  Sago    22% 

Pineapples.  Easirn.  6  in  cs,  cs.  3  50 
Pineapples,  Eastn,  6  in  cs.  sml  2  55 

P'ffr'd  Edam,  small    34-35  pds 

per    case    of    12   8.25 

P'ffr'd  Edam,  med  38-40  8.75 

Do.  Edam,  large  44-45  9.50 

Fancy 

Camembert,  Brie,  Roquefort 

and  Gorgonzola,  jars... none 
Parmesan  C  &  B,  sml  bot 

doz    3  00 

Parmesan  C  &  B,  Ige  bot. 

doz    5  00 

Bn.rltV 

Small  %-tb  1  tb.  i%-fb  5-tb 
Deviled  Cheese 

$1.00.  $2.25,  $4.00,  $5.00.  $9.00 
\fter  Dinner  Cheese: 

$1.00.  $2.40.  $4.00.  $4.50.  $7.50 
Roquefort  Cheese: 

$1.00  .$2.40,  $4.00  .$4.50.  $7.50 
MacLuren  Imperial  Cheese  Co.. Lid 
Imperial  Cheese — 
Club  size,  2  doz  jars.  doz....  $1  25 
No.  1,  size.  1  doz  jars.  doz.  .  2. SO 
No.  2  size,  %  doz  jars.  doz.  .  5.25 
No.  3  size.  %  doz  jars.  doz..  10. 60 
Individuals.  5  doz  jars.  doz.  .  .85 
Roquefort  Cheese — 
Small  size.  2  doz  jars.  doz.  .  1.75 
Large  size.  1  doz  jars.  doz.  .  3.25 
Individuals.  5  doz  jars.  doz.  .  .85 

SALT  FISH 
Pacific  Codfish 

Bundles,    per    tb   04% 

Case,  selected,  per  tb   5.75 

Boneless.  30-tb.  boxes,  tb.... none 
Boneless.  40-tb.   hoxes.   lb....  7% 

Boneless.  Srtips.  per  lb   7 

Boneless  Blocks,  per  lb   S 

Boneless  Tablets,  per  lb  .  ..8% 

Boneless  Middles,  per  lb   7% 

Boneless  Middles,  ex..  per  tb..ll 
Eastern  Codfish 
Jen     Georges.    8    fish    to    cell  1.00 
"Jen   Georges.  12  fish  to  cs.  .  10.09 

Geo.  Cur.  Cod.  case   9.5i> 

Geo.  Cur.  Cod  .40  fish  to  cs  8.00 
'^en.  Geo  Middles.  60  fish...  15 
G<?n.  Geo.  Tablets.36  fish  11% 
Gen.  Geo.  Blocks.  40  fish  11% 

Shredded  Codfish 
Heardsley's    shredded.  2 

doz.    in   case   l.oo 

Norwegian  Maekerel 

Bloater.    120-130    fish  none 

Bloater,  %-bbl.,  60-65  fish  ... none 


No.  1, 

No.  1, 

No.  2. 

No.  2, 

No.  3, 

No.  3. 

No.  4. 

No.  4, 

No.  1, 

No.  1. 

No.  2, 

No.  2, 

No.  2, 

No.  2, 

No.  1, 

No.  2, 

Shore 
Shore 
Extra 
Extra 

No.  1, 

No.  I, 

No.  2. 

No.  2, 

No.  2, 

No.  2, 

No.  2, 

No.  2, 

No.  2. 

No.  2, 
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150-160  fish   60.00 

75-80  flsh   26.00 

220-240  flsh   39.00 

110-120  fish   20.00 

300-350  flsh   30.00 

150-175  flsh   16.00 

400-440  fish,  bbl   _'voo 

200-220  ilsh   15.00 

Irish  Mackerel 

200-220   flsh  oooi 

80-90  flsh  none 

325-350  flsh  none 

130-140  Hsh  none 

475-500   flsh  none 

180-190  flsh  none 

10-Ib  kits.  15-16  

20-22    flsh   l  30 

American  Bloaters 
Bloaters,  115-120  flsh..nont 
Bloaters,    45-50    flsh.. none 
No.  1,   120-130  flsh.... none 

No.   1,  50-55  flsh  none 

140-150  flsh  none 

60-65   flsh  none 

130-140    flsh  28.50 

55-60  flsh  11.00 

140-160   flsh  none 

60-65  flsh.'  none 

160-180   flsh  none 

70-80   flsh  none 

180-200  flsh  none 

80-90   flsh  none 

In  Kits 

Extra  Mess,  7  to  8  flsh  each.  .$3  00 
No.  1,  kits,  8-9  fish  or  15- 

17  flsh    1.40 

No.  2,  kits,  8-9  or  20-22 

flsh    1  30 

Salmon 

King,    bbls  none 

Oregon  Silversides,  bbls.  13  00 

Alaska  Red,  bbls  13  00 

Alaska    Red,    %-bbls.  100 

lbs    7  25 

Alaska   Red,    kits   1.00 

Bellies,  bbls   15.00-18.00 

Tongues  and  Sounds,  kits 

10-Ib    1  40 

Tongues    and  Sounds, 

%-bbls.    so-tb  11  6* 

New  Herring,  Pack  1907  

Ex  Slctd  Mixed,  bbls  17.00 

 %  bbls    9.00 

 Keg    1  20 

Cheaper  grade,   mixed,  bbl.. 16. 00 
"  "  "     %  bbl.  .  8  00 

Keg  90 

Ex  Selected.  Mllcher.  bbl  19.00 

"    %  bbl..  10.00 

"    Kef?    1.35 

Cheaper,  Milehner.  bbl  17.00 

%  bbl   9.00 

Kegs    1  04 

Labrador,  round.  160  flsh...  5  60 
Labrador  Split,  per  %  bbl..  6  50 
''-Mac    Vt-h»>l    «  •* 


Smoked  Elsh 

ieptune.    Brand.    100s  $2.86 

Neptune.    Brand   50s   1.60 

*alnty    Brand.    60s   2.26 

floaters.  Grim..  100  box....  $3  00 
Tlloaters.    Grim..    50   in    box.  1.75 

8loaters.  Cromarty   3.00 

Yarmouth.  100  in  box.... 

Halibut,  chunks   16 

Herring,   boxes.   Eastern  25 

Herring,  boxes.  Washington  .20 
herrings,    Neptune,  boneless. 

boxes  of  10s.  net   1  35 

Moir's   Selected    Red  Her- 
rings.  100's   1.90 

Moir's  Selected   Red  Her- 
rings. 50's    1.25 

Salmon  .per   tb  10  20 

Beard»ley's. 
sjerrlng.  boneless,  tins.  do*.  .  1.60 
Herring,   boneless,  smnll.  dot  1  "0 
Herring.     boneless.  vacuum 

tumblers.  2  dox  In  case....  1  95 
finnan  Hadd'es.  30-tb  boxes 

per   Tb   15 


WIELAND  BROS. 


:<09-:UI   DAVIS  STREET. 


S  \N      ill  \N<   l-<  '> 


Importers  and  Commission 
Merchants 


SPECIALTIES — Imported    and    domestic    Swiss   Cheese.  Llmburger. 

Brick  Cheese.  Edam.  Roquefort  etc.;  Mackerel.  Codfish.  Holl*"-l 

Herrings.  Olive  Oil.  Spanish  and  California  Olives,  all  klsds 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German   Breakfast  Cb'ese, 

Camenbert.  Schloss.  Kronen  a-;d  VeufchaHl  I  iee»« 
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Potted  Fish. 

Per  doz 

Potted  Crab   $1.85 

Kipper  Paste    1.00 

Anchovy  Bloater  Paate   2.30 

Ditto,  fancy  pots    4.75 

Yarmouth  Bloater  Paste  .75 

Ditto,  fancy  pots  4.75 

Kippered  Herrings,  Marshall's  1.90 
Kippered    Herrings,    Moirs...  1.90 

Department  11. 

CANNED  FISH. 

This  Dept.  is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,  Peck  &  Co. 

Doz. 

Anchovies,   in  oil,  2  doz 

\k  Pts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  V4.  pts,  dz.  3.00 
Bloaters,   Yarmouth   C.  & 

B.  doz  4.50 

Codfish    Balls,    2-tb  tins 

per.  doz  ......  2.25 

Eels,    Hamburg,    in  jelly, 

l-tb    tins    2.85 

Eels,  smoked,  l-tb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  l-Ib. 

round,   per  doz   1.80 

Sardelles.  imp.,%-lb  tins....  2.60 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 
Sprats   7.50  8.00 

Mackerel 

1-lb  tins,  50  in  a  case 
2-lb  tins  ,2  doz.  in  a  case 

Gold  Label  ,1-Ib  tins   1.50 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard  2.75 

P.  &  W.,  2-tb  tomato   2.75 

Underwood,  2-lb  soused.  .  2.85 
Underwood,  2-lb  tomato.  2.85 
Underwood,  2-lb  mustard.  2.85 
Los  Angeles,  2-tb  soused.  2.55 
Los  Angeles  ,2-tb  tomato. 2. 55 
Los  Angeles,  2-tb  mustrd.2.55 
Mt.  Desert,  2-lb  soused..  2.25 
ML  Desert,  2-lb  tomato ...  2.25 
Mt.  Desert,  l-tb  soused..  1.35 

Blueback,   l-tb.  fresh   1.10 

4  Joz.,  Is,  flat,  oval   1.80 

4  doz.,  flat,  square   1.40 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato,    18-oz    tins,    doz....  1.80 
Mustard,    18-oz   tins,   doz....  1.80 
Mackerel  In  Oil. 

Bezler's    3.00  4.00 

Lemarchand   5.00  7.00 

Salmon 

Alaska  Red,  l-tb.  tins,  doz.  .$1.40 

Alaska  Red,  2-lb   none 

Alaska  Pink,  l-tb.  tins  95 

Alaska  Flats,  1  lb  none 

Oregon  Red,  1  lb  none 

Oregon  Red    2  lb  none 

Oregon  Pink,  1  lb  none 

Oregon  Pink,  2  lb  none 

r>-"""»"  wiats.  1  lb  none 

Columbia  Riv..  l-tb.  talis..  1.90 
Columbia  Riv.  lib  flats.. none 

Sardines. 

Per  case 

French,  y4s,  18  m  m   14.00 

14s,  22  m.  m   15.00 

Portuguese,   V4s,  18  m.m.  .  .  . 

V4S,  22  m.  m   12.00 

%s,  30  m.  m          IS. 00 

Norwegian,  '/4s,  18  m.  m....  9.25 
Sprat* 

French,    %s,    IS    m.m..       .  7.50 

"      22  m  m   9.60 

American  Sardines 

(<4s  pkd  100  to  cs,  %s  50  to  cs.) 

Vt   in  oil.  without  key  3.80 

Vts  in  oil,  with  key   4.25 

■4s  in  oil,  per  doz  50 

Us  in  mustard,  per  doz  60 

'is  in  mustard,  case  3.75 

2is  in  mustard,  per  doz  95 

%s  in  mustard,   case   3.40 

Maconochie  Bros.,  Ltd.,  London. 
Kippered  Herrings,  case  of  6 

dz..  No.  1  oval  tins,  per  dz.  ..$1.80 
Herrings  in  Tomato,   case  of 

6  dz..No.l  square  tins.prdz.  1.80 
Findon  Haddocks,  case  6  doz  , 

No.  1  oval  tins,  per  doz.  .  2.30 
Preserved  Bloaters,   case  of  6 

doz.,  No.  1  oval  tins,  perdz.  I  SO 
SHELL  FISH. 
Abalones 
4  dnz  in  cs  ,with  shells,  cs  6.00 
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Clams  and  Clam  Juice 

doz 

Doxsee  Clams,  l-tb  tins....  $1.85 
Doxsee  Clams,  2-tb.  tins....  2.75 
Doxsee  Clam  Juice,  l-tb.  tins  .90 
Doxsee  Clam  Juice,  2-lb  tins  1.75 
B.  &  M.  Lunch  Clams,  flat..  137% 

Underwood  Clams,   1-lb   1.15 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  1-lb  tins....  1.35 

P.  &  W.  Clams,  2-tb.  tins   1.75 

Oxford  Clams,  1-lb.  tins   1.05 

Oxford    Clams,    2-lb    tins.  .  .  .  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion,  qts.  ... 
Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,  %  pts  2.40 
Crabs. 

Vzs  flat,  4  doz.,  per  doz....  2.00 
Minced.   Ms  flat,  4  doz....  1.25 

Picnic,  Is,  4  doz   1.15 

2s,  2  doz   1.75 

Lobsters 

Doz 

Picnic  Talis,  4  doz..  per  doz.  .  3.25 
Picnic  flats,  4  doz,  per  doz.  .  2.80 
%-Ib.  flats,  4  doz,  per  doz..  2.60 
■4-rb  flats.  4  doz.  per  doz.  ..  1.40 
Oysters 

'>ysters.    Selects.   12   oz  $3. 2b 

Oysters,  Selects.  6  oz   1.90 

Oysters.   Standard.   10   oz.  .  .  .  2.35 

Oysters.  Standard.  5  oz   1.35 

Oysters.   Standard,   8  oz   2.10 

Oyster,   standard.   4   oz   1.15 

Shrimps. 

Shrimps,    pickled,    l-tb  $1.35 

Dunbar's  Picnics,  l-tb.  doz.  .  1.3a 
Pride  of  the  Gulf.  1-th.  doz.  .  1.30 

Dunbar's   1%-tb.   doz   2.35 

Pride  of  the  Oulf.  lV2-tb.  dz  2.30 
Pickled  Shrimp.  1-th.  doz          1  35 


Department  12. 

SPICES  AND  EXTRACTS. 

This  Dept.   is  corrected  by 
A.  Schilling  &  Co.,  Wellman,  Peck 
&  Co. 

In  Original  Packages. 

Pepper,   Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon.    Ceylon   22  25 

Cassia  ..  16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs    30  65 

Mace   80  90 

Laurel  Leaves,  in  bales  07 

Laurel  Leaves,   in  small  lots,  10. 

E.  McIIhenny's  Son. 
Powdered  Tabasco  Pepper,  cs 

2  dz,  No.  Vt  tins,  dz   2.40 

Same,  box,  1  dz  No.  %  tins,  dz  .96 
Powdered  Cayenne  Pepper,  bx 

1  dz  No.  %  tins,  doz  96 

Paprika. 

1  oz,  doz.  .  1. Q0 116   oz.   doz.  .  7.75 

2  oz,  doz..  1.50|2V4-tb  tins. 
4  oz,  doz..  2.75|5-tb  tins.... 
8  oz.  doz..  4.50|  3ulk,   tb  . . .  . 

MUSTARD. 

Colman's,   14s,  per  lb  52 

Colman's,  y2s  ,per  lb  48 

Colman's  is.  per  tb   4S 

Colman's  5s,  per  tb  43 

Durkees  %s,  per  doz  65 

Durkees  YiS.  per  doz   1.30 

Schilling's  Best,  small,  doz.  .  .^0 
Schilling's  Best,   medium,  doz  1  35 

Prepared. 

louit    Freres,    per    doz   2  25 

Imuc:*ion  Freres.  per  doz.  .  70 
DusseIdoiT?>-    1  doz  p'.s,  case  1.60 

Eddy's  Salad.  »rr>all  90 

Eddy's    salad    .medlvti   .       .  1.35 

Eddy's  large    2.00 

Webbs.  2  doz.  cs  125 

ftelnz.    2   doz.   cs   1.2a 

FLAVORING  EXTRACTS 


Schilling's  Rest. 

Triple  Strength,  Pure  and  Un- 

colored,  Sprinkling  Tops. 
Full  MeaBure      Never  sold  in  bulk 
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Department  12. 


SPICES  AND  FLAV0BI1VG  EXTRACTS. 

Schilling's    Best    Spices  —  Ka   ture's  Best. 

Square  Tins.    Nev    er  Sold  in  Bulk. 
■Small    medium,  large  size  have  sifting  tops  except  Mustard. 

Small     Medium  Large  Ex.Large  Hotel 

size       size        size        size  size 

per  doz.      pr  doz    per  doz    pr  doz  pr  tin 

Pepper   75            1.20       2.20         3.75  .78 

Mustard                                       .80             1.35         2.40           4.00  .85 

Ginger   75             1.25        2.25         3.90  .81 

Allspice   75             1.10        2.00         3.50  .73 

Cinnamon                                   1.35              2.30         4.35           7.75  2.00 

Cloves                                       1.10            1.90       8.B0          6.60  1.35 

Nutmegs                               1.60            2.75        5.25        10.00  2.00 

Mace                                     1.75             3.00        5.75        11.50  2.15 

Cayenne   90            1.50        2.75         5.00  .93 

White  Pepper                              1.10            2.00        3.76           6.75  1.60 

Sage                              .        .75             1.25        2.25         3.90  .81 

Thyme  85             1.40        2.60          4.75  .87 

Marjoram  95             1.75        3.25         5.75  1.26 

Savory  85          -  1.40       2.60         4.75  .87 

Cases  contain...   6  doz.           4  doz.    2  doz.    2  doz.  1  doz. 

Gross  Weight  21  lbs.          24  lbs.  23  lbs.    38  lbs.  54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 

High  Grade— High  Price. 


Net  Weight 


Mustard   

Ginger   

Allspice   

Cinnamon   

Cloves   

Cayenne   

White  Pepper  .... 

Nutmegs    1.60 

Mace   

Sage   

Thyme   

Marjoram   

Savory   


%-n> 

Vi-tb 

%-Ib 

i-m 

2%-lh 

5-tb 

per  dz 

per  dz 

per  dz 

per  dz 

per  dz 

per  d 

4  doz 

4  doz 

2  doz 

2  doz 

2  doz 

1  doz 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

to  cs 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.75 

1.15 

2.15 

3.65 

.29 

.28 

.70 

1.10 

2.05 

3.50 

.28 

.27 

1.30 

2.25 

4.25 

8.15 

.65 

.64 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.90 

1.50 

2.75 

4.95 

.40 

.39 

.95 

1.55 

2.85 

5.10 

.41 

.40 

1.60 

2.65 

5.15 

9.75 

.71 

.70 

1.75 

2.90 

5.40 

10.25 

.75 

.74 

.65 

1.05 

1.95 

3.35 

.21 

.20 

.70 

1.25 

2.35 

4.35 

.32 

.31 

.85 

1.40 

2.60 

4.80 

.38 

.36 

.70 

1.25 

2.35 

4.35 

.32 

.31 

Lemon  Vanilla 
and  and 
Others  Rose 

1  OZ.  ...1.30  1.80|8    oz.  .  7.25  11.00 

2  OZ....2.00  3.00116  oz.. 14.00  21  50 

4  oz  3.75  5.75H2  OZ..27.00  42  00 

6   oz ....  6  50  S  Sni 

Folger's   Golden  Gate. 
High  Grade — High  Price. 


Vanilla 

Lemon 

and 

and 

Rose 

Others 

1 

oz 

1.60|  1 

oz.  . 

  1.25 

2 

2.601  2 

.  .  .  .  1.85 

4 

oz.  , 

.  .  ,     4.75|  4 

oz.  .  . 

.  ,  ,  3.45 

6 

8 

oz.  , 

.  .  .     6. 75'  6 

oz.  .  . 

,  .  .  .  4.75 

oz.  . 

9.001  8 

oz.  . 

 6.50 

16 

oz.  . 

.  .  .  .16.50fl6 

oz.  .  . 

 12.00 

32 

oz.  . 

.  ,  ,  32.00'32 

 23.00 

Folger's  Golden  Gate. 

Guaranteed  Pure. 

4  oz.  gr  16.00|2%  pat,  dz. 10.00 

6  oz,  gr.  ...  22.5013  pat,  dz.  ..12.50 
8  oz,  gr.  ...  . 28.00[4  pat,  dz...l6.00 
12  oz,  gr7..41.00|5  pat,  dz...20.00 
16  oz.  rr.  .  .53.00110  pat,  d«..S9.0« 


CRESCENT. 

Per  doz 

.  ,65|3-lb  tins...  5.50 
.  1.25|6-lb  tins.  . .  9.00 
.  2.00| 

Baking  Powder. 


1,4 -lb  tins.. 
%-lt>  tins.. 
1-lb    tins. .  . 
Romford 


Department  13. 
RAKING  POWDEE,  ETC. 

This  Dept.   is  corrected  by 
William  Cluff  Co.,  J.  H.  Newbauer 
&  Co. 
Bendel. 
Royal 


1  cs 

5  cs 

lOcs 

%   lbs  .cans 

.$1.38  3 

1.36 

$  1.34 

6  oz.  cans  .  . 

1.92 

1.89 

1.87 

Y2    lb.  cans 

2.57 

2.52 

2.50 

12  oz  cans. 

3.82 

3.75 

3.72 

1  lb  cans. . 

4.95 

4.85 

4.80 

2  %  lbs  cans 

.11.65 

11.40 

11.28 

3  lb  cans . . 

13.60 

13.34 

13.20 

B  lb  cans. . 

22.35 

21.90 

21.68 

An  extra 

discount 

of  1 

%  if 

packed  in  barrels. 

doz. 


Per 

%  lb.    can,  2 

dz  in  box 
1-lb.   can,  1 

dz.  in  box 
3-tb.  can,  % 

dz  in  box 
5-Ib.  can,  % 

dz  in  box  12.50 


1.40 


2.80 
7.50 


doz. 
doz. 
.  doz . 


Trophy 

1.10(2% 


2.00  6 


tb, 
lbs., 


doz.  9.00 
doz.  .18.00 


3.50|10   tbs.  doz. 31.50 


4  oz. 
6  oz. 

5  oz. 
12  oz 


Sun  Baking  Powder 

.  doz.  $3.9014  oz.  doz. 
doz.  .  2.201 

Schilling's  Best. 
Never  sold  in  bulk. 

gr  16.601  %  lb.,  doz. 

67  .  .22.5013  tbs.  doz. 
gr.  .  .  .."3.001  4  tbs.  doz. 
gr.  .  .  41.001  5   tbs.  doz. 


16  oz.  gr...53  00|10  tbs.  doz. 


10.50 
12.00 
16.00 
20  00 
39.00 


Less  5  per  cent  in  5  case  lots. 
One  case  %s  or  Is  free  with  10 
case  lots. 

K.  C. 

10  oz.,  dz.  .  .90|50  oz.,  dz.  .  4.25 
15  oz.,  dz.  .  1.35 [f-  oz.,  dz.  .  6.50 
25  oz..  dz.  .  2.15 j 

Pure  <>eam  Tartar. 

100-Ib  bbly  .27|6-tb  tins.dz  2.65 
50,  25-Ib  bx  ,28|1-Ib  tins,  dz  5.50 
5-Ib  tins, lb  .  .40| 

SODA. 

Churches  ,A.  &  H.,  30  or 

60    l's   05% 

Same.  60  %s  05% 

Dwight's  Cow  Brand,  60 

„  ls   0514 

Same,  60  %B  05% 

(12-oz.  pkg.  %c  more;  8-oz. 
package  %c  more:  5  cs  lots. 
Vic  less.)  1 
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Department  14. 
FARINACEOUS  GOODS. 

This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Port  Costa 

Milling:  Co. 
Miscellaneous  Flours 

Bbl 

Port  Costa  $5.40 

Globe.  A  1   5.40 

Sperry    5.4  0 

Golden  Gate    5.40 

Drifted  Snow    5.40 

Crown    5.40 

Peacock    5.40 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra   5.26 

Colonial   5.20 

White  Navy    5.20 

Success    5.2  0 

Mission    5.20 

Triumph    5.00 

Bear   .  5.00 

Bonanza    5.00 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower   •   5.00 

Rye  Flour    5.20 

Rye  Meal    5.00 

Whole  Wheat  Flour   5.40 

Graham    5.20 

Quaker  Oats  Co. 

Quaker  Oats,  S6  2a  $3.85 

"        "       family    size, 20s  5.15 

Scotch  Oats,  36  2s   3.85 

Banner  Oats,  30  6s   4.75 

"       family  size.  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size.  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetizo,    24s   3.00 

Quaker  Wheat  Berries.  36  2s  2.85 
Quaker  Puffed  Rice.   36   2s.  .  3.00 
Quaker  Yellow  or  White  Corn 
Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egg-O-See,  36  Is,  per  case..  2.85 
B-C  Corn  Flakes,  36  Is,  case  2.85 
5  case  lots  either   2.75 

DEE  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood  8.50 
Del  Monte  Rolled  Oats.,  sacks, 

2  90-lb   8.00 

Alta  Mills  Rolled  Oats,  wood  8.00 
Alta  Mills  Rolled  Oats,  sacks, 

2  90-lb   7.50 

Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled  Wheat,  2 

75-lb  sacks   %   3.80 
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Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,  3  lbs   3.85 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour,  36  2s.  .  3.85 
Semola   or   Nutty   Grains,  20 

cartons,  4  lbs   3.60 

Cal.  Cream  Flake  Oats.  36  2s  3.60 
Primrose  Wheat,  36  2%s....  3.85 
Farina,  24  cartons,  1-lb   ....  1.80 

American  Milling;  Co.'s  Cereals. 

Per  Bbl 

Colonial  Ex.     Cream  Rolled 

Oats,    180   lbs.,    (wood).  ..  .$7.25 

180   lbs..   90-tb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.180 

lbs.    (wood)    6.75 

180  -lbs.,  90-lb  sacks  '.  .  6.2"; 

Bohemian  Rolled   Oats,  180 

lbs.    (wood)    6.00 

180  lbs.,  90-rb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat, 

150  lbs.   (75-lb  sacks)   3.80 

Colonial  GranulaUd  Hominy. 

200    rbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal. 

200   lbs.    (wocd)   8.25^ 

Brewster's  Pat.  N.  T.  Buck- 
wheat  Flour,200    Ibs(wood)  8.25 

Colonial  Pearled  Hominy.  200 

lbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat Flour,200   rbs(wood)  8.25 

Case  Goods. 

Ctlonial  Ex.     Cream  Rolled 

Oats,   36   2-lb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,    24   3-Ib   pkgs  3.80 
Pettijohn's   Breakfast  Gem. 

2-lb    pkgs.   to   case   3.25 

Port  Costa  Milling  Co. 
Golden  Poppy  Oat  Flakes, 36  2s  3.60 
Encore  Pancake  Flour,  36  2s,  3.60 
Encore  Buckwht  Flour,  36  2V2s  5.75 

MISCELLANEOUS  PACKAGE 
CEREALS. 

(All  prices  net.) 
Grape  Nuts,  1  &  2  doz.  per  dz  1.35 
Breakfast  Gem,  case    3  doz...  3.25 
Wheatine.  36  2s,  per  case.  .  .  .  3  30 
Violet  Pancake  Flour,  36  2M-S  3.60 

Violet  Oats,  36  2s   3.60 

Germea,  20  4-tb.  pkgs,  per 

case    4-10 

Germea,  20  2-lb.  pkgs  per 

case    3.20 

Flaked  Rice,  24  l's   3.00 

Dr.  Price's  Wheat  Flake 

Celery  Food  per  case....  2.85 
Hecker's  Farina,  24  2s.  case  2.00 
Pillsbury's  Best  Cereal  Vitos, 

36   2s  ••••  5.10 


STERILIZED  MEALS  EN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


V 

ALL  NETV 


Yellow. 
Yellow. 


Carton 


36-2  lbs. 
20-5  rbs. 
36-2  lbs. 
|20-5  lbs. 
|36-2  lbs. 
20-5  rbs. 
36-2  lbs. 
20-5  rbs. 
36-2  lbs. 


Buckwheat  Flour 
Buckwheat  Flour 
Corn  Meal,  White 
Corn  Meal,  White 
Cracked  Wheat  .  . 
Cracked  Wheat  .  r 
Graham  Flour  .  . . 
Graham  Flour  .  . . 
Hominy,   Large   . . 

Hominy,  Large   |20-5  lbs 

Hominy,   Small   |36-2  lbs 

Hominy,   Small   1 2 0- 5  lbs 

Oat  Meal,  Granulated   |36-2  lbs 

Oat  Meal,  Granulated  .  . 
Steel  Cut  Oatmeal,  A.  B. 
Steel  Cut  Oatmeal,  A.  B. 

Pearl  Barley,  1,  2,  3  

Pearl  Barley,  1,  2,  3.  . .  , 

Rice  Flour   

Rice  Flour   

Rye  Flour   

Rye  Flour   

Rye  Meal   

Rye  Meal 


Net 
Case 


Rt'l 
Pr 

Pke. 


c  

c  


20-5  lbs. 
36-2  lbs. 
20-5  lbs. 
36-2  lbs. 
20-5  lbs. 
36-2  lbs. 
20-5  tt>s. 
36-2  lbs. 
20-5  lbs. 
36-2  lbs. 
|20-5  lbs. 

Split  Peas,  Yellow  or  Green  |36-2  lbs. 

Split  Peas,  Yellow  or  Green  1 2 0-5  rbs. 

Whole  Wheat  Flour   136-2  lbs. 

Whole  Wheat  Flour  |20-5  lbs. 

Gluten  Flour   136-2  lbs. 

Gluten  Flour   [20-5  lbs. 

Farina   |36-2  lbs. 

Farina   |20-5  lbs. 

Lightning  Tapioca   |24-l-lb. 

Cardinal   Crushed   Oats,    Premium|20-5  lbs 


$3.75|15c 
5.00|30c 
2.50|10c 
3.40[25c 
3.75|15c 
|  4.80|30c 
I  3.00|10c 
I  4.10|25c 
|  3.70|15c 
|  4.80|30c 
j  3.70  15c 
4.80|30c 
3.75|15c 
4.85|30c 
3.85|15c 
5.00|30c 
4.85120c 
6.40|40c 
|  6.20|25c 
|  8.20155c 
|  3.70|l5c 
|  4.80|20c 
|  3.70|15c 
|  4.80|30c 
|  4.55|15c 
|  5.90|40c 
3.15|l0c 
|  4.00|25c 
I  4.50115c. 
|  6.20]40c 
I  4.10il5c 
|  5.50]30c 
I  2.20|15e 
I  4.25| 
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Cream  of  Wheat.  36  2's.  .  5.25 

Crespo,  36  2's    2.75 

Snow  Flake,  36  2s    2.90 

Malta  Vita,  36  l's    4.00 

Twin  Bros.  Mush.  36  2s   2.90 

H.   H  Robbins,  Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes,  36  2-lb  2.80 
White  Rose   Wheat  Flakes, 

20    5-Ib.)   <_   4.78 

Carnation   Wheat  Flakes 

20  5s    4.90 

Nutro,  9s    2.80 

Wheaton,  9s    5.20 

Grape  Nuts,  No.   22.  per  doz  1.35 

Morning  Meal,  per  case   2.90 

Olympic  Wheat  Hearts.  24  5s  4.7 

Olympic  Wheat  Hearts.  48  2s  4.75 

Cake  Pastry,  20  5s.  4.7b 
l'ancuke  Flours. 

Uncle  Sam,  36  2s    3.25 

Encore,  36  2s   3. SO 

Olympic  Pancake  Flour,  24  4s  4.45 

II.  O.  Cereals. 

Case 

H-O  Buckwheat,  2  doz.  3-rb 

QS'f  3SB0    J3d  'S3j(d 

H-O  Pan  Cake  Flour,  cse.  3.90 
H-O  Oats  ,24  2's,  per  cs.  3.15 

Korn  Kinks,   36   2s.  .  .  .    2.85 

Force   4.50 

Freight  paid  on  country  ship 
ments  of  H.  O.  goods  up  to  25c 
p  ir  cent  on  5  case  lots 

NATURAL  FOOD  CO. 

Shredded   Wheat    Biscuits,  50 

package  cases   *..  5.00 

Triscuit,  36  package  cases...  2.50 

RALSTON  MILLS> 

Ralston    Breakfast  Food 

36    2s    4.50 

Ralston  Barley  Fo'd,  36  2s  4.25 

Ralston  Health  Oats,  36  2s  4.50 
Ralston- Hominy  Grits,  36 

2s   4.26 

Ralston  Health  Crisp  36 

2s  >. .  2.75 

Ralston  Select  Bran,  24  3s  2.50 
Ralston  Pan  Cake  Flour 

36  2's    Sf. 76 

Ralston  Whole  Wheat  Fir 

4    ViS   5.50 


Farinaceous  Goods  in  Sacks 
Manufactured  by  Local 
Mills. 


Per  Bbl. 

Ex  Cream  Rid  Oats,  ISO  rbs.  $7.25 
Ex    Cream  R'lld  Oats,  ISO  tbs. 

(90-lb.    sacks    6.75 

Rolled  Oats,   180   lbs   6.75 

Rid  Oats,  (90-lb.  sks).  180  lbs  fi.25 
Rolled  Oats,  ISO-lb.  bbls....  6.00 
Rolled  Oats.  90-Tb.  sacks  .  .  5.50 
Pearled  Rolled  Wheat.  150  lb  .  4. SO 
Pearled    Rid    Wheat  (75-lb 

sacks),   150   rbs   4.20 

Granulated  Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7  25 

New       Process  uuu.«na; 

Flour,    bbls    8.25 

Steel-Cut  Oatmeal,  "A"  (fine) 

"B"(medium),  "C"  (coarse) 

bbls    8.25 

Brewster's  Pat.   New  Process 

Buckwheat   Flour,   bbls....  8.2.r. 

Per  Case 
Self-Raising  Rckwheat  Flour 

20-3^-lb.  pkgs,  in  cases..  3. SO 
Self-Raising  Bckwheat  Flour 

24-3  Tb.  pkgs,  in  cages....  3.80 
Farina.  24  1-lb.  pkgs  In  cases  1.60 
Mills  Ex.  Cream  Rid  Oats,  36 

2-Tb.    pkgs   In    cases   3.60 

Pan-Cake  Flour. 36  2-lb.  pkgs 

in  cases    S.8P 

Per  100  lbs    In  10-lb.  sacks. 
Buckwheat    Flour.    Plain ....  $4.00 
Buckwheat    Flour.    Extra....  4.30 
Bckwheat  Flour. Xew  Process  4.30 
Bckwheat  Flour.  Self-Raising  5.40 

Ruckwhpflt  Groats    9  00 

Corn    Meal.    Yellow  '  2.75 

Corn   Meal.   White   2.75 

Corn  Meal.  Ex  Cream  Yellow  3.40 
Corn   Meal.   Ex  Cream   White  3.40 

Corn  Flour    = 

Cracked    Wheat    S.60 

Rnflre  Wheat  Flour   3.20 

Farina    4.20 

Flaked   Pearl  Wht.7-Tb&10-rb  3  2" 

'"JrahriTn    Flour    S.00 

Hominy,    large    3.40 

Hominy,   small    8.60 

Granulated  Hominy    S.80 
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Oatmeal,   plain    4.10 

Oatmeal,  extra    4.80 

Oatmeal,    steel-cut    4  30 

Oat  Groats    4  SO 

Pearl  Grits    3.86 

Pearl  Barley.  No.  1   5  40 

Pearl  Barley,  No.   2   5.40 

Pearl  Barley.   No.   3   S.40 

Split  Peas,  Yell..o....w   6.00 

Split  Peas,  Green    6  50 

Rice    Flour   7.20 

Rolled  Oats.  7-Ib  &  10  rb   4  30 

Rye  Flour    8.40 

Rye   Meal    8.  SO 

Wheat     Meal    3  40 

Pearl   Barley.   No.   1.   25  and 

50-!b.  boxes    6  40 

Split  Peas.  Yellow.  25  and  60- 

Ib.  boxes    6  00 

Split  Peas.  Green.  25  and  50- 

lb.  boxes    8.50 

25-Ib.  sacks  dedud  10  cents  per 
cwt.  from  price  of  10s. 

50-lb.  sacks  deduct  20  cents  per 
cwt.   from   price  of  10s 

PASTES 

Imported. 

Crown  Macaroni, 25  Is,  pr  pkg  .12 
"    Spaghetti.    25  1«.  pr  pkg  12 
Vermicelli.  25  Is.  pr  pkg  12 

Imported  Style. 

Bellac  Macaroni,  25  Is,  pr  pkg  .10 
"  Spaghetti.  25  Is.  per  pkg-  .10 
"    Vermicelli.    26  Is,  pr  pkg-  .10 

"    Alphabet,  25  Is.  pr  pkg.  .  .12 
Wash.  Macaroni.  25  Is,  pr  cse  I  SO 
"    Spaghetti.  25  Is.  pr  cse.  1.80 
"    Vermicelli,  25  Is,  pr  cse  1  «n 

Golden  Egg. 


Macaroni.  48 

5c  packages.  . 

.  $1 

80 

24 

10c 

.  .  1 

80 

Spaghetti.    48  5c 

.  .  1 

80 

24 

10c 

.  .  1 

80 

Noodles.  48 

6c 

.  .  1 

80 

24  1 

0c 

.  .  1 

80 

Alphabets.  4 

8  6c 

.  .  1 

80 

24 

10c 

.  .  1 

80 

Marvelll. 

Macaroni,  cs  4  dz.No.  1  car.  dz  1.30 
Spaghetti. ,cs  4  dz.No.  1  car.  dz  1  20 
Vermicelli,  cs  4  dz.  No.  1  car.dx  1  20 
Alphabets.es  4  dz.  No.  1  car.  dz  1.2C 
Straight   or  assorted   on  above 

No.   Vz,  Extra,  per  box  20 

No.    1.    Extra,    per   box  35 

No.  1,  Extra.  25  rbs   1.00 

No.  1,  Extra.  50  lbs   2.00 

No.  1.  Extra.  100  lbs   5.00 

CAL.  PASTE  CO. 
Macaroni,   Vermicelli,  Etc 

Extra    No.    1  80 

Extra  Halves   18 

Extra.    15    lbs  60 

;  Extra,  25  Tbs  90 

j  Extra,    50    lbs   1.80 

Extra,    100    Tbs   8  GO 

j  Royal.  24  1-lb   pkgs   1.50 

Queen's  Tastf,  12  3-!b.  pkgs.  2.20 
SAGO  AND  TAPIOCA. 

Pearl  Sago   0' 

Pearl    Taploco   06 

!  Flake  Taploco   06 

Minute.     36-14   2  T5 

Instantaneous.     60-ls   5  60 

Instantaneous.    36-14    2  76 

Department  IS. 

This  Dept.  corrected  by 
Unas  Bros..  William  ClnlT  Co.,  e«- 

otherwlse  noted. 

BICE. 

Fair  Japan    05 

Good   Japan    05  S 

Choice  Japan    05  \ 

Fancy   Japan   06 

Fair    Honduras    05  , 

Good   Honduras    06 

Choice    Honduras    06  4 

Fancy  Honduras    07 

Extra   Honduras    0TV4 

Haas  Bra*. 

H.  B.  Fancy  Head   07H 

Fancy  Head    614 

Standard  Long  Grain   6 

Island    5% 

Diamond  H  Fancy  Jnpnn....  6 

Oyama  Choice.  Japan   514 

Standard  Good.  Japan   5H 

M    J.  Brandsosteln  *  Co. 

Japan.  Tycoon.  Fancy  Table$5.S0 
"        Rubicon,  extra  fancy  6  00 
"    M.  J.  B..Double  Dia- 
mond   6  2$ 


i>8 
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NAPTHA  SOAR 


Best  White  Borax  Soap 
Best  Soap  in  Cold  Water   Has  No  Equal  for  Toilet  jyiade 

When   You   Want  Naptha   Soap  UHEBHBmHmHHI 


Try 

A.  B.  NAPTHA 


When  in  Need  of  Toilet  Soap  Try 
WILD  ROSE  GLYCERINE 


When  You  Want  Borax  or  White 
Soap  Try 
CRYSTAL  WHITE 
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Fancy  Head,  Carolina ..  6.50  7.00 

Louisiana,  Japan   5.50  5.75 

Louisiana    Tengue   5.12% 

Louisiana, Japan  Banzai   5,00 

Haiwaiian    5.25  5.50 

China,   No.   1,  per 

dbl  mt  6.371/*!  6.50 

China,  Mxd,  dbl  mt....4.60  4.75 

Patna  Head    7.00 

Caro  Head.MJB,  40  2s, r  20  5s.  .  7.50 
Imp.  Japan  MJB  40  2  % -lb  .  .  6.75 
Imp.  Japan  MJB,  10  5-tb  .  .  .  .  6.75 
Japan  Table  Queen,  ,33  3-Ib..  6.00 
Japan  Table   Queen,  40  2%-Ib  6.00 

M.  Phillips  &  Co. 
Hermosa,  Ex.  Fancy2%  &  5-Ib  7.10 

Fiesta,   2%   and  5- lb  ....  6.75 

Ex.    Fancy   Carolina   T.uo 

Fancy    Carolina   6.00  to  6.75 

Hawaiian   5.10  to  5.50 

Satsuma  No.   1  Imp.  Japan.  .  6.25 

Toyokome    6.00 

Togo    5.85 

Matsuta    5.65 

Higo    5.50 

Mikado    5.35 

Texas  Japans   5.10  to  5. 85 

China  No.  1   5.65  to  6.75 

China  No.  2   4.35  to  5.15 

W.  T.  Welisch  &  Co. 

Samurai,  La.,  Japan  

Ito   

Fuji,  La,,  Japan    5.50 

Fuji  Yama,  La.,  Japan  

W   (circle),  La.,  Japan   5.75 

Snow  White,  Caro.  Head   G.50 

Mardi  Gras,  Caro.  Head   6.40 

Paragon,  Caro.  Head   6.15 

Virgin    "  2  %  &5  to  arj-i  ve  7.00 

Honeymoon,  Caro.  Head,  2  %& 5  0.90 
Natural,  Caro  Head,  3s......  G.50 

Mascot,  Caro.  Head  

Tiffin,    Caro.    Head   5.35 

Best  Tet,  Japan,   3s   6.25 

Rice  Specialties. 
Quaker  Puffed,  3  doz  to  case.  3.00 

Department  16. 
LAUJVDRT  MATERIALS. 

This  Dept.  is  corrected  by 
Haas  Bros.,  Wellman,  Peck  &  Co. 
AMMONIA  ' 
(ireer'a  Washing  Ammonia 

First    grade    absolutely  pure. 

ISO  Beaume  Strength. 
Pints,  2  doz  to  cs,  per  doz..  $1.65 
Qts,  1  doz  to  case,  per  doz.  2.70 
%  Gal.,  %  doz  to  cs.  per  doz.  4.50 
Greer's  Toilet  Ammonia 
Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 
Parson's  Household  Ammonia 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  $  1.75 
Qts.,  1  doz  to  case,  per  doz.  .  2.65 
%  gals,  1  doz  to  case,  per  doz  4.50 
One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 
Washing  Ammonia 
Standard  Grade 
Pts,  2  doz  to  case,  per  doz..$  .80 
Qts.  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Bali 
Nuremberg,  A,   %s.  per  lb.  .35 

Do  A    D.,   %s.  per  lb  27% 

Do  A   C.  R.,  %s,  per  lb..  .22% 
Crown 

German   %s'  per  lb... 12%  13 
Do     %     's,    per    tt>  14%  15 

Deschamp's  French,  l's 

per  lb   27% 

Do  %'b,   per   lb.... 28% 
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Bluing,  Liquid 

Common,  pts,  3  dz  to  case.  .  .85 
"       qt,   2  doz  to  case.  .  1.25 
%  gal,  1  doz  to  case  2.50 

Borax 

ilU-Mule  Team,  l's  cs  of  2 
doz    $2.25 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    Vi's  cs  of 
8  doz    2.90 

(Less  5  per  cent  in  5  case  lots; 

Lump,  25  lbs  in  box  09 

Powdered,   25   lbs  in  box  09 

Chloride  of  Lime 

Brookman's,  l's  per  tb....7% 

Do      %'s,    per    tb  9 

Blue  Bell.  50   Is,  per  lb  6% 

Owl.  50  Is  I  - 

Potash. 

Per  case 

Babbitt's,  4  doz  In  case   3.35 

American.  4  doz  In  case   3.00 

Lye. 

Tomson's  Red   Seal,   4  dz 

to  case    3.85 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,  4  doz  in  case...  3. 35 
Metropolitan  4  dz  to  cs.  .  3  00 
5-caie    lots.  .  .  2  90 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,  48  Is   2  85 

Jumbo,  48  Is   1  90 

Golden  Star,  4  doz  to  case.  .  2.90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   1  40 

California,  bbls   1  50 

Department  17. 
SOAPS. 

This  Dept.  Is  corracted  by 

Wellman,  Peck  &  Co.,  Sussman, 
Wormser  &  Co. 
Peet  Bros.  Mfg.  Co. 

Silk    Soap   $3  35 

A.  B.  Naptha  Soap   4.20 

Crystal   White   Soap   4.00 

Nugget    Soap,    100s   2.50 

Wild  Rose  Glycerine,  50s....  3.75 
Lily  White  (Floating  Bath)..  3.90 
Mechanics,  36  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (5c  size)  1.85 
Mechanics,  100  in  box(10c  size)  5.50 
Pine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.bx  1  dz  cakes  4.80 
Antonia  Berti  White  Castile, 

36-rb.  box    3.10 

Beau  Ideal,  bx  3,  wraped,  gr.  .  5.25 
Attar  of  Roses,  bx  3,  wrped,  gr  5.25 
Elder  Flower,  box  1  doz  cakes  5.00 
Oatmeal,  bx  1  dz  cakes, pr  gr.  4.25 
Witchazel,  bx  3  cakes,  per  gr  5.25 
Bart'nia  Bouquet.bx  3  wrpd,gr24.00 
Sweet  Narcissus, bx  3, wrpd.gr.  17.50 
Sandal  El  Granda,  per  gr....  9.00 
Maj'tic  Series   Heliotrope  Jasi- 

mine.Jcky  Clb  Rose.bx  3,wrp  5.25 
Japan  Bouquet,    bx  3,  wrpd,  gr  9.00 

Rainbow  Assorted,  gross   5.50 

Carnation,  gross    9.00 

Savon  De  Veleria,  gross   9  Ofl 

Sweet  Lilac,  gross   5.25 
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Standard  Soap  Co. 

Gasene,  100   

Top  Notch,  100  10  oz  

Yellowstone.  100  14  oz  

Marigold,  lno  16  oz  

Radio,   100    '■  oz   

Magno,  100  i»  uz  

Gold  Medal  Borax  

Purity,     "Floating,"  5o 

size   

Do.  10c  size.  

Do.    10c   size,  20  

Electric  Mineral,   100  16 

oz   

Electric  Mineral,  20,  16  oz.  . 
Peerless  Kitchen,  100  10  oz.. 
Peerless  Kitcnen,  20  10 

oz   


Swift  &  Co. 

Wool  Scap,  10  oz.,  100s   7.00 

6   oz.,   100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko    3.55 

Cream  Laundry    4.25 

Snap,  60,  1G  oz   2.65 

Snap,   100,  8  oz   2.25 

Special,  Grocers'  Assmt  (sells 

for  $9.00,  80%  profit)   5.00 

P.  &  G.  Naptha. 

Lenox,   20   75 

Lenox,    100   3.35 

Ivory,  100  10  oz   7.00 

Ivory,  10$  6  oz   4.00 

N.  K.  Fairbanks  &  Co. 

Fairbank's   Clairette,    100   3.35 

Fairbank's  Santa  Claus,  100.  .  3.35 

Fairbank's  Copco,  100....  4.00 

Fairbanks'  Fairy  Ovl,   5c...  4.00 

Fairy  Oval.    lOe   7.00 

Sunny    Monday,    100s   4.75 

ftliseellaneouM. 

Mascot   $2.65 

Miller's  Naphta.  100  14-oz....  4.35 

Mikado,  100  14  oz   4.25 

Mikado.    20   14   oz   1.05 

Fels    Naptha,    case   4.35 


mm 


50  large.  .  3.50 
100  small  3.65 


Lifebuoy,  lndry  size, 60  cakes.  $4.00 
"      lndry  size,  30  cakes..  2.00 
toilet  size,  100  cakes.  .  2.00 
"      toilet  size,  50  cakes.  .  2.00 
Sunlight,   lndry  shape, 100  cks  4.20 
Welcome,   Borax  lndry  soap.  4.20 
Cheerful,    high  grd  lndry  soap  3.50 
Monkey  Brand,  100  cakes.  .  .  .  4.00 

Monkey  Brand.  50  cakes   2  00 

Babbitt's,   100    4.25 

Strker's  Kitchen,  100s,  8  oz.  .  3.50 
Strker's  Kitchen,  20s,  8  oz.  .  .75 


2» 

Star  of  Kitchen  Sand  Soap..  4.75 
Gem  of  Kitchen  Sand  Soap.. 3. 25 

Yacht  Club  Borax,  200s   7.50 

 100s    3.90 

"    20s   85 

Nun  Nicer  Boiax,  10  oz   0.00 

Blue  Ribbon  Borax,  7  oz.  .  .  .  4.00 

SAVON. 

Gilt  Edge,  100,  16  oz  $3  so 

"         "       20s   80 

Royal,  100,  14-oz   3.40 

100    12-oz    3.10 

"        100  10-oz    -i  76 

Vermont  Long  Bar  Laundry, 

100-Ib  cases    3.50 

Packed  either  100,  SO,  40  or  25 
bars  to  case. 

Castile  Soap 

Notre    Dame    » 

White    Virgin,    lb   09 

White,   Conti.   13% 

Mottled,    imported    7% 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.65 

5  case  lots,  per  case   2.60 

10  case  lots,  per  case   2.55 

25  case  lots,  per  case   2.50 

Scouring  Soap 
Bon  Ami,  3  dz  to  cs,  per  cs.$2.50 
Sapolio.   %  gross  box,  per  bx  4.50 
Sapolio,  hand,%  grs  bx,  pt  bx  4.50 

WASHING  POWDERS 

Gold  Dust  ,24  3's,  per  cs.$4.50 
Gold  Dust,   100   10  oz....  i.00 

Swift's  Pride.   12  oz   4.25 

Swift's  Pride,  24  4s   4.25 

A. B. Naptha, 100  16-oz  pkgs.l  cs  3.90 
A.B.  Naptha,  24  4-Ib  pkgs,  1  cs  3.90 
Sea  Foam, -100  12-oz.,  case..  3.75 
Pearline,  100  6  oz  pkgs..  3.75 

Pearline,    3G   Is   3.10 

Babbitt's  1776,  6  oz   2.85 

Kleeno.  72  Is   5.25 

Kleeno,  24  3s   4.76 

Kleeno.    100    %s   4  00 

Peet's  Seafoam,  24  3s   3  75 

100   12   oz   3  75 

Grandma's  Borax,  powder- 
ed 24  3s    4.50 

"      fin       's    ■>  4n 

One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 


STARCHES. 

This  Dept.   Is  corrected  by 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KINGSFORD'S  OSWEGO. 
Silver  Gloss  12   G-Tb  bxs..9 

40  1-Ib  pkgs.  8% 
<~"->rn.    40-Ib    boxes  9 

NATIONAL  STARCH  CO. 
Lily,  Sioux  and  Nlngra  Br:nwls 

Corn,   40  Is  6% 

Gloss,    48    Is  G  % 

Gloss,    12    6-Ib  7% 

Laundry    (bulk).    50s  5% 

J.  C.  IIUBIXGKR  BROS.  CO. 
Elastic    (Flat  IrnBrnd),64  %s  5  00 

Pops  Corn.   40   Is   6.50 

Tiger    Lump  (bulk  50-tb  bx) .  5 

"        "       40    Is   6% 

"        '*       3-lb.    pkgs  5% 
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SO 

NONE  SUCH  BRAND. 

Corn,   40  Is  6 

Ciloss,     48  Is  6 

Gloss,    12    6s  7 

Gloss,    50- lb    box  4% 

OWL. 

Corn,    40   Is,   per   lb  5 

Gloss.  40  Is,  per  tb  5% 

12  6s,  per  tb  6 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40   Is  7% 

Velvet  Gloss,  40  Is  8 

"        "        12    6s  8% 

One  case  free  with  10. 

BLUE  RIBBON. 

Gloss,  48  Is   

Gloss,    12  6s  

Corn.    40  12s  

■miscellaneous. 

Celluloid.60  %-lb.  pkgs.,  pr  bx  5.00 

Elastic,  same,  per  box   5  00 

China,  SOs    b.25 


Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.  is  corrected  by 
Whittier-Coburn  Co.;  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White,  150  deg  bulk.. 11% 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 

86  deg.  Gasoline,  bulk  30 

86    deg.    Gasoline,    cases.  ..  ."37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  18 

"       case   25 

Gasoline,  86  deg.,  bulk  30 

Same,  cases,  2  5s  37% 

Red  Crown  Gasoline,  in  bulk.  18 
Fled  Crown  Gasoline,  in  cases, 

2   5s   25 

Motor  Gasoline,  bulk  18 

Motor  Gasoline,  in  cases,  2  5s.  25 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  5s..  16% 
No.  2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist.,  cases.  2  5s..  15 
V.  M.  &  P.  Naptha,  in  bulk..  10 
V.  M.  &  P.  Naptha, cases, 2  Bs.17% 

Turpentine. 
Strictly  Pure,  cases,   2   5s.... 7 5 
"       drums  of  iron  bbls.. 68 

Linseed  Oil 

Pure,  raw,  bbls  5  5 

"       boiled,    in    bbls  57 

"       raw,  case,   2   5s  61 

"•     boiled,  case,  2  5s  63 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2  oz   65 

4  oz   90 

8    oz    2.00 

2  5-gal  tins,  per  gal   1.30 

Lard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

R  oz   45 

2  oz  55 

4   oz   85 

Nentsfoot  Oil 

Cooper's    80  .86 

Extra    70  .76 

No.   1    60  .66 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  66 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine  Oil  30  35 

Star   Dynamo   Oil  50  55 

Star  Spindle  Oil  50  65 

Star  Sep'tor  Oil  60  55 

Red  Engine  Oil  27  32 

600  M  Cylinder  46  60 
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FPV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   23  2!> 

Auto-Cylinder    60  66 

Gas  Engine   30  3i 

Miscellaneous  Oils 

Union  Salad  Oil  66  72 

-  ure  Sperm  Oil  70  75 

No.     1    Polar  40  45 

lhCna  Nut  Oil, ordinary.  . —  75 

China  Nut  Oil,  No.  1  —  90 

White  Lead 

Whittler,  in  kegs  1%        s  y2 

Pioneer,       «■    "   7  ft        8  ft 

Dry  Faints 
English    Paris   White,    bbls..  Jl.  60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

Vellow  Ochre   1.50  1.65 

Eng.    Ven.    Red.    bbls....  1.50  1.75 

Department  20. 

This  Dept.  is  corected  b> 
Pac.  Coast  Biscuit  Co. 

CANDIES. 

Lozenges 

5-lb.  boxes) 
XXX  Peppermint,  pals.  13  .16 

Thin    Peppermint   .18 

TT  Peppermint  16 

Musk,    fluted,    pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit  20 

Conversation  and  hrts.  .15 
Liliput  Gonv.  &  herts.  .  .17 
Midget  Conv.  Tozenges.  .1& 
Crown  T.  T.  Loz,  24  5c  pkgs  .80 
Aurora  Lozenges,   24  5c  pkgs  .80 
Cough  Troaches,  5-lb  bx  .25 
Eagle  "Wafers,  Pepper- 
mints .Wintergreen .  .  .25 
Mixed  Candy 
(30-Ib  pails) 

Plain  Mixed   9% 

Royal   Mixed  12% 

Grocers'   Mixed.!  10% 

STankee   Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French  Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9% 

Steam  Pnnwork 

Anise  Seed   22 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted  Imperials  16 

Assorted  Small   Seeds.... 22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt   Peanuts  18 

Burnt    Almonds  25 

Caraway  Seed  .smooth.  .  .  .22 
Caraway  Seed,  pearled... 22 

Celery   Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imp'eriall7 
Coriander  Seed,  pearled.  .22 
Jelly  Beans,  pails.  .12%  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly   Limes  17 

Jelly    Raspberries  17 

Jordon  Almonds,  fine   50 

Jordon  Almonds  ,imitationl8 

Licorice  Beans   ....15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 

(5-lb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on.... 22 

Fruit  and   nut   ices  18 

Cream    Peppermint  20 

Crushed  Fruit   Bonbons.. 32 

Chocolates. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate,    Hand   Made  22 

Chocolate  Dipped  Bonbons... 21 
Chocolate  Dipped  Bonbons 

with  nuts   24 

Chocolate    .Climax  ,S0-lb 

palls   IS 

Chocolate    Chips   2^ 

Chocolate  Nonpareil  Drops.  .  .22 
Chocolate  Wafers  22 
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Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  Lis  Marshmallows,  6- 
Fleur  de  Lis  Marshmallows,  3- 

Ib  tins   ."  28 

Occidental  Marshmallows,  3 

lb  tins  30 

Dipping  Marshmallows,  5- 

tb  boxes   25 

Angel  Food,  5-rb  boxes..  .20 
French  Nougat,  30  5c  slices 

in  box    1.00 

Walnut,    Apricot  .Spanish 

Nougat,  5-lb  boxes  ,1b... .25 
Sundries. 

Opera   Carmels   19 

Rock  Candy  .white  &  red  .15 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  rb  .  .  .28 
Licorice  Tablets,  5-lb  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups,   5-lb   tins  26 

Gum  Goods 
(5-rb  boxes) 
A.  B.  Gum  Drops,  asstd.  .  .  .9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  cryst'zdll 
A.  B.  Bonbons,  plain  Inbls  7 
A  .B.  Bonbons,  fancy,  inbl  7% 
A.  B.  Bonobns  ,fan£y,  crys 

talized,  5-lb  boxes  15 

A.   B.   Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ...  14 

Bijou  Sticks  .  .  .  18 

Spiced  Jelly  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  18 

Chewing  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen,  20  pieces  60 

Sweet  Heart,  20  pieces..  .60 
Blood  Orange,  20  pieces..  .60 

Chiclets,  40  5c  pkgs  1.25 

Chiclets,  10  10c  pkgs  80 

Newton's  Pepsin,  20  pkjrs....  60 
Pearlo.  40  5c  package  1.0P 

Department  21. 

This  Dept.  corrected  by 
American  Biscuit  Co. 

CRACKERS. 

Animals   14 

Animals.  Iced   10 

Assorted    .  13 

Assorted  Extra   15 

Assorted  Fingers  15 

Boston   10 

Butters.  Templar   10 

Champions   10 

Chocolate  Wafer  13 

Coco  Taffy  16 

Cocoanut  Marshmallow  17 

Currant    Cakes   15 

Cornhills   12 

Cracker  Meal   06% 

Cracknel,  plain   22 

Dainty   Chip   15 

Dainty  Marshmallow  16 

Digestives   10 

Egg  Jumble   15 

Fig  Bar   15 

Fruit.  Iced  17 

Fruit  Biscuit   15 

Fruit.  Sultanas   16 

Graham  Gems   10 

Ginger  Cake  11 

Ginger   Nut   11 

Graham   11 

High  Tea  16 

Honey.  Frosted   13 

Jennie    Lind   14 

Lemon  Snap   14 

La  Grand   12 

Lemon   Biscuit   16 

Lemon  Wafer  15 

Lunch,  'Frisco   10 

Monitor   12 

Marshmallow,  Walnut  16 

Nicnacs  14 

Nlcnacs,  No.  1.  12 

Orange  Wafer   15 

Oysteretts   12 

Pilot  Bread  04% 

Pretzel   10 

Popular  Mixed   15 

Picnics   08 

Pilot,  Extra   05 

Pretzelletts   11 

Pineapple  Delight  16 

Saline  Snowflake  15 

Seed  Cake   12 

Sno-A'ball   17 


n 

Saloon  Pilot   07% 

Sugar  Cookies   12 

Soda,  Extra  07% 

Soda,   Saloon   08 

Soda  No.  10  08 

Soda  No.  20  16 

Soda    No.    25  20 

Soda  Extra,   %  boxes  60 

Strawberry  Wafer    .16 

Star  Butter   10 

Vanilla  Biscuit  16 

Vanilla  Snap   14 

Wafers,   assorted   17 

Walnuts.  Marshmallow  16 

Zephyr  Pilot  10 

Abett's  Biscuit,  per  doz  50 

Hoo  Hoo  Snaps,   per  doz.  .  .60 
Abette's  Graham,  per  doz.  .  .  .  1.00 
Perfection,     Banel's  Gelnger 
Snaps    1 

Department  22. 

FANCY  GROCERIES. 

This  Dept.  Is  corected  by 
Wellman,  Peck  &  Co.,  William 
duff  Co. 

Buuillion  CnpHiilfM. 

.4  d    sr's,    10    capsules    in  box 
'.  j  doz  boxes    8.00 

BEEF  EXTRACT 

'Rex,"  2  oz  per  doz   4.40 

"        4    oz    "    "    8.00 

8    oz    "    "   14.75 

"  16    oz        "    "   27.60 

Marshall'3  2  oz.   per  doz....  2.66 

"       4  oz.,  per  doz   4.75 

Mebig's  2  oz,  32  12s  to  cs  doz.  .41.53 
4  oz.16  12s  to  cs,  doz.  .  8.50 
8  oz,  8  12s  to  cs.     "  15.90 
16  oz.  4  6s  to  cs.     "  29.75 

Llbby's.  2  oz.  per  doz   4.46 

"        4    oz.     "    "    8.00 

8    oz,     "     "   14.00 

"     16    oz.     "     "   26.00 

Capers. 

Capotes,    1    d   In  case....  1.00  1.50 

Nonpareil,    small    1.60 

Nonpareil,  large    2.26 

Nonpareil.    Imperial,  qts.... 

2  litre. 

4  . 

CHOCOLATES. 
Baker's. 

.>u  reflstors'  iianntM  undtr  National 
Pure  Food  Laws  is  Serial  No.  90 

BAKER'S 

*  -0C0 

I  AND  ' 

■H-Efl  48  HIGHEST  AWAKES 
e^ifEft    IN  EUROPE  AKD  AMERICA 

WALTER  BAKER  &  CO.,  Ltd. 

TslltL.-  -o  l?30j 

DOKCKSSTEH,  MASS. 

Pct  Lb. 

Premium  No.   1  Chocolate.  12 

and  25-tb.  boxes   39H 

Vanlla  Chocolate.  6  and  12-lb 

boxes   30 

German    Sweet.    6    and  12-tb 

boxes   26 

Breakfast   Cocoa.     H-Ib  tins. 

plain.  6-tb.  boxes  44 

Breakfast   Cocoa,  tins. 

12-lb.  boxes   44 

Cracked  Cocoa.  H-Ib  pkgs.  12- 

Ib  boxes   

Caracas  Sweet  Chocolate.  6-tb 

boxes   

Soluble  Chocolate  (hot  or  cold 

soda).  1-tb  cans  

Ghlmrdelll's.  (Cake.) 

Per  lb.  Cts 

Crescent.   1-4   Tb   papers  20 

"       1-6   tb.   papers  20*4 

"        1-6  lb.  papers  21 H 

Standard.    1-6    tb.    papers.  ...  23H 

1-8    tb.    papers  25 

California.  1-4  rb.  papers.... 24 

"        1-5    !b    papers   24*4 

"       1-6   lb.   papers   26 
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*'        1-8   tb  papers  28 

Cal.    Star,    1-fb.    papers  22 

"        1-Ib.    papers   21% 

Miner's  Eagle,   1-113.   papers.. 23 

"  "  1-Ib.  papers.  ... 22 % 
Ghirardelli's  Engle,  U-tb  p'prs.27 

Same,   %-lb.  papers  26 

Same.    1-Ib.    papers  25 

Same,    1-lb.    papers  24% 

1  i  emium  (  not  swt. )  %  -  Ib.p'prs..40 
Monarch  (Vanilla)  54-tt).  p'prs.30 
Same,    assort'd,     1  >/2  lbs. ...28 

Same,    Vfe-Ib.    papers  29 

_ame,    1-Ib    papers  27 


(■round.     In  tins 

(ihirardell's,    12  1-lb  29% 

24  1-tb.  tins.  . .  .30 

"  GO  1-Ib    tins.... 28% 

00  3 -It)  tins.  .  .  .27 
30  3-lb  tins.... 27 
60  10-tt>  tins.  . .  .26% 

1  35-lt)    tins.  . .  .26 
Yenard's,  24  1-Ib.   tins  25% 

20  3-Ib.    tins  24 

Miner's.   12  1-Ib.   tins  27% 

"        24  1-lt).  tins  27 

20  3-Ib.    tins  26 


COCOAS. 

'■an    Houten's,    Ms  and  %s..S3 

•in  Houten's,  Is  80 

•loyal    Dutch,    12    %s  77 

Royal  Dutch,   12   Is  60 

S'.pp's,  14  %s  38 

Fly's,    12    y2s  39 

'  Hbbs,  6   y2s  .'  23 

'  owiiey's,  6   %s  37 

V  au  rmiaon  s  jliulcii.  i-io.  ...do 
Van  GmLw'«  Outch,  %rlb...,70 
Van  Emden's  Dutch,  %-Ib..75 
Imperial  Soluble,   ^-Ib.  cans. 60 

Same.    %-Ib.  cans  53 

Same,   1-Ib.  cans  52 

Same,    5-tb.    cans  50 

Same,  25-Ib.  cans  49 

Ghirardelli's  Bkfst,  Vi-tt>  cans. 46 

Same,   ^-Ib.  cans  43% 

Same,   %-Ib.  cans  43 

Same,    1-tb.    cans  42  '/& 

Same,  5-Ib.  cans  42 

Same,    2  5-Ib.    cans  41  % 

Miner's  Bkfst.,  1-6  lb.  cans..  47 

Same,   %-Ib.  cans  42  Vi 

Same,   %-tb.  cans  42 

Same,    1-lb.    cans  41% 

Same,    5-Ib.    cans  41 

Cocoa  Shells. 
10,   25   or  50-tb.   bags  04 

Cereal  Coff'je. 

t'ostum,   24    %'s,  per  doz....  $1.35 

"•'Ktum,    86   l's.   per  doz   2.25 

Fig  Prune  Cereal,  12  Is   2.25 

Caramel  Cereal.  36  Is   1.20 

Graino,    12    Is   2.20 

Chutney. 

It  buy,  assorted  qts  $6.25 

assorted   pts   4.00 

Major  Grey.  qts  ...  7.50 

Major  Grey.  pts.  .  .  .  4.50 
I'IDEK'. 

Mull  s    (.oiled,    doz    qts   3.25 

Monroe's,    champagne,    doz..  2.50 

.   boiled,    doz   2.75 

Bid  well's.     "        "   2.50 

COCOANCT. 
Baker's. 

Baker's  Drifted  Snow,  pails  15 

Bbls,    126    rt>s  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-Ib  palls  lb. 14 
150-lb   bbls.   per  tb.13 
Table  Talk  in  parchment  bgs, 
cases  of  30's,  60%'s  or  30%'s 
and   15   l's  14% 

Schepp's. 
Shredded  1-lb  pkgs,  per  lb.. 23 
%-tb  pail,  per  It).  .24 
"  Vi-Tb  pail,  per  lb.. 25 

12    5c   pkgs  47  V2 

Dunham's. 

Shredded.  1-tb  ppr,  per  lb  .  .  .  27 
%-lb  ppr,  per  tb..28 
U-fb  pksg,  per  lb. 29 

COFFEE  SUBSTITUTES. 

Postum  Cereal. 

No.  1,  2  dz.  sml  pkgs.  per  dz  1.35 
No.  3,  3  dz,  lrg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  lrg  pkgs,  per  dz  2.25 


IS 

EVAPORATED  MILKS. 

BORDEN'S 

MILK  CO. 
All    Borden's    Brands  Guaranteed 


Eagle  Brand — 

Condensed  Milk,  4  doz....  6.80 
Pioneer  Brand — 

Evaporated  MHk  (Unsweetened) 

Tall  Cans,  4  doz   4.15 

Small  Size,  4  doz   2.20 

Challenge   

Floral    4-60 

Rose    5.20 

Borden's   Matted  Milk. 

Trial  size,  pe  rdoz  90 

-4mall   Size    4.00 

Large  lze    8.00 

Hospital     Size  33.00 

Alpine  Milk. 

20-oz.,   1  to  5  case   4.15 

20-oz.,  5  to  10  case....^.   4.10 

20-oz.,  10  to  25  case   4.05 

Gallon,  6  to  case   3.40 

Carnation  Milk. 

20-oz..  1  to  4  case   4.15 

20-oz.,  5  to  9  case    41° 

20-oz.,  10  to  25  case   4.05 

20-oz.   25  to  49  case  

Gal.    6  to  case.  10c  less 
HONEYSUCKLE  MILK. 
20  oz.,  1  to  5  cases,  per  case.  -  $4. 1  i 
20  oz.,  5  to  10  cases,  per  case  4.10 
20  oz.,  10  to  25  cases,  per  case  4.05 

Baby  size    3  0j 

Miscellaneous. 
St.  Charles,  4  doz  in  case 
Jersey,  4  doz,  per  case.  . 

Lily   

Highland   

Pet.  Fam.,  4  doz  to  case 
Baby  Pet,  6  doz  to  case.  . 

Cottolene. 


small   7.25 


.'.iedlum 


.7.25 


7.15  7.10 


Large    ■  ■  •  .7.25 


GELATINE. 
Bromangelon. 


.  4 

80 

4 

00 

4 

4 

25 

.  3 

70 

3 

10 

25 

CM 

7 

110 

7 

00 

7 

00 

(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,    Cherry,  Chocolate). 

Large,    2   doz,   per  doz   1.20 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  99 

Silver  White  Keystone,  per  dz  1.U0 

Minute,   per  doz    1.00 

Knox's,   per  doz   1.25 

Knox's  per  gross  .....16.00 

Knox,    Acidulated,    per   doz.  .  1.20 

Cox's,  per  doz../   1.16 

Keek's,   per  doz   1.10 

Plymouth   Rock    1.20 

(1  doz.  free  with  3  doz.) 

Sheet   SE 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.60 

China.     Chyloong  small 

stone  pots,  per  doz  

Crystallized  glace,  %-lb. 

tin,  per  doz   2. SO 

Hops. 

No  I.  V4  lb.  30-lb  box.  lb....  30 
No,  1.  1  lb,  30-tb  box,  tb   ...  30 

Less    than    30-tb    boxes   31 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  1  bottles,  per  doz   8.50 


M 

Junket  Tablets. 


1%  doz  in  container,  per  dz  .80 
Pure  Food  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red.  Lemon  Yellow.  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  —  doz  S) 

Lemon  Sugar. 

Gilt  Edge,  24%s,  per  doz..  1.37% 
Gilt  Edge,  24  Is,  per  doz.  .  2. CO 

Lime  Juice. 

Tahita,  24  8  oz,  per  doz.  ...  $1.26 
Tahita,  short  measure,  16-oz.  1.60 
Tahita,    full    measure,  32-OZ..2.60 

Tahita.    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval.pta, 

2  doz    3.00 

fluted  Stuffed  Olives,   5  oz., 

fi  doz    1.10 

lo  oz.,  oval  olives,  pts,   2  dz  2.50 

Pimolas,  10-oz.,   2  doz   3.65 

Pimolas,   24    Is    6.25 

Manzanilla,  8  oz,  4  doz....  1.25 
Manzanilla,  5  oz.  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz.  .  .  3.75 
Old  Mission  Ripe,  pts.  4  doz.  1.80 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label.  5-oz..  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla   1.05 

x-oz.,  Queen    1.86 

10  oz.,  Queen  2.35 

14  oz..  Queen    3.76 

22  oz.,  Queen   6.75 

£2  oz.,  Queen    9.00 

64  oz..  Queen  16.00 

5   oz.,   Stuffed    1.30 

1C  oz..  Stuffed   2.65 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts,  (California)  per  dz  4.25 
4   doz  %  pts(California)  pr  dz  2.25 

Gallon  tins,       "       each   2.50 

4  gal.  (California)  each   1.50 

Nicelle  Brand. 

4  doz   %   pts,  case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1   doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  ,  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  %  pts   4.80 

Orogan's  Purity  Olive  OH. 
Bangall  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  8.50 
Per  cs.  of  1  doz  %  litre  bottles.  5.35 
Per  cs.  of  2  doz  '4  litre  bottles.  6.36 
Case  of  5  1  gal  cans,  per  gal.  .  2.25 
Case  of  10  %  gal  cans,  per  gal  2.30 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal,  24  to  cs,  pr  cs.  .  8.00 
%  pts..  24  to  gal,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  8  to  case,  per  can.  2.40 
%  Gal  Can,  12  to  case,  pr  crn  1.30 
Mushrooms. 

doz 

Le  Court,  100  to  case  3.60 

La   Forrest,    100    to  case.... 


Hotel,  100  to  case   3.00 

Fancy   Sluffe4.    pts   4  00 

Peanut  Butter. 
Heron's  2  doz  to  cs,  per  doz  2.40 


No.  14,  glass 
per  doz  .  .  $1.10 
No.    %.  glass, 
per  doz  .  .  2.10 
No.  1,  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 


Maconochie  Bros.  4s  of  4  doz. 
No.  1  white  jars,  doz   2.45 

Peels. 

Citron.  25-Ib.  box  lSvi 

Citron,  10-lb.  box  19 

Lemon,  25-Ib.  box  13'/2 

Lemon,    10-lb.    box  14 

Orange,    25-Ib.   box  13  Mi 

Orange.  10-lb.  box  14 

Plum  Puddlnii 


Curtice,    Individual,    doz  fl.fu 

"        No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

G.  &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 

2s,   12  to  cs,   doz.  .  4.50 

"        3's,   6  to  case    doz..  6.50 

"        4's,   6  to  case.   doz.  x  Mi 

R.  &  R.,  Individual,  doz...  1  no 

"        l's,    per    doz   2.05 

"        2's,    per    doz   I  60 

"        3's,  per  doz   7.1  A 

Van  Camp's.  No.  1  cans.  1  dz 

in  case,  doz   2.50 

Same,  No.  2   4.T0 

Grandma's  Spanish  Pepper. 

Large,  2  doz.  to  case,  case.  .  4.00 

Small,  4  doz  to  case,  case...  3.60 

Salad  Dressing. 

Durkee.  small,  2  dz,  per  doz.  .  2.50 

"        large,  1  doz,  per  doz  4.15 

"      picnic  size.  4  dz.  pr  dz  1.00 

My  Wife's  2  doz,  %s,  doz....  2.09 

My  Wife's,  1  doz.  Is,  doz....  3.25 

Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .76 
1  gal.  tins,  10  to  case,  gal ....  1.10 

5  gal.  tins,  1  to  case,  gal  96 

%  gal.  tins,  20  to  case.  gal..  1.20  i 
Quart  bottles.  12  to  case,  doz  2.50 
Pt.  Bottles,  24  to  case.  doz.  .   1  50 

\i  pt.  bot..  36  case,  doz   

Saratoga  Chips 

Bulk,  15-lb   2.40 

Cartons,  6  oz.,  24  in  case....  3  00 

SALT. 

Cal  .Table  &  Dairy,  76  2's.  BO 
2%'s,  50  3's,  30  5's.  16  1 0"> 
and  8  20s,  per  bale   1.90 

Do    50-Ib.    bags,    ton  13.00. 

Leslie's  Sterilized.  7f  ?'»  .« 
3's,  40  4's,  30  5's.  15  Id's, 
and  8  20s.  per  bale   2  25 

Do,  50-tb  bags,  ton  none 

Leslie's,   60s   20.00 

Imptd  Liverpool.  50s.  ton....  20. 60 
"  "        100s,   ton.... 19  50 

"  "        200s,    ton.  .  .  .19.00 

Genuine  Werrington.50s.pr  ton20  00 

H.  R.  H.  Liverpool. 

Bales  of  75,  2s,  per  bale   2.00 

Bales  of  50  3's.  40  4's.  30  5's. 

IE  10s,  8  20s,  per  bale.... 

Bags,  50s,  per  ton  

Worcester. 
Worcester  Dairy, bbl  320  lbs  (6 

bblS.     5.25)   5.25 

Worcester  Dairy,  bbl  320  lbs. 

10  bbls    4.78 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 

Telephone  Temporary  674  San  Francisco 


/ 


fir      RETAIL    GROCERS'  ADVOCATE 


31 


Worcester  Table,   140  2s,  100 

t  bbl  6  bbl 


3s  and  60   6s   5.75  5.60 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   501b  sacks, 

Irish   Linen   90  .85 

I  took  Salt. 

Half-ground,  100-fb.  sks,  ton  10.50 

Half-ground,    60s,    ton   10.00 

Stock,  100-lb.  sack,  per  ton..  10.00 

Stock,  50s,  ton   9.50 

Package  Salt. 

Leslie  s  Sterlized,  48  2's   2.75 

24  3's   2.00 

20   6's   2.50 

50   2's   3.60 

R.  S.  "V.  P.,  2s,  26  to  case...  2.25 

R.  S.  V.  P.,  3s,  24  to  cs,  pr  cs  2.25 

R.  S.  V.  P.,  5s,  20  to  cs,  pr  cs  2.75 

i.  .g  Cabin,  24  2s   1.70 

Celery  Salt. 

Durkee's.   1   doz  in  box   1.25 

SOUPS. 

Campbell's  21  varieties  95 

Snider  8.    Tomato,    3's   2.60 

2's   1.86 


Van  Camp's,  21  varieties — to- 
mato. Beef,  Cream  of  Cel- 
ery, Ox  Tail,  Bean,  Clam 
Chowder,  Vegetable,  Vermi- 
celli-Tomato, Consomme,  Mul- 
ligatawney,  Chicken,  Pea, 
Chicken  Gumbo,  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra,    Boullon.    Julienne...  .95 

Libby's,  2s,  assorted    1.35 

'W*       Is,  "   90 

Franco- American. 


Qts  Pts. 
M  m  l<  Turtle.  Ox-Tall,  Con- 
-••iii  me.   Bouillon, Julienne, 


Vegetable.  Beef,  Pea.. 3. 15  1.80 

I  Mil.  ken   3.50  2.00 

Cumbo   3.30  2.00 

ci-.'.'ii    Turtle,  thick  7.00  3.60 

clear   9.50   

§|iililgatawney   3  50  2.00 

Tomato   3.15  1.80 

Assorted   3.25  1.86 

Truffles 

1   lii   elass.   per  dosr   3.60 

1   I     tins,   per  doz   2.76 

%   tins,   per  doz   5.26 

m    tins,   per  doz   10.45 

H   tins,   per  doz  20.35 

Yeast  Cakes. 

Bbiglc    Yeast,   case   1.20 

*""ast  Ciem.  case   1.15 

/".—at  Western   1.00 

Glllet's   Magic    1.20 

V..:ist    Foam    1.20 

Macaroni  &  Cheese. 

Van  Camp's  No.  1  cans, 4  dz  in 

case,  doz  .  95 

Same,  No.  2  cans,  2  dz  in  cs.dz  1.40 
Same.  No.  3  cans,  2  doz  in  cs.dz  1.90 


B.  LaForest  French  Delicacies. 

Price 
per  doz. 

Puree  de  Foie  Gras.No.  %  (100 

tins  to  case)   2.50 

Puree  de  Foie  Gras,  ilo.  %, 

(100  tins  to  case)   1.75 

Pates  de  Foie  Gras,  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.  ft,  (48 

tins  to  case)   7.25 

Pates  de  Foie  Gras,  No.  %, 

(36  tins  to  case)  11.25 

Game  Pates,  assorted.  No.  %, 

(100  tins  to  case)   1.75 

With   Terrine  Interior. 
Pates  de  Foie  Gras,   No.  14, 

(48   to   case)    4.20 

Pates  de   Foie  Gras,    No.  12, 

(48  to  cum)   7.00 
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Department  24. 
UKOCEBY  SUNDRIES. 

This  Dept.  Is  corrected  by 
3.  H.  Newbauer  &  Co.,  Sussman, 
Wormser  &  Co. 
Axle  Grease. 

H.  &  L.,  per  case  $1.75 

C.  &  S.,  2-doz.  cs  lots,  per  cs  2.10 

"        5    case    lots   2.05 

10    case    lots   1.9". 

Frazer's,  2  doz  tins,  per  case  2.25 
Frazer's  4  doz  wd,  per  case.  .  3.60 

Frazer's,    15-lb.   pails   1.90 

Mica,  3  doz  tins,  per  case.  .  2.70 

Castor  Oil,  2  doz  Is   2.60 

Universal,  2%,  light   2.00 

Universal,  2%,  dark    1.75 


Taper  Bags. 

Automatic.    Self-Opening,    500  In 
pkg.,  List. 


%-lb 

.  .  .  $1.00 

8-Ib  ... 

.  .  4.80 

%-lb  .. 

.  1.20 

10-tb    .  . 

.  .  .  5.20 

l-lb  ... 

.  ..  1.60 

12-tb  .. 

6.30 

1  V4  -  lb  . 

.  .  .  170 

14-It>    .  . 

8.30 

2- lb  ... 

2.00 

16-Ib  .. 

9.00 

3-tb    .  .  . 

2.50 

20-It)    .  . 

..  10.00 

4-m   . . . 

2.90 

25-Ib    .  . 

11.00 

5-lb    .  .  . 

3.40 

30-Ib  .. 

.  ,  13.00 

6-lb    .  .  . 

.  4.00 

35-lt)  .. 

16.00 

7-lb  ... 

.  .  .  4.40 

Sizes  8  to  35  lbs. 
Sugar  Bags,  broad  bottom,  Dt>  .06 
Discounts  from  above  list: 


Cheapest,  50%. 
Eaglo  or  Equal,  50% 
White  bags,  50%. 
Lion,  50%. 

Mikado  (stripped)  50%. 

liluestone. 

Barrels,  per  Tb  OS 

5  bbl.  lots,  per  lb  07,% 

BATH  BRICK 

Bristol,  2  doz.  per  case.  80 

Powdered,   Large   1.40 

Powdered,   Small   1.60 

Assorted   1.50 

CANDLES. 

Adman  tine. 

Adam,    14-oz.,    20s  11  % 

12-oz  .   20s  10  % 

10-oz..    20s   09% 

Hotel,    40s.    12-oZ  10% 

(Wrapped    %c  higher.) 

Chippowa,  1  oz  07 

Torchlight 

Stearic  Acid,  12  oz,  20s  10y4 

14  oz,   20s  11% 

(wrap)  16  oz  20s  .13% 
Stea  rTc. 

Schneider's    14-oz.,    20s  13% 

Schneider's    14-oz..    40s  I3\'z 

Schneider's    16-oz..    20s  15% 

Pa  ratine.  Etc 

Per  rr. 

i«.  6a.  in  cartons  of  3fi-lti  hxs  11 
12s.  in  cartons  of  3fi-1ti  hxs..   1 1  v, 
%-lb.  in  cartoons  of  25-TT>  hxs  11 
i-rh  cartons  of  25-lh  hxs...  11 

Colored .  1c  hi  eh  »r 
riAPswax.   pure  for  churches  .35 

Do      No.  2  .  27  H 

Do      No.  3  22% 

Christmas,    all   sizes  OS 

T>n      holders,  per  gross  85 

Wnx  Tnpers.  per  doz  pkgs  .  .so 

T>o       Per    erross  800 

Mteht   Lights  German. on  pap 

wd.  per  doz  40 

Oo   French,  on  tln.do7.  85.  \.J" 

Works 

16  oz,   S    A  .    I»s.    (wrap)    .      16 ', 

16  oz.   S.    A..    20s  15% 

14  OZ..  S.   A..   4  0s.   (wrap)..  .14 

14  oz,  S    A..  20s  13% 

14  oz.  Adam.  20s  11% 

12  oz.  Adam.  20s  10% 

10  oz.    Adam    20s   09 

Standard  Oil  Company. 
Electric  Light. 

Per  Set 

6s.  16  oz..  20  sets  11  ^4 

6s.  14  oz..  20  sets  10  % 

6s.  12  oz..  20  sets  09% 

6s    10  oz..  20  sets  08% 

l?s.  12  oz..  40  sets  (hotel) .  .  .09% 
Granite  Mining. 

Per  Set 

6s,  16  oz..  40  sets  11% 

6s.  16  oz.,  20  sets  12 

6s,  14  oz.,  40  sets  10% 

6S,  12  02.,  20  sets  10% 

6s,  12  oz.,  20  sets  09% 

6»,  10  OB.,  20  set*  09 

12«,  12  ef.i  40  Nil  10 


at 

Parafflne  Wax. 

Per  Set 


Is,  14  oz.,  25  sets  white...  .10% 

2s,  14  oz.,  25  sets  white...  .10% 

tts,  14  oz.,  36  sets  white...  .10% 

Cs,  14  oz.,  36  sets  white...  .10% 

12b,  14  oz.,  36  sets  white..  .10% 
Colored,   1  cent  higher. 

Radiant  ParaHlne  Max. 

Per  Set 

4s,  14  oz.,  36  sets  09% 

6s,  14  oz.,  36  sets  09% 

6s,  14  oz.,  20  sets  09  % 

6s,  10  oz.,  20  sets  07  \-. 


£.gg  Food. 

Pratt's,  26-oz.,  2  doz.  in  case. $4.20 
Wellington's,  l-lb.  2  doz  boz.  4.00 
I  Glue. 

Le  Page's,  1  oz  per  doz  80 

Fly  Paper. 


Stlckv   (holders  gratis)  $  2.60 


Eureka.  10c  size,  per  doz  75 

Eureka.  26c  size,  per  doz ...  .  .  1.75 

Eureka,  60c    size,    per   doz.  .  4.50 

Eureka.  Jl.jOO  size,  per  doz.  .  8.00 

Buhach.   2-oz.,  per  doz   1.5 

"        4-oz..  per  doz   2. IB 

"        8-oz..   per  doz   3  76 

■'        l6-o*.  per  rto»   6.80 

"       «-r>    per  lb   »0 
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Mutches. 

Tina    1,66 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  86 

Swedish  Wind.  1  gross  90 

Vulcan  Paraftlne,  65s  per  gr  .56 
Do   50   grs   lots  60 

Diamond    .Match  Co.'*. 

Anchor,  200s   1.70 

Do,    500s    4.00 

Bird's  Eye.  500s.  gr   2.75 

3  Noes  Safety.  100s   7.75 

Bees  Wax,  100s   4.50 

Globe,  ICOs    6.00 

Domino,    cade    2.76 

Red  Top  Safety   2.76 

S.  &  C.  P.astern  Parlor  80's.  .  4.25 

S.  &  C,  JOOs    2.25 

S    &  C,  300s   S.2S 

S.  &  C.  500s   4.26 

Press,   100s.   5-gross  case  . . .  4.75 

Little  Star,  per  case   2.20 

Search  Light.  100s.  large.l  cr  4.75 

Golden.Gate.  720  bxs.65s.5  gr.  .  2.75 
Paper,  Wrapping. 

Butter,   White,   per  ream..  .20 
Do    Waxer1.  per  ream...  .26 
Manila.  No.  I,  rolls  or  flat..  .06 
Manilla,  No.  1,  rolls  or  flat  .06 

Straw,  per  ream  96 

Do    rolls,  any  size,  per  lb  .03% 

Drab,  per  rean  60 

Do    rolls,  an/  size,  per  lb  .02% 


ritpor,  Toilet. 


Polish.  Stove. 


Rising  Sun.  large  pkg  .  per  gr  6.25 

no    5-gross  lots   6. no 

Do.   small   pkg.   per  gross.  3.75 

Sun  Paste.lrg.  %  gr  px  per  gr  5.00 

Enamellne.  No.  4  tins,  per  gr  6.06 

Do    No.  6  tins,  per  gr....  8. 26 

1 1,.    Liquid  pi  tins,  hm  3  da.  1  ■'•» 


tanglefoot,    per   case   2.50 

Tanglefoot  Holders,  per  case 
•f  60   35 

Siebert's,  50  5c,  paper  .  In  box  1.00 

FRUIT  JARS. 

(Net  cash — no  discount) 

Mason's,    pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,   %   gal.,  per  gross.  .10.00 
Kerr  Glass  Manufacturing  Co. 

Per  Crcr  s 

Economy  Jars. pts.,  1  dz.  to  cs.  ii. SO 

Quarts,   1  doz  to  case  10.35 

Half-gallon,  1  doz.  to  case.  15  Of) 

Extra  Economy  bags   l.f- f. 

Extra  Economy  springs  '  D 

Fruit   .lar  Cap* 
Porcelain,  6  doz  to  box.  pi  ox  2.80 
Fruit  Jnr  Rubbers. 

No.   1   White,   per  lb  60 

'•iold  Seal."  cartons,  per  gr  7Ti 
1B«dg«rs."  cartons,   per  gr  60 

Red  million    75 

Le  Page's.  2  ob..  per  doz  ...    1  30 
Le  Page's  '4 -gill  litis   per  doz  I  50 
Le  Page's,   l-y-ill   tin.   per  <1.»z  2  01' 
"     "     Tubes     small,    gr  ..120(1 

 big.    per    gr  .     IS  Of) 

Cordage. 

Basic   price — Manila      lft%  Sis;ii 
10%.  (5.000  lbs.   %c  and  m.ooo 
lbs.     %c    less.)      All    kinds  ad 
ranee  on  base  price  per  pound 
as    given  underneath: 

Sit).  Man 

Hope,  1%-In.,(7-16  dlam 

6  and  9  thr.    ( % 
and  upwards)      .hauls  hauls 

'2      thread  <\ 

4i»m    i,  ', 

and  5- 1 6  dia ni ) . . 

Bale.     3     and  4. 

strand   %  less  liasf. 

"     2.  6.  8  st'nd     %  <; 

Lath    Yarn   basis  bavfls 

Hop   Twine,    tarred  I 

Grape  Vine  Twine   1  1 

Iprlng     Twine    2S 

Paper  Twine,   unolled..     %  2'. 
Whale  Line  and  Bolt         .  .  1 
Hawesr    laid    rope  for 

well-boring    I 

Transmission    of   Power     .  .  5 

Lanyard  and  Tarred   basis 

Lariat  Rope,  hd  tw.  un- 
olled. 3  &  4  st'd.  .     1  1 
8uh   CorC    —  er*?«. 

Cuttle  Bone 

Rlrds'.    per   lb  SO 

Insect  Powder 


Royal,  100  roils  of  500  shts.  .  4.00 

O  Keyed.  5-oz  rolls,  per  case  2.50 

Royal.   8-oz  rolls,   per  case.  .  4.25 

O  Keyed,  tablets,  per  caes.  .  3.75 

Pastime,  tablets,  per  case...  4.60 

Union,   per  pase   7.00 

Lulu,  pkgs,  4000  shts.  per  cs  3  75 

Astoria,  pkgs  450  shts.  per  cs  3.90 

Wlndsor.pkgs  500  shts.  per  cs  4.00 

Universal,  pkgs  700  shts.  pr  cs  6.00 
Great  Eastern. pkgs  1000  shts. 

per  case    7.50 

Popular  Rolls,  5  oz,  100  rols. 

per  case    3.00 

Daisy    Rols.    9   oz.    100  rolls. 

per   case    4.60 

Express  Rolls. 10  oz.  100  rolls. 

per   case    6.00 

Asbestos    Rolls,    11    oz.  100 

rolls,   per  case    5. IS 

Mammoth    Rolls.    16    oz.  100 

rolls,  per  case    7.50 

Pyramidal.   .000     sheets,  50 

rolls   In  case  

>rt'.l  - 

Anls    15% 

Canary   07 

Caraway    15 

Celery    17% 

Coriander    11 

Cumin    Is 

Flax,    gr.iu  nd      .    01 

Flax,    whqle    -  06% 

Hemp,  sacks   06% 

Millet    in.  % 

Mustard    10 

Poppy   Ik 

Rape.    Cal  OS 

Bird  gravel.  2s.  per  doz  N5 

Bird  Seed  Mixed.  4S  is.  doz  80 
Red   Ribbon.  60   El   •■  % 

Original  sacks   %c  les» 
Sheep  Dip 

Mule'.  10-gal  tins,  per  gal.  .  1.20 

Little's.  5-gal  drums,  per  gal  1  20 

Smith's.    10    %-gal    tins,    gal  .95 

Smith's.  5-gal  drums,  per  gal  95 

"No-.Meds" 
(Cereal  Laxative.) 
48  cartons  to  case,  per  case. 112.00 
Less  30  %  discount     to  trade. 
Varying  cash   discount   depend!' « 
on  quantity  purchased. 

Mason's  Store  Polish. 

Doz.        %  Gr.  Gr. 


.45 
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X-Ray  Stove  Polish 


Small,   3  doz.  to  case,  per  cs  1.5'j 
Large,  3  doz  to  case,  i>er  cs  2.5( 
( %  doz.  free  with  each  case. ) 

Polish,  M»iul. 
Electro  Silicon,   1  gr  m  case 

per    doz   s>0 

Brilliantshine,  %  pt»,  per  doz  .95 
Erilliantshine,  pts  per  doz.  .  1.80 
Brilliantshine,  qts,  per  doz.  .  3.15 

Do,  Vz  gal.,  per  doz   6.00 

Do    1  gal  tins,  per  tin  85 

CJ.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

"        "        %    pts   1.25 

U.   S.   Metallic   Polish  fsBie, 

lb.  package,  doz   3.35 

%-Ib.  package,  doz   1.67 

3-oz  package,  doz  50 

Barkeeper's    Friend,  pwdr,  gr. 21.60 
Polishes,  Shoe. 
Day  &  Martin's. 
Large,  6  dz  to  case,  doz.  ...  SO' 
Medium,  6  dz  to  case,  doz.  .  2.2 
Small.  10  dz  to  case,  doz     .  .   1  (. 
Mason's  Russet  Polish. 

Doz.        Vi  Or. 

No.   2   .40  1.20 

No.  3   70  2.C 

Comb  Black  Dressing. 

Doz.        >4  Gr. 

Large   l.c0        4.50  1 

Small   <  >        2  30 

Combination  Russet. 

Doz.        %  Gr 

Large    1.50        4.50  1 

Small   SO        2  30 

Shoe  Blacking. 


No.  1 

No.  2 

No.  3 

No.  4 


Doz. 
.25 
.30 
.35 
.45 


14  Gr. 

.75 

.85 
1.00 
1.40 


Gi 
4. SO 
i.OO 

Gr 
8.00 
9  20 

Gr. 

s.r  0 
4. so 

Gr. 
2.80 
3.25 
3.S5 
5.45 


Shoe  Dressing 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..  12.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.50 

3  solid  brass  scoops,  no  charge 

Bixby's  Polishes. 

Royal  Polish.  1  doz  in  box.  .  85 

Royal  P'lish,3  dz  bx.ham'r  free  2.55 

Shoe,  Satin,  1  dz  (sml   comb'n)  .75 

No.  10  Shoe  Satin  Pste,  1  doz  .SO 

No.  5  Shoe  Satin  Paste,  1  doz  .40 

No.  10  Satinola  Paste,  1  doz  .80 
No.  5,  Satinola  Paste,  1  doz. 

in  box  90 

Satinola,    combination,  sml,  dz  .75 

Satinola,   combination,  lrge,  dz  1.25 

Shoe  White  Cream,  per  doz..  .90 

Ermlno  White  Paste,  per  doz  sc 


ICffilk"-''!*'  hilbim  f 

!:  vici  iop. ; 

\M§  BOXCAR 

:"i,'«i».„  .'L'wjj^ys<!( ' 


Jet  Oil,  doz  S5 

Jet  Oil,  3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  %  g*r.  box..  1  25 
"BBB,"  size  B,  per  V2  gr.  box  2.50 

Twine. 

Cotton,  4-ply,  100-lb.  bales,  lb  .28 

3-ply,  100-lb.  bales.  .  .28 

"         2-lb.  cones,  per  lb..  .28 

Hemp,  8-oz   balls,  per  3-lb  pkg  .28 

"       4-oz  balls,  per  3-Ib  pkg  .2S 

Sack,   4-ply,  12-Ib  pkgs.    lb...  .30 
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Binder  Twine. 

Pure  Manila,650  ft  to  Ib.pr  lb  14y2 
Manila,  600  ft  to  lb,  per  lb.  .13V£ 
Standard,  500  ft  to  tb,  pr  lb  11% 
Sisal.  500  ft  to  It),  per  tb  .  .  .11% 
Wax. 

Fruit,  25  1-tb  pkgs,  per  box.  .  1.50 

Mint  Wax,  per  box   1.50 

Japan,    per    lb  19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 
12-in.,  10  pkg,  100  stgs  each.  1.75 
14-in.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 

WOOD     AND     WILLOW  WAR* 
AXE  HANDLES. 

This  Dept.   is  corrected  by 
The  Heyman-Weill  Co.,  Sevenson 
Co. 

Ex,  36-in..  doz  $2.E( 

No.  1,  36-in.,  doz    1.7E 

No    2,    36-in.,   doz   1.35 

Baskets. 

Per  doz 

Cal.,  Open,  Spruce,  No.  3  8c 

Ca)  ,  Open,  Spruce,  No.  4  9t 

Cal.,  Open,  Spruce,  No.  5....  1.25 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.3c 
Cal.,  Satchel,  Spruce,  nest, 1-5  1.0C 
Cal. .Satchel,  Spruce, nest.  1-41  .71 
German  Market,  nest  of  4....  1.40 
Clothes,  Oval,  Wil.,  No.  2..  S.00 
Clothes.    Oval,   Wil.,    No.    3..  9.25 

Same,  nest  of  5  sizes   3.50 

.Japanese   Telescopee,    nest  of 

5,   size  18x12x7   1.30 

Same,   size  20x13  %x7   1.60 

Same,   size  24x15x10   2.00 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-inch  90 

Do  No.  2,  13-inch   1.S5 

Do  No.  3,  15-inch   3.15 

Do  No.  4,  17-inch   5.00 

Do  No.  5,  19-inch  '.  .  .  .  7.50 

Do  No.  6,  21-inch  10.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

Little  Lady    3. 66 

Dandy    3.10 

Cooks'  Choice    2.36 

Ladies'   Pride,   No.   1   2.85 

Toy,  string    1.10 

Common  Whisk   1.00 

OO   Whisk    1.20 

Leader   -.   2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2. SB  12.00 

Scrubbing   55  3.00 

Dandy    1.50  5.75 

Shoe  Brushes. 
No.  415,  black  tampico  No.  5J  .95 

No.  25  Mixed  Center   1.76 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.0C 

No.  413,  bristles   4.50 

Stove  Brushes. 

Per  doz 

£51  tampico,  handles  90 

.-.o.  41,  Black  Bristle   1.90 

Mo.    411,   Black   Bristle   2.25 

Ox   Fibre  Brushes. 

Per  do2 

«jb  Cat.  10%x2%  in  face..  1.50 
Do  Rat.  8%x2%  in  face..  1.2F 
Do    Mouse.  6%x2%  in  face  1.00 

Can  Openeirs. 

King,  doz   7l 

Sprague,  doz   45 

Carpet  Sweepers. 

Mssell's,   per  doz,    25.00   to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes. 

Round,  22-inch,   each   2.50 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.25 

Cotton,  40-foot,  per  doz  80 

Cotton,  60-foot,  per  doz....  1.20 
Sash  Cord,  60-foot,  per  doz.  .  1.7F 
Sash  Cord,  90-foot,  per  doz.  . 
Wire  Cord,  50-foot,  per  doz.  .  1.30 
Wire  Cord,  75-foot,  per  doz.  .  1.75 
Wire  Cord,  100-foot,  per  doz..  2.15 

Clothes  Line  Pulleys. 

Galv.   Iron,   with  eye  60 

"         "       with  hook  65 
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CLOTHESPINS. 
Common,  per  box  of  6  gross..  .70 

U.  S.  Patent  Spring,  per  gross  .60 
CORKS. 
Demijohns. 
(Discount  of  40%  and  10%) 
%    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal  24.00 

Dusl  I'unn 

No.    1   Japan,   doz   .75 

Covered,  doz    130 

Janitor,    doz   '2.50 

Dusters. 

Per  doz 

China,   fancy  colored  80 

Standard  Turkey,  No.   10....  2.25 

No.    12   3.10 

No.    14   3.80 

No.    16   4.85 

"  "        No.    18.  .  .  .  5.60 

DOOR  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3,  18x30   7.75 

No  No.   4,   20x33   9.50 

Medium,  No.  1,  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4,  20x33   15.50 

Extra,  No.    5,   22x36  19.00 

Keystone  Steel  Mats,  sq    ft..  .30 
Faucets. 

Per  doz 

Jork  Lined,   No.    0  45 

No.    2  45 

Cork  lined,  No.   3.  doz  90 

No.    4  .60 

No.    6  7o 

"        "  .     No.    8  90 

Ironing  Boards 

1-foot,    per    doz   4.90 

4% -foot,  per  doz   5.65 

5-foot    6.60 

5%  -foot,   per  doz   7.75 

LAMP  BURNERS. 

Opposition. 

0  or  E,  per  doz  65 

1  or  A,  per  doz  76 

2  or  B,  per  doz  85 

LAMP   CUMIN  E  Vs. 
Electric — In  Cartons." 
No.  2,  6  doz  in  case,  per  doz  i.lo 
Lantern  Ulobes. 

Packed  5  doz  in  case   lii 

Aurora  Rochester. 

Per  uoz 

No.  1,  6  doz  in  case  75 

No.  2,  6  doz  in  case  90 

No.   3,  6  doz  in  case   2  00 

Macbeath  Pearl  Top. 
No.   1  or  A,  6  doz  in  case.  .  85 
No.   2  or  B,  6  doz  in  case.  .  1  05 
La  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1  53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk.  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  In  case.  .  .40 
No.   1  or  A,  6  doz  in  case.  .  .45 
No.   2  or  B,  6  doz  in  case.  .  .65 
LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Class,  No.  3  (for  oranges)  dz  1.25 
MOPS  AND  HANDLES. 

Per  doz 

9-lb.   Mops   1.35-1.65 

12-lb.    Mops   1.80-2.20 

Patent   Mop   Handles   1.0:i 

Plain  Mop  Handles  90 

PAILS. 

Per  doz 

Wood,  painted,  3  hoops   2.75 

Wood,  varnished,  3  hoops....  2.75 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized,    8   quarts   3.75 

"  10  quarts   2.30 

12  quarts    2.55 

14  quarts    2.90 

SHELF  PAPER. 

Per  grost, 

Narrow,   assorted  '.olors  12 

Lace  paper,  per  box   .35 

TUBS. 

White  Cedar — No  .0,  13.00;  No 
1,  10.50;  No.  2,  9.00;  No.  3,  8.00. 
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Fiber — No.  0,  $19.00;  No.  1 
$15.76;  No.  2,  $13.75;  No.  3. 
(12.26. 

Galvanized— No.  0,  $5.85;  No.  1 
$6.95;  No.  2,  $7.95;  No.  3.  $8.85. 

WASHBOARDS 

Per  doz 

California,   regular  size   2.25 

Little  Lady,   glass   2.00 

Little  Lady,  zinc   1.20 

Wonder,  double   3.90 

North  Coast    4.75 

Crystal  Glass    4.75 

Washing  Machines 

Waverly    6.75 

Matchless    5.85 

Western    4.25 

Majestic,  family  size,  each....  6. 00 
Snowball,  family  size,  each..  7.00 
Leader,  family  size,  each.... 7. CO 
Shelby,  family  size,  each....  7.7; 

WICKING. 

Grs 

Lamp,  0  or  E,   %-inch  $0.30 

Lamp,  1  or  A,   %-inch  40' 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1%-lnch  85 

No.  1,  Rochester   1.50 

No.  2,  Rochester   2.25 

No.   3,  Mammoth   7.50 

Junior  Rochester    2.00 

Stoves,    3-inch    1.50 

Stoves,  3%-lnch    1.90 

Stoves,   4-rlnch    2.00 

Stoves,  4%-lnch    2.00 

WRINGERS.  -  . 

Wood  Frame. 

Two  top  screws;  Iron  tub  clamp.s 
Per  doz 

Royal,    10x1%    inches  37.60 

Challenge,        "   21.00 

King  Special      "   22.50 

Empire         "    *   30. 00 

Century,    10   inches  28.60 

11  Inches   31.60 

12  Inches   35.00 

Iron  Frame. 

Superior,    10  Inches  2.9.60 

"        11  inches   33.00 

"        12  inches   37.00 

Crescent   27.00 

Ball  Bearing. 

Hitchcock   33.00 

MISCELLANEOUS. 

Barrel   Covers,   17-in.  (flour 

barrel  size),   per  doz   3.75 

Barrel   Covers,    21-in.  (sugar 

barrel  size),   per  doz   4.50 

Brownies,  per  doz.... 75  1.00  1.25 

Butter  Ladles,  plain,  doz  45 

Butter  Ladles,  clays,  doz  85 

Butter  Spades,  doz  40 

Dishes,  oval,  %-Ib.,  per  M.  .  2.40 
Dishes,  oval,  1-Ib.,  per  M.  .  2.50 
Dishes,  oval,  2-tbs.,  per  M.  .  3.00 
Dishes,  wire  end,  %-Ib.,  per  M  2.40 
Dishes,  wire  end,  1-tb.,  per  M  2.50 
Dishes,  wire  end,  2-tbs.,  per  M  3.00 

Egg    Beaters,    Dover   1.00 

Measures,  fiber,  4  pieces   1.50 

(Set  pt.,  qt.,  y2  gal  and  funnel) 
Lanterns,  O  Tubular,  doz....  5.50 
Lantern  globes,  in  bbls .  . .  .  70  @  95 
Mouse    traps,    1    to    5  holes, 

doz   45@60 

Mouse  traps,  "Sure  Catch,"  dz  .36 
Traps,  rat,  "Blizzard,"  doz..  .90 

Nest  Eggs,  per  doz  20 

Oil   cans,   glass,   wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  Iron..  2.16 
Oil  Cans,  5  gal.,  glvnzd  iron.  7.50 
Potato  Mashers,  per  doz  45@75 
Rolling  Pins,  per  doz.  ...  1.50 (hi  1.60 

Spoons,   wooden  30c,  37c  .65 

Step  Ladders,  each  per  ft.,  15-22-40 
Tacks,  steel,  asstd,  2  14-oz. .  .25 
Tacks,  Common,  2  oz.,  doz.  .  .11 
Tapers,  gas.  30  17-in,  .  tgs.dz  CG 

Toothpicks,   box   2.50,  2.75 

Twine  Holders,  hanging,  doz  2.00 

Spittoons,  fiber.  13-inch.   7.20 

Spittoons,  fiber,  12-inch   5.50 

Spittoons,    fiber.    9-inch   4.25 

Whips,  per  doz,  from  90c  to  18.00 
Window  Screens.  12-inch,  doz  2.45 
Window  Screens.  lS-inch,  doz  2.90 
Window  Screens,  24-inch,  doz  3.25 
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Department  25. 

STATIONERY. 

Corrected  by  the 
M-h\vubacher-ll'rey    Stationery  Co. 

42-44  Sutter  St.,  San  Francisco. 
Blank  Books. 
Counter,  72  leaf,  per  gra....  6.00 
Counter,  90  leaf,  per  grs....  6.00 

Day  and  Ledger. 
Cap,  canvas,  200  pp.,  each. .  .30 
Cap,  canvas,  600  pp.,  each. .  1.00 
Crown  Cloth,  150  pp.,  each.  .  .75 
Crown  Cloth,  300  pp.,  each..  1.00 
Cap,  Im.  Leather  Bnd,  600  pp  3.20 

Tangiewood.  Ream 

C<  mmercial    Note,    5Tb  60 

Commercial   Note,   61b  72 

Letter,  10-Ib  ex   1.20 

Cap,    12-Ib   ex   1.44 

Knv  elopes. 

Per  M 

XX,  5-in    1.0001.50 

XX,  6-in   1.10@1.60 

XXX,  10-ln   2.80 

XX,4-ln., Baronial  cream 

or  white    1.40@1.80 

XX,5-in., Baronial  cream 

or  white    1.60@2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr. .  4.60 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,    per   gr   7.20 

or  Blue  Blk,  %  pt.dz  2.17 
or  Blue  Blk,  pt,  dz.  .  3.50 
or  Blue  Blk,  qt   6.00 

Lead  Pencils. 

Grosa 

Cedar,    rubber    tip   1.25 

Ked  plshd,  mtl  rbbr  tlp.I.X.D  1.65 

Matchless    3.00 

Yellow,  pshd,  rbr  tip,  round.  4.00 
"      plshd,  rbr  tip.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Noa.  1, 

2,  3,  4,   "Office"  Hex   4.60 

Carpenters.  3  dz  to  bx,  pr  bx  1.00 
Steel  Pens. 

Gross 

Railroad,  1  gross  in  Kox..S0.40 
Stub,  ex  fine,  sml,  mdn  lrg  .40 

Falcon   46 

Bank   40 

School,  fine   ■•  -40 

Speneerian  Nos.  1,  2  or  3  85 

<-'MoU  o.  No.  404   -50 

Gillntt's.  No.  303  90 

Pacific  Mail,  cinkle  plate....  1.00 
Tuxedo    LOO 

Department  26. 

TOBACCO. 
This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  & 
Bendel. 

AMERICAN  TOBACCO  CO. 
Smoking  Tobacco. 

<5-lb  Cartons,  25  and  30-Ib  Cases) 

Seal  of  N.  C.  1%  oz  foil   68 

31        "        ....  61% 

.     '•  8  "    58% 

16  *'    56% 

"  1%      oz      cloth  68 

Seal  of  N.  C,  3 J  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58% 

Old  Eng.  Curve  Cut,  1%  oz 

curved  tins    75% 

Old   Eng.   Curve  Cut,    31  oz 

curved  tins    75% 

Old  Eng.  Curve  Cut,  8  oz....  75 
Old  Eng.  Curve  Cut,  16  oz.  .  75 
Continental    Cubes.l  % -oz  tins  751 
Monte  Cristo  Slabs,  31-oz  tins  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins.    2%    lb    cartons   70 

Three  Feathers,   1%   oz,  1% 

lb    cartons,    net   58% 

Pedro,    2%-oz    foil   51% 

"        2%-oz   pouch    51% 

"        2%-oz  assorted    ....  51 
16    oz    decorated  tin 

canisters    41% 

Dixie  Queen,   1%-oz  foil....  41% 

j    *'       8-oz  tins    41% 

\"  1%-oz    64 

canisters,    6    rb    cartons,  30 

tb   In  cases   42 

Duke's  Mixture,  i%  oz  sacks  40 

Arlington,  i%  oz  foil   63% 

Duke's  Cameo,  1%-oz   41% 

Duke's  Cameo,  2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

Fragrant  Vanity  Fair,  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  31  oz  foil   39 

Fashion,    1%    oz    38% 

"         16  oz  canisters....  42% 
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Fashion    Pail    42% 

Bull   Durham,   1  oz   62 

1%    oz   62 

31  oz    59 

8  oz    67 

16   oz   53 

_'orn  Cake,  gran,   1-Ib  bags, 

25-Ib  cases,  per  rb   24 

Echo  Plug  Cut,  1%  oz(16-oz, 

4!l)    47% 

Red  Bell,  1%  oz   40% 

16-oz  paila  41% 

Cornell    Mixture,    3J-OZ   tin.  .  83% 
Oriental  Mixture,  35  oz  tin..  93 
Honey  Dip  Twlat,  10  to  it)..  43% 
Jrizzly,   16  oz,   24-Ib  cases..  54% 
Five    Bros.    Pipe  Smoking, 
long  cut, paper  pkgs,  31  oz, 
5  ib  cartona,  30,  50  &  100 

rb  cases    38 

Pride  of  Virginia,  1%-oz,  31- 
oz    and    8-oz    tins,    2% -lb 
boxes,  10  &  25-lb  cases...  75 
'.olden  Cupid,  1  %  oz  foil,  25, 

50   &   100-lb    cases   60% 

Sure  Shot,   2s   33 

Union  Leader,  1%-oz  foil....  41% 
3-oz  pouch  ....  41 
I     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5- lb  car- 
tons, case  of  25  lbs,  net.  .  37% 

Fine  Cut  Chewing. 

lilawatha,  2  oz,  b'ght  or  d'k, 

1-lb  cart,  10-Ib  cs,  per  lb  59 
Hiawatha,  5-Ib  cs,  1-lb  carts  59 
Hiawatha,  16  oz,  b'gt  or  d'k, 

5-lb   pails,   lb   69 

Hiawatha,  b'gt  or  dark,  10- 

lb   pails,  per  Ib   56 

Sweet  Cuba,  b'ght  or  d'k,  1- 

Ib   tins.   5-lb   palls   44 

Rose  Leaf,  10  to  Ib,  bright  or 

dark,  1-tb  cart,  5-lb  drums  67 
Tiger,   1%   parafflne  bags,  5- 

Ib    moisteners    41 

Cheroots  and  All  Tobacco  C.gnr- 
ettes. 


Old  Vir.  Cheroots,  5  in  bundle.  12. 25 
$12  in  1  M  lots. 

Old  VIr.Cheroots.5  in  bundle. 13.95 

Bet.   the  Acts  Little  Cigars. 

10*    tin     .>   8.25 

Bengal  little  cigars,  10s,  (10 
per   cent   in   free   goods)..  7.30 

Royal  Bengal,  10  in  pkg,  100 
in    carton  11.50 

Van  Bibber  Little  Cig..  bun- 
dles of  10.  boxes  of  100....  16. 20 

Sub  Rosa  cigarros,   10s.  car- 
tons of  500.  per  M   4  On 


Stogies,  Etc., 

Less  2%  for  cash. 

-Unr  Pittsburgh  stogies  l-10s, 

5    for   10  c  15.00 

""■lororlora  littlf  cigars.  l-10s. 

3    for    5c  12.25 

Red  Top  Stogies,  l-10s.  3 -for 
5c  12.50 

Red  Label  StogIes(Jenklnson)11.65 

Cigarette  Paper. 

Vanity  Fair.  50  pkg  in  box  .97% 
Wheat  Straw, 50  pkg  in  bx.netl.30 
Wheat  Straw,  100  pkg  in  bx 

net   2.65 

Wheat    Straw,    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.  40  pkg  in  box.  .  .90 

Red  Seal.  50  In  box  25 

ZIg-Zag.  100  in  box  2.50 

Riz    la    croix  2.25 

Plug  Tobacco. 
(Subject    to   discount  2%) 
Battle  Ax.  16  oz.  5  cuts,  12  and 

24   lb   bts.   net   39 

Big  Gun,   16  oz.   3x12  smooth. 

bright.  6  sp.  16  tb  butts   44 

Boot  Jack.  3x12.  R  &  R,  51  oz. 

8  sp,   1.   4   S   and   12-Ib  and 

2-tb  fancy  wooden  bxs.  net.  87 
Bullion.  1x6.  D  T  Nines.   6  to 

Ib.    20-tb    cad's     50 

Climax.  2x12.  R  &  R.  16  oz,  6 

sp,    6,   12   &  30   lbs   (7   oz  7, 

10%,  &  21   lbs  48)   45 

Climax.  3x12,  thin,  7  oz.  7  and 

14    Ib    48 

Cross  Bow.   3x12.   14  oz,  4  sp. 

14   lb  butts   38 

Drummond's  Natural    Leaf,  51 

oz.  5.  S  and  12-lb  butts....  63 
Gold  Rope,   7   to   lb.   3,   6  and 

12-tb  boxes   60 

Gold  Rope.  14  to  lb.  4  and  8- 


48 


Ib  boxes    5k 

Horse  Shoe,  16  oz,  Smooth,  6 
sp.  8,  12  and  24-lb  butts   13 

J.   T.,   2x6,   7  oz,   R  &   R  and 

Smooth,  2  sp,  10%  and  21  lb 

butts   and    caddies   39 

J.    T.,    3x12,    14   oz.    Smooth.  4 

sp,  10%  and  21-lb  butts....  39 
Newsboy,  P.   P.  br  or  bulk.  5s 

8,  16  &  24  tb   40 

Nobby  Spun  Roll,  7  to  tb.  3.  6 

and  12   tb   boxes   57 

Old  Honesty,  3x12.  Smth.  15  oz. 

6  sp,  7%,  15  and  30  Ib   44 

Old  Peach  and  Honey,  6  to  n>. 

8  lb  boxes   43 

Piper   Heldsleck.    51    oz  plu^s. 

2%x8  Pony  Panel,  3-10c  cuts, 

4,  7,  14  lb   69 

Red  Cross,  12  and  24-lb  butts. 

IS  oz,  3x12,  embrossed  4  sp.  33 
Saw  Log,  2x12,  R  &  R,  16  oz 

6    sp,    24    tb   46 

Saw  Log,  3x12,  R  &  R,  32  oz, 

12  sp,  32  &  48  tb   46 

Sledge,  16  oz,  4  sp,  3,  6,  12  and 

24    31 

Something  Good,  foil  wrapped, 

R  &  R,   5%   to  tb,   9,   13  tb 

butts    45 

Spear  Head,  16  oz,  6  sp.  6,  18 

and  30  (7  oz,  48)   45 

Standard  Navy,  3x12,  emboss- 
ed, 4  oz.  4  sp.  14  and  28  rh  3S 
6  for  10,  10%  oz,  24  lb  butts.  35 
Star,   16  oz,   12,   24  and  52  lb 

butts    45 

Tinsley'-s   Nat.    Leaf,    3x12,  16 

oz.   S  &  12   tb   5', 

Twist  Tobacco. 

Granger  Twist, hand  made  light 
pressed,  12  to  Ib,  12-tb  half 
bushels  and  15-!b  grained 
pails    45 

Red  Ribbon  Twist,  10  to  lb.  16 
tb  %  bushels  and  8  Ib  pecks  4  0 

Honey  dip  Twist,  11  to  Ib. 
Dacked    5    lb   4  4 

Smoking  Tobacco. 

Master  Workman  plug,  3x6,  10 

oz,    10    lb    cad   4  5 

Finder's   Mixed   Plug,     16  oz. 

3x12,  5  sp.  5  and  10  tb .  . .  .  32 
Ole    Varginy,    3    oz    plugs  2x4 

bright,    10%    lb    boxes   42 

Sickle  plug,   15   oz  3x12,   5  sp 

7%.   15  and  30   tb   butts   46 

.JOHN  BOLLMAN  &  CO. 
Cigarettes. 

Net  cash. 

Fragnrant  Vanity  Fair   3.90 

Duke's  Cameo   3. SO 

Sweet  Caporal   3  90 

Virginia  Brights   3.90 

Pets  (foil  packages)   6.12 

Richmond  Straight  Cuts,  10s 

tin    and    paper   G.12 

Cairo.  No.  27  and  27a,  (cork 

tip    7.50)   6.50 

Casino  Gold  Tip....:   9.00 

Imperlales.  10s,  20s.  50s.  100s, 

with  or  without  mouthpes.  7.50 
Sultans.    10s,    20s.    50s,  100s. 

Mais  and  Rice  paper  with 

mouthpieces    9  or. 

Abdallah,  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13  00 

Princess  Lillian.  Cork  tips.  .'.17.65 

Turkish  Trophies    7.75 

Egyptian  Deities,  No.  1.  10s. 25  RO 
No.  3.  10s, 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.. 18  15 
Mogul,    cork   tip  '....10.25 

High  Grade  Smoking  Tobncn.. 
Imperial    Mixture,    2%-oz  tin  1.10 

Plum,  1%-oz  foil,  net  64% 

Three   Kings   Mixture. 31-oz 

tins    1.30 

Yale  Mixture.  1-oz  tin.  1% 

and  2%   Ib  cartons   1.35 

1%-oz  tin.  2% 

lb  cartons    1.60 

Yale  Mixture,  31-oz  tl.i.  2% 

lb  cartons    1.60 

Lone  Jack.  31-oz  bags,  net  1.17% 

Wills'  English  Smoking. 
Capstan,  mlld.med.  or  strong. 

31-oz,    per    lb   1.60 

Capstan,  mild,  med  or  strong. 

1%  oz.  per  lb   1.75 

Latakla.  31  oz.  per  lb   2.10 

Sundry  English  Smoking. 

Pioneer,  31  oz,  per  lb   1  45 

"        8  oz,  per  lb   1.43 

16  oz,  per  lb   1.4A 

Lambert  *  Butler's  Lou  Cab- 
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in,  31  oz,  per  lb   3 

Smith's  Glasgow   Mixture,  31 

oz.,  per  tb    1.70 

J.  B.  PACE  TOBACCO  COMPANY 

Scroll    Tag,    twist.    6    to  R> 

(other  sizes,   67)   66% 

"        light   pressed,  all 
styles    73  % 

Scroll  Tag,  cable  coil.  3  and 
4  oz    76 

Corduroy  Spun  Roll,  6- lb  bxs  56% 

Mastiff  Plug  Cut,  1%  oz  pchs 
or  tin  foil  pkgs   68 

Mastiff  Plug  Cut.  31  oz  pchs 
or  tin  foil  pkgs   63 

Mastiff  Plug  Cut. 16  oz  decor- 
ated tin    52% 

Boston  Smoke,  12a  (24s.  48).  49 

SURBRL'G  CO. 

Grain,  1%  oz  patent  can  70 

Golden   Sceptre,     1-oz,  1-tb 

cart,  per  lb .... .-   1  20 

Golden  Sceptre,  1%-oz,  2%-lb 

cart,  per  lb   1  20 

Golden  Sceptre,   31-oz,  2%-lb 

cart,  per  tb   l  •» 

Golden  Sceptre,8-oz,5-tb  cart. 

per  Ib    1  00 

Golden   Sceptre,    16-oz.  6-Ib 

cart,  per  lb  96 

Arcadia,  31  oz,  2%-lb  cts  (1 

1-tb  cts  1.60)   1.56 

1%-oz,   2%-tb   carts  1.60 
"        8  oz,  decorated  tin.  1.55 
"        16  oz,  decorated  tin.  1.50 
Crescent  Club  Mixture.  81  om  »' 

Cigarettes. 
Milo    Cork    Tips   18.60 

"    Plain    "   18.00 

"    Ladies'  mouthpieces.  20s 

oval    box   s  00 

Egyptian   Arabs   No.    3  Cork 

Tips    7.40 

King  William.  Egyptian.  netl8.00 
Turkish  Delight,  sanitary  tip  7  00 

JNO.  J.  BAG  LEY  &  CO. 

Net  cash. 

Gold  Shore,  2%-oz   46% 

Lime  Kiln  cut  plug,  2  oz....  59% 

1    .'31  oz  59% 

"  .  "    ■  8   oz   tins.  66% 

16  oz  tins  64  % 

Sun  cured  2%  oz  foil   49 

2  %   oz  pouch ....  51 
W15YMAN  BROS. 
Less  2%. 
Cut  and  Dry.  31  oz  papers  .  32 

H.  BOHI.S  Ji  CO. 
Fancy  Mixtures. 
White  Navy  Mixture.   1%  oz 

foil   6b 

White  Navy.   31-oz  foil.  5-lb 

cartons   63 

White  Navy,  16-oz  foil  60 

London  Dock,  31-oz  foil,  5-lb 

cartons   80 

Golden  Gate,   3}-oz  tin.  5-lb 

cartons   85 

Bright  Virginia  Pickings,  31- 
oz  tin,  5-lb  cartons  80 

Gold  Bar,  31-oz  tin. 5-tb  cart.  .90 
Great -Blend.  16-oz  box!  mild. 

medium    and    special   1.15 

Great  Blend.  8-oz  box.  mild. 

medium  and  special   1.20 

Great  Blend.  31-oz  box.  mild. 

medium  and  special   1  25 

Cut  Plug. 

Seal  Rock.  1%-oz  tins.  2%-tb 

cartons   25-lb   74 

Seal  Rock.  3}-oz  tins.  2%-tb 

cartons    25-tb   74 

Seal  Rock.  8-oz  tins  74 

Peanut.  1%-oz  foil.  5-tb  cart  .S8 

Old  Chief.  8-oz  and  IC-oz  46 

Seven   Up,    16-oz   pail,  briar 

pipe  with  each  tin  64 

Seven  Up.  16-oz  pail,  without 

briar    pipe   45 

Seven  Up.  2%-oz  foil. 5-tb  cart  .48 
Seven  Up,   2%-oz  pouch.  5-tb 

cartons   49 

Long  Cnt. 

case,  per  doz    1.80 

R.  A.  PATTKRSON  TOBACCO 
COMPANY. 

Less  2%. 
Honest  Labcr.  pch  an^  tins. 

2%-oz   50 

Lucky  Strike.  1  %  oz  tins  76 

"  31    oz   tins   76 

Patterson's  Seal,  1%  oz  foil.  .87 
"  31  ox  pch.  .  .88 

1«  o%  tin.  . .  A\ 
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SNUFF. 

America     Snuff  Co.    .  .  . 

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  3J  oz  bot- 
tles,  per  doz   180 

French,  Rappee,  16  oz  jars, 
per    Tb  66 

Maccaboy,   16-oz  jars,  per  tb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-tb  bxs  .157 

.Scotch  Lilienthal's,  In  blad- 
ders, pei'  lb  AO 

Scotch  Lilienthal's,  In  weas- 
ands,  per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 
lb   60 

Horse  Shoe,  2%  oz  fibre  cabs  .51 

Horse  Shoe,  8  and  18  oz  cans  4> 

Horse  Shoe,  1  oz  and  16  oz 
cans   66 


Weyman  Bros. 


Copenhagen.  16-oz  stone  jam 

■'I  2  doz.  per  gross   5 

i-oz   tin  MKi 


51 

Department  23. 

This  Dept.  is  corrected  by 
'illmann  &  Bendel;  Fac.  Vinegar  & 
Pickle  Works. 


CATSUPS. 

Snider  s,  qts.  doz   1.75 

pts  "    ......  J. 40 

lVi   Pts.  "    1.40 

Griffon's. 

%  -pints,   per  doz  1.12  & 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneous. 
Jampbell's,   %  pts,  doz. 

Heinz.  10-0z   

12-oz   

17-oz   

Blue  Label,   25    '/2-Pts.   to  e* 
Blue  Label,   25  pts  to  es.  . 
Blue  Label,    12  qts  to  cs.  . 
'lolden  Star,  gal  jugs.  doz.  . 

"        "        qt.,  doz  

"        "       pts.,    doz.  . . . 
"        "        %   Pts.,  doz. 
Long's  Fruit  Catsup. 
]  Pts,   J  4  t  o  c*.  .. 
^-Pts,   48  to  u 

2.  5  and         *  Tb 


1. 

15 

4 

* 

~t 

aoii 

3 

65 

2 

35 

1 

40 

4 

75 

5 

75 

1 

60 

SACOM. 

tlulurook's,  pts   .  2.40 

Lea  &  Perrin's,  small   2.75 

Lea  &  1'errln  s,  medium   6.00 

Lea  &  Perrin's,  large   8.26 

5  cases,  5c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

L'obasco,   New   Iberia   3.50 

tiengal  Worcester,   %  Pt  85 

iengal   Worcester,  pt   1.25 

Pepper,  sprinl-'.e  top,   V4  pt.  .  2.00 

•loerior  Pepper,  small  90 

■Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

Yz  bottles,  per  doz    1.8  0 

Same,  4  dz  No.  1  bottles. pr  dz  3.00 


FRENCH  MUSTARD. 

(In  bulk.) 

Cal. 
Home  Slan 
Brand  dard 
..     .35  .30 
.  .  .37 
. .  .40 
.  .42 
...  .45 
.  .  .50 
...  .60 


Bbl,  per  gal  

%  bbl,  per  gal 
\i  bbl,  per  gal  . 

10-Ual  Keg  

5-Ual.  Keg  

2-Gal.  Pail   

1-Gal.    Pail  .... 
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MUSTARD. 
In  Glass,  Cal.  Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  96 

14-oz,  2  doz  to  case,  per  doz  1.75 
Standard. 

6-oz,  small  bbl..  

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,   50-  gal  ?13.00 

%-bbl.,    32    gal   9.00 

V4-bbl.,    15    gal   6.00 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   1.10 

Maconochie   Bros.,    Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  doz. 
Case  of  4  doz  No.  %  lever 

top  glass  jars   2.25 

Mixed. 

Case  of  A  doz.  No.  %  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

Panyan. 

Case  of  4  doz.  No.  Yt  lever 
top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  y£  lever 
top  glass  jars   2.25 


l>t'l»i rt  intuit  23. 
I'M  IvLES.  YINEGAK.     UELlSilliS,  K'l  C. 

Th.i    >»|».n...Hfll   to.  ...rrecled  ea<  h  week  by  the  Pa.-ifk  Vinegar 
Pickle  Works. 
IMCKLES    IN  BULK 

California    Home  Brand 

Sour 


Sweet 

1  £ 

c 

tr 

w 

m 

in 

EL 

p 

to 

3ooo. 


Midgets   

Special  Small  Gherkins.  . .  . 

Bbl.  9000.  %  bbl.  6ooo.  Vi  bbl 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000.  Vs  bbl.  4ooo.  Vi  bbl.  2ooo 
Mixed  

Same  size  

Special  Small  Medium  Pickles.. 
Bbl.  4500.  y2  bbl.  3ooo,  Yi  bbl.  1 5oo 
Special  Small  Medium  Mixed 


30  00120. 00110. 50||42.00|2S.00|14. 50 

I         I         II         I  I 
27  00I1S.00I  9.50||34.50  23.00|12.00 

27. 001  IS.  00  9.50||34.50|23.00|12.00 

I         II         I     '  I 

I  31.50  '21.00  11.00 

I     li     L  . 

I         ||31.50  21. 00|11.00 

I         I         II         I  I 
121.0011 4. 00|  7.501128. 50|19. 00|10.00 

I         I         II         I  I 


Same  count  1 2 1 . 00 1 1 4. 0 0 1  7. 5 0 1 ! 2 S . 5 0 1 1 9- 00)10.00 

Small  Medium  Pickles  I  I 

Bbl.  2400.  V2  bbl.  16oo.  u  l.bl.  Soo  |16. 50111. 00|  6. 001 1 

Small    Medium    Mixed  I 

Same  count  |16.50|11.00|  6.00]|  I 

Bbl  3000   %  bbl.  2ooo,  V4  bbl.  looo  .  .  .  1 1 9. 50 1 1 3. 00 1  7.00||25.50|17.00|  9.00 

Chow  Chow   I         115.001  S.00||         I  |_ 


Packagel 
Cnuntl 


DILLS 

.Jumbo  Dills.- 


Bbl     I     Bill     |  Vi  bbl  |  V4  bbl  I  Yi  bbl  I  Vi  bbl 
1S00     |    1  500     |     1200  |     600     |     1000  I  500 
[    15.00  |     14.00  |     10.00  |     5.50|     9. 50     |  5.25 
1300,  y2  bbls.  000.   Vi   bbls.  500^ 

California  Home  Brand. 
Plain  or   Mixed).   German   Dill.   Chow    Chow  anf 
Oionns 


Barrels.  50  gals  I 

%  Barrels,  32  gals.  .  I 
Yt  Barrels,  16  gals...| 

Kegs,  10  gals   

Kegs,  5  gals  

Pails,  5  gals  

Pails,  2  gals  

Pails,  1  gal  


N'nl 
Sml 

Vo2 
Mdn 

No3 
I.rg 

1  tills 

■sweet 

Gher- 
kins 

1  1 
-  jc 

1 '  ° 

00 

1! 

?  c 

3fi  ! 

33~ 

728  | 

72S  1 

60  | 

46 

|1.00 

770 

38  | 

.35 

.30  | 

.30  | 

62  | 

48 

|1.02 

.73 

40 

.37 

.32  | 

.32  | 

64  | 

50 

11.04 

.75 

42  1 

.39 

.34  | 

.34  | 

.66 

52 

|1.06 

.77 

44  | 

.41 

.36  | 

.36  | 

.68  | 

54 

11.08 

.79 

44  | 

.41 

.36  | 

.36  | 

.68  | 

54 

jl.OS 

.79 

55  | 

.50 

.45  | 

.45  | 

.77  | 

63 

|1.15 

.88 

65  | 

.60 

.55  | 

.55  | 

.87  I 

73 

11.25 

.98 

"CENTAUR  BRAND" 
Sour   (Plain  or  Mixed.) 


Per 
Gal 


Barrels.  50  gals  .  . .  . 
V2  Barrels,  32  gals. 
Yi  Barrels,  16  gals.  . 

Kegs,  10  gals  

Kegs,  5  gals  

Pails,  5  gals   

Pails,  2  gals  


"I. 


j  No3 

NOl 

No2  Irg 

sml 

Mdn  I  slct 

733 

.30     |  725 

.35 

.32     i  .27 

.37 

.34     1  -29 

.39 

.36     |  .31 

.41 

.38  | 

.41 

.38  | 

.52 

.47  | 

KEG  PICKLES. 


Full  Measure,  5  gal.  kegs,  No.  3  Pickles. 

Full  Measure,  5  gal  pails   

Full  Measure,  2*4  gal.  kegs  


Per 
Pkg 
.$1.10 
.  1.25 
.  0.75 


Pat.  Top — English  or  Octagon 

10  oz. 

Pt. 

Qt. 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.75 

2.30 

4.50 

1.75 

3.25 

■ 

1.75 

2.75 

5.00 

1.75 

2.75 

5.00 

Senf  Gherkin   

1.75 

2.75 

5.00 

PICKLES  IN  GLASS 
California  Home  Brand 


CENTAUR  BRAND 
American  Style — Square  Bottom;  English  Style,  Round  Bottom. 


|  Pts. 

|  Qts. 

\Yz  Gal|  Gal. 

1 

Pt. 

Qt. 

1.20 

1.75  |  3.0<T 

5.00 

1.75 

"3.00 

Mixed  Pickles  

1.20 

1.75  |  3.00 

5.00 

1.75 

3.00 

1.20 

1.75  |  3.00 

5.00 

1.75 

3.00 

Picalilli   

1.20 

1.75  |  3.00 

5.00 

1.75 

3.00 

Mexican  Hot  

1.20 

1.75  3.00 

5.00 

1.75 

3.00 

Cal.  Onions  

1.20 

1.75  |  3.00 

5.00 

1.75 

- 

3.00 

TOMATO  CATSUP.   

In  Glass,  per  doz  || Jugs. per  Jugjjl^Sal.  Tins 
|%  Pt.  |    Pt.  |    Qt.  ||1  Gal.|2  Gal.||Scr.  tp|Ft.tp 


Cal.    Home   Brand  |  1.35  |*2.25 

Sunrise   j  j  

Sunset   (no  bottles)  


1.00 
.85 

.60 


1.90 
1.60 
1.20 


.80  |  .75 
.65  |  .60 
.50  I  .45 


I'oniato   Catsup — In  Bulk. 


Bbl. 

V2  Bbl. 

Vi  Bbl. 

10  Gal. 

5  Gal. 

50  Gal. 

32  Gal. 

16  Gal. 

Keg 

Keg 

Cal  Home 

Brand.  .  .  .  |     7j>0  | 

.55  | 

.60  | 

.63 

.65 

Sunrise  . 

 ,  |.  .  .40  | 

.45  j 

.50  j 

.53 

.55 

 |      .35  1 

.40  1 

.45  f 

.48 

.50 

TABLE  SAUCE 

In  Glass. 

In 

Jugs 

Gal 

In 

Jugs 

GaT7 

_  \%  Pts. 
Cal.    Home   Brand  .  .  |    1.75  | 

Worcestershire   |    1.00  | 

Chestershire   I      .75  | 

•One  case  of  C.  H.  B.  pint 


 Pts. 

2.75 
2.00 
1.50 


J  Qlts.     |  1  Gal.  |  2  Gal.lTins. 

f 


3.75     |     1.25     |     2.25  | 

I     3.00     |     1.00     |     2.00  I 

I  2.25  |  .60  I  1.20  j 
catsup  with  every  59s  lot. 


.85 
.55 


Table  Sauce  in  Bulk. 


|  Bbls.  |%  bbls | ^  bbl.|10  Gal. |5  Gal. 
|50  Gal . 1 2 3  Gal.  116  Gal!    Keg    |  Keg" 


Worcester  Sauce.  . 
Chestershire  Sauce 


.80 
.55 


.S2 
.57 


.S4 
.59 


.86 
.61 


.88 
.63 


VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 

l  40_Gr.^50_Gr.  j  60  Gr.  I  70  Gr.  I  80~Gr.  |  90  GrT 

 ....7.1   .14   |   .16   I   .vT~  1   Til   j   720   I  72i~ 

 I     .16     I     .18     I     .19     I     .20     I    .22     I  .24 

 I    .18     |     .20     |     .21     |     .22     |     .24     |  .26 


Barrels  .  . 
M  Barrels 
Vi  Barrels 


HIGH   GRADE  VINEGARS 

Barrels 

r'alifornia    Home   Brand    White   Wine  Vinegar  30 

Cal.    Home   Brand    Apple    Juice   Vinegar  25 

California  Home  Brand  Pure  Pickling  Vinegar  25 


%  Bbls. 

.35\ 

.30 

.30 


RFT  ISIIF.S    AND  CONDIMENTS. 
Miscellaneous. 
California  Home  Brand. 

I  9  oz.lU  Pt. 

Tnrvntn   fbutnev  777  I  l7?5  f ~TaW~ 

Chili    Sump  |  1.75  |  1.65 


it  -fiol.^n   

Tnrlisi  Relish 
Hof   


California  Home  Brand 

*it>p.  In  Bo'1".  Per  Gallon. 

I    8  oz.  lOlympicsl 

 I      795    !  l77!5 

 1      .95     I  1.75 

 I      .95    |  1.75 


14  oz. 
1  2.00 
I  2.00 
I  2.00 


Pt. 
2.50 


Pts. 
I.  2.75 
I  2.75 
I  2.7R 
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ising  to  the  Consumer. 


What 'It  Has  Led  To. — Jobbers  and 
Retailers  Alike  Disgusted. 

HOW  IT  IS  OVERDONE. 

Time  for  a  Change — The  New  Waj. 

"Are  you  a  'lifter'  or  a  'leaner'?" 
asks  the  October  bulletin  of  the  Kan- 
sas State  Board  of  Health. 

Not  a  very  bad  question  to  ask  in 
general  in  the  grocery  trade.  It  is  ex- 
tremely easy  to  drift  into  the  habit  of 
being  a  "leaner"  without  realizing  it. 
And  the  experience  of  the  trade  tends 
to  show  that  "leaning"  is  one  of  those 
habits  which  grow  readily  in  almost 
any  soil,  till  it  takes  root  in  a  way 
which  is  mighty  hard  to  exterminate. 
Its  blossom  is  often  dry  rot  and  its 
fruit  is  marketed  in  the  bankruptcy 
court. 

One  of  the  most  vital  questions  be- 
fore the  trade  today  is  the  method  by 
which  the  manufacturer  shall  distrib- 
ute and  market  his  goods.  Again  and 
again  it  has  been  discussed,  in  glit- 
tering platitudes,  at  conventions  and 
in  literature  of  various  sorts,  till  the 
general  position  of  the  jobber  has 
crystallized  into  a  firm  and  fast  dic- 
tum that  if  the  manufacturer  is  wise 
and  far-seeing  he  will  do  business  only 
through  the  jobber,  his  logical  dis- 
tributor and  ally.  And  morally,  if  not 
in  terms,  the  jobber  binds  himself  to 
be  a  "lifter" — or,  to  be  more  exact,  a 
"pusher" — of  the  wares  distributed 
through  him.  Yet,  directly  in  the  face 
or  that,  he  displays  himself  as  a  "lean- 
er" of  an  extreme  type.    And  it  does 


not  escape  the  attention  of  the  manu- 
facturer. 

It  is  recognized  in  the  jobbing  gro- 
cery trade  as  a  fundamental  of  wis- 
dom, to  handle  only  such  goods  as  pay 
the  jobber  a  fair  profit.  (The  retail- 
ers do  not  show  so  much  wisdom.)  In- 
ferentially,  the  long-headed  jobber 
should  be  the  sole  judge  of  that  issue 
and  dictate  what  he  will  and  what  he 
will  not  distribute.  (So  should  the  re- 
tailer.) Nor  do  students  of  commer- 
cial economics  attempt  to  deny  the 
soundness  of  such  a  position.  "The 
Jobber  is  King"  is  a  lovely  sentiment 
(some  say,  "The  Retailer  is  King"), 
but  if  it  is  to  prevail  it  would  appear 
that  he  must  be  such  in  fact,  as  well  as 
theory,  and  maintain  his  position  by 
being  a  "lifter" — a  man  who  runs  his 
business — not  who  is  run  by  it. 

The  average  manufacturer  and  the 
average  jobber  are  alike  criticised  in 
their  methods  cf  introducing  and  mar- 
keting new  goods.  The  manufacturer 
produces  something  which  he  fondly 
dreams  is  the  very  thing  for  which  a 
hungry  waiting  world  has  long  yearn- 
ed. He  puts  it  into  an  attractive,  sal- 
able package  and  takes  it  around  to 
the  jobber,  inviting  him  to  introduce  it, 
through  his  sales  department,  to  the 
retailer.  Both  agree  that  "the  man  be- 
hind the  counter  is  the  man  who  sells 
the  goods."  Once  get  the  goods  into 
his  hands  and  the  consumer  will  get 
them.  Which  is  undoubtedly  true.  So 
the  manufacturer  proposes  that  the 
jobber  start  the  train. 

Why  not?  The  jobber  has  asked  him 
to.  But  what  does  the  jobber  tell  him 
at  the  outset?  That  he  has  already 
too  many  lines  of  that  particular  arti- 
cle, and  does  not  care  to  lay  in  any 
more.    The  manufacturer  is  insistent. 


Thereupon  the  jobber  tells  him  that  if 
he  will  first  create  a  demand  for  the 

I  goods  he  will  lay  them  in.  And  the 
manufacturer  promptly  goes  away  and 
proceeds  to  work  on  the  consumer  and 
the  retailer.  That  is  the  popular 
method  of  the  manufacturer  today. 
Advertising  to  the  Consumer. 

j  The  average  manufacturer,  forced  in 
the  first  instance  into  advertising  to 
the  consumer,  has  already  carried  the 
practice  so  far  that  he  is  wondering 
seriously  if  it  has  not  been  overdue 
and  if  the  time  has  not  arrived  when 
there  should  be  some  return  to  the  old 
order  of  things.  Advertising  to  the 
consumer  is  a  practice  of  question- 
able expediency,  even  though  it  may 
make  for  temporary  success.  First  of 
all,  it  is  tremendously  expensive  and, 
to  be  effective,  must  be  done  on  an  im- 
mense scale.  So  few  manufacturers 
are  able  to  mbark  in  such  campaigns 
that  th  system  virtually  falls  into  the 
hands  of  the  big  producer  to  the  com- 
plete exclusion  of  the  little  factor. 

The  advertiser  covers  the  billboards, 
fills  the  consumers'  newspapers,  packs 
the  programs,  mutilates  t lie  landscape, 
loads  down  the  sandwich-board  fakir 
and  in  general  "gets  his  name  up''  in 
a  way  which  makes  escape  impossible. 
Possibly  he  succeeds  in  arousing  the 
curiosity  of  the  consumer  and  house- 
holder. The  latter,  moved  purely  by 
curiosity,  decided  to  try  the  new  goods 
and  goes  to  his  retail  grocer.  That 
factor  hasn't  laid  it  in  yet,  but  he  pass- 
es the  call  along  to  the  jobber  that 
some  one  has  asked  for  it.  The  jobber 
says  he  didn't  think  it  worth  while  and 
has  not  yet  bought  any.  Presently 
along  comes  Curiosity  Customer  No.  2, 
followed  by  No.  3  and  a  few  others. 
Up  the  line  runs  the  news  and  finally 


:«:«j«««n$:;*;n:sj::in«:«««::::H«:« 

Scheer,  Morehouse  &  Grand! 


Wholesale  Dealers  In 


|  Dairy  Produce 

and  Provisions  1 

§     BUTTER,  EGGS,  CHEESE,  CANNED  GOODS,  » 

xt 

SALT,  SALT  FISH,  ETC.  H 


Phones,  Temporary  3368,  3369. 


33-85-37-39  CLAY  STREET. 
22-24-26-28  COMMERCIAL  ST. 


San  Francisco, 


California.  § 

H 


252  FREMONT  STREET 
San  Francisco, 


California  ♦ 

♦ 
♦ 
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the  jobber,  against  his  will  and  his , 
own  best  judgment,  is  forced  to  add ' 
the  line  to  his  already  ample  stock. 

In  other  words,  the  jobber  has  per-  | 
mitted  himself  to  be  made  a  victim  of 
the  manufacturer's  clever  advertising. 
He  knows  very  well  that  the  demand 
is  not  of  the  sort  that  will  last;  that 
the  minute  Manufacturer  No.  2  comes 
along  with  a  similar  scheme,  No.  1's 
goods  will  fade  away  in  the  new  de- 
mand of  the  curiosity-moved  customer. 
And  in  time  the  jobber  must  also  lay 
in  that  line.  It  becomes  an  inevitable 
discovery  of  the  wise  jobber  that 
whenever  a  manufacturer  chooses  he 
may  force  the  jobbers  into  handling 
his  goods,  whether  they  will  or  not. 
Usually  logic  leads  the  manufacturer 
one  step  further;  to  the  conclusion 
that  if  he  can  stimulate  demand 
through  the  retailer,  the  man  who 
sells  the  goods  to  the  consumer,  the 
jobber  is  a  useless  factor.  Where- 
fore, having  been  forced  to  market  his 
goods  without  the  aid  of  the .  jobber, 
he  proceeds  to  continue  doing  so.  And 
then  the  jobber  lifts  his  voice  and 
wails.  Yet  who  has  he  to  blame  for 
it? 

Overdoing'  the  Thing-. 

But  the  system  is  becoming  some- 
what questionable  as  to  its  economy. 
With  the  rapid  multiplication  of 
brands  in  the  food  line — take  break- 
fast foods  for  instance — this  constantly 
repeated  compaign  of  advertising  to 
the  consumer  is  getting  to  be  an  old 
story  and  has  lost  much  of  its  force. 
The  retailer,  like  the  jobber,  is  find- 
ing that  demand  fed  on  such  spas- 
modic advertising  at  best  results  only 
in  a  curiosity  demand.  It  changes 
with  each  recurrent  campaign  of  the 
clever    advertiser    who    has  funds 


enough  to  push  it.  The  retailer  notes 
one  after  another  line  added  to  his 
stock,  only  to  lie  idle  and  uncalled  for, 
utilizing  his  space  and  locking  up  his 
money.  He  wakes  up  to  the  fact  that 
he,  too,  has  become  a  victim  and  he 
rebels. 

With  the  jobber  and  the  retailer  ar- 
rayed against  him,  co-operation  be- 
tween the  manufacturer  and  the  mer- 
chant is  out  of  the  question.  If  any- 
thing, the  trade  has  become  the  antag- 
onist of  the  manufacturer  and  will  sell 
his  wares,  especially  new  goods,  only 
when  forced  to.  The  cost  of  his  ad- 
vertising must  come  from  somewhere 
and  if  the  manufacturer  has  spent  all 
his  profit  in  that  direction  he  surely 
has  little  left  to  give  the  trade.  Be- 
sides, he  reasons,  why  should  be?  What 
has  the  trade  done  for  him?  It  is  hio 
own  effort  that  has  sold  the  goods  and 
besides,  now  that  he  must  stop  adver- 
tising and  begin  to  get  enough  profit 
out  of  the  goods  to  pay  the  bili,  he 
cannot  see  his  way  clear  to  share 
profits  with  the  trade.    He  has  com- 


pelled the  trade  to  carry  his  goods  and 
as  long  as  the  consumption  keeps  up 
they  must  continue  to,  making  no  J 
profits,  but  meekly  paying  the  uenalty 
of  their  early  refusal  to  co-operate. 
The  jobber  is  no  longer  king:  nor  is. 
the  retailer.  The  manufacturer  hoi  Is 
the  reins  and  usually  dives  the  team 
at  a  breakneak  pace,  whicn  shortly 
wears  it  out  in  the  race  of  competition 
and  it  falls  by  the  way -.side 
Time  for  a  Change. 
People  in  the  trade  who  have  giveu 
any  considerable  study  to  these  prob- 
lems are  reaching  a  conclusion  that 
the  whole  system  has  a  loose  screw 
somewhere  and  that  the  time  has 
come  to  make  a  radical  change.  Ihe 
jobbers  are  already  clamoring  that 
they  are  actually  furnishing  85  per 
cent  of  the  retailers  with  the  manu- 
facturer's goods,  without  an  adequate 
profit,  while  the  manufacturer  is  sell- 
ing the  other  15  per  cent  of  the  trade, 
who  can  afford  to  buy  direct,  at  the 
same  prices  charged  the  jobber,  there- 
by becoming  the  jobber's  competitor 


J.  H.  Newbauer  &  Co.  | 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 


BAY  CITY  MILLS 


TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


Bay  City  Flour 


First  and  Clay  Sts., 


Oakland 
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1  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  % 

♦*  ti 

~  ... 

|j                       We  are  advertising  them  in  many  of  the  Newspapers  and  •  \i 

in  other  ways.     The  High  Quality  and  Perfect  Purity  of  S 

the  Sunlit  products  will  commend  them' to  the  trade  as  g 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 


Sunlit  Fruit  Company 

Telephone,  BerReley  4338 


2438  4th  Street 


Berkeley,  California 
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and  placing  15  per  cent  of  the  retail- 
ers in  a  better  position  than  the 
other  85  per  cent.  The  retailers  are 
disconsolately  noting  the  steady  accu- 
mulation of  unsalable  goods  on  their 
shelves  and  sighing  helplessly  as  the 
campaign  of  advertising  goes  steadily 
on,  forcing  them  to  add  one  after  an- 
other brand,  because  of  a  fickle  public 
taste.  And  the  consumer  flits  from 
one  line  to  another  according  to  fancy, 
finds  them  all  about  alike,  and  then 
comes  back  to  the  old-time  funda- 
mentals and  rests  content.  Mean- 
while, the  manufacturer,  out  of  all  co- 
operation with  the  trade  and  forced 
to  paddle  his  own  canoe,  keeps  on  ad- 
vertising at  random  or  retrenches  and 
wonders  if  it  was  worth  while,  after 
all. 

The  New  Way. 

So  far  as  advertising  is  concerned, 
it,  too,  must  change  if  the  future  is  to 
rest  on  a  basis  of  co-operation  between 
manufacturer  and  trade.  If  the  manu- 
facturer and  "the  trade  are  to  unite  in 
a  common  effort;  if  the  manufacturer 
is  to  market  his  product  through  the 
jobber  and  make  him  his  sole  distribu- 
tor, the  advertising  of  the  future  must 
be  less  of  the  clever  clap-trap  sort, 
calculated  to  awaken  curiosity,  and 
must  give  way  to  that  designed  to  ap- 
peal to  the  tradesman  as  a  practical 
business  man.  Instead  of  spreading 
the  gaudy  display  all  over  every  news- 
paper and  lanscape,  the  appeal  must 
be  cautious,  business  mind  of  the  job- 
ber's buyer;  must  point  out  to  him 
wherein  it  is  for  his  interest  to  handle 
the  manufacturer's  goods,  must  make 
clear  the  salability  of  his  goods,  rather 
than  merely  a  prate  of  their  ability  to 
tickle  the  faddist.  It  will  be  a  far 
more  conservative  order  of  things  than 
of  the  present.    There  are  plenty  of 


men  in  all  lines  of  business  who  are 
beginning  to  think  the  time  has  come 
for  a  radical  change.  - 

When  the  jobber  truly  gains  control 
of  the  channels  of  distribution  he  will 
be  able  to  wield  his  sceptre  with  some 
rightful  claim  to  being  the  king.  With 
himself  and  the  retailer  wiser  by  rea- 
son of  their  experience  and  no  longer 
bent  on  falling  into  line  behind  every 
new  clap-trap  advertising  boom  to  the 
consumer,  they  may  be  able  to  con- 
trol the  question  of  what  goods  they 
shall  sell  and  not  bow  meekly  to  the 
force  of  the  manufacturer.  For  ser- 
vices rendered,  the  manufacturer  may 
be  able  to  pay  them  a  fair  and  reason- 
able profit  because  it  will  no  longer 
be  necessary  for  him  to  spend  fabu- 
lous sums  in  questionable  publicity. 
And  the  market  will  no  longer  be 
filled  with  a  multiplicity  of  brands 
and  jim-crack  products  which  at  best 
only  impoverish  the  trade  and  confuse 
and  weary  the  consumer. — New  York 
Journal  of  Commerce. 


000.  The  paper  required  tor  their  busi- 
nes  is  enormous,  amounting  to  75  car- 
loads per  year  and  moro  than  one 
carload  of  carbon  paper.  The  total 
investment  of  the  company  operating 
the  plant  is  upwards  of  a  quarter  of  a 
million  dollars.  The  name  of  the 
concern  is  PACIFIC  MANIFOLDING 
BOOK  COMPANY. 

Mr.  Duff,  who  is  prominently  known 
in  connection  with  the  Wm.  Cluff  Co., 
has  taken  up  a  new  fad,  "collecting 
transfers."  Dame  Rumor  h?.«  it  that 
there  is  a  "woman"  back  of  it;  5,000,- 
000  necessary  to  win  the  lady.  Any 
help  from  the  wholesale  district  will 
be  appreciated.  Send  transfers  care 
Wm.  Cluff  Co. 


Mothers!   Mothers!!  Mothers!!! 

Mr*.  Winslow's  Soothing  Syrup 


GPtOCERS'  SALES  BOOKS. 

Few  grocers  realize  the  amount  of 
money  necessary  to  equip  a  plant  for 
the  manufacture  of  sales  slips.  Oppo- 
site the  Golden  Gate,  in  the  little  town 
of  Emeryville,  there  is  situated  a  plant 
exclusively  used  for  the  manufacture 
of  sales  slips,  covering  one  complete 
city  block,  and  fully  equipped  for  the 
manufacture  of  all  kinds,  sizes  and 
styles  of  duplicate  and  triplicate  sales 
pads. 

The  grocers  pads  for  the  entire 
Western  States,  Alasaka  and  Hawaiian 
Islands  are  manufactured  at  this  plant. 
The  plant  is  the  most  complete  and 
up  to  date  in  the  United  States,  and 
the  company  operating  same  pays  out 
in  wages  and  salaries  annually  $120,- 


nas  been  used  lor  over  SIXTY  YEA  US 
by  MILi  .ONS  of  MOTHERS  for  their 
I  CHILDREN  while  TEETHING,  with 
PBRFlfiCT  SUCCESS.  It  SOOTH  RS  the 
CHMLD.  SOFTENS  the  GUMS,  ALLAYS 
all  PAIN:  CURES  WIND  COLIC,  and  Is 
Ihe  best  remedy  lor  DIAUKHOEA.  Sold 
by  Drug-gists  in  every  part  of  the 
world.  Re  sure  and  ask  for  "Mrs.  Win- 
slow's Sootliin«r  Syrup."  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

I7SI  Mission  St-  S.  F-  IV 


Just  MilK 

That's  All. 

CONFORMS    TO    ALL    PURE   FOOD  LAWS 


Made  bv  the 


PIONEER  CREAM 
MAKER 


Best  of  Them  All 

ALPINE 

Evaporated  Milk 

California's 
Finest  Product 


Mr.  J.  B,  Meyenberg,  the  originator  of 
Evaporated  Cream,  and  who  lias  made 
the  Perfecting  of  Evaporated  Creams 
his  life  work  for  the  past  25  years,  gives 
his  personal  SUPERVISION  to  the  product  of 

Alpine  Evaporated  Milk 


THE  BEST  IS  THE  CHEAPEST. 

Alpine  Evaporated  Cream  Co. 

Office:  Hansford  Block,  S.  F.,  Cal.    f actorvy:  Holljster,  Cal, 
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iMaiiufacturers'  List. 


Selling   Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


MOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  PRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, HOI  Stanyan,  eor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  POWDEI1 
Schilling's. 

■schillings  Best,  Vi  -ib.  cans  $  .15 

Schillings  Best,  V2-ib.  cans  25 

Sshillings  Best,  1-lb  .cans  45 

Ituinford. 

%-lb.  cans  

1-lb  cans .  


Rumrofa, 
Rum  ford, 
Rumford,  3 -lb  cans. 


 15 

 30 

 75 

Rumford.  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

3-tb     tins  70  each  6.75  per  doz 

M-tb    tins  10  each  $1.10  per  doz 

%-Xb    tins  15  each  1.60  per  doz 

1-Id    tins  25  each  2.65  per  doz 

5-Ib    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1     It)   451%    !b    15 

*     It)   .25| 


CHOCOLATE 

(Effective    August    J  5th.  1007.) 
Ghi! adelli's  Ground  Chocolate,  1-lb  Tins 
Ghiradelli's  Ground  Chocolate.  3-lb  Tins 
Eagle  Chocolate,  1-lb  Pkg 

Ghiradelli's  Cocoa,  %-lb  Tins 


CKIIEAL.S 

'  'til.     Flapjack     Fiour     (Del  Monte 

Milling  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Monte 

Milling  Co.)  15c,  two  for  25 

Excelsior  Flaked,  Oats 

Excelsior  Oats  (Del  Monte  Milling 

Co.)   straight  10 

Peacock     Bi%nd     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  25 
t'eacoek    Brand    Buckwheat  (Del 

Monte  Milling  Co.)  3  lb.  package  20 
Peacock    Brand    Buckwheat  (Del 

Monte  Milling-  Co)  1  1-2  lb.  pkg-e  15 
Shredded    Wheat    Biscujts,    lbc  or 

two  25 

Triscuit,   straight   10 

Nutro,   Sun  Milling  Co.,   10c,   3  for  25c. 
Wheatro,  Sun  Milling  Ci.,   5-ro.  pkg.,  25c. 
Violet  Oats,  Albers  Bros.  Milling  Co.,  15c,  2 

for  25c. 

Violet  Pan  Cake  Flour,  Albers  Bros.  Milling 
Co.,  15c,  2  for  25c. 

TEA. 

Tree.    (M.    J.   Brandenstein   &   Co.)  50 

COFFEE. 

Golden  Gate   (J.  A.   Folger  &  Co.) 

1  lb.  cans   40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs    1.00 

COTTOLENE. 

Small  size  pails  $  .30 

Medium  size  pails  60 

Large  size  pails   1.35 

FLOUR. 

Globe  Mills. — A-l.  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte.— Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa.— Port  Costa,  $1.60;  Starr's  Ex- 
tra Choice,   $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow. 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle. 
$1.45;  First  Grade  Flour,  1-Sth.  S5c;  10-lt>. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.55. 
Pn^  Cfty  iVHMfi   n°t   nnrt   Clnv  St«  ,  Oak- 


land)— "Bay  City,"   $1.55;     "White  Foam," 

$1.55. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
tb.  sacks,  $1.55;  Diamond  Family,  49-lb. 
sacks,  $1.45;  aky  High,   49-It).  sacks,  $1.40. 

I*hoenix    Milling    Co.,    Sacramonto. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland, 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Mnplelne. 

2  oz   36 

4  oz   60 

it  "  ....    2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.  P.  Grogan),  Half  Pts.$  .25 

Puritv   (Chas.P.Grog-an)    Pints  50 

Purity  (Chas.P.Grog-an)  Quarts..  .90 
Purity   (Chas.   P.   Grogan)   Half  Gal.... 1.75 

Purity   (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,     Bishop's     (Bishop  &  Co) 
1-2   pints   15 

Catsup,  Bishop's  (Blshqp&Co.)  pts  .25 

Chili  Sauce,  Bishop's  (Blshop&Co.) 
1-2  pints  15 

Chili  Sauce,  Bishop's  (Blshop&Co.) 

pints   25 

SOAPS  

Sapolin  10c,   3  for  25c 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   30 

%:-Gal.    Tins   50 

1-Cal.  Tins   90 

ECONOMY  FRUIT  JARS. 

Pints  95 

Quarts    1.15 

Vz  Gal  i   1.50 

Extrn   Economy  Caps,  doz  20 

Extra   Economy  Clamps,   doz  10 

 o  ■ 

PINEAPPLES  ON  HAWAII. 


from  the  tropics  is  so  eagerly  bought 
throughout  this  country.  According 
to  figures  brought  from  Honolulu,  the 
output  of  canned  pineapples  at  Hono- 
lulu will  reach  600,000  cases  next  year. 
Land  that  was  formerly  med  for  the 
production  of  sugar  cane  is  in  many 
places  used  for  pineapples.  Small 
planters,  as  well  as  the  larger  land- 
owners are  beginning  to  realize  the 
profits  in  pineapples,  and  remarkably 
large  shipments  of  the  preserved  fruit 
are  noted  on  the  manifests  of  every 
steamer  coming  from  the  Islands. 


MAINE  LOBSTERS  IN  PACIFIC. 


Government  Will  Try  Experiment  of 
Transplanting  Shellfish. 


BOOTHBAY,  Me.,  Nov.  11.— By  or- 
der of  the  United  States  Commission 
of  Sea  and  Shore  Fisheries,  a  carload 
of  lobster  fry  from  the  Government 
hatcheries  here  will  be  shipped  to  the 
Pacific  Coast  this  week  for  the  first 
experiment  in  breeding  the  Maine  lob- 
ster in  the  Pacific  Ocean.  The  seed 
lobsters  are  to  be  carried  in  a  special 
car  attached  to  a  fast  transcontinental 
passenger  train.  This  experiment  is 
regarded  with  some  doubt  of  its  suc- 
cess by  Maine  lobster  men,  and  the 
result  is  awaited  with  keen  interest. 


HOBART  Mills 
departments. 


>ive  tone  to  coffee 


L.  G.  Kellogg,  who  is  becoming  fam- 
ous in  Hawaii  as  the  originator  and 
promoter  of  a  new  industry  that 
threatens  to  succeed  the  growing  of 
sugar,  arrived  here  on  the  steamer 
Hiloian  en  route  to  Los  Angeles  and 
the  East.  The  new  industry  is  the 
preserving  of  pineapples,  which,  prior 
to  a  year  or  two  ago,  was  something 
not  seriously  contemplated.  Now  the 
cannery  on  the  Island  of  Oahu  is  turn- 1  years 
ing  out  several  hundred  thousand  cans  ' 


For  Sale. 


American   Cash  Store 
Old   established.  Good 
large   business.  Lease 


of  Stockton, 
location  for 
will   run  3 


Big  Poultry  trade.  Splendid 


each  season,  and  no  fruit  that  comes  ■  opportunity  for  right  man. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  STOCK 
AND  FIXTURES,  HORSES,  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BY  J.  E.  GIVENS  AT  COSUMNES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF  TIME  EXPIRING  OCTOBER  31ST,  1909.  SEALED 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEVEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH,  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFIELD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA.  

FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL. 

TERMS,  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING  TOWN,  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS— ONI;  A  FIRST-CLASS  BRANCH  DOING  4 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27%X64  FEET  AND  NEWLY  FITTED  UP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM,  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL,  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE — AN  ALMOST  HEW  LAWSON  CASH  CARRIER  SYSTEM  OF 
STATIONS- COMPLETE  IN  PERFECT  WORKING  ORDER.  PRICE  $75,00 
CASH.  F,  0.  B,  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE. 
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UNITED  RAILROADS  STATEMENT. 


President  Patrick  Calhoun  of  the 
United  Railroads  has  made  a  report  to 
'  the  stockholders  ahout  the  gross  earn- 
ings of  the  company  for  last  August. 
It  states  gross  receipts  were  $317,769 
as  compared  with  $429,311  for  August, 
1906,  or  a  decrease  of  $111,542.  This 
is  the  second  monthly  report  made 
public  since  the  strike  of  May  5th  last 
was  declared.  The  first  report  was 
for  June,  when  gross  receipts  were 
$152,126  as  compared  with  $148,455  for 
June,  1906,  or  a  decrease  of  $296,329. 
Since  the  great  fire  the  slump  in  value 
of  the  bonds  has  been  $5,000,000,  while 
the  falling  off  in  preferred  stock  has 
been  $11,400,000.  The  slump  in  the 
common  stock  has  been  $21,750,000. 


60  YEARS' 
EXPERIENCE 


5  ♦ 
|  V 

CALIFORNIA 
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1WINE  ASSOCIATION! 


Main  Offices, 


180  TOWNSEND  ST. 


Trade  Marks 
Designs 
Copyrights  &c. 

Anyone  sending  a  sketch  and  description  may 
quickly  ascertain  our  opinion  free  whether  an 
invention  is  probably  patentable.  Communica- 
tions strictly  conlldential.  HANDBOOK  on  Patents 


sent  free.  Oldest  agency  for  securing  patents. 

Patents  taken  through  Munn  &  C 
special  notice,  without  charge,  in  the 


Scientific  American. 

A  handsomely  illustrated  weekly.  Largest  cir- 
culation of  any  scientific  Journal.  Terms,  $3  a 
year :  four  months,  $L  Sold  by  all  newsdealers. 

SVIUNN  &  Co.36,Broadwa^  New  York 

Branch  Office,  625  F  St.,  Washington.  D.  C. 


t  Near  Third  Street 
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San  Francisco  $ 


All  products  guaranteed  under  ihe 
Food  and  Drugs  Act  of  June  30,  1906, 
and  the  Laws  of  California. 
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Port  Costa  Flour 


(28  per  cent  Gluten) 


888888818888 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 
Encore  Pancake  Flour 


Port  Costa  Milling  Company 

210  Battery  Street 


San  Francisco 
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Clerks  Corner. 


THE  SUCCESSFUL  CLERK. 


A    Few    Ideas,    Which,    if  Heeded 
Should  Bring  a  "Raise." 


It  takes  enthusiasm  to  make  a  suc- 
cessful grocery  clerk.  1  foetus  v«  that 
the  clerk  who  makes  a  success  o£  his 
work  and  builds  well  for  Lhe  future 
should  be  willing  to  work  long  hours 
if  necesary. 

There  is  always  something  to  do 
around  a  grocery  store.  The  clerk 
should  always  be  busy.  He  is  forming 
habits.  Loafing  is  a  poor  one  to  form. 
Industry  is  better.  It  is  rarely  acces- 
sary to  look  for  work  around  a  store, 
as  the  opportunity  is  usually  in  plain 
sight.  When  it  is  not  the  clerk  should 
get  his  keener  sight  to  work. 

The  clerk  who  cannot  unpack  a  case 
of  goods  and  arrange  them  on  the 
shelves  carefully  and  neatly  cannot 
take  an  order  straight  or  fill  it  prop- 
erly. If  careless  in  one  duty  he  will  be 
careless  in  another.  Such  clerks  are 
more  likely  to  be  sitting  on  the  coun- 
ter complaining  of  small  wages  than 
the  more  active  and  up-to-date  clerk. 

To  be  faithful  in  small  things  in- 
cludes the  proper  tying  of  parcels. 
Make  them  neat  and  secure.  Make 
them  as  attractive  as  possible.  This 
counts  with  the  customer. 

Study  the  trade.  Try  to  please 
them,  cranks  and  all.  Remember  that 
every  crank  has  a  soft  spot.  Try  to 
reach  it.  Ask  yourself,  "Am  I  selling 
my  trade  all  the  goods  they  use.  If 
not,  why  not?"  Then  go  after  the 
business.     If  you   have   all   of  Mrs. 

S  's  trade  but  the  butter  and  coffee 

she  uses,  endeavor  to  get  that.  You 
can  please  her  if  you  try. 

You  may  be  able  to  please  the  first 
twenty  of  your  customers  every  time. 
The  twenty-first  may  be  the  crank 
which  all  of  the  other  clerks  dodge. 

Don't  you  dodge. 

Once  you  get  the  crank  with  you  a 
big  point  has  been  gained.  Hold  your 
temper.  Be  serene  if  the  crank  gets 
made.  Slide  round  the  rough  corners 
in  his  or  her  make-up.    Don't  argue. 

Do  not  forget  that  prompt  service 
covers  a  multitude  of  sins.  Courtesy 
costs  you  nothing  and  makes  money 
always.  The  best  advertisement  any 
merchant  can  have  is  a  reputation  for 
prompt  service  and  courtesy. 

The  more  people  you  please  the 
more  you  can  sell  goods  to.  Pleasing 
is  one  of  the  arts  of  business  and 
business  is  your  mission  in  the  store. 

Sell  goods  to  those  customers  who 
pay  promptly.  Never  tire  presenting 
the  merits  of  your  lines  to  the  gilt- 
edge  customers.  That  is  the  fertile 
soil  in  which  your  trade  will  grow  into 
dividends. 

Understand  the  lines  you  are  hand- 
ling and  study  the  proper  care  of 
goods.  Remember  that  Saratoga  chips 
three  days  old  are  not  crisp.  The  wo- 
man customer  will  always  ask  if  they 
are  fresh.  So  conduct  yourself  and 
handle  your  stock  that  she  will  learn 
to  rely  upon  your  statements. 


Brooklyn,  N.  Y. — A  fire  which  caused 
a  loss  of  about  $500,000  recently  de- 
stroyed Rockwood  &  Company's  choco- 
late works,  among  other  buildings. 


THE  PERFECTION 


CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  any  boy  can  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake. 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  clieese.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
■j0  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


'The  More  You  Eat 
The  More  You  Want" 


The  -  World's    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 


San  Francisco 


=Agei*ts= 


California 
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A  BKIGHT  SPOT. 


A  big  ray  of  sunshine  meandered  in 
to  the  wholesale  district  the  latter 
part  of  last  week  in  the  form  of  a  little 
leaflet,  not  essentially  learned  or  deep 
in  its  philosophy,  but  cheering  amid 
the  uncertainties  of  the  time.  It  was 
from  the  Van  Camp  Packing  Company 
and  read  as  follows: 

The  "big  noise"  now  is  the  "flnan 
cial  situation." 

Folks  are  going  about  with  faces 
as  long  as  the  undertaker's  at  a  rich 
man's  funeral,  saying,  "What  do  you 
think  of  the  financial  situation?"  and 
expecting  everybody  to  weep  in  sym- 
pathy. 

Now,  as  necessary  as  the  "financial 
situation"  is  to  the"  business  system, 
the  business  system  of  this  country  is 
strong  enough  that  if  "business"  will 
just  keep  its  wits  it  will  bring  the 
"financial  situation"  along  like  father 
leads  a  scared  child  soothingly  to  bed. 

New  York  got  scared  and  locked  it- 
self in  the  house  and  shouted  hysteri- 
cal alarm  from  the  upstairs  windows 
until  the  timid  were  infected  with  the 
fright  and  have  run  crying  to  their 
own  shelters. 

What's  the  use? 

There  is  not  a  manufacturer  in  the 
country  who  has  exhibited  any  enter- 
prise in  getting  business  that  has  his 
orders  filled  as  he  should  have  them 
at  this  time  of.  the  year.  There  is  no 
less  business  in  the  country  "than 
there  was  two  weeks  ago.  Labor  is 
earning  just  as  much  as  it  did  two 
weeks  ago.  Good  banks  are  as  sound 
as  ever. 

The  business  situation  was  never  so 
good  and  the  only  hard  times  we  need 
experience  are  the  hard  times  to  fill 
orders,  if  everybody  will  just  cheer 
up  and  go  on  with  their  legitimate 
business  instead  of  letting  themselves 
become  scared  by  timid  Tommy's  howls' 
of  alarm. 

Doubtless  it  is  not  a  tiger,  but  only 
old  pussy  suffering  from  too  much 
canary. 

Cheer  up!    Get  busy! 
Yours  truly, 
THE  VAN  CAMP  PACKING  CO. 


The  golden  rule  has  been  known 
to  be  a  good  trade  builder  even  in  the 
twentieth  century. 


'mBm 


mltimoreRye 


Ope..     '  A  BLEND  cK|£s 

-  ?a|t>urerood  Law.  Serial       •  . 

Baltimore 


CHAS.    M.    REYNOLDS  CO. 
Agents  for  California  and  Nevada. 
912-914   Folsom   St..    S.    F.  Cal. 


POLISH. 

Qts   13.00  per  do* 

"  pts   2.00  per  do* 

%   Pt»  90  per  do» 

|\/|£k,fol    1   rt>  (3  00  per  doz 

■"■wfcWl    Vi   ro   1.75  per  dor 

3  oz  50  per  doz 

Pa  •       ■      Barkeeper's   Friend  POW- 
nl|Ch      <ier,    gross  $18.00 
y    s    METALLIC  POLISH 
PASTE 

is  put  up  by  a  Practical  Chemist;  also  in 
Liquid  Form.  Free  from  Acid  or  Grit 
Twenty  years  In  the  Markets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  containing  no  grease 
J.  T.  WILSON, 
Pacific  Coast  Agt..  2871  lfith  St    S  F 


Zellerbach  Paper  Company 


PAPER,  PAPLK  I5A<;S. 
TWI>E  and  CORDAGE. 


Battery  and  Jackson  Sts. 

San  Francisco. 
Oakland  and  Los  Angeles. 


SELL 

CARNATION 

MILK 

And  be 

"TheModern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 

Agents,  San  Francisco,  Cal 


»♦♦♦♦♦♦♦»♦♦♦♦♦♦♦»♦♦♦»♦♦♦♦♦♦♦♦♦♦»♦»♦♦♦♦ 


Cable  Address 
^CLUFFECK" 


Telephone 
Temporary  2860 


William  Cluff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Exporter?  of 

Cigars  and  Tobacco. 
♦  ♦  ♦ 

Spear  and  Mission  Sts. 


♦ 

♦ 

♦ 
♦ 
♦ 

♦ 

♦ 
♦ 


HAAS  BROS,  j 

♦ 

Wholesale  I 
Grocers—  \ 


♦ 

i 


San  Francisco,  Cal.  % 

WW wwww ~v WW WW WW 


Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Corner  Davis) 
San  Francisco  California  % 
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index  to  Advertisers. 

The  firms  listed  below  are  using 

the  columns  of  The  Advocate  in  the 

cause   of   publicity.     We   urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W:  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market.  , 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Jobnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

ACCOUNTING  SYSTEMS. 

McCaskey  Account  Register,  W.  A.  Hawley. 

Agt.,   237-3S  Bacon  Block,  Oakland. 
Pacific    Manifolding    Book    Co.,  Emeryville, 
Cal.,  or  125  Hansford  Block,  S.  F. 
AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 
"Royal,"    J"ohnson-Locke     Mercantile  Co., 

Agts.,   213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Folsom. 
"Rumford,"  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 
&  Co.,  Agts. 

BANKS. 

Swiss-American  ^ank,  1452  Fillmore. 

BEER. 

California  Bottling  Co.,   1255  Harrison. 
Buffalo  Brewing  Co.,  125  King  St. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

BUTTER. 
Monotti-Larimer  Co.,  32-36  ' Page  St. 

BREAKFAST   FOODS,  ETC. 
Albci's  Bros.  Milling  Co.,  416  Merchants'  Ex- 
change Bldg. 

CATSUPS. 

"Griffon's."  California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"  Levenson  Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,  -iAA,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandensrein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co.,  2nd  and  Folsom. 

S.  H,  Tyler  &  Son,  709-711  Harrison  St. 

GuitLard  &  Co.,   720  Harrison  St. 

Joncs-Paddock  Co.,   252  Fremont  St. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.,  Pacific  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave.,  Oak- 
land. 

"Royal,"    Beck    Hardware    Co.,    Agts.,  604 

Mission  St. 
"Enterprise,"   438  Market  St. 

COLLECTORS. 

American  Collection  Agency,  Grant  Bldg. 

COMMISSION  MERCHANTS. 

Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena,  L.  &  Co.,  104  Washington.  Phone 

Temporary  243. 
Scheer,  Morehouse  &  Grandi.  33-39  Clay  St. 
Monotti-Larimer  &  Co.,  707  Grove  St. 

CONFECTIONERY. 
"Hunky-Dory,"  Dodge,  Sweeney  &  Co.,  Agts. 

DELICACIES. 
Rathjens.  P.  F.,  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK. 
Carnation,  John  H.  Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

"Honeysuckle,  Kelley,  Clarke  Co.,  23  Mar- 
ket St. 

FLOUR 

Crown  Mills,  112  California  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.   Phone,  Temporary  1089. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.     Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St.,  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietors, 1st  and  Clay  St.,  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

GINGER  ALE. 
D.  Steimke  &  Co.,  Union  and  Octavia. 

HAMS,  BACONS,  ETC. 
Kingan  &  Co.,   450  Drumm  St. 

INSECT  POWDER. 
"Eureka."  J 

JELLIES,  JAMS  AND  PRESERVES. 
Sunlit  Fruit  Co.,  Berkeley. 

LYE. 

"Red  Seal." 

MAPLEINE. 

John  H.  Spohn  Co.,  Agts.,  62  Clay  St. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell,  Coule  Co. 

MEAT  -LICl^G  MACHINES. 
"Enterprise,"   438  Market  St. 

OIL  TANKS,  ETC. 
Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph  Ave 
Oakland. 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Fuller   &   Co.,    Mission   and  Beali 

Phone,   Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brand; 

PICKLES,  ETC. 

Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Reed  Pickie  Works,  1507  Folsom. 

POLISHES. 

X-Ray  Stove   Polish,    R.   A.    Holcombe  Co.,1 
Agts.,  50  Clay  St. 

U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.,  2871 
16th  St. 

~  AOVAoiONS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  St8. 

Swift  &  Co.,  5th  and  Townsend  Sts. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard-, 
ware  Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co.,  433  Larkin  St. 

SOAPS. 

"Sapolio,"  J.  P.  u...espie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts.,? 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co.,  5th  &  Townsend  Sts. 
Peet  Bros.  Mfg.  Co.,  628  Third  St. 

SODA  WATER. 

D.  Steimko  &  Co.,  Union  and  Octavia  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk,  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co., 

20'.'  California  St. 

SYRUPS,  ETC. 

Long  Syrup  Refining  Co.,  8th  and  Brannan 

STATIONERY.  1 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts.,.- 
Oakland. 

Wichman;  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  ll'th.j 

Phone,  Special  274. 
Reed  Pickle  Works,  1507  Folsom  St. 
Jones  Bros.,   Watsonville,  Cal. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
Lennon,    John    A.,    918    Eddy    St.  Phone, 

Emergency  10. 
J.  H.  Newbauer  &  Co.,  430-432  5th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  Bryant  near  Third  St. 
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Here's  the  Sad,  Sad  Tale! 

Ding!  Dong!  Ring  the  Funeral  Bell! 


One  delinquent  said:   "I'll  pay  you  Saturday  if  I  live" — HE'S  DEAD! 
Another  promised:   "I'll  see  you  to-morrow" — HE'S  BLIND!  (Poor  devil.) 
Another  vowed  and  swore:  "I'll  pay  you  this  week  or  go  to  hell" — HE'S  GONE! 

Our  mission,  brother,  is  to  catch  'em  before  they're  DEAD,  before  they're  BLIND,  before  they're  GONE! 

On  the  great  clock  of  TIME,  there  is  but  one  word — NOW!    Yesterday  is  a  dead  one;  to-morrow  is — well,  to- 
morrow is  the  land  of  MAYBE!   We  go  after  the  dear  delinquents  as  though  TO-MORROW  wasn't  on  the  calendar! 

We  are  sorter  restless,  feverish  and  fussy  about  this  thing  of  DELAY! 

Bet  yon  ten  dollars  we're  more  anxious  to  get  your  money  for  you  than  you  are  yourself, — that's  the  way  we 
feel  about  it. 

You  see,  the  minute  we  get  your  list,  we  get  a  kind  '0  funny  notion  in  our  head  that  WE  owe  you  this  money, 
even  though  we're  simply  standin'  between  you  and  the  man  who  SHOULD  pay  it  to  yon. 


Just  drop  us  a  card  if  you  wish  to  get  those  old 

accounts  closed. 

We're  "Waitin'  at  the  church." 

The  American  Collection  Agency 
GRANT  BUILDING,  SAN  FRANCISCO. 
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INSIDE  INFORMATION 

is  good  to  have,  whether  on  a  "stock  deal"  or  a  Mince  pie..  If  the  pie  be  a  NONE  SUCH  MINCE,  pie  the  Inside  Informa- 
tion is  a  "sure  thing."    Break  a  cake  of 


and  get  the  whif  of  the  spices;  see  the  whole  raisins  and  currants;  taste  the  beef-apples-sugar  blend  and  then  real- 
ize that  yon  cannot  make  so  good  a  Mince  Meat  at  the  price — and  certainly  not  now  with  prices  so  high. 


THE  GOOD  GROCER 

aAN7Vs  who  sells  you  NONE  SUCH  MINCE  MEAT  knows  all  this  and  that's  why  many  stores  offer 

\fr^^""Sg*-fi?>  "no  other  brand."  And  then,  too,  it  is  profitable  to  handle  NONE  SUCH — profitable  in  money 
i^/jjglfS^fJjp^yO      and  friends;  both  count. 

Housewives  whose  mothers  taught  them  to  use  NONE  SUCH  are  now  "insisting"  on  that 
brand  and  will  refuse  the  "just-as-good"  kind.  There  is  no  real  substitute  for  NONE  SUCH. 
You  want  the  best.   Get  NONE  SUCH.   Take  no  other. 

Pies==Cake$==Puddings==Cookies 

>^Td^°^         MERRELL=SOULE  COMPANY  Principal  Offices,  SYRACUSE,  N.  Y. 
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Port  Costa  Flour 


(28  per  cent  Gluten) 

♦»♦♦♦♦♦♦♦♦♦»♦♦♦< 

Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 
Encore  Pancake  Flour 


Port  Costa  Milling  Company 

210  Battery  Street         San  Francisco 


WOULD  YOU  BELIEVE 
YOUR 

BROTHER  MERCHANT? 


His  Statements  should  carry  weight  AS  HE  KNOWS  what  he  is  talking  about 

We  do  not  ask  yon  to  take  onr  statements,  but  will  gladly  refer  you  to  Hundreds  of  Merchants  in  jrouc  own 
vicinity  who  would  be  only  too  glad  to  tell  you  of  the  BENEFITS  THEY  ARE  RECEIVING  through  the  use  ol 
the  McCASKET  REGISTER. 

Their  STATEMENTS  ARE  DISINTERESTED  as  they  have  nothing  to  sell  you. 

The  McCASKET  REGISTER  is  not  an  experiment. 

"IT  IS  FULLY  COVERED  BY  PATENTS." 

BEWARE  OF  INFRINGERS  who  seek  to  make  you  believe  that  thev  have  something  as  srood  a*  flic  >!<■(  VSKEY. 
A  HINT  TO  THE  WISE,  etc. 

Investigate.  Our  64-page  Catalog  is  FREE. 


WE   CAN   SHOW  YOXJ 

How  Our  Register  Quickly  Fays  for  Itself,  and  Continually  Earns  You  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:     Los  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle,  Wash.;  Ban  Jose.  Cal. 

THE  McCASKEY  REGISTER  CO.,  34  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 


\ 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quick 
Sale  and  a  Good  Profit. 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S.  F. 


New 
Sauerkraut 


\  Orders 
Promptly 
Delivered 


REED  PICKLE  WORKS 

1507  Folsom  St. 

Bet.  11th  and  12th 
Phone  Market  228. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Two  of  Our  Series  of  Ads  Now  Banning  in  the  Magazines. 


Sample 
Can.  Free 


Darrington  Hall  is  pure,  high  grade 

coffee,  prepared  by  our  patented 
process — a  common-sense  method  of  treating 
the  berry  whereby  the  substances  which  contribute 
nothing  to  its  flavor  and  healthfulness  are  removed,  and 
the  coffee  flavor  is  preserved  to  a  remarkable  degree. 

By  our  process  all  dust  and  the  bitter  cellulose 
skin,  evidently  placed  by  nature  around 
the  heart  of  the  berry  to  protect  it,  areC 
removed  and  thrown  away;  and  when 
you  buy  a  pound  of  Barrington  Hall  you 
get  a  pound  of  the  best  part  of  the  coffee 
berry  only.  You  can  enjoy  its  delicious  flavor  without 
fear  of  ill  effects.  This  is  the  experience  of  thou- 
sands who  had  given  up  cofree  drinking,  many  of 
whom  have  written  to  tell  us  so. 

"Steel-cut"  means  that  the  coffee  is  cut 
s  (not  ground)  into  fine,  even  particles. 
■  This  cutting  does  not  crush  the  little  oil 
i  cells  as  does  grinding  and  the  rich,  aro- 
..    matic  oil  (Food  Product) ,  which  makes  coffee 
flavor,  is  preserved.    This  explains  why  a 
fv    pound  of  Barrington  Hall  will  make  15  to  20 
s|»  cups  more  of  perfect  full  strength  coffee  than 
would  the  same  coffee  if  ground  in  a  coffee  mill. 
PRICE!  35c  to  40c  per  pound,  according 
to  locality.    If  your  grocer  tries  to  sell 
5  f^\c$S^      vou  something  "Just  as  good"  he  has 
S  nearest  ^v&V         his  own  interest,  not  yours,  in 
|  P°i?'        \©^v       mind.    Write  us  and  we  can 
tell  you  how  and  where  to 
get  B  arrington  Hall.  If 
you  accept  an  imita- 
tion, please  do  not 
judge  our  cof- 
fee by  it. 


B  Coffee  Importers, 
J  222  S.  2d  Street, 


to  Minneapolis,  Minn. 
2  109  Hudson  ~ 


-  . — -  Street, 
c  Sew  York,  N.Y. 

s    Please  send  me  free  sample  ean^x- 
J  of  Barrington  Hall  Coffee  and  booklet 
B  "The  Secret  of  Good  Coffee."  In  con- 
b  ojderation  I  give  my  grocer's  name  (on 
.j  '■he  margin)  and  name  of  magazine. 

!§  Mv  own  address  is.  

Km* 


milady  of  Cincinnati 
pj.writes  us  that  after 
if  being  compelled  to  c»ive 
^  fap  ordinary  coffee  she 
fvas  used  BarringtonHalf 
daily  for  over  .yea.Tr 
with  no  ill  ejects. 

READ  WHAT  MRS.J2.  SAYS  OF 

B&mngtdnflaH 


Cincinnati,  0..  rob.  16-  . 

Balfcr  &  to  .j 

CeRtlenen : — fe  availed  ourselves  of  your  free  e&rple> 
can  offer  a  year  ago,  and  have  been  using  Harrington  Ball 
exolualvely  vita  pur  seals  ever  since,  ffe  had  been  ccnpelleA 
t0  stop  0x Inking  ordinary  coffee  because  of  Its  haraful  ef- 
fects on  all  of  ue  and  particularly  cn  oy  sen,  and  are  very 
happy  to  find  In  Barrington  fiall  such  a  delicious  coffee 
that  agrees  with  us.    Personally  X  know  very  little  about 
the  oobstltuente  of  the  eoffee  bean  but,  your  process  MV* 
taln4y  reaovee  the  qualities  injurious  to  us.        Mrs.  J.L.C 


BY  AEBIXGTOX  HALL  is  pure,  high-grada 
£))  coffee  prepared  by  our  patented  process— a 
S  common  sense  method  of  treating  the  berry 
-whereby  it  is  not  only  made  more  healthful, 
but  its  flavor  is  preserved  to  a  remarkable  degree. 
WHY  BARRINGTON  HALL  IS 
MORE  HEALTHFUL  and  DELICIOUS 
Our  process  removes  all  dust  and  the  yellow  cellulose 
skin  (placed  by  nature  around  the  heart  of 
the  berry  to  protect  It).  'When  steeped  alone 
this  foreign  matter  is  undrinkable,  and  its 
removal  must  necessarily  make  a  correspond- 
ing improvement  in  both  flavor  and  health- 
fulness 

CUT  UNIFORMLY,  NOT  GROUND  or  CRUSHED 

Another  great  advantage  in  our  process  is  that  the  berry 
is  cut  into  small  uniform  particles  and  the 
little  oil  cells  are  not  crushed  as  in  grind- 
ing. ThUs  the  rich  aromatic  oil  (food  pro- 
duct) is  preserved  to  an  extent  impossible 
with  any  mill  ground  coffee. 

SANITARY  METHODS  never  before  thought  of  are 
used  in  every  department  of  our  business  and  when 
you  buy  a  pound  of  Barrington  Hall  you  get  a  pound 
of  the  best  part  of  the  berry  only,  pure  and  whole- 
some^— and  you  will  agiee  with  Mrs.  C.  that  it  makes  a 
*fvmost  delicious  beverage,  f) 
^SSsCAl'TlOX.  Barrington  Hall  has  if* 
;  Ad-  ^£  ^imitations.  Accept  only  the  genuine  al- 
a  dress  ^»/e4ovays  packed  in  sealed  tins  as  shown 
J  nearest     \ZSNJiere.  At  least  do  not  jndge  onr 

■  point  \rj\coffee by  its  Imitations. 

■  IA.  cR  A  CO.,  ^n\pRirE.  35c  to  40c  per 
!  i!?'?.  I?port«r»,    XC^N.  pound,   according    to  lo- 

^•V^s^caliry.     It  your  grocer  | 
rul  not  supply 
^let  u»  tat  yo 


'  222  N.  2d  Street, 
E  Minneapolis,  Minn. 
■  109  Hudson  Street, 
a  New  York,  N.  Y. 


■  Please  eena  me  free  cample  can 

■  of  Barrington  Hall  Coffee  and  booklet 
b  "The  Secret  of  Good  Coffee."  Ia  coo- 

■  sideration  I  give  my  grocer's  name  (oa 
b  the  margin)  and  name  of  magazine. 

■  My  own  address  is  


yCvooc  near  by  who 
X/l&sJ-ul  gladly  do 


Of  the  thousands  who  read  the  above  advertisements  In 
nearest  grocer  who  has  Barrington  Hall  for  sale.    If  you 


the  magazines,  everyone  writing  us 
have  it  In  stock  do  not  fail  to  send 


for  a  sample  will 
us  your  ncme. 


be  referred 


READ  OUR  PROPOSITION  TO  THE  TRADE 

'"Barrington  Hall"  is  a  success.  It  has  been  a  success  from  the  start,  when  our  advertising  was  a  small  affair  compared  with  the 
kind  we  are  doing  this  season. 

The  above  ads  are  two  of  a  series  that  will  be  In  the  big  magazines  from  now  until  next  July. 
Remember  that  users  of  high  grade  coffee  are  magazine  readers. 

If  you  wish  to  take  advantage  of  this  proposition  to  Increase  your  trade  on  profitable,  high  grade  coffee — special  high  grade  coffee 
that  does  not  conflict  with  your  other  lines — send  us  your  order  today,  giving  your  jobber's  name.  Don't  wait  until  the  coffee  has 
been  sold  to  someone  else.   ADDRESS   NEAREST   TOIN'T  .- 


BAKER  &  CO., 


212  2nd  St.  No.,  Minneapolis,  Minn, 
or  116  Hudson  St.,  New  York  City. 


J.  H.  Newbauer  &  Co.,  San  Francisco,  Cal. 


Wholesale  Oistrlfc>utors« 
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CASH  REGISTERS. 


The  latest  and  most  up  to  date  Cash 
Register  made.  Is  designed  especially 
for  Soda  and  Cigar  counters,  and  for  a 
single  department  of  candy  business 
where  a  register  of  small  capacity  is 
needed.  Registers  from  Fire  Cents  to 
One  Dollar,  an  automatic  detail  adder. 
ONLY  $55.00  on  small  Monthy  Pay- 
ments. 


This  Cut  shows  our  New  Model  de- 
tail adder.  Registers  from  Five  Cents 
to  Ten  Dollars,  showing  at  the  end  of 
the  day"s  business  each  sale  and  the 
amounts,  also  the  amount  paid  out, 
charged  and  received  on  account. 

Solid  brass  cabinet,  oxidized  finish, 
equal  to  any  cash  register  selling  for 
$200,000,  FOR  ONLY  $85.00.  On  small 
monthly  payments. 

Remember!  We  Don't  Belong  to  the 
Trust.  Are  EXCLUSIVE  dealers  in 
HALLWOOD'S.  and  INDEPENDENT 
dealers  in  Nationals. 


Pacific  Coast  Cash  Register  Co* 


Market  and  Larkin  Sts. 


Muirhead  Building 


San  Francisco. 


Grocers  who  are  posted  will 
not  accept  a  Coffee  Mill  unless 
it  bears  the  name  "ENTER- 
PRISE." The  excellence  of  the 
grinders  has  been  proven  by 
many  years'  efficient  service. 
The  strength  of  their  construc- 
tion cuts  out  the  expense  of  re- 
pairs, and  the  beauty  of  their 
finish  makes  them  an  ornament 
in  the  store.  Get  our  catalogue 
at  once,  illustrating  every  desir- 
able kind  of  Rapid  Grinding  and 
Pulverizing  Mills,  from  the 
smallest  hand  mills  up  to  the 
most  powerful  electrically  driv- 
en mills. 

The  Enterprise  Mis.  Co.  of  Pa. 
Philadelphia,  t.  S.  A. 


San  Francisco 


Office. 
43$  iTarket  St. 
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Retailers  Tighten  Credits.      Abusing  Postal  Frank 


Alameda  County  Grocers'  Association 
Decides  That  Monthly  Accounts 
Must  Be  Paid  by  loth. 

SUCH    ACTION  REVOLUTIONARY. 


Because  of  the  existing  conditions 
which  weigh  heavily  upon  their  busi- 
ness the  members  of  the  Alameda 
County  Retail  Grocers'  and  Merchants' 
Association  unanimously  decided  at  a 
meeting  held  last  Monday  evening  to 
hereafter  enforce  collections  of  ac- 
counts more  promptly  than  hereto- 
fore. This  Association  includes  in  its 
membership  practically  all  the  lead- 
ing grocers  of  Oakland,  Berkeley  and 
Alameda. 

The  resolution  embodying  their  de- 
termination and  which  passed  toy 
unanimous  vote  reads  as  follows: 

WHEREAS,  Owing  to  the  "present 
stringency  in  the  money  market,  and 
also  to  the  fact  that  the  jobbers  are 
compelled  by  the  conditions  existing 
to  exact  more  prompt  settlements  of 
accounts  owing  by  the  retailers;  and, 

WHEREAS,  The  conditions  at  pres- 
ent arc  favorable  to  the  establishment 
of  more  just  and  reasonable  regula- 
tions in  regard  to  the  extension  of 
credits  to  consumers ;  be  it 

RESOLVED,  That  we,  the  members 
of  the  Retail  Grocers'  and  Merchants' 
Association  of  Alameda  County  mu- 
tually agree  to  insert  an  advertisement 
in  the  leading  newspapers  of  Oakland, 
Alameda  and  Berkeley,  informing 
the  public  that  owing  to  the  afore- 
mentioned conditions  the  rules  for  the 
extension  of  credit  be  as  follows: 

Monthly  accounts  should  be  settled 
in  full  before  the  15th  day  of  the  fol- 
lowing month. 

No  account  must  be  opened  until 
the  grocer,  to  whom  application  has 
been  made  for  the  extension  of  credit, 
informs  himself  as  to  whether  such 
party  making  application  for  credit 


has  discharged  in  full,  obligations  pre- 
viously contracted. 

The  advertisement  now  appearing 
in  the  leading  newspapers  as  provided 
for  in  the  resolution,  reads  thusly: 
To  the  Public: 

The  present  stringent  conditions  in 
the  money  market  has  made  it  neces- 
sary to  adopt  more  uniform  regula- 
tions in  regard  to  the  extension  of 
credit  to  the  consuming  public. 

At  a  meeting  of  the  Retail  Grocers' 
and  Merchants'  Association  of  Ala- 
meda County  it  was  unanimously 
adopted  that  all  accounts  must  be  set- 
tled in  full  on  or  before  the  15th  of 
the  mouth  for  the  preceding  month 
and  that  accounts  already  over  due  be 
settled  at  once  as  far  as  possible. 

Secretary  W.  T.  Rancel  of  the  Re- 
tail Grocers'  and  Merchants'  Associa- 
tion in  explanation  of  the  Association's 
action  says: 

"There  were  numerous  reasons  why 
the  retail  grocers  decided  that  they 
(Continued  to  page  23.) 
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THEATRE  IN  EVENING 

All  Commercial  Travellers  Should 
Make  It  a  Point  to  Attend  This  Con- 
gress. Subjects  of  Vital  Importance 
to  Our  Profession,  and  Commerce  in 
General,  Will  Be  Discussed  by  Enii- 
ne:it  Speakers. 
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Retail  Merchants  Enter  Strong  Protest 
Because  of  Campaign  for  Parcels 
Post — Hard  Work  by  Grocers 
May  Defeat  Proposed  Meas- 
ure. 


SAN    DIEGO     HOT  SHOT. 

Southern  Secretary  Writes  Postmaster 
General  Meyer  Strong  Letter. 


SPOKANE   GROCERS   ON  RECORD. 
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§S  Des  Moines,  Iowa,  Nov  27.  •* 

SS  The  Federal  Grand  Jury  has  88 

SS  returned      three      indictments  g 

p  against'  Sears.  Roebuck  k  Com-  g 

pany,  the  big  $KM)<MMXHI  mail 
SJ_  order   concern   of   Chicago  for  gj 

p  the  fraudulent  use  of  the  mails.  § 

SS  The    indictments    allege    that  § 

88  Scars,  Roebuck  &  Com  pany  sell 

§§  goods  by  the  catalog  all  over  % 

S*  the  eoiHitrv  and  that  the  ijoods  SS 

o«  so  sold  are  grossly  mlsrepre-  § 

§8  sented   and   that   many   unsus-  *p 

SS  pecting  farmers  are  defrauded.  £ 

SS  It  is  claimed  that  merchandise  § 

SS  represented  to  he  worth  $5.50  in  g 

S§  the  catalog  really  is  not  worih 

S8  more  than  $3,  if  purchased  even 

•J  at  retail  fram  the  small  stores 

88  in  Des  Moines.  (Comercial  Kul- 

88  letin-Los  Angeles.) 


The  use  of  the  Government  postal 
franking  privilege  by  Postmaster-Gen- 
eral Meyer  to  push  his  pet  parcels 
post  scheme  has  called  forth  a  flood 
of  most  vigorous  protests  from  all 
classes  of  merchants  who  feel  that 
they  should  not  be  compelled  to  stand 
their  part  of  the  expense  of  propagat- 
ing a  movement  which  is  to  their  dis- 
advantage. 

The  daily  press  has  also  taken  up 
the  matter,  and  Mr.  Meyer  has  receiv- 
ed a  severe  grilling  by  some  of  the 
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leading  papers  because  of  his  action. 

The  use  of  the  franking  privilege 
and  the  Government  printing  office  to 
foster  pet  theories,  in  the  face  of  a 
big  deficit  already  in  the  postoffice,  is 
commented  on  in  very  caustic  manner. 

Elisha  Winter,  whose  statement  that 
he  is  connected  with  the  "National  As- 
sociation of  Retail  Merchants"  gets 
further  calling  down,  and  attention  is 
called  to  the  fact  that  there  is  really 
no  such  organization  as  he  is  quoted 
as  representing  himself  to  be  the  New 
England  organizer. 

In  a  leading  editorial  of  the  Chicago 
Journal  calls  the  Postmaster-General 
down  sharply  for  his  actions  in  using 
the  mails  as  he  has  done,  and  gives 
prominence  to  a  letter  which  was  re- 
ceived from  the  secretary  of  the  Na- 
tional Retail  Hardware  Association. 

In  the  letter  from  the  Hardware  As- 
sociation attention  is  called  to  the 
fact  that  Mr.  Meyer  has  some  37,000 
rural  carriers  who  depend  on  his  ad- 
vice, and  it  is  claimed  that  his  action 
comes  dangerously  close  to  what  has 
formerly  been  called  "pernicious  ac- 
tivity" on  the  part  of  office  holders. 

Associations  all  over  "the  country  are 
taking  an  active  stand,  and  it  is 
thought  that  if  the  fight  is  made  a 
hard  one  on  the  part  of  the  retail  mer- 
chants, that  it  will  be  possible  to  kill 
the  proposed  bill  at  the  coming  ses- 
sion. 

The  editorial  in  the  Chicago  Jour- 
nal, which  is  one  of  the  leading  dail- 
ies of  the  Windy  City,  covers  the 
ground  thorougly  and  is  reproduced 
in  the  "Publishers'  Auxiliary,"  a  pa- 
per circulated  mainly  for  the  benefit 


of  publishers  of  papers  in  the  smaller 
towns  and  cities. 

The  editorial  of  the  Chicago  Journal 
is  as  follows: 

"A  correspondent  in  Argos,  Ind., 
whose  letter  we  print  on  this  page, 
calls  attention  to  an  interesting  fact. 

"He  has  in  his  possession  numerous 
envelopes,  franked  free  from  the  post- 
office  department  at  Washington,  con- 
taining not  only  Postmaster-General 
Meyer's  speeches  in  favor  of  the  Par- 
cels Post,  but  also  a  letter  from  Elisha 
Winter  commending  the  Parcels  Post 
idea  and  an  interview  of  the  same 
tenor  with  him  in  a  Boston  news- 
paper. This  Winter,  by  the  way,  is 
represented  as  a  member  of  the  'Na- 
tional Association  of  Retail  Mer- 
chants,' which  our  correspondent  says 
has  no  existence.  He,  himself,  also  on 
the  correspondent's  authority,  is  ah 
obscure  organizer,  though  Mr.  Meyer's 
newspaper  apologists  say  that  he  is  a 
prosperous  country  merchant  author- 
ized to  speak  for  country  merchants 
everywhere. 

"Mr.  Meyer  is  apparently  conducting 
a  campaign  for  Parcels  Post  at  Gov- 
ernment expense  and  trying  to  manu- 
facture sentiment  in  favor  of  his  pet 
scheme  in  the  hope  that  he  may  be 
able  to  influence  Congress.  This  is 
manifestly  un-American,  if  it  is  not 
illegal.  A  secretary  of  the  treasury 
might  as  well  flood  the  country  with 
franked  arguments  in  favor  of  a  high 
tariff,  or  the  President  send  out  free 
letters  urging  voters  to  stand  by  the 
Republican  party.  That  would  be  im- 
proper, and- the  Postmaster-General's 
action  is  not  less  so. 


"President  Roosevelt  should  call  his 
enthusiastic  Postmaster-General  into 
the  private  office  and  tell  him  that 
the  Government's  money  is  not  to  be 
spent  to  advocate  the  fads  of  Govern- 
ment officials.  If  Mr.  Meyer  will  de- 
vote his  time  to  keep  the  postoffice 
deficit  down  as  far  as  possible  and 
allow  the  people  to  make  up  their  own 
minds  as  to  the  Parcels  Post  idea,  he 
will  serve  the  country  much  better 
than  he  is  doing  at  present." 

The  letter  from  the  Indiana  corres- 
pondent alluded  to  in  the  editorial  is 
the  following  letter  from  M.  L.  Corey, 
secretary  of  the  National  Retail  Hard- 
ware Association,  one  of  the  strongest 
retail  organizations  in  the  United 
States : 

To  the  Editor — I  want  to  call  the 
attention  of  all  fair-minded  people  to 
the  unfair  campaign  of  the  Postmaster 
General  for  the  Parcels  Post  scheme. 
In  his  speech  he  is  urging  new  legis- 
lation for  special  interests.  His 
speeches  are  printed  in  the  Govern- 
ment printing  office,  and  distributed 
over  the  country  by  the, much  abused 
franking  privilege.  Not  only  this.  He 
has  interviews  and  letters  indorsing 
his  schemes  printed  in  the  same  way 
and  sent  out  in  the  same  envelope. 
He  speaks  before  and  urges  action  by 
the  postmasters'  conventions.  He  has 
37,000  rural  carriers  who  look  to  him 
for  guidance. 

The  Postal  Department  is  .the  most 
powerful  Government  machine  ever 
established  and  it  is  being  used  to 
manufacture  sentiment  favoring  a  do- 
mestic Parcels  Post.  This  is  unfair 
and  un-American. 
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Violet  Pancake  Flour 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Exiracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  "more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


We  soon  shall  be  confronted  with 
a  presidential  campaign.  Will  the 
party  in  power  have  is  speeches 
printed  by  the  Government  printers 
and  distributed  by  franked  mail?  This 
is  only  one  short  step  removed  from 
the  present  action  of  our  Postmaster- 
General. 

Those  who  are  opposed  to  domestic 
Parcels  Post  know  that  it  can  never 
win  upon  its  own  merits  in  such  a  vast 
country  as  ours.  M.  L.  Corey. 

Argos,  Ind.,  Nov.  11,  1907. 

That  the  hardware  men  are  working 
in  harmony  with  the  retail  grocers' 
associations  all  over  the  country  is 
shown  by  a  letter  addressed  by  Presi- 
dent Miles  of  the  Hardware  Associa- 
tion to  Postmaster-General  Meyer,  in 
which  he  asks  that  official  in  all  fair- 
ness, to  inclose  a  copy  of  his  (Miles') 
letter  in  future  letters  sent  out  asking 
for  information,  stating  that  his  ideas 
are  entitled  to  as  much  consideration 
as  are  those  of  Elisha  Winter  or  of 
an  Omaha  trade  paper.  This  letter 
we  printed  in  last  week's  Advocate  in 
full. 

SA1V  DIEGO  STIKREB. 

We  this  week  received  the  following- 
letter  as  sent  to  Postmaster-General 
Meyer  by  A.  D.  Jordan,  secretary  of 
the  Retail  Dealers'  Association  of  San 
Diego.  Comment  is  unnecessary — it 
speaks  for  itself: 

Sail  D.'eyo,  Cal.,  Nov.  25th,  1907. 
TO  THE  POSTMASTER -GEXEE.U,, 
"Washington,  D,  Co 

Dear  Sir: — 

Complying  with  the  request  coj- 
tained  in  your  circular  for  my  criti- 
cism on  the  proposed  extension  of  the 
present  parcel  post  system,  permit  me 
to  state  that  I  do  not  consider  myself 
competent  to  criticise,  hut  will  herein 


only  offer  suggestions  on  the  subject 
as  they  appear  to  me. 

With  regard  to  the  present  system 
of  a  higher  rate  charged  and  a  smaller 
amount  postahle  to  our  own  people 
than  is  charged  and  allowed  on  foreign 
postage,  I  canuot  see  there  is  any  par- 
ticular injury  to  our  people  as  it  has 
always  been  the  policy  of  our  govern- 
ment to  foster  domestic  production 
and  encourage  foreign  export.  By  the 
present  po.stal  system  domestic  manu- 
facturers and  producers  are  able  to 
distribute  samples  of  their  creations 
and  productions  throughout  all  foreign 
countries  reached  by  our  postal  .sys- 
tem, resulting  in  large  orders  for  al- 
most all  kinds  of  domestic  creations 
and  produce,  but  on  this  question  I  ad- 
mit that  it  requires  a  more  experienced 
person  than  myself  to  make  any  defi- 
nite suggestion. 

With  regard  to  the  extension  of  the 
domestic  parcel  post  system,  I  am  no! 
familiar  with  the  Atlantic  Coast  con- 
ditions, but  I  am  thoroughly  familiar 
with  Pacific  Coast  conditons,  and  have 
been  for  more  than  a  quarter  of  a  cen- 
tury, and  can  assert  with  a  feeling  of 
assurance  that  I  am  correct  that  the 
feeling  of  assurance  that  4  ait!  correct 
that  the  parcel  post  system,  as  sug- 
gested in  the  speech  accompanying 
your  circular,  would  be  most  ;  isas- 
trous  to  the  farmer  of  this  coast 

The  suggestion  in  said  speech  con- 
tained, "That    the    farmer  will  be  I 
saved  from  hitching  up  his  horse  and 
losing  the  time  he  needs  for  planting  | 
or  harvesting  his  crops."  is  not  in 
accord  with  tlir  Pacific  Coast  sj  stem. 

Man  is  a  gregarious  animal,  and  by  j 
personal  contact  with  his  fellows  in- 
creases his  intelligence  and  his  knowl- 
edge, and  that  he  takes  advantage  of 


his 


to 


the  opportunity  afforded  by  weekly 
meetings  with  his  fellows  in  "the  conn- 
try  village  is  amply  demonstrated  in 
every  western  country  village  on  Sat- 
urday when  the  farmer  visits  his  conn- 
try  village,  alone  or  with  his  family, 
lays  in  his  weekly  supplies,  informs 
himself  of  what  is  going  on  in  the 
world,  exchanges  views  with  his  neigh- 
bor,  makes  his  trades,  enters  into  his 
contracts,  in  other  words,  practically 
takes  advantage  of  a  countryman's  ex« 
change. 

Then,  again,  when  the  average 
farmer  is  putting  in  his  crops,  to 
whom  does  he  look  for  financial  as- 
sistance  and  credit? 

The  country  merchant. 

Who  carries  him  through  until 
crop  is  ready  for  harvest.' 

The  country  merchant. 

Who  furnishes  him   the  means 
harvest  and  market  his  crop! 

The  country  merchants 

Without  the  country  merchant  the 
farmer  could  scarcely  exist.  What  be- 
comes of  the  country  merchant  under 
the  proposed  extension  of  the  parcel 
post  delivery  system! 

He  must  cease  to  exist  as  under  this 
system  he  cannot  compete  with  the 
department  store  and  mail  order  house 
subsidized  in  this  manner  as  they  are 
by  the  Government.  The  system  must 
inevitably  result  in  the  passing  of  the 
country  merchant  and  the  ensuring 
of  the  farmer,  or  his  destruction*  or 
i:i>  peonage  to  the  large  landholder. 

Tn  my  opinion,  concurred  in  by  a 
host  of  Pacific  Coast  farmers  and  i»n>- 
ifucers,  the  parcel  post  delivery  sj». 
tern  would  be  a  calamity  to  the  Pacific 
Coast  producer  and  a  mine  of  profit 
to  the  department  store  and  mail  or- 
der house  at  the  expense  of  the  people. 
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B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc.- 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  FEW  YORE  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

soap  powder! 

A»IW  AXTELK. 
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The  C.  B,  JENNINGS  CO,,  Agents,    41    CLAY  STREET.  S.  F. 
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Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 


The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your   accounts    POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  FULL 
with    each  purchase. 

ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 
7th  and  Powell  Streets 
Emeryville,  Cal. 


San  Francisco  Office: 

125  Hansford  Building 
Phone  Temporary  4097 


The 

Improved 
"Oakland" 
Cabinet 
Hook 


252  FREMONT  STREET 


San  Francisco, 


California 
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Scheer,  Morehouse  &  Grand! 


Wholesale  Dealers  In 


|  Dairy  Produce 

I  and  Provisions 

«      BUTTER,  EGGS,  CHEESE,  CANNED  GOODS, 
8 


8 

8 

if 

8 
8 

«  ♦ 
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SALT,  SALT  FISH,  ETC. 


8 
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Phones,  Temporary  3368,  3369. 


33-35-37-39  CLAY  STREET. 
22-24-26-28  COMMERCIAL  ST. 


I  San  Francisco, 
188888888888X888:: 


California. 


8 
8 
8 

♦♦ 
♦+ 

8 

♦♦ 

8 
8 

8 
8 
8 


THE    RETAIL    GROCERS'  ADVOCATE 


B 


With  regard  to  the  postal  savings 
bank  system,  I  think  there  can  be  no 
snbstantial  opposition  to  the  pro- 
posed system  outside  of  those  inter- 
ested in  banking  business,  and  I  do 
nott  see  where  they  will  be  injured, 
but  on  the  contrary,  I  think  they  will 
be  benefited  by  the  creation  of  a  say- 
ing habit  on  the  part  of  all  the  people 
which  will  eventually  extend  itself  to 
the  regluar  savings  banks..  It  will, 
as  you  have  justly  stated,  "Encourage 
amongst  our  people  economy  and 
thrift." 

Respectfully  submitted, 

A.  D.  JORDAN, 
Attorney-at-law  and  Secretary  Retail 
Dealers'  Association  of  San  Diego, 
.  Cal. 

Spokane  Protests. 
Spokane,  Wash.,  Nov.  30. — Spokane 
Grocers'  Association  at  its  bi-weekly 
meeting  in  the  Empire  state  building, 
where  C.  A.  Nickum,  vice-president, 
was  in  the  chair  in  the  absence  of 
President  U.  G.  Allen,  adopted  resolu- 
tions in  opposition  to  the  parcels  post 
bill,  promoted  by  Postmaster  General 
George  von  L.  Meyer,  urging  instead 
the  establishment  of  a  one-cent  letter 
rate.  The  resolution  points  out  that 
the  parcels  post  would  be  harmful  to 
both  wholesale  and  retail  interests  of 
the  country,  would  retard  the  develop- 
ment of  the  west,  kill  or  severely  crip- 
ple the  rural  merchant,  discourage  and 
prevent  the  establishment  of  factories 
of  many  kinds  in  the  west  where  the 
wages  are  higher  than  in  the  east, 
that  such  legislation  would  directly 


Greer's  Washing  Ammonia 

It  has  come  to  our  knowledge  thai 
there  is  an  attempt  to  introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Bones  and  Animnl  Refune.  We 
tru*t  that  the  trade  will  take  time  to 
investigate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Vmmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Manufacturers  of  Ammonia  from 
Mineral  Products  on  the  Facllle  Coast. 

SAN  FRANCISCO,  CAL. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  stvle  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  is  on 
each  bottle — Rol>t.  P.  Greer  Trade 
Marl* 


Now  is  the  time  to  run  on- 


favor  the  large  trade  centers  and  cata- 
logue houses  at  the  expense  of  the 
small  towns;  resulting  in  ruining  the 
home  market  for  the  farmer,  the  re- 
sult being  injury  instead  of  a  benefit 
to  him.    The  resolution  adds: 

"We  hereby  place  ourselves  on  rec- 
ord as  opposed  to  such  legislation  and 
request  our  senators  and  congressmen 
to  work  and  vole  against  any  and  all 


such  bills.  " 

Believing  in  taking  timely  precau- 
tions in  other  matters  bearing  upon 
their  general  welfare  a  resolution  was 
taken  as  follows: 

•  Resolved,  That  we  deny  the  rights 
of  Elisha  Winters  to  speak  for  or  com- 
mit in  any  way  the  retail  grocers'  as- 
sociations of  the  country,  as  we  have 
(Continued  on  page  17.) 


MAPLEINE 


The  new  vegetable  extract  with  the 


genuine  old-fashioned  maple  flavor. 
A  product  that  sells  rapidly  wherever 
introduced.  Makes  syrup  better  than 
maple  at  a  nominal  cost  and  is  most 
delicious  for  flavoring  candies,  cakes, 
ice  cream,  puddings,  etc.  Write  us  or 
ask  your  jobber. 


John  H.  Spohn  Co.,  Agents, 
50  Clay  St,,  San  Francisco. 


Made  only  by 
Crescent  Mfg.  Co.,  Seattle,  Wash. 


HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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California's  Best  Advertised  Product 

GHIRARDELLI'S 

Chocolates  and  Cocoa  Satisfies  Everybody 

THE  DEALER  II      THE  CONSUMER 

Because  it  Cannot  be  Sold  Because  it  is  always  Pure, 

for  Less  than  a  Fair  Price:  Fresh  and  of  Full  Strength. 

In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
wc  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

GHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 

Cocoa,  1-2  lb.  tins  25c. 

Eagle  Chocolate,  l-lb.  -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 
aid  in  our  efforts  to  maintain  the  above  {trices 

D.  GHIRARDELLI  CO. 

►♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦❖♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^ 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

P,  C.  TOMSON  &  CO.,  Makers,  Philadelphia,  Pa, 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers, 


POINTS  TO  WATCH. 


CORN. 

Corn  is  stronger  statistically  than  it 

has  heen  for  years. 
DOMESTIC  SARDINES. 

No  surplus  left;  usually  300,000  cases 

available. 
HAT. 

Weak  at  present. 
CREDITS. 

Keep  close  watch. 


FREE  DEALS. 

Standard  Soap  Co. — With  5  cases 
gasene  Soap,  one  case  free  of  Aero 
Washing  Powder. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5% 
cases  $3.55;  10  cases  $3.50;  30  cases, 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  with 
eack  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list 
prices:.. 5%  cases,  $4.20;  10  cases, 
$4,15;  30  cases,  $4.10.  Effective  July 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — %  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  In  ten  case  lots. 

Parsons  Ammonia. — y2  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 
10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch — 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  gooJs 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tep 


Malta  Vita — One  case  free  with  five. 
Rex  Lye — One  case  free  with  five 
cases. 


This  week  has  shown  no  change  in 
this  line. 

N.  B. — The  situation  shows  many 
features  of  improvement,  but  there  is 
no  question  but  what  the  grocery  mar- 
kets in  general  are  weak.  This  is  only 
what  might  be  expected  after  what 
we  have  recently  passed  through,  and 
the  eventful  results  will  be  of  advan- 
tage to  the  trade  in  general.  Prices 
have  been  steadily  advancing  week  by 
week  for  a  long  time,  and  in  many 
cases  the  values  asked  were  higher 
than  the  goods  really  should  bring.  To 
use  the  words  of  a  prominent  Califor- 
nia -jobber: 

"It  is  not  the  stock  market  alone 
that  is  filled  with  water.  The  condi- 
tion is  everywhere.  There  is  water 
in  labor,  the  price  must  come  down. 
And  most  important  to  men  in  busi- 
ness is  the  fact  that  there  is  water 
in  the  price  of  all  commodities  and 
this  must  be  squeezed  out. 

"The  prices  for  almost*  every  com- 
modity show  the  effects  of  water. 
Many  high  prices  can  be  traced  in 
large  part  directly  to  the  action  of  a 
trust  in  a  particular  commodity  while 
many  other  commodities  have  been 
forced  up  by  trust  methods  in  hand- 


ling raw  material,  machinery  labor, 
etc.,  which  contribute  to  the  finished 
product.  This  water,  I  reiterate,  must 
be  pressed  out  before  we  get  back  to 
a  firm  basis.  It  cannot  be  done  in  a 
day  or  a  month  and  in  the  process 
many  are  going  to  be  hurt,  but  when 
it  is  all  over  the  trade  in  general  will 
be  greatly  benefited." 

Most  of  our  retailers  are  pursuing 
a  policy  of  extreme  conservatism  and 
the  jobbing  interests  are  doing  like- 
wise. The  position  of  the  jobbers  is 
quoted  in  a  letter  just  issued  by  the 
president  of  the  National  Wholesale 
Grocers'  Association,  in  which  he  says: 

"Now  is  the  time  carefully  to  consid- 
er conditions  that  are  likely  to  govern 
during  the  next  six  to  twelve  months. 
Interest  rates  will  certainly  be  higher. 
Losses  on  accounts  may  be  greater, 
therefore  a  greater  expense  account. 
It  is  necessary  for  wholesale  grocers 
to  pay  attention  to  their  net  profit. 
It  is  not  so  much  in  advanced  price 
that  is  needed  as  it  is  the  elimination 
of  the  wasteful  habit  of  cutting  prices. 
It  is  not  a  matter  for  the  traveling 
salesmen  only;  it  is  a  serious  matter 
for  the  managers.  Do  not  cut  prices. 
Do  not  allow  unfair  discounts  to  your 
customers.  Do  not  make  undue  freight 
allowances.  Insist  upon  prompt  pay- 
men  of  bills  at  maturity." 

Coming  from  such  an  authoritative 


Golden  Gate  Leaf  LarcL 
Eastern  Star  Hams  and  Bacon, 
Sound,  Wholesome  Food  Products 
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Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

SotxtH    San  Francisco 

San  Mateo  County 
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A  Pulverized  Soap 

Swift's  Pride  Washing  Powder  is  very 
profitable  to  handle  and  every  dealer 
should  order  stock  and  get  the  benefit 
of  extensive  advertising  now  being 
done  on  this  article.    In  universal  use. 

Swift  &  Company,  U.  S. 


Si 
W 


Splits 

Pride 
Washing 


source,  the  jobbers  are  going  to  do  as 
suggested,  and  retailers  will  do  well 
to  follow  suit.  The  action  of  the  Ala- 
meda County  Retail  Grocers'  and  Mer- 
chants' Association,  referred  to  on 
page  5  of  this  issue,  should  be  imitated 
by  every  other  association  in  the  State. 
SUGAR. 

IVew  York,  Not.  27.— Willets  &  Gray 
say: 

The  week. — Raws:  Declined  9c,  re- 
acted, l%c.  Refined:  Unchanged.  Net 
cash  quotations  this  date  are:  Molass- 
es, 2.875c;  Centrifugals,  3.625c;  Gran- 
ulated, 4.60c. 

Raws. — Conditions  have  improved 
somewhat  during  the  week  under  re- 
view, and  some  business  has  transpir- 
ed, although  at  the  expense  values. 

At  the  close,  in  spite  of  the  steadier 
indications  and  sales  at  better  prices, 
it  appears  that  the  market  is  still  with- 
out material  support,  and  on  pressure 
the  market  gave  way  4%  points. 

No  stock  belonging  to  importers 
now  remains  in  warehouse,  and  any 
local  business  must  necessarily  be 
from  one  refinery  to  another. 

The  situation  in  New  York  at  this 
'time  is  quite  abnormal  and  the  circum- 
stances existing  may  have  an  import- 
ant influence  on  the  market  a  little 
later  on. 

There  seems  no  doubt  now  that  the 
acute  stringency  of  the  financial  dis- 
turbance in  the  United  States  has  been 
passed  and  improvement  will  steadily 
follow,  even  if  slow. 

Refined. — The  deliveries  for  con- 
sumption during  the  week  have  about 
equalled  the  production. 

We  are  not  looking  for  reduced  quo- 
tations for  refined  generally  at  the 
East  immediately,  unless  conditions 
change  somewhat.  Throughout  the 
Middle  and  extreme  West,  domestic 
beet  sugars  are  meeting  the  demand, 
and  at  somewhat  irregular  quotations, 
with  cuttings  from  posted  prices  ow- 
ing to  the  necessities  of  some  factories 
for  ready  money  with  which  to  meet 
their  current  outgoes  for  beets  and 
labor.  Just  as  soon  as  normal  cur- 
rency conditions  are  resumed,  beet 
sugar  refined  prices  should  recover, 
also.  Jobbers  with  money  in  hand 
should  take  advantage  of  the  current 
bargains  offering. 


TEA. 

The  tea"  trade  seems  to  be  an  excep- 
tion to  the  general  reactionary  ten- 
dency, for  though  overtaken  by  the 
financial  storm  in  the  midst  of  a  par- 
ticularly active  demand  from  all  sec- 
tions of  the  country,  it  has  not  yet 
developed  any  serious  weakness.  This 
is  due,  according  to  the  best  known 
members  of  the  trade,  to  the  strong 
statistical  position  resulting  from  a 
deficiency  in  importations  for  two  suc- 
cessive years,  occasioned  by  short 
crops. 

Even  the  likelihood  of  marked  busi- 
ness depression,  with  the  entailed  re- 
duction in  consumption  of  commodi- 
ties, causes  little  worry,  it  being  point- 
ed out  that  tea  in  the  pat  has  always 
held  its  own  during  hard  times.  Ad- 
mitting that  prices  are  higher  than  a 
year  ago,  except  for  the  medium 
grades,  the  shortage  in  importations 
brokers  say,  justifies  prevailing  firm- 
ness. 

As  regards  effects  of  business  reac- 
tion on  the  consumptive  demand, 
which  should  logically  fall  off  as  in 
other  lines,  a  member  of  the  trade 
said:  "There  may  be  a  big  falling  off 
in  the  consumption  of  champagne,  but 
tea  is  the  poor  man's  drink  and  suffers 
least.  Why,  a  pound  of  25-cent  black 
tea  makes  300  cups,  or  12  cups  for  a 
cent,  even  25-cent  coffee  furnishing  but 
40  cups,  or  about  1%  cups  for  a  cent. 
Consumption  grows  but  slowly  in  this 
country  because  our  population,  unlike 
that  of  England,  fails  to  grasp  the 
economy  involved  in  tea  drinking. 
Speaking  of  the  effect  of  hard  times, 
we  found  business  in  the  nineties  very 
good,  which  I  attribute  to  the  fact  that 
tea  is  the  cheapest  beverage  known." 

The  tea  consumer,  it  is  pointed  out, 
today  practically  enjoys  a  Government 
guarantee  of  quality,  since  a  very  rigid 
custom  inspection  prevails,  resulting 
in  worthless  and  spurious  teas  being, 
kept  out  of  the  country.  Over  15,000 
pounds,  it  is  said,  have  been  rejected 
since  May  1  as  not  coming  up  to  the 
required  standard,  last  year  106,000 
pounds  being  shut  out.  There  is  a 
tendency  today  to  import  teas  overland 
from  the  Pacific  Coast  in  preference 
to  the  all-water  route  by  way  of  Suez, 
since  they  get  here  in  better  condition. 


The  additional  cost  is  more  than  offset, 
it  is  stated,  by  the  better  condition, 
time  being  incidentally  saved  in  the 
operation. 

RICE. 

New  York,  Nov.  26. — Dan  Talmage's 

Sons'  Co.  say: 

Market  is  still  somewhat  quiet,  al- 
though more  inquiry  is  noticeable. 
Buyers  are  not  eager,  but  where  styles 
desired  are  offered,  transactions  are 
concluded  without  much  trouble. 
Prices  are,  as  a  rule,  steady. 

Advices  from  the  South  note  im- 
proved demand  on  the  Atlantic  Coast. 
1  At  New  Orleans,  demand  for  the  week 
has  been  slow,  but  at  the  close  an  im- 
provement is  noticed.  In  the  interior, 
Southwest  Louisiana  and  Texas,  there 
have  been  mere  active  condition0. 
Much  of  the  rough  Rice  shows  effect 


CHOCOLATES. 
Baker's. 

Jur  registered  guarantee  under  National 
Pure  Food  Laws  is  Serial  No.  90 


CHOCOLATE 

48  HIGHEST  AWARDS 
IN  EUROPE  AHD  AMERICA 

MR  I  CO.,  Ltd. 

(Established  1780) 
DORCHESTER,  MASS. 

Per  Lb. 

Premium  No.  1  Chocolate.  12 

and  25-rb.  boxes   39% 

Vanila  Chocolate,  6  and  12-lh 

boxes   30 

German    Sweet,    6    and  12-lb 

boxes   26 

Breakfast  Cocoa,     %-lb  tins, 

plain,   6-lb.  boxes  44 

Breakfast   Cocoa,    }4-tb  tins, 

12 -lt>.  boxes   44 

Cracked  Cocoa,  Yz-Tb  pkgs.  12- 

It>  boxes  

Caracas  Sweet  Chocolate,  6-lb 

boxes  

Soluble  Chocolate  (hot  or  cold 

soda),  1-Ib  cans  
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RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO-,  104  Front  St.,   Sari  Francisco 

Samples  Mailed  on  Recjxiest 


of  the  storms  and  higher  class  goods 
are  becoming  scarce,  and  prices  on 
such  well  maintained.  Many  of  the 
larger  mills  have  closed  down  on  ac- 
count of  scanty  supply  of  rough. 

Cables  and  correspondence  from 
abroad  note  active  and  firm  markets. 

New  Orleans,  La.,  Nov.  27. — Siewerd 
Milling  Company,  Ltd.,  say: 

The  continuous  rains  of  the  past 
week,  throughout  the  rice  belt, 
amounting  in  some  localities  to  a  flood, 
have  done  incalculable  damage  to  all 
rice  remaining  in  the  fields.  Rice  in 
shocks  is  in  a  deplorable  condition, 
rotten  and  floating,  and  will  never  be 
put  through  a  thresher.  It  is  now  a 
foregone  conclusion,  that  this  year's 
production  will  fall  short  of  require- 
ments. 

The  market  for  both  clean  and 
rough  rice  is  actually  nominal.  Re- 
duction in  values  in  hopes  of  moving 
goods,  have  proven  without  avail.  We 
believe  that  our  previous  estimate  of 
4  088.000  is  too  high.  We  also  contend 
that  fully  80  per  cent  of  rough  rice 
yet  to  be  marketed  is  damaged  and  of 
"low  grade  quality." 

The  improvement  in  finance  will  no 
doubt  be  reflected  in  a  marked  degree 
in  values  of  rice  after  the  turn  of  the 
year.  December,  at  best,  having  al- 
ways been  a  notoriously  dull  month  for 
the  movement  of  rice. 

Retrenchment  and  buying  on  a  hand 
to  mouth  basis  by  all  jobbers  in  the 
United  States,  has  caused  stocks  of 
rice  to  be  reduced  to  a  minimum,  and 
a  resumption  of  normal  condition  will 
create  a  general  buying,  when  we  con- 
fidently look  for  a  very  material  ad- 
vance. The  maximum  improvement  in 
price  will  be  realized  on  the  small 
amount  of  fancy  goods  remaining. 

We  conclude  and  advise  making 
haste  slowly.  At  present,  price  is  no 
object.  Better  values  and  improved 
volume  are  bound  to  come.  The  law 
of  supply  and  demand  will  soon  as- 
sert itself,  as  rice  is  selling  belov,- 
its  worth. 

DRIED  FRUIT. 

The  supply  of  dried  peaches  in  Cali- 
fornia is  practically  exhausted.  There 
are  no  apricots  in  the  north  and  very 
few  left  in  the  southern  part  of  the 
State.  Pears  are  in  limited  supply,  as 
in  a  year  of  Irish  prices  for  green  fruit, 
as  this  has  been,  very  few  find  their 
way  to  the  driers.  One  thing  that  tends 
to  make  a  strong  market  in  California 
is  the  fact  that  the  packers  had  their 
goods  bought  from  growers  and  paid 
for  before  the  financial  troubles  began 
and  are  consequently  in  a  position 
where  they  can  take  care  of  the  stock 
they  have,  not  being  compelled  to  sac- 
rifice it  in  order  to  raise  money  to 
pay  for  goods  that  might  be  forced 
upon  them  by  growers,  if  they  had  any 
"(infracts  out.  The  few  growers  who 
have  any  unsold  balances  of  the  1907 


crop  are  those  who  are  financially 
strong,  and  it  is  not  to  be  expected 
that  anyone  of  them  would  want  to  sell 
until  the  market  has  reached  the  price 
he  believes  his  goods  to  be  worth. 
PRUNES. 

Handlers  of  prunes  are  satisfied  that 
fruit  is  selling  for  less  than  it  is  really 
worth  on  the  basis  of  actual  supply 
and  demand,  but  realize  that  under  the 
present  depressed  condition  of  general 
trade  it  would  be  unreasonable  to  look 
for  any  immediate  improvement  in 
prices.  That  prunes  will  do  better 
as  soon  as  the  scarcity  of  money  is 
relieved,  if  not  sooner,  jobbers  believe, 
judging  by  opinions  expressed.  Stocks 
in  jobbers'  hands  are  unusually  light 
for  this  time  of  the  year.  This  sea- 
son's crop,  amounting  to  only  75,000,- 
000  pounds,  has  already  gone  into  con- 
sumption with  the  exception  of  some 
500  cars,  which  are  distributed  among 
about  forty  packers  and  growers.  With 
such  a  small  quantity  left  to  supply 
the  country  until  the  1908  crop  be- 
comes available,  it  is  held  that  the  only 
thing  that  can  prevent  an  improvement 
in  prices,  even  on  a  much  more  con- 
tracted market  than  is  now  promised, 
would  be  a  stampede  on  the  part  of 
holders  in  the  even  that  renewal  of 
buying  interest  is  postponed  until  well 
into  the  new  year. 

CANNED  CORN. 

Corn  is  stronger  statiscally  than  it 
has  been  for  three  years.  The  1907 
pack  is  smaller  than  any  since  1904 
and  probably  not  much  over  40  per 
cent  of  the  output  of  1905.  It  is 
known  to  be  several  million  cases  be- 
low the  average  annual  production, 
which  is  close  to  11,000,000  cases.  With 
a  pack  this  year  much  below  consump- 
tion requirements  and  with  a  carry 
over,  which  added  to  the  output  still 
leaves  the  total  below  requirements, 
the  position  of  corn  of  all  ,  grades 
seems  to  be  extremely  strong. 

As  for  demand,  even  though  it  is  less 
at  present  than  it  has  been  sometimes, 
there  is  no  question  about  it  being 
sufficient  to  consume  everythnig  be- 
fore next  season's  pack  is  ready  for 
delivery.  Holders  have  every  reason 
to  be  firm  in  their  views  and  any  re- 
duction in  quotations  would  seem  to 
be  due  to  ignorance  regarding  the  true 


situation,  or  to  a  failure  to  believe 
what  has  been  said  regarding  it. 

DOMESTIC  SARDINES. 
Now  York,  Nov  .'JO.— The  Maine  sar- 
dine canneries  have  ceased  operations 
for  the  season.  Some  packers  were 
considerably  short  in  their  deliveries 
and  others  who  succeeded  in  filling 
their  orders  have  a  very  small  surplus 
on  hand.  George  Parker,  of  Jed  Frye 
&  Co.,  who  are  prominent  factors  in 
the  domestic  sardine  industry,  said 
yesterday:  "It  is  not  unusual  at  this 
time  of  the  year  to  have  from  200,000 
to  300,000  cases  of  sardines  in  pack- 
ers' hands  for  the  winter  trade.  This 
year,  at  the  outside,  it  is  not  estimated 
that  it  can  reach  10,000  cases  surplus, 
and  it  is  doubtful  if  it  will  be  that  after 
all  orders  have  been  filled.  This  im- 
mense difference  speaks  for  itself,  and 
as  no  sardines  can  be  nacked.  under 
and  circumstances,  before  May.  1908, 
there  is  no  question  but  that,  even 
under  the  most  unfavorable  trade  con- 
ditions, sardines  will  be  wanted  be 
hefrire  any  new  goods  can  be  deliv- 
ered. 

"A  very  important  point  to  take  into 
consideration  by  buyers  of  these  goods 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IVORY  SOAP 

LENOX  SOAP 

P.  &  G.  N  APT  HA  SOAP 

K.  C.  RAKING  POWDER, 

PROCTOR  A  GAMBLE  CANDLES 

ORANGE  CITY  RUSKS 

PEARLL  GUM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


LOCARNO 


NEW  YORK 
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Swiss  American  Bank 


San  Francisco.  Main  Office 
1452    Fillmore  St 


Of  I.ocnmo.  Switzerland 

CAPITAL  $600,000 
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Montgomery  P» 


SURPLUS  AND  UNDIVIDED  PROFITS,  5220,000 
TOTAL  ASSETS,  $5,500,000 

San  Francisco  Officer. 
HENRY  BRUNNER.  President.  ALFRED  MONOTT1,  2nd  Ylre-Pre*. 
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Phoenix 


our 


The  Whitest 


Made  in  Sacramento,  Cal. 


THe  Best 


Up-to-date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 

RESULT:  -  PERFECTION 


Agencies  at  Oakland,    Eureka,   Placerviile,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent, 


17th  and  Wood  Sts 


Phone  Oakland  8254 


is  the  fact  that  they  are  almost  the 
only  article  on  the  list  of  foodstuffs  ! 
that  has  not  advanced  in  price  to  the 
consumer.  The  %-oil  size  still  remains 
within  the  5c  limit,  and  must  prove  a 
free  seller  to  the  masses,  even  if  gen- 
eral conditions  force  them  to  retrench 
on  higher  priced  commodities." 
IMPORTED  FISH,  ETC. 

New  York,  Nov.  22d=—  Strohmeyer  & 
Arpe  Company  report: 

Holland  Herrings — Are  in  fair  de- 
mand. Prices  are  unchanged  and  they 
are  not  likely  to  go  lower  as  they  are 
really  low  enough. 

Scotch  Herrings — Are  in  only  fair 
demand  and  at  unchanged  prices. 

Norway  Herrings — Selling  freely  as 
quality  is  exceptionally  fine  this  sea- 
son and  price  is  very  low. 

Mackerel. — During  the  last  few  days 
there  has  been  a  better  demand  again 
for  mackerel.  Irish  are  very  scarce 
here  and  Norways,  which  are  held  in 
a  few  hands  only,  are  held  very  firmly. 
The  larger  grades  will  soon  be  entire- 
ly sold  out  and  the  smaller  fish  if 
they  will  continue  to  sell  as  they  do 
now,  will  soon  be  out  of  the  market. 
Some  lots  of  Norways  that  have  ar- 
rived show  very  poor  quality,  natu- 
rally, those  have  to  be  sacrificed,  but 
real  fine  goods  are  held  very  firm  and 
owners  look  for  higher  prices  before 
they  will  dispose  of  them. 

Imported  Oil  Sardines. — Situation 
is  unchanged.  There  is  a  larger  de- 
mand than  can  be  supplied  at  present 
as  the  catch  in  all  lines  of  Sardines 
has  been  a  failure.  Packers  are  now 
offering  Sardines  and  Sprats  for  next 
season  at  prices  considerably  higher 


than  last  season. 
Under  date  of  November  27,  '07,  they 

say: 

The  fish  business  has  been  very  dull 
last  week,  only  hand  to  mouth  busi- 
ness being  done.  Prices  are  fairly 
steady  with  a  tendency  in  buyers'  fa- 
vor. The  only  exception  to  this  rule 
are  Norway  Mackerel.  They  are 
scarce,  especially  the  large  sizes  and 
firmly  held.  Demand  is  not  very 
brisk,  but  it  is  sure  to  come  soon  and 
prices  then  will  surely  go  higher. 
Stocks  are  held  in  very  few  and  very 
firm  hands. 


Imported  Oil  Sardines  —  Are  very 
scarce.  The  situation  is  unchanged, 
no  catch  being  reported  from  either 
France,  Portugal  or  Norway. 

The  first  shipments  of  new  Sprats 
are  now  on  the  way  and  prices  asked 
by  the  packers  are  considerably  higher 
than  those  of  last  season.  Our  market 
is  quite  clear  of  Sprats  and  first  ar- 
rivals will  find  ready  .sale. 

HAT. 

Somers  &  Co.  say,"  under  date  of 
Dec.  3,  1907: 

The  general  dull  state  of  affairs  is 
making  itself  felt  on  the  Hay  market, 


%  Pts,  $1.12%  doz 
Pts,  1.85 
Qts,  8.26 


USE  IT 
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too,  so  that  present  arrivals  are  really 
in  excess  of  our  present  needs,  This 
all  has  resulted  in  a  general  lowering 
of  prices  again  which  will  probahly 
continue  until  confidence  is  restored 
and  business  re-established  on  a  nor- 
mal basis. 

At  the  moment  there  is  some  little 
apprehension  felt  concerning  weather 
conditions  and  in  an  ordinary  season 
considerable  excitement  would  be  man- 
ifested because  of  the  rains  holding  off 
as  they  are.  The  financial  condition 
is  still  the  all-absorbing  topic,  how- 
ever, and  but  little  attention  as  yet  is 
given  to  crop  prospects.  Although  fair 
weather  during  the  winter  time  al- 
ways brings  the  talk  of  "dry  season," 
yet  there  is  no  denying  the  fact  that 
we  should  have  good  rains  in  Decem- 
ber in  order  to  insure  a  good  crop. 

It  is  generally  conceded  that  bank- 
ing conditions  are  improving  daily,  but 
as  yet  no  beneficial  result  is  noted  in 
commercial  circles.  It  is  generally  be- 
lieved, however,  that  another  month 
or  so  will  see  the  usual  volume  of 
business  transacted  and  financial  mat- 
ters well  settled.  The  future  of  the 
Hay  market  depends  very  largely  on 
these  conditions. 

Today's  range  of  prices  we  give  as 
follows: 


If  we  work  upon  marble,  it  will  per- 
ish; if  we  work  upon  brass,  time  will 
efface  it;  if  we  rear  tempie.-,  they  will 
crumble  into  dust;  but  if  we  work 
upon  our  immortal  minds,  if  we  imbue 
them  with  principles — with  thrj  just 
fear  of  God  and  our  fellow  man — we 
engrave  on  those  tablets  something 
which  will  brighten  to  all  eternity.— 
Daniel  Webster. 


Chinese  papers  are  filled  with  the 
rumor  that  Peking  is  to  have  modern 
waterworks.  According  to  th'jse  re- 
ports the  Portuguese  minisior  is  said 
to  be  making  strenuous  efioits  to  have 
the  contract  for  installing  he  works 
awarded  to  a  Portuguese  firm. 

Keep  busy,  but  never  too  busy  id 
be  courteous.  % 


Choice  Wheat  Hay  . 
Good  Wheat  Hay  . . 
Other  grades  same 
Wheat  and  Oat 

Tame  Oat   

Wild  Oat  

Stock  Hay  

Alfalfa   

Straw,  per  bale  . . . 


.$18.00  to  19.00 
.  16.00  to  17.50 
.  11.00  to  15.00 
.  11.00  to  16.00 
.  li:00  to  16.00 
.  10.00  to  13.00 
8.00  to  9.50 
.  9.00  to  13.50 
.45  to  .85 


PRODUCE  PRICES  RAISED. 


Los  Angeles. — -As  a  result  of  the  fire 
at  the  plant  of  the  Los  Angeles  Ice 
and  Cold  Storage  Co.,  prices  on  butter, 
eggs  and  fruits  will  be  greatly  af- 
fected. According  to  most  conserva- 
tive estimates,  over  25  cars  of  butter, 
15,000  cases  of  eggs  and  several  thou- 
sand cases  of  fruit,  chief  among  which 
were  apples,  were  so  injured  by  both 
flames  and  smoke  that  they  will  be 
useless  for  marketing  purposes.  Be- 
sides the  above,  there  was  also  a  quan- 
tity of  beef  in  bulk  and  in  cans  and  a 
small  consignment  of  mutton  owned 
by  local  firms.  The  egg  market  pos- 
sibly will  be  the  greatest  sufferer  from 
the  effects  of  the  fire.  Merchants  who 
have  standing  orders  with  egg  com- 
mission men  have  been  informed  by 
the  latter  that  margins  will  be  in- 
creased due  to  the  fire. 


WARNING. 


State  Food  Commissioner  Jones  of 
Illinois  has  issued  a  warning  to  Man- 
facturers,  jobbers  and  retailers  against 
baking  powders  which  contain  less 
than  10  per  cent  of  available  carbon 
dioxide,  which  determines  the  leaven- 
ing power  of  the'  powder,  and  which 
will  not  be  permitted  to  be  sold.  Much 
of  the  powder  examined  fails  to  com- 
ply with  the  law,  some  going  as  low 
as  1  per  cent,  due  in  a  great  number 
of  cases  to  the  fact  that  the  retailers 
had  had  the  powder  on  hand  a  long 
time.  Commissioner  Jones  advises 
retailers  not  to  buy  more  than  a  three, 
or  at  most  a  six  months'  supply  in  one 
purchase,  and  not  to  fail  to  get  a  guar- 
antee from  the  manufacturer  or  job- 
ber on  every  shipment  bought. 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 


WIELAND  BROS. 


H09-311  DAVIS  STREET. 


SAN  FRANCISCO 


Importers  and  Commission 
Merchants 

SPECIALTIES — Imported   and   domestic    Swiss    Cheese.  Llmburger. 

Brick  Cheese,  Edam,  Roquefort,  etc.;  Mackerel,  Codfish,  Holl;\-  I 

Herrings,  Olive  Oil,  Spanish  and  California  Olives,  all  Ufcd*  ..■ 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese,  German   Breakfast  Cb-ese.  i 

Camenbert.  Schloss.  Kronen  aisd  Naufchat^l  iee«e 


California's 
Choicest  Product 

TIP0  chianti 

Red  or  White 

Produced  by  the 

ITALIAN=SWISS  COLONY 

ASTI,  Sonoma  County. 

San  Francisco  Offices:  Battery  and  Greenwich  Streets. 

New  York  Offices;  N,  E,  Cor.  West  11th  and  Washington  Streets, 
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Commercial  Travelers' 

Congress. 

Great  Preparations  Being  Made  for  the 
Initial  Gathering  of  the  Kind. 

COMMERCIAL   MEN   GREATLY  IN- 
TERESTED. 

Meeting  Designed  to  Help  Soeial  and 
Fraternal  Feeling  of  Various 
Organizations. 

Great  enthusiasm  is  being  manifest- 
ed over  the  Commercial  Travelers' 
Congress,  to  be  held  at.  Golden  Gate 
Hall,  Sutter  near  Steiner  Streets,  on 
December  26th  of  this  year.  1 

The  movement  is  growing  by  leaps 
and  bounds  and  is  being  taken  up  by 
the  prominent  organizations  of  Com- 
mercial Travelers,  not  only  among 
traveling  men,  but  among  commercial 
bodies  as  well.  The  day  will  be  full  of 
interest  from  9  o'clock  when  the 
speakers  have  offered  to  address  the 
meeting  than  will  be  possible  to  grant 
the  privilege. 

This,  the  first  congress  to  be  held, 
is  of  peculiar  interest  to  both  commer- 
cial bodies  and  'traveling  men  from  the 
fact  that  much  of  it  will  come  to 
closer  unifications  of  interests  for  both 
employer  and  employee  along  conserv- 
ative healthful  lines,  and  it  will  also 
cement  to  a  firm  degree  the  already 
strong  bond  of  brotherly  feeling  which 
exists  among  traveling  men  in  gen- 
eral. 

The  General  Committee  is  to  be 
highly  commended  for  their  vigorous 
work,  and  we  trust  that  the  boys  ev- 
erywhere will  show  their  appreciation 
of  the  sacrifice  that  many  of  the  Com- 
mittee are  making  in  their  business  to 
push  this  work  ahead,  by  attending 
the  Congress  and  spreading  a  good 
word  broadcast. 

The  officers  are:  Orrin  S.  Hender- 
son, President;  Otto  C.  Sievers,  Secre- 
tary; Harry  T.  Moore,  Treasurer; 
Geo.  W.  Geauque,  1st  Vice-President; 
Arthur  Glass,  2nd  Vice-President;  H. 
L.  Judell,  3rd  Vice-President;  J.  D. 
Warde,  4th  Vice-President.  Executive 
Committee:  T.  P.  A. — Geo.  W.  Geauque, 
J.  J.  Baumgartner,  Harry  T.  Moore, 
Edw.  J.  Warnecke,  R.  E.  Starr,  H.  R. 
Basford,  J.  H.  Horstmann,  J.  R.  Sala- 
zar,  E.  R.  Cohnreich;  U.  C.  T— Arthur 
Glass,  D.  E.  Wasserman,  Geo.  Bor- 
chardt,  A.  C.  Boldermann,  J.  L.  Rogers, 
W.  A.  Bernheim,  S.  T.  Breyer,  J.  A. 
Enquist,  T.  J.  Harris;  P.  C.  C.  T.  A.— 
H.  L.  Judell,  S.  Moseley  Woods,  Orrin 
S.  Henderson,  Milton  R.  Hall,  W.  W. 
Knickerbocker,  L.  C.  Miller,  R.  H.  Da- 
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vis  B.  B.  Galland,  J.  H.  Barker;  S.  F. 
C.  T.  A.— J.  D.  Warde,  E.  Cotton 
Smith,  Emmett  Dunn,  H  H.  Becker, 
Fred  Eggers,  Frank  McGeeney,  Otto 
C.  Sievers,  M.  B.  Mergen,  A.  H.  Kas- 
per. 

The  history  of  the  gathering  now 
being  arranged  is  given  us  as  follows: 

"On  Saturday,  October  12th,  a  small 
body  of  Traveling  men  from  the  Trav- 
eler s  Protective  Association,  United 
Commercial  Travelers,  Pacific  Coast 
Commercial  Travelers'  Association  and 
San  Francisco  Travelers,  met  at  the 
headquarters  of  the  Pacific  Coast 
Commercial  Travelers'  Association,  in 
this  city,  with  a  view  of  creating  a 
closer  fraternal  spirit,  between  all  the 
organized  bodies  of  commercial  Trav- 
elers. 

"They  appointed  a  general  commit- 
tee of  36  to  meet  and  form  a  perma- 
nent oragnization  and  to  evolve  plans 
to  unify  all  commercial  travelers, 
upon  definite  plans  and  matters  of 
procedure  regarding  legislation,  trans- 
portation, hotel  service,  parcels  post 
and  kindred  subjects.     This  general 


committee  met  Saturday,  October  19th, 
at  the  same  place  to  form  a  permanent 
organization  to  be  known  as  the  Com- 
mercial Travelers'  Congress,  the  first 
Congrebs  to  take  place  December  26th, 
1907,  in  this  city.  It  was  decided  that 
the  membership  of  this  Congress 
should  consist  of  all  members  of  Com- 
mercial Travelers'  Associations,  Asso- 
ciate membership  to  consist  of  asso- 
ciate members  of  the  Commercial 
Travelers'  Associations,  and  accredited 
delegates  from  all  the  commercial 
bodies,  boards  of  trade,  chambers  of 
commerce,  merchants  and  manufac- 
turers' associations  and  promotion  or- 
ganizations. 

In  speaking  of  their  desires,  hopes 
and  plans,  one  of  the  prime  movers 
said: 

"We  want  every  Commercial  trav- 
eler who  can  be  with  us  at  that  time, 
or  who  is  traveling  in  this  direction 
to  let  nothing  interfere  with  his  beng 
at  the  Congress.  We  believe  this  move- 
ment will  rapidly  become  a  national 
importance  and  will  immeasurably 
help  not  only  the  social  and  fraternal 
feeling  of  the  men  in  our  chosen  pro- 
fession, but  our  material  comforts 
while  away  from  home." 


Wichman,  Lutgen  &  Co. 

INCORPORATED 

Importers  and  Wholesale  Liquor  Dealers 

Sole  Proprietors 

GILT  EDGE 
WHISKIES 

Rye  and  Bourbon 

431-439  Clay  St.,  San  Francisco. 
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Jones  Bros.  &  Co. 


Plants  Located  At 
Watsonville,  Cal. 
Louisville,  Ky. 
Canon  City,  Col. 


icorporated 


OF  CALIFORNIA 


Manufacturers  of 


High  Grade  Ciders,  Vinegars, 
Pickles  and  Condiments 


All  of  our  Goods,  as 
shipped  from  our 
Factory  are  guaranteed 

to  comply  with  the 
National  Pure  Food  Law 


ABUSING  POSTAL  FRANK. 

(Continued  from  page  9.) 
no  knowledge  of  his  holding  any  offi- 
cial position  or  of  his  being  in  any  way 
connected  with  our  organization." 

Spsaking  in  explanation  of  the  Spo- 
kane Grocers'  Association's  motives 
for  adopting  the  resolutions,  B  N. 
Cory,  secretary  of  the  organization, 
said: 

"The  parcels  post  bill  proposed  by 
the  Postmaster  General  is  nothing 
short  of  class  legislation,  and  will  ben- 
efit only  the  eastern  catalogue  houses 
and  the  few  consumers  scattered  over  j 
the  country  who  are  ignorant  of  the 
value  of  the  patronage  of  home  indus-  I 
try  as  a  means  of  the  up-building  of 
their  specific  districts. 

"Once  that  bill  is  accepted  and  made  j 
constitutional,  the  local  and  rural  mer-  | 
chant  will  suffer,  western  capital  will  ! 
be  expended  at  the  many  eastern  cata- 
logue houses,  they  will  fatten  on  what  . 
should  rightfully  be  western  retail  1 
trade,  while  to  a  great  extent  many  j 
districts  of  the  western  country  would 
remain  undeveloped. 

"If  the  large  trade  centers  and  east- 
ern wholesale  houses  were  permitted  to 
send  several  pounds  through  the  mail 
at  the  rate  of  2  cents  a  pound,  as  is 
provided  by  the  parcels  post  bill,  it  is 
beyond  any  reasonable  doubt  that 
freight  and  express  as  a  means  of 
transportation  of  merchandise  will  be 
to  no  little  extent  abandoned.  Though 
they  might  be  compelled  to  send  arti- 
cles too  heavy  for  one  package  in  sev- 
eral packages,  it  would  then  be  cheaper 
for  them  to  take  advantage  of  that 
privilege.  The  railroads '  are  under 
bond  to  deliver  all  mail  in  a  certain 
length  of  time,  that  being  the  case,  to- 
gether with  this  parcels  bill  in  force, 
we  can  plainly  see  the  consequencs.  It 
would  mean  "tremendous  additional  ex- 
pense to  the  government  for  additional 
rural  route  carriers,  the  malls  would 
be  swamped  at  times  when  little  mer- 
chandise would  be  moving  by  freight 
and  express. 

"The  parcels  post  bill  was  never 
heard  of   until    the  government  began 


knocking  the  rebating  schemes  of  the 
different  transportation  companies,  and 
as  we  see  it,  this  bill  is  simply  a  cun-  ! 
ning  means  of  eluding  that  lav,-  and 
still  giving  the  larger  shipping  and 
catalogue  houses  the  some  easy  and 
cheap  means  of  transporting  their 
goods. 

"This  is  being  advocated,  we  believe, 
under  the  pretext  that  it  is  going  to  i 
nelp  the  people  and  the  country.  Let 
them  give  us  a  one-cent  rate  if  they 
want  us  all  to  appreciate  and  en.ioy  the 
advantages  of  some  new  bill.     A  one-  I 
cent  letter  rate  will  serve  all  alike  and 
will  show  partiality  to  no  one.    That  is 
what  we  want,  and  is  what  ever\  one 
would  like  and  the  government  would 
hardly  be  swamped  by  an  increase  in 
correspondence  as  a  consequence  " 
mrho  b?t- 


paid  to  the  creditors  pro  rata.  It  was 
expected  the  failure  could  be  averted, 
but  the  demands  of  Eastern  creditors 
precipitated  it.  The  majority  of  the 
stock  is  held  by  the  president,  A.  P. 
Prenzlauer,  and  his  brother. 


DEPARTMENT  STORE  FAILS. 


Big  Los  Angeles  Store  Goes  to  Wall 
to  Tune  of  Half  Million. 


Los  Angeles,  Not.  30. — The  Central 
Department  Store,  one  of  the  largest 
establishments  in  the  new  retail  shop- 
ping district,  went  to  the  wall  yester- 
day, with  liabilities  estimated  at  near- 
ly $500,000.  San  Francisco  wholesale 
firms  are  heavy  creditors,  and  Chicago 
and  New  York  jobbers  are  also  inter- 
ested. A  petition  of  involuntary  bank- 
ruptcy was  filed  in  the  U.  S.  District 
Court,  but  the  attorneys  for  the  Los 
Angeles  Board  of  Trade  observed  the 
strictest  secrecy  and  refused  to  give 
out  any  information.  Secretary  H.  B. 
Rissiter  of  the  Board  of  Trade  was  ap- 
pointed receiver.  He  believes  the  gross 
assets  will  cover  the  liabilities  if  the 
immense  stock  bought  in  anticipation 
of  the  holiday  trade  can  be  disposed 
of  over  the  counters.  The  store  will 
not  be  closed  and  net  receipts  will  be 


NEW  WHARVES  TO  BE  BASIN  TYPE 
Captain  Cheatham  Returns  From 
Washington  With  Encouraging 
Decision. 

Captain  B.  Frank  Cheatham,  con- 
structing quartermaster,  returned 
from  Washington  Sunday  evening.  He 
went  to  the  headquarters  of  the  War 
Department  in  response  to  a  call  from 
the  Quartermaster-General,  who  wish- 
ed a  consultation  regarding  the  plans 
for  the  construction  work  at  Fort  Ma- 
son. Plans,  varied  in  type,  were  sub- 
mitted to  the  Quartermaster-General 
some  time  ago.  Captain  Cheatham 
offering  his  suggestions,  and  the 
architects  at  Philadelphia  another  set. 

The  relative  values  of  the  different 
plans  were  thoroughly  discussed  and 
sifted  to  a  satisfactory  conclusion.  As 
to  the  wharves,  the  basin  type,  in  ac- 
cordance with  Captain  Cheatham's 
idea,  will  be  adopted  in  the  building  of 
them  at  Fort  Mason,  as  opposed  to  the 
projecting  type  which  was  at  first  fa- 
vored. Some  other  features  were 
modified  and  most  desirable  decisions 
reached.  The  work  will  now  be  pushed 
forward  as  rapidly  as  possible,  the 
architects  having  been  instructed  to 
build  on  the  newly  adopted  plans. 

The  subject  of  the  submerged  land3 
was  also  discussed  to  an  end.  with  re- 
sults that  will  enable  all  the  con- 
struction work  at  the  fort  to  go  on 
without  delay. 
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BANNER  YEAR  FOR  CROPS. 


Department   of   Agriculture  Reports 
Value  of  Farm  Products  Greatest 
in  History. 

.  .Washington,  Pee.  2. — The  report  of 
the  Secretary  of  Agriculture  issued 
last  week,  shows  that  the  total  value 
of  crops  for  1907  is  $7,412,000,000,  an 
amount  10  per  cent  greater  than  the 
total  for  1906,  17  per  cent  in  excess  of 
that  for  1903,  and  57  per  cent  greater 
than  the  total  value  for  1899.  The  re- 
port continues:  The  farmer  has  re- 
ceived much  for  which  to  he  thankful 
His  labor  and  his  knowledge  has  been 
rewarded  with-  products  the  sum  of 
whose  value  is  $7,412,000,000.  The  re- 
port shows  that  the  balance  of  trade 
has  been  well  maintained  during  the 
fiscal  year  1907.  The  exports  of  farm 
products  exceeded  the  imports  by 
$444,000,000,  a  balance  that  has  been 
exceeded  only  four  times — in  1898, 
1S99,  1901  and  1902.  "Our  foreign 
credit  is  sustained  mainly  by  our  far- 
mers," says  Secretary  Wilson  in  the 
report.  "For  18  years,  beginning 
with  1890,  the  farmers  have  not  failed 
to  secure  a  favorable  balance,  the 
lowest  being  that  of  1S95— $193,000,- 
000;  and  the  grand  aggregate  of  the 
balances  of  trade  in  farm  products  for 
.  the  18  years  is  $6,500,000,000.  At  the 
same  time  our  foreign  trade  in  non- 
agricultural  products  for  the  same 
period  has  shown  an  aggregate  ad- 
verse balance  of  $456,000,000. 

Although  the  size  of  the  corn  crop 
of  1907  is  not  as  great  as  that  of  1906, 
the  value  of  the  corn  crop  of  1907  is 
26  per  cent  above  the  average  value 
of  the  crops  of  the  preceding  five 
years.  The  dairy  products  of  the 
country  alone  were  worth  nearly 
$SOO,000.000  in  1907,  or  much  more 
than  any  crop  save  corn.  The  poultry 
and  egg  products  for  1907  should  be 
estimated  at  more  than  $600,000,000  in 
value.  In  1899  the  farm  price  of  eggs 
averaged  a  trifle  over  11c  per  dozen; 
in  1907  it  was  over  18c.  The  wheat 
crop  of  1907  was  625,676,000  bushels 
5  per  cent  less  than  the  average  quan- 
tity for  the  five  preceding  years.  But 
the  value  was  about  $500,000,000,  or 
5%  per  cent  more  than  the  average, 
although  the  crops  of  1901,  1902  and 
1905  had  each  a  slightly  higher  value 
than  that  of  this  year.  The  beet- 
sugar  industry  has  grown  very  rapidly 
during  the  past  15  years.  In  1892  the 
beet-sugar  factories  turned  out  13,460 
short  tons  of  refined  sugar;  in  1897, 
five  years  later,  45,246  tons;  in  1902, 
at  the  end  "of  another  five-year  period, 
218,405  tons;  and  in  1907  the  estimated 
product  reached  500,000  tons.  So 
profitable  has  the  growing  of  sugar 
beets  proven  that  in  many  Western 
States  sugar  beet  lands  are  rapidly  in- 
creasing in  value.  Alfalfa,  as  a  for- 
age plant,  is  yearly  gaining  a  more 
substantial  foothold  in  the  Central 
and  Southern  States,  although  its  pro- 
duction is  now  mainly  confined  to  the 
great  West.  The  total  crop  of  alfalfa 
hay  in  1907  is  estimated  to  be  worth 
$100,000,000. 


GREATER  SAN  F  KAMI  SCO. 

The  campaign  for  a  Greater  San 
Francisco  is  now  fairly  launched,  and 
the  matter  is  one  of  interest  to  the 
entire  State  of  California.  It  is  pro- 
posed to  take  in  the  territory  with  a 
radius  of  fifteen  miles  on  an  air  li;;e 
from  the  City  Hall  of  San  Franciscp. 
This  would  include  the  towns  on  the 
south  as  far  as  San  Mateo,  and  across 
the  Bay,  Fruitvale,  Alameda,  Oakland, 
Berkeley,-  Richmond,  San  Rafael  and 
interlying  territory,  in  all  covering  an 
area  of  approximately^  ISO  square 
miles,  and  figuring  the  present  esti- 
mate of  population  of  this  area,  there 
would  be  807,655  people  in  the  Greater 
San  Francisco,  as  proposed.  This  fact 
in  itself  will  be  a^great  advertisement 
to  the  State  of  California,  and  will 
place  San  Francisco  fourth  in  rank 
with  cities  of  the  country,  instead  of 
eighth  place  which  it  now  enjoys. 

The  California  Promotion  Commit- 
tee, the  pioneer  in  the  movement  for 
greater  cities  in  California,  has  been 
for  nearly  two  years  accumulating 
data  and  securing  information  regard- 
ing other  cities  of  the  world  that  have 
consolidated,  and  is  now  -in  position  to 
show  the  great  benefits  that  accrue  by 
such  action.  The  Committee  takes  the 
position  that  this  subject  is  one  of 
general  State  interest,  and  has  an- 
nounced that  it  will  assist  in  every 
way  possible  other  communities  of 
California  that  wish  to  take  action 
similar  to  the  action  that  has  already 
been  taken  in  San  Francisco  and  cities 
about  San  Francisco  Bay.  This  prob- 
ably has  special  reference  to  Los  An- 
geles and  contiguous  territory.  Los 
Angeles  has  for  some  years  been  de- 
sirous of  annexing  considerable  area 
tributary  to  the  present  city,'  and  in 
its  efforts  it  will  have  the  hearty  sup- 
por  of  The  California  Promotion  Com- 
mittee. The  entire  State  of  Califor- 
nia should  get  behind  this  movement, 
as  the  consummation  of  the  project  is 
much  to  the  interests  of  her  people. 


COLONIST  TRAVEL  HEAVi, 


Chinese  capitalists  are  starting  a 
big  cement  company,  with  a  capital 
of  about  $500,000.  The  plant  is  to  be 
near  Hankow  and  have  a  daily  output 
of  500  barrels.  German  experts  re- 
port the  prospects  good. 


The  passenger  department  of  the 
Southern  Pacific  reports  an  aicicase 
of  2318  in  the  colonist  travei.foi  'be 
autumn  months  of  this  year  over  that 
for  the  same  time  last  year.  The  im- 
migration to  California  thio  fall  has 
been  distinct  in  character.  Th-5  north- 
ern and  central  counties  have  started 
a  campaign  of  education  m  rhp  tfa&t 
which  has  been  aided  liberally  b,  the 
Southern  Pacific,  with  the  result  that 
the  bulk  of  the  colonists  began  to 
move  into  north  and  central  Califor- 
nia and  engaged  largely  in  farming 
and  viticulture.  The  gateway  which 
has  been  most  favored  this  year  is  Og- 
den  and  the  numbers  that  passed 
through  were  nearly  all  headed  for  the 
city.  Many  of  them  were  work  seek- 
ers, while  there  was  a  respectable 
percentage  of  people  who  had  a  little 
money  and  were  coming  here  with  a 
view  of  engaging  in  business.  The 
statistics  are  as  follows,  commencing 
September  1st  and  ending  November 
9th;  Ogden,  32,149;  El  Paso,  12,767; 
Los  Angeles,  652;  Portland,  2,792; 
making  a  total  of  48,3T>0,  an  increase 
of  2,318  over  last  year. 

San  Diego,  Cal. — The  Citrus  Soap 
Co.  has  been  re-incorporated,  and  the 
plant  will  be  enlarged.  M.  E.  Phinuey 
will  act  as  sales-manager. 


Dunn's  report  on  September  store 
failures,  comparing  them  with  those 
of  September,  1906,  are  of  interest: 
General  store  failures  for  September, 
1907,  65  in  number,  with  liabilities  at 
$428,967;  September,  1906,  78,  with 
liabilities  at  477,355.  This  makes  a 
good  showing.  Grocery  stores  to  the 
number  of  210  failed  in  September, 
1907,  with  liabilities  at  $594,523;  dur- 
the  same  month  of  1906,  168  failed, 
but  liabilities  amounted  to  $600,854. 
For  the  third  quarter  of  1907  there 
were  221  general  store  failures  and 
527  grocery  failures.  In  1906  there 
were  217  general  store  failures  and 
513  grocery  store  failures.  It  is  well 
to  bear  in  mind,  while  noting  these 
figures,  that  comparison  value  is  lim- 
ited because  stores  increase  in  numbei 
each  -year,  and  the  proportion  is  not 
stated. 


Junket 
Tablets 
Always 
Reliable 
In  Any 
Climate 
Always 
Salable 
At  Any 
Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 

Your 
Jobber 
Sells 
Them. 

Chr,  Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Mailiard  &  Schmiedell 
300  Front  St. 
San  Francisco. 
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Sell 


More 


Coffee 


Office:  137-39  Telegraph  Ave. 


To-day  than  you  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  your  duty  to  yourself  by  know- 
ing A  HOBART  before  you  buy  any  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 

Oakland,  Cal: 


COFFEE  LABEL  RULING. 


Geographical  Locality  of  Origin  Must 
Be  Properly  Indicated. 


Washington — The  Board  of  Food  and 
Drug  Inspection  has  determined  to  re- 
quire in  future  that  dealers  in  coffee 
shall  designate  that  coffee  by  the  name 
of  the  geographical  locality  from 
which  it  comes.  This  will  mean  th;;l 
"Java"  coffee  shall  be  so  designated 


only-  when  actually  brought  from  the 
I  island  of  Java,  while  "Mocha"  wil" 
be  bona  fide  Arabian  coffee.  Brazilian 
j  coffee,  which  is  now  called  by  m  my 
:  different  names,  often    appearing  its 
"Java  and  Moch?."  mixed,  will  ha\o 
to  be  denoranated  Brazilian  coffee,  it 
will  be  permissible  for  the  dealers  icf 
!  speak  of  "East  Indian"  coffee,  indicat- 
ing thereby  coffee  from  the  islauds 
I  near  Java,  but.  the  intention  of  the 
,  Board  is  to  have  the  coffee  nau.es 


properly  descriptive  of  the  places  or 
geographical  sections  in  a  general  way 
from  which  the  coffee  is  drawn.  Other 
practices  will  be  treated  as  cases  of 
misbranding. 


Some  merchants  treat  traveling  mea 
as  if  they  were  all  thieves.  Those 
same  merchants  get  mad  if  their  cus- 
tomers treat  them  in  that  way.  is 
retailing,  then,  more  honest  tli  1:1 
wholesaling? 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes' 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 

its  purity  strength  and  flavor. 
Maraschino  Cherries  the  finest  of  California's  selected  cherries 

preserved  in  maraschino,  unequalled  by  any  manufacturer. 
Peerless  Bar  and  Powdered  Sugar  the  best  and  cleanest  su- 


gar sugar  on  the  market. 


TRY  THEM. 


Long  Syrup  Refining  Co. 


SAN  FRANCISCO. 
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BAY  CITY  MILLS 


GROCERS  S 


TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


Bay  City  Flour 


First  and  Clay  Sts., 


Oakland 


GROCERY  NOTES. 


Laton,  Cal. — Having  disposed  of  my 
general  merchandise  business  to  Mr. 
Dr.  H.  Forney  of  Fresno,  I  desire  to 
close  up  all  my  accounts  before  en- 
gaging in  other  pursuits.  I  request  all 
to  call  and  settle  within  the  next 
thirty  days.    Samuel  Henry. 

Turlock,  Cal. — Nels  Shoreen,  who 
has  for  so  long  owned  the  well-known 
Shoreen  grocery,  has  sold  his  interests 
in  the  same  to  Messrs.  Axel  Peterson 
and  Carl  Andree,  lately  from  Kane, 
Pennsylvania. 

Arroyo  Grande,  Cal. — L.  L.  Hill  hav- 
ing sold  his  interest  in  the  grocery 
firm,  heretofore  known  as  Mayhill,  Hill 
&  Co.,  to  W.  D.  Wood,  all  parties  in- 
debted to  the  late  firm  will  please  call 
at  once  and  settle  with  C.  R.  Mayhall. 

Santa  Cruz,  Cal.— C.  D.  Hinkle,  the 
grocer,  is  having  the  fine  grained  pine 
in  his  windows  finished  in  the  latest 
manner.  By  means  of  the  painter's 
touches  the  woodwork  is  burned,  leav- 
ing the  grain  exposed  and  giving  it  a 
fine  finish. 

Oroville,  Cal. — Notice  is  hereby  giv- 
en that  I  have  transferred  my  interest 
in  the  grocery  store  of  Taylor  & 
Caughey  in  Oroville  to  H.  W.  Taylor. — 
J.  Caughey. 

Sonora,  Cal. — Sonora's  pioneer  gro- 
cery firm,  the  Mundorf  Mercantile  Co., 
are  putting  in  a  handsome  glass  front 
in  the  building  used  for  the  bazaar 
department.  A  similar  glass  front  will 
be  istalled  in  the  main  building  in  the 
spring. 

Modesto,  Cal. — An  important  busi- 
-less^change  to  be  recorded  this  week 
j1'6"*^1^  of  the  grocery  and  station- 
^^J-Us  of  N.  A.  Thompson.    F.  J. 


m**tttuxtittttttxxxxitti$it 


Hollowell  of  Newman  and  C.  J.  Eastin 
of  Merced,  son  of  C.  C.  Eastin. 

Oakland,  Cal. — The  Dean  Law  and 
Collection  Company  have  levied  at- 
tachments upon  the  establishment  of 
Hughes  &  Roberts,  who  conduct  a 
grocery  store  at  Thirty-second  and 
West  Sts.  The  creditors  have  taken 
charge  of  the  store,  alleging  that  the 
concern  is  in  arrears  about  $700. 

Santa  Rosa,  Cal. — Fred  A.  Cooper, 
whose  grocery  store  was  burned  out 
early  Wednesday  morning,  has  rented 
another  store  and  gone  back  into  busi- 
ness. He  has  taken  one  of  the  Ridg- 
way  stores,  opposite  Kopf  &  Donovan, 
on  Third  St.  With  a  quantity  of  goods 
which  he  had  at  the  depot  and  others 
which  have  been  ordered,  Mr.  Cooper 
hopes  to  handle  his  trade  without  de- 
lay. 

Stockton,  Cal. — The  firm  of  Ham- 
mond &  Yardley  has  incorporated,  the 
articles  having  been  filed  yesterday. 
I  The  stockholders  are  John  Hammond, 
I  John  Yardley,  Howard  Hammond  and 


John  O.  Yardley.  Stockton  is  the  prin- 
cipal place  of  business,  and  the  capital 
stock  amounts  to  $60,000,  all  of  which 
has  been  subscribed.  The  firm  is  to 
deal  in  a  general  merchandise  busi- 
ness. The  incorporation  is  the  result 
of  the  splendid  business  built  up  by 
this  long  established,  reliable  firm, 
and  to  better  handle  the  rapidly  in- 
creasing business. 

Reno,  Nev. — Articles  of  incorpora- 
tion were  filed  by  Washoe  Grocery  Co., 
the  principal  place  of  being  given  as 
this  city.  The  articles  state  that  the 
company  is  formed  fo  rthe  purpose 
of  doing  a  wholesale  and  retail  busi- 
ness in  grocers  and  manufactured  ar- 
ticles of  all  kinds  and  to  deal  in  real 
estate. 

Reno,  Nev. — H.  A.  Smith,  who  for 
years  was  associated  with  W.  O.  H. 
Martin  in  business  here  and  later 
conducted  Smith's  Cash  Store,  which 
was  sold  to  the  Montana  Grocery,  will 
soon  open  a  grocery  store  at  629 
North  Virginia  St. 


Newbauer  &  Co. 


Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 


Phone  Temporary  3680 


San  Francisco 


California 


tttutttuttt;ttt??»»nututKtutit?: 
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I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves 

a  We  are  advertising  them  in  many  of  the  Newspapers  and 

in  other  ways.  The  High  Oualit}'  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for,  prices, 

Sunlit  Fruit  Company 

Telephone,  BerReley  4333 


2438  4th  Street 


Berkeley,  California 
ttttitttttttttttttttittitttttttt 
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Best  Soap  in  Cold  Water   Has  No  Equal  for  Toilet 

and  Bath 


When  You   Want  Naptha  Soap 
Try 

A.  B.  NAPTHA 


When  in  Need  of  Toilet  Soap  Try 
WILD  ROSE  GLYCERINE 


Best  White  Borax  Soap 
Made 

When  You  Want  Borax  or  White 
Soap  Try 
CRYSTAL  WHITE 


Seasonable  Suggestions 


Ideas  from  Many  Sources  That  Will 
Be  of  Talue  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS 

A  good  clerk  should  be  anxious  to 
establish  a  good  reputation  with  his 
customers  as  well  as  with  his  employ- 
er. 

A  good  way  to  bring  about  hard 
times  is  to  talk  hard  times.  For  some 
fool  reason  or  other  everybody  does 
that  presidential  year! 

An  eminent  merchant  of  England 
once  said  to  a  young  man:  "Once  let 
a  firm  get  a  bad .  reputation  in  what- 
ever respect  and  its  business  is  bound 
to  suffer." 

Be  merciful  to  the  man  with  the 
subscription  paper.  He  doesn't  like 
his  job  and  he  isn't  after  money  him- 
self. He  will  remember  your  courte- 
ous treatment. 

Don't  go  to  the  bank  or  to  your 
friends  to  borrow  money  and  pay  in- 
terest to  run  your  business,  when  yoa 
have  past  due  accounts  on  your  books 
which  can  easily  be  collected. 

Bear  this  in  mind,  though;  success 
at  the  expense  of  health  will  be  fail- 
ure. The  man  who  thinks  to  work 
through  all  his  waking  hours  will 
some  day  be  unable  to  work  through 
any  of  them. 

The  pinnacle  of  mercantile  success 
is  not  reached  throuh  managing  the 
baseball  team,  playing  in  the  band  or 
becoming  the  champion  billiard  player 
in  town.  The  champion  merchant  will 
be  champion  in  naught  else. 

The  Government  is  slowly  but  surely 
running  down  the  timber  frauds.  Suits 
aggregating  millions  of.  dollars  have 
been  announced  against  the  ones  who 
for  years  past  have  been  stealing  Gov- 
ernment timber  lands  and  cutting  tim- 
ber illegally. 

Time  passes  quickly  and  here  we 


are  close  to  the  Thanksgiving  day  once 
more.  This  is  a  holiday  which  every 
American  merchant  should  utilize.  The 
history  of  the  day  is  intensely  interest- 
ing, though  old.  It  means  something 
and  its  influence  is  for  good. 

Over  50,000  tons  of  peanuts  are 
brought  to  Bordeaux  annually  from 
Africa,  and  the  value  of  the  oil  made 
from  them  is  $2,000,000.  Many  French 
families  prefer  it  for  table  use  to 
olive  oil,  and  it  is  much  cheaper,  too, 
the  price  being  65  to  82  cents  a  gallon, 
according  to  quality. 

Solomon  said:  "Give  me  neither 
poverty  nor  riches."  He  meant,  as 
well,  that  extremes  are  injurious.  It  is 
so,  even  with  competition.  No  compe- 
tition at  all  we  think  would  injure 
business  relations  and  'prove  disas- 
trous to  everybody.  Competition,  when 
it  is  too  savage,  too  relentless,  too 
fierce,  and  regardless  of  weapons  and 
means  of  warfare,  reults  in  the  crush- 
ing out  of  one  of  the  two  competitors, 
and  does  as  much  harm  as  no  compe- 
tition at  all. 

Never  forget  that  it  is  advertising 
that  put  the  catalogue  houses  where 
they  are.  A  trade  paper  recently  pub- 
lished an  advertisement  calling  atten- 
tion to  a  certain  staple  and  received 
many  compliments  on  the  wording  of 
the  ad.  What  was  printed  was  simply 
a  copy  from  an  old  mail  order  cata- 
logue and  was  used  to  show  the  fast 
asleep  merchants  that  they  are  over- 
looking all  kinds  of  good  bets  in  the 
advertising  line. 


It  is  said  of  the  California  fig  crop 
that  the  general  run  has  been  very 
good  all  through  this  season,  and  that 
the  average  is  the  best  ever  seen  in 
the  country.  They  run  into  large 
sizes  and  the  quality  of  the  fruit  in 
regard  to  flavor  and  appearance  is  re- 
markably good,  considering  the  size. 
It  is  reported  that  of  the  crop  this 
year  40  per  cent  of  the  goods  is  fancy, 
whereas  25  per  cent  would  represent 
the  proportion  for  a  good  average 
year.  Choice  run  about  45  per  cent  of 
the  whole  crop. 

The  present  available  supplies  of 
salt  mackerel  are  said  by  trade 
authorities  to  be  the  lightest  ever 
known  at  this  time  of  the-  year  owing 
to  the  virtual  failure  of  the  foreign 
catch. 

Advices  from  France  indicate  that 
there  is  very  little  hope  for  the  Amer- 
ican trade  to  get  any  more  French 
mushrooms  at  any  price.  Orders 
placed  within  a  few  days  have  been 
refused  aiu!  goods  ordered  months  ago 
are  not  yet  in  hand 


TO  GROCERS. 

To  JS'iit — A  handsome  corner  store. 

Suitable  for  a  first-class  grocery. 

Mission  and  25th  *  . 

m 

Apply  Hotel  Miramonte.    Room  . 
2908  Mission  St. 


Mothers!   Mothers!!  Mothers!!! 


The  old-time  country  store  with  its 
evening  town  club  features  is  fast  fol- 
lowing the  last  prairie  schooner  into 
the  dim  beyond.  Time  was,  and  not 
so  very  long  ago,  either,  when  the 
general  store  in  the  small  country 
town  was  the  village  lounging  place, 
especially  iu  the  evening,  but  that  time 
has  passed,  and  even  the  one  store 
and  postoffice  combined  at  the  cross- 
roads (own  has  adopted  the  more  busi- 
ness-like methods  of  closing  when  the 
day's  run  of  business  is  ended. 

•Two  hundred  acres  of  oranges  will 
be  set  out  next  spring  in  what  was 
formerly  the  Colorado  desert,  one 
hundred  feet  below  sea  level,  by  C.  O. 
Carlson,  of  Redlands.  according  to  a 
Los  Angeles  advice.  Mr.  Carlson  be- 
lieves that  the  new  section  will  pro- 
duce citrous  fruits,  as  it  does  oilier 
crops,  weeks  before  any  other  section 
in  America. 


Mrs.  Winslow's  Soothing  Syrup 

lias  been  used  tor  over  SIXTY  YEARS 
by  MIL.  ONS  of  MOTHERS  lor  tlieir 
CHILDREN  while  TJ5ETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOETENS  the  Gl'MS,  ALLAYS 
all  PALM;  CUKES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drug-gists  in  every  part  of  the 
world,  lie  sure  and  ask  for  "Mrs.  Win- 
slow's Soothing  Syrup,"  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  rwsPEPSIA 

1731  »'  .nfU&t,  S.  F„  C»» 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  FOWDKH 
Schilling's. 

Schilling's  Best,  %-ib.  cans  $  .15 

Schilling's  Best,  %-lb.  cans  25 

Sshillings  Best,  1-lb  .cans  45 

Rumford. 

Rumrora,    %-lb.    cans  15 

Rumford,  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford.  S-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

tins  70  each  6.75  per  doz 

tins  10  each  $1.10  per  doz 

tins  15  each  1.60  per  doz 

tins  25  each  2.65  per  doz 

tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

 461%  lb   

 26 


3-lh 

Yi-tb 
%-tb 

l-ib 

5-tb 

i  rt> 
Vi  n> 
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CHOCOLATE 

(Effective    August    lath,  1907.) 

Ghiradelli's  Ground  Chocolate,  1-lb  Tins  .35 

Ghiradelli's  Ground  Chocolate,  3-lb  Tins  .90 

Eagle  Chocolate,  1-lb  Pkg  .30 

Ghiradelli's  Cocoa,  y2-lb  Tins  .25 

CEREALS 

'_'al.     Flapjack    Flour    (Del  Monle 

Milliner  Co.)  2  lb.  package  15 

Cream    Flaked    Oats    (Del  Mbnte 

Milling  Co.)  15c,  two  for   25 

Kxcelsior  Flaked  Oats 

lOxcelsior  Oats  (Del  Monte  Milling 

Co.)   straight   10 

Peacock     Br%nd     Buckwheat  (Del 

Monte  Milling  Co.)  3  1-2  lb.  pkge  25 
I'eacoek    Br;j<}d    Buckwheat  (Del 

Monte  M2pMg  Co.)  3  lh.  package     ?  \ 
I'eaoock    wrand    Buckwheat    (Del  V 

Monte  Milling  Co)  1  1-2  lb.  pkge  15 
^h-redded    Wheat    Biscujts.    15c  or 

two  25 

TrisqrHt,   straigh*   .10 

Nutro,vSun  Milling  Co..   10c,   3  for  25c. 
Wheatro,  Sun  Milling  Ci.,  5-tb.  pkg.,  25c. 
Violet  Oats,  Albers  Bros.  Milling  Co.,  15e,  2 

for  25c. 

Violet  Pan  Cake  Flour,  Albers  Bros.  Milling- 
Co..  15c,  2  for  25c. 

TEA. 

Tree.    (M    J.   Brandenstein   &   Co.)....  60 
COFFER. 

iJolden  Gate   (J.   A    Folger  <■  Co.) 

1  lb.  cans   40 

M.  J.  B..  (M.  J.  Brandenstein  &  Co.) 

1  lb   4D 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs    1.00 

COTTOLENE- 

\    Small  size  pails  $  .30 

Medium   size   pails  60 

Large  size  pails   1.35 

FLOUR. 

Globe  Mills. — A-l.  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60;  Starr's  Ex- 
tra Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills. — Crown,  $1.60;  White 
Navy,  $1.45;  Triumph,  $1.40;  Bear,  $1.40. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry.  $1.60;  "Royal,  $1.50;  Eagle, 
$1.45;  First  Grade  FK*  '  '  sth,  S5c;  10-tb 
sack  45c.  *£*^Cfc^v 

American  Milling  Co. — Colonial.   $1  55. 

Bay  City  Mills   (1st  and  Clay  Sts..  Oak- 


land)— "Bay  City,"  $1.55;  "White  Foam," 
H-55. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
tb.  sacks,  J1.55;  Diamond  Family.  49-Ib. 
sacks,   $1.45;   oky  High,   49-rb.   sacks,  $1.40. 

Taoenix    Milling    Co.,    Sacram-mto. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland, 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60, 
Mapletne. 

2  oz  26 

4  oz   60 

It  «     2.00 

32  oz    4.00 

Gallons   16.00 

OLIVE  OIL. 
Purity  (Chas.P. Grogan),  Half  Pts.$  .25 

Puritv    (Chas.P.Grogan)    Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity   (Chas.   P.   Grogan)    Half  Gal.... 1.75 

Purity   (Chas  P.   Grogan)   Gallon   3.00 

SAUCES. 

Catsup,     Bishop's     (Bishop   &  Co) 
1-2   pints   15 

Catsup.   Bishop's   (Bishop&Co.)   pts  .25 

Chili  S;utce.  Bishop's  (Bishop&Co.) 
1-2  pints   •   15 

Chili  Snuce,  Bishop's  (Bishop&Co.) 

pints    25 

SOAPS 

Sanolio   10e    s   fr»t  _'_.r 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   -  .30 

1/4  -Gal.    Tins   50 

1-G;i!.  Tins   90 


ECONOMY  FRUIT  JARS. 


Pints   95 

Quarts    1.15 

%  Gal   1.50 

Extra  Economy  Caps,  doz  20 

Extra   Economy  Clamps,   doz  10 


Rutherford,  Cal. — Some  time  during 
Friday  evening  or  early  Saturday 
morning  the  general  merchandise  store 
of  Henry  Hortop  was  burglarized. 


San  Francisco,  Cal. — The  grocery 
firm  of  R.  McCoy  &  Son,  composed  of 
R.  McCoy  and  A.  A.  McCoy,  filed  a  pe- 
tition in  bankruptcy  in  the  United 
States  District  Court  yesterday,  the 
liabilities  of  the  firm  being  scheduled 
at  $4,231.56,  with  no  assets.  A.  A. 
McCoy  filed  an  additional  schedule  giv- 
ing his  personal  liabilities  at  $2,960 
and  available  assets  of  $400. 


Fresno,  Cal.— Burns-Laughlin  Gro- 
cery Company  reported  to  the  police 

yesterday  morning  that  the  company's 
store  at  3230  Tulare  street  had  been 
broken  into  by  burglars  some  time 
Sunday  night  and  that  $121  in  cash, 
which  was  in  the  till,  had  been  taken. 
 ♦  

During  the  past  few  weeks  trade 
papers  have  generally  reported  a  great 
shortage  in  the  oyster  crop.  Early 
this  week  the  commissioner  of  fisher- 
ies made  the  statement  that  these  re- 
ports are  false;  that  a  thorough  in- 
vestigation of  the  various  fisheries 
along  the  Atlantic  Coast  has  shown 
that  the  oyster  beds  are  in  splendid 
condition,  and  that  there  is  little  dan- 
ger of  an  exhaustion  of  the  oyster 
supply. 


President  Harriman  of  the  Union 
Pacific,  in  an  interview  in  New  York 
after  his  return  from  the  Pacific  Coast, 
stated  that  the  prosperity  in  the  West 
was  highly  satisfactory,  and  along  his 
lines  of  railroad  the  outlook  is  excel- 
lent. He  noted  that  there  is  plenty 
of  money  in  the  Western  banks  and 
in  the  hands  of  individuals,  but  that 
this  money  is  not  now  seeking  invest- 
ment owing  to  conditions  that  have 
come  up  that  tend  to  frighten  the 
people  into  a  belief  that  times  of  de- 
gression are  near  at  hand. 


For  Sale. 


American  Cash  Store  of  Stockton. 
Old  established.  Good  location  for 
large  business.  Lease  will  run  3 
years.  Big  Poultry  trade.  Splendid 
opportunity  for  right  man. 


FOR  SALE— ENTIRE  STOCK  OF  MERCHANDISE,  SALOON  STOCK 
AND  FIXTURES.  HORSES,  WAGONS,  AND  ALL  OTHER  PROPERTY 
HERETOFORE  USED  IN  BUSINESS  BY  J.  E.  GIVENS  AT  COSUMNES, 
SACRAMENTO  COUNTY,  CALIFORNIA.  ALSO,  LEASE  OF  THE  PREM- 
ISES, FOR  PERIOD  OF  TIME  EXPIRING  OCTOBER  31ST,  1909.  SEALED 
BIDS  WILL  BE  RECEIVED  UP  TO  THE  HOUR  OF  ELEVEN  O'CLOCK 
A.  M.,  NOVEMBER  9TH,  1907,  BY  THE  UNDERSIGNED.  EACH  BID  MUST 
BE  ACCOMPANIED  BY  CERTIFIED  CHECK  FOR  TEN  PER  CENT  OF 
TOTAL  AMOUNT  BID.  BALANCE  PAYABLE  WITHIN  FIVE  DAYS 
AFTER  BID  OPENED.  RIGHT  RESERVED  TO  REJECT  ANY  AND  ALL 
BIDS.  BIDS  TO  BE  OPENED  AT  ABOVE  MENTIONED  HOUR.  FOR 
PARTICULARS  APPLY  TO  L.  T.  HATFIELD,  203  J  ST.,  SACRAMENTO, 
CALIFORNIA.  

FOR  SALE — FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL. 

TERMS,  STRICTLY  CASH. 
LOCATION — WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN.  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS— ONI  A  FIRST-CLASS  BRANCH  DOING  \ 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27)6X64  FEET  AND  NEWLY  FITT  JP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQCIRERR-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED.  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL.  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE— AN  ALMOST  NEW  LAWSON  CASH  CARRIER  SYSTEM  OF 
STATIONS.  COMPLETE  IN  PERFECT  WORKING  ORDER.  PRICE  $75,00 
CASH,  F.  0.  B,  ADDRESS.  THE  FAIR  CO.,  SAN  JOSE. 


THE    RETAIL    GROCERS'  ADVOCATE 
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RETAILERS  TIGHTEN  CREDITS. 

(Continued  from  page  5.) 
must  ask  their  customers  to  settle  ac- 
counts more  promptly.  The  string- 
ency of  the  money  market  has  been 
felt  by  retailers  to  a  greater  extent 
than  perhaps  any  other  line  of  busi- 
ness. Commission  men  and  wholesale 
houses  in  many  instances  demand  spot 
cash  for  goods  sold  to  the  retail  trade, 
and  with  the  latter's  customers  neg- 
lecting to  settle  monthly  accounts, 
this  has  made- it  hard  for  the  retailers 
to  meet  the  demands. 

"Salaries,  cartage  and  other  ex- 
penses of  conducting  the  retail  busi- 
ness have  become  more  expensive  than 
formerly,  and  groceries,  generally 
have  been  advanced  in  price  to  the 
retailer  without  the  latter  increasing 
the  charge  to  the  consumer  in  many 
lines. 

"The  result  of  the  situation  thus 
forced  it  upon  the  retail  grocers  to 
takes  measures  to  have  moneys  due 
them  flow  in  more  rapidly,  hence  the 
action  taken  by  the  Association  Mon- 
day night." 

  -9  — 

NORTH  BEACH  TO  HAVE  FERRIES. 

Blocks  Bought  for  Depot. 


As  soon  as  the  United  States  Gov- 
ernment has  its  proposed  breakwater 
built  out  into  the  bay  to  the  west  of 
Port  Mason,  the  Southern  Pacific  Com- 
pany will  run  the  Sausalito  and  Tib- 
uron  ferries  into  slips  at  the  foot  of 
Polk  street.  And  then  the  ferry  serv- 
ice between  the  city  and  Marin  county 
will  have  its  local  terminal  at  North 
Beach.  Such  is  the  statement  made 
by  a  Southern  Pacific  official  during  a 
conference  with  the  Government  offi- 
cers over  the  plans  for  transportation 
in  connection  with  the  new  wharves 
of  the  transport  service  at  Fort  Mason. 

The  Southern  Pacific  Company  has 
been  requested  by  the  War  Depart- 
ment to  make  rail  connections  with 
the  new  transport  docks.  To  reach 
the  wharves,  which  lie  west  of  the 
fort,  it  will  be  necessary  to  tunnel 
under  the  fort  from  Van  Ness  avenue 
to  Gough  or  Octavia  street,  and  when 
the  tunnel  is  opened  there  will  be  di- 
rect communication  with  the  railroad 
freight  and  passenger  yards  by  means 
of  the  belt  railroad  round  the  city 
front. 

Railway  to  Build  Tunnel. 

The  railway  company  has  agreed  to 
cut  the  tunnel  when  the  requisite 
permit  from  the  Government  is  given. 
This  much  was  admitted  yesterday  by 
Chief  Engineer  William  Hood  of  the 
Southern  Pacific  Company.  All  he 
would  say  about  the  plans  of  the  com- 
pany for  the  ferry  depot  at  Nortb 
Beach  was: 

"We  may  do  it  under  favorable  con- 
ditions, but  I  never  heard  it  seriously 
mentioned  in  this  office.  The  Govern- 
ment wants  us  to  tunnel  under  Fort 
Mason  to  serve  its  wharves.  We  shall 
do  it  if  we  get  the  necessary  permit 
We  are  now  working  on  our  Beach- 
Street  extension,  near  Fort  Mason." 

The  railroad  company  has  bought 
large  tracts  at  the  foot  of  Polk  street. 
Four  fifty-vara  lots  on  Polk  street, 
between  Beach  and  North  Point 
streets,  stand  in  the  name  of  the 
Southern  Pacific  Company,  and  twc 
fifty-vara  lots  at  Beach  and  Polk  Sts 


Seeks  to  Acquire  Property. 

Condemnation  proceedings  have 
been  instituted  against  the  property  of 
Moses  Ellis,  comprising  nearly  a 
whole  block  bounded  by  Larkin,  Jef- 
ferson, Hyde  and  Beach  streets.  The 
company  also  had  appraisements  made 
of  the  two  blocks  bounded  by  Lewis, 
Jefferson,  Polk  and  Van  Ness  avenue, 
which  lie  out  in  the  water.  These  two 
lots  belong  to  Griffith  Kinney.  Other 
property  of  the  Sharp  estate  is  re- 
ported as  sold  to  the  company.  George 
D.  Graybill,  the  cement  contractor, 
said  after  the  meeting  of  the  Fort  Ma- 
son Improvement  Club  Friday  night 
that  William  B.  Sharp,  the  lawyer,) 
told  him  that  he  had  sold  the  Sharp 
property,  consisting  of  water  lots,  to 
the  Southern  Pacific  Company. 

All  these  properties  lie  between 
Van  Ness  avenue  and  Taylor  street, 
and  extend  out  to  the  seawall  line  at 
Lewis  street. 

Graybill  said  further  that  the  Siuth- 
ern  Pacific  Company  had  plans  drawn 
for  large  terminals  at  that  point,  in- 
cluding ferry  slips  for  the  Sausalito 
and  Tiburon  ferries.  He  added  there 
was  talk  of  having  alternate  ferries 
from  Oakland  arrive  and  depart  from 
these  slips. 

The  information  was  regarded  by 
members  of  the  club  as  so  authentic 
as  to  eliminate  any  element  of  doubt 
from  the  statements  made  by  Gray- 
bill and  another  club  member. 


The  safest  and  surest  way  to  accu- 
mulate money  is  to  reduce  one's  un- 
reasonable desires  to  an  "irreducible 
minimum." 


Santa  Hosu. — A  serious  fire,  caused 
either  by  defective  electric  wires  or  au 
incendiary,  gutted  the  large  grocery 
of  Fred  A.  Cooper  &  Co.,  on  November 
12th.  The  loss  is  estimated  at  $20,000, 
with  some  insurance.  The  breaking 
of  the  plate  glass  fronts  by  the  heat 
attracted  attention  to  the  lire. 


Monterey,  Cal.— The  W.  O.  Silliman 
Company,  who  will  occupy  stores  in 
the  new  Rowe  building  on  Alvarado 
street  when  it  is  completed,  will  open 
temporarily  in  the  building  formerly 
occupied  by  George  Ruhl,  240  Alvara- 
do street.  The  Silliman  Company  will 
carry  a  complete  line  of  groceries, 
glassware,  paints  and  light  hardware. 
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Anvone  sending  a  sketch  and  description  may 
■Illicitly  ascertain  onr  opinion  free  whether  an 
invention  is  probably  patentable.  Oommuniea- 
lionsstrictlycontldentlal.  HANDBOOK  on  Patents 
siMit  free.  Oldest  agency  for  securing  patents. 

l'atcnts  taken  through  Mumi  &  Co.  receive 
fpecUU  notice,  without  charge,  lu  the 

Scientific  American. 

A  handsomely  Illustrated  weekly.  I.nreest  cir- 
culation of  any  scientific  journal.  Terms,  $3  a 
rear;  four  months,  $L  Sold  by  all  newsdealers. 

^UNN&Co.36'6*'  New  York 

Branch  Office.  625  F  St.,  Washington,  D.  C. 
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Attracting  Trade. 


PROFITS  THE  THIJiG, 


Push  the  Profit  Paying  Goods  and  Let 
the  Other  Fellow  Sell  the  Small 
Profit  Stuff. 


A  good  profit  for  the  retail  grocer  is 
the  object  sought.  It  cannot  be  gained 
without  a  thorough  knowledge  of  the 
conditions  and  circumstances  govern- 
ing each  distributor.  The  stock  may 
be  of  a  quality  to  satisfy  consumers 
and  the  service  the  best,  and  yet  the 
capital  account  will  stand  still  or 
shrink.  If  a  liberal  net  profit  is  to 
be  gained  it  is  essential  that  the  re- 
tailer should  know  the  exact  relation 
which  the  sale  of  each  class  of  articles 
bears  to  the  total. 

Recently,  one  of  the  most  successful 
retail  grocers  in  America  claimed  that 
unless  the  sales  of  coffee  were  20  per 
cent  of  the  total,  the  business  was  de- 
fective. That  seems  an  extreme  posi- 
tion, but  there  is  no  question  about 
the  average  profit  being  greater  as  the 
proportion  of  the  staple  articles  sold 
is  kept  at  a  minimum.  When  the  sales 
of  sugar,  flour,  butter  and  other  goods 
sold  close  roll  up  to  one-half  or  more 
of  the  total  business  it  will  be  next  to 
impossible  to  make  money,  unless  a 
good  net  profit  is  secured  on  the 
staples. 

The  thing  to  do  is  to  push  the  profit- 
paying  goods  and  let  the  other  fellow 
distribute  articles  sold  at  or  below 
cost.  Every  effort  should  be  made  to 
bring  up  the  demand  for  tea,  coffee, 
spices,  dried  fruits,  crackers,  wooden 
ware,  flavoring  extracts  and  such 
package  goods  as  are  quick  sellers  ana 
afford  a  living  profit.  Put  the  effort 
right  there.    Staples  sell  themselves. 

It  pays  to  add  new  departments  as 
fast  as  possible.  There  are  a  hundred 
and  one  suggestions  that  make  money 
for  the  grocer  if  he  will  only  heed 
them. 

New  goods  are  coming  on  the  mar- 
ket every  day,  many  of  great  merit. 
Be  the  first  to  introduce  them,  but  do 
not  go  at  it  in  an  indifferent  way, 
push  the  best  article,  seeing  that  its 
merits  are  made  plain  to  every  pa- 
tron. Advertise  it  by  handbills,  home- 
made signs,  personal  effort,  even  it 
you  have  to  offer  a  premium  to  the 
boys  for  making  sales. 

It  pays  to  study  details;  to  know 
exactly  the  relation  which  the  units 
in  the  stock  bear  to  the  aggregate.  It 
takes  time  and  requires  patience  and 
persistency,  but  there  is  big  money  in 
the  policy-    Try  it! 


THE  PERFECTION 


Is  there  such  a  thing  as  too  mucii 
prosperity?  That  depends  upon  the 
exact  meaning  of  "prosperity,"  of 
course.  We  would  say  that  in  mater- 
ial prosperity  there  exist  grave  dan- 
gers, which  may  or  may  not  be  avoid- 
ed. The  man  who  rides  on  the  top 
wave  is  apt  to  grow  arrogant,  care- 
less, reckless  and  foolish.  He  is  apt 
to  cease  working  with  his  old-time 
diligence  and  energy. 


Nothing  is  so  annoying  to  an  em- 
ployer as  to  have  a  clerk  show  up 
late  every  now  and  then,  but  to  see  a 
man  make  a  practice  of  it  is  .unbear- 
able. 


CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  any  boy  can  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake. 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  cheese.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  us. 


The  American  Computing  Co. 


Indianapolis,  Ind. 


Cracker  Jack 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 


Dodge,  Sweeney  &  Co* 


Agents^ 


San  Francisco 


California 
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IN  HOPELESS  TANGLE. 


Smith's   Cash  Store  Affairs   in  Had 
Shape. — Creditors  Trying  to  Save 
What  They  Can. 


Smith's  Cash  Store  is  in  a  hopeless 
tangle,  and  Harper  Smith,  the  presi- 
dent of  the  corporation,  is  a  patient  in 
the  St.  Helena  Sanitarium.  About 
eighty  merchants,  manufacturers  and 
bankers  crowded  the  assembly  room  of 
the  San  Francisco  Board  of  Trade  one 
day  last  week,  attending  a  meeting  of 
creditors  of  Smith's  Cash  Store,  eager 
to  learn  what  percentage  of  their 
claim  they  would  receive.  Louis  Sar- 
oni,  one  of  the  creditors,  who  has 
taken  a  friendly  interest  in  Smith  was 
chosen  chairman.  He  stated  that  he 
had  investigated  the  affairs  of  the 
firm,  but  had  found  the  books  and 
accounts  in  a  hopeless  tangle.  He 
had  compiled  a  partial  list  of  creditors 
from  the  bills  he  found  on  file,  and 
recommended  that  experts  be  em- 
ployed to  compile  a  statement  of  lia- 
bilities and  assets. 

A  committee  of  creditors  was  em- 
ployed to  take  charge  of  the  concern 
for  the  benefit  of  all  claimants.  The 
committee  consists  of  Louis  Saroni, 
chairman,  and  representatives  of  the 
following  firms:  Hooper  &  Jennings, 
French-American  Bank,  M.  J.  Branden- 
stein  &  Co.,  Pacific  Steel  and  Hard- 
ware Company  and  Haas  Brothers. 
The  company  decided  that  Hooper  & 
Jennings,  whose  claim  of  $11,088.67  is 
the  largest  of  the  long  list  of  credi- 
tors, take  an  inventory  of  the  concern 
and  then  turn  the  affairs  over  to  the 
committee. 

It  was  stated  that  the  reason  mer- 
chants credited  Smith,  though  they 
knew  he  was  squandering  money  with- 
out limit,  was  because  his  sales 
amounted  to  about  $45,000  a  month, 
and  he  was  one  of  the  most  extensive 
buyers  cn  the  Pacific  Coast.  The  vol- 
ume of  his  business  conducted"  at  a 
moderate  profit,  would  have  made  him 
rich  within  a  few  years  had  he  taken 
care  of  it. 

The  store  will  be  kept  open,  as 
Smith  has  many  country  orders  on  his 
books,  which  will  be  filled  by  the 
creditors'  committee,  of  which  C.  S. 
Cushman  is  chairman. 

Smith  was  not  at  the  meeting,  al- 


though he  was  requested  to  attend. 
It  is  believed  by  some  of  the  creditors 
that  his  domestic  troubles  had  much 
to  do  with  the  failure  and  Smith's 
present  ill  health.  It  is  declared  that 
Smith  has  overdrawn  his  account  and 
that  he  has  been  receiving  a  salary  of 
$500  a  month. 

"Poor  management  is  the  only  cause 
for  the  trouble  into  which  the  corpor- 
ation has  fallen,"  said  a  creditor  yes- 
terday. "But  we  'are  not  suprised. 
The  same  thing  happened  before." 

SAFE  CRACKED,  $300  TAKEN. 


Bold  Burglars   Help   Themselves  to 
Cash  From  J.  B.  Osboru's  Store 
at  At  water. 


Atwater,  Cal. — A  daring  robbery  oc- 
curred Saturday  night,  when  burglars 
entered  the  store  of  J.  B.  Osborn,  blew 
open  his  safe  and  took  therefrom 
about  three  hundred  dollars,  one  hun- 
dred dollars  of  which  belonged  to  the 
postoffice  department  (the  office  being 
in  the  Osborn  store)  and  the  remain- 
der belonging  to  Mr.  Osborn  individ- 
ually. 

The  robbery  was  undoubtedly  com- 
mitted by  experts.  They  entered  the 
building  through  the  front  door  and 
went  directly  to  the  safe,  as  nothing 
in  the  store,  outside  the  safe,  was  dis- 
turbed. The  knob  on  the  safe  door 
was  knocked  off  with  a  heavy  ham- 
mer, aq4  into  the  hole  thus  left  the 
robbers  placed  the  explosive.  The  ex- 
plosion not  only  opened  the  door,  but 
battered  it  considerably. 

The  money  taken,  $300,  was  all  in 
silver  except  two  five-dollar  bills.  A 
little  steel  drawer  inside  the  safe  was 
also  taken,  but  it  contained  only  notes 
and  papers  of  no  value  to  the  robbers. 
A  new  package  of  postage  stamps, 
$500  worth,  was  left  untouched. 

The  robbery  was  not  discovered  un- 
til the  store  was  opened  on  Sunday 
morning.  The  sheriff's  office  was  then 
immediately  notified,  but  thus  far  the 
officers  have  not  been  able  to  find  a 
clue  to  follow. 


The  visible  supply  of  whiat  in  the 
United  States  and  Canada  August  3 
was  48,318,000  bushels,  against  4  6.- 
829,000  last  week  and  29,684,000  las' 
year. 


POLISH. 

Qts  J3.00  per  doi 

■  pts   2.00  per  doi 

y,   Pts  90  per  dos 

i\/|Pi'P)|    1   n>  .  .|3  00  per  doz 

■  »  ■        Vfc«  ■    Mi   n>   1.75  per  do» 

3  oz  60  per  doz 

Pa  •       •     Barkeeper's  Friend  Pow- 
nl  ICh      der.    gross  J18.00 
W  I  I  W  I  I  c    g    METALLIC  POLISH 
PASTE 

is  put  up  by  a  Practical  Chemist;  also  In 
Mquid  Form.  Free  from  Acid  or  Grit. 
Twenty  years  In  the  Markets  of  the  World 
For  sale  by  all  dealers.  Also  the  Savoy 
Alkali  Floor  Powder,  contalnlne  no  grease 
J.  T.  WILSON. 
Pacific  Coast  Agt..  2871  16th  St.   S.  F 


ZeEEerbach  Paper  Company 


PAPER,  PAPER  BAGS, 
TWINE  and  CORDAGE. 


Battery  and  Jackson  Sts, 

San  Francisco. 
Oakland  and  Los  Angeles. 


SELL 


CARNATION 

MILK 

And  be 

"The Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal 


Cable  Address 
'CLUFFECK." 


Telephone 
Temporary  2860 


William  Cluff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Ex  orter?  of 
Cigars  and  Tobacco. 


Spear  and  Mission  Sts. 

San  Francisco,  Cal. 
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AS  BROS.  \ 

Wholesale 
Grocers— 

Importers  and  Commission  Merchant; 

100  CALIFORNIA  STREET 

(Corner  Davis) 

San  Francisco  California 
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P.  E.  Lenfesty,  49  Hartford  St. 
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McCaskey  Account  Register.  W.  A.  Hawley. 
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Pacific    Manifolding    Book    Co.,  Emeryville. 
Cal.,  or  125  Hansford  Block,  S.  P. 
AMMONIA. 
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MEAT  ..LICjt.  G  MACHINES. 
"Enterprise,"   43S  Market  St. 

OIL  TANKS,  ETC. 
Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear.  "National,"  137  Telegraph  Ave., 
Oakland. 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Puller    &    Co.,    Mission    and  Beale. 

Phone,   Temporary  940. 
VVhittier.  Coburn  &  Co..  Sansome  St. 

PAPLR. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PICKLilS,  ETC. 

Pacific  Vinegar  &  Pickle  Works,   161  Sacra- 
mento St. 

Reed  Pick.e  Works,  1507  Folsom. 

POLISHES. 

X-Ray   Stove   Polish,    R.   A.    Holcombe  Co., 
Agts.,  50  Clay  St. 

U.  S.  Metal  Polish,  J.  T.  Wilson.  Agt.,  2S71 
16th  St. 

~*vOVa  .JNS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  &  Go.,  5th  and  Townsend  Sts. 

PRUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co..  433  Larkin  St. 

SOAPS. 

"Sapolio,"  J.  P.  t_...espie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts  , 

41  Clay  St.  > 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co.,  5th  &  Townsend  Sts. 
Pcet  Bros.  Mfg.  Co.,  628  Third  St. 

SODA  WATER. 

D.  Steimke  &  Co.,  Union  and  Octavia  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk,  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co., 
2i5'.'  California  St. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  8th  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts., 
Oakland. 

Wichman,  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone,  Special  274. 
Reed  Pickle  Works,  1507  Folsom  St. 
-Jones  Bros.,   Watsonvllle,  Cal. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
Lennon,    John    A.,    918    Eddy    St.  Phone, 

Emergency  10. 
J.  H.  Newbauer  &  Co.,  430-432  6th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings,  Bryant  near  Third  St. 


THE   RETAIL   GROCERS'  ADVOCATE 


27 


HANDLE 

SPERRY  FLOUR 

and  make  a  Good 
PROFIT! 

The  most  popular  brand  on  the  Market. 


VOU  ARE  ALWAYS  SURE  of  a  sale 
*    and  a  profit  if  you  stock  SAPOLIO. 
You  can  increase  your  trade  and  the 
comfort  of  your  customers  by  stocking 

HAND  SAPOLIO 

at  once.    It  will  sell  and  satisfy. 

HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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WIN  AND  HOLD  YOUR  TRADE 

WITH 

BORDEN'S 


ja 
aH 


aa 

♦♦♦♦ 

5  a 

**** 

aH 
ra 

N 

::a 

si 

♦♦♦♦ 

aa 

1 
aa 


:a 
ta 


ga 
5a 

*H 
»H 
ag 

II  Est.  1857. 
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EAGLE  BRAND 

CONDENSED  MILK 


PIONEER.  BRAND 

EVAPORATED  MILK 


(SWEETENED) 


50  YEARS 
of 

MERIT  AND  INTEGRITY 
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Borden's  Condense-1  Milk  Co, 
"LEABERS  OF  QUALITY" 


Folger's  Golden  Gate 
Baking  Powder 


(aOV-DEN  GATS 

Sold  On  Mer\t 

J602.  NET  . 


J-A.Folger&C9 

'  ten ' 


05 


talNGPOWDl 


Is  composed  of  the  following 
ingredients  and  none  other  : 

Pure  Cream  Tartar  and 
Pure  Bi-carbonate  Soda 

It  is  absolutely  reliable  and  dependable  in  every  respect. 
Ask  our  salesman,  or  write  us,  for  quantity  discounts 

J.  A.  FOLGER  (SL  GO.,  San  Francisco. 

Specialists  in  High  Grade  Goods. 


E.  D.  Eddy,  Editor.        SAN  FRANCISCO,  CALIFORNIA,  DECEMBER  13,  1907.  VOL.   12,  NO.  49 


9 


Port  Costa  Flour 


(28  per  cent  Gluten) 

Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 

Encore  Pancake  Flour 


Port  Costa  Milling  Company 

210  Battery  Street         San  Francisco 


Thirty  Years  Were  Spent  in 

Perfecting  the  Telephone 

let  you  can  pick  it  up  and  use  it  in  an  instant 

It  took  twelve  years  to  perfect  the  MeCASKEY  SYSTEM,  but  you  can 
install  and  adapt  it  to  your  business  in  less  time  than  it  takes  to  open  a  new 
ledger. 

The  MeCASKEY  lias  been  proven  bj  every  test  thai  reason  demands. 
THE  THEORY  IS  RIGHT. 

THE  TOTAL  FORWARDING  SYSTEM  is  the  modern,  permanent  idea,  as  it  docs  ;\w.i\  entirely  with  eopying. 
It  lias  stood  the  test  of  time,  and  four  years  in  these  hustling -days  means  considerable. 
It  has  been  measured  by  the  laws  thai  rule  the  business  world. 

TVe  are  receiving  daily,  hundreds  of  letters  of  congratulation  and  gratitude  from  users. 

Imitations  are  now  in  the  field,  but  the  MeCASKEY  has  special  valuable  features  that  are  fnllj  protected  bj 
patents,  so  beware  of  infringers, 

YVe  do  not  ask  purchasers  to  sign  notes  for  security,  as  we  might  be  inclined  to  do  if  we  Were  selling  an 
inferior  product, 

IMPORTANT — YVe  have  uo  connection,  whatever,  with  any  other  Account  Register  Company,  statements 
cf  the  salesmen  to  the  contrary  notwithstanding,  but  have  suits  pending  against  several  manufacturers  for  in- 
fringing our  patents. 

Investigate.  Our  61-page  Catalog  is  FREE. 


WE   CAN   SHOW  YOU 

How  Our  Register  Quickly  Fays  for  Itself,  and  Continually  Earns  You  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-88  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGENCIES:    I.os  Angeles,  Cal.;  Sacramento,  Cal.;  Spokane,  Wash.;  Portland,  Ore.;  Seattle.  Wash.;  San  Jo»e.  Cal. 

THE  MeCASKEY  REGISTER  CO.,  84  Rush  St,  AHiance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Fads,  also  Single  Carbon  and  Folding  Pads. 


The  Advocate  Endorses  the  McCaskey  Account  Register. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it 

*  4 


We  Sell 


qrp/  Rice! 

From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnock  Bldg.  S.  F. 


SELL 

CARNATION 

MILK 

And  be 

"The  Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your  accounts   POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 
ALL  DONE  WITH  BUT  "ONE  WRITING"  OF  THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 


Pacific  Manifolding  Book  Company 


Main  Office  and  Factory: 

7th  and  Powell  Streets 

Emeryville,  Cal. 


San  Francisco  Office: 

125  Hansford  Building 

Phone  Temporary  4097 


252  FREMONT  STREET 


San  Francisco,  California 


|  Scheer,  Morehouse  &  Grand!  | 
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Wholesale  Dealers  In 


Dairy  Produce 

and  Provisions 

BUTTER,  EGGS.  CHEESE,  CANNED  GOODS, 
SALT.  SALT  FISH.  ETC. 


:: 
:: 


Phones,  Temporary  3368,  3369. 
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8 
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33-3.->.37-3!>  (  LAY  STREET. 
22.24-2fi-2N  COMMERCIAL  ST. 


Sau  Eraucisco, 


I  ftlifonia.  8 
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Violet  Oats 


Violet  Pancake  Flour 


RETAILERS  PRICE  PROTECTED. 


Albcrs  Bros.  Milling  Co. 

416  Merchants  Exchange  Building 


Is  your  equipment  good  ?     Then  make  it  better 
Dont't  rest  till  you  have  the  BEST— 


tt 


ENTERPRISE" 


♦ 
I 


X  The  experience  of  all  users  proves 
❖  that  the  "Enterprise"  Rotary  Smoked 
O  Beef  Shaver  greatly  increases  the 
sales  of  smoked  beef. 
Slices  uniform  in  thickness,  from 
tissue    thinness    to    %    of    an  i  nch. 

AUTOMATIC  ADJUSTABLE  FEED 
SELF-SHAKPENING  DEVICE 


Write  us  for  catalogue  describing 
and  pricing  Hand,  Steam  and  Electric 
Power  Meat  Choppers  and  Rapid 
Grinding  Mills,  Enterprise  F  >od  Chop- 
pers, Improved  Self-Priming  and 
Measuring  Pump,  and  other  specialties 
demanded  by  enterprising  grocers. 


SHARPENING  DEVICE 


The  Enterprise  Wfg. 
Philadelphia,  0. 


Co.  of  Pa. 
S.  A. 


San  Francisco,  Office, 

IK*  Market  Strut 


No.  125  (with  2  Blades  -  $22.50 
No,  129,  (With  1  Blade)      -  $22,5Q 


♦ 
♦ 

♦ 

t 


♦ 
♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

♦ 
♦ 

♦ 

♦ 
♦ 

♦ 
♦ 
♦ 
♦ 
♦ 
♦ 

I 

I 


Earl  D.  Eddy,  Editor.  SAN  FRANCISCO,  CAL,.,  DICC EMBER  13,  1907,      Vol.  12.    No.  W. 


A  Technical  Decision. 


Receutlj'  Settled  Grogan-Chaffee  Liti- 
gation Has  No  Bearing  On  Main 
Question  of  Fixed  Prices. 


Parcels  Post  Put  Off. 


TRADE  PIRATES  SCORED. 


(Written  expressly  for  the  Advocate  by 
Frank  B.  Connolly,  Secretary  of 
the  State  Grocers'  Association 
and  Director  of  the  National 
Association  of  Retail  Gro- 
cers.) 


The  decision  of  the  Court  of  Appeals 
of  Southern  California,  in  the  suit  of 
Grogan  (manufacturer  of  Purity  Olive 
Oil),  against  Chaffee  (the  grocer  who 
cut  the  price  fixed  by  Grogan),  was 
given  to  Chaffee  upon  a  technicality. 

The  court  held  that:  "The  complaint 
fails  to  allege  any  facts  upon  which  a 
violation  thereof  is  established.  Under 
the  contract  as  set  out  in  the  complaint 
the  right  to  sell  at  wholesale  was  giv- 
en the  purchaser,  the  retail  price  Only 
being  fixed.  The  sales  complained  of 
by  plaintiff  for  aught  appearing  in 
the  complaint  MAY  HAVE  BEEN  AT 
WHOLESALE.  If  so,  there  is  no  limi- 
tation as  to  price,  the  only  condition 
with  reference  to  such  sales  being  that 
the  seller  should  incorporate  into  the 
contract  of  rate  an  agreement  that  the 
retail  selling  price  shall  be  maintain- 
ed. Under  the  recognized  rule  that  a 
pleading  shall  be  construed  most 
strongly  against  the  pleader,  the  de- 
fendant is  entitled  to  this  construction 
and  under  which  no  cause  of  action 
is  stated." 

This  decision  does  not  in  any  way 
affect  the  right  of  the  manufacturer  to 
establish  and  maintain  a  retiiil  selling 
price. 

The  Banzai  Silk  decision  in  Ohio,  the 
acknowledgement  of  the  court  in  Loder 
vs.  Jayne  in  Philadelphia  and  the 
fact  that  every  suit  instituted  by  A. 
Schilling  &  Co.  against  grocers  who 


cut  their  fixed  price,  has  been  settled 
on  the  advice  of  the  defendants'  coun- 
sel, shows  that  fixed  prices  can  be 
legally  maintained. 

Why  should  any  manufacturer  of  a 
well-known  staple,  after  spending 
many  thousands  of  dollars  in  intro- 
ducing and  putting  it  upon  the  market, 
have  to  stand  idly  by  and  observe 
some  "trade  pirate"  kill  it  completely 
(so  far  as  the  legitimate  grocer  is  con- 
cerned) by  selling  it  at  cost?  No  mat- 
ter how  popular  it  is  the  grocer  will 
find  a  substitute  that  pays  him  a  better 
profit. 

We  had  one  of  these  "trade  pirates" 
in  San  Francisco  until  a  few  days  ago. 
The  only  mail  order  house  in  San 
Francisco,  Smith's  Cash  Store,  just 
failed  for  nearly  a  hundred  thousand 
dollars,  this  being  the  second  failure 
of  this  concern  in  eight  years. 

When  the  flour  millers  decided  to 
protect  theh  retail  grocers  of  Califor- 
nia by  insisting  on  a  fair  margin  of 
profit  on  flour,  Smith's  Cash  Store  was 
the  most  obstinate  concern  to  line  up, 
but  the  millers  were  firm  and  finally 
triumphed.  The  legitimate  merchants 
of  California  are  not  sorry  to  see 
Smith's  Cash  Store  fail,  this  time  for- 
ever, we  believe. 

The  right  of  any  manufacturer  to 
refuse  to  sell  his  goods  to  a  cutter 
was  clearly  shewn  in  a  recent  decision 
in  the  New  York  Court  of  Appeals, 
where  a  jobber  of  Brooklyn  sued  the 
American  Tobacco  Co.  for  $100,000 
damages  for  refusing  to  sell  him  their 
goods.  The  court  said:  "The  Ameri- 
can Tobacco  Co.,  like  any  corporation 
or  person,  may  lawfully  refuse  to  sell 
its  goods  to  the  plaintiffs  or  to  any 
one  for  any  reason  or  for  no  reason. 
IF,  however,  it  should  COMBINE  with 
other  corporations  or  persons  to  do  so, 
that  would  be  a  combination  in  re- 
straint of  trade  and  unlawful." 
(Continued  on  page  6.) 


Retailers'  Agitation  Results  In  Prob- 
able  Postponement  of  Action 
This  Session. 


SPEAKER  CANNON  OPPOSED. 


As  a  direct  result  of  the  work  done 
by  the  retailers'  organizations  of  this 
country  it  now  appears  that  all  Par- 
cels Post  legislation  will  be  passed 
over  until  the  next  session  of  Con- 
gress. 

This  does  not  mean  that  retailers 
can  sit  down  and  say,  "The  fight  is 
won."    It  isn't — not  for  a  minute. 

The  interests  who  were  to  benefit 
by  the  proposed  legislation  will  work 
harder  than  ever.  There's  millions  in 
it  for  them. 

Wouldn't  you  work  like  a  Trogan  it 
you  saw  millions  in  sight? 

Speaker  Cannon  Wise. 

After  having  been  in  a  condition  of 
lethargy  lately,  the  associations 
throughout  the  country  "got  busy" 
when  the  trade  press  told  them  of  the 
danger  which  was  confronting  them, 
and  they  woke  up  to  such  an  extent 
that  Congressmen  of  all  districts  have 
heard  from  their  constituents  to  an 
extent  which  made  them  sit  up  and 
take  notice. 

With  the  lawmakers  to  meet  in 
Washington  within  the  next  few  days 
there  was  no  time  to  be  wasted,  and 
the  retailers  made  their  protests  so 
strong  that  telegraph  reports  from  the 
National  capital  say  that  Speaker  Can- 
non has  conferred  with  Postmaster- 
General  Meyer  and  has  told  him  that 
there  is  no  possibility  of  getting 
through  the  legislation  Mr.  Meyer 
wants  at  the  coming  session. 

Nevertheless,  we  want  every  Asso- 
ciation which  has  not  yet  acted  to  "get 
busy."  "Don't  go  to  sleep  at  the 
switch."  A  resolution  something  on 
the  order  of  the  one  given  below  tfOHld 
do,  but  make  it  stronger  if  you  can. 

Individuals  should    do  their  part. 


TO  OUR  SUBSCRIBERS. 

iia*  SIT!  °f  I)l?oe,n,,or  skj1"  and  thirteenth  will  be  printed  without  our  usual  sixtcen-paec  price  list  This 
list  is  omitted  pending  a  complete  revision  and  will  he  resumed  in  our  Issue  of  December  I'Oth. 

THE  EDITORS. 


The  retail  grocers*  advocate 


Write  your  Congressmen  and  your  Sen- 
ators stating  your  views.  We  give  a 
few  pointers  below,  which,  with  your 
own  ideas  on  the  subject,  should  en- 
able you  to  state  your  case. 

Resolutions  of  Protest. 
WHEREAS,  The  Parcels  Post  may 
again  be  presented  sit  Ihc  present  ses- 
sion of  Congress,  supported  this  time 
by  the  head  of  the  Postoffice  Depart- 
ment; and 

WHEREAS,  We  believe  the  measure 
is  premature  and  uncalled  for  except 
by  selfish  interests;  therefore,  be  it 
RESOLVED,  By  the 


that  we  express  our  un- 
alterable opposition  to  and  disapproval 
of  the  Parcels  Post  bill,  as  advocated 
by  the  Postoffice  Department,  and  in 
fact  to  any  and  all  Parcels  Post  bills 
of  any  kind  or  character. 

Reasons  for  Opposition. 

In  support  of  these  resolutions  we 
cite  the  following  reasons  for  strenu- 
ous opposition: 

The  great  army  of  retail  merchants 
of  the  country,  whose  prosperity  is  the 
prosperity  of  all  the  people,  have  no 
special  interest  in  the  welfare  of  the 
express  companies,  but  they  believe, 
with  the  utmost  sincerity  that  an  ex- 
press business  is  not  the  proper  func- 
tion of  the  postal  system  which  is  not 
organized  for  that  character  of  trans- 
portation. 

Such  a  government,  enterprise  would 
involve  the  organization  of  an  entire 
new  division  of  the  postal  service,  the 
providing  of  large  and  extensive  ware- 
houses in  all  cities  of  the  country,  the 
ownership  of  vast  dray  and  wagon 
systems,  and,  most  important  of  all,  an 
entirely  new  system  of  transmission, 
unless  Parcels  Post  matter  is  carried 
with  first-class  letter  mail  on  fast 
trains  at  enormous  cost. 

The  Government's  loss  on  a  domes- 
tic parcels  post  would  come  out  of  the 
pockets  of  the  taxpayers  at  large,  and 
thus  the  many  would  be  burdened  for 
the  enrichment  of  the  few,  for  the  real 
beneficiaries  of  such  a  system  would 
be  a  handful  of  mail  order  establish- 
ments, which  are  now  said  to  handle 
a  business  of  more  than  one  hundred 
and  fifty  million  dollars  a  year  in  one 
city  alone.  It  is  estimated  that  two  of 
these  mail  order  houses  would  save 
fifty  thousand  dollars  per  annum  in 
the  distribution  of  their  catalogs  alone, 
should  any  one  of  the  pending  Parcels 
Post  become  a  law. 

With  a  postal  deficit  which  promises 
to  reach  fifteen  million  dollars  during 
the  present  fiscal  year,  this  would 
hardly  seem  a  time  for  advocating  a 
Parcels  Post.  Because  of  its  great  cen- 
tralizing influence  the  domestic  Par- 
cels Post,  is  opposed  by  the  people  of 
the  country,  and  especially  by  the  re- 
tail merchants  of  all  sections.  It  would 
build  up  the  business  of  the  gigantic 
mail  order  houses  at  the  expense  of 
the  small  merchant,  and  array  the 
Government  against  the  man  of  mod- 
erate means,  discourage  him  from 
going  into  business  for  himself. 

It.  means  that  the  retailer  and  his 
clerks  must  look  for  some  other  way 
to  earn  a  living,  and  the  jobber  and  his 
traveling  men  must  go  out  of  business. 
It  has  been  universally  conceded  that 
there  is  no  country  so  sure  of  peace 
and  plenty  as  one  that  is  filled  with 
small  towns  and  cities.    If  the  question 


of  a  large  postal  deficit  is  not  to  be 
considered,  let  Congress  give  the  peo- 
ple an  advantage  to  be  enjoyed  by  all 
— namely,  a  penny  postage. 

The  Postmaster-General,  Geo.  von 
L.  Meyer,  is  using  his  "frank"  to  circu- 
late and  disseminate  his  views,  which 
are,  to  say  the  least,  rather  unusual, 
and,  had  he  had  the  fine  sense  of  honor 
that  a  man  in  his  position  is  presumed 
to  have,  he  might  have  furnished  the 
"thunder"  for  the  beneficiaries,  and 
permitted  them  to  pay  the  postage. 

 «  

A  TECHNICAL  DECISION. 


(Continued  from  page  5.) 

The  "Trade  Register"  of  Seattle 
seems  to  think  this  will  eliminate  the 
jobber  and  eventually  the  retailer.  This 
cannot  be,  as  retailers  cannot  carry 
the  stocks  the  jobbers  do  and  the  man- 
ufacturer cannot  succeed  as  a  distrib- 
utor of  his  own  goods.  It  will  cost 
him  too  much  to  do  so. 

The  jobbers  of  San  Francisco  do  not 
seem  to  want  to  co-operate  with  the 
Retail  Grocers'  Associations.  We  have 
sent  them  more  than  one  request,  only 
to  receive  a  short,  evasive  reply  in  re- 
turn. 

That  is  why  many  workers  have 
joined  buying  exchanges  lately,  not 
wanting  to  give  their  business  to  the 
jobbers,  who  seem  to  have  no  interest 
in  their  welfare.  When  the  jobbers 
show  themselves  loyal  to  their  custo- 
mers, the  retailers,  co-operate  with 
them  in  every  way  to  secure  a  fair 
profit  for  both. 

Then  the  only  natural  channel  is 
from  manufacturer  to  jobber,  to  retail- 
er in  their  regular  order.  Such  is  the 
policy  of  our  National  Retail  Grocers' 
Association. 

In  conclusion  I  want  to  call  atten- 
tion to  the  upward  tendency  of  prices 
and  the  effort  of  some  grocers  to  still 
retail  at  the  same  price.  The  only 
solution  is  to  have  the  manufacturer 
set  the  retail  selling  price  and  not  al- 
low the  cutters  to  set  the  price  at 
which  his  staple  goods  should  be  sold. 


A  GREAT  LOSS. 


San    Antonio    Grocers'  Association 
Loses  Valued  Secretary  by  Death. 


In  the  death  of  Mr.  F.  W.  McAllister, 
secretary  of  the  San  Antonio  (Texas) 
Retail  Grocers'  Association,  that  or- 
ganization lost  a  pillar  of  strength 
and  a  very  efficient  officer. 

Mr.  McAllister  acted  as  secretary  of 
the  Association  referred  to.  for  a  great 
many  years  and  during  that  period 
brought  the  Association  up  to  its  pres- 
ent state  of  high  efficiency  and  value 
to  the  retailers  of  San  Antonio. 

He  was  a  delegate  from  Texas  to 
the  National  Convention  of  Retail 
Grocers  held  in  this  city  in  1904. 
Many  of  the  members  of  the  local  and 
state  Associations  met  him  at  that 
time  and  became  his  warm  friends  and 
admirers  as  a  result. 

Mr.  McAllister  was  a  constant 
reader  of  the  "Advocate"  and  many 
letters  from  him  testify  to  his  approval 
of  the  "protected  price"  plan  cham- 
pioned by  this  paper  and  its  owner — 
the  State  Grocers'  Association. 


The  advertising  of  a  retail  business 
requires  much  thought  and  no  little 
expenditure  of  time. 


BOSTON  CLOBS  BOSY. 


Los  Angeles  Sends  Cheering  Report 
of  Progress  Made. 

Los  Angeles — The  California  Gro- 
cer's Boston  Club  have  engaged  two 
booths  at  the  Pure  Food  Show  and 
will  install  a  country  store  where  all 
kinds  of  goods  will  be  sold  to  the  pub- 
lic at  ten  cents  a  chance.  The  pur- 
chaser of  a  number  may  get  a  dime's 
worth  of  salt,  or  they  may  get  a  pair 
of  shoes.  In  either  case  the  price  will 
be  ten  cents.  Dr.  Gaston  de  Msrce 
will  have  the  time  of  his  life  for  the 
two  weeks  beginning  with  April  20th 
and  ending  May  2d.  He  will  be  the 
whole  show  at  booths  No.  12  and  13  at 
the  pure  food  exposition. 

The  following  manufacturers  have 
donated  goods  to  the  committee: 

Egg-O-See  Company,  Egg-O-See  and 
E.  C.  Corn  Flakes. 

Kerr  Glass  Manufacturing  Company, 
two  gross  Economy  Jars. 

Phospho  Food  Company,  five  cases 
Phospho  Goods. 

San  Pedro  Salt  Company,  carload  of 
sait. 

Enoch  Morgans  Sons,  a  case  Sapolio. 

Any  other  manufacturer  who  wishes 
to  donate  to  the  committee  may  do  so. 
The  goods  will  be  on  display  at  the 
two  booths  of  the  committee  where  at 
least  100,000  people  can  see  them.  The 
committee  in  charge  are:  N.  E.  Wilson, 
Twenty-fifth  and  Hoover  streets, 
chairman;  J.  A.  Fazenda,  633  Central 
avenue,  and  J.  F.  Paulding,  336% 
South  Broadway.  Any  member  of  the 
association  is  authorized  to  take  dona- 
tions as  those  who  attend  the  National 
convention  at  Boston  are  going  there 
for  the  benefit  of  all  grocers  and  ev- 
ery member  should  lend  a  helping 
hand  in  raising  funds  for  their  ex- 
penses. Those  who  have  signified  their 
intention  of  going  to  Boston  are  as 
follows : 

Nicholson,  Wm.,  1033  South  Figueroa 

street. 

Wilson.  N.  E.,  Twenty-fifth  and  Hoo- 
ver streets. 

Finkenstein,  I.,  724  Sunset  boule- 
vard. 

Potter,  E.  S.,  503  Temple  street. 

Powers,  Mr.  and  Mrs.  L.  O.,  1956 
East  First  street. 

Paulding,  J.  F.,  336y2  South  Broad- 
way. 

Paulding,    Rose    L.,    336%  South 
Broadway. 
Colby,  A.  L.,  3623  Sunset  Boulevard. 
Young,  Lee  H.,  Ocean  Park. 
F.  A.  Fazenda,  633  Central  Avenue. 

A  NEW  REGISTER. 


Hnber    Account    Register  Company 
Commences  Operations  in  This 
Territory. 


The  Huber  Account.  Register  Co., 
of  Buffalo,  New  York,  are  commencing 
to  work  in  this  territory. 

Their  California  representative  is 
Mr.  Neil  S.  Duckels,  632  So.  Spring  St., 
Los  Angeles.  A  branch  located  in 
Oakland  is  how  being  fitted  up. 

Up  in  Seattle,  Mr.  Arthur  G.  Rey- 
nolds has  opened  offices  at  612  Madi- 
son St. 

 *  

It  is  sometimes  a  pretty  good  policy 
to  make  haste  slowly  in  business  ex- 
pansion. 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fail- 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


WHY  NOT  HEKE2 


Pacific  Coast  Biscuit  Co.  Protects  the 
Retail  Selling  Price  in  Portland. 

We  note  the  following  item  in  the 
Portland  Retail  Grocers'  Association 
urgan.  We  wonder  why  this  same  ar- 
rangement is  not  in  effect  here — how 
about  it? 

Pacific  Coast  Biscuit  Company  Says 
the  Prices  on  Their  Goods  Can- 
not Be  Cut. 

There  was  a  rumor  that  the  prices 
on  package  crackers  have  been  cut  by 
a  large  daprtment  store  recently.  This 
was  denied  in  the  following  letter  re- 
ceived from  the  Pacific  Coast  Biscuit 
Co.,  which  is  interesting  in  showing 
the  positive  attitude  taken  by  this  com- 
pany in  the  matter  of  price  mainte- 
nance : 

"Portland,  Ore.,  Nov.  19,  1907. 
"C.  B.  Merrick,  Esq.,  Retail  Grocers' 
Association,  City: 

"My  Dear  Sir:  Beg  to  state  that  a 
report  has  been  circulated  that  the 
Meier  &  Frank  Co.  are  selling  our 
package  goods  at  cut  prices.  Permit 
me  to  say  that  this  is  absolutely  false 
and  that  no  one  in  Portland  is  allowed 
to  cut  on  our  package  line. 

"Yours  very  truyl, 
"Pacific  Coast  Biscuit  Co., 

"By  C.  W.  Hohlt." 


"LOG  CABIN"  PROTECTION. 


Portland  Reports  Prospects  Excellent 
That  Towle  Syrup  Co.  will  Act 

"Mr.  Frank  Towle,  of  the  Towle 
Syrup  Co.,  visited  the  city  during  the 
month',  and  the  matter  of  fixing  a  price 
on  their  product  was  brought  to  his 
attention  by  Mr.  Spencer,  of  Allen  & 


Lewis,  who  has  long  been  a  consistent 
advocate  of  securing  the  retailer  a  fair 
remuneration  for  his  labor. 

"For  some  years  past  Log  Cabin  Syr- 
up has  been  sold  at  approximately 
cost,  or  $1.25,  by  a  number  of  Portland 
dealers.  This  was  unjust  to  the  ma- 
jority of  the  dealers  in  the  city,  and 
efforts  have  been  made  from  time  to 
time  to  remedy  this,  but  nothing  ever 
came  of  the  effort.  The  small  deal- 
ers were  forced  to  pay  $15  a  case  for 
the  gallons,  and  sold  them  at  $1.25,  or 
exactly  cost.  Those  that  had  the  te- 
merity to  charge  $1.50,  which  gave 
them  a  legitimate  profit,  were  referred 
to  the  adds  appearing  weekly  in  the 
local  papers,  in  which  the  goods  were 
quoted  at  $1.25  Aside  from  the  loss 
of  profits  that  a  dealer  might  get,  the 
great  injury  seemed  to  be  that  it  laid 
the  average  dealer  open  to  suspicion 
on  the  part  of  the  consumer,  of  charg- 
ing exorbitant  prices. 

Mr.  Towle  was  impressed  with  the 
necessity  and  the  justice  of  a  fixed 
price  on  his  product,  but  owing  to  a 
telegram  he  was  compelled  to  leave 
the  city  before  complete  arrangements 
were  made.  However,  we  are  assured 
that  something  will  be  done  in  the  very 
near  future,  and  we  sincerely  hope  so, 
as  the  spectacle  of  a  luxury  being  sold 
at  cost  by  retailers  is  ludicrous,  in- 
deed. However,  the  matter  is  simply 
up  to  the  manufacturer,  and  the  re- 
tailer should  not  show  any  especial 
friendship  for  Log  Cabin  Syrup  until 
the  manufacturers  of  this  syrup  show 
some  friendship  for  the  retaailer.  If 
they  want  to  give  all  their  friendship 
to  the  department  stores  and  price 
cutters,  the  retailers  cannot  be  ex- 
pected to  show  them  any  favors. 

"We  hope  Mr.  Towle  will  decide  to 
protect  the  reputation  of  Log  Cabin 


Syrup,  or  the  immense  amount  of 
money  he  has  spent  for  advertising  W  • 
fear  will  be  wasted." 

The  "Advocate''  thinks  California 
should  receive  the  same  courtesy.  As- 
sociations should  get  busy  at  once  in 
this  matter. 


JUST  A  WORD  A  BO  IT  THE  UKOGAN 
CASE. 

Some  of  the  trade  journals  have 
gleefully  called  attention  to  the  Gro- 
gan  case  in  Los  Angeles,  in  which  the 
fixed  price  idea  seemingly  was  defeat- 
ed. In  this  case  Grogan,  who  is  a  man- 
ufacturer of  olive  oil,  sued  one  Chaf- 
fee, a  retailer  and  wholesaler,  for  cut- 
ting the  price  on  his  product.  The 
plaintiff  was  defeated  in  the  lower 
court  and  also  in  the  higher  court, 
which  occasioned  great  joy  to  the  op- 
ponents of  the  fixed  price  idea,  and  so 
these  trade  papers  have  taken  great 
pains  to  give  the  matter  publicity. 

However,  only  a  few  of  them  have 
taken  pains  to  inform  their  readers 
that  the  case  was  decided  on  a  techni- 
cality, and  not  on  its  merits.  The  fixed 
price  idea  still  lives,  and  the  Grogan 
case  settles  absolutely  nothing  that  af- 
fects the  right  of  a  manufacturer  to 
protect  his  price.  The  decision  of  the 
court  was  simply  on  the  pleading,  and 
the  decision  against  Grogan  was  ren- 
dered because  he  had  failed  to  allege 
in  his  complaint  that  Chaffee  had  cut 
the  retail  price  on  his  product.  The 
court  says  that  the  defendant  might 
have  sold  the  goods  at  wholesale,  and 
that  there  was  no  contention  that  the 
dealer  had  no  right  to  sell  the  goods 
at  a  lower  price  at  wholesale.  This  is 
all  there  is  to  the  decision,  and  if  any 
comfort  can  be  gained  from  this  by  the 
opponents  of  fixed  prices  they  are 
welcome  to  it. 


BABBI 


'S  BRANDS 


ALWAYS  UNIFORM  ! 
ALWAYS  RELIABLE! 
ALWAYS  THE  BEST  1 


B.  T.  Babbitt's 
Concentrated  Lye, 

Tbe  ready  soap  maker — a  powerful  disenfectant — 
an  excellent  fertilizer,  for  dipping  primes,  spraying 
trees,  etc' 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


S,  T.  BABBITTS 

IDC 

1776 

soap  powder! 

A  VCW  ARTELS, 

FiraTBgUhr&iiyra  ;  , 

63  WASBW3TC*  57. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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CATALOG  HOUSE  INDICTED. 

FEDERAL  JURY    INDICTS  SEARS- 
ROEBUCK  ON  CHARGES  OF  MIS- 
USING MAIL  PRIVILEGES. 

Inquisitorial    Body    at    Dcs  Moines 
Starts  Proceedings  Against  Big  Cata- 
log   House.    Alleging  Advertise- 
ments In  Book  and  Correspond- 
ence Misrepresent  Goods  Of- 
fered for  Sale. 

N.  B. — Thanks  to  the  courtesy  of  the 
"Interstate  Grocer"  of  St.  Louis  we 
are  enabled  to  present  to  our  readers 
a  eo-iiplete  report  of  ti»e  recent  indict- 
ment of  Sears- Ro chuck  &  Co.: 

Dcs  Moines.  Iowa,  Nov,  29. — On 
charges  of  using  the  United  State? 
mails  to  defraud,  Sears.  Roebuck  & 
Co.,  the  great  Chicago  mail  order 
house,  must  stand  trial  in  the  Federal 
court  here.  They  have  heen  indicted 
on  three  counts.  The  maximum  pen- 
alty upon  conviction  is  $500  fine  on 
each  count. 

The  indictment  is  the  result  of  an 
investigation  by.  the  Federal  grand 
jury,  instigated  by  the  Iowa  Retail 
Merchants'  Association,  and  is  found- 
ed upon  evidence  which  for  the  most 
part  was  furnished  the  grand  jury  by 
the  merchants'  organization. 

The  indictments  is  based  upon  three 
instances,  in  which  it  is  alleged  the 
Chicago  company  misrepresented  arti- 
cles listed  for  sale  in  its  catalogs, 
which  were  sent  out  through  the  mails. 
Besides  the  catalogs,  it  is  claimed  the 
firm  sent  out  letters,  circulars,  pamph- 
lets, order  blanks  and  letter  heads  de- 
signed to  deceive  and  defraud  the  cus- 
tomers. 

The  first  count  charges  that  on  June 
13,  1907,  the  company  devised  a  scheme 
to  obtain  monev  by  false  pretenses 
from  Dr.  C.  F.  Spring  of  Des  Moines. 
On  that  date,  it  is  aleged,  a  letter  was 
mailed  to  him  by  the  Chicago  company, 
in  which  it  was  said: 

"All  our  paints  contain  white  lead 
made  in  our  own  great  paint  factory 
under  the  supervision  of  the  finest 
paint  experts.  They  have  given  uni- 
versal satisfaction  and  we  are  able 
to  place  over  them  our  most  liberal 
guarantee,  which  you  are  doubtless 
familiar  with." 

As  a  matter  of  fact,  so  the  indict- 
ment sets  forth,  Sears,  Roebuck  &  Co. 
did  not  manufacture  paint  in  its  own 
factory.  Its  p.aint  was  not  of  the  high- 
est grade  and  was  not  equal  to  any 
ready  mixed  paint  on  the  market,  it  is 
contended,  regardless  of  price  as  a.d- 
tised  in  catalog.  Furthermore,  the 
paint  did  not  contain  white  lead,  so  the 
indictment  charges. 

R.  H.  Mills,  rural  route  No.  1  mail 
carrier  in  Des  Moines,  is  the  alleged 
victim  named  in  the  other  two  counts 
of  the  indictment. 

On  May  25  Mr.  Mills  ordered  a  ring 
advertised  in  the  Sears.  Roebuck  & 
Co.  catalog,  to  contain  four  pearls  and 
four  sapphires,  and  was  materially  in- 
ferior in  quality  to  the  ones  described 
in  the  catalog.  On  May  6,  Mr.  Miles 
ordered  another  ring  advertised  to 
contain  twelve  pearls  and-  two  rubies. 
The  ring  he  received,  it  is  claimed, 
contained  neither  pearls  nor  rubies 
Both  the  catalog  and  the  rings  were 


sent  through  the  mails.  If  these  con- 
tentions were  true,  it  would  constitute 
a  violation  of  the  Federal  statute  for- 
bidding the  use  of  the  mails  for  fraud- 
ulent purposes. 

The  case  for  the  merchants  was 
started  and  worked  up  by  W.  J.  Pilking- 
ton,  editor  of  a  Des  Moines  trade  pa- 
per. He  secured  the  evidence  and  with 
the  assistance  of  W.  A.  Graham,  attor- 
ney for  the  Retail  Grocers'  Associa- 
tion, presented  the  evidence  to  the 
Federal  grand  jury.  It  is  said  that 
Mr.  Pilkington  secured  his  clue  as  to 
how  to  proceed  against  the  Chicago 
firm  from  a  St.  Louis  case,  in  which  a 
liquor  concern  was  prosecuted  in  the 
Federal  courts  for  selling  a  poorer 
grade  of  whisky  than  that  advertised 
in  the  firm  catalog.  The  company  in 
that  case  was  fined  for  using  the  mails 
to  defraud. 

The  indictment  was  returned  in  the 
Federal  court  Tuesday  afternoon  to 
Judge  Pollock,  holding  court  in  the 
absence  of  Judge  McPherson.  The  pa- 
pers in  the  case  were  made  up  by  the 
Federal  officials  and  sent  to  Chicago 
Wednesday  to  the  United  States  attor- 
ney, who  will  turn  them  over  to  the 
marshal  for -service  on  some  officer  of 
the  corporation.  The  case  will  probab- 
ly come  up  for  hearing  at  the  May 
term  of  court  here.  A  large  mass  of 
evidence  is  in  the  hands  of  the  Federal 
officials  in  regard  to  the  company  and 
its  methods  of  doing  business.  The 
Federal  grand  jury  consumed  several 
days  examining  witnesses.  A  trans- 
cript of  all  this  evidence  has  been 
.made  and  the  indictments  were  drawn 
after  careful  consideration  by  Assist- 
ant District  Attorney  Geo.  Stewart. 

When  Mr.  Pilkington  commenced  the 
investigation,  it  is  claimed,  he  bought 
a  number  of  cans  of  the  company's 
paint  and  made  a  test  to  ascertain  if 
there  was  white  lead  in  it.  He  main- 
tains there  was  no  white  lead,  but  just 
common  clay.  He  also  investigated 
as  to  the  company  giving  short  weight 
and  measure,  but  there  is  no  such 
charge  in  the  indictment  voted.  After 
satisfying  himself,  he  says,  he  secured 
evidence  of  a  specific  case  in  the  in- 
stance of  Dr.  C.  F.  Spring. 

It  is  claimed  that  this  is  but  the 
fist  step  taken  by  the  retail  merchants' 
association  against  the  catalog  houses 
selling  in  the  State. 

For  a  number  of  years  the  retail 
merchants'  association  and  retail  deal- 
ers of  all  kinds  have  been  fighting  the 
catalog  houses.  All  the  country  week- 
lies in  the  State  have  joined  in  the 
crusade  for  a  very  good  reason.  The 
mail  order  business  destroys  the  coun- 
try merchant.  The  country  merchant 
support  the  country  weekly  and  when 
the  merchant  is  killed,  the  prop  that 
sustains  the  house  of  the  country 
weekly  is  knocked  down.  It  is  said,  on 
good  authority,  that  in  some  counties 
fully  half  the  the  retail  trade  has  gone 
to  these  mail  order  houses,  when  fully 
as  good  satisfaction  could  have  been 
obtained  at  the  town  store. 

It  has  been  the  purpose  of  re  ail 
organizations  to  try  to  demons;  h  -<,e 
to  the  farmers  and  other  consumers 
that  they  are  injuring  themselves  by 
patronizing  the  mail  order  houses. 
They  have  pointed  out  that,  they  arc 
giving  their  money  to  concerns  which 
pay  no  taxes  toward  the  support  of 
their  town,  county  or  State,  and  are 
killing  industries  in  their  midst  which 


are  paying  taxes  and  thus  keeping 
down  their  levy.  But,  so  far,  argu- 
ment of  the  simplest  kind  has  been  of 
no  avail.  Farmers  have  seen  only 
what  they  believed  the  immediate  sav- 
ing and  have  patronized  Chicago 
houses  until  their  own  merchants 
have  gone  out  of  business  and  mov;d 
away.  They  fail  to  see  that  in  de- 
stroying their  own  vilage  and  cutting 
down  the  value  of  concerns  they  are 
increasing  the  tax  levy  on  their  own 
property.  So  the  retail  merchants  de- 
termined to  take  other  tactics  and 
save  the  people  of  the  State  in  spite 
of  themselves.  They  purpose,  if  pos- 
sible, to  compel  mail  order  houses  to 
keep  out  of  the  State  or  com'pe  o  at 
least  on  a  fair  basis,  giving  i>u,iiity 
of  goods  as  advertised.  If  the  mail 
order  houses  deliver  the  goods  as  ad- 
vertised, and  of  a  similar  quality  cf 
their  own  so  that  competition  is  on 
an  equal  footing,  the  merchants  say 
they  do  not  mind  so  much.  Thev  do 
object  to  the  farmers  being  induced 
to  patronize  mail  order  houses  ■- nd 
get  inferior  stuff  at  a  cheap  price  and 
made  to  believe  it  is  as  good  as  they 
could  get  at  home. 

Though  the  indictment  is  but  just 
returned  W.  J.  Pilkington  is  receiving 
letters  from  country  merchants  and 
country  weeklies  all  over  the  State 
volunteering  their  asistance,  financi- 
ally or  otherwise,  in  advancing  the 
cause.  Mr.  Pilkington  is  editor  of  the 
iOwa  Trade  Journal. 

W.  A.  Graham,  the  attorney  who 
engineered  the  legal  end  of  the  case 
for  Mr.  Pilkington,  is  the  counsel  for 
the  Des  Moines  Retail  Grocers'  Asso- 
ciation. 

 »  . 

CANNERS  MUST  BE  HONEST. 


Baltimore  Trade  Paper  Says  Receivers 
Are  Warranted  in  Refusing  Goods 
Which  Are  Not  Up  to  Standard. 


"Bad  goods  will  creep  in,  as  the 
cpckel  in  the  wheat,  but  if  this  prac- 
tice is  confined  to  the  few  black  sheep 
the  industry  will  not  greatly  suffer, 
but  the  black  sheep  will,"  says  the 
Baltimore  Canned  Goods  Trade.  "Job- 
bers are  perfectly  right  in  turning 
down  poorly  packed  canned  goods, 
and  they  should  do  so  in  every  such 
case.  The  jobbers  should  force  the 
canners  of  such  trash  to  keep  the 
goods,  and  the  more  this  is  done  the 
fewer  of  such  goods  will  be  put  on  the 
market. 

"We  have  heard  of  a  few  lots  of 
goods  put  on  the  market  this  year 
which  should  have  properly  been  la- 
beled 'colored  water,'  instead  of  toma- 
toes; for  each  can  contained  but  a  few 
pieces  of  tomatoes  in  a  can  of  pulp 
and  water.  It  is  this  sort  of  stuff — 
and  only  this — that  will  prevent  the 
yearly  recurrence  of  this  'good  luck.' 
There  is  no  line  of  business  in  the 
world  that  will  be  better  rewarded  for 
honesty  than  the  canned  goods  indus- 
try; and  the  vast  body  of  the  canners 
are  fully  aware  of  this  and  working 
along  that  line,  and  the  day  is  not  far 
distant  when  the  packer  of  trash  will 
be  publiclv  wiped  out  of  the  business 
— and  he  should  be." 


HOBART'S  patents  control  the  only 
automatic  nail  release  in  coffee  mills. 
 *  

HOB  ART,  the  Father  of  Electric  Cof- 
fee Mills. 
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PORTLAND  GROCERS  ACT. 

Take  Measures  to  Protect  Themselves 
Durins*  Trying  Financial  Period. 


The  retailers  of  Portland  have  pro- 
tected themselves  from  loss  in  a  man- 
ner similar  to  that  taken  by  the  Oak- 
land grocers  recently. 

In  speaking  of  their  action  the  R-e 
tail  Grocers'  Magazine  of  Portland 
says : 

Grocers  Issue  a  Letter  to  the  Public. 

One  of  the  best  things  ever  done  by 
that  association  to  assist  the  members 
in  the  curtailing  credit  was  the  letter 
issued  by  them  early  in  the  month, 
pnd  which  appeared  in  each  of  the 
daily  papers.  While  the  association 
has  laid  down  no  positive  rule,  the 
knowledge  of  conditions  on  the  part 
of  the  consumers  will  do  much  to  aid 
retailers  in  securing  prompt  payments 
of  thsir  monthly  accounts. 

This  letter,  we  understand,  was  re- 
produced by  papers  in  other  towns 
throughout  Oregon,  so  that  the  influ- 
ence has  been  beneficial  to  merchants 
other  than  those  in  Portland. 

The  texf  of  the  letter  is  as  follows: 
"Portland,  Ore.,  November  13. 

"To  Our  Patrons:  The  present  un- 
usual condition  of  financial  affairs  has 
sesu'lted  in  the  temporary  contraction 
of  money  circulation  to  a  great  extent. 
The  great  Northwest  country,  and- 
Portland  in  particular,  is  wealthy,  and 
has  no  occasion  to  be  alarmed  unless 
the  people  unreasonably  withhold  their 
money.  This  condition  has  forced  upon 
the  wholesalers  the  necessity  of  short- 
ening their  credits  to  the  retail  dealers 
to  such  an  extent  that  all  bills  must 
now  be  paid  in  thirty  days;  while 
meat,  poultry  and  commission-house 
bills  must  be  paid  weekly.  This,  in 
turn,  has  required  the  retailer  to  be 
more  exacting  in  his  collections  in  or- 

Mothers!  Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  for  over  SIXTY  YEARS 
bv  MILi.-ONS  of  MOTHERS  for  their 
r-HJT.DREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOFTENS  the  GUMS,  ALLAYS 
nil  PAIN:  CURES  WIND  COLIC,  and  is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drug-grists  in  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
tlnVs  Soothin"-  Syrun."  and  take  no 
nlhnr  kind.    Twonty-five  cents  a  bottle. 


|  dor  to  continue  in  business. 

"Many  of  our  customers  have  grown 
careless  in  the  payment  of  their  ac- 
I  counts  and  in  normal  times  this  did 
!  not  prejudice  business  generally,  but 
i  the  time  has  come  when  all  retail  cus- 
tomers must  pay  promptly  at  a  given 
time,  on  or  before  the  10th  of  each 
month.    Wage-sarners  should  pay  the 
day  following  their  pay-day,  aud  no 


account  can  be  permitted  to  run  more 
than  thirty  days. 

A  prompt  and  hearty  co-operation 
by  the  customers  of  all  retailers  will 
not  o::iy  avert  possible  failure,  with  its 
attending  distress  and  suffering,  but 
will  insure  the  early  return  of  the 
good  times  which  we  enjoyed  up  to  a 
few  weeks  ago. 

"Portland  Retail  Grocers'  Issociatlon." 


Mapleine  Makes  Fudge 

and  Other  Things. 


We  3elieve 


That  a  man  gets  what  he  goes  after. 
That  one  order  today  for  Mapleine  is 
worth  two  orders  tomorrow,  and  that 
no  man  or  woman  has  a  right  to  go 
down  and  out  until  they  have  tried 
the  most  pleasing  and  useful  flavor 
now  known  to  the  civilized  world. 


From  Mapleine 


A  Syrup  can  be  made 

At  will  and  of  the  highest  grade. 

Twill  suit  the  most  exacting  taste 
And  not  a  drop  will  run  to  waste. 

'Tis  cheaper  than  all  shoddy  stuff. 
Of  which  the  world  has  had  enough. 

We  say  to  every  one  who  eats 
Crescent  Mapleine  is  King  of  Sweets. 


WHY  DON'  T  YOU  TRY? 


CRESCENT  MFG.  COMPANY.  Seattle.  Wash. 

John  H*  Spohn  Co.,  Agents, 
50  Clay  St.,  San  Francisco, 


EB3SS 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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f  California's  Best  Advertised  Product 


QH 


LLI'S 


Chocolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength. 


♦ 
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In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

GrllRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 

Cocoa,  1-2  lb.  tins     -    *    -  25c. 

Eagle  Chocolate,  Mb.         •  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 

aid  in  our  efforts  to  maintain  the  above  prices 

.  GHIRARDELLI  CO. 


Jobbers  Will  Comply. 


National  Association  Will  Endeavor  to  Abide  by  New  Label 
Decision — Secretary  Beckmann  Advises  Members  How 
to  Correct  Labels. 


Although  the  ruling  of  the  Food  Inspection  Board  re- 
garding the  use  of  the  old  labels  was  far  from  satisfactory 
to  the  National  Association  of  Wholesale  Grocers,  who 
were  instrumental  in  the  endeavors  for  an  extension 
of  the  exemption,  it  is  evident  that  the  trade  repre- 
sented by  that  body  will  bow  with  good  grace  to  the  ruling 
and  endeavor  to  conform. 

In  circular  50,  issued  by  Secretary  Beckmann  a  few 
days  ago,  the  attitude  of  the  organization  is  well  set  forth. 
The  circular  says: 

Recently  this  Association,  through  its  counsel,  applied 
for  a  further  extension  of  time  beyond  October  1,  1907,  on 
old  labels,  but  the  Board  of  Food  and  Drug  Inspection  and 
the  Secretary  of  Agriculture  decided  not  grant  such  re- 
quest. *  *  * 

Under  the  present  ruling  a  label  can  be  corrected  by 
any  means  that  manufacturers  or  jobbers  see  fit  to  em- 
ploy, so  long  as  it  actually  corrects  or  obliterates.  Note 
that  a  corrective  statement  placed  on  the  sied  of  the  label, 
however,  will  not  be  sufficient  to  correct  a  deceptive  state- 
ment appearing  upon  the  other  side. 

While  the  Association  is  disappointed  in  not  securing 
all  it  asked,  nevertheless,  the  arguments  of  the  Board  are, 
in  many  respects,  reasonable,  i.  e. — that  one  year  has  been 
granted  to  fix  up  old  labels — that  meat  packers  under  the 
Meat  Inspection  Act  were  required  at  once  to  fix  up  old 
labels  or  get  new  ones — that  the  average  label  can  be  cor- 
rected at  little  expense,  as  proven  by  the  experience  of  the 
meat  packers,  and — that  stickers,  rubber  stamps,  etc.,  may 
be  used  to  correct  any  label  that  does  not  conform  to  the 
law  or  the  regulations. 

Counsel  for  the  Association  has  also  been  notified  that 
the  arrangment  of  label  as  suggested  in  Food  Inspection 
Decision  52  is  merely  advisory,  and  a  departure  therefrom 
is  not  necessarily  a  violation  of  the  law.    *  *  * 


The  Association  and  its  members  have  heretofore  done 
everything  in  their  power  to  carry  out  every  reasonable 
rule  or  decision  rendered  by  the  authorities  under  the 
National  Food  Law,  and  while  there  is  a  disposition  on 
the  part  of  certain  manufacturers  and  others  to  take  issue 
with  the  department  on  a  refusal  to  extend  the  time  fur- 
ther without  requiring  stickers,  officers  of  this  Association, 
after  careful  consideration  of  the  matter,  have  concluded 
to  urge  members  to  do  everything  in  their  power  to  at 
once  correct  any  technical  defects  in  old  labels  if  this 
has  not  already  been  done. 

This  Association  does  not  believe  that  during  the 
period  when  manufacturers  and  jobbers  are  adopting  their 
processes  and  fixing  their  labels  to  conform  to  the  rulings 
of  the  department,  that  the  Secretary  of  Agriculture  in- 
tends to  prosecute  on  technicalities  where  it  can  be  shown 
that  the  manufacturer  or  jobber  has  attempted  to  do  his 
best  to  correct  labels  and  to  put  his  products  absolutely 
in  line  with  the  law. 

We  therefore  recommend  that  members  go  over  their 
stocks  of  labels  again,  and  if  they  find  any  violation  of  the 
regulations,  that  they  take  immediate  steps  to  correct  the 
same. 

Suggestion  for  Correction. 

(a)  Run  labels  through  the  press  again,  or — 

(b)  Stamp  with  rubber  stamp,  or — 

(c)  Have  sticker  made  to  paste  over  inaccurate  state- 
ment or  use  rubber  stamp  with  plain  obliterating  marks. 

Chief  Irregularities  to  Correct. 

(a)  Name  of  wholesaler  appearing  on  label  when  he  is 
not  the  manufacturer,  without  the  words  "Packed  for," 
"Distributed  by,"  "Distributors,"  or  like  phrase — Stamp 
or  print  in  these  words. 

(b)  Geographical  name  appearing  on  label  without  the 
word  "brand."  You  do  not  have  to  use  the  word  "brand" 
when  a  fancy  name  appears,  i.  e.,  "Eclipse"  or  "Lilas." 
"Brand"  is  necessary  only  when  the  word  is  geographical 
and  not  true,  i.  e.,  "Maine"  or  "St.  Louis." 

(c)  Labels  bearing  fictitious  firm  names. — Paste  stick- 
er over  name.  Fictitious  firm  names  cannot  be  corrected 
by  using  the  words  "Packed  for"  unless  the  firm  becomes 
an  actual  distributing  firm  and  bills  the  goods.  It  is  not 
necessary  under  the  National  Law  to  have  any  name  on  a 
label.  Yours  very  truly, 

ALFRED  H.  BECKMANN,  Secretary. 


THE    RETAIL    GROCERS'  ADVOCATE 


11 


GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


POINTS  TO  WATCH. 


PRICE  LIST 

Our  new  list  next  week — completely 
revised  and  corrected  to  date. 

DECLINING  PRICES 
The  tendency  of  the  market  in  al- 
most  all   lines   is   downward — see 
that   you   get   all   the  concessions 
there  are. 

SUGAR 
Said  to  be  weak. 

COCOA,  ETC. 
May  decline  again. 

OYSTERS 
Reports    from    South    say  "Short 
Pack." 

SALMON 

Alaska  Red  freely  predicted  as 
down  for  an  advance  before  spring 
months  pass. 


THE  SITUATION. 

As  can  be  generally  observed,  the 
situation  is  daily  becoming  better, 
though  the  definite  knowledge  that 
one  of  our  largest  banking  institutions 
was  rotten  to  the  core,  has  had  a  ten- 
dency to  interrupt  the  steady  improve- 
ment. This  condition  is  only  local, 
however,  and  cannot  effect  conditions 
more  than  a  few  days. 

The  jobbing  trade  report  the  situa- 
tion as  quite  satisfactory  to  them,  all 
things  considered.  They  are  of 
course  pursuing  a  very  conservative 
policy,  feeling  that  it  is  inadvisable  to 
follow  any  other  course  for  some  time. 

The  brokers  are  the  chief  complain- 
ants. They  say  the  jobbers  are  buy- 
ing practically  nothing  unless  they  are 
offered  "snaps."  The  brokers'  princi- 
pals, in  some  instances,  are  inclined 
to  make  concessions,  but  as  a  rule, 
are  standing  fairly  firm.  The  result 
is  that  business  is  at  a  stand  still 
with  the  brokerage  fraternity  and 
there  will  be  little  doing  in  their  line 
until  the  jobbers  are  actually  forced 
into  the  market  by  depleted  supplies 
and  increased  demand  from  the  re- 
tailers. 

It  may  be  regarded  as  certain  that 
a  general  basis  of  lower  prices  will  be 
maintained  for  some  time  to  come,  in 
a  good  many  lines,  particularly  those 
wbich  may  be  called  luxuries.  Some 
think  that  this  tendency  will  spread 
throughout  every  line  uutil  the  whole 
trade  is  quotably  lower. 

Regardless  of  this  tendency,  the 
feeling  generally  is  optimistic:  the 
trade  between  the  jobbers  and  the  re- 
tailers steadily  improving.  Small, 
but  regular,  orders  seem  to  be  the 
lule. 

FREE  DEALS. 

Standard  Soap  Co — With  5  cases 
gasene  Soap,  one  case  free  of  Aero 
Washing  Powder. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5% 
case*  $3.55;  10  cases  $3.50;  30  cases, 
$MS,   Effective  Sept,  30  and  subject 


to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha   Washing   Powder   free   with  i 
each  ten  cases,  or,  one  half  case  free, 
with   each   five   and   one   half  cases 
purchased  at  the  following  regular  list' 
prices: .  .5^    cases,   $4.20;    10  cases, 
$4,15;  30  cases,  $4.10.    Effective  July! 
20  and  subject  to  withdrawal  without ! 
advance  notice. 

Dr.  Price's  Cereal  Food — y2  cs  free 
with  five;  1  cs  free  with  10;  freight; 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 ! 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  ore  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Jello — One  case  free  with  each  12 
cases.  Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com- 
pany may  be  assorted  with  Jello  in 
making  up  orders. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Parsons  Ammonia. — %  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free; 


10  case  Lots,  $2.20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lots,  $2.00  per 
doz.  and  20  cases  free. 

Murdoch's  Starch— 10  case  lots  as- 
sorted or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Polish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelon — One  dozen  free  with 
each  gross  ordered.  No  free  goods 
with  orders  for  less  than  one  gross. 

Frazler's  Axle  Grease. — One  case 
free  with  te» 

Malta  Vita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
cases. 

SUGAR, 

..Local  market  shows  no  change. 
COFFEE. 

..C.  E  .Bickford  reports  under  date  of 
December  3rd: 

Business  during  November  has  been 
exceedingly  light  and  featureless, 
arrivals  and  deliveries  even  for  this 
period  being  exceptionally  small. 

The  scarcity  of  desirable  grades 
together  with  the  financial  disturb- 
ances everywhere  have  made  tnis 
market  almost  dormant  during  the 
past  month  and  hand-to-mouth  buying 
of  the  smallest  possible  proportions 


Golden  Gate  Leaf  Lard. 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address : 

South  San  Francisco 

San  Mateo  County 
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A  Profitable  Investment 


Swift's  Pride  Soap  is  a  profitable  investment  for  the  Dealer,  because: 
It  is  made  of  the  purest  materials  obtainable. 
Well  seasoned  before  leaving  factory. 

Useful  for  any  part  of  the  house  —  an  all  around 
family  soap. 

Once  tried  it  becomes  a  household  necessity. 
If  you  are  not  already  deriving  benefit  from  the 
extensive  advertising  and  wide  popularity  of  Swift's 
Pride  Soap,  send  in  your  order  today. 


Swift's 
Pride 

SOAP 


Swift  &  Company,  U.  S.  A. 


has  been  the  rule  with  all  dealers. 
Throughout  all  of  this  prices  have 
been  firmly  maintained.  Supplies  in 
second  hands  are  generally  light  and 
a  brisk  demand  will  result  whenever 
money  conditions  become  nearer  nor- 
mal and  the  arrivals  of  new  crop  cof- 
fees shall  havs  repleted  the  diminished 
and  poorly  assorted  stocks  at  present 
to  be  found  in  first  hands — with  one 
exception  the  smallest  in  the  past  five 
years. 

New  York  continues  dull,  spot  cof- 
fee declining  %c  and  futures  20  to  25 
points  during  the  first  week  of  Novem- 
ber, with  a  slight  recovery  in  futures, 
however,  during  the  latter  half  of  the 
month.  The  falling  off  in  receipts  at 
Rio  and  Santos,  as  against  last  year, 
has  again  widened.  Receipts  at  both 
ports  from  July  1st  to  November  30th 
now  stand  slightly  in  excess  of  6% 
millions  this  year  as  against  10  mil- 
lions in  1906. 

EICE. 

M,  Phillips  &  Co.  report,  under  date 
of  T)e~.  7th:- 

Demand  continues  active  for  limited 
Quantities  of  spot  goods.  Prices  for 
snot  poods  are  firm  but  some  of  the 
rrlla  have  shaded  prices  for  future 
dMivsry  owing  to  the  stringency  of 
mcney  mutters. 

^he  better  grades  of  both  Honduras 
and  Japans  are  limited  owing  to  the 
fact  that  excessive  rains  have  done 
•  T  om;  damage  and  nearly  all  of  the 
rices  are  more  or  less  blighted. 

»w  Tor!.,  T>ec.  3 — Dan  Talmage's 
Sons'  Co.  reptor: 

Demand  only  fair.  There  is  a  steady 
call  for  Rice  from  distributors'  hand'- 
and  the  frequent  return  of  buyers  to 
the  market,  indicates  srood  movement 
nn  the  one  hand  and  li-iht  stocks  on 
11m  other.  Receipts  at  this  point  are 
larger,  as  many  lots  which  have  been 
in  transit  for  thirty  to  forty-five  days, 
hi vo  arrived  and  the  geenral  assort- 
ment of  Honduras  and  Japan  is  much 
improved  thereby.  The  most  notable 
change  is  in  Japan  sorts,  which  can 
he  obtained  from  4%  to  5c,  according 
ro  finality. 

Advices  from  the  South  note  quiet 
conditions  on  the  Atlantic  Coast 
Holders  are  Him  as  slocks  are  Hsht, 

.\t  ,v..\v  QrlecuM  b  much  Imuvovid  <i»- 

p|ahd  }B  rnporM-     KmHltW  tl  gen- 


eral, both  local  and  for  shipment 
north  and  west.  A  stronger  tone  is 
in  evidence  and  desirable  styles  are  a 
trifle  advanced.  In  the  interior — 
Southwest  Louisiana  and  Texas — a 
fair  demand  is  reported.  Prices  are 
firm  on  the  better  styles,  which  are 
not  plentiful.  Some  concessions  have 
been  made  on  lower  sorts,  but  are  not 
offered  in  large  quantity.  Even  at  this 
early  date  it  is  generally  conceded 
that  there  will  be  a  short  supply  of 
grocery  grades.  Practical  demonstra- 
tion of  this  fact  is  marie  apparent 
when  efforts  are  mads  to  duplicate 
previous  purchases.  It  sounds  like 
iteration  and  reiteration  to  allude  to 
the  damage  to  rice  in  the  fields,  by 
storms:  but,  consignees  assure  us 
that  future  offerings  will  demonstrate 
the  fact  better  than  any  letter  or 
word  of  mouth. 

RAISINS. 
The  local  market  shows  consider- 
able activity  at  the  present  time  be- 
cause of  the  usual  Christmas  demand. 
Prices  are  reasonably  firm,  present 
conditions  being  taken  into  considera- 
tion. 

PRUNES. 

This  itiir'pt  continues  strong  be- 
cause of  Hie  r-tatWca.1  situation  rul- 
ing in  this  commodity. 

fUT/TFORNIA  CANNED  FRUITS. 

So  nearly  complete  had  the  canned 
goods  pack  of  California  in  all  lines 
beea  sold  prior  to  the  present  finan- 
cial trouble  that  no  effect  could  be 
nrodnced  upon  the  vahie  of  goods  in 
•-he  oninion  of  San  Francisco v trade 
authorities  and  the  only  difficulty  has 
been  in  the  case  of  cars  arriving  which 
buyers  and  jobbers  cannot  take  care 
of  financially.  Matters  seem  to  be 
easing  up  somewhat  in  this  line  and 
nrobably  a  gradual  resumption  of  nor- 
ma] conditions  will  be  effected  within 
the  next  few  weeks.  Tn  the  meantime 
the  market  both  East  and  West  is  very 
quiet.  Most  authorities  on  canned 
-joods  marketing  express  themselves 
as  feeling  that  the  demand  for  canned 
food  staffs  of  all  sorts  will  be  far  in 
excess  of  the  available  supply  for  the 
balance  of  the  season  and  mil  i I  new 
erH!>:-i  eome  in. 

According  iu  i.hi-  "AmM'Semi  'jf.H-.-<r." 


the  tomato  pack  is  proving  larger  than 
estimated  in  some  States.  California 
will  be  around  1,250,000  cases  of  to- 
matoes. New  Jersey  and  Delaware 
will  exceed  2,000,000  cases;  Indiana, 
1,300,000  cases;  Maryland  and  Vir- 
ginia, heavy  and  are  sure  to  exceed 
1906,  when  3,702,490  cases  were  put  up. 
They  look  for  at  least  4,500,000  cases 
from  the  two  States,  possibly  more. 
These  six  States  are  likely  to  supply 
9,000,000  cases  or  more.  This  means 
a  total  for  the  United  States  of  11,000,- 
000  cases  or  more. 

COCOA,  ETC. 

Cocoa  products  of  various  kinds  are 
among  those  affected  by  the  tendency 
toward  lower  prices.  The  demand  is 
said  to  have  declined  considerably,  and 
as  a  result  the  price  of  the  bean  has 


<  IIIH'OI.A  I  K^ 
Bnker'N. 


Jur  res^**»ro<,  IH«""antee  under  National 
Pure  Food  Laws  is  Serial  No.  90 


48  HIGHEST  AVJA853 
IN  EUROPE  AND  ASSERT 


(Established  1780) 

DORCHESTER,  MASS. 

  Per  Lb. 

Premium  No.  1  Chocolate.  12 

and  25-lb.  boxes   39% 

Vanila  Chocolate,  6  and  12-Ib 

boxes   30 

German    Sweet,    6    and  12-tb 

boxes   26 

Breakfast   Cocoa.     %-Ib  tins. 

plain,   6-Ib.  boxes  44 

Breakfast   Cocoa.    *4-Ib  tins. 

12-tb.  boxes   44 

Cracked  Cocoa,  %-tb  pkgrs.  12- 
Ib  boxes   

Caracas  Bvseet  Chocolate,  6-lb 

bnjcea   

Soluble  Chocolate  (hot  or  cold 

Bodfl),  <  >t>  >Ja>v- 
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Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  Sarv  Francisco 

Samples  Mailed  on  R.ecftiest 


fallen  about  5  cents  a  pound,  a  decline  ' 
of  about  20  per  cent.    The  importers  | 
say  that  the  supplies  here  and  abroad 
are  less  than  they  were  a  year  ago, 
so  that  the  decline  is  due  entirely  to 
the  lessened  consumption.    It  is  also 
said   that   speculation   in   the  beans 
forced  the  prices  of  the  raw  material 
up  too  high,  and  that  this  has  been 
one  of  the  causes  of  people  not  con- 
suming as  much  of  the  manufactured 
products  as  formerly.    The  large  man- 
ufacturers are  said  to  have  bought 
freely  ahead  of  the  higher  prices. 
DEPORTED  FISH. 

>Tew  York,  Dec.  5. — Strohmeyer  & 
Arpe  Co.  report: 

The  trade  in  herrings  of  all  kinds 
has  been  exceptionally  dull  this  last 
week,  and  prices  in  almost  every  in- 
stance have  given  way. 

Holland  Herrinars  are  a  drug  on  the 
market  and  cheaper  than  they  have 
ever  been  before.  Stocks  here  are 
plentiful  and  there  is  no  demand  at 
all  in  Holland,  so  that  we  do  not  look 
for  an  improvement  in  the  situation 
in  the  near  future. 

Scotch  Larare  Fnll  Herrings  are  in 
better  demand  and  rather  required. 
Stock  of  those  is  not  so  very  large. 

Norway  Herrines  continue  in  good 
demand. 

Mackerel  have  been  very  dull,  ex- 
cept Norways.  which  are  moving  fairly 
well  in  a  hand-to-mouth  way.  Prices 
for  those  (we  refer  to  first  brand? 
only)  have  not  given  way  even  a  siugle 
cent.  They  are  held  as  firmly  as  ever 
and  stocks  are  very  small  and  prices 
are  likely  to  go  higher  after  the  turn 
of  the  year,  when  demand  sets  in. 

Imported  OU  S^rfines — The  situa- 
?;"n  is  qs  bid  3s  ever.  They  are  in  a 
iiir  demand  and  no  supplies. 

Snr^ts  nro  aisc  scarce,  aud  Norway 
smoked  Sardines  are  decidedly  scarce 
and  continue  in  enod  demand.  Catch 
of  Sprats  in  Belgium  his  not  started 
vet:  in  Frnnre  tfcev  have  cansrht  a  few 
very  small  fish  which  b?ve  _iot  been 
nacke-?  a'irl  which  are  now  on  the 
wav,  but  supplies  are  bidly  needed 
and  arc  likely  to  find  ready  buyers. 
OYSTERS. 

The  report  sroes  that  the  oyster  situ- 
ation in  the  South  is  unfavorable  and 
a  short  pack  anticipated  there  because 
of  scarcitv  of  labor  and  small  catch. 
AMERICAN  SARDINES. 
Lnbre,  Me. —  Recording  to  local  pack- 
ers, the  sardine  season  iust  closed  has 
been  the  most  successful  for  fifteen 
years  and  the  business  here,  at  East- 
port  and  along  tbe  coast,  will  show 
a  profit  of  over  $??>0,000.  The  croods  are 
practically  all  sold,  many  of  the  pack- 
ers having  been  unable  to  fill  all  their 
orders.  The  season's  pack  along  the- 
coast  !s  estimated  at  1  .r:?.".noi>  cases. 

Xew  York.  >,  y.,  JJeC|  s.  .,H  Q  u..*, 
ers  Co.,  eay; 

Factories  fir*  not  Hiitir^lv  <-los^d; 


stock  in  hands  of  distributors  is  the 
lightest  that  has  been  known  for  many 
years.  The  demand,  owing  to  finan- 
cial conditions,  is  limited. 

With  a  fair  demand  for  goods  fol- 
lowing the  first  of  the  New  Year,  the 
small  stocks  in  existence  will  soon 
become  exhausted. 

CANNED  SALMON. 

The  prediction  is  freely  made  that 
Alaska  Red  Salmon  will  be  higher  be- 
fore the  spring  months  of  -90S  pass 
than  it  was  in  1903,  when  the  opening 
price  was  $1.30,  and  pinks  will  sell 
for  not  less  than  $1  per  dozen.  Even 
at  these  high  prices  there  will  not  be 
any  to  be  had.  The  price  of  Alaska 
Pink  Salmon  has  been  advanced  to 
82%c  f.o.b.  this  city,  regular.  Seattle 
quotations  unchanged.  The  available 
supply  is  small  and  cleaning  up  stead- 
ily, chiefly  on  foreign  orders. 

Seattle,  Wash.,  Dee.  4. — Since  the 
supply  of  Red  Alaska  Salmon  became 
sold  out  in  canners'  hands  on  the  Pa- 
cific Coast  the  demand  for  Pink  Sal- 
mon has  been  so  heavy  as  to  force  a 
rise  in  the  market  on  this  variety  of 
fish  to  the  highest  price  on  record,  S."c 
per  dozen  for  one-pound  tails. 

Coast  cannerymen  don't  believe  that 
there  is  a  sufficient  supply  of  salmon 
on  hand  to  meet  consumptive  require- 
ments from  now  until  fish  of  the  190S 
pack  are  ready  to  be  marketed.  Their 
own  stocks  will  see  an  early  clean-up. 
It  is  confidently  expected  that  there 
will  be  an  absolutely  bare  market  be- 
fore Salmon  of  next  season's  pack  be- 
comes available.  All  grades  are  ex- 
pected to  be  cleaned  up.  The  1906  out- 
nut  would  not  have  sufficed  had  not 
there  been  a  surplus  from  1905  to 
piece  out  with,  and  the  1907  pack  was 
smaller  than  the  1906  pack  by  several 
hundred  thousand,  cases. 

SPANISH  OLIVES. 

The  crop  of  Spanish  olives  is  re- 
ported to  be  large  and  with  reasonable 
prices  an  iucreased  consumption  is 
looked  for. 

HAY. 

Soiners  &  Co.  say  under  date  of  Dec 
10: 

Arrivals  of  Hay  have  been  exceed- 
ingly heavy  during  the  week. 

The  trade  here  is  now  beins:  r.m- 
pelled  to  issue  orders  to  discontinue 


general  shipments  until  the  marfcel 
can  be  cleaned  up.  The  demand  hero 
continues  a  bit  quiet,  although  the  de- 
crease in  consumption  is  by  no  means 
great.  Warehouse  room  is  limited  in 
San  Francisco  so  the  market  is  par- 
ticularly sensitive  to  any  over-supply. 
This  has  been  quite  evident  from  tin 
fact  that  some  receivers  without  a 
regular  trade  have  been  compelled  to 
sacrifice  some  of  their  holdings.  Most 
of  the  Hay  at  regular  shipping  points 
is  now  in  second  hands,  so  it  is  gen- 
erally believed  that  from  now  on  ship- 
ments will  be  regulated  so  as  not  to 
crowd  the  market  or  burden  the  re- 
ceivers in  any  way. 

The  outlook  seems  fairly  encourag- 
ing and  if  general  business  conditions 
become  normal  shortly  there  is  no 
reason  why  we  should  not  have  a 
steady  market  for  the  balance  of  the 
season. 

Although  some  sales  have  been 
made  at  rather  low  prices -because  of 
of  the  above  reported  facts,  yet  quota- 
tions are  being  maintained  on  most 
grades  of  Hay  with  the  idea  that  the 
market  will  be  speedily  restored  to  the 
range  of  a  week  or  two  ago.  The 


KELLEY- 
CLARKE 

CO. 

23  Market  St.,  San  Francisco 

[TORT  SOAP 

LENOX  SOAP 

P.  A-  G.  NAPTHA  SOAP 

K.  C.  BAKING  POWDER 

T' 

PROCTOR  -V  QAJOBLS  CANDLES 
ORANGE  CITY  RUSKS 
PEARLt  GUM 
HOYEYSl  CRLE  MILK 


 BANKING  INSTITUTIONS. 

LOCARNO  PARIS  NEW  YORK  «v\V    HUM  hi  ll 

Swiss  American  Bank 

Of  T.nc:»mo.  Switzerland 

R  rsx  n  c  h 

CAPITAL    5600,000  (21  Mori  t  jr«m  or v  f' 

SURPLUS  AND  UNDIVIDED  PROFITS,  $220,000 
TOTAL  ASSETS,  S5,5C0,000 

Snn  Franoiuro  Officer* 

HENRY  BRI'NVKR,  President.  Af.FRI.I)  MONO  i  I  i    >  ,.  .-  It. 

F.  C,  TOGNASWINI.  Ut  Vle<»-Pre»t.  A.  A.  MICHEL, ETT1,  Man 

OTTO  OTTr.SfcV    U*t    I  .i.hier 

ACCQPVFM  Of  BAXKS,  FIRMS  AMI  jypjyrprAlS  BEHPfcCTFCLLY  SOUC'.KP, 


San  Francisco.  Main  Office 
1452    Fillmore  ft 
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Phoenix  Flour 


♦ 

♦ 


The  Whitest 


Made  in  Sacramento,  Cal. 


The  Best 


Up-to-date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 

RESULT:  =  PERFECTION 


Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent, 


17th  and  Wood  Sts 


Phone  Oakland  8254 


movement  of  Hay  to  Coastwise  points  |  Mr.  Henshaw  will  try  to  urge  other 
is  expected  to  increase  and  on  the  !  farmers  to  put  part  of  their  land  in 
whole  a  fairly  active  Winter  market 
can  be  anticipated.  We  give  the  gen- 
eral range  of  prices  today  as  follows: 

Choice  Wheat  Hay  $18.00  to  $19.00 

Good  Wheat  Hay    16.00  to  17.00 

Other  grades  same          11.00  to  15.00 

Wheat  and  Oat   11.00  to  16.00 

Tame  Oat    11.00  to  16.00 

Wild  Oat    10.00  to  13.00 

Stock  Hay    8.00  to  9.50 

Alfalfa   *.   9.00  to  13.50 

Straw,  per  bale  45  to  .85 


MARKET  NOTES. 

Southern  California  has  completed 
its  annual  harvest  of  English  walnuts. 
The  total  cron  is  approximately  12,- 
000,000  pounds,  2,000,000  less  than  last 
year.  The  growers  receive  from  12  to 
15  cents  for  the  crop,  or  a  total  of 
about  $1,700,000. 

The  extent  to  which  the  canned 
pineapple  industry  has  grown  in  the 
past  year  was  well  illustrated  Novem- 
ber 5th,  when  the  Matson  Navigation 
Company's  steamer  Hilonian  left  Hon- 
olulu for  San  Francisco.  She  had  on 
board  20,300  cases  of  canned  pine- 
apples, the  largest  shipment  of  this 
kind  ever  made  from  the  Territory. 
Prom  what  the  Hawaiian  pineapple 
men  say  this  will  be  only  a  small 
shipment  within  the  next  two  or  three 
years,  as  the  output  will  increase 
enormously  each  12  months. 

G-.  ('.  Hensbaw,  who  has  been  exper- 
imenting wilh  pice  in  Yuba  county, 
Cal..  f.lnlrriH  ilutt  rice  culture  is  h  thor- 
ough PUCG0SI  am!  uNpectH  to  plant  at 
leant  tMii  ficr«R  jo  rinn  next  sniiHon, 


A  Sslma,  Cal.,  report  states  that  the 
Sehna  Fruit  Company  is  now  success- 
fully seeding  prunes  with  a  machine 
built  upon  the  plan  of  the  company's 
new  raisin  seeder  with  highly  satis- 
factory results. 


A  report  from  Sacramento  says  that 
the  California  potato  has  broken  all 
records  for  profit  to  the  farmer.  While 
this  is  always  a  fairly  remunerative 
crop,  there  are  plenty  of  instances  this 
year  where  potato  growers  have 
cleared  as  high  as  $250  per  acre  in  the 
Sacramento  Valley. 

The  California  deciduous  fruit  sea- 


%  Pts,  $1.12%  doz 
Pts,  1.85 
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son  has  drawn  to  a  close  and  the  ship- 
ments have  ceased.  The  season  has 
been  the  most  prosperous  in  the  his- 
tory of  the  business,  the  gross  re- 
ceipts of  all  shipments  of  green  fruit' 
East,  according  to  Allien  Anderson, 
manager  of  the  California  Fruit  Dis- 
tributors, amounting  to  between  $10,- 
000,000  and  $12,000,000.  

COCOA  MARKET  AFFECTED. 


Falling  Off  In    Consumption  Causes 
Drop  in  Raw  Material    Prices  De- 
cline 20  Per  Cent,  But  Still  100 
Per  Cent  Higher  Than  Two 
Tears  Ago. 


The  cocoa  market  is  proving  the 
truth  of  the  old  saying  that  what  is 
unduly  advanced  must  react,  prices 
for  the  raw  material  having  fallen  5 
cents  per  pound  this  month,  or  about 
20  per  cent.  However,  a  rise  of  over 
150  per  cent  was  scored  during  the 
past  two  years,  so  that  the  drop  does 
not  come  so  much  as  a  surprise.  As 
with  other  commodities,  speculation  in 
cocoa  was  carried  on  to  a  large  extent, 
and  inflation  resulted,  which  the  finan- 
cial stringency  pricked.  The  big  man- 
ufacturing interests  are  reported  to 
have  contracted  at  the  higher  prices, 
so  that  the  unexpected  falling  off  in 
the  consumptive  demand  for  their  pro- 
ducts strikes  them  in  a  rather  sore 
spot. 

A  jobber  discussing  the  situation, 
said:  "I  understand  that  the  demand 
for  cocoa  products  has  fallen  off  50 
per  cent  the  past  three  weeks,  and 
naturally  it  is  only  logical  that  the 
raw  material  should  decline.  Why,  in 
some  grades  cocoa  beans  had  been 
rushed  up  ] 50  per  cent  and  a  20  per 
cent  drop,  therefore,  is  a  mere  baga- 
telle in  comparison.  The  statistical 
position  of  cocoa  is  not  so  bad.  but 
under  prevailing  conditions  there  is  no 
use  talking  small  stocks — consumption 
is  now  the  factor  to  watch." 


GOODS  ON  SIDEWALK  ARE  NOT 
SANITARY. 

Foodstuffs  in  Front  of  Store  Are  Tar- 
gets for  Dogs  and  Accumulate  Mil- 
lions of  Microbes  From  Dust 
of  the  Streets. 


With  an  active  crusade  about  to 
start  in  a  woman's  magazine  against 
the  dirty  grocery  store,  there  is  an  ex- 
cellent chance  to  hit  the  merchants 
who  display  their  wares  on  the  side- 
walks in  front  of  their  places  of  busi- 
ness. In  the  past  few  years  this  prac- 
tice has  decreased  to  a  considerable 
extent,  but  there  are  still  many  mer- 
chants who  have  their  entire  stock  of 
vegetables,  as  well  as  samples  of  other 
articles,  on  the  walk  in  front  of  the 
store. 

Everyone  knows  the,  habits  of  do'js, 
and  boxes  of  vegetables  are  particu- 
larly good  targets  for  them,  and  they 
seldom  miss  a  chance  to  shoot  at  a 
mark  of  that  kind. 

Trade  journals  have  repeatedly 
called  attention  to  this  unsanitary 
mode  of  displaying  goods  and  their 
advice  seems  to  have  been  taken,  as 
an  article  in  a  Wisconsin  paper  takes 
up  the  subject  and  prints  a  spicy  in- 
terview with  fl  consumer  on  (he  sub- 
lent. 


HOOPER  &.  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 


WIELAND  BROS. 

KOU-311  OAVIS  STREET,  SAN  FRANCISCO 

Importers  and  Commission 
Merchants 

SPECIALTIES — Imported   and   domestic    Swiss    Cheese,  Ltmbdrger 

Brick  Cheese,  Edam,  Roquefort,  etc.;  Mackerel,  Codfish,  Holla"! 

Herrings,  Olive  Oil,  Spanish  and  California  Olives,  all  klEdn 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese,  German   Breakfast   Cb'ese.    e»>  : 

Oamenbert.  Schloss.  Kronen  a*;d  Nsufchat'Sl  '  >ee»e 


JOHN  T.  KELLY 
W.  H.  KELLY 


TEL.  TEMPORARY  1868 


KXTXY  BROS. 


WAGON  COVERS  &  BOAT  SAILS 
TENTS,  AWNINGS,  HAMMOCKS 
18-20  Clementina  St.    Bet.  First  and  Second  Sts. 


Sail  Francisco 


"I  called  attention  last  summer  to 
the  habit  of  certain  grocerymen  of  sel- 
ling foodstuffs — fruits  and  vegetables 
— out  on  the  sidewalks  for  dogs  to 
season  for  our  eating,"  says  the  writ- 
er. 

"I  protested  vigorously  against  that 
kind  of  seasoning.  My  wife  is  a  fairly 
good  cook,  and  I  am  well  satisfied 
with  her  method  of  seasoning  my 
grub.  Dog  seasoning  may  be  all  right 
for  some  people,  but  I  swear  that  I 
want  none  of  it  in  mine.  I  can  eat 
all  the  nastiness  I  want  without  tak- 
ing on  any  of  the  kind  that  dogs  hand 
out.  In  meandering  up  and  down  the 
street  imagine  my  surprise  when  I 
saw  delicate  foodstuffs  in  front  of  al- 
most every  store;  foodstuffs  set  right 
down  on  the  sidewalk  for  all  the  dogs 
in  town  to  season  before  they  are  put 
onto  your  table  and  mine. 

"At  one  of  the  stores  no  pretense 
had  been  made  of  elevating  anything 
at  all,  although  there  is  an  ordinance 
that  requires  everything  to  be  ele- 
vated at  least  two  feet  from  the  side- 
walk. At  other  stores  some  of  the 
street  display  was  right  down  on  the 
sidewalk.  At  one  store  it  was  baskets 
of  tomatoes;  at  another  one  it  was 
baskets  of  sweet  potatoes;  at  still  an- 
other it  was  crates  of  cabbages  and  so 
on. 

"Where  in  thunder  are  the  health 
authorities,  that  they  allow  such 
things?  What  are  the  health  inspec- 
tors doing  that  they  allow  grocerymen 
to  set  delicate  foodstuffs  out  on  the 
sidewalks  for  dogs  to  befoul?  Why 
do  they  not  enforce  the  ordinances  of 
the  city  that  relate  to  the  health  of 
Ihe  community?  The  habit  of  making 
a  street  display  of  delicate  foodstuffs 
is  a  nasty,  dirty  habit.  It  should  not 
be  allowed  in  any  city.  The  place  for 
that  kind  of  merchandise  is  inside 
the  stores.  1  saw  dozens  and  dozens 
of  boxes  of  raspberries  displayed  in 
front  of  the  stores  with  not  a  thing 
to  proifft  them  ffpm  h?.<  dirt  and 


filth  but  a  little  mosquito  bar  drawn 
over  the  top  of  them. 

"Great  jumping  Jehosephat,  think  of 
it!  Think  of  the  nastiness  of  it  and 
the  danger  of  it.  There  was  a  stiff 
wind  blowing  at  the  time.  Every  time 
a  team  came  up  or  down  the  street 
great  clouds  of  dust — pulverized  ma- 
nure— were  stirred  up  and  sent  in  ev- 
ery direction  by  the  wind.  Think  of 
eating  berries  that  had  been  exposed 
for  hours  and  hours  to  such  a  filth- 
laden  atmosphere — and  eating  them 
without  cooking  at  that.  Nice,  I  must 
swear!  Put  a  handful  of  that  dust 
under  a  strong  microscope,  and  what 
would  you  find?  You  would  find  it 
reeking  with  vermin — bacteria  of  ev- 
ery conceivable  kind  and  character, 
bugs  of  every  description,  and  millions 
of  them. 

"The  thing  is  simply  monstrous.  It 
is  nothing  more  or  less  than  a  crime 
to  be  compelled  to  eat  such  stuff.  Is 
it  any  wonder  that  thousands  die  each 
year  of  stomach  and  bowel  troubles? 
Foodstuffs  will  collect  enough  filth  un- 
der the  most  favorable  circumstances. 
It  is  not  necessary  to  expose  such 
things  needlessly  to  the  filth  of  the 
street.  All  street  displays  of  food- 
stuffs of  every  kind  should  be  pro- 
hibited by  law.  and  I  trust  the  health 
department  will  at  once  draw  up  an 
ordinance  covering  the  point." — Inter- 
state Grocer. 


AGAINST  CVKTW WIGHT  LAW. 


Los  Angeles. — Justice  H.  H.  Rose 
delivered  a  blow  to  the  Cartwright 
anti-trust  law  on  December  2d,  when 
he  sustained  the  demurrers  filed  by 
the  local  "ice  trust"  to  charges 
brought  against  it  for  alleged  violation 
of  this  statute.  The  court  ruled  that 
the  law.  In  failing  to  state  whether 
persons  should  be  imprisoned  in  the 
county  Jail  or  In  the  penitentiary,  left 
tin.  Justice  court  without  lurlsdlrtlnn 
to  fry  such  ciihps, 
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THE    RETAIL    GROCERS'  ADVOCATE 


ADDRESSES  WANTED. 


Parties  Whose  Whereabouts  Are  De- 
sired by  Various  Merchants  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note— We  give  only  the  last  knowD 
address. 

(1)  Austin,  H.  V.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfleld,  Nevada 
(miner.) 

(2)  Benjoln,  M.,  Redding. 

(3)  Bowden,  II.,  Sacramento. 

(1)  Burton,  Cuas  E.,  San  Francisco, 
(carpenter.) 

(2)  Cumminga,  W.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  Collings,  J.  B.,  Sacramento. 
(3)  Eubanks,  B.  F.,  Sacramento. 

(1)  Edwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  Gowell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  LockrldKe,  J.,  Sacramento. 
(2)  McGee,  Jan.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L,.,  Redding. 
(1)  Paltana,  J.,  Redding. 

(1)  Smith,  J.  W.,Sacraniento<laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L.,  Sacramento. 

(3)  Waggoner,  A.  H.,  Sacramento, 
(t)  Ward,  W.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.  C,  Redding. 
(2)  White,  H.  D.,  Redding. 
(2)  Whelihan,  F.  P.,  Redding. 
(2)  Wertz,  J.  t,.,  Redding. 

(4)  Colford,  Geo.  W.,  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
San  Francisco. 

(4)    Cannon,  Wm.,  Stockton. 

(4)  Doncn,  Clarence  J.,  West  Oak- 
land. 

(6)  Fred  Buel,  Oakland  (butcher,  af- 
ter electrical  worker). 

(6)  E.  O.  Brooks,  Antioch  (farmer). 

(6)  Geo.  Gyotoki,  Jersey  Island  (con- 
tractor). 

(0)  T.  Iuanami,  Jersey  Island  (con- 
tractor). 

(«)  G.  Horioka,  Knightsen  (laborer). 
(0)    Wm.   Osborne,   Stockton  (black- 
smith). 

(«)  Paul  Gusjofsou,  Pt.  Richmond 
(laborer). 

(.■>)  airs.  M.  Meyer. 

(5)  Josiah  S.  Corhctt,  (glazier). 


PARAGRAPHS. 

The  government's  anti-trust  cam- 
paign seems  scarcely  consistent  with 
the  expenditure,  by  the  postmaster 
general,  of  government  money  for 
printing  and  distributing  literature 
supporting  Mr.  Meyer's  parcel  post 
scheme.  If  that  plan  is  adopted  the 
result  will  be  a  concentration  of  retail 
business  in  the  hands  of  a  trust  which 
will  make  the  steel  trust  look  small. 

The  supreme  court  of  Missouri 
holds  that  the  sale  of  groceries,  pro- 
visions and  drugs  on  Sunday  is  a 
"work  of  necessity,"  and  therefore 
not  punishable  under  the  Sunday  clos- 
ing law.  The  supreme  court  of  Penn- 
sylvania within  a  few  days  of  the  Mis- 
souri decision  sustained  the  law 
against  Sunday  trading,  No  one  can 
guess  how  the  courts  will  act  upon 
laws  of  this  kind,  which  depend  for, 
enforcement  larirely  iipon  the  state  of 
the  judge's  mind. 

h  is  better  to  buy    HOBART  thmi 

to  wish  vou  liild, 


Get  the  Habit 

It  Will  Pay 


Exactly  117  sets  of  gauging  rods  have  bevm  delivered  by 
the  "Advocate"  to  its  readers  who  thereby  have  absolute 
protection  against  being  charged  with  52  Dillons  of  vine- 
gar, molasses,  oil  or  other  liquid  commodity  when  the  bar- 
rel will  not  hold  48  gallons  or  is  not  full. 

Gauging  rods  will  tell  any  one  in  a  minuU  if  the  capacity 
of  the  barrel  is  correct  and  how  many  gallons  are  missing 
if  it  is  not  full.  There  is  no  other  way  to  ascertain  whether 
you  are  getting  what  you  are  paying  for. 

To  be  sure  you  are  getting  your  money's*  ,  forth,  get  a  set 
or  two;  they'll  earn  their  cost  of  $1.45  a  set  delivered,  many 
times  over  during  the  year. 

There  are  two  ways  you  can  he  "done,"  one  by  charging 
you  for  more  gallons  than  the  barrel  will  1m  Id  (which  is  an 
old  trick)  and  then  only  partially  filling  th«  barrel,  thereby 
"working"  you  for  another  four  or  five  ga,lons. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at 
these  prices,  cash  in  advance,  money  to  h<g  in  draft,  post- 
office  or  express  order: 

1  Gauge  and  1  Wantage  Mod  %lAo 

2  "      "2      "         "  $2.80 

3  "      "   3      "         «  $4.20 

Cuts  in  this  advertisement  show  both  th*  y  auge  and  want- 
age rods,  while  the  cut  of  the  barrel  shown  how  the  gaug- 
ing is  done.  Complete  directions  for  using  will  be  mailed 
free  with  each  set. 


'■'k 
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Get  a  set  of  gauge  and  wantage  'ticks,  then  you'll  know 
to  a  certainty  when  you  buy  what  •  ou  get  for  your  money. 

 SEND  ORDERS  TO  
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THE  RETAIL  GROCERS  "ADVOCATE," 
J714  Webster  St.,  San  Fraucjscp,  tyfc 
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Clerks  Corner. 


THE  TREATMENT  OE  CLERKS. 


The  Advocate  is  pleased  to  print  a 
splendid  article  taken  from  our  friend, 
the  "'West  Coast  Trade."  The  article 
we  believe  will  be  of  interest  and  in- 
struction to  our  readers.  It  will  throw 
a  side  light  upon  the  relations  of  the 
clerks  to  their  employers.    We  read: 

"There  are  clerks  who  will  not  re- 
spond to  any  kind  of  treatment — kind 
treatment  leads  them  to  presume  and 
grow  more  lax,  while  stern  measures 
drive  them  to  indifference.  The  soon- 
er you  get  rid  of  that  class  the  better. 
Replace  them.  But  there  are  many, 
far  from  perfection,  far  from  even  fair 
competency,  who  are  amenable  to  rea- 
son and  who  will  improve  and  be- 
come efficient  under  care  and  atten- 
tion. 

"It  is  true  that  clerks  are  not  ma- 
chines. Remember  that  each  of  them 
has  individuality  and  that  all  do  not 
thrive  under  the  same  treatment.  For 
one,  once  course  is  best,  and  for  an- 
other other  things  have  to  be  done. 
However,  there  are  some  cardinal 
principles  which  will  be  observed  with 
profit,  for  human  nature  is  alike  on 
main  lines,  although  it  differs  in  the 
countless  little  details. 

"We  believe  two  of  these  principles 
may  be  enunciated  here  with  profit  to 
merchants  who  employ  several  clerks. 
The  first  is:  Do  not  interfere  with 
private  rights  of  the  clerks,  and  the 
second:  Give  them  a  personal  inter- 
est in  the  work. 

"In  the  first,  remember  that  there 
is  always  a  principle  involved  in  every 
objection  made  by  clerks  to  certain 
requirements.  The  principle  may  not. 
be  a  correct  one,  or  it  may  be  under- 
stood but  dimly  by  those  who  make 
it,  but  it  is  there,  and  the'clear-minded 
merchant  can  see  it  and  reason  re- 
garding it,  arriving  at  a  definite  con- 
clusion. Not  long  ago  an  order  was 
promulgated  in  one  of  our 
Eastern  stores,  forbidding  the 
young  lady  clerks  from  wearing  their 
hair  in  a  certain  way.  It  wa  s  a  a  ar- 
bitrary order,  no  reason  was  given, 
and  the  result  was  that  there  wv  a 
rebellion  which  threatened  t'~>  end  in  " 
strike.  It  would  have  involved  several 
hundred  salesmen  and  a  good  manj 
hundred  dollars. 

"Now  the  styles  of  hair  dressing 
may  seem  to  be  a  small  thing  to  h  xve 
trouble  about  The  store  management 
backed  down  promptly  and  trouble  was 
averted.  The  tax  on  tea  was  a  small 
matter  in  dollars  and  cents  to  the 
early  colonists  of  this  country,  bat 
the  principles  was  sufficiently  large  to 
bring  about  a  war  which  resulted  in 
a  new  and  independent  nation.  The 
principle  with  the  girls  was  that  they 
had  a  right  to  wear  their  hair  as  they 
saw  fit,  and  unless  a  good  and  suffi- 
cient reason  for  the  order  was  forth- 
coming they  would  not  obev. 

"We  do  not  know  why  the  order 
was  issued  in  the  first  place.  If  there 
was  a  good,  reason  for  it.  that  revon  .1 
should  have  been  made  plain.  Inde- 
pendence is  dear  to  most  people  and 
they  resist  what  they  believe  to  he  I 
encroaching ats  upon  It.  A  merchant 
has  n  right  tn  squire  neatness.  Jfe, 


has  a  right  to  expect  even  uniform 
dressing,  if  lie  thinks  that  benefits 
his  service  and  store;  but  we  think 
it  is  the  part  of  wisdom  to  explain 
his  reasons-  when  he  requires  what  is 
unusual.  Ten  to  one,  if  the  manage- 
ment of  the  Eastern  store  had  ex- 
plained that  they  did  not  wish  pom- 
padours because  pompadours  were 
out  of  style  «and  they  wished  their 
sales  force  to  be  the  most  stylish  in 
the  city,  it  would  have  prevented  a 
strike.  Perhaps  not,  but  explanation 
does  away  with  a  whole  lot  of  trouble. 

"This  leads  up  well  to  the  other 
prinliple  of  which  we  would  speak. 
Many  men  who  employ  labor  in  1 
quantities  complain  bitterly  that  the 
laborers  have  no  individuality.  That 
is,  partly  at  least,  the  result  of  or- 
ganization. In  some  of  the  great  fac- 
tories, where  work  is  done  by  exact 
science,  workmen  are  given  a  piece 
of  machinery  to  make,  and  they  do 
it  by  orders,  never  knowing  what  the 
machine  into  which  it  will  fit  will  be. 
How  can  they  take  intelligent  interest 
in  it?    It  is  hardly  to  be  expected. 

"The  same  is  true  of  a  store.  We 
know  of  a  store  where  clerks  are  told 
nothing  of  the  output,  nothing  of  the 
amount  of  sales,  nothing  of  the  aims 
of  the  management,  and  yet  the  pro- 
prietor feels  that  he  is  ill  treated  be- 
cause his  clerks  take  no  interest  in  the 
business.  He  does  not  give  them  the 
chance.  We  know  of  another  store 
manager  who  has  organized  his  clerks 
into  an  efficient  body.  He  has  told 
them  the  history  of  the  establishment, 
how  it  has  grown  from  small  dimen- 
sions to  large  ones:  how  it  has  had  a 
certain  fair  policy  and  how  that  policy 
has  made  a  great  and  splendid  repu- 
tation; how  today  the  store  is  a  large 
one  and  the  clerk  is  manager  of  it. 
at  a  satisfactory  salary.  He  started 
at  $5  a  week.  He  knows  the  business 
thoroughly.  The  merchant  has  pro- 
fited by  his  clerk's  fidelity  and  dili- 
gence. 

"This  would  not  work  with  all  clerks, 
of  course,  but  the  merchant  is  a  pretty 
shrewd  .iudsre  of  human  nature,  or  he 
could  not  be  a  merchant.  He  can  gen- 
erally tell. 

"To  conclude,  don't  try  to  teach  the 
dolt,  don't  try  to  train  the  impossible: 
inspire  a  feeling  of  loyalty  among  your 
salesmen,  and  avoid,  an  arbitrary  bear- 
ing. Explain  your  reasons  for  issuing 
orders,  and  excite  an  interest  for  your 
business,  your  goods  and  your  custo- 
mers in  the  minds  of  your  help.  It 
will  pay  for  the  patience." 


WHAT  IS  HONEY i 


THE  SHELDON  BUILDING. 

The  opening  of  the  Sheldon  Build- 
iug  rt  Market  and  First  Sts.,  is  set 
for  about  February  15th,  and  the  fact 
that  the  Southern  Pacific  district 
freight  office  will  move  in  there  and 
will  occupy  the  same  quarters  as  they 
did  before  the  fire  will  induce  other 
large  firms  to  rent  there.  G.  W. 
Fletcher,  the  district  freight  agent  of 
the  company  gives  his  reason  for 
moving  away  from  the  flood  building 
because  the  new  place  Is  more  con- 
venient to  the  wholesale  and  the  com- 
mission quarters.  The  Standard  Oil 
Co.  will  also  be  in  the  Sheldon  build- 
ing. The  Advocate  ha*  secured  offices 
In  th!w  butlrllrm 


To  the  query,  "What  is  money,  any- 
way?" the  following  answers  are 
made: 

Money  is  the  loudest  sound  in  the 
voice  of  life. 

Rait  for  the  matrimonial  hook. 

The  one  thing  that  makes  crooked 
things  look  straight  and  straight 
things  look  crooked. 

The  most  effective  substitute  for 
brains. 

A  provider  for  everything  but  hap- 
piness; a  passport  to  everywhere  but 
heaven. 

Something  that  always  gets  the  glad 
hand. 

Money  is  the  most  difficult  mot  t<. 
cultivate. 

Metal  often  manufactured  from  wa- 
ter in  Wall  street. 

The  best  talking  machine. 

That  which  women  look  for  while 
men  sleep. 

A  curse  to  some  that  have  if  and  a 
curse  to  all  that  haven't 

What  the  rich  don't  need  and  the 
poor  don't  get. 

The  breath  of  husiness. 

Our  private  god. 

The  antidote  for  poverty. 

That  which  speaks  a  lanenarre  we 
can  all  understand,  but  in  which  few 
are  able  to  converse 


WHY    CHECKS    \ RE    MADE  PAT- 
ABLE  ONLY  THROIOH  THE 
CLEARING  HOUSE. 

Query  —  Please  state  just  what 
"payable  only  through  Clearing 
House"  means:  also  what  are  the  ^x- 
act.  advantages  and  disadvantages 
of  such  a  clause  on  a  check  at  this 
time?  X.  Y.  Z. 

R°ply. — A  check  is  made  "pavable 
only  through  the  clearing  house"  in 
order  that  the  holder  may  not  have  a 
right  to  demand  cash  for  it  immedi- 
ately at  the  bank  upon  which  it  is 
drawn.  The  advantage  of  such  a 
form  is  that  it  decreases  the  effective 
and  immediate  demand  for  cash  at  a 
time  when  cash  is  not  plentiful. 


FOR  ART'S  patents  control  the  onli 
antontatic  nail  ro!e->*e  in  coffee  mills. 
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WHEN  ACCOUNTS  OUTLAW. 


Leading  Attorneys    Quote  Decisions 
That  Will  Help  the  Trade. 

Open  book  accounts  live  four  years 
now  instead  of  two. 

But  there  are  exceptions. 

An  account  more  than  two  years  old 
is  not  renewed  by  the  new  law.  This 
has  been  definitely  decided  several 
times.  A  typical  case  is  that  of  Allen 
vs.  Allen,  reported  in  95  Cal.,  p.  184, 
where  the  court  says: 

"No  subsequent  legislation  could 
change  rights  or  obligations  of  the 
parties  or  extend  the  time  for  action." 
Court  Kales  Both  Ways. 

The  California  Supreme  Court  has 
ruled  both  ways  as  to  the  question  of 
whether  the  new  law  would  extend  to 
four  years,  accounts  not  two  years  cud 
that  were  opened  before  the  lav  was 
passed. 

In  112  Cal.  page  85,  in  the  case  cf 
Swamp  Land  Dist.  No.  307  vs.  Glide, 
the  court  held: 

"There  is  no  vested  right  in  the  run- 
ning of  the  Statute  of  Limitations  until 
it  has  completely  run  and  barred  the 
action;  and  when  a  change  in  the 
limitation  is  made  during  the  time  of 
the  running  of  the  statute,  the  time 
run  is  not  a  credit  to  the  defendant 
under  the  new  law;  and  the  whole 
period  contemplated  by  the  new  law 
must  lapse  to  bar  the  action,  unless 
the  new  law  iteslf  expresses  a  con- 
trary intent." 

Reports  the  Other  Way. 

In  the  case  of  Peiser  vs.  Griffin,  re- 
norted  in  125  Cal.,  page  9,  the  court 
held: 

"If  the  Statute  of  Limitations  has 
barred  the  right  to  commence  an  ac- 
tion to  set  aside  a  conveyance,  the 
title  of  the  party  is  regarded  as  vested 
in  the  nossessor.  irrespective  of  the 
original  right-  and  so  subsequent 
amendment  or  reueal  of  the  limitation 
can  constitutionally  have  a  retroactive 
effect  so  as  to  disturb  the  title." 
Better  Take  No  Chances. 

Under  the  circumstances  the  Advo- 
cate would  advise  its  readers  to  take 
no  chances. 

Before  an  account  started  prior  to 
March  1,  1907,  is  two  years  old,  sue 
and  you  will  be  on  the  safe  side. 

You  can  see  from  the  decisions  quot- 
ed above  that  the  Justice  of  the  Peace 
has  a  full  right  to  decide  in  your  way 
if  he  wants  to.  He  also  has  a  right  to 
decide  against  you  if  he  wants  to. 

If  he  decides  against  you,  you  have 
a  chance  of  winning  out  should  you 
care  to  appeal  from  his  decision.  On 
the  other  hand  if  he  decides  in  your 
favor  your  debtor  could  also  appeal 
the  case  with  a  chance  of  winning. 

We  print,  herewith  a  copy  of  the  law 
extending  the  time  in  which  open  book 
accounts  outlaw.  The  addition  to  the 
law  is  printed  in  black  type. 

Section  1.  Section  three  hundred  thirty- 
seven  of  the  Code  of  Civil  Procedure  is  here- 
amended  to  read  as  follows: 

"37.     Within   four  years. 

1.  An  action  upon  any  contract,  obliga- 
tion or  liability  rounded  upon  an  instrument 
in  writing  executed  within  this  State;  pro- 
vided, that  wherever  the  time  within  which 
any  such  action  must  bo  so  commenced 
would  in  any  case  expire  by  the  terms  of 
this  section  after  the  first  day  of  3imej  one 
thousand  nine  hundred  and  six  and  before 
the  first  day  of  January,  one  thousand  nine 
hundred  and  Beven,  such  action  may  be 
commenced  (it  any  thtie  before,  tie-  Urst  rls.V 

of  ■'January,  oIih  II  Mtttnl  lilti"-  litimlrtnl  H.ikl 

RlVlttl    Willi    I  HP   Ml  ■    I'lll'l  e    mltl    efi'ci'l    HP  |£ 


commenced  within  four  years  as  in  this 
section  provided. 

2.  An  action  to  recover  a  balance  due 
upon  a  mutual,  open  and  current  account  or 
upon  an  open  book  account. 

Sec.  2.  Section  three  hundred  and  thirty- 
nine  of  the  Code  of  Civil  Procedure  is  here- 
by amended  to  read  as  follows: 

839.     Within  two  years. 

1.  An  action  upon  a  contract,  obligation 
or  liability  not  founded  upon  an  instrument 
of  writing,  other  than  that  mentioned  in 
sub-division  two  of  section  three  hundred 
thirty-seven  of  this  code;  or  an  action  found- 
ed upon  an  instrument  of  writing  executed 
out  of  the  State. 

2.  An  action  against  a  sheriff,  coroner,  or 
constable  upon  a  liability  incurred  by  the 
doing  of  an  act  in  his  official  capacity  and 
in  virtue  of  his  office,  or  by  omission  of 
an  official  duty,  including  the  non-payment 
of  money  collected  upon  an  execution.  But 
this  sub-division  does  not  apply  to  an  action 
for  an  escape.  • 


not  hatch,  our  slumbers  were  wrecked 
for  the  balance  of  the  night." 

"This  world  is  not  our  home.  We 
belong  in  a  far  better  clime  than  this. 
We  are  waiting  for  what  is  coming  to 
us," 

"We  are  not  in  business  for  money; 
it  is  wisdom  that  we  want." 


"TONY  HILL"  JONES  OF  TEXAS. 


RICE  CROP. 
Willows. — Last  week  A.  C.  Hinshaw 
began  harvesting  his  large  rice  field, 
and  is  greatly  elated  over  the  pros- 
pects of  an  excellent  yield.  Mr.  Hin- 
shaw states  that  his  crop  will  surely 
go  40  sacks  per  acre  and  perhaps  bet- 
ter. There  are  about  five  acres  of 
the  60  which  did  not  fill,  from  the 
fact  that  water  could  not  be  kept  on 
it.  This  greatly  cuts  down  the  gen- 
eral average. 


At  the  National  Convention  at  Dalles 
last  January  one  of  the  entertainers 
was  a  young  grocer  named  Jones  of 
Dennison,  Texas.  They  call  him 
"Tony  Hill"  Jones,  because  he  has  a 
grocery  store  on  the  top  of  Tony  Hill, 
in  the  town  of  Dennison.  When  the 
"Toledo  Grocers,  Dalles  Club"  train 
stopped  at  Dennison,  Jones  was  there 
to  meet  them  with  a  band  of  mounted 
cowboys,  gave  the  Toledo  grocers  an 
immense  leather  key  of  the  town, 
loaded  them  into  farm  wagons  drawn 
by  steers,  rode  ahead  of  them,  armed 
to  the  teeth,  and  showed  them  the 
sights  of  Dennison. 

The  Farce.  "The  Hurry-up  Gro- 
cery" produced  by  the  grocers  of 
Dalles  one  night  of  the  convention, 
was  written  by  Jones.  It  was  very 
funny,  having  about  thirty  people  in 
the  cast,  showing  all  the  daily  hap- 
penings in  a  grocery  store. 

At  the  banquet  next  evening,  while  ! 
the  after-dinner  speeches  were  being 
made,  some  of  the  Texas  people  who, 
were  so  far  away  from  the  speakers'  \ 
table  they  could  not  hear  what  was 
being  said,  were  leaving  the  tables  to 
go  home  when  Jones  jumped  up  from 
Lis  seat  at  the  speakers'  table  and 
said:  "Hey,  there,  you  people  sit  down 
or  I'll  heave  a  chair  at  you.    You  net 
like  range  cattle,  and  are  lost  when 
you  get  among  those  that  are  stall 
fed." 

Here  is  his  latest  creation. 
Shows  That  He  Can  Go  Some. 

Jones  of  Texas,  grocer,  sent  out  the 
following  worded  circular  to  his  cus- 
tomers and  some  others: 

"Our  grocery  was  born  in  1895,  the 
meat  market  in  1901." 

"We  have  been  pleasing  and  dis- 
pleasing  people   ever  since." 

"We  have  been  cussed,  discussed, 
talked  about,  boycotted,  robbed,  held 
up,  lied  to  and  everything  else." 

"Our  only  reason  for  staying  in 
business  now  is  to  see  what  next  will 
happen." 

"Wc  have  had  12,912  opponents,  the 
majority  of  whom  have  retired  inde- 
pendent." 

"We  have  done  everything  to  boost 
our  business.  We  bave  run  for  office, 
joined  everything  they  would  let  us. 
We  attended  meetings,  balls,  enter- 
tainments, picnics  and  funerals  for 
nothing  in  the  world  but  to  boost  our 
business,  and  have  forgot  ourselves  so 
completely  at  times  that  we  would 
have  to  enquire  who  we  were." 

''Should  we  waktt  In  the  nigh*  and 
remember  that  Hie  esgH  that  Mrs. 
Brnitri  wot  had  bui-H  triad  Mini  would 


POSTAL  TELEGRAPH  BUILDING. 

The  Crocker  heirs  have  closed  con- 
tracts for  construction  of  the  Postal 
Telegraph  building  at  the  northeast 
corner  of  Bush  and  Battery  Sts.  This 
building  will  be  of  steel  frame,  class 
"A"  type  and  one  of  the  many  monu- 
mental structures  of  the  new  city. 


It  is  better  to  buy  a  HOBART  than 
to  wish  you  had„ 
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THE  WORD  "BLEND"  ON  A 
BOTTLE  OF  WHISKEY  DOES 
NOT  INDICATE  THAT  IT  IS 
NOT  A  PURE  WHISKEY,  BUT 
SIMPLY  MEANS  THE  PUTTING 
TOGETHER  OF  SEVERAL 
STRAIGHT  WH1S.KIES,  AND 


HUNTER 

BALTIMORE 

RYE 


EXEMPLIFIES  TO  WHAT  HIGH 
DEGREE  OF  QUALITY  AND 
TONE  A  BLENDED  RYE 
WHISKEY  MAY  BE  BROUGHT 


0 


OHAS.   M.   REYNOLDS  CO. 
Agoiitrt  /or  fallfornla  nnrl  Nevada, 
Itl"  J).U   l-'ol.tohi  fit,,  ft  !'\  fill 
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SELL  more:  coffee 

To-day  than  you  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  you:  duty  to  j  outsell  bj  know 
ing  A  HOBART  before  you  buy  ai  y  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

»  For  Pacific  Coast 

Office:  137-39  Telegraph  Ave.  Oakland,  Cal: 


X.KWS0NSCOPHIWPA. 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

P.  C.  TOMSON  &  CO.,  Makers,  Philadelphia,  Pa. 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 

Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 

its  purity  strength  and  flavor. 

Maraschino  Cherries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sugar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long  Syrup  Refining  Co, 

SAN  FRANCISCO. 
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BAY  CITY  MILLS 


GROCERS ! 


TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 


Bay  City  Flour 


First  and  Clay  Sts., 


P  PATENUfjk^ROLLE|{ 

h  ^jEBpjiotlR 

llfc'    f    't   EXTRA  FAMILY  > 

j.  ••>;'.  ^,  j  jjwsTPMAi,  >  sows 


Oakland 


INTERESTING  NOTES  FOR  THE 
GROCER. 


Los  Angeles,  Cal. — The  goods  manu- 
factured by  James  Hill  &  Sons  Co., 
Inc.,  will  hereafter  be  disposed  of  ex- 
clusively through  jobbers.  This  con- 
cern has  absorbed  the  National  Vine- 
gar &  Pickle  Co.  and  also  the  old  Los 
Angeles  Pickle  Co. 

Bostou,  Mass. — The  jury  on  food  ex- 
hibits at  Jamestown  Exposition  have 
awarded  Walter  Baker  &  Co.,  Ltd.,  a 
gold  medal  for  "Chocolate  Prepara- 
tions, Breakfast  Cocoa  and  Cocoa  But- 
ter," and  also  a  gold  medal  for  "most 
admirable,  effective  and  artistic  in- 
stallation of  exhibit." 

Rain  caused  considerable  damage  to 
the  tomato  crop  around  Hayward,  Cal., 
recently,  according  to  reports  from 
that  point,  which  states  that  there  are 
yet  thousands  of  tons  of  tomatoes  on 
the  vines  that  will  be  ruined  for  all 
except  cannery  delivery. 

According  to  advices,  this  year's 
shipment  of  California  canned  fruits 
to  England  will  be  comparatively 
light,  owing  to  the  high  prices  on  the 
season's  pack.  Nevertheless,  the  un- 
sold stock  remaining  on  the  Coast  is 
asserted  to  be  very  small. 

According  to  the  "California  Fruit 
Grower"  estimates  of  the  quantity  of 
prunes  unsold  in  Califor  na  have  been 
made  by  some  handle*:  and  range 
from  15,000,000  to  20,000,000  pounds 
in  growers'  and  packers'  hands,  the 
higher  figure  being  the  conclusion  of 
one  of  the  larger  holders  at  the  mo- 
ment. 

Geo.  Burnham,  Jr.,  of  Burnham  & 
Morrill,  the  Portland  corn  packers, 


has  been  visiting  the  New  York  canned 
goods  trade.  He  is  quoted  as  saying 
that  the  Maine  corn  deliveries  this 
year  will  not  average  over  60  per  cent. 
The  acreage  was  fully  25  per  cent 
smaller  than  in  1906,  while  the  pack- 
ing season  this  year  did  not  begin 
until  about  the  time  it  closed  last 
year. 

The  Alaskan  trade  for  the  eight 
months  of  this  year  was  about  $500,- 
000,  or  5  per  cent  increase  over  the 
same  period  of  1906.  The  merchan- 
dise shipments  to  Alaska  show  an  in- 
crease, but  the  gold  shipments  de- 
creased, due  to  the  shutting  down  of 
the  Tanana  district.  The  merchandise 
shipments  southward  for  the  first 
eight  months  of  1907  amounted  to 
$1,667,629,  against  $1,661,000  for  the 
like  period  last  year. 

Out  of  198,000  acres  of  land  on 
Bouldin  Island,  which  is  one  of  the 
largest  territories  producing  aspara- 
gus in  California,  all  but  9,000  acres 
had  been  drained  of  water  left  by  last 


spring's  floods  on  November  8th. 

Lang  Stroh  Company  has  been  ap- 
pointed agent  for  the  Morton  Milling 
Company,  Ballard,  Wash. 

Irvine,  Stanton  Co.  will  change  their 
name  to  that  of  the  Irvine  Co.  as  soon 
as  the  courts  pass  upon  their  applica- 
tion. 

California  soused  mackerel  is  sell- 
ing freely  by  comparison  with  other 
articles.  One  reason  is  believed  to 
be  the  scarcity  of  Eastern  goods  of 
that  character. 

Powedeied  milk  has  had  a  boom  as 
a  result  of  of  the  advance  in  the  price 
of  the  fluid  article,  although  it  is 
quoted  as  3c  a  pound  higher  than  at 
the  beginning  of  September.  Manu- 
facturers, who,  though  they  had  filled 
consumers  up  by  free  full  sales  made 
early  in  the  fall,  are  surprised  at  the 
number  of  renewal  orders  received, 
but  "their  capacity  is  so  closely  en- 
gaged that  they  are  take  on  a  little 
new  business. 


J.  H.  Newbauer  &  Co. 

Importers   arid  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 


San  Francisco 


California 


xx  .  ■  H 

I  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  g 

i  s 

S  We  are  advertising  them  in  many  of  the  Newspapers  and 

I  in  other  ways.     The  High  Quality  and  Perfect  Purit}^  of  '  XX 

H  the  Sunlit  products  will  commend  them  to  the  trade  as 

xx  well  as  to  the  consumers.       Write  or  telephone  for  prices. 

»  xx 

I  Sunlit  Fruit  Company  | 

5  Telephone,  Berkeley  4333 

:: 

|  2438  4th  Street  Berkeley,  California 
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Pe-et  &ros-Mfg.  Co.- 

A%  KANSAS  CITY,  U.S.A.  _  f  ^ 


Try  These  and  be  Convinced  they  are  the  BEST. 


Seasonable  Suggestions 

Ideas  from  Many  Sources  That  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers. 


PUSH  THE  GOODS 
PROTECTED  BY  AGREED  KjNTS 
CUT  OUT 
AS  FAR  AS  P0SSIB1  <? 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTER 

Where  were  those  bank  corum'ssion- 
ers? 

Many  difficulties  are  ovei'tme  by 
assiduity. 

Advertise  differently  from  *11  other 
retailers. 

Advertising  novelties  should  be  used 
all  the  time. 

After  reigns  of  splendor  i  <  ny  na- 
tions have  declined. 

Give  the  average  man  rop 
and  he'll  rope  you  in. 

Many  a  man's  talents  lies 
the  fact  that  he  hasn't  any. 

In  soliciting  business  tal*.  to  the 
point  and  stop  when  you  get  "hero. 

Don't  have  a  big,  empty  n'ore  nor 
a  small,  crowded  one.    Be  se^s'ble. 

It  is  better  to  tell  the  trutl  even  if 
it  is  easier  and  more  natura1  for  you 
to  lie. 

There's  as  much  in  the  way 
your  customers  as  there  it 
goods  you  give  them. 

To  understand  men  we  : 
their  works  and  find  what  are 
powerful  motives  of  action. 

Three  women  were  elected  munici- 
pal councillors  in  England  on  Novem- 
ber 1  for  the  first  time  in  hislory. 

Some  employers  help  their  iln.rks  to 
be  honest;  some  tempt  then  to  be 
dishonest.  Which  kind  will  j  vt  work 
for? 

Retail  merchants  in  Pennsylvania 
paid  $360,000  in  fines  for  the  "'ilntion 


enough 


i  hiding 


nu  treat 
in  the 

uist  see 
'he  most 


of  food  laws  during  the  period  of  four 
years. 

People  pass  by  a  disorderly  store 
and  will  .walk  blocks  to  a  clean  one. 
rather  than  buy  goods  kept  in  ill- 
looking  places. 

The  Greek  States  wasted  their 
strength  in  constant  war  with  each 
other;  united  they  could  have  defied 
the  hostilities  of  every  other  nation. 

Parasites  are  the  paupers  of  nature. 
They  are  forms  of  life  which  will  not 
take  the  trouble  to  find  their  own  food 
but  borrow  or  steal  it  from  the  more 
industrious. 

The  manufacturers  of  "Beat  'Em 
All"  soap  will  not  permit  a  wholesaler 
to  sell  this  soap  to  any  hotel,  restaur- 
ant, logging  camp,  hospital,  boat  or  to 
any  consumer. 

They  say  that  genius  is  the  capac- 
ity for  taking  infinite  pains.  The  same 
definition  might  fit  success  equally 
well.  No  real  success  is  gained  with- 
out taking  pains. 

You  can  give  quality  to  your  custo- 
mers every  day  in  the  year,  but  you 
cannot  give  them  cut  prices  all  the 
while.  They  want  you  to  treat  them 
the  same  all  the  time. 

Courtesy  costs  nothing.  It  requires 
no  shelf  room,  it  is  not  taxable,  neither 
do  you  have  to  pay  insurance  on  it. 
but  it  is  the  bes+  asset  you  have,  if 
you  cultivate  it.    Try  it. 

The  banks  suspend  because  they  have 
tob  much  of  their  funds  where  they 
cannot  get  them  readily.  Many  srocers 
fail  for  the  same  reason.  Get  your 
money  in  and  push  credits  hard. 

.It's  the  under  dog  that  squalls 
Whenever  you  hear  a  man  "knocking" 
a  competitor,  depend  upon  it  that  the 
competitor  has  been  making  too  much 
success  recently.  And  the  moral  is, 
don't  knock,  because  everybody  you 
knock  to,  goes  and  tells  what  you  said. 

To  supply  the  school  children  of -this 
country  with  slate  pencils  a  great 
many  millions  of  those  writing  instru- 
ments are  made  annually.  In  fact,  in 
addition  to  the  domestic  output,  no 
fewer  than  twenty  million  imported 
ones  are  used  up  in  a  year,  nearly  all 
of  them  from  Germany. 

The  times  are  propitious  for  the  re- 
tailers if  they  are  wise.    For  the  past 


year  they  have  been  existins  on  meag- 
er profits,  because  of  the  tremendous 
advance  in  wholesale  prices,  without 
consequent  advance  of  retail  prices. 
The  tide  is  turning  now  and  the 
wholesale  prices  are  declining. 

One  of  the  greatest  morals  to  be 
I  drawn  from  the  recent  financial  flurry 
j  is  the  fact  that  we  have  been  spending 
j  too  much  money  away  from  home,  and 
is  the  strongest   argument   for  the 
I  trade-at-home  idea  that  can  be  advanc- 
ed.  Let  us  all  trade  at  home  more  and 
I  when  we  really  need  money  it  will  be 
in  the  community,  not  in  Wall  Street. 

TO  GROCERS! 
To  Rent — A  handsome  corner  store. 
|  Suitable  for  a  first-class  grocery. 

Mission  and  25th  Sts. 
Apply  Hotel  Miramonte.    Room  92, 
i  290S  Mission  St.  

Greer's  Washing  Ammonia 

It  lias  eome  to  our  knowledge  that 
there  is  an  attempt  to  Introduce  on  the 
maricet  a  WASHING  AMMONIA  mane 
from  Hone*  and  Animal  Kefuxe.  We 
tru*t  that  the  trade  will  take  time  to 
investigate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Vmmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Mnnufm-turern  of  Anminoiii  from 
Mineral   Product*  on  the  I'aelflo  (  nam. 

SAN  FRANCISCO,  CAI.. 

CAUTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  srvie  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Murk  Is  on 
each  bottle — Root.  P.  Greer.  Trade 
Mark 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

KSl  Mission  St,  S.  F.,  (V 
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Manufacturers'  List. 


Selling:  Trices  of  Goods  That  Guarantee  a 
Proflt  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, yOl  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
ns  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

MAKING  POYVUKI* 
Schilling's. 

Schilling's  Best,  %-ib.  cans  $  .15 

Schilling's  Best,  %  -lb.  cans  25 

Sshillings  Best,  l-lb  .cans.  45 

Rumford. 

R  minora,       -lb.   cans  15 

Rumford,   l-lb  cans  30 

kumford,  3-lb  cans  75 

Rumfnrr],   5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

3-tt>    tins  70  each  6.75  per  doz 

54 -lb    tins  10  each  $1.10  per  doz 

%-Ib    tins  15  each  1.60  per  doz 

i-lb    tins  25  each  2.65  per  doz 

5-lb    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1     tb   45154    lb   15 
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CHOCOLATE 

(Effective    August    15th,  1907.) 

Ghiradelli's  Ground  Chocolate,  l-lb  Tins  .35 

Ghiradelli's  Ground  Chocolate,  3-lb  Tins  .90 

Eagle  Chocolate,  l-lb  Pkg  .30 

Ghiradelli's  Cocoa,  y2-lb  Tins  .25 

t'KKKAI.S 

Retail  Selling  Prices  of  Del  Monte  Milling 
Co.'s  Package  Goods. 

Peacock  Self-raising  Buckwheat,   3   lbs.  .25 

California   Flepjack  Flour,   2    rbs  15 

Semola,    4    lbs  25 

Nutty    Grains,     4     lbs  25 

California  Cream  Flake  Oats,  2  tbs  15 

Primrose  Wheat.    2  54    lbs  15 

Del    Monte   Mining   Co.'s     Peacock  Brand 
Sterilized  Meals,  in  2-lb.  packages. 

Buckwheat    Flour   15 

Yellow  or  White  Corn  Meal  10 

Cracked    Wheat   15 

Graham  Flour  15c  two  for  .25 

Hominy,  large  or  small  15 

Oat  Meal   15 

Steel   Gilt   Oats  15 

Pearl   Barley   20 

Rice  Flour   25 

Rye  Flour   15 

Rye  Meal   15 

Split    Peas,    yellow  15 

Split    Peas,    green  15 

Gluten  Flour  15 

Whole  Wheat   Flour  15 

Farina   15 

Pastry  Flour   15 

Lightning  Tapioca   15 

Cardinal    Crushed    Oats  30 

Shredded    Wh^at    Biscuits,    15c  or 

two   25 

Triscnit.   straight    .  .   .10 

Nutro,   Sun  Milling  Co.,   10c,   3  for  25c. 
Wheatro,  Sun  Milling  Ci.,  5-lb.  pkg.,  25c. 
Violet  Oats,  Albers  Bros.  Milling  Co.,  15c,  2 
for  25c. 

Violet  Pan  Cake  Flour,  Albers  Bros.  Milling 
Co.,   15c.   2  for  25c. 

TEA. 

Tree,    (M.    J.    Brandensteln   &   Co.)  60 

COFFEE. 

Golden  Gate  (J.  A.   Folger  &  Co.) 

1  lb.  cans   40 

M.  J.  B.,  (M.  J.  Brandensteln  &  Co.) 

1  lb  40 

M.  J   B.,  (M.  J.  Brandensteln  &  Co.) 

3  lbs    1.00 

COTTOLENK. 

Small  size  pails  $  .30 

Medium  size  pails  60 

Large  size  pails   1.35 


FLO  UK. 

Globe  Mills. — A-l,  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60;  Starr's  Ex- 
-i-a  Choice,   $1.50;  Mayflower,  $1.45. 

Stockton  Mills — Crown,  $1.60;  White  Navy. 
$1.50;  Triumph,  $1.45;  Bear,  $1.4b. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle, 
$1.45;  First  Grade  Flour,  1-Sth,  S5c;  10-Ib. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.55. 

Bay  City'  Mills  (1st  and  Clay  Sts.,  Oak- 
land)— "Bay  City,"  $1.55;  "White  Foam," 
$1.55. 

Diamond  Milling  Co. — Diamond  Patent,  40- 
tb.  sacks,  J1.55:  Diamond  Family,  49-Ib. 
sacks,   $1.45;   sky  High,   49-Ib.   sacks,  $1.40. 

Vhoenix    Milling    Co..    Sacram-jnto. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland. 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 
Maplelne. 

2  oz   35 

4  oz   60 

ifi  «—■...  .   2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.P.Grog-an),  Half  Pts.$  .25 

Puritv    (Chas.P.Grog-an)    Pints  50 

Purity  (Chas.P.Grog-an)  Quarts.  .  .90 
Purity   (Chns.   P.   Grogan)    Half  Gal.. ..1.75 

Purity    (Chas   P.   Grogan)   Gallon   3.00 

SOAPS. 

Sapnlio  .  1  Of    3    foe  2\->c 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   30 

54 -Gal.    Tins   50 

1-C-al.  Tins   90 

ECONOMY  FRUIT  JARS. 

Pints   95 

Quarts    .  .  .•   1.15 

%  Gal.  ,.,    1.50 

Extra  Economy  Caps,  doz  2  0 

Extra   Economy  Clamps,   doz  10 

Bishop's   Listed  Pnidu"(s. 

Small   size   Catsup  15 

Medium   size  Catsup  25 

Small  size  Chili  Sauce  15 

Large  siz.;  Chili   Sauce  2? 

Concentrated    Soups   10 

Concentrated    Soups,    per   dozen   1.10 

Cup   Chocolate,    54 -lb  10 

Cup   Chocolate,    Vz-Tb  20 

Cup    Chncolale,    l-lb  40 

Bis-Bifl   ._  05 

Snaps  in  Packages   05 

Oriental    Teas   10 

Hi  Lo  Grahams   10 

Cupid    Wafers    (cartons)  10 

Cheese    Squares   10 

Grandmother  Ginger  Cookies  10 

Butter  Thins   10 

Kenwood  Sugar  Wafers  (small)  10 

Kenwood  Sugar  Wafers  (large)  25 

Cupid    Chips   20 

Bbls.   Ginger  Snaps  25 

Princess  Sodas,  l-lb.  size..':  10 

Princess    Sodas.    3-lb.    size  25 

Medallion   Jams  25 

Medallion  Jelly   25 

 *  1  - 

The  gross  postal  receipts  of  San 
Francisco  for  October  were  $166,352. 
a  gain  over  October,  1906,  of  $22,699. 


Canada's  cigar  industry  has  re- 
mained stationary  during  the  last  fis- 
cal year,  its  output  amounting  to 
about  one  hundred  and  ninety-four 
millions,  the  same  as  during  the  pre- 
vious year.  During  the  same  period, 
however,  the  output  of  cigarettes  in- 
creased sixty-tWo  millions,  reaching  a 
total  of  331,972,137  against  only  93,- 
780,000  ten  years  ago.  As  the  past 
fiscal  year  was  the  most  prosperous 
one  not  only  for  the  cigar  industry 
of  the  United  States,  but  also  of  Cuba 
and  Germany  there  must  be  some  par- 
ticular reason  why  it  did  not  flourish 
proportionately  also  in  our  neighbor- 
ing Dominion  and  why  people  pre- 
ferred to  taking  to  smoke  cigarettes 
to  an  extent  of  one-third  more  than 
to  cigars. 


The  trademark,  from  the  advertis- 
ing standpoint,  is  especially  valuable 
to  the  retail  merchant.  Trademark 
goods,  if  they  have  merit,  are  easier 
sold  by  the  retail  merchant.  He  can 
advertise  them  to  better  advantage 
than  he  can  goods  that  have  to  rely 
on  merit  alone.  People  learn  to  know 
trademarks  and  to  look  for  trademark 
goods  when  purchasing.  The  purchas- 
ing public  takes  the  trademark  as  a 
guarantee  of  the  manufacturer's  goods. 
By  living  up  to  his  advertising  the 
manufacturer  has  made  his  trademark 
a  guarantee  of  good  goods.  The  custo- 
mer feels  safe  in  buying  that  line. 


In  many  respects  the  Chinese  are  the 
wisest  people  in  the  world.  They  have 
lived  and  multiplied,  whilst  other  na- 
tions have  risen,  fallen  and  passed 
away.  In  China  the  grocer  ranks  high- 
er than  a  great  actor,  higher  than  a 
.soldier,  or  a  politician.  The  Chinese 
recognize  that  a  grocer  provides  the 
wherewithal  to  live.  He  sells  food- 
stuffs, and  the  comfort  of  many  rests 
in  his  hands.  He  is  an  important  fac- 
tor in  the  welfare  of  a  nation. 


For  Sale. 


American  Cash  Store  of  Stockton. 
Old  established.  Good  location  for 
large  business.  Lease  will  run  3 
years.    Big  Poultry  trade.  Splendid 


!  opportunity  for  right  man. 


FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  ^  RITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL. 


TERMS.  STRICTLY  CASH. 
LOCATION — WITHIN  2  HOURS  HIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURINO  TOWN,  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS — ON 5:  A  FIRST-CLASS  BRANCH  DOING  V 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STOKE  BUILDING 
IS  27^X61  FEET  AND  NEWLY  FITT  IP.  THERE  IS  AN  ANNEX. 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FIDE  INQUIRER -EXCEPT  TO  SAY,  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  01 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $8.1.000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL.  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 

FOR  SALE— AN  ALMOST  NEW  LAWSON  RASII  CARRIER  SYSTEM  OF 
STATIONS.  COM  »LETE  IN  PERFECT  WORKING  ORDER.  PRICE  $75,00 
CASH,  F.  0.  B.  ADDRESS,  THE  FAIR  CO.,  SAN  JOSE. 
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I  This  $250.00  HOBART  Electric  1 

Coffee  Mill 


El 


8 

>♦ 


II 


| 


\\ 

xt 

II 


g 


3 

It 
♦♦ 
♦♦ 
♦♦ 
♦♦ 
♦♦ 
♦♦ 

n 

•♦♦ 

*♦ 
«♦ 

§ 

♦« 

»• 
♦» 

*  > 

%% 

tt 

ff 

tt 

8 
tt 

tt 

8 

»♦ 

«♦ 

«♦ 

*♦ 

♦> 

♦» 
♦» 
♦» 

♦  .> 
♦> 
♦> 
♦» 
♦> 
♦» 
♦» 
♦> 
♦* 
•i 
♦» 

♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦♦^♦♦^ 


Has  been  donated  to  the  Grocers 
of  California  by  the  Hobart  Elec- 
tric Mfg1.  Co.,  of  Troy,  Ohio, 
through  their  coast  representa- 
tive, Mr.  Frank  F.  Wear. 


For  Particulars  Write  To 

Frank  B.  Connolly 

901  Stanyon  St. 

San  Francisco 
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Attracting  Trade. 


GIVING  TURKEYS  AWAY. 


When  one  merely  thinks  of  giving 
turkeys  away — free — to  attract  trade, 
it  appears  like  some  wild  scheme  of 
one's  imagination,  but  our  Escondido 
friends,  Steiner  &  Co.,  have  gotten  up 
a  scheme  which  will  dispose  of  many 
excellent  turkeys  between  now  and 
Christmas.  The  trick  is  rather,  dar- 
ing, but  Steiner  &  Co.  are  people  of 
daring.  For  $50  worth  of  cash  busi- 
ness, every  patron  will  be  presented 
with  a  turkey.  The  Escondido  Times 
has  an  item  as  follows  upon  the  sub- 
ject: 

"It  is  quite  certain  that  many  fam- 
ilies will  have  turkey  for  their 
Christmas  dinner.  Steiner  &  Co. 
got  rid  of  all  their  turkeys  by  giving 
one  free  to  each  customer  who  paid 
$50.00  in  cash  and  privileged  to  take 
this  amount  in  merchandise  within 
sixty  days  time.  This  made  a  great 
hit  and  pleased  many  people  who  saw 
the  advantage  of  the  scheme  and  had 
the  fifty  handy."   

THE  CHRISTMAS  WINDOW. 


If  there  is  any  season  when  a  retail 
grocery  store  should  breathe  good 
cheer  it  is  during  the  Christmas  days. 
No  matter  what  our  general  condition 
may  be  we  should  take  occasion  to 
look  cheerful  and  feel  cheerful  at 
Christmas  time.  Good  cheer  and  good 
will  for  all  mankind  is  in  the  very  at- 
mosphere at  this  season,  and  instead 
of  making  ourselves  conspicuous  by 
an  absence  of  the  Christmas  feeling 
we  should  exert  ourselves  to  make  it 
plain  that  we  are  in  sympathy  with  the 
season. 

It  is  human  nature  to  be  favorably 
impressed  with  things  which  are  in 
season,  and  to  be  out  of  sorts  with 
matters  unreasonable.  We  like  the  up- 
to-date  grocer.  We  like  to  trade  with 
him.  It  makes  us  feel  good  to  be  in 
his  presence  or  in  his  store,  and  by  the 
same  token  a  feeling  of  unrest  comes 
upon  us  when  we  are  brought  in  con- 
tact with  men  and  methods  out  of  har- 
mony with  the  times. 

Don't  stop  to  ask,  Will  I  sell  more 
goods  if  I  put  in  a  Christmas  window 
and  give  my  store  a  general  Christmas 
flavor.  Do  it  on  general  principles  and 
be  assured  without  stopping  to  think 
about  it  that  it  will  help  present 
trade.  It  will  do  more.  It  will  mark 
you  as  a  man  of  the  times.  A  man 
who  adjusts  his  affairs  to  the  times 
and  the  feeling  of  the  times. 

It  does  not  take  much  of  a  window 
trimming  expert  to  decorate  a  Christ- 
mas window,  for  there  is  so  much  ma- 
terial at  this  season  which  may  be 
used  with  advantage.  A  Christmas 
window  is  much  like  a  Thanksgiving 
window,  except  that  it  is  easier  to 
make  a  Christmas  window  because  it 
may  be  trimmed  with  seasonable  ever- 
greens, holly  and  mistletoe,  along  with 
other  varieties  of  evergreens,  may  be 
used  in  almots  an  endless  variety  of 
ways  to  heighten  the  Christmas  effect 
of  a  window. 

There  is  always  the  temptation  pres- 
ent to  use  too  much  of  this  sort  of 
decoration  in  a  window.    The  window 


THE  PERFECTION 


CHEESE  CUTTER 


Is  a  computing  cheese  cutter.  It  is  so 
simple  that  auy  boy  cau  operate  it. 
Any  boy  can  take  it  apart,  clean  it 
and  put  it  together  again  without  a 
mistake. 


It  will  last  a  life  time 
and  we  guarantee  it  to 
cut  out  the  Retail  Gro- 
cer's exact  profit  from 
every  cheese.  No  guess 
work  about  it. 

Ask  one  of  the  Thou- 
sands of  your  competi- 
tors using  a  Perfection 
Computing  Cheese  Cut- 
ter, if  the  Cutter  didn't 
save  its  cost  the  first 
90  days. 


Then  write  to  us. 


The  American  Computing  Co. 

Indianapolis,  Ind. 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 

Dodge,  Sweeney  &  Co. 

=^  Agents^        — — 


San  Francisco 


California 
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should  first  be  trimmed  with  the  goods 
and  then  the  evergreen  decoration 
should  be  added  sparingly. 

As  to  what  goods  to  use  in  the  win- 
dow, that  depends  upon  the  stock  car- 
ried. As  a  rule,  at  this  season  the 
best  and  most  expensive  goods  should 
be  put  on  view,  always  however,  care 
should  be  taken  to  omit  any  goods  that 
are  not  particularly  suited  to  a  Christ- 
mas dinner.  The  window,  to  suit  the 
time,  should  be  generous,  and  for  that 
reason  what  would  be  considered  as 
an  over  crowded  window  at  other 
times  would  be  permissible  at  the 
Christmas  season.  Such  a  window  as 
will  appeal  to  the  Christinas  buyer  is 
not  difficult  to  trim.  It  is  a  display 
of  the  best  goods  in  the  store.  This, 
at  least,  is  the  central  idea  of  a  Christ- 
mas diuner.  The  attractiveness  of  such 
a  window  depends  largely  upon  the 
taste  of  the  window  trimmer. 

The  interior  decoratious  should  not 
be  forgotten  at  this  time.  It  will  pay 
the  grocer  at  this  season  to  re-arrange 
his  goods  to  suit  the  occasion.  Un- 
seasonable goods  may  be  put  in  the 
background,  and  in  the  most  conspicu- 
ous places  there  should  be  displayed 
the  best  of  goods,  suitable  for  the  sea- 
son. A  touch  of  evergreen  will  height- 
en the  Christmas  effect.  But  as  be- 
fore noted,  the  evergreen  decorations 
must  not  be  overdone.  These  should 
not  be  used  in  such  profusion  as  to 
distract  attention  from  the  goods.  Af- 
ter all,  the  first  purpose  of  the  Christ- 
mas decorations  is  to  sell  goods. — Re- 
tailers' Journal. 


California  has  given  to  the  world, 
since  gold  was  discovered  in  the  State, 
a  total  of  more  than  $1,500,000,000 
worth  of  the  metal,  and  indications  are 
that  there  will  be  greater  development 
than  ever  with  modern  methods  that 
are  now  being  used  in  all  the  mining 
districts.  During  the  month  just  past 
there  has  been  increased  inquiry  into 
mining  opportunities.  In  November, 
California  gold  mines  produced  over 
$1,500,000. 


The  clerk  who  aches  to  give  his  em- 
ployer a  piece  of  his  mind  should 
think  again.  He  may  need  all  of  the 
mind  he  has  before  he  has  traveled 
•much  farther. 

Be  on  time. 


AMUSEMENTS. 


NEW  ALCAZAR. 

Belasco  &  Mayer  have  obtained  ex- 
clusive right  to  present  the  following 
plays  in  San  Francisco,  and  they  will 
be  seen  at  the  New  Alcazar  Theater 
only : 

In  the  Bishop's  Carriage;  Resurrec- 
tion; The  Darling  of  the  Gods;  Hearts 
Aflame;  The  Sign  of  the  Cross;  Sky 
Farm;  Dorothy  Vernon,  of  Haddon 
Hall;  The  Ranger;  Her  Great  Match; 
Cousin  Kate;  That  Man  and  I;  The 
Bird  in  the  Cage;  The  Embassy  Ball; 
Iris;  The  Crisis;  The  Importance  of 
Being  Earnest;  Monsieur  Beaucaire; 
Secret  Service;  The  Shulamite;  Men 
and  Women;  The  Wife;  Alice  of  Old 
Vincennes;  The  Girl  I  Left  Behind  Me; 
Sweet  Kitty  Bellairs-  The  Jungle:  Aid- 
ra;  The  King's  Highway;  The  Woman 
in  the  Case;  Zaza:  Du  Barry ;  The  Girl 
and  the  Judge;  The  Man  of  Forty. 

As  soon  as  a  successful  play  is  re- 
leased for  stock  production  the  New 
Alcazar  management  is  given  first 
chance  to  secure  it  for  San  Francisco 
and  Los  Angeles.  As  the  above  list 
shows,  plays  which  have  been  starring 
vehicles  in  the  East  will  be  given  their 
first  Western  production  in  the  New 
Alcazar. 

CENTRAL. 

"The  Cowboy's  Girl"  will  be  the  bill 
at  this  popular  house  next  week.  Big 
preparations  are  being  made  for  the 
production. 


PRINCESS. 
"A    Madcap    Princess"  is  drawing 
good  nouses  this  week. 


VAN  NESS. 

Ralph  Stuart  in  the  college  play, 
"Strongiieart." 


AMERICAN. 
"The    Alaskan,''    with  seventy-five 
people  in  the  cast,  is  the  attraction 
during  the  current  week. 


NOVELTY. 

Marie  Cahill  in  "Marrying  Mary"  is 
playing  to  good  houses  this  week. 


COLISEUM. 

Continues  its  reign  of  popularity. 


It  would  be  interesting  to  learn  the 
source  of  that  remarkable  fiction  that 
California  is  deficient  in  bird  life.  It 
falls  in  the  same  class  with  the  utter- 
ances of  the  young  lady  from  Boston 
who,  after  a  parlor-car  tour  across  the 
Mojave  Desert  and  up  the  San  .Joaquin 
Valley,  remarked,  with  nose  elevated 
and  manner  final,  "You  Californians 
have  no  trees! " 


Reports  announce  that  John  1). 
Rockefeller  will  erect  a  mammoth 
church  in  Cleveland,  Ohio.  This  will 
be  sixteen  stories  high,  and  will  con- 
tain gymnasiums,  lecture  rooms,  club 
rooms,  training  schools  for  mission- 
aries, restaurants,  dormitories  and  a 
hospital.  It  appears  that  Mr.  Rocke- 
feller is  applying  business  methods  in 
his  religious  affairs. 


60  YEARS' 
EXPERIENCE 


Trade  Marks 
Designs 
Copyrights  &c. 

Anyone  sending  a  sketch  and  description  may 
'illicitly  ascertain  our  opinion  free  whether  an 
invention  Is  probably  patentable.  Communica- 
tions atrictly  confidential.  HANDBOOK  on  Patents 
sent  free.  Oldest  agency  for  securing  patents. 

Talents  taken  through  Munn  4  Co.  receive 
special  notice,  without  charge.  In  the 

Scientific  American. 

A  handsomely  Illustrated  weekly.  Largest  cir- 
culation of  any  scientific  Journal.  Terms,  |3  a 
year  :  four  months,  |L  Bold  by  all  newsdealers. 

&Co.36,Broadwa'-New  York 

Branch  Office.  625  F  St.,  Washington,  D.  C. 


Zeiterbach  Paper  Company 


PAPER,  PAPER  BAGS, 
TWINE  aud  CORDAGE. 


Battery  and  Jackson  Sts. 

San  Francisco. 
Oakland  aud  Los  Angeles. 


J  Cable  Address 


Telephone  J 


%  'CLUFFECK." 

I  William  duff  Company,  inc. 


Temporary  2860  J 

♦ 
♦ 


Wholesale  Grocers  I 

♦ 

I  Importers  and  Ex  orterf  of  ♦ 

Cigars  and  Tobacco. 
♦  ♦  *- * 

Spear  and  Mission  Sts. 

San  Francisco,  Cal, 


HAAS  BROS.  ! 

Wholesale 
Grocers— 

Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Corner  Davis) 

San  Francisso  California 
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cause   of   publicity.     We    urge  our 

friends   and   members   to  remember 

them  in  placing  orders. 

AGENTS,  MNFKS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F.  Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St. 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

Hughson  &  Merton,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

ACCOUNTING  SYSTEMS. 

McCaskey  Account  Register,  W.  A.  Hawley, 

Agt.,   237-3S  Bacon  Block,  Oakland. 
Pacific    Manifolding    Book    Co.,  Emeryville, 
Cal.,  or  125  Hansford  Block,  S.  F. 
AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

BAKING  POWDER. 
"Royal,"     Johnson-Locke     Mercantile  Co., 

Agts..   213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Folsom. 
"Rumford,"  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 
&  Co.,  Agts. 

BANKS. 

Swiss-Ameriear  Tank,  1452  Fillmore. 

BEER. 

California  Bottling  Co.,   1255  Harrison. 
Buffalo  Brewing  Co.,  125  King  St. 

BITTERS. 
Lash's  Bitters  Co.,  1721  Mission. 

BUTTER. 
Monotti-I.arimer  Co..  32-36  Page  St. 

BREAKFAST   FOODS,  ETC. 
Albi-rs  Bros.  Milling  Co.,  416  Merchants'  Ex- 
change Bldg. 

CATSUPS. 

"Griffon's."  California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"  Levenson  Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,  ^A,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co.,  2nd  and  Folsom. 

S.  K.  Tyler  &  Son,  709-711  Harrison  St. 

Guitlard  &  Co.,   720  Harrison  St. 

Jones-Paddock  Co.,  252  Fremont  St. 

COFFEE  MILLS. 

F.  F.  Wear,  D.  S.  A.,  Pacific  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave..  Oak- 
land. 

"Royal,"    Beck    Hardware    Co.,    Agts.,  604 

Mission  St. 
"Enterprise,"   43S   Market  St. 

COLLECTORS. 
American  Collection  Agency.  Grant  Bldg. 

COMMISSION  MERCHANTS. 
Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena,   L.   &  Co.,   104  Washington.  Phone 

Temporary  243. 
Scheer,  Morehouse  &  Grandi,  33-39  Clay  St. 
Monotti-Larimer  &  Co.,  707  Grove  St. 

CONFECTIONERY. 
"Hunky-Dory,"  Dodge,  Sweeney  &  Co.,  Agts. 

DELICACIES. 
Rathjens,  P.  F. .  1315-1319  Pacific. 
Wieland  Bros.,  309-311  Davis  St. 

EVAPORATED  MILK. 
Carnation,  John  H.  Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts.,  213  Sansome  St. 

"Honeysuckle,  Kelley,  Clarke  Co..  23  Mar- 
ket St. 

FLOUR 

Crown  Mills,  112  California  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.   Phone,  Temporary  10S9. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.    Phone,  West  1616. 

Port  Costa  Milling  Co.,  Battery  St.,  pear 
California. 

Bay  City  Mills,  J,  0.  Wostpha)  &  Bona,  pro*- 
crlptorn,  lit  and.  oi»y  pt,,  Oakland,  ■ 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

GINGER  ALE. 
D.  Steimke  &  Co.,  Union  and  Octavia. 

HAMS,  BACONS,  ETC. 
Kir.gan  &  Co.,   450  Drumm  St. 

INSECT  POWDER. 

"Eureka." 

JELLIES,  JAMS  AND  PRESERVES. 

Sunli:   Fruit  Co.,  Berkeley. 

LYE. 

"Red  Seal." 

MAPLEINE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 

MINCE  MEAT. 
"None  Such  Condensed,"  Merrell,  Coule  Co. 
MEAT  -LICV^G  MACHINES. 

"Enterprise,"   438  Market  St. 

OIL  TANKS,  ETC. 

Beck  Hardware  Co.,   604  Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph  Ave., 
Oakland. 

PAINTS,  OILS  AND  GLASS. 

W.    P.    Fuller    &    Co.,    Mission    and  Beale. 

Phone,   Temporary  940. 
Whittier,  Coburn  &  Co.,  Sansome  St. 

PAPliR. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PICKLES,  ETC. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 
Reed  Piclue  Works,  1507  Folsom. 

POLISHES. 
X-Ray   Stove   Polish,    R.   A.    Holcombe  Co., 

Agts..  50  Clay  St. 
U.  S.  Metal  Polish,  J.  T.  Wilson,  Agt.,  2871 
16th  St. 

— .O  V.  _->NS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  &  Co.,  5th  and  Townsend  Sts. 

PitUNES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,  Philadelphia. 

RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

R  E  !>'KIG  E  KATORS. 
Ft.   Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros..  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co..  433  Larkln  St. 

SOAPS. 

"Sapolio,"  J.  P.  u...espie,  Agt. 

Babbitt's  Brands,  C.  B.  Jennings  Co.,  Agts., 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &.Co.,  5th  &  Townsend  Sts. 
Peet  Bros.  Mfg.  Co.,  628  Third  St. 

SODA  WATER. 

D.  Steimke  &  Co.,  Union  and  Octavia  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk,  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co., 
20^'  California  St. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  8th  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY. 
The  Rothenberg  Co.,  7th  and  Franklin  Sts.. 
Oakland. 

Wichman,  Lutgen  &  Co  .  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS  (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mento St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone,  Special  274. 
Reed  Pickle  Works,  1507  Folsom  St.  ^ 
Jonus  Bros.,   Watsonville,  Cal. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
pennon,    John    A.,    9;S    Eddy    St.  Phone, 

■  Emergency  10;' 
J.  H.  Newbauer  &  Co.,  430-412  Btlj  St, 
Wm,  duff  Co.,  Spear  and  Mission  Sts, 
Hooper ,%  Jennings,  Bryant  fiear  Third  Si 
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HANDLE 

S PERRY  FLOUR 

and  make  a  Good 
PROFIT! 

The  most  popular  brand  on  the  Market. 


PROGRESSIVE  DEALERS  foresee  that 
*  certain  articles  can  be  depended 
on  as  sellers.  Fads  in  many  lines  may 
come  and  go,  but  SAPOLIO  goes  on 
steadily.   That  is  why  you  should  stock 

HAND  SAPOLIO 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — deUcaz^ 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake 
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WIN  AND  HOLD  YOUR  TRADE 

WITH 

BORDEN'S 


EAGLE  BRAND 
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CONDENSED  MILK      EVAPORATED  MILK  §§ 


(SWEETENEDi 


Est.  1857. 


50  YEARS 
of 

MERIT  AND  INTEGRITY 

Borden's  Condensed  Milk  Co., 
"LEADERS  OF  QUALITY" 
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Folg'er's 
GoldeiiL  Gate  Spices 


Good  Spices  help  win  the  favor  of  Lady  customers.  Folgcr's 
Golden  Gate  Spices  will  aid  any  high  grade  grocer  in  building 
up  his  Spice  trade  among  housewives  who  demand  the  best. 
Summer  or  winter  they  are  always  the  same.  Ask  your  sales- 
man the  next  time  he  calls  or  w  rite  us  for  quautity  discounts. 


A.  J.  FOLGER  &  CO.,  San  Francisco. 

Specialists  in  High  Grade  Goods. 


SEE  PURE  FOOD  LAW  ARTICLE—PAGE  5. 
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HANDLE 

SPERRY  FLOUR 

and  make  a  Good 
PROFIT! 

The  most  popular  brand  on  the  Market. 

NEARLY 
THE 
SAME. 
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Wiwn  :i  salesman  often  von  .:  substitute  for  the  HcCASKEY,  and  he 
says  the  substitute 'is' "NEARLY  THE  SAME,"  vre  may  ASSUME  thai  tin-  salesman  THINKS  he  is  truthful. 
BUT  tin   McCASKEI   Register  System  mast  he  prettj 
GOOD  if  other  manufacturers  try  to  imitate  it. 
But  suppose  that  the  manufacturers  IMITATE  in  APPEARAXI  I 
ONLY  without  furnishing  the  Quality  of  flu-  McCaskej  Register. 
The  McCASKET  has  an  established  VALUE. 
This  VALUE  has  been  established  bj  MERIT. 
If  yon  want  a  Register  of  established  VALUE. 
Buy  the  McCASKET. 

To  he  absolutely  certain  that  yon  are  ordering  a 
McCASKEI  see  that  the  name  McCASKET  is  on  the  trout 
Leaf  of  the  Register. 

Investigate.  Our  64-page  Catalog  is  FREE. 

WE   CAN    SHOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Continually  Earns  Vnu  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

237-38  BACON  BLOCK.  OAKLAND.  CAL. 

BRANCH  AGENCIES:     Log  Angeles.  Cal. ;  Sacramento,  Cnl. ;  Spokane.   Wash.;  Portland.  Ore.;  Seattle,  Wash.;  San  Joee.  Cal. 

THE  McCASKEY  REGISTER  CO.,  84  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 
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RUMFORD 

The  Wholesome 

Baking  Powder 

It  satisfies  the  grocer's 
most  particular  customers. 

It  enables  him  to  sell  the 
Best  of  the  High-Grade  bak- 
ing powders  at  a  reasonable 
price. 

He  is  sure  of  its  Quick 
Sale  and  a  Good  Profit. 


We  Sell 


Rice ! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Monadnocfc  Bldg.  S.  F> 


SELL 


CARNATION 

[LK. 


And  be 

"The Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  CaL 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Save  Time  and  Money  by  using  the 

P.  M.  B.  CABINET  SYSTEM 

The  shortest  method  of  keeping:  accounts  for  retail  stores 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your   accounts    POSTED  and  BALANCED  TO 
DATE,  snows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  Full 
witli    each  purchase. 
ALL  DONE  WITH  BUT  "ONE  WRITING"  OF   THE  ORDER 

Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address   Department  "A" 

Pacific  Manifolding  Book  Company 

Main  Office  and  Factory:  San  Francisco  Office: 

7th  and  Powell  Streets  125  Hansford  Building 

Emeryville,  Cal.  Phone  Temporary  4097 


♦ 


252  FREMONT  STREET 


San  Francisco, 


♦ 

♦ 

♦ 

California  | 
♦ 


I  Scheer,  Morehouse  &  Grandi 


:: 

a 


Wholesale  Dealers  In 


I  Dairy  Produce 

1  and  Provisions 


it 


j:      BITTER,  ECwGS.  CHKESE.  (  AWED  GOODS. 
SALT.  SALT  FISH,  ETC. 


8 
t: 

xs 


Phones,  Temporary  3368,  3369. 


33-35-37-39  CLA1  STREET. 
22-24-26-28  COMMERCIAL  ST. 


$f  San  Francisco, 


California,  ♦* 
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Quality 
Goods 


Violet  Oats 


Violet  Pancake  Flour 


RETAILERS  PRICE  PROTECTED. 


Albers  Bros.  Milling  Co. 


416  Merchants  Exchange  Building 
San  Francisco  California  ^'wS^k 


DO  YOU  KNOW  HOW  CHEAP  ELECTRICITY  IS?  EVER  THINK  OF  USING  IT  TO  GRIND  COFFEE?  ASK 
THE  MANAGER  0F> THE  NEAREST  POWER  HOUSE.  HE  WILL  POST  YOU  ON  THE  CONVENIENCE  AND 
ECONOMY  OF  ELECTRICITY  IN  YOUR  BUSINESS.  AN 


"Enterprise 


If 


Electrically 
Driven 


Coffee  Mill 


will  save  your  clerks'  time,  your  customers'  time,  and 
advertise  your  store.  Write  for  catalogue  describing'  our 
various  Electric  Mills,  with  capacities  for  granulating 
from  four  ounces  to  nine  pounds  of  coffee  per  minute. 

The  illustration  shows  our  double  mill,  No.  08712,  with 
motor  for  direct  current;  one  mill  fitted  with  grinders 
for  granulating,  and  the  other  for  pulverizing.  Each  iron 
hopper  holds  six  pounds  of  coffee.  There  are  two  speeds, 
fast  and  slow,  which  can  be  instantly  changed  from  one 
to  the  other;  at  fast  speed  this  mill  granulates  three 
pounds  of  coffee,  or  with  V2.  H.  P.  motor  for  alternating 
current.  The  latter  for  slow  speed  only  Can  be  regu- 
lated while  running  for  grinding  either  fnie  or  coarse. 

We  will  gladly  give  any  information  desired  about 
these  mills. 

The  Enterprise  Mfg.  Co. 

OF    PA.,  Philadelphia,  U.  S.  A. 

San  Francisco  Office,   438  Market  St. 


The  Pure  Food  Law0 


President  on  Parcels  Post. 


Ideas  of  State  Board  of  Health  Given 
by  Secretary  Foster. 

HOPES  FOB  (  'O-OPERATION. 


Prof.  Jaffa  Appointed  Director- 
Laboratory  Located  at 
Berkeley. 


(Written   expressly  for   the  Ad- 
vocate by  Dr.  N.  K.  Foster, 
.    Secretary  California   State  . 
Board  of  Health). 

Sacramento,  Bee.  12— It  is  a  little 
difficult  to  outline  any  definite  state- 
ment as  to  the  Hoard's  work  prior 
to  getting  out  our  full  rules  and 
regulations,  which  will  be  done  at  the 
first  meeting  in  January.  However, 
our  ideas  in  a  general  way,  are  as 
follows : 

The  Pure  Food  and  Dr 
be  in  effect  on  and  after  January  1st, 
1908.  The  enforcement  of  this  law 
is  placed  by  the  Act  upon  the  Stat» 
Board  of  Health,  who  shall  locate  a 
laboratory  and  appoint  a  Director. 
The  laboratory  has  been  located  at 
the  State  University  Laboratory, 
Berkeley,  and  Prof.  M.  E.  Jaffa,  a 
food  expert  of  internntional  reputa- 
tion and  a  chemist  of  renown,  has 
been  appointed  Director. 

The  lnw  makes  the  sheriff  of  each 
county  an  agent  of  the  Board  for  tr 
collection  of  samples,  and  upon  a 
verified  complaint  being  filed  with  him 
must  purchase  samples  and  send  to 
r^e  laboratory  for  examination.  The 
Board  can  also  appoint  other  in- 
spectors, as  occasion  demands. 

In  the  collection  of  samples  it.  is 
the  hope  of  the  Board  to  work  in 
harmony  with  the  Pure  Food  Tom- 
mission  of  the  State  Medical  Society. 
It  will  he  impossible  to  furnish  be- 
fore January  1st  full  instructions  as 
to  guarantee  and  serial  numbers,  but 
no  advantage  can  be  taken  of  this, 
nor  will  a  guarantee  when  given  en- 
title any  one  to  sell  adulterated  or 
misbranded  products.  Blanks  and 
seals  are  being  prepared,  mu!  on 
January  1st  i(w  Hoard  ^xiincth  to  be 


able  to  begin  active  work  in  the  en- 
forcement of  the  law.  and  in  doing  so 
propose  to  bo  firm  and  just. 

The  law  is  for  the  protection  of  the 
people  and  the  punishment  of  those 
who  would  furnish  them  with  impure 
foods  and  drugs,  or  deceive  them  in 
any  way,  and  this  will  be  the  object 
of  the  Board.  We  recognize  that  we 
have  educational  as  well  as  police 
work,  and  shall  do  our  utmost  to  in- 
struct all  as  to  thsir  rights  and  duties, 
but  the  willful  offender  can  expect 
no  sympathy.  No  law  of  this  scope, 
(Continued  on  page  8.) 


eels  Post. 


Notice 


Owing  to  the  fact  that  some  manu- 
facturers have  inquired  if  the  Associ- 
ated Retail  Grocers  are  »ivi;:<>  a  Pure 
Food  Show  in  San  Francisco  in  Febru- 
ary, our  directors  at  their  last  meet- 
ing' instructed  me  to  notify  the  trade 
through  the  "Advocate"  that  we  are 
in  no  way  connected  with  the  pro-  i 
jected  Pure  Food  Show.  We  under-  | 
stand  that  an  outsider  hy  the  name  of 
Dean  is  the  chief  beneficiary. 

ASSOCIATED  RETAIL  GROCERS. 
By  Frank  B.  Connolly,  Secretary. 

The  following  representative  grocers 
are  our  officers  and  directors: 

PRESIDENT— .John   W.    King  stores) 

2'2nil  and  Valencia  Sts. 

1st  VICE-PRESIDENT — A.  Is.  Zetl  (Holl- 

man  &  Co.),  2807  Mission  St. 

•2nd  VH  E-rKEsinENT — lease  W.  Trask 
(Schmidt  &  Trask).  339  Devtsadero  si 

TREASURER — John  F.  Schomer,  :i 

St. 

SECRETARY— Frank  B.  Connolly  (Con- 
nolly Broa.),  noi  stanyan  St. 

ASSISTANT  SECRETARY — C.  S.  Harrison 
1714  Webster  St. 

DIRECTORS— M.  Brock  (Brock  &  Ca  l 
:i:i2~,  Sacramento  St.:  James  S.  Irvine  (Irvine 
Bros.).  Bush  and  Franklin  Sts.;  George  IS 
Doyle  (Doyle  «>i  McGown),  Halghl  and  Cole 
Sts.:  Gus  i  elirke  (Lehrke  Sons,  Inc.),  527 
Tennessee  St.:  Anfoi-.e  Zciiich,  I : .  ■ .    Union  s- 

Telephone  West  30H7. 

Points  to  Watch* 
page:  n. 


Roosevelt  Speaks  Favorablj  of  Post- 
master Genera]  Meyer's  Plans. 

'      MERCHANTS   MIST  WORK. 

Present  Session  of  Congress  Ma?  Not 
I)o    Anything:,    But    a  Watch 
Should  Be  kept. 

::♦«♦::♦::♦::♦::♦::♦::♦::♦::♦::♦??♦::♦ 

i  ♦  :: 

»  The  President's  Views  On  Par-  ♦ 

♦V 

♦ 

£      "1  further  recommend  to  the 

§  Congress  the  consideration    of  ♦ 

it  the  Postmaster-General's  recom-  ♦ 
<>  •» 
•♦  mendation  for  an  extension  of  + 

&  the  Parcel   Post,  especially  on  ^ 

£  the  rural  routes.  There  are  now  U 
XX  # 
>  38,2]  .">  rural  routes,  serving  near-  jj 

^  ly  15,000,000  people  who  do  not  * 

have  have  the  advantages  of  the  £ 

it  inhabitants  of  cities  in  obtaining  ♦ 

X*  their    supplies.    These    recom-  + 

$  mendations  have  been  drawn  hp  £ 

♦  to  benefit  the  farmer  and  the  it 

a  ♦ 

+  country  storekeeper,  otherwise,  xt 

~2  I  should  not  favor  them,  for  I  * 
**  8 
^  believe  that  it  is  good  policy  for  ♦ 

Xt  bur  government  to  do  everything  ♦ 
possible  to  aid  the  small  town  £ 

♦  and  the  country  merchant.    It  is 

♦  desirable  that  the  count rv  mer-  it 
$  chant   should   not     be  crushed 

it  ♦ 

The  President,  in  his  recent  mes- 
sage to  Congress,  referred  to  the 
Parcels  Post  question  in  such  a  way 
as  to  rouse  the  opponents  of  that 
measure  to  renewed  activity. 

While  it  is  true  that  President 
Roosevelt  merely  "commends  it  to  the 
consideration  of  Congress"  and  says. 
"It.  is  desirahlt  that  the  country  mer- 
chant should  not  be  crushed  out."  re- 
tailers should  not  discontinue  their 
work  against  Parcels  Post. 

In  our  issue  of  last  week  we  said, 
"Parcels  Post  Put  Off  "  This  did  not 
mean  that  retailers  w?re  safe  in  sit 

ting  down  wi(|  pattfnfl  thtMnnHvus  on 
the  back.  The  fight  id  far  tiom  won. 
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OFFICIAL  COMMENDATION. 


MARTIN  KlCCKN.Slil'RGER.M.D.  .President 

San  Franciseo 
WALLACE    A.  BRIGGS,  M.D.,  Vice-President 

Sacramento. 
A.  C.  HAKT,  M.D. 

Sacramento. 
I'.  K.  AINSWOBTH,  M.D. 

San  Francisco. 
O.  STANSBCKY,  M.D. 

Chico. 

W.    LE   MOYNK   WILLS,  M.D. 

Los  Angeles. 
N.  K.  FOSTER,  M.D.,  Secretary. 

Sacramento. 


Claltforum 
Month  of  Hpaltlj 


MARTIN  REGENSBURGER,  M.D.,  President. 
San  Francisco. 


/'<( /irriro. 


December  12th,  ifif)7 


Advocate  1  '  on 


Grocers'  Advocate, 

Earl  D.  Eddy,  Editor  &  Managaer, 
Dear  Sir:- 

Many  thanks  for  sending  me  your 
Stat-e  Pure  Pood  Law. 

I  think  it  is  an  excellent  idea  to  let  every- 
body know  what  the  law  is.    I  have  been  using  the 
every  day  as  a  book  of  reference, 
can  assure  you  the  State  Board  will  do  every- 
thing to  assist  in  a  lawful  way  all  people  interested 
in  the  Pure  Food  Law. 

Sincerely  yours, 

MARTIN  REGENS BURGER  (Signed) 

President  State  Board. 


' 'Advocate  1 ' 
I 


The  mail  order  houses  are  hard  at 
work. 

Even  though  "Uncle  Joe"  Cannon 
has  given  it  out  that  there  is  little  or 
no  probability  of  a.  parcels  post  bill! 
being  passed  at  the  present  session, 
there  should  be  no  hesitation  on  the 
part  of  the  merchants  in  keeping  up 
the  fight,  which  will  surely  be  won  if 
they  continue  on  the  lines  they  are 
now  pursuing. 

Nearly  every  association  in  the 
country  has  entered  its  protest  against 
the  plan,  and  it  is  now  up  to  the  in- 
dividual merchants  to  follow  up  these 
protests  to  the  postmaster-general  by 
letters  to  their  representatives  in 
Congress. 

Fresident  Roosevelt,  in  his  message, 
seems  to  believe  that  the  provision  of 
Postmaoter-Oeueral  Meyer  regarding 
reduced  rates  on  rural  routes  will 
overcome  the  objections  of  the  country 
retailers,  but  they  do  not  appear  to 
look  at  the  matter  in  tins  light,  if  the 
letters  which  are  being  sent  are  any 
indication. 

Following  up  the  letters  from  asso- 
ciated bodies,  it  is  now  expected  that 
the  associations  will  urge  individual 
letters  from  the  members,  urging  (be 
members  of  Congress  to  listen  to  their 
protests  and  refuse  to  consider  the 
measures  which  are  considered  clearly 
in  the  interests  of  the  catalog  houses 

It  has  been  a  long  time  since  the 
retail  merchants  have  taken  such  an 
active  part  in  any  National  matter, 
and  it  is  a  surety  that  if  they  continue 
along  the  lines  they  are  now  pursu- 
ing they  will  win  out  and  the  obnox- 
ious biil  will  be  again  bnviad  at.  the 


(hie  Ceiit  Letter  Postage. 

The  following  information  as  con- 
tained in  the  report  of  tin;  committee 
appointed  by  the  national  hardware 
dealers'  convention  should  be  of  in- 
terest to  the  retail  grocers  and  mer- 
chants everywhere: 

"Your  committee  on  one  cent  letter 
postage  can  only  report  that  they  are 
still  hammering  away  without  much 
encouragement  thus  far,  but  are  not 
discouraged  and  will  continue  their  ef- 
forts with  the  hope  that  a  more  fav- 
orable report  may  be  made  in  another 
year._ 

"Your  committee  believes  that  if  one 
cent  letter  postage  should  be  seevfred, 
it  would  kill  legislation  favoring  post- 
al carriage  of  parcels  for  twentv-five 
years,  for  though  a  one  cent  rate  on 
the  ordinary  business  letter  would  pay 
the  government  an  enormous  revenue 
over  cost,  yet.  this  would  reduce  re- 
ceipts, to  such  an  extent  that  there 
would  be.  available  much  smaller 
amounts  to  expend  on  the  various 
losing  propositions,  some  good  and 
some  bad,  such  as  registration,  rural 
free  delivery,  special  delivery,  a 
money  order  system,  second  class 
matter,  and  above  all  else  the. parcels 
post. 

"We  therefore  regret  that  we  are 
informed  that  the  present  postmaster 
general  favors  enactment  of  parcels 
post,  legislation.  We  are  lei  to  be- 
lieve, however,  that  some  of  his  as- 
sistants are  undoubtedly  much  more 
faniiliar  with-  the  details  of  the  de- 
partment, and  do  Dot  find  themselves 
able  to  agree  with  him.  they  realizing 
that  such  legislation  would  l  lrre^se 

enormously  the  already  largn  deficit., 


"In  view  of  the  fact,  therefore,  that 
the  chief  of  this  department  favors 
such  legislation,  due  perhaps  to  the 
fact  that  he  has  lived  abroad  for  a 
long  time  in  a  diplomatic  capacity,  and 
has  seen  only  the  most  favorable  side 
of  such  work,  it  behooves  the  mem- 
bership of  this  organization  and  all 
other  trade  associations  10  exert 
themselves  energetically  and  prompt- 
ly against  such  enactment. 

"We  request  that  as  soon  as  possible 
after  your  return  home  you  will  cor- 
respond with  your  representative  in 
congress,  making  direct  request  that 
they  favor  a  one  cent  letter  postage 
rate,  and  work  for  it 

"Suggest  to  them  that  the  mer- 
chants, manufacturers  and  large  users 
of  two  cent  stamps  in  the  country 
would  no  longer  be  compelled  to  pay 
the  government  a  two  cent  rate  for 
the  carriage  of  the  ordinary  letter 
which  involves  the  expense  of  less 
than  one-quarter  of  a  cent  and  that 
while  they  feel  that  the  rate  should 
be  reduced  to  one-half  a  cent,  they 
meftt  urgently  request  that  it  he 
placed  at  least  as  low  as  one-half  the 
present  rate,  viz..  one  cent. 

"Jn  view  of  the  fact  that  one  hun- 
dred thousand  business  letters  as 
they  run  average  to  weieh  only  about 
fourteen  pounds,  and  require  twenty 
'lolln.rs  of  postage,  thus  paying  about 
"51  40  a  pound,  and  post  cards  a  yet 
higher  rate,  while  the  second  clas"- 
matter  is  carried  at  one  cent  pgi 
ifinvl.  vp  feel  that  Ibis  request  is 
based  upon  plain,  common,  simple 
justice. 

"Tlr>  situation  Is  further  t-mpha- 
tfixn)  l>>   i he  fit.i'1  Iha!  I  tin  fli'nt  clflflfl 


Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Guittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer. 


matter  produced  for  the  year  ending- 
June  30,  1907,  a  total  revenue  of  prob- 
ably not  less  than  one  hundred  and 
thirty-five  million  dollars  and  it  is 
equally  probable  that  about  one  hun- 
dred and  ten  or  one  hundred  and  fif- 
teen million  dollars  of  this  amount 
was  profit,  this  profit  shown  by  the 
first  class  mail  being  dissipated  in  the 
various  directions  indicated  above. 

"Everything  is  a  fill  but  the  two 
cent  stamp. 

"Eighty  per  cent  of  the  money  or- 
ders taken  are  carried  at  a  loss. 

"Remembering  that  there  has  been 
no  reduction  in  the  rate  of  the  car- 
riage of  first-class  mail  for  about 
twenty-five  years,  it  is  high  time  that 
the  hundreds  of  thousands  of  busi- 
ness men  of  the  United  States  should 
be  relieved  from  the  necessity  of 
raising  annually  a  profit  of  more  than 
one  hundred  million  dollars  to  be  ex- 
pended in  practically  subsidizing  other 
interests  of  the  country. 

"The  Committee/' 
National  Association  Pleased. 
The  National  Association  of  Retail 
Grocers  are  immensely  pleased  with 
the  sentiment  they  have  succeeded  in 
stirring  up  against  Postmaster-Gen- 
eral Meyer's  Parcels  Post  scheme,  and 
particularly  with  the  recent  utterance 
of  President  Roosevelt  on  the  subject 
in  his  address.  Speaking  of  this  lat- 
ter in  his  regular  issue  of  the  "Trade 
Press  Bulletin,"  Secretary.  John  A. 
Green,  says: 

"After  reading  the  President's  mes- 
sage, and  especially  that  part  that  re- 
fers the  recommendation  of  (he  Post- 
master-General, we  are  satisfied  with 
the  position  taken  by  the  President, 
and  feel  assured  that  he  would  do 
nothing  to  influence  Congress  that 
would  in  any  way  jeopardize  the  re- 


tail  interests,  even  in  the  smallest 
towns. 

"While  the  President  recommends 
to  Congress  the  consideration  of  the 
matter  as  proposed  by  Mr.  Meyer,  yet 
he  also  asks  Congress  to  do  nothing 
that  would  interefere  with  the  retailer 
in  the  small  towns  and  the  country 
districts. 

"While  we  are  satisfied  with  our 
position  up  to  the  present  time,  we 
feel  that  these  conditions  have  been 
brought  about  by  the  hardest  work 
and  the  closest  vigilance  being  kept 
on -the  movements  of  those  interest- 
ed in  pushing  this  scheme  for  Parcels 
Post. 

"It  is  only  when  danger  is  aparent 
that  the  retailer  can  be  awakened  out 
of  his  self-protection." 

There  is  also  much  satisfaction  in 
National  Association  circles  over  the 
blow  dealt  the  Parcels  Post  scheme  in 
the  recent  convention  (Transmissis- 
sippi  Congress)  at  Muskogee  Okla., 
through  the  efforts  of  the  various  as- 
sociations of  retail  merchants.  The 
convention  was  called  for  the  purpose 
of  booming  the  scheme,  but  the  oppo- 
nents rounded  up  a  formidable  array 
and  being  accorded  the  floor  defeated 
the  unequivocal  resolution  of  indorse- 
ment. Among  these  were:  The  sec- 
retary of  the  National  Association  of 
Retail  Hardware  Dealers,  M.  L.  Corey, 
Mr.  McCain,  of  Oklahoma;  E.  C.  Hood, 
of  Pittsburg,  Kan.;  George  E.  Green, 
of  Peoria,  111.;  J.  E.  Ferguson,  of 
Kingman.  Kan.;  E.  L.  Darling,  of  Okla- 
homa City,  and  N.  W.  Weber,  of  Fort 
Smith,  Tex. 

Reporting  the  session  to  National 
Secretary  Green.  George  E.  Green  of 
Illinois,  writes: 

"We  are  quite  well  satisfied,  how- 
ever, that  work  done  by  our  people 


in  this  direction  has  created  n  great 
deal  of  sentiment  against  Parcels  Post, 
and  we  feel  confident,  were  it  not  for 
our  presence  and  our  argument  before 
the  committee  on  resolutions  and  on 
the  floor,  that  a  favorable  resolution 
would  have  been  passed,  as  in  our 
lobby  work  among  the  members  of  the 
resolutions  committee  and  on  the  floor 
we  at  first  found  many  who  would 
have  favored  such  a  resolution,  but 
after  listening  to  our  arguments  and 
arguing  with  the  individual  members, 
they  saw  the  matter  in  its  more  true 
light  and  stood  with  us. 

"A  great  source  of  consolation  lies 
ih  tne  fact  that  a  farmer  made  the 
motion  to  have  both  Mr.  Darling  and 
myself  heard  before  the  reslutions 
committee,  also  a  farmer  representing 
the  Farmers'  Economic  Union  in  thai 
congress,  after  listening  to  our  version 
of  Parcels  Post,  declared  himself 
against  the  proposition.  So  we  find 
that  where  the  farmers  can  be  com- 
municated with  and  see  the  matter 
in  its  true  light  they  are  not  favoring 
such  legislation.  It  is  true,  where  only 
a  superficial  thought  is  given  of  same, 
and  taking  it  for  granted  that  the 
Postmaster-General  knows  whereof  he 
speaks,  converts  are  made  very  easily, 
but  his  plan  will  not  stand  the  scrut- 
iny of  close  comparison  and  investi- 
gation. 

"Our  people  who  were  on  the  ground 
feel  that  under  the  circumstances  they 
have  won  a  decided  victory,  although 
we  would  rather  the  convention  had 
gone  squarely  on  record  in  opposition, 
but  considering  the  fact  that  first  sen- 
timent seemed  to  he  in  favor,  and  the 
fact  that  we  could  prevent  a  favorable 
resolution,  we  take  it  as  quite  an 
achievement  and  with  all  figure  that 
the  effort  was  well  repiiid."   


ITT' 


ALWAYS  UNIFORM  t 
AJ.i-WA.YS  RELIABLE  .' 
AX/WAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— -fl  powerful  <Hsenfectant — 
an  excellent  fertilizer,  f->r  dipping  prunes,  spraying 

treVs,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  NEW  YORK  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

soap  powder! 

A  nw  ARTTQX 

FuruTB^  UWrfi  tzpast 

83  W—  ST. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 


The  retail  grocers'  advocate 


THE    PUKE    FOOD  LAW. 

(Continued  from  page  5.) 
regulating  as  this  does  a  large  and 
varied  business,  can  be  enforced  with- 
out som?  temporary  inconvenience 
and  perhaps  hardships.  It  will  be  the 
rum  cf  the  Beard  to  make  these  a 
light  as  possible,  consistent  with 
the  proper  enforcement  of  the  law. 
When  those  inconveniences  come,  we 
hope  and  expect  that  the  manufact- 
urers and  dealers  will  accept  them  in 
a  spirit  of  willingness  to  do  right,  and 
aid  us  in  our  effort  to  better  the  con- 
ditions of  trade. 

N.  B: — Under  recent  date  Dr.  Foster 
wrote  us: — ''I  was  much  pleased  with 
your  Pure  Food  edition.  It  had  much 
valuable  information  for  the  trade." 

(We  have  few  copies  left  which 
can  be  had  at  15  cents  each.  The  Pure 
Pood  Law  and  a  complete  interpreta- 
tion of  same  is  included  in  the  issue.) 


CONTEMPTIBLE  LYING, 


Practice    of    Certain    Salesmen  In 
Spreading  False  Reports  Strongly 
Condemned. 


A  few  evening  ago  a  number  of  the 
most  prominent  grocers  in  this  city 
met  to  discuss  matters  of  interest  to 
them  and  during  the  course  of  the  dis- 
cussion, the  practice  of  certain  city 
salesmen  (whose  names  were  men- 
tioned) in  spreading  false  stories  of 
the  financial  weakness  of  some  of  the 
best  Arms  doing  business  here,  was 
strongly  condemned.  It  was  decided 
that  salesmen  who  continued  to  make 
a  practice  of  peddling  gratuitous  in- 
formation of  the  sort  referred  to,  be 
reported  to  their  employers,  as  well 
as  to  the  trade  in  general. 

The  enormity  of  the  damage  which 
might  result  from  these  false  stories 
is  so  great,  that  those  responsible  for 
their  spread  are  easily  liable  for  ex- 
emplary damages  and  there  is  some 
talk  of  one  certain  grocer  suing  a 
well-known  city  salesman  for  the  of- 
fense mentioned  herein. 

In  the  past,  six  months  we  have 
heard  of  the  failure  pf  the  failure  of 
no  less  than  ten  of  the  leading  firms 
of  the  town,  and  when  the  stories 
were  investigated  it  was  found  that, 
there  was  absolutely  no  foundation  for 
such  reports. 

We  have  noticed  one  significant  fea- 
ture in  all  of  the  reports.  The  grocers 
who  were  lied  about  were  all  active 
members  of  the  Associated  Retail  Gro- 
cers. We  wonder  where  these  stories 
start  and  whom  they  are  designed  to 
benefit. 

It  may  be  figured  by  some  sore- 
heads that  such  stories  will  tend  to 
shake  the  credit  of  the  firms  concern- 
ed and  thus  bring  about  their  failure 
or  embarrassment.  Such  plans,  if 
plans  there  were,  have  rightly  come 
to  naught. 

This  same  question  was  made  the 
subject  of  discussion  at  the  last  meet- 
ing of  the  Directors  of  the  Associated 
Retail  Grocers  and  the  following  reso- 
lution was  introduced  and  passed.  It 
should  be  a  warning  to  the  parties  of- 
fending : 

WHEREAS,  Our  attention  has  been 
called  to  the  fact  that  several  city 
salesmen  who  call  on  the  grocery 
trade  haye  lately  been  amusing  them- 


selves  by  stating  almost  daily  that 
different  grocers  "were  in  financial  dif- 
ficulties," "closed  by  the  sheriff,"  etc., 
and 

WHEREAS  Such  stories  hare  been 
investigated  by  our  secretary  and 
found  to  be  absolutely  false;  and 

WHEREAS,  Stories 'of  this  kiad  are 
both  harmful  and  detrimental  to  our 
members  so  accused;  be  it 

RESOLVED,  That  we  ask  our  mem- 
bers to  notify  our  office  of  the  names 
of  any  persons  who  make  assertions  of 
this  kind,  that  we  may  take  such  steps 
as  we  may  deem  necessary  to  protect 
the  financial  standing  of  the  member 
so  falsely  accused. 


RENO  GROCERS  PROSPER. 


Big  Business  and  Fair  Prices  the  Rule 
in  Nevada's  Metropolis. 

Reno,  Nev.,  Dec.  10. — This  is  a  very 
wide-awake  city.  It  is  essentially  a 
man's  town,  the  saloons  being  very 
numerous  and  gambling  being  openly 
conducted  in  nearly  all  of  them. 

As  a  railroad  center,  Reno  receives 
each  month  a  constant  inflow  of  ready 
money.  The  mines  also  send  in  their 
proportion.  As  a  consequence,  good 
times  have  prevailed. 

It  is  indicative  of  conditions  in  Ne- 
vada that  the  W.  I.  Mitchell  Co.,  who 
represent,  the  Cudahy  Packing  Co.  in 
this  State,  were  complimented  by  that 
company  on  being  one  of  the  21  agen- 
cies out  of  more  than  100  that  had 
made  no  bad  accounts  in  1907.  This 
firm  is  an  aggressive  builder  of  busi- 
ness. They  represent  the  American 
Biscut  Co.  and  the  Sperry  Flour  Co., 
and  have  made  a  great  success  of, 
"Honey  Suckle"  Milk,  which  thev  han- 
dle for  the  Cash  Valley  Milk  Co.,  of 
Utah. 

J.  B.  Bradley  Co.  are  probably  the 
leaders  in  the  grocery  business  as  far 
as  volume  of  trade  is  concerned.  This 
is  a  large  general  merchandise  store. 

The  Washoe  Grocery  Co.,  of  which 
Mr.  Reardon  is  proprietor,  has  a  very 
large  stock  of  high  grade  goods  and 
does  a  very  large  business. 

The  Reno  Mercantile  Co.  is  a  general 
merchandise  establishment  with  a  large 
grocery  business.  They  now  occupy  the 
store  formerly  conducted  by  M.  C. 
McMillan. 

C.  Novacovich  is  one  of  the  old-time 
grocers  who  has  a  very  beautiful  store, 
in  which  the  stock  is  arranged  with 
great  care. 

F.  Campbell  is  one  of  the  most  ag- 
gressive and  wide-awake  of  Reno's 
grocers.    He  has  a  large  family  trade. 

H.  A.  Smith,  who  at  one  time  con- 
ducted Smith's  Cash  Store  on  Virginia 
street  near  the  river,  has  again  opened 
up,  this  time  quite  far  out  in  the  resi- 
dence district  and  has  a  nice,  light 
store. 

The  Colorado  Cash  Grocery  Co.  is 
made  up  of  young,  aggressive  business 
men,  who  have  a  nice  store  and  a  fine 
trade  that  they  cultivate  carefully. 

Coffin  &  Larcombe  have  a  large 
store  and  warehouse  and  control  a 
very  generous  portion  of  the  trade 
of  the  city. 

Prime  &  Smith  are  successors  to 
Dolley  &  Prime.  Both  partners  are 
popular  young  men  and  the  concern 
is  doing  well. 


Rathbun  &  Yaden  are  successors  to 
Rhodes  Bros. 

The  Humphrey  Supply  Co.  has  a 
large  new  storfe  in  the  residence  dis- 
trict. Mr.  Nicholls,  the  chief  owner, 
is  largely  interested  in  the  meat  busi- 
ness and  conducts  two  meat  markets, 
one  in  connection  with  his  grocery 
store  and  one  near  the  depot. 

There  are  several  other  grocery  es*= 
tablishments  here.  All  seem  to  be 
making  money. 


EHMANN  OLIVE  CO. 
Oroville.— The  Ehmann  Olive  Co.  is 
working  a  large  force  at  present,  as 
orders  are  coming  in  faster  than  they 
can  be  filled.  This  is  the  tenth  sea- 
son for  the  Ehmann  company,  and  the 
plant  has  been  greatly  enlarged  since 
their  advent  here.  The  first  year's  out- 
put was  600  gallons  of  pickled  dives. 
Today  they  are  averaging  that  amount 
every  24  hours.  This  is  the  more 
remarkable  because  of  the  fact  that 
they  had  not  only  to  put  up  a  first- 
class  quality  of  pickled  ripe  olives, 
but  had  also  to  create  a  market  for 
the  same.  Very  few  persons  were  at 
all  familiar  with  the  ripe  pickled  olive, 
and  the  California  product  was  then 
in  disrepute.  Today  the  demand  is 
widespread,  and  the  output  goes  all 
over  the  United  States  and  Canada, 
even  to  England.  Speaking  of  the  re- 
sult of  their  ten  years'  experience,  Mr. 
Ehmann  said:  "There  is  no  industry 
in  which  a  better  profit  can  be  made 
than  in  olives.  The  fruit  this  year 
is  bringing  $75  a  ton  for  pickling 
olives,  and  $40  a  ton  for  oil  olives.  A 
12-year-old  tree,  properly  cared  for, 
should  yield  500  pounds.  There  is  no 
part  of  the  State  better  adapted  for 
the  culture  of  olives  than  Butte  county. 
But  the  olive,  as  everything  else,  needs 
culture,  and  unless  the  grove  is  fertil- 
ized, irrigated  and  cultivated  the  pro- 
duct will  be  inferior.  In  Southern 
California  this  is  being  realized,  and 
the  Southern  California  product  is  con- 
stantly approaching  a  better  standard 
and  a  standard  that  will  make  Butte 
county  look  to  its  laurels.  The  grow- 
ers here  must  do  as  they  are  doing 
there — fertilize,  irrigate  and  cultivate. 
When  they  do  they  will  find  that  it 
will  pay  them,  as  it  has  done  in  the 
South,  where  the  quantity  has  been 
increased  and  the  quality  has  been 
rendered  much  better." 


Manteca,  Cal. — Quite  an  excitement 
prevailed  Wednesday  morning  when  W. 
W.  Cowell,  manager  of  the  Rochdale 
store,  opened  up  for  business  and 
found  that  an  enterprising  burglar  had 
been  at  work.  He  evidently  was  a 
green  hand  at  the  business,  as  the  safe 
was  left  open  and  the  iron  money-box 
was  hammered  with  an  axe  found  on 
the  woodpile.  The  box  was  unlocked 
and  empty,  but  he  did  not  discover  the 
fact.  The  woodwork  was  mutilated 
trying  to  get  the  iron  box  out  of  its 
place.  The  burglar  obtained  ,some 
rings,  two  or  three  pocket  knives,  a 
pair  of  suspenders  and  some  watch 
charms,  in  all  amounting  to  about  $50. 
One  of  the  jewelry  trays  was  found 
outside  and  some  of  the  contents  were 
found  on  the  floor  near  the  place  from 
wher9  they  were  taken.  The  robber 
left  two  Southern  Pacific  monkey 
wrenches  and  a  pair  of  blue  overalls  as 
souvenirs  of  his  visit. 


THE    RETAIL    GROCERS'  ADVOCATE 


BROKERAGE  CHANGE. 


ALL  PALAC  E  STEEL  ENROUTE. 


H.  C.  Taft,  commission  merchant, 
has  bought  the  controlling -interest  in 
the  firm  of  Fred  F.  Hobbs  &  Co.,  com- 
mission merchants.  This  move  on  the 
part  of  Mr.  Taft,  will,  we  are  sure  re- 
dound to  the  benefit  of  all  concerned, 
and  the  new  management  have  our 
heartiest  good  wishes. 

 rvTnrTjr~  -^*ms£m 


The  Pennsylvania  oflice  in  the  city 
has  received  word  that  the  hist  of  1"> 
cars  carrying  steel  for  the  Palace  Ho- 
tel was  delivered  by  that  road  to  the 
connecting  lines  in  Chicago  Ksl  wpo,< 
and  that  the  material  should  be  in  the 
city  in  about  two  weeks.  Fifty  car- 
loads already  have  been  received  and 
are  now  stored  in  a  warehouse. 


Mapleine  Makes  Fudge 

and  Other  Things. 


e  Believe 


That  a  man  gets  what  he  goes  after. 
That  one  order  today  for  Mapleine  is 
worth  two  orders  tomorrow,  and  that 
no  man  or  woman  has  a  right  to  go 
down  and  out  until  they  have  tried 
the  most  pleasing'  and  useful  flavor 
now  known  to  the  civilized  world. 


From  Mapleine 


A  Syrup  can  be  made 

At  will  and  of  the  highest  grade. 

'Twill  suit  the  most  exacting  taste 
And  not  a  drop  will  run  to  waste. 

'Tis  cheaper  than  all  shoddy  stuff, 
Of  which  the  world  has  had  enough. 

We  say  to  every  one  who  eats 
Crescent  Mapleine  is  King  of  Sweets. 


WHY  DON'T  YOU  TRY? 


CRESCENT  MFG.  COMPANY.  Seattle,  Wash. 

John  H.  Spohn  Co.,  Agents, 
50  Clay  St.,  San  Francisco. 


Man 


BBSM 


Ch 


r. 


Junket 

Tablets 

Always 

Reliable 

In  Any 

Climate 

Always 

Salable 

At  Any 

Season 

They  Make 

Delicious 
Ice  Cream 

and 

Exquisite 
Desserts 

Your 
Jobber 
Sells 
Them. 

Hansen's  Laboratory, 
Little  Falls,  N.  Y. 


AGENTS 
Maillard  &  Schmiedell 
300  Front  St. 

San  Francisco. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 


id 
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California's  Best  Advertised  Product 

GHIRARDELLI'S 

Chocolates  and  Cocoa  Satisfies  Everybody 


THE  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength, 


In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  onr  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

GHIRARDELLI'S  Ground   Chocolate,  1-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 
Cocoa,  1-2  lb.  tins  -  -  -  25c. 
Eagle  Chocolate,  Mb.         •  30c. 

X  (More  may  be  charged  when  the  dealer  finds  it  necessary.) 

%  We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 

♦  aid  iu  our  efforts  to  maintain  the  above  prices 

I  D.  GHIRARDELLI  CO. 

♦ ♦♦♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦ ♦ » ♦ ♦ ♦ ♦♦♦♦»♦»»»♦»♦»♦♦< 


TAKE  YOUR  CASH  DISCOUNTS 


The  small  margin  of  profit  on  many 
classes  of  goods  means  an  actual  lofs 
in  the  final  result  after  freight,  hand- 
ling and  selling  cost  have  been  de- 
ducted from  the  supposed  profits,  to 
say  nothing  of  incidental  expense,  bad 
accounts  and  interest  on  the  capita! 
of  the  entire  hardware  stock  is  no 
invested.  A  two  per  cent  deterioration 
more  to  be  avoided  than  a  two  per 
cent  cash  discount  on  goods  bought  is 
to  be  taken  advantage  of.  Imagine 
what  this  means  when  the  money  can 
be  turned  over  several  times  during 
the  year  and  by  anticipating  your  bills 
in  advance  of  the  time  they  are  due 
you  could  be  two  par  cent  ahead  on 
each  dollar  every  time  a  dollar  was 
turned  over. 

Many  of  our  large  department 
stores  are  actually  selling  their  wares 
at  bare  cost  (which,  of  course,  includes 
all  items),  and  on  account  ot  their 
large  volume  of  business  which  al- 
lows them  to  replenish  their  stock  sev- 
eral times  per  year,  declare  a  sub- 
stantial dividend  from  the  simple  fact 
that  they  discount  their  bills  with 
their  creditors.  One  dollar  spent 
three  times  per  year,  and  every  time  at 
a  discount  of  two  per  cent,  means  six 
per  cent  per  year. 

Manufacturers  and  jobbers  who  al- 
low cash  discounts  do  so  to  encourage 
nrompt  payments  that  they  may  thus 
be  enabled  to  turn  their  money  over 
quicker. 

Take  advantage  of  your  discounts 
in  everv  possible  case  — Hardware. 
 ♦  

Los  Angeles.  Cal. — The  Standard 
Biscuit  Co.  of  San  Francisco  will  open 
its  Los  Angeles  branch  about  Novem- 
ber 1st.  It  will  be  under  the  manage- 
ment of  P.  G.  Riley. 


Are  You  Losing  Part  of  Your 
Profits  Every  Day? 


selling  cheese  by  guesswork. 
Let  us  tell  you  why.  You  know 
yourself  that  it  is  not  easy  to 
cut  exactly  the  amount  of  cheese 
your  customer  orders.  The 
chances  are  you  will  cut  more 
than  he  calls  for.  Just  to  be  a 
good  fellow,  you  let  it  go.  There 
is  no  profit  on  that  sale.  This 
happens  often.  Your  clerks 
have  the  same  experience.  The 
result  is  you  are  making  only 
half  what  you  should  cn  your 
cheese  sales.  The  loss  is  going 
to  continue  just  as  long  as  you 
sell  cheese  by  guesswork,  don't 
forget  that. 


Write  to  us. 

THE 


THE  NEW  WAY  WITH  THE 
"PERFECTION'' 


American  Computing  Co. 
Indianapolis,  Ind. 
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GROCERY  MARKETS. 


Review  of  Conditions  as  Re- 
ported by  Experts  in  Vari- 
ous Centers. 


FOOTS  TO  WATCH. 


EDITOR'S  >OTE— 

We  regret  to  have  to  postpone  the 

publication  of  onr  revised  price  list 

one  week.   See  onr  issne  of  December 

27 — forty-four  pages  as  usual. 

CANNED  SALMON. 
Market  very  strong.   Advances  pre- 
dicted. 

EVAPORATED  MILKS. 
Dropped  ten  cents  per  dozen  on  Wed- 
nesday of  this  week. 

CHOCOLATE  &  COCOA. 
Declines  are  said  to  he  probable. 
Cocoa  beans  have  dropped  20  per 
cent. 

VINEGAR. 
One  prominent  manufacturer  has  al- 
ready advanced  his  price  one  cent 
per  gallon,  effective  January  1st.  The 
new  Pure  Food  Law  will  cause  oth- 
ers to  do  likewise. 


sorted  or  straight  at  list,  one  case 
corn  starch  free.  Crates  of  sixes 
count  for  two  cases. 

X-Ray  Stove  Po'ish — 5c  size,  3  doz. 
$1.50  with  6  free;  10c  size,  3  doz., 
$2.50  with  6  free. 

Bromangelou — One  dozen  free  with 
each  gross  ordered.  No  free  goods 
with  orders  for  less  than  one  gross. 

Frazier's  Axle  Grease. — One  case 
free  with  tei> 

Malta  Vita — One  case  free  with  five. 

Rex  Lye — One  case  free  with  five 
cases. 


FREE  DEALS. 

Standard  Soap  Co. — With  5  cases 
gasene  Soap,  one  case  free  of  Aero 
Washing  Powder. 

Peet  Bros.  Mfg.  Co.  One  case  Borax 
Washing  Powder  free  with  each  ten 
cases,  or,  one  half  case  free  with  each 
five  and  one-half  cases  purchased  at 
the  following  regular  list  prices:  5% 
cases  $3.55;  10  cases  $3.50;  30  cases, 
$3.45.  Effective  Sept.  30  and  subject 
to  withdrawal  without  advance  notice. 

Peet  Bros.  Mfg.  Co.,  one  case  A-B 
Naptha  Washing  Powder  free  with 
each  ten  cases,  or,  one  half  case  free 
with  each  five  and  one  half  cases 
purchased  at  the  following  regular  list 
prices:.. 5%  cases,  $4.20;  10  cases, 
$4,15;  30  cases,  $4.10.  Effective  July 
20  and  subject  to  withdrawal  without 
advance  notice. 

Dr.  Price's  Cereal  Food — %  cs  free 
with  five;  1  cs  free  with  10;  freight 
paid. 

Fairbanks  Gold  Dust. 

With  five  and  a  half  boxes  at  4.65 
one-half  box  free.  Size  24x72.  With 
ten  boxes  at  4.60  one  box  free.  With 
25%  boxes  at  4.55  two  and  one-half 
boxes  free.  With  fifty  boxes  at  4.55 
fiv  boxes  free.  Above  deal  is  good 
for  but  a  short  period. 

Jello — One  case  free  with  each  12 
cases.    Deal  limited  to  48  cases.  Ice 
cream  powder  made  by  the  same  com 
pany  may  be  assorted  with  Jello  in 
making  up  orders. 

Rumford  Baking  Powder — Five  per 
cent  discount  in  five  case  lots;  one 
case  free  in  ten  case  lots. 

Parsons  Ammonia. — %  case  free 
with  5%  cases,  1  case  free  with  10 
cases. 

Cal.  Home  Brand  Catsup. — 5  case 
Lots,  $2.25  per  doz.  and  one  case  free: 
10  case  Lots,  $2:20  per  doz.  Two  cases 
free  25  case  Lots,  $2.15  per  doz.  and 
5  cases  free;  100  case  Lqt§,  $ 2  Q0  per 
doz.  and  20  cases  free, 

Murdoch'*  Starch— 10  cm  lot*  M- 


THE  SITUATION. 

The  past  week  has  shown  a  great 
improvement  in  general  conditions  and 
the  grocery  trade  is  enjoying  its  share 
of  same.  Retailers  with  whom  we 
have  had  interviews  all  join  in  the 
statement  that  business  is  boominar. 
and  fully  equal  in  volume  to  that  of 
previous  holiday  weeks. 

We  understand  from  jobbeis  and 
brokers  in  the  wholesale  district  that 
the  conditions  have  improved  to  such 
an  extent  as  to  encourage  them  in 
resuming  purchases  in  many  different 
lines.  Naturally,  the  activity  is  most 
noticeable  in  those  commodities  which 
have  been  allowed  to  grow  low  in  sup- 
ply. The  gloomy  talk  of  several  weeks 
ago  is  becoming  extremely  rare  and 
everyone  interviewed  seems  to  have 


a  large  supply  of  cheerfulness  or.  tap. 

There  seems  to  be  a  well  defined 
tendency  all  along  the  "  street"  to  bold 
back  util  after  .January  first.  This  is 
particularly  noticeable  anions  the  job- 
bers, it  being  their  desire  to  keep  In- 
ventories down  to  the  minimum  for 
the  present  or  until  New  Year's  state- 
ments are  figured  out.  The  general 
idea  appears  to  be  to  avoid  buying 
beyond  pressing  neerls  until  after  the 
first  of  the  year. 

We  think  that  buying  by  the  retailer 
may  now  safely  be  resumed,  particu- 
larly if  the  prices  offered  are  attrac- 
tive. There  has  been  a  readjustment 
in  values  in  many  lines  during  the  past 

;  few  weeks  and  it  is  advisable  to  thor- 
oughly investigate  prices  in  order  that 
the  lowest  quotations  may  be  secured. 

In  a  letter  to  the  New  York  repre- 
sentatives regarding  the  general  con- 
ditions surrounding  the  grocery  trade 
of  the  United  States,  and  the  situation 
as  to  stocks  of  California  products 

|  in  the  hands  of  jobbers  and  retailers, 
of  which  they  have  been  making  a 

j  careful  investigation,  the  Griffin  & 
Skelley  Company  of  this  city  say: 

"Reports  received  up  to  date,  which, 
by  the  way,  cover  about  every  part 
of  the  United  State"?,  indicate  beyond 
any  question  that  the  first  of  Janu- 
ary, 190S,  will  find  the  wholesale  gro- 
cers of  the  United  States  with  smaller 
stocks  of  California  products  than  has 


Golden  Gate  Leaf  LarcL 
Eastern  Star  Hams  and  Bacon, 
Sound,  Wholesome  Food  Products 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

South   San  Francisco 

San  Mateo  Cpyrity 
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A  Pulverized  Soap 

Swift's  Pride  Washing  Powder  is  very 
profitable  to  handle  and  every  dealer 
should  order  stock  and  get  the  benefit 
of  extensive  advertising  now  being 
done  on  this  article.    In  universal  use. 


% 

v 


lib,,,, 

Swifts 

Pride 
Washing 
powder 


Swift  &  Company,  U.  S.  A. 


been  the  case  for  a  great  many  years. 
There  may  be  ome  exceptions,  but  they 
are  few  and  far  between.  We  have 
received  during  the  last  two  weeks 
more  demand  for  California  products 
than  is  usual  at  this  time  of  the  year, 
even  under  the  most  favorable  con- 
ditions. All  seem  to  agree  that  the  re- 
tailer has  been  paying  his  bills 
promptly,  and  we  know  that  the  job- 
bers have  taken  up  their  drafts  with 
almost  unusual  promptness,  indicat- 
ing, it  seems  to  us,  that  the  consumer 
has  not  felt  at  all  seriously  the  recent 
financial  flurry,  and  that  what  con- 
traction there  has  been  confined  al- 
most entirely  to  luxuries. 

"The  situation  in  this  State,  so  far 
as  California  products  are  concerned, 
is  very  strong.  In  th£  first  place,  the 
demand  all  through  this  year  has  been 
tremendous.  There  was  no  carry-over 
of  anything.  What  few  prunes  were 
on  hand  from  the  1906  crop  were  ship- 
ped out  of  the  State  before  the  1907 
crop  came  in,  and  were  consumed  dur- 
ing the  early  fall  trade  Our  farmers 
did  not  feel  the  effect  of  the  recent 
financial  flurry,  because  their  crops 
had  been  harvested  and  sold  before 
it  occurred.  While  crops  as  a  whole 
were  very  good  in  this  State,  the  de- 
mand was  fully  equal  to  the  occasion, 
with  the  result  that  stocks  at  the  pres- 
ent writing  are  at  a  very  low  stage, 
taking  everything  as  a  whole.  In 
canned  fruit  for  instance,  it  is  almost 
impossible  to  get  an  assorted  car.  In 
prunes  there  is  practically  nothing  left 
in  the  farmers'  hands,  and  nowhere 
near  the  amount  of  stock  in  the  State 
that  there  was  even  a  year  ago  now. 
So  far  as  peaches  are  concerned,  there 
are  so  few  that  they  are  hardly  worth 
mentioning.  Apricots  are  almost  un- 
obtainable. Pears  are  practically  un- 
obtainable. Tn  the  way  of  raisins  the 
best  authorities  on  the  situation  agree 
that  there  is  not  to  exceed  15,000 
to  17,000  tons  in  the  State.  We  pre- 
sume you  realize  that  this  amounts  to 
nothing.  There  should  be  a  carry- 
over every  season  of  at  least  that 
quantity  for  the  suse  of  trade  during 
the  early  fall  months  and  before  new 
goods  art:  obtainable 

r^Miin  quite  ftpp&l"60l  !<i  iih  Mini 
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mand  just  as  soon  as  the  spring  trade 
opens.  Now,  as  you  know,  there  is 
always  a  dull  season  in  California 
products,  lasting  from  say  the  first  of 
December  until  about  the  15th  of  Jan- 
uary. Immediately  after  the  middle 
of  January  the  trade  commence  to 
feel  a  little  interest,  and  very  soon 
after  that  they  commence  to  make 
their  purchases,  and  when  one  starts 
they  usually  all  start,  with  the  result 
that  very  strong  conditions  are  pro- 
duced. 

"Please  understand  that  we  are  not 
'playing  the  markets,'  being  neither 
on  the  'bull'  nor  on  the  'bear'  side,  as 
we  have  no  'axes  to  grind'  or  policies 
to  work  out,  except  to  be  able  to  take 
care  of  the  necessities  of  our  custo- 
mers to  the  best  possible  advantage. 
We  presume  that  you  realize  that  the 
recent  financial  flurry  pretty  thor- 
oughly weeded  out  a  lot  of  the  specu- 
lative and  financially  weak  operators 
who  have  always  been  an  element 
of  weakness  to  everyone  who  had  any 
goods  in  their  house.  The  few  farm- 
ers who  are  holding  their  products  are 
habitual  holders.  They  have  always 
profited  by  holding,  and  they  have 
plenty  of  money  to  hold  with.  There 
is  no  such  thing  possible  as  stamped- 
t'.iat  class  of  people.  The  inability  of 
the  trade  generally  to  get  hold  of  a 
sufficient  quantity  of  all  kinds  of 
canned  goods  is  going  to  materially 
increase  the  demand  for  the  consump- 
tion of  dried  fruit." 

SUGAR. 

The  past  wee.1:  has  shown  no  change 
in  this  commodity. 

The  market  looks  very  firm  at  the 
present  time  and  those  well  informed 
do  not  look  for  any  declines. 

New  York,  Doc.  12.— Willett  &  Gray 
say: 

Tho  Week. — Raws:  Advanced  .225c. 
Refined:  Unchanged.  Net  cash  quo- 
tations this  date  are:  Molasses,  3.10c; 
Centrifugals,  3.85c;  Granulated,  4.55c. 

Raws. — There  has  been  a  decided 
change  for  the  better  in  all  the  sugar 
markets  of  the  world.  The  influences 
bringing  this  about  -are  several,  such 
as  an  easing  up  of  the  money  string- 
f-yy  directly  felt  by  New  Orleans,  and 
ft  Hhoriw  III  BWPPlIdS  ui  SGm0  ill1 
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purchases  and  the  delayed  beginning 
of  grinding  cane  in  Cuba,  with  further 
drought  in  sections  of  the  Island  and 
continued  unfavorable  weather  in  Eu- 
rope for  preservation  of  the  beet  roots 
still  uncut. 

Refined. — A  welcome  improvement 
is  noticed  in  the  demand  for  refined 
sugars,  due  to  the  easier  money  mar- 
ket and  to  the  fact  that  stocks  in 
wholesalers  and  retailers  hands  are 
reduced  to  a  minimum. 

RICE. 

M.  Phillips  &  C6.  report  under  date 
of  December  17: 

The  market  on  rice  has  stiffened 
during  the  past  few  days  and  prices 
have  advanced  as  it  seems  that 
financial  conditions  are  easier  and  the 
mills  are  not  forced  to  sell  in  order 
to  realize.    The  only  reason  for  the 


CHOCOLATES. 
Baker's. 

Jt:r  registered  guarantee  under  National 
Pure  Food  laws  is  Serial  Ho.  SO 

BAKER'S 

,.  _y£M 

•S  CHOCOLATE 

I  Mil  48  HIGHEST  AWARDS 
£tffE&    IN  EOROPE  AND  AMERICA 

&  CO.,  Ltd, 

(Ecfabhshed  17S0) 
DOnCHEC-TCFt,  K!A?3. 

?rrr  I'cv 

Premium  No.  1  Chocolate.  12 
and  25-H5.  boxes  39% 

Vanila  Chocolate,  6  and  12-lt) 
boxes   30 

German  Sweet,  6  and  12-Ib 
boxes   26 

Breakfast  Cocoa,  %-lb  tins, 
pilain,   6-Ib.   boxes  44 

Breakfast  Cocoa.  '4 -lb  tins, 
12-tb.  boxes   44 

Cracked  Cocoa,  Vi-tb  pkgs,  12- 
tb  boxes  .'  

Caracas  Sweet  Chocolate,  ti-lb 
t)ox8B 

HQlUbll  PhooQliite  (hot  ap  cmlcl 
)-|t)  PARI  in 
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RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NEW  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  San  Francisco 

Samples  Mailed  on  Request 


recent  decline  was  due  to  the  financial 
stringency,  as  all  crop  conditions 
pointed  to  an  advance.  Serious  dam- 
age has  been  done  to  most  of  the 
crop  in  the  fields  by  excessive  rain 
storms  and  all  the  rices  are  more 
or  less  spotted.  Good  grades  free  of 
defects  are  very  scarce  and  we  look 
for  prices  to  advance  from  %  to  *4 
within  the  next  few  weeks. 

New  York,  Deo.  10. — Dan  Talniage's 
Sons'  Co.  report: 

In  spite  of  generally  dull  condi- 
tions there  has  been  a  strong  under- 
tone to  the  demand.  Considerab'e 
"shopping"  has  been  done  on  part  of 
buyers,  which  always  indicates  dif- 
ficulty in  securing  what  they  want  ;it 
the  prices  they  desire.  Receipts  have 
decreased  in  volume,  as  the  major 
part  of  lots  held  up  by  the  rai'road 
strike  have  come  to  hand.  A  •'•om- 
paratively  small  amount  is  now  on 
the  way  to  this  market,  as  prices  else- 
,  where  have  been  more  attractive 

Advices  from  the  South  note  quiet 
conditions  on  the  Atlantic  Coast.  At 
New  Orleans  an  improved  demand  is 
noticeable,  and  prices  have  advanced 
Vac  to  y±c  and  on  some  grades  fully 
%c  per  pound,  with  more  or  less  difli- 
culty  in  matching  previous  purchases, 
even  at  the  advance.  In  the  interior. 
Southwest  Louisiana  and  Texas,  the 
offerings  are  limited  and  ful:  prices 
are  being  exacted  on  desirable  grrdes. 

Cables  and  correspondence  from 
abroad  note  quiet  markets  on  all  deliv- 
eries. Quotations  on  new  crop  cargoes 
are  from  %c  to  %c  higher  than  at  any 
equal  period  during  present  decade. 
DRIED  FRUIT. 

The  dried  fruit  market  is  picking  up 
and  the  general  situation  showed 
many  points  of  improvement  during 
the  past  week.  The  demand  fvom 
Eastern  markets  is  the  cause  of  the 
better  conditions. 

DRIED  APRICOTS. 

Suplies  in  this  line  are  becoming 
beautifully  less,  and  even  though  high 
prices  are  asked,  the  demand  contin- 
ues to  such  a  degree  as  to  make  it  cer- 
tain that  the  market  will  be  absoln re- 
ly bare  before  next  year's  crop  may- 
be available.  Many  retailers  are  get- 
ting 30  cents  per  pound  for  fancy 
goods,  but  regardless  of  high  prices, 
consumers  are  seemingly  anxious  to 
get  the  goods. 

RAISIXS. 

The  local  market  is  very  active  he- 
pause  of  the  holiday  demand  and  prices 
are  holding  fairly  firm. 

COCOA  AND  CHOCOLATES. 

There  are  manv  indications  of  de- 
clines in  this  line  and  conservative 
purchases  are  strongly  advised. 

CANNES  FrilTFS. 
Ab   pr^vloUply   t»tJvlHefl  m&iksf 
in  thin  line  !s  cleaned  up  so  fat  ae  the" 
nark-urn  «rf»  orrrtperm'd,  and  jobbers  Rrfl 


in  control  of  the  situation  and  are 
inclined  to  make  their  profits. 
CANNED  TOMATOES. 

The  local  market  in  this  line  is  in- 
clined to  be  weak  at  the  present  time, 
since  many  holders  are  desirous  of 
getting  their  money  into  circulation, 
and  therefore  are  willing  to  sell  good- 
sized  blocks  at  a  concession  in  price. 
CANNED  CORN. 

Maine   packed  goods  are  showing 
:  only  58  per  cent  delivery  and  corn  is 
considered  good  property  by  those  who 
know  whereof  they  speak. 

EVAPORATED  MILKS. 

All  of  the  standard  varieties  in  this 
line  declined  10  cents  per  dozen  on 
Wednesday  of  this  week.  This  is  in 
sympathy  with  the  declining  tendency 
now  noted  in  so  many  commodities. 
YINEGAR. 

The  California  Pure  Food  Law  be- 
coming effective  January  1st.  will  have 
an  imediate  effect  upon  the  price  ask- 
ed for  this  commodity.  Many  of  the 
manufacturers  of  so-called  "pure  vine- 
\  gar"  will  be  forced  to  produce  the 
genuine  goods,  or  label  their  product 
'  for  what  it  really  is,  or  else  go  out 
of  business.  This  means  that  a  great 
deal  of  vinegar  now  being  sold  for  the 
genuine  article  will  not  comply  with 
the  law  and  be  withdrawn  from  sale. 

One  of  the  leading  manufacturers 
of  vinegar  has  announced  his  prices  at 
an  advance  of  1  cent  per  gallon,  effec- 
tive Jan.  1st.  It  is  probable  that  oth- 
ers will  follow  suit. 

PICKLES. 

In  discussing  the  situation  with  a 
prudent  packer  this  week,  we  learn 
that  indications  of  advances  in  all  of 
the  various  varieties  are  highly  de- 
veloped. It  appears  that  the  pickle 
situation  throughout  the  country  shows 
a  shortage  of  from  50  to  66  2-3  per 
cent  in  raw  supplies,  and  this,  com- 
bined with  the  vastly  increased  cost 
of  all  of  the  various  items  which  go 
to  make  up  the  finished  package,  have 
the  certainty  of  an  increase  in  prices, 
resulted  in  a  very  strong  market  and 
Already  some  classes  of  goods  have 
been  advanced. 

OYSTERS. 

In  view  of  the  fact  that  the  pack 
at  all  points  is  small  this  year  these 


goods  may  be  considered  as  good  prop- 
erty and  a  good  price  secured  for 
same. 

CANNED  SALMON. 

There  is  scarcely  an  article  in  which 
grocers  are  interested  which  is  finger 
than  salmon,  and  it  is  generally  be- 
lieved that  sharp  advances  will  take 
place  before  very  long. 

AMERICAN  SARDINES. 

New  York.  Dec.  !>.  Red  Five  &  Co. 
report : 

"The  demand  for  American  sai dines 
is,  of  course,  very  dull,  as  is  true  of 
all  other  lines  of  canned  goods. 
This,  however,  does  not  in  any  way 
effect  the  market,  *as  packers  have 
such  light  stocks  that  they  know  that 
between  now  and  the  opening  of  the 
next  packing  season,  in  May,  that 
there  will  be  demand  for  fully  ten 
times  as  many  goods  as  they  have  on 
hand,  even  under  the  most  unfavor- 
able conditions  " 

IMPORTED  FISH,  ETC. 

New  York.  December  12,  Stroh- 
meyer  &  Arpe  Company: 

The  trade  in  all  kinds  of  salt  fish 
continues   dull   and  featureless. 

Holland  and  Scotch  Herring's  are 
plentiful   and   prices  are   in  buyer's 


KELLEY- 

CLARKE 

CO. 

23  Market  St.,  San  Francisco 

IYORY  SOAP 

LENOX  SOAP 

P.  k  G.  NAPTHA  SOAP 

K.  C.  BAKING  POAYDEK 

PROCTOR  ft  RAMBLE  CANDLES 

OR  A  NO  E  CITY  Rl  SKS 

PEARLl  SUM 

HONEYSUCKLE  MILK 


BANKING  INSTITUTIONS. 


I.OCARXO 


PARIS 


NEW  YORK 


Swiss  American  Bank 


SAN  KRANfl«CO 


Of  T,ncarno.  Switzerland 

San  Francisco.  Main  Office  Branch 
1452    Fillmore   St  CAPITAL  S600.000 

SURPLUS  AND  UNDIVIDED  PROFITS,  S220,OOU 
TOTAL  ASSETS,  $5,500,000 

  San  Francisco  Qffjcem 

HEN'RV  Brit  >\Eh.  Fr—id-m  AI  FRED  MOKOTTl,  Jod  Vli«-Fr»: 

f.  f    rOt;Y».//JM    til  tl.-l  ...  *    >    till  MM  MM.  M-H»«r. 

Ol  IU  Oil  I  -t  >    AMI    (  rt»lllet 
AfCGfYTN  OF  HA>K<  FIHMN  AMI   IMIUVIUI'AM  BKftPfXTFCM.T  *U'  If  W> 
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Phoenix  Flour 


The  Whitest 


Made  in  Sacramento,  Cal. 


The  Best 


Up-to-date  Machinery 

Modern  Ideas  Coupled  with  the  Thirty  Years  Experience  at  the 
same  Location  Has  Taught  Us  What  Kind  of  Wheat  To  Blend 

RESULT:  =  PERFECTION 


Agencies  at  Oakland,    Eureka,   Placerville,  Red  Bluff  and  Reno 
PHCENIX  MILLING  CO.   Sacramento,  Cal. 


B.  E.  BRYAN,  Oakland  Agent, 


17th  and  Wood  Sts 


Phone  Oakland  8254 
►♦♦»♦♦♦♦♦♦♦ ♦♦♦♦♦♦♦♦»♦♦♦»♦♦♦»♦»♦♦♦♦♦♦♦♦♦♦  ♦♦♦♦♦♦♦«♦♦♦♦♦♦♦♦♦♦♦< 


favor. 

..Irish  Herrings  are  in  short  supply 
and  in  good  demand  at  full  prices. 
.  .Norway  Herrings  in  fairly  good  sup- 
ply and  in  very  good  demand,  owing 
to  the  particularly  fine  quality  and  the 
low  prices  prevailing. 

Irish  Mackerel  are  scarce  and 
hand-to-mouth  demand. 

Norway  Mackerel. — Dull,  but  very 
firm.  Holders  are  making  no  con- 
cessions and  are  looking  for  higher 
prices.  Stocks  are  very  unimportant, 
and  a  half  ways  fair  demand  will  clear 
all  the  stocks  that  are  available  of 
Norway  Mackerel;  consequently,  no 
lower  prices  can  be  looked  for  this 
season. 

Imported  Oil  Sardines. — There  is  no 
change. 

The  first  shipment  of  new  French 
Sprats  has  arrived  today  and  the 
quality  is  very  nice.  Pish  is  small, 
and  although  business  in  general  is 
rather  quiet,  arriving  lots  are  taken 
up  freely  by  buyers  who  are  without 
stock. 

Buying  in  general  in  our  line  has 
been  very  limited  and  it  is  our  opinion 
that  when  the  demard  comes  again 
after  the  turn  of  the  year  our  whole- 
sale grocers  will  find  th'emselves  with 
very  little  stocks  on  hand:  and  when 
they  will  be  obliged  to  buy  they  will 
have  to  pay  full  prices  to  get  what 
they  want,  as  almost  everything  in 
our  lino  is  scare,  and  this  scarcity 
eannol  be  relieved  until  new  catch 
and  new  crops  conic  in.  which  cannot 
be  looked  fop  for:  some  little,  time 
,YH,    Tlte.[(->  li  oxtHlfif  (Hli.WrtH  fin  it 


IMPORTED  SARDINES. 

Many  brands  are  no  longer  procur- 
able and  the  market  is  extremely 
strong  and  advancing.  Both  sardines 
and  sprats  may  soon  be  as  much  arti- 
cles of  luxury  as  champagne  or  pate  de 
foie  gras. 

PROVISIONS,  HAMS,  ETC. 

Outside   of.  the   decline  of  y2c 


hams  last  week  there  is  little  to  record. 
The  market  is  steady. 

HAY. 

Somers  &  Co.  say,  under  date  of 

Dec.  17 : 

The  only  featme  of  the  market  at 
the  moment  is  its  dullness  Values  are 
considerably  disturbed  and  although 
most    receivers    are    endeavoring  to 


URotSTFQlilT  ^VEGETABLE  M,*'  • 
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maintain  prices,  yet  material  cuts  in 
prices  are  being  made  continually  by 
some  receivers  in  order  to  affect  sales. 

The  outlook  presents  no  new  or  in- 
teresting' feature,  although  a-  fairly 
active  winter  demand  is  anticipated  on 
all  sides.  The  recent  rains  are  en- 
couraging for  another  year  of  pros- 
perity for  the  farmers  and  plowing 
and  seeding  are  in  evidence  in  many 
districts.  Many  valleys  in  the  interior 
are  good  markets  for  Hay  and  wll  help 
very  materially  in  reducing  our  sur- 
plus stocks  It  is  generally  conceded 
that  a  general  resumption  of  business 
which  should  obtain  as  soon  as  the 
question  of  finance  is  settled,  will  in- 
crease the  consumption  of  Hay  in  Snn 
Francisco  and  give  us  a  fairly  satis- 
factory market. 

The  market  has  settled  on  a  fairly 
even  basis  with  prices  ranging  as  fol- 
lows: 

Choice  Wheat  Hay  $16.00  to  18.00 

Good  Wheat  Hay   14.00  to  15.50 

Other  Grades  same   10.00  to  13.50 

Wheat  &  Oat   10.00  to  15. 00 

Tame  Oat    11. e.o  to  15.00 

Wild  Oat   10.00  to  12.50 

Stock  Hav    7.50  to  0.00 

Alfalfa    9.00  to  1S.00 

Straw,  per  bale  45  to  .85 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 

WIELAND  BROS. 

K09-311  DAVIS  STREET,  SAN  FRANCISCO. 

Importers  and  Commission 
Merchants 

SPECIALTIES — Imported   and   domestic    Swiss   Cheese.  I.toiburger. 

Brick  Cheese,  Edam.  Roquefort,  etc.;  Mackerel,  Codfish,  HoIIrkI 

Herrings,  Olive  Oil.  Spanish  and  California  Olives,  all  kinds  >\* 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German   Breakfast   Cb-ese.  »«:» 

Camenbert.  Schloss.  Kronen  aTid  Neufchatel  '  iee*ie 


JOHN  T.  KELLY 
W.  H.  KELLY 


TEL.  TEMPORARY  1362 


KELLY  BROS. 


Baltimore  advices  say  that  the  new 
fall  pack  of  oysters  is  of  very  good 
quality,  and  that  the  market  is  fairly 
active. 

Southern  California  has  completed 
its  annual  harvest  of  walnuts.  The  to- 
tal crop  is  approximately  12,000.000 
pounds,  or  2,000.000  less  than  last 
year,  according  to  a  T^os  Angeles  re- 
port. The  growers  receive  from  12c  to 
15c.  for  the  crop,  or  a  total  of  about 
$1,700,00. 

Eastport  (Me.)  advices  state  that 
the  sardine  factories  are  now  entirely 
closed  and  that  the  stock  in  the  hands 
of  distributers  is  the  lightest  ever 
known.  According  to  one  report,  pack- 
ers have  not  more  than  8  per  cent  of 
the  usual  surplus  to  carry  them  until 
next  season.  , 

Supervisor  Brown,  manager  of  the 
Ord  Ranch,  at  Orville,  Cal.,  is  serious- 
ly contemplating  planting  3,000  acres 
of  that  ranch  into  corn  this  year,  and 
states  if  labor  continues  as  abundant 
as  it  now  is  the  crop  will  be  planted. 

The  catch  of  sprats  on  the  other 
side  is  due  to  begin,  and  some  orders 
have  been  placed  already  at  prices 
considerably  higher  than  those  paid 
last  year. 

A  special  meeting  has  been  called 
of  the  executive  committee  of  the 
National  Association  of  Wholesale  Gro- 
cers, at  Chicago,  for  January  21.  to 
consider  plans  for  the  annuel  con- 
vention at  Atlantic  City  in  June.  Sec- 


WAGON  COVERS  &  BOAT  SAILS 
TENTS,  AWMNGS,  HAMMOCKS 
18-20  Clementina  St.    Bet.  First  and  Second  Sts. 


San  Francisco 


retary  Beckmann  and  Treasurer  Pot- 
ter will  report  their  arrangements  and 
definite  features  of  the  convention  will 
be  decided  upon.  The  chairman  of 
the  various  committees  will  meet  on 
the  evening  of  the  20th  to  frame  their 
reports  for  the  general  session  the 
following  day. 

California  farmers  are  worried  be- 
cause the  rainfall  so  far  has  been  uri- 
usually  light. 

This  year's  yield  of  prunes  in  So- 
noma County  is  estimated  at  10,000,- 
000  pounds. 

it  is  estimated  that  the  Pacific 
Northwest  produced  25.000.000  pounds 
of  prunes  this  year. 

The  pack  of  salmon  at  Gray's  har- 
bor for  the  season,  which  ended  on 
November  15.  amounted  to  30,000 
cases. 

It  is  reported  that  only  a  few  can- 
neries will  be  operated  on  the  Fraser 
River  next  year  owing  to  the  ex- 
pected poor  run  of  sockeyes.  The 
forty  packing  plants  which  were  in 
operation  on  the  river  a  few  years  ago 
have  dwindled  down  to  less  than  a 
dozen. 

"It  is  evident  that  the  jobbing  gro- 
cers have  receded  from  their  position 
Of  holding  up  orders  and  the  instruc- 
tions that  went  out  last  month  to  the 
heads  of  canned  goods  departments  to 
buy  nothing  haven  been  apparently 


greatly  modified,  judging  by  the  in- 
creasing inquiry  and  the  actual  pur- 
chasing of  goods  that  has  been  going 
on  for  several  days  past,'*  said  one  of 
the  prominent  canned  goods  brokers 
on  Saturday. 

It  is  reported  that  the  Puget  Sound 
pack  of  cohoes  salmon  has  been  virt- 
ually cleaned  up.  The  coast  market 
is  reported  to  be  about  bare  of  all 
grades  of  salmon  except  humpbacks 
and  pinks. 

In  sympathy  with  the  decline  in 
prices  on  nuts  in  the  shell,  quotations 
on  shredded  cocoanut  have  been  re- 
duced about  half  a  cent  a  pound  by 
some  of  the  manufacturers. 

When  buying  troods  mention  the  "Ad- 
vocate" and  srive  t lie  advertisers  there- 
in tlic  preference.  Be  loyal  to  your 
friends.  Our  advertisers  make  it  pos- 
sible for  ns  to  give  yon  an  up-to-date 
trade  paper  of  real  value  to  >ou — and 
they  can  give  you  better  service  and 
goods  than  those  who  don't  advertise. 

The  National  Biscuit  Co.  is  reported 
intimating  that  its  Omaha  plant  will 
be  closed  and  no  crackers  made  in  Ne- 
braska, because  of  Governor  Sheldon's 
announcement  that  the  state  pure- 
food  law  must  be  obeyed  to  the  letter, 
including  the  placing  of  net  weights 
on  packages.  The  independent  fact- 
ories are  hoping  for  the  withdrawal. 

The  Illinois  food  commissioner  has 


s:t*«*::*::*::*::*::*::*::*::*::*::^ 

|  "  Jxxst  a  Shade  on  Others"  t 
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Weinhard 


THE  PEER  OF 
BOTTLE  BEER 


California  Bottling  Co. 


SOLE  BOTTLERS 


Phone  MarRet  977 


Weinhard  is  the  delicious  beer  served  at  the  Cafe   San  Francisco — 


♦    |*2.55  Harrison  Street 
♦ 

I  Ths  kouvre— Talt'a—and  wany  other  Cafes 
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ruled  that  old  baking  powder  violates 
the  pure-food  law,  as  it  loses  its  leav- 
ening strength  and  defrauds  the  buy- 
er. He  urges  buying  for  not  more 
than  three  months  and  keeping  the 
older  stock  always  in  front  on  the 
shelf. 


ADDRESSES  WANTED. 


Parties  Whose  Whereabouts  Are  De- 
sired by  Various  Merchauts  of 
California. 


Every  reader  of  the  Advocate  is  re- 
quested to  glance  over  this  list.  If 
you  find  any  one  there  you  know,  send 
us  his  address. 

If  you  are  seeking  the  address  of 
some  customer,  send  his  name,  occu- 
pation and  last-known  address,  and 
we  will  see  if  we  can  help  locate  him 
for  you. 

Note — Only  employes  of  the  Advo- 
cate will  know  who  is  inquiring  for 
these  various  parties. 

Note — We  give  only  the  last  known 
address. 

(1)  Austin,  H.  V.,  Reno  (waiter.) 

(1)  Brennen,  Will,  Goldfield,  Nevada 
(miner.) 

(2)  Benjuin,  91.,  Redding'. 

(3)  Bowden,  II.,  Sacramento. 

(1)  Burton,  t  has  E.,  San  Francisco, 
(carpenter.) 

(2)  Cummings,  VV.  M.,  Redding. 

(2)  Chase,  Frank,  Redding. 

(1)  Collins,  Fred  W.,  Stockton,  (car- 
penter.) 

(3)  Collings,  J.  B.,  Sacramento. 
(3)  EubankH,  B.  F.,  Sacramento. 

(1)  Edwards,  Joseph,  San  Francisco, 
(miner.) 

(3)  Gowell,  Sacramento. 

(2)  Harvey,  J.  D.,  Redding. 

(3)  ljoekrldjte,  J.,  Sacramento. 
(2)  MeGee,  Jaw.,  Redding. 

(2)  Pasco,  Tony,  Redding. 

(2)  Pefley,  W.  L.,  Redding. 
(1)  Faltana,  J.,  Redding. 

(1)  Smith,  J.  W.,Sacramento (laborer.) 

(3)  Stepp,  C.  A.,  Sacramento. 
(3)  Stephens,  O.  L,.,  Sacramento. 

(3)  YVasKoner,  A.  H.,  Sacramento, 
(t)  Ward,  \V.  H.,  Stockton,  (miner.) 

(1)  Williams,  W.  H.,  Redding  (miner.) 

(2)  Welch,  V.  G.,  Redding. 
<2>  While,  If.  D.,  Redding-. 
(2)  Whelihan,  F.  I*.,  Redding. 

(2)  Wcrta,  .1.  I..,  Redding. 

(4)  Colford,   Geo.   W..  Stockton. 

(4)  Baker,  Lewis,  O'Farrell  &  Jones, 
rSan  Francisco. 

(4)     Cannon,  Wm.,  Stockton. 

(4)  Dowen,  Clarence  J.,  West  Oak- 
land. 

(6)  Fred  Buel,  Oakland  (butcher,  af- 
ter electrical  worker). 

(6>  E.  O.  Brooks,  Antioch  (farmer). 

(6)  Geo.  Gyotoki,  Jersey  Island  (con- 
tractor). 

(6)  T.  Inanami,  Jersey  Island  (con- 
tractor). 

(B)  G.  Horioka,  Knightsen  (laborer). 
(6)    Wm.   Osborne,   Stockton  (black- 
smith). 

(6)  Paul  Gustoison,  Pt.  Richmond 
(laborer). 

(3)  Mrs.  31.  Meyer. 

(5)  Josiah  S.  Corbett,  (glazier). 

Letter  carriers  in  Berlin,  states 
United  States  Consul  Geneal  Thackara, 
begin  on  a  salary  of  900  marks  (mark 
equals  23.8  cents,  with  an  allowance  in 
addition  of  360  marks  per  year  for 
rent,  and  receive  but  1,500  marks  after 
years  of  service.  They  work  twelve 
hours  a  day,  a,nd  the  average  weight 
fo  mail  delivered  daily  is  150  pounds, 
except  when  the  Americaan  mails  ar- 
rive, which  increase  it  to  300  pounds. 
Appointments  are  made  by  examina- 
tion and  preference  is  given  to  those 
who  have  served  in  the  German  army. 


European  consumption  of  cotton  is 
as  follows:  Great  Britain,  3,900,000 
bftlea;  continent,  5,460,009  bales;  East. 
Indln,  1,000,000  Imli'Bi  japim,  925,000 
hwleW!  CatlMiid    1^.000  HhI.-H 


the  Habit 
It  Will  Pay 


Exactly  117  sets  of  gauging  rods  have  bev.  i  delivered  by 
the  "Advocate"  to  its  readers  who  thereby  have  absolute 
protection  against  being  charged  with  52  j?*llons  of  vine- 
gar, molasses,  oil  or  other  liquid  commodity  when  the  bar-~ 
rel  will  not  hold  48  gallons  or  is  not  full. 

Gauging  rods  will  tell  any  one  in  a  miaul i  Sf  the  capacity 
of  the  barrel  is  correct  and  how  many  gallcis  are  missing 
if  it  is  not  full.  There  is  no  other  way  to  ascertain  whether 
you  are  getting  what  you  are  paying  for. 

To  be  sure  you  are  getting  your  money's  >  orth,  get  a  set 
or  two;  they'll  earn  their  cost  of  $1.45  a  sel  delivered,  many 
times  over  during  the  year. 

There  are  two  ways  you  can  be  "done,"  one  by  charging 
you  for  more  gallons  than  the  barrel  will  huld  (which  is  an 
old  trick)  and  then  only  partially  filling  Lhi:  larrel,  thereby 
"working"  you  for  another  four  or  five  ga.lons. 

We  will  deliver  the  gauge  rods  to  you  at  your  store  at 
these  prices,  cash  in  advance,  money  to  h<t  in  draft,  post- 
office  or  express  order: 

1  Gauge  and  1  Wantage  Rod  kxAo 

2  "       "2       "  "       $2  80 

3  "       "    3       "          "  $4.20 

Cuts  in  this  advertisement  show  both  tb>  x  mge  and  want- 
age rods,  while  the  cut  of  the  barrel  shown  how  the  gaug- 
ing is  done.  Complete  directions  for  usii.g  will  be  mailed 
free  with  each  set. 


© 


Get  a  set  of  gauge  and  wantage  u  ticks,  then  you'll  know 

to  a  certainty  when  you  buy  what  j  ;>u  get  for  your  money. 

 SEND  ORDERS  TO  


THE  RETAJI,  (JROCERS  "ADVOCATE," 

J  7 14  Webster  st,«  Hon  Fiwiscpj  Cai, 
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Clerks  Corner. 


CHOOSING  A  CLERK. 


A  merchant  in  Memphis,  Tenn.,  was 
applied  to  by  three  young  men  for  a 
situation.  They  all  looked  alike  to 
him,  having  passed  the  required  ex- 
amination, and  were  truly  qualified  by 
way  of  certificates,  recommendations  ] 
and  appearances.  He  said:  "I  will 
take  the  three  of  you  on  trial,  for  a 
week,  and  the  one  that  has  the  best 
qualifications  will  be  selected."  This, 
says  the  Southern  Merchant,  was 
agreed  to  by  young  men. 

The  first  thing  the  owner  did  was  to 
take  them  out  to  lunch,  and  cheese 
was  one  of  the  articles  on  the  bill  of 
fare,  and  when  this  was  served,  one  of 
them  cut  the  rind  off  the  cheese,  the 
other  ate  the  rind  and  cheese  alto- 
gether, and  the  third  scraped  it. 

He  took  them  back  to  the  wholesale 
store,  and  gave  them  "freeswing"  of 
the  store,  under  the  watchful  eye  of  a 
confidential  man.  One  of  them  took 
out  a  cigarette,  rolled  it  ur>  and  saun- 
tered around  the  boxes  and  store.  The 
second  stated  that  he  had  an  engage- 
ment! and  went  to  the  ball  game,  and  the 
third  asked  for  a  memorandum  book. 
He  located  all  of  the  different  classes 
of  goods,  and  classified  them.  He  went 
carefully  over  them,  then  he  asked  for 
a  list  of  their  customers,  and  their  ad- 
dresses, so  that  he  could  easily  locate 
them,  even  familiarizing  himself  with 
the  employes,  getting  their  names,  and 
their  different  occupations.  He  also 
.sot  the  names  of  their  customers  that 
they  did  business  with  He  studied 
the  map  of  the  city  of  Memphis,  the 
streets  anad  different  other  wholesale 
houses,  and  their  location. 

On  the  fifth  day  the  manager  called 
them  in,  and  to  further  test  their  per- 
severance, he  stated  that  in  one  part 
of  the  cellar,  there  was  a  can  of  goods 
t^at  he  would  like  to  have  brought  up 
He  gave  them  the  location,  and  they 


were  sent  down  cne  by  one.  One  of 
the  young  men  came  back  and  said 
that  there  wasn't  a  can  of  goods  there, 
another  one  came  back  and  slated  that 
he  had  lifted  all  the  goods  in  that  vi- 
cinity, and  could  not  find  the  can.  The 
third  brought  it  up.  lie  discovered 
that  it  was  buried,  not  one  foot,  but 
two  feet,  and  he  believed  that  it  was  a 
concocted  scheme  on  the  part  of  the 
management  to  test  their  persever- 
ance. This  was  the  young  man  that 
scraped  the  cheese,  that  familiarized 
himself  with  the  management,  em- 
ployes and  the  affairs  of  the  company. 

Which  one  would  you  have  as  a 
clerk,  paying  the  most  wages?  We  will 
leave  this  to  the  readers  to  say. 


\  SPLENDID  ISSUE. 


California   Fruit  Grower  Print*  in- 
nnal  Review. 


Burlinganie,  Cal. — Emmet t,  the  P.el- 
mont  grocer,  has  turned  over  his  San 
Mateo  and  Burlingame  trade  to  the 
hustling  firm  of  Lorton  Morken  Co. 


Tlie  Animal  Review  and  Harvest 
Edition  of  the  "California  Fruit  Grow- 
er" arrived  in  our  exchange  this 
week,  and  is  certainly  a  credit  to  Ho- 
ward C.  Rowley,  the  Editor.  The  is- 
sue is  a  perfect  mine  of  information 
and  may  well  be  filed  away  as  a  work 
of  reference.  California  crop  statistics 
secured  from  the  most  authoritative 
sources  together  with  many  articles 
of  great  interest  comprise  the  greater 
part  of  the  editon.  The  advertise- 
ments in  themselves  constitute  a  feat- 
ure of  no  little  value.  The  ninety- 
six  pages  are  well  worth  the  twenty- 
five  cents  asked.  Copies  can  be  se- 
cured by  addressing  824  J  St.,  Sac- 
ramento. 


'ongs 


Preserves  the  standard  preserve  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodl  awn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 

its  purity  strength  and  flavor. 
Maraschino  Cherries  the  finest  of  California's  selected  cherries 

preserved  in  maraschino,  unequalled  by  any  manufacturer. 
Peerless  Bar  and  Powdered  Sugar  the  "best  "and  cleanest  su- 


gar sugar  on  the  market. 


TRY  THEM. 


Long'  Syrup  Refining  Co, 


SAN  FRANCISCO. 
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Attracting  Trade. 


BE  INTIMATE  WITH  YOUR  PA- 
TRONS. 


The  Advocate  has  long  been  a  be- 
liever in  the  customer's  ability  to  rate 
any  given  grocery  company — it  is 
pleased  to  think  that  the  patrons  of  a 
store  may  be  assumed  to  represent  the 
type  of  store.  "Like  causes,"  they 
say  in  school,  "produce  like  effects." 
Believing  this,  we  have  thought  it  were 
the  part  of  wisdom  for  the  grocer  to 
encourage  the  customer  to  criticise  his 
ideas,  to  ask  his  advice  upon  matter 
about  the  store,  his  advertising  and 
so  forth. 

This,  however,  is  a  phase  of  adver- 
tising that  must  be  handled  delicately; 
it  may  be  easily  overdone.  It  requires 
great  tact.  Propositions  or  schemes 
are  few  that  embrace  this  idea  without 
exaggerating  it.  However,  our  re- 
spected contemporary, "The  Trade  Reg- 
ister," has  just  printed  an  article  that 
is  suitable  indeed  to  this  purpose.  We 
read: 

"The  merchant  who  is  on  the  look- 
out for  ideas  to  improve  his  trade, 
whether  the  suggestions  be  in  the  line 
of  conduct  of  business  system,  adver- 
tising or  for  increasing  sales,  can  with 
confidence  be  put  in  the  successful 
class,  the  percentage  of  which  is  re- 
markably small.  The  merchant  who 
clings  to  the  conviction  that  he  is  sav- 
ing $2  by  refusing  to  subscribe  for  a 
trade  paper  is  unable  to  figure  up  ho-.s 
much  money  he  could  save  by  adopt- 
ing the  information  a  good  trade  paper 
gives  its  readers  each  week.  The  un- 
successful class  never  subscribe  for 
and  read  a  trade  paper,  and  this  class 
is  the  greatest  risk  of  the  creditor  the 
country  over.  It  is  always  a  pleasure 
to  find  the  appreciative  render  and 
particularly  to  receive  suggestions 
from  them  for  others' '  benefit.  The 
following  letter  and  circular  from  the 
largest  grocery  house  in  Clallam 
county  contains  an  idea  that  has 
value — and  must  give  its  patrons 
greater  confidence  that  E.  W.  Merrill 
&  Co.  are  trying  to  serve  them  in  the 
best  manner  and  study  mutual  inter- 
ests: 

"Port  Angeles,  Wn.,  Nov.  30,  1907. 
Editor  Trade  Register- 

We,  of  course,  receive  many  sug- 
gestions concerning  methods  to  at- 
tract trade  and  are  always  grateful 
for  such.  We  have  culled  many  good 
ideas  from  your  paper  and  have  profit- 
ed by  them.  We  are  ^ending  you  an 
original  idea  which  we  have  found 
successful.    Yours  sincerely. 

E.  W.  Merrill  &  Co. 

This  Means  Yon. 

Dear  Patron: 

We're  going  to  adopt  a  plan,  but  its 
i.uccess  depends  largely  on  the  fullest 
co-operation  of  our  patrons. 

We  want  to  know  all  about  our  mis- 
takes. 

Tn  the  many  individual  sales  which 
total  the  every  day's  business  of  .a 
grocer,  be  he  as  car?ful  as  he  may. 
creep  in  annoying  errors  and  mis- 
takes, rhnt  In  the  aggregate,  though 
trifling,  more  or  less  disturb  the  con- 
fidence of  his  patrons  and  correspond-? 
hlTv'^r  jhf*  f?rfwth  (,f  hla  husl- 


Now  we  want  to  eliminate  entirely, 
if  possible,  or  at  least  reduce  to  a 
minimum,  any  hindrance  to  the 
growth  of  our  business. 

But  how  are  we  to  know  that  mis- 
takes occur,  if  our  patrons  do  not 
realize  that  they  are  actually  confer- 
ring a  favor  on  us  if  they  tell  us  of 
them. 

It's  right  at  this  point  that  we  want 
the  full,  unrestrained  co-operation  of 
our  patrons. 

You  don't  know  how  sincerely  we'll 
appreciate  it  if  you  frankly  tell  us  of 
any  inaccuracies  in  weight,  defect  in 
quality,  slight  in  service  or  inatten- 
tion in  delivery,  which  may  occur  at 
any  time  in  our  business  intercourse 
with  you.  We'll  most  heartily  thank 
you  for  the  favor  and  make  good  the 
mistake. 

This  closing  paragraph  is  for  you, 
personally,  dear  patron.  Don't  imag- 
ine because  your  grocery  bill  may  not 
be  as  large  as  your  neighbor's  that 
your  welfare  is  of  less  consequence  to 
us.  You  may  not  know,  but  the  small- 
er patrons  aggregate  the  larger  por- 
tion of  a  grocer's  business 

Won't  you  please  co-operate  with  us 
in  making  this  plan  mutually  an  un- 
qualified success?   Very  sincerely, 

E.  W.  Merrill  &  Co." 


A  WINDOW  THAT  ATTRACTS  THE 
CHILDREN. 


Doyle  and  McGown.  Inc.,  have 
evolved  a  window  scheme  that  draws 
children  by  dozens.  They  have  con- 
structed a  miniature  house — a  doll 
house,  and  it  has  real  electric  lights 
and  real  steps  and  in  fact  it  looks  just 
like  a  genuine  every-dny  house  The 
rooms  are  well  furnished — having 
chairs,  beds,  tables  desks  and  pic- 
tures. You  can't  form  any  idea  how 
small  it  is  or  how  natural  it  looks. 
"It's  just  too  sweet  for  anything,"  as 
the  girls  say.  And  the  children — why 
they  just  stand  there  -idoring.  First, 
it's  the  incandescent  lights — my,  but 
wouldn't  they  like  to  have  them  in 
Iheir  doll-house  and  then  the  tables 
and  the  pictures  and  everything. 

Nor  is  it  a  mere  "window".  After  it 
has  served  its  purpose  a  raffle  will  be 
held  to  dispose  of  it.  Tickets  are 
fifty  c°nts. 

The  scheme  is  an  ingenious  one  and 
reflects  great  credit  on  its  designers. 
Tt's  the  cleverest  idea  we've  seen  for  a 
great  while. 


CALIFORNIA  MUSHROOM  CANNERY 


Still  Another  Product  Mav  Re  Added 
To  The  Long'  List  Of  California 
Goods. 

Willows.  Cal.. — Willows  may  have  a 
new  enterprise  in  the  way  of  a  mush- 
room cannery.  It  is  not  yet  decided 
whether  the  movement  will  be  a  go 
but  the  informer  gave  out  the  news 
that  he  was  in  Willows  looking  into 
the  matter  and  ascertaining  about  the 
quantity  of  mushrooms  that  grow  on 
the  alkali  land  south  of  Willows.  A 
cannery  of  this  character  could  easilv 
be  kept  busy  for  three  months  each 
year,  as  there  are  thousands  of  these 
fungi  sprouting  out  of  the  ground  each 
morning.  A  sufficient  amount  could 
bp  canned  in  this  county  each  year  to 
supply  the  entire  State,  and  probably 
several  other  States.    The  mushrooms 

Brown  on  the  alkali  south,  p|  wniows 
ftrd  nf  fri*  best  Quality. 


We  Want  Every  Merchant 
to  Have  a  Copy  of 
This  Book. 


mOQ JV AYS  A ND  SCHEMES JTO 
ATTRACT  TRADE. 

208  pages,  100  illustrations,  14 
chapters,  hundreds  of  schemes 
suitable  for  holiday  business. 
To  give  you  an  idea,  I  mention 
below  a  few  things  found  in  the 
first  three  chapters,  and  there 
are  11  other  chapters  equally  as 
good. 

CHAPTER  I 

Money  Makers.     Nos.  1-74 

An  Anniversary  Scheme  with  Excel- 
lent Points — A  .  Sign  that  Made 
Money  for  its  Originator — An  Ad- 
vertising Dodge  and  a  Clever  Sales- 
man— A  Contest  that  Boomed  Trade 
— Giving  Unique  Publicity  to  a  New 
Department — A  Baby  Day  that  Drew 
a  Crowd — Money  Makers  in  Differ- 
ent  Lines — i'lan  for  Introducing  a 
Xew  Brand  of  Goods  that  Proved  a 
Winner — Artistic  Ways  of  Display- 
ing Goods — Days  Devoted  to  a  Par- 
ticular Class  of  Customers — Many 
Window  Trims  Out  of  the  Ordinary. 
In  this  chapter  are  seventy-four 
separate  and  distinct  ideas  that 
have  been  successfully  carried  out 
by  as  many  different  merchants. 

CHAPTER  II 

Schemes  Expensive  and  Clever.  N'os. 
75-146. 

A  Clever  English  Idea  in  a  Window 
Display — A  Remarkable  Gift  Scheme 
— .V  Contest  with  Many  Novel  Fea- 
tures— Even  a  Visit  by  Burglars 
Turned  to  Good  Advertising  Account 
— -Shoes  to  Suit  All  Classes — Some 
Very  Realistic  Trims — Little  Things 
that  Count  with  the  Public — Cater- 
ing to  Women  Customers — Higii 
School  Pupils  as  Ad  Writers — A  Con- 
test for  Housekeepers — An  Excellent 
.  Method  of  Emphasizing  the  Purity 
of  a  Product.  In  this  chapter  there 
are  described  seventy-one  different 
ways  in  which  tradesmen  have  in- 
creased their  business. 

CHAPTER  HI 

Novel  Contest  That  Drew  Trade.  Nos. 
147-222. 

A  Souvenir  and  a  Good  Puzzle  Com- 
bined— Something  to  Figure  Out — 
To  Draw  Trade  From  School  Chil- 
dren— For  People  Who  Delight  In 
Guessing — A  Contest  of  Special  In- 
terest to  Ladies — Arousing  Public 
Curiosity — Prize  Contest  and  Some 
Variations  in  Old  Ones — Some 
Schemes  that  Made  Friends  of  the 
Boys  and  Girls  and  Likewise  of 
Their  Parents — Some  Draws  That 
Were  Purely  Luck  and  Others  That 
Were  Brain  Teasers — Contests  That 
Can  be  Adapted'  to  -Any  Line  of 
Business.  Here  are  seventy-five 
Bright,    productive  ideas. 

POSTPAID  $1.00  PER  COPY 
and  money  refunded  if  the 
book  is  not,  in  your  opinion, 
worth  live  times  the  price. 
ORDER  NOW 

RETAIL  GROCERS  ADVOCATE 
1714  Webster  St.,  San  Francisco, 
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SELL  MORE.  COFFEE 

To-day  than  you  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  your  duty  to  yourself  by  know 
ing-  A  HOB  ART  before  you  buy  any  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  137-39  Telegraph  Ave.  Oakland,  Cal: 


MIOMSONiCOFHIlAP* 


RED  SEAL  LYE. 

Disinfectant,    Water  Softener,  Cleanser.  The  Sifting  top  Can 

P.  C.  TOMSON  &  CO.,  Makers,  Philadelphia,  Pa. 


AN  EXPLANATION. 

Our  readers  may  notice  the  elimina- 
tion of  the  line  "The  Advocate  En- 
dorses the  McCaskey  Account  Regis- 
ter" which  has  appeared  on  our  front 
cover  for  many  months. 

For  their  guidance  and  in  justice  to 
the  McCaskey  Register  Co.,  we  desire 
to  state  that  such  action  on  our  part 
is  not  the  result,  of  any  failure  on  the 
part  of  that  concern  to  carry  out  any 
agreements  made,  nor  because  of  any 
information  received  from  purchasers 
of  the  McCaskey  Register  which  would 
Avarrant  us  in  withdrawing  said  en- 
dorsement. 

On  the  contrary,  the  reports  which 
we  have  received  regarding  the  Mc- 
Caskey Account  Register  have  always 
heen  in  the  highest  degree  compli- 
mentary, and  if  any  manufacturer 
more  than  another  is  entitled  to  our 
special  endorsement  because  of  meri- 
torious goods,,  the  McCaskey  Register 
Co,  is  the  one. 

But  it  is  just  here  that  we  arrive  at 
the  parting  of  the  ways..  Is  it  fair? 
Are  we  just  to  our  other  advertisers  ? 

If  we  endorse  one  man's  goods  we 
lay  ourselves  open  to  a  demand  from 
all  the  rest  of  our  friends,  to  do  like- 
wise with  them. 

This  paper  belongs  to  the  State 
Grocers  Association.  That  organiz- 
ation does  not  consider  it  good  policy 
to  single  out  any  particular  manufact- 
urers goods,  and  endorse  them  because 
of  their  merit.  Of  coisrse  if  a  manu- 
facturer names  a  retail  selling  price 
on  his  goods,  he  is  entitled  to  special 
mention  in  the  eolnmns  of  the  state 
paper,  but  when  it  comes  to  specifically 
endorsing  a  certain  line  of  goods,  it 
is  here  that  the  Association  feels  it 
must  stop. 


WANT  MORE  CHINESE  LABOR. 


California  Fruit  Growers  Ask  Congress 
to  Repeal  Exclusion  Act. 


The  California  Fruit  Growers'  Asso- 
ciation has  openly  declared  itself  as  in 
favor  of  a  freer  importation  of  Chinese 
labor  as  an  essentia!  to  the  prosperity 
of  their  industry.  At  the  recent  con- 
vention in  Marysville  the  Association 
memorialized  Congress  for  speedy  ac- 
tion in  repealing  the  Chinese  exclu- 
sion act.  The  growers  contend  that 
long  trial  and  earnest  effort  have 
proved  the  impossibility  of  inducing 
reliable  white  labor  to  engage  in  the 
primary  processes  of  production  in  the 
orchard,  vineyard,  asparagus,  sugar 
beet;  onion,  celery  and  other  great  in- 
dustries in  which  tens  of  millions  of 
dollars  are  invested. 

The  memorial  says:  "Chinese  ex- 
clusion has  depleted  the  Chinese  la- 
bor, and  the  extension  of  the  exclusion 
policy  to  the  Japanese  will  leave  these 
imperilled  industries  exposed  to  enor- 
mous losses,  and  threatened  with  ulti- 
mate extinction.  The  opposition  to 
Asiatic  labor  is  found  in  the  cities, 
due  largely  to  the  efforts  of  agitators 
who  are  themselves  of  alien  blood,  and 
they  and  the  class  they  represent  will 
not  do  the  work  done  by  the  Asiatics 
at  any  wage." 

The  memorial  concludes  as  follows: 
"We  affirm  that  there  is  absolutely 
no  evidence  that  these  States  in  the 
Wets  ever  suffered  industrial  or  eco- 
nomic injury  from  the  presence  of  the 
Chinese  here  prior  to  the  exclusion 
law.  We  reject  the  theory  of  assimi- 
lation, holding  that  non-assimilating 
labor  to  engage  in  this  non-competi- 
tive work  relieves  us  of  the  strain 


upon  our  racial  and  national  standards 
which  threatens  their  subversion  in 
the  task  of  assimilating  the  millions 
of  Europeans  immigrants." 

The  memorial  was  adopted  by  the 
uanimous  vote  of  the  large  convention 
amid  cheers. 


POTATO  TALK. 


The  potato  industry  in  the  San  Joa- 
quin Valley  is  one  of  tne  most  promi- 
nent on  the  Coast,  and  its  growth  this 
year  is  spoken  of  as  being  phenomenal. 
The  crop  just  harvested  amounted  to 
2, .",00,000  sacks,  of  which  half  was 
shipped  as  far  as  Texas.  However,  the 
financial  stringency  and  the  competi- 
tion from  Colorado  and  Kansas  River 
points  curtaailed  the  movement  one 
month  ago,  but  since  that  time  there 
has  been  as  immense  volume  of  busi- 
ness into  Southern  California.  Arizona 
and  Xew  Mexico  at  the  rate  of  a  train 
load  a  day,  or  about  :'•">  to  40  cars.  Po- 
tatoes now  have  been  left  on  the 
ground,  being  dug.  piled  into  heaps  and 
covered  with  tule  straw  for  protection, 
and  are  not  as  extensively  stored  in 
warehouses  as  heretofore,  thus  saving 
storaare  charges  and  river  boat  charg- 
es. Also  because  the  growers  have 
been  also  to  get  equipment  promptly 
at  the  interior  shipping  points:  so 
there  was  no  necessity  for  storing  in 
the  bis;  warehouses  in  the  citv. 


(  \\\KP  MII.K  PLANT. 


Oregon  City. — Forty  enterprising  up- 
to-date  farmers  of  Molalla  have  org- 
anized a  company  to  build  and  operate 
a  condensed  milk  plant  at  that  place. 
The  capital  stock  is  $2.",.000.  John  Cole 
was  elected  president  and  I.  ML  Tol- 
liver  secretary. 


-id 
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BAY  CITY  MILLS 


GROCERS ! 

TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sts., 


Oakland 


MAIL  COUPONS  FOR  REPLY. 


Can  Be  Exchanged  for  Stamp  in  Con- 
vention Countries. 


The  reply  coupons,  arranged  for  by 
the  Universal  Postal  Convention.which 
met  at  Rome,  Italy,  on  May  26,  are 
now  making  their  appearance  in  New 
York  in  business  mail,  the  agreement 
having  gone  into  effect  Oct.  1st.  The 
coupons  are  slips  of  paper,  about  two 
by  three  inches,  bearing  upon  them 
the  statement  printed  in  half  a  dozen 
languages,  that  they  "can  be  exchang- 
ed for  a  postage  stamp  of  the  value 
of  twenty-five  centimes" — or  any  other 
denomination,  depending  upon  the 
country  where  they  happen  to  be  is- 
sued"— "or  the  equivalent  of  that  sum 
in  countries  which  have  adopted  the 
arrangement." 

This  means  that  when  one  desires 
to  send  stamps  abroad  to  pay  for  a 
return  message,  instead  of  sending 
United  States  stamps,  which  would  be 
useless,  except  as  curiosties,  one  or 
more  of  these  coupons  can  be  inserted 
and  much  trouble  saved. 

The  countries  included  in  the  con- 
vention are: 

Germany,  the  German  Protectorates, 
and  German  postoffices  in  Asia,  Africa 
and  Australasia;  Austria  and  the  Aus- 
trian postoffices  in  the  Levant,  Bel- 
gium, Bosnia-Herzegovina,  Brazil,  Bul- 
garia, Chile,  Corea,  Costa  Rica.  Crete, 
Denmark,  and  the  Danish  Antiles, 
Egypt,  Spain,  France,  the  French  post- 
offices  in  Morocco,  and  the  French 
colonies,  except  Madagascar,  Mayotte, 
Mohele  and  establishments  in  Inria; 
Great  Britain  and  British  colonies,  ex- 
cept Orange  River,  Antigua,  Barba- 
does,  Bermuda,  Cypress,  Falkland  Is- 


lands, British  Guiana,  Jamaica,  south- 
ern Nigeria,  Sarawak,  Trinidad  and 
Zanzibar;  Greece,  Haiti,  Republic  of 
Honduras,  Hungary,  Japan  and  Japa- 
nese postoffices  in  China  and  Man- 
churia; Luxemburg,  Mexico,  New 
Zealand  Norway,  the  Netherlands  and 
the  Netherlands  Indies;  Roumania, 
Siam,  Sweden,  Switzeilands,  Tunis, 

Guatemala  was  at  first  included,  but 
dropped  out,'  and  Cuba,  Natal,  Zulzu- 
land,  Malta,  Italy,  Ireland  and  Scot- 
land were  added. 


A  SECRETARIES'  ASOCIATIOX. 


Philip  Carbary  of  Spokane  Takes  Ini- 
tial Step  to  Form  Pacific  Coast 
Association  of  Secretaries. 

A  communication  from  Philip  Car- 
bary, secretary  of  the  Spokane.  Wash- 
ington, Association,  has  been  received 
by  many  organizations  requesting  the 
various  secrstaries  to  join  in  an  asso- 
ciation whereby  each  organization 
can  work  together  for  better  results. 


At  present  each  individual  association 
is  left  to  work  out  its  own  salvation 
and  questions  that  interest  all  are  not 
handled  collectivaly  at  all.  The  propo- 
sition is  feasible  and  should  meet  with 
heartj'  accord  from  every  secretary  on 
the  coast.  A  convention  of  secretaries 
would  be  of  great  importance  arid  one 
that  should  have  the  support  of  every 
association.  Each  organization  could 
get  the  support  of  other  organizations 
by  making  an  appeal  through  their 
secretary,  which  would  be  of  just  as 
much  value  as  holding  a  state  conven- 
tion of  the  members.  The  new  propo- 
sition is  a  promising  one  and  we  look 
forward  to  much  good  to  be  done  by 
the  help  of  the  new  association. 


The  cigarette  clerk  is  a  poor  propo- 
sition "for  himself  or  his  employer. 
Give  him  his  choice  between  his  cigar- 
ette or  his  job.  The  result  will  be  to 
your  advantage  either  way. 


Always  keep  yourself  in  a  position 
to  "deliver  the  goods." 


J.  H.  Newbauer  &  Co. 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Stroet 

Phone  Temporary  3680 

San  Francisco  California 


1  To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves  | 


We  are  advertising  them  in  many  of  the  Newspapers  and 
in  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 

Sunlit  Fruit  Company 

Telephone,  BerReley  4333 


a 

a 

a 
8 
a 
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2438  4th  Street  Berkelev,  California  8 

a 
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NAPTHA  SOAP 


Best  Soap  in  Cold  Water  Has  No  Equal  for  Toilet 
mi^mmmmmmmmmmmm  —  and  Bath 


Best  White  Borax  Soap 
Made 

iBBnuBHOBOsmnw 


When  You  Want  Naptha  Sbsp 
Try 

A.  B.  NAPTHA 


jm  When  You  Want  Borax  or  White  . 
When  in  Need  of  Toilet  Soap  Try  Soap  Try 

Wild  rose  glycerine  crystal  white 


BIG  CAWKKS'  CONTENTION. 

National  Assoeialion  Meeting  at  Cin- 
cinnati. 


A  Bi>  Attendance  Anticipated  of  Both 
Canners  and  Distributers — Money 
Stringency  Likely  to  Be  a  Sub- 
ject of  Discussion — Meeting 
Begins  February  3d. 

Instead  of  deciding  to  hold  the  next 
annual  convention  of  the  National 
Canners'  Association  at  Atlantic  City, 
as  New  York  hrokers  and  huyers,  large 
numbers  of  whom  always  attend  these 
conventions,  had  hoped,  the  choice  has 
fallen  upon  Cincinnati.  The  Ohio  city, 
was  selected  by  the  committee  com- 
posed of  the  presidents  of  the  three 
organizations  which  convene  coinci- 
dentally  in  February  of  each  year,  at  a 
meeting  held  there  this  week.  The 
dates  on  which  the  convention  will 
meet  are  February  3d  to  8th,  inclusive 
The  Sinton  Hotel  will  be  the  head- 
quarters. Machinery  will  he  exhibited 
in  Music  Hall. 

The  three  organizations  which  will 
hold  their  annual  meetings  at  Cincin- 
nati in  February  next  are  the  National 
Canners'  Association,  the  National 
Canned  Goods  and  Dried  Fruit  Brok- 
ers' Association,  and  the  Canning  Ma- 
chinery and  Supplies'  Association  was 
organized  last  February  at  Buffalo. 
N.  Y.,  and  is  really  a  consolidation  of 
the  older  lars;e  organizations  in  the 
canuinsr  industry,  the  Atlantic  States 
Packers'  Association  and  the  Western 
Packers'  Canned  Goods  Association. 
These  are,  however,  about  a  dozen 
other  associations  of  canners.  includ- 
iue:  the  Tri-State  Packers'  \ssociation, 
the  Canners'  Leasrue  of  California,  the 
Oulf  Coast  Canners'  Association,  and 
1he  State  Canners'  Association  of  New 
Vork,  and  some  four  or  five  Western 
States  in  which  thq  packers  of  foods 
in  tin  have  effected  opsonizations  for 
mutual  benefit  and  the  advancement  of 
ihe  canning-  industry.  All  of  these 
lesser  associations  will  hp  r?nre<5ent°d 
at  the  national  convention  at  Cincin- 
natti.  and  on  account  of  that  eitv's  cen- 
tral location  with  relation  to  th»  bal- 
ance of  the  country  it  is  confidently 
eynecterl  that  the  attendance  next  Feb- 
ruary will  be  very  laree  from  all  =ec- 
"tions  of  the  United  States  New  York 
City  alone  sent  a,  rlel^sation  of  up- 
wards of  one  hundred  and  fiftv  brokers 
and  buvers  to  +he  last  canners'  .'inmial 
convention  of  Buffalo,  while  from  New 
York  State  perhaps  two  hundred  can- 
ned and  others  were  in  attendance. 
This  shows  the  importance  of  the  con- 


vention to  New  York's  food  interests, 
and  the  local  feeling  of  disappointment 
at  not  going  to  nearby  Atlantic  City 
v.p\t  February  may  be  measured  ac- 
cordingly. 

The  financial  situation,  instead  of 
tending  to  lessen  the  attendance  at  the 
Cincinnati  meeting  of  the  canners  and 
allied  businesses,  is  likely  to  increase 
it.  There  will  be  many  anxious  to  gain 
a  fuller  knowledge  of  how  the  strin- 
gency, provided  it  still  exists  at  that 
time,  and  the  wave  of  economy  which 
has  swept  over  the  United  States  dur- 
ing the  past  month,  are  going  to  affect 
the  business  of  food  packing  and  oper- 
ations in  general  next  season.  The 
canning  Industry  itself  is  strong  and 
sound.  Stocks  of  canned  goods  of 
1907  production  are  very  small  in  pack- 
ers' hands,  and  all  the  canned  goods 
prophets  are  predicting  a  very  close 
clean-up  of  all  lines,  with  the  possible 
exception  of  tomatoes,  because  it  is 
conceded  that  there  was  a  large  tomato 
pack  this  year,  before  canning  com- 
mences in  the  summer  of  1908. 

The  canners'  convention  at  Cincin- 
nati is  certain  to  draw  a  larse  attend- 
ance of  grocery  jobbers.  Members  of 
the  National  Wholesale  Grocers'  Asso- 
ciation were  quite  an  important  factor 
at  the  Buffalo  convention  a  year  ago. 
and  it  is  expected  that  the  wholesalers 
will  be  present  in  force  at  Cincinnati, 
while  of  course  such  allied  industries 
as  the  manufacturers  of  preserves,  cat- 
sup, pickles  and  condiments  will  be  on 
hand  in  larse  numbers,  as  usual. 

Taken  altogether,  the  annual  na- 
tional convention  of  canners  is  one  of 
the  biggest  events  of  the  year  in  the 
food,  trades. 

The  officers  of  the  National  Canners' 
Association  are  Gee.  G.  Bailey.  Rome. 
N.  Y.,  president:  Chas.  S.  Crary, 
Hoopeston,  111.,  vice-president:  Frank 
E.  Gorrell,  Bel  Air.  Md.,  secretary- 
treasurer. 

The  members  of  the  committee  who 
selected  Cincinnati  as  t.n.9  convention 
city  are:  Geo.  G.  Bailey.  Rome,  N.  Y.. 
president  of  the  National  Canners'  As- 
sociation: E.  M.  Lang,  Portland,  Me., 
president  of  the  Canning  Machinery 
and  Sunplies  Association,  and  Walter 
Frost,  of  Chicago,  nresident  of  the  Na- 
tional Canned  Goods  Brokers'  Assoeia- 
lion. 


Hollister.  Cal. — Frank  O'Ponnell.  the 
nopular  and  genial  clerk  at  the  Wells. 
Fargo  Express  office,  has  decided  to 
do  business  for  himself.  A  deal  was 
consummated  this  week  whereby 
Frank  becomes  a  partner  with  Otto 
Nolte  in  the  grocery  business. 


San   Luis   Obispo. — The    All  Right 

Grocery  at  the  corner  of  Garden  and 
Marsh  streets,  for  more  than  a  year 
past  conducted  by  Joseph  Holroyd,  has 
been  purchased  by  D.  T.  Smouse  &  Son, 
who  will  take  possession  immediately. 

Mothers!   Mothers!!  Mothers!!! 


Mrs.  Winslow's  Soothing  Syrup 

Has  been  used  for  over  SIXTY  YEA  Its 
by  MILi  .ONS  of  MOTHKUS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD.  SOFTENS  the  GUMS.  ALLAYS 
all  PAIN;  CURES  WIND  COLIC,  and  Is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Druggists  in  every  part  of  the. 
world.  Be  sure  and  nsk  for  "Mrs.  Win- 
slow's Soothin<"  Syrup."  and  take  no 
other  kind.    Twenty-five  cents  a  bottle. 


TO  GROCERS! 
To  Rent — A  handsome  corner  store. 
Suitable  for  a  first-class  grocery. 

Mission  and  2'Ah  Sts. 
Apply  Hotel  Miramonte.    Room  92, 
290S  Mission  St. 

Greer's  Washing  Ammonia 

It  has  come  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
market  n  WASHING  AMMONIA  mniir 
from  Boiion  nnil  Aulmnl  Kef  line.  Wh 
trust  that  the  trade  will  take  lime  to 
investigate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Vmmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Manufacturer*  of  Aniiiinnln  from  .. 
Mineral   Product*  on   the  Paelfle  CoaMt. 

SAN  FRANCISCO,  CAL.. 

CAUTION — As    there    are    numerous - 
brands  of   impure  and   weak  washing 
ammonia  offered  to  the  trade  Imitating  . 
the  >=rvie  of  our  label,  be  careful  to  see  ' 
that  our  signature  Trade  Mark   Is  on 
each     bottle — Robt.     P.     Greer.  Trade 
Mark. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

1731  Mission  St,  S.  F„  CV 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
listed  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  gracer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  cor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  POWDEIt 
Schilling's. 

Schillings  Best,  Vi-ib.  cans  $  .15 

Schillings  Best,  Vfc-lb.  cans  25 
shillings  Best,  1-lb  .cans  45 

Rumford. 

Rumrora,    %-lb.  cans  15 

Rumford.  1-lb  cans  30 

Rumford,  3-lb  cans  75 

Rumford.  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr.,  Etc. 

3-lt>    tins  70  each  6.75  per  doz 

Vi-lb    tins  10  each  $1.10  per  doz 

Vi-Xb    tins  15  each  1.60  per  doz 

1-lb    tins  26  each  2.65  per  doz 

6-lb    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    lb   461^4    lb   15 

H     tt>    .25| 


CHOCOLATE 

(Effective    August    15th.  1907.) 

Ghiradelli's  Ground  Chocolate,  1  -lb  Tins  .35 

Ghiradelli's  Ground  Chocolate,  3-lb  Tins  .90 

Eagle  Chocolate,  1-lb  Pkg  ,30 

Ghiradelli's  Cocoa,  y2-lb  Tins  .25 

CEREALS 

Retail  Selling  Prices  of  I>el  Monte  Milling 
Co.'s  Package  Goods. 

Peacock  Self-raising  Buckwheat,  3   His.  .25 

California  Flrpjack   Flour,   2    Ijs  1  r> 

Semola,   4    lbs   .25 

Nutty    Grains,    4     lbs  25 

California  Cream  Flake  Oats,  2   lbs  15 

Primrose  Wheat,   2%    lbs  15 

Del   Monte   Mililng   Co.'s     Peacock  Brand 
Sterilized  Meals,  in  2-Ib.  packages. 

Buckwheat    Flour   15 

Yellow  or  White  Corn  Meal  10 

Cracked    Wheat   15 

Graham  Flour  15c  two  for  .25 

Hominy,  large  or  small  ir> 

Oat  Meal   15 

Steel   Cut   Oats  15 

Pearl  Barley   20 

Rice  Flour   25 

Rye  Flour    ,15 

Rye  Meal   15 

Split    Peas,    yellow  15 

Split    Peas,    green  15 

Gluten  Flour   15 

Whole  Wheat  Flour  15 

Farina   15 

Pastry  Flour   15 

Lightning  Tapioca   15 

Cardinal   Crushed   Oats  30 

Shredded    Wheat    Biscujts,    15c  or 

two   25 

Triscuit.  straight  10 

Nutro,   Sun   Milling  Co.,   10c.   3  for  25c. 
Wheatro,  Sun  Milling  Ci.,  5-Ib.  pkg.,  25c. 
Violet  Oats.  Albers  Bros.  Milling  Co,,  15c,  2 
for  25c. 

Violet  Pan  Cake  Flour,  Albers  Bros.  Milling- 
Co.,  15c,  2  for  25c. 

TEA. 

Tree,    (M.   J.   Brandenstein   &  Co.)  50 

COFFEE. 

Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  cans  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs    1.00 

COTTOLENE- 

Small  size  pails  $  .30 

Medium  size  pails  60 

Large  size  pails   1.35 


FLOUR. 

Globe  Mills. — A-l,  $1.60;  Banquet,  $1.50; 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.G0;  Starr's  Ex- 
.ra  Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills— Crown,  $1.60;  White  Navy, 
$1.50;  Triumph,   $1.45;  Bear.  $L4b. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70;  Golden  Gate,  $1.60;  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,  $1.50;  Eagle, 
$1.45;  First  Grade  Flour,  1-Sth,  85c;  10-Ib. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.55. 

Bay  City  Mills  (1st  and  Clay  Sts.,  Oak- 
land)— "Bay  City,"  $1.55;  "White  Foam." 
$1.55. 

Diamond  Milling  Co. — Diamond  Patent,  49- 
Ib.  sacks,  J1.55;  Diamond  Family,  49-Ib. 
sacks,   $1.45;   sky  High,   49-Ib.   sacks,  $1.40. 

I'hoenix  Milling  Co.,  Sacraminto. — (Bay 
Territory  office.  17th  &  Wood  St.,  Oakland, 
B.   E.   Bryan,  Agent.) — "Phoenix,"  $1.60. 

Mapleine. 

2  oz   35 

4  oz   60 

16     2.00 

32  oz    4.00 

Gallons   15.00 

OLIVE  OIL. 
Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv   (Chas.P.Grogan)    Pints  50 

Purity  (Chas.P.Grogan)  Quarts..  .90 
Purity   (Chas.   P.   Grogan)   Half  Gal.... 1.75 

Purity   (Chas  P.   Grogan)   Gallon   3.00 

SOAPS... 

Sapolio   10c.   3  for  2Sc 

PLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart    Tins   30 

y2-GaI.    Tins   50 

1-Oal.  Tins   90 

ECONOMY  FRUIT  JARS. 

Pints   95 

Quarts    1.15 

%  Gal   1.50 

Extrn.  Economy  Caps,  doz  20 

Extra   Economy  Clamps,    doz  10 

Bishop's   Listed  Products. 

Small  size  Catsup  15 

Medium   size  Catsup  25 

Small  size  Chili  Saute  15 

Large  size  Chili   Sauce  25 

Concentrated    Soups   10 

Concentrated   Soups,    per   dozen   1.10 

Cup    Chocolate.   10 

Cup   Chocolate,    Vi-Ib  20 

Cup    Chocolate,    1-lb  40 

Bis-Bis  ,.  .05 

Snaps  in  Packages   05 

Oriental    Teas   10 

Hi  Lo  Grahams   10 

Cupid    Wafers     (cartons)   ..  .10 

Cheese    Squares   .10 

Grandmother  Ginger  Cookies  10 

Butter  Thins   I'O 

Kenwood  Sugar  Wafers  (small)  10 

Kenwood  Sugar  Wafers  (large)  25 

Cupid    Chijis   20 

Bbls.   Ginger  Snaps  25 

Princess  Soda3,  1-lb.  size  10 

Princess    Sodas,    3-lb.    size  .■  25 

Medallion   Jams  25 

Medallion  Jelly   25 

 ♦  

"Speaking  of  men  falling  in  love 
and  ardently  pursuing  the  object  of 
their  affections,  you  needn't  make  fun 
of  any  one,  John.  You  ■were  bound  to 
have  me,  bat  you  can't  say  T  ever  ran 
after  you." 


A.  S.  Macdonald,  an  Oakland  cap- 
italist, and  P.  E.  Bowles,  president  of 
the  American  National  Bank  of  San 
Francisco,  have  sold  for  the  reported 
sum  of  $175,000,  a  frontage  on  Market 
st.  of  25  feet  and  a  depth  at  that  width 
of  90  feet.  Its  front  on  Stevenson  st. 
is  50  feet,  which  is  the  width  of  the 
rear  part  of  the  lot,  with  a  depth  of  75 
feet,  the  full  depth  of  the  piece  being 
165  feet.  The  lot  lies  between .  6th 
and  7th  sts.  and  will  be  used  for  an 
office  and  "central"  building  by  the 
Home  Telephone  Co. 


L 


BALTIMORE- 


I  THE  FINE  QUALITY  AND  PURITY  OF; 

HUNTER 

BALTIMORE 

RYE 

AND  ITS  RICH.  MELLOW  TONE 
MAKE  IT  THE  PREFERRED 
•WHISKEY    OF    THOSE  WHO 

KNOW  THE  BEST 
LIKE  THE  BEST 
BUY  TH-5  BEST 

CHAS.    M.    REYNOLDS  CO 
Agents   for  California  and  Nevada. 
912-914    Folsom    St.,    S.    F.  Cat 


FOR  SALE— FORTY  POUND  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE,  PALO  ALTO,  CAL. 


TERMS.  STRICTLY  CASH. 
LOCATION — WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING!  $40,000  PER  ANNUM  IN  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN,  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS— ONL  A  FIRST-CLASS  BRANCH  DOING  4 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27^Xfi4  FEET  AND  NEWLY  FITT'  «TP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM,  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GIV- 
EN ONLY  TO  BONA-FLDE  INQUIRER-EXCEPT  TO  SAY,  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AVERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBRACES  GROCERIES,  FEED,  HARDWARE,  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL,  LIME  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 
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Seasonable  Suggestions 


Ideas  from  Many  Sources  That  Will 
Be  of  Value  and  Interest  to 
Retail  Grocers,. 

PUSH  THE  PURE  GOODS 
PROTECTED  BY  AGREEMENTS 
CUT  OUT 
AS  FAR  AS  POSSIBLE 
ALL  GOODS 
DEMORALIZED 
BY  PRICE  CUTTERS. 

Look  pleasant. 

Cultivate  cheerfulness. 

HOBART,  the  Father  of  Electric  Cof- 
fee Mills. 

Its  better  to  buy  a  HOBART  than 
to  wish  you  had. 

The  first  almanac  was  printed  in 
Hungary  in  1470. 

Advertise  liberally  at  the  beginning 
of  each  new  season. 

Wise  men  make  mistakes,  but  they 
do  not  repeat  them. 

A  movement  is  on  foot  to  consolidate 
Oakland  and  Berkeley. 

A  wasted  opportunity  never  conies 
back  for  a  second  trial. 

We  often  do  more  good  by  our  sym- 
pathy than  by  our  labor- 

And  who  would  have  thought  rolled 
oats  would  be  a  luxury? 

Enterprise  and  advertising  make  the 
biggest  pair  in  the  deck. 

A  salt  water  protection  system  is 
being  planned  for  Vallejo. 

Employes  of  the  mint  don't  object  to 
getting  paid  in  their  own  coin. 

To  know  what  not  to  do  is  half  the 
secret  of  successful  clerkship. 

When  others  reduce  their  advertis- 
ing space  is  a  good  time  to  buy  it. 

Some  men  cannot,  even  do  their 
duty  withput  making  a  fuss  about  it. 

Don't  do  business  in  a  half-hearted 
way.    Enthusiasm  is  half  of  success 

HOBART'S  patents  control  the  only 
automatic  nail  release  in  coffee  mills. 

Advertising  in  the  Retail  Grocers' 
Advocate  has  paid  as  high  as  500  pe- 
cent. 

Cut  out  all  talk  about  your  competi- 
tor's and  stick  closely  to  your  own 
business. 

Ghosts  at  Santa  Monica  are  credited 
with  having  routed  officers  in  search 
of  burglars. 

People  like  to  do  business  with  a 
man  who  is  prompt.  Be  there  when 
you  say  you  will. 

System  is  the  remedy  for  all  the 
mistakes  that  occur  between  custo- 
mers and  clerks. 

The  former  Russian  cruiser  Variag 
will  go  into  commission  in  the  Japan- 
ese navy  next  spring. 

It's  easy  to  begin  well.  A  new  broom 
always  sweeps  clean,  but  it  Is  in  the 
home-stretch  that  races  are  won. 

Trying  to  do  business  in  this  age 
without  advertising  is  like  trying  f" 
run  a  whM  wUltniil  ax  It*  grease, 

i'Hh  jaiystery  .•■houi  aftYtrtMU  U&S 


been  solved,  and  the  discoverer  found 
that  there  was  no  mystery  about  it. 

"Are  the  people  next  door  rich?" 
"They  must  be.  I  saw  the  groceryman 
delivering  eggs  there  this  morning." 

Success  proverbs  are  all  right,  but 
there  is  just  one  little  word  that,  re- 
duced to  practice,  beats  'em  all — work. 

It  is  not  the  man  who  simply  does 
things,  but  the  man  who  does  things 
better,  for  whom  the  world  is  seeking. 

There  is  no  real  life  without  toil — 
to  idle  away  time  is  very  laborious, 
but  to  do  good  work  is  a  pleasure. 

Ability  is  only  one  point  necessary 
in  choosing  an  employer  or  partner — 
his  nature  is  what  you  must  contend 
with  . 

Every  window  display  should  be  so 
made  that  each  observer  will  go  away 
with  one  idea  in  mind  that  will  do  you 
good. 

The  truth  will  come  to  you  some 
day,  but  time  flies — learn  more  about 
HOBART  ELECTRIC  COFFEE  MILLS 

today. 

In  salesmanship,  a  smile  is  a  little 
thing,  yet  it  has  brought  more  custo- 
mers than  have  price  or  merit  in  mer- 
chandise. 

It's  a  waste  of  time  to  attempt  to 
dodge  a  hypocrite.  He  knows  more 
dodges  in  a  minute  than  you  will  learn 
in  a  lifetime. 

Treat  your  clerks  like  honest  men, 
but  don't  tempt  them  with  loose'cash 
handling  methods.  Even  honesty  has 
its  limitations. 

If  your  clerks  do  not  exercise  pa- 
tience in  serving  customers,  do  not 


lose  your  patience  in  trying  to  teach 
them  the  virtue. 

The  merchant  that  isn't  generous 
soon  gets  the  name  of  being  stingy. 
Who  ever  heard  of  a  stingy  merchant 
being  successful? 

The  principle  of  declining  to  adver- 
tise in  a  well  established  trade  journal 
is  precisely  that  of  being  penny  wise 
and  pound  foolish. 

Special  sales  are  all  right.  Adver- 
tising is  a  necessity.  Window  displays 
are  valuable,  but  the  first  rule  in  the 
book  is  to  have  the  goods. 

Remember  no  business  man  can 
continue  to  do  business  and  lose 
money.  It  is  not  in  the  nature  of 
things.    There's  no  use  trying  it. 

Neatness  and  order  go  far  to  attract 
patronage  in  any  line  of  business.  In- 
sist on  your  clerks  keeping  the  stock 
attractive  to  the  eye  of  the  customer. 

Many  a  clerk  has  made  customers 
for  the  store  .by  being  possessed  by 
patience  unlimited.  Patients  is  to 
salesmanship  what  oil  is  to  an  axle. 

We  might  discover  opportunity  for 
self-improvement  if  we  would  only 
turn  the  search-light  of  criticism  u. 
ourselves  instead  of  upon  our  neigh- 
bors. 

If  you  have  any  old  stock  would  it 
not  be  a  good  plan  to  place  it  conspic- 
uously and  make  a  price  on  it  that  will 
keep  you  from  carrying  it  over  to  next 

year? 

The  day  has  arrived  when  the  fu- 
ture of  the  barrel  Is  placed  in  jeop- 
ardy. According  to  the  authorities, 
the  barrel  material  is  fast  being  ex- 
hausted. 


"The  More  You  Eat 
The  More  You  Want" 


The    World's    Greatest    5    Cent  Seller 

Dodge,  Sweeney  &  Co* 

 — Agent$=   „ 
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Make  it  your  business  to  know  what 
is  the  best  that  might  be  in  your  line 
of  work,  and  stretch  your  mind  to 
conceive  it,  and  then  devise  some  way  | 
to  attain  it. 

A  good  salesman  is  not  a  creature  j 
whose  business  it  is  to  misrepresent  | 
things.    On  the  contrary — he  will  sell 
an  article  for  just  what  it  is  worth 
and  nothing  more. 

It  is  undoubtedly  preferable  to  say 
too  little  than  to  say  too  much  and 
we  have  even  heard  it  said,  that  to 
keep  one's  mouth  shut  should  be  a 
clerk's  first  lesson. 

Always  remember  that  outside  our- 
selves there  are  several  intelligent 
people.  Don't  try  to  suggest  the  real 
utility  of  something  that  is  obviously 
useless  and  valueless. 
.  Do  you  show  partiality  hi  waiting 
on  customers?  It  is  a  mistake.  The 
working  man  should  receive  the  same 
amount  of  attention  as  the  man  who 
does  not  have  to  work. 

Like  master,  like  man.  Many  a  good 
clerk  has  been  spoiled  by  the  wrong 
sort  of  employer,  while  many  a  poor 
clerk  has  made  good  under  the  right 
kind  of  instruction  and  example. 

A  San  Jose  Italian  lost  his  life  on  a 
50c  wager  that  he  could  eat  two  water-- 
melons  entire  and  eight  hf«rd-boiled 
eggs.  The  man  is  dead,  but  he  admit- 
tedly holds  the  record  for  appetite. 

Be  sure  not  to  save  all  your  frowns 
for  your  customer  and  then  distribute 
your  smiles  among  your  acquaintances 
and  friends.  For  who  is  a  better 
friend  to  you  than  a  good  customer? 

China-  now  has  3,746  miles  of  rail- 
roads completed  through  the  flowery 
kingdom,  and  1,622  miles  under  con- 
struction. The  longest  line  completed 
is  from  Peking  to  Hankow,  a  distance 
of"754  miles. 

Cocoa  importations  into  the  United 
States  are  now  averaging  more  than 
$1,000,000  a  month,  against  $250,000 
per  month  a  decade  ago.  Meantime 
importations  of  both  tea  and  coffee 
show  a  decline. 

The  man  of  the  hour  right  now  is 
the  man  who  is  willing  to  put  his 
shoulder  to  the  wheel  and  help  restore 
confidence  in  the  minds  of  the  people 
who  have  drawn  their  money  out  of 
the  banks  and  are  hoarding  it. 


We  sometimes  hear  a  merchant  say 
he  has  all  the  business  he  can  attend 
to.  That  sort- of  a  spirit  is  a  stone 
wall  across  the  path  of  progress  and 
enterprise.  When  no  further  room  is 
found  for  growth  stagnation  begins. 

During  the  past  year  more  than  1,:M)0 
storm-bound  travelers  were  given 
shelter  in  the  hospice  of  St.  Bernard. 
The  monks  and  their  dogs  were  fre- 
quently called  out  in  the  night  to  assist 
exhausted  travelers  who  had  los;  their 
way. 

The  rules  of  any  house  were  not 
made  to  grumble  at.  If  something 
has  really  become  antiquated,  why  a 
gentlemanly  suggestion  may  improve 
things  but  an  antagonistic  disposition 
will  only  make  matters  worse  than 
they  are. 

The  production  of  cement  in  1906 
amounted  to  the  enormous  tocal  of 
51,000,445  barrels,  valued  at  $55,302,- 
277,,  exceeding  by  10,897,137  barrels 
in  quantity  and  $19,370,744  in  value  i  re- 
production of  1905,  which  had  been  the 
banner  year. 

Over  $15,000,000  is  to  be  expended 
by  the  French  government  for  the  con- 
struction of  a  tunnel  canal  4V2  miles 
long,  70  feet  wide  and  43  feet  above 
the  water  level  of  the  vaulted  roof  to 
connect  the  port  of  Marseilles  more 
directly  with  the  Rhone  river. 

Don't  sit  down  if  there  is  work  to 
do.  Keep  everlastingly  at  it,  if  you 
want  to  forge  ahead.  Keep  that  mot- 
to— Do  it  now — ever  before  you.  Hus- 
tle. On  rainy  or  dull  days  work  on 
the  shelf  stock,  re-arrange.  Give  the 
store  a  new  face  to  win  visitors. 

This  is  surely  an  age  of  progress. 
The  education  of  the  stomach  is  going 
hand  in  hand  with  that  of  the  brain. 
A  "poison  squad"  is  to  be  maintained 
for  a  year  at  the  University  of  Illinoi  s, 
so  at  the  end  of  that  time  we  wiii 
know  just  what  effect  saltpetre  has 
on  the  human  system. 

More  science  is  being  injected  into 
the  retail  business  today  tbaa  eve 
before.  Merchants  are  using  more 
system  and  better  system  tha:>  in  the 
past.  We  doubt  if  merchandising  will 
ever  become  an  exact  scien"e.  but  it 
may  approximate  it  gradual  iv  and  it 
is  headed  that  way  right  now. 

Thomas  Roseman,  a  wealthy  ranch- 


man of  McPherson  County.  Neb.,  has 
come  out  with  a  startling  proposal  to 
pay  a  bonus  for  matrimony  and  for 
babies.  He  offers  to  give  $100  to  any 
and  every  couple  marrying  and  set- 
tling down  in  that  country,  and  $50 
for  each  and  every  chiid,  made  or  fe- 
male, born  in  that  county. 

According  to  the  report  of  George 
E.  Roberts,  former  director  of  the 
mint,  the  gold  product  of  the  United 
States  for  the  year  1906  aggregated 
$94,373,800,  as  against  $88,190,700  in 
1905.  Alaska,  with  a  total  of  $21.3C5,- 
000,  scored  the  greatest  gain,  $6,193,- 
100,  passing  California,  which  showed 
a  sligth  falling  off  to  $18,832,900.  and 
approaching  close  to  Colorado,  which 
State  holds  the  lead  with  $22,934,400, 
after  a  decrease  of  $2,766,700. 

The  city  council  of  Portland,  Ore- 
gon are  considering  the  passage  of  an 
ordinance  taxing  all  delivery  wagons. 
One  horse  wagons  would  pay  $2  50  per 
year,  two-horse  wagons,  $5.00  per  year 
and  $2.00  per  year  for  every  horpe  over 
two  to  each  rig.  The  Portland  Gro- 
cers' Association  are  fighting  the  ordi- 
nance. 


For  Sale. 


American  Cash  Store  of  Stockton. 
Old  established,  Good  locution  for 
large  business.  Lease  will  run  three 
years.  Bis  Poultry  trade.  Splendid 
opportunity  for  riirlit  man. 


Zellerbach  Paper  Company 


PAPER,  PAPF.K  BAGS, 
TWINE  and  CORDAGE. 


Battery  and  Jackson  Sts. 

San  Francisco. 
Oakland  and  Los  Anseles. 


Cable  Address  Telephone  J 


"C  LUFFECK." 


Temporary  2860  J 
♦ 


William  Cluff  Company,  inc. 

Wholesale  Grocers 

Importers  and  Exporter?  of 

Cigars  and  Tobacco. 
♦  ♦  ♦  ♦ 

Spear  and  Mission  Sts. 
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HAAS  BROS.  I 
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Wholesale 
Grocers— 

Importers  and  Commission  Merchant! 

100  CALIFORNIA  STREET 

(Corner  Davis) 


San  Francisco,  Cal.  % 
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them  in  placing  orders. 

AGENTS,  MJfFRS. 

R.  A.  Holcombe  &  Co.,  50  Clay  St. 

W.  A.  Hawley,  237-38  Bacon  Blk.,  Okd. 

Beck  Hardware  Co.,  73-75  Clementina. 

Kelly-Clarke  Co.,  23  Market. 

John  H.  Spohn  Co.,  50-52  Clay  St. 

Fred  F..Hobbs  Co.,  Hansford  Bldg. 

The  C.  B.  Jennings  Co.,  41  Clay  St. 

Johnson-Lock  Mercantile  Co.,  213  San- 
some  St.  s 

P.  E.  Lenfesty,  49  Hartford  St. 

Castle  Bros.,  1444  O'Farrell  St. 

Htighson  &  Meilon,  438  Market  St. 

Mailliard  &  Schmieden,  Front  and  Sac- 
ramento Sts. 

M.  L.  Wooley,  628  Third  St. 

ACCOUNTING  SYSTEMS. 

McCoskey  Account  Register.  W.  A.  Hawley, 

Agt..   237-38   Bacon   Block,  Oakland. 
Pacific    Manifolding    Book    Co.,  Enie'rVvll'l'e, 
Cal.,  or  125  Hansford  Block,  S.  F. 
AMMONIA. 
Pacific  Ammonia  Bottling  Co. 

BAKING  POWUEK. 
"Royal,"     Johnson-Bncke     Mercantile  Co., 

Agts.,  213  Sansome  St. 
A.  Schilling  &  Co.,  2nd  and  Folsom. 
"Rumford."  Mailliard  &  Schmeidell,  Agts. 
Crescent  "Egg-Phosphate."     John  H.  Spohn 
&  Co.,  Agts. 

_  HANKS. 

Swiss-America"  ~ 'ank.  1452  Fillmore. 

BEER. 

California  Bottling  Co.,   1255  Harrison. 
Buffalo   Brewing   Co.',    1Z)»   King,  St, 

BITTERS. 

Bash's  Bitters  Co  .  1721  Mission. 

BUTTER. 

MOnotti-Barimer  Co..  .12-3G  Page  St. 

BREAKFAST   FOODS,  ETC. 

Albirs  Bros.  Milling  Op-..  -I J 6  Merchants'  Ex- 
change Bldg. 

CATSUPS. 

"Griffon's."  California  Fruit  Canners'  Asso- 
ciation. 

CHEESE  CUTTERS. 

"Perfection,"  Bevenson  Co.,  Distributors, 
Front  and  Pine  Sts. 

COFFEE,   ---A,  ETC. 

J.  A.  Folger  &  Co.,  Spear  &  Howard. 

M.  J.  Brandenstein  &  Co.,  Mission  near  Spear 

A.  Schilling  &  Co.,  2nd  and  Folsom. 

S.  K    Tyler  &  Son,  709-711  Harrison  St. 

Guittard   &  Go.,   72H   Harrison  St. 

Jones-Paddock  Co.,   252  Fremont  St. 

COFFEE  MILLS. 

F.  F.  Wear.  D.  S.  A..  Pacific  Coast. 

Hobart  Mills,  137-139  Telegraph  Ave.,  Oak- 
land. 

"Royal."    Beck    Hardware    Co.,    Agts.,  G04 

Mission  St. 
"Enterprise,"   4  3.S  Market  St. 

COLLECTORS. 
American  Collection  Agency.  Grant  Bldg. 

COM  Ml  SSION  MERCH  ANTS. 
Dodge-Sweeney  &  Co.,  Hathaway  Wharf,  San 
Francisco. 

Scatena.   !..  .t  Co.,   104  Washington.  Phone 

Temporary  243. 
Scheer.,  Morehouse  &  Grandi.  33-39  Clay  St. 
Monotti-I.arimer  &  Co..  707  Grove  St. 

CON  FECTION  Eli  V. 
"Hunky-Dory."  Dodge,  Sweeney  &  Co.,  Agts. 

DELICACIES. 
Rathjens,  P.  F..  1315-1319  Pacific. 
Wieland  Bros.,  309-.'.ll  Davis  St. 

EVAPORATED  MILK. 
Carnation,   John  H.   Spohn  Co.,  Agts.,  50-52 
Clay  St. 

Alpine,  F.  F.  Hobbs  Co.,  Agts.,  Hansford  Bid. 

Borden  Condensed  Milk  Co.,  Johnson-Locke 
Co.,  Agts..  213  Sansome  St. 

"Honeysuckle.  Eel  ley,  Clarke  Co.,  23  Mar- 
ket St. 

FLOUR 

Crown  Mills,  112  California  St. 

Del  Monte  Milling  Co.,  Lombard  and  Mont- 
gomery.   Phone,  Temporary  10S9. 

Globe  Grain  &  Milling  Co.,  Chestnut  and 
Montgomery.     Phone,  West  1C16. 

Port  Gosta  Milling  Co.,  Battery  St.,  near 
California. 

Bay  City  Mills,  J.  C.  Westphal  &  Sons,  pro- 
prietors, 1st  and  Clay  St.,  Oakland. 


Phoenix  Milling  Co.,  Sacramento. 
Sperry  Flour  Co.,  112  Spear  St. 

<;iNG..K  ALE. 
D.  Stei. nke  &  Co.,  Union  and  Octavia. 

HAMS,  BACONS,  ETC. 
Kin&an  &  Co.,   450   l/rumm  St. 

INSECT  POWDER. 

"Eureka." 

JELL1FS,  JAMS  AND  PRESERVES. 

Sunli:   Fruit   Co..  Berkeley. 

LYE. 

"Red  Seal." 

MAPLEINE. 

John  H.  Spohn  Co.,  Agts.,  52  Clay  St. 

MINCE  MEAT. 

"None  Such  Condensed,"   Merrell,  Coule  Co 
MEAT  _LIti-.G  MACHINES. 

"Enterprise,"   43S  Market  St. 

OIL  TANKS,  ETC. 

Beck  Hardware  Co..   604   Mission  St. 
F.  F.  Wear,  "National,"  137  Telegraph  Ave., 
Oakland. 

PAINTS,   OILS  AND  GLASS. 

W.    P.    Fuller    &    Co.,    Mission    and  Beale. 

Phune,   Temporary  940. 
Whittier,   Coburn  &  Co.,  Sansome  St. 

PAPER. 

A.  Zellerbach  &  Sons,  421  Jackson  St. 
PASTE. 

Cleveland  Macaroni  Co.,  Golden  Egg  Brands. 

PICKLES,  ETC. 

Pacific  Vinegar  &  Pickle  Works,  1C1  Sacra- 
mento St. 

Reed  Pick.e  Works,   1507  Folsom. 

POLLSBES. 

X-Ray   Stove   Polish,    R.   A.    Holcombe  Co.. 
Agts..  50  Clay  St. 

U.  S.  Metal  Polish.  J.  T.  Wilson,  Agt.,  2S71 
16th  St. 

--.OV,  _JNS. 

Cudahy  Packing  Co.,  Union  St. 

Western  Meat  Co.,  17th  and  Harrison  Sts. 

Swift  .fc  Co..  5th  and  Townsend  Sts. 

FitUN'ES. 

Los  Gatos  Cured  Fruit  Co.,  Los  Gatos. 

ROOT  BEER. 
Chas.  H.  Hires  Co.,. Philadelphia.  ' 

RICE. 

W.  T.  Welisch  &  Co.,  Monadnock  Bldg. 
New  Orleans  Rice  Co.,  104  Front  St. 

REFRIGERATORS. 
Ft.  Smith  Refrigerator  Works,  Beck  Hard- 
ware Co.,   73  Clementina  St. 

SAFES. 

Parcell's  Safe  Co.,   523  Market  St. 
Richardson  Bros.,  131  Fifth  St. 

SCALES. 

James  Geddes  &  Co..  433  Larkln  St.  . 
SOAPS. 

"Sapolio,"  J.  P.  <_....espie,  Agt. 

Babbitt's  Brands,  G.  B.  Jennings  Co.,  Agts., 

41  Clay  St. 
Cudahy  Packing  Co.,  45  Clay  St. 
Fels  Naptha. 
Grandpa's  Wonder. 
Swift  &  Co.,  5*h  &  Townsend  Sts. 
Peer  Bros.  Mfg.  Co.,  G2S  Third  St. 

SODA  WATER. 

D.  Steimke  &  Co.,  Union  and  Octavia  Sts. 
STARCH. 

J.  C    Hubinger  Bros.  Co.,  Keokuk.  Iowa. 
SUGAR. 

California  and  Hawaiian  Sugar  Refining  Co.. 
20'.'  California  St. 

SYRUPS,  ETC. 
Long  Syrup  Refining  Co.,  Sth  and  Brannan 

STATIONERY. 
Schwabacher-Frey  Co.,  42  Sutter  St. 

WHISKEY. 
The  Boihenberg  Co.,  7th  and  Franklin  Sts., 
Oak  land. 

Wiehmati,  Lutgen  &  Co..  Everett  and  Harri- 
son Ave.,  Alameda. 
TEA  AND  COFFEE  BAGS   (Air  Tight.) 
James  Hermann,  2975  Pacific  Ave. 

VINEGAR  WORKS. 
Pacific  Vinegar  &  Pickle  Works,  161  Sacra- 
mtt,  to  St. 

Western  Yeast  &  Vinegar  Works,  403  11th. 

Phone.  Special  274. 
Reed  Pickle  Works.  1507  Folsom  St. 
Jones   Bros..    Watsonville,  Cal. 

WHOLESALE  GROCERS. 
Haas  Bros.,  100  California  St. 
Leiinon,    John    A.,    91S    Eddy    St.  Phone, 

Emergency  10. 
J.  H.  .Newbauer  &  Co.,  430-432  5th  St. 
Wm.  Cluff  Co.,  Spear  and  Mission  Sts. 
Hooper  &  Jennings.  Bryant  near  Third  St. 
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Port  Costa  Flour 


(28  per  cent  Gluten) 


Golden  Poppy  Oat  Flakes 
Golden    Poppy  Cereals 

Encore  Pancake  Flour 


Port  Costa  Milling  Company 


210  Battery  Street 


San  Francisco 


IF  A  CUSTOMER 

asks  for 


and  you  can  not  supply  it,  will  he 
not  consider  you  behind  the  times? 


HAND  SAPOLIO  is  a  special  toilet  soap — superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dcaier  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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WIN  AND  HOLD  YOUR  TRADE 

WITH 

BORDEN'S 


EAGLE  BRAND  PIONEER  BRAND 

CON DENSED  M I LK     EVAPORATED  M I LK 
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(SWEETENED) 
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Est.  1857. 


50  YEARS 
of 

MERIT  AND  INTEGRITY 

Borden's  Coudeuse-1  Milk  Co., 
"LEADERS  OF  QUALITY" 
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New  York 


FOLGER'S 
GOLDEN  GATE  COFFEE 


J-A.FOLGER  &  C?? 

(JOU^GAjf 


is  a  great  help  to  any  grocer  because  it  gives  such  complete  satis- 
faction. It  will  aid  in  building  up  a  permanent  coffee  trade  among 
housewives  who  want  the  best. 

The  quality  of  Folger's  Golden  Gate  Coffee  is  always  the 
same — smooth — rich — aromatic. 

Ask  our  salesman  the  next  time  he  calls,  or  write  us,  for 
quality  discounts. 


J.  A.  FOLGER  <&  CO.,  San  Francisco. 


Specialists  in  High  Grade  Goods 


COMMERCIAL  TRAVELERS'  CONGRESS  NUMBER 


E-  D.  Eddy,  Hditok. 


SAN  FRANCISCO,  CALIFORNIA.  DECEMBER  27.  1907. 
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Treasurer.  1st  Vice-President 

H.  E.  JONES,  CHAS.  A.  MATTAZ, 


FRANK  B.  CONNOLLY, 
C.  B.  PEARgON 


Secretary. 


GEORGE  Bj  DOYLE, 
F.  W.  N.  AUBRY, 


President. 


i 
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3rd  Vice-President. 

Directors. 

A.  A.  JOST,  Sacramento. 
F.  B.  CONNOLLY,  San  Francisco. 
W.  C.  LONGSTRETH,  Los  Angeles. 
JOHN  W.  KING,  San  Francisco. 
E.  KILGORE,  Sacramento. 


2nd  Vice-President. 

J.  J.  HUGHES,  Nevada  City. 
J.  F.  LIMPINSEL,  Placerville. 
L.  R.  ECCLESTON.  Fresno. 
H.  K.  DUNCAN,  Oakland. 
L.  WARNKE,  Alameda. 


Master  Your  Own  Business 
By  being  Master  of 

Your  Own  Accounts. 


Our  64-page  Catalog  is  FREE. 

We  have  already  convinced  over  THIRTY  THOUSAND  MERCHANTS 

That  tlie  SYSTEM  ol  TOTALING  and  FORWARDING  as  Is  used 
(he  McCASKEY  ACCOUNT  REGISTER  is  the  SYSTEM   thai  CYerj 
minded,  progressive  merchant  should  use. 
Our  ACCOUNT  REGISTER  SYSTEM  is  increasing  in  popularity  ererj  day,  because  it  caan  be  depended  anon 
NO  COPYING,  NO  POSTING,  NO  EORGOTTEN  CHARGES. 
If  you  want  an  ACCOUNT  REGISTER,  get  the  best,  "THE  McCASKEY" 

But  if  you  don't  want  the  BEST,  if  something  for  less  money  will  do,  write  us  about  our  HISCE 
NEOUS  Account  Register  or  our  PILING  Cabinet. 

Next  to  the  McCASKEY  they  are  better  than  all  so-called  ACCOUNT  SYSTEMS  OH  the  market,  and 
for  about  one-fourth  their  price. 

If  vou  don't  see  "McCASKEY"  on  the 
FRONT  LEAF  IT  IS  NOT  A  McCASKEY. 

Our  64-page  Cataalog  FREE. 


with 
alert 


LLA- 
getl 


BE 

J  TB 


WE   CAN   5 HOW  YOU 

How  Our  Register  Quickly  Pays  for  Itself,  and  Continually  Earns  Ynu  a  Profit. 

W.  A.  HAWLEY,  General  Agent  Pacific  Coast, 

287-88  BACON  BLOCK,  OAKLAND,  CAL. 

BRANCH  AGKXC1ES:    Los  Angeles,  CM.;  Sacramento,  Cal. ;  Spokane,  Wash.;  Portland,  Ore.;  Seattle.  Wash.;  San  Jose,  CaJ. 

THE  McCASKEY  REGISTER  CO.,  84  Rush  St,  Alliance,  Ohio,  Manufacturers  of  the  Celebrated  Multiplex  Dupli- 
cating Carbon  Back  Counter  Pads,  also  Single  Carbon  and  Folding  Pads. 
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You  take  no  risk  in 
Selling 

RUMFORD 

"The  Wholesome" 

Baking  Powder 

A  guaranty  of  its  purity  is  on  file 
with  the  Secretary  of  Agriculture, 
Washington,  D.  C. 

Best  of  the  high-grade  powders 
at  a  reasonable  price. 


It  will  pay  you  to  push  it. 


We  Sell 


Rice! 


From  MILLS 

Direct  to  YOU 

Send  for  Samples 

W.  T.  Welisch  &  Co. 

RICE  FACTORS 
Md^dnoek  Bk%  S.  F. 


^6 


SELL 


CARNATION 

MILK 

And  be 

"The  Modern  Milkman" 

Carnation  Quality 
makes  it  sell. 

Pacific  Coast  Condensed  Milk  Co. 
Seattle,  Wash. 

JOHN  H.  SPOHN  CO. 
Agents,  San  Francisco,  Cal. 


Schilling's  Best 
is  at  home  wherever 


grocers  are 


alive  to  their  interests. 
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Handle 


Sperry  Flour 
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and  make  a  good 


PROFIT 


The  most  Popular  Brand  on  the  Market 
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They  Are  Invading  the  Coast. 
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The  deman  dfor  the  modern  labor  saver, 

THE  HUBEB  ACCOUNT  REGISTER, 

has  developed  to  such  an  extent  that  we  have  been 
unable  to  keep  pace  with  it.  Only  recently  we  have 
opened  up  in  Seattle,  Wash.,  and  Oakland.  We  can 
now  say  that  we  are  truly  ready  to  serve  you. 

It  is  a  pleasure  to  answer  inquiries,  and  our  Coast 
Invaders  are  at  your  command.  Write  to-day. 

HUBER  POINTS  OF  SUPERIORITY. 

Accounts  can  be  located  in  about  one-half  the  time 
that  it  takes  with  any  other  account  register. 

Our  Register  takes  up  less  counter  room  than  any 
other,  and  it  will  fit  in  a  very  small  compartment  of 
your  safe. 


or  duplicating  book, 


You  can  use  any  size  slip, 
with  the  Huber. 

Supplies  cost  you  less,  and  no  strigns  are  attached 
for  additional  books,  etc. 

There  is  absolutely  nothing  to  get  out  of  order; 
no  springs  to  become  loose  and  break. 


HUBER  ACCOUNT  REGISTER  COMPARY,  Buffalo,  N.  Y. 
Representative  for  the  Northern  Pacific  Coast  Districts 


A.  G.  REYNOLDS,  Dist.  Mgr.,  612  Madison  St.,  Seattle 
Representative  for  the  Southern  Pacific  Coast  District 


NEIL  S.  DUCKLt  S,  Dist.  Mgr. 
630  So.  Spring  St.,  Los  Angeles 


8 

! 

a 

I 

8 


It  isn't  so  much  a  question  of  "Getting  Along"— the  other  fellow 
may  get  along  so  much  faster  that  you  won't  be  in  the  race — 
What  you  want  to  do  is  to  "Get  Ahead" 

Your  best  asset  is  "ENTERPRISE" 


"ENTERPRISE" 

With  New  Total  Registering  Device 

The  saving  of  time  will  doubly 
pay  for  it. 

The  convenience  alone  will  make 
it  worth  all  it  costs. 

It  is  cleaner,  as  it  dispenses  with 
the  use  of  measures  and  the  conse- 
quent absence  of  flies  and  dirt. 


SELF  PRIMING  ni  lltlD 
am/ MEASURING  ■  UlVlr 

Accurately  measures  molasses, 
heavy  oils,  tar  and  other  thiek  liquids. 
Has  total  registering  device  showing 
when  stock  is  low  in  barrel. 


No.  97  Pump  costs  $6.00;  Auger,  75 
cents;  Extension  Tube,  50  cents  a  foot. 


I  Write  for  illustrated  catalogue  of  all 
the    Enterprise  Specialties 


THE  ENTERPRISE  MFG.  CO.  OF  Pa.,  Philadelphia,  U.  S.  A. 

San  Francisco  Office,  438  Market  St. 
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Commercial  Travelers'  Congress. 


The  Ideal  Salesman 


"Buying  Merchandise  From  the  Traveling  Men." 

(Address  delivered  by  Col.  H.  Weinstock,  of  Sacramento, 
before  the  first  Congress  of  the  Commercial  Travelers'  As- 
sociations.) * 

"Sometime  ago,  my  friends,  I  was  invited  to  deliver  a 
talk  in  a  little  mining  town  not  very  far  from  my  home,  for 
the  benefit  of  the  little  town's  library;  and,  when  I  got  to 
the  door  of  the  hall  where  the  talk  was  to  be  given,  I  was 
stopped  by  the  door-keeper  who,  not  knowning  me,  demand- 
ed a  ticket  of  admission,  which  I  cheerfully  bought  and 
paid  for  and  took  my  seat  in  the  rear.  Presently,  I  was 
discoveredby  one  of  the  Committee  men  who  knew  me  and 
who,  much  to  the  surprise  of  the  door-keeper  ushered  me 
to  the  platform.  On  my  way  out  I  was  stopped  by  the 
door-keeper,  and  he  shook  me  by  the  hand  and  said:  By 
Gosh,'  he  said,  'your  are  the  first  fellow  I  have  known  who 
ever  paid  to  hear  himself  talk.'  (Laughter) 

"The  privilege  of  paying  to  hear  myself  talk  to-day  has 
been  denied  me,  but  I  trust  that  my  message  to  you  may  be 
none  the  less  earnest.  T  have  been  asked  to  talk  to  you 
on  the  theme,  'Buying  Merchandise  From  the  Traveling 
Man'.  Directly  and  indirectly  I  have  been  doing  that, 
gentlemen,  for  nearly  thirty-three  years.  (Applause)  I 
am  frank  to  say  that  I  have  come  in  contact  with  all  sorts 
and  conditions  of  traveling  men;  and,  as  a  result,  of  my 
broad  and  long  experience,  if  you  were  to  ask  me  what 
sort  of  a  traveling  man  I  prefer  to  buy  from,  I  should  say, 
first  of  all  from  a  gentleman.  (Applause) 

What  Is  a  Gentleman? 

"The  story  is  told  that  a  very  wealthy  young  woman 
conceived  the  idea  that  it  was  her  duty  to  uplift  the  child 
ren  in  the  slums,  and  so  one  morning  she  found  herself  in 
a  ragged  Sunday  school  in  the  East  End  of  the  City;  and, 
addressing  herself  to  a  poor  little  ragged  urchin,  she  be- 
came very  much  interested  in  him  and  said  to  him,  'Can 
you  tell  me  what  is  a  gentleman?'  "I  guess  I  can,  a  gentle 
man  is  him  what  wears  a  big  gold  watch  and  chain,'  and 
after  a  moment's  hesitation,  'and  who  loves  Jesus.' 

"The  owner  of  the  gold  watch  and  chain  who  loves  Jesus 
may  be  a  gentleman,  hut  you  will  agree  with  me  that 
those  two  qualities  alone  will  not  make  the  gentleman.  Xo 
man  can  be  a  gentleman  unless,  first  of  all,  he  is  square. 
And  no  traveling  saleman  can  be  'square'  unless  he  is  hon- 
est to  his  customers,  honest  to  his  employers,  and  honest 
to  himself.  (Applause) 

(Continued  on  page  6.) 


Men  Who  Make  Trade  Score  Rail- 
roads  and  Oppose  Parcels  Post. 


PERMANENT  ORGANIZATION  EFFECTED. 


Full  Report  of  the  Proceedings,  Speeches,  Etc. 


The  officers  elected  were: 
PRESIDENT— Orrin  S.  Henderson. 
FIRST  VICE-PRESIDENT — 6.  W.  Geauqne,  Trav- 
elers' Protective  Association. 

SECOND  VICE-PRESIDENT— Arthur  Glass.  United 
Commercial  Travelers. 

THIRD  VICE-PRESIDENT — H.  L.  Judell.  Pacific 
Coast  Commercial  Travelers'  Association. 

FOURTH  VICE-PRESIDENT — J.  D.  >Varde,  San 
Francisco  Commercitl  Travelers'  Association. 
SECRETARY— Otto  C.  Sievers. 
TREASURER— Harry  T.  Moore. 
EXECUTIVE  COMMITTEE— H.  R.  Bast'ord.  E.  .). 
Warneke,  S.  J.  Breyer.  A.  C.  Golrieman.  H.  C.  CUns- 
man,    T.  W.  Knickerbocker,  S.  M.  Wjods.  J.  (.'.  En- 
quist.  Eininett  Dunn.  Frank  G.  McGeenev.  Frank 
srers  J.  J.  Baumsartner. 

Promptly  at  9:15  on  Thursday,  December  26th.  1907. 
the  first  Commercial  Travelers'  Congress  opened  its  ses- 
sion at  Golden  Gate  Commandery  Hall,  this  city. 

Even  at  this  early  hour  the  attendance  was  large,  and. 
as  the  morning  hours  sped  along  the  halL  filled  gradually 
until  by  10:30  only  standing  room  was  available. 

President  Orrin  S.  Henderson  rapped  for  order  and 
after  a  short  introductory  address,  which  was  Interrupted 
by  frequent  applause,  called  to  the  center  of  the  stage.  His 
Honor,  Mayor  Edward  Robeson  Taylor. 

The  applause,  welcoming  Mayor  Taylor,  continued  for 
more  than  a  minute,  demonstrating  effectively  that  thr- 
Commercial  Travelers  were  in  hearty  accord  with  the 
civic  views  of  the  speaker. 

After  Mayor  Taylor  closed  his   remarks.  President 
Henderson  arose  and  on  behalf  of  the  Commercial  Travel- 
ers' Congress  thanked  the  Mayor  for  taking  time  to  come 
and  address  the  Congress  and  as  a  mark  or  respect  and 
(Continued  on  page  7.) 
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(Continued  from  page  5.) 
The  Commercial  Traveler's  Former  Standard. 

"Looking  back  into  my  earlier  experiences  with  travel- 
ing men  I  can  recall  how  those  whom  I  at  first  met  with — I 
was  a  young  and  inexperienced  little  shop-keeper — seemed 
to  me  to  be  men  coming  from  an  altogether  different  world, 
so  clever,  they  had  so  many  delightful  and  interesting 
stories  to  tell,  they  were  so  glib  of  tongue,  they  were 
such  loveable  characters;  and  yet  they  did  not  hesitate  a 
moment  to  pull  the  wool  over  the  eyes  .of  a  young,  un- 
sophisticated shop-keeper  and  load  his  up  to  the  neck 
and  let  him  struggle  through  the  problem  of  how  to  meet 
his  obligations. 

The  Present  Standard  Infinitely  Higher. 

"The  traveling  salesman  in  those  days  who  was  voted 
the  crackerjack  drummer  was  the  fellow  who  could  tell 
the  funniest  stories  and  the  biggest  lies,  and  who  could 
foist  upon  the  purchaser  the  largest  lot  of  goods  regardless 
of  their  fitness  to  the  market  for  which  he  was  catering. 
I  think  the  days  are  past  when  that  kind  of  a  salesman  is 
looked  upon  as  a  crackerjack.  There  may  still  be  in  the 
fraternity  representatives  of  that  school  of  salesman- 
ship. I  do  not  pretend  for  a  moment,  gentleman,  to  lead 
you  to  believe  that  you  have  reached  that  stage  where 
there  is  nothing  left  to  do  but  sit  and  let  your  wings 
sprout.  I  believe  that  you,  in  common  with  myself,  are 
still  thoroughly  human;  and  that  you,  in  common  with 
myself,  have  your  fullest  share  of  weaknesses  and  short- 
comings and  failings.  But  I  believe  that  the  aveage 
standard  has  been  infinitely  raised  and  that  the  commercial 
man  of  to-day  compared  with  what  he  was  twenty-five 
or  thirty  years  ago,  is  a  man  of  principle  and  honor.  I 
believe  that  you  have  discovered,  as  I  have,  and  as  most 
modern  business  men  have  discovered,  that  the  foundation 
for  success  in  any  modern  walk  of  life  must  be  CHARAC- 
TER. Without  it  you  may  succeed  for  a  time,  but  only  for 
a  time.  I  believe  that  you  have  found  as  I  have  found, 
that  your  most  valuable  asset  is  your  ability  to  win  and  to 
retain  the  respect  and  confidence  of  the  men  you  try  to 
serve,  and  that  you  cannot  hope  to  do  unless  you  are 
'square'.  That  you  cannot  hope  to  do  unless  you  are 
honest.  That  you  cannot  hope  to  do  unless  you  speak 
the  truth  and  speak  it  even  at  the  sacrifice  at  a  temporary 
sacrifice  to  yourselves.  Loud  Applause) 
The  Ideal  Salesman. 

"I  have  in  mind  an  ideal  salesman;  one  whom  I  learned 
not  only  to  admire  but  to  love;  a  man  whom  the  doors  of 


my  office  were  always  open;  one  whom  I  greeted  as  a 
friend;  one  whom  I  was  glad  to  have  come  and  sorry  to 
part  with.  Let  me  describe  him  to  you,  and  then  you  can 
compare  yourselves  with  him  in  your  own  mind  and  see 
how  nearly  you  come  up  to  the  ideal. 

Cheerfulness. 

"In  the  first  place,  he  was  a  man  full  of  cheerfulness; 
there  was  never  a  frown  upon  his  face.  A  smile,  a  genuine 
smile,  was  always  there,  a  smile  that  came  from  the 
heart  and  not  from  the  hand. 

Cleanliness,  Inwardly  and  Outwardly. 

"Secondly,  he  was  immaculately  clean;  his  breath  did 
not  carry  the  odor  of  the  rum-shop  and  gin-mill.  His 
lienen  was  always  pure  and  white.  He  had  the  manners 
of  one  who  was  accustomed  to  good  breeding.  He  was 
frank;  he  was  straight  forward;  he  was  honest;  and  what- 
ever he  said  I  believed  and  trusted. 

Honesty. 

"He  knew  that  I  as  a  buyer  was  supposed  to  know  my 
business  and  that  he,  as  the  seller,  theoretically  was  not 
my  keeper;  and  yet  he  also  knew  that  I  could  not  be  on 
some  things  as  well  posted  as  was  he;  and  he  took  care 
not  to  permit  me  in  my  ignorance  or  in  my  credulousness 
to  make  blunders;  he  protected  me  and  gave  me  the  ben- 
efit of  his  knowledge  and  experience  and  wisdom;  some- 
times seemingly  to  his  own  cost,  but  in  the  long  run  to 
his  profit  and  mine. 

Perfect  Confidence  Engendered. 

"He  never  presumed  to  entertain  me  with  filthy  stories; 
he  had  too  much  respect  for  my  respect  for  him.  He  never 
presumed  to  consume  my  time  when  he  felt  I  had  it  not 
to  give  him.  He  was  brief,  but  intelligent.  He  thoroughly 
understood  his  business/ and  gave  me  the  benefit  of  that 
understanding.  When  he  said  that  a  certain  line  of  wares 
was  in  demand  and  that  in  his  judgment  it  would  prove  a 
good  seller,  I  was  largely  influenced  by  his  judgment,  be- 
cause I  believed  him.  When  I  stood  ready  to  place  an 
order  for  a  goodly  quantity  and  in  his  judgment  he  thought 
that  it  was  an  error,  he  did  not  hesitate  frankly  to  advise 
me  against  it,  and  I  believe  him..  That  man  had  my  im- 
plicit confidence,  and  no  other  man  could  take  from  him 
the  trade  he  had  won  from  me  with  cause.  He  was  en- 
titled and  he  always  received  every  preference,  because  he 
thoroughly  deserved  it. 

The  Final  Reward. 
"That  man,  to  my  mind,  came  as  near  the  ideal  sales- 
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Guittard's  Pure 

means  satisfaction  to  the  consumer  and  a  fair 
profit  to  the  grocer. 

Pure  Coffee,  Tea,  Chocolate,  Spices,  Extracts 
and  Baking  Powder  of  Gnittard  quality  can- 
not be  sold  for  less. 

To  pay  more  means  no  better  quality — sim- 
ply less  profit  for  the  grocer.  


man  as  any  I  have  ever  met,  and  he  was  uniformly  suc- 
cessful He  made  precisely  the  same  impression  upon 
every  merchant  as  he  made  upon  me,  because  he  used 
precisely  the  same  honest,  frank,  straightforward  efforts 
that  he  used  with  me.  That  man  rose  in  time  to  the  top, 
to  the  front  rank  of  his  profession,  and  was  loved  and  re- 
spected everywhere  because,  first  of  all,  he  was  a  gentle- 
man. » 

Moulders  of  Public  Commercial  Opinion. 

"I  question  whether  many  of  you  realize  the  influence 
that  you  can  have  when  you  come  in  contact  every  day 
of  your  business  career  with  all  sorts  and  conditions  of 
men.  Consciously  or  unconsciously  you  are  moulders  of 
public  commercial  opinion.  It  lies  within  your  power  to 
do  many  things  to  uplift  the  morals  of  business  and  the 
morals  of  business  are  being  uplifted. 

"The  Morals  of  Trade." 

"It  was  only  this  morning  that  I  read  that  very  remark- 
able essay  of  Herbert  Spencer  upon  the  morals  of  trade; 
and  I  advise  you  every  one  to  dig  up  that  essay  by  Spen- 
cer on  the  morals  of  trade,  to  read  it  and  study  it.  In 
this  essay  he  goes  on  to  tell  of  the  conditions  of  trade  in 
England  in  his  time.  He  goes  on  to  show  that  trade  from 
tbe  top  to  the  bottom  was  rotten,  that  buyers  were  almost 
without  exception  bribe  givers  and  bribe  takers,  and  that 
it  was  easy  to  understand  why  the  moral  society  of  Great 
Britian  would  not  soil  its  hands  by  engaging  in  trade,  be 
cause  trade  had  been  dragged  through  the  mire.  A  trades- 
man was  regarded  as  a  man  who  had  no  conception  of  the 
ethics  of  morality. 

Still  Much  to  Be  Done. 
"We  are  still  far  from  being  angels;  there  are  still 


short  weights;  there  is  still  sanded  sugar;  there  are  still 
trade  frauds;  there  are  still  dishonest  manufacturers  and 
salesman.  , 

'Progress,  as  I  said  in  the  beginning  of  my  talk,  there  has 
been,  the  average  standard  is  higher,  and  it  rests  with  you 
and  me  to  advance  it  still  further. 

Good  Name  of  Fraternity. 

"You  belong  to  a  fraternity,  a  fraternity  that  is  becom- 
ing a  very  great  organization  in  this  country.  Let  me  ex- 
press the  hope  that  every  one  of  you  realize  that  the  good 
name  of  this  fraternity  lies  in  the  hands  of  every  one  of 
you;  that  everything  you  do  for  weal  or  woe  is  likely  to 
make  in  the  minds  of  the  public  a  character  for  the  whole 
institution. 

That  every  traveling;  man  who  lies,  every  traveling  man 
who  is  immoral,  every  traveling;  man  who  deceives  hlfl 
customer,  who  resorts  to  dishonest  tricks  in  order  In  sell 
his  goods  lays  the  hack  of  every  traveling-  man  open  to 
the  lash.  (Applause) 

And  that,  if  you  love  your  profession,  if  you  want  to  do 
your  share  in  uplifting  it,  if  you  desire  to  do  whatever  lies 
within  your  power  to  still  further  add  to  the  respect  that 
you  want  to  command  before  the  eyes  of  the  world,  keep 
in  your  mind's  eye  the  ideal  that  I  have  endeavored  to 
picture  this  afternoon.  Strive  to  emulate  the  exami"  of 
that  splendid  salesman  so  close  to  my  heart:  and.  when 
your  time  will  come  to  pass  aside  and  to  make  room  for 
younger  men,  you  may  go  with  the  consciousness  of  having 
done  your  fullest  share  to  make  the  commercial  world 
nobler,  better,  cleaner  for  your  having  lived  it."  (Loud  and 
continued  applause) 


(Continued  from  page  5.) 
appreciation  the  delegates  stood  up  in 
a  body  as  the  Mayor  passed  from  the 
hall. 

Poll  Call. 

By  instructions  from  the  President, 
Secretary  Otto  C.  Seivers  called  the 
roll  as  follows: 

President,  Orrin  S.  Henderson. 


1st  Vice-President,  G.  W.  Geanque. 

2nd  Yice-President,  Arthur  Glass. 

3rd  Vice-President,  H.  L.  .Tudell. 

4th  Vice-President.  J.  D.  Warde. 

Treasurer,  Harry  T.  Moore. 

Secretary,  Otto  C.  Sievers. 

T.  P.  A  J.  J.  Baumgartner,  Edw  J. 

Warnecke,  R.  E.  Starr,  H.  R.  Basford. 
J.  H.  Horstman,  J.  R.  Salazar,  E.  R. 


Cohn  reich. 

D.  C.  T — D.  E.  Wasserman,  Geo. 
Borchardt,  A.  C.  Boldenian.  .1.  L.  Rog- 
ers, W.  A.  Mernheim.  S.  T.  Breyer.  I. 
A.  Enquist.  T.  J.  Harris. 

P.  C.  C.  T.  A^-S.  Moseley  Woods, 
Milton  R.  Hall,  W.  W.  Knickerbocker, 
L.  C.  Miller,  R.  H.  Davis,  B.  B.  Gal- 
land.  .1.  H.  Barker. 


RANDS 


ALWAYS  UNIFORM  I 
ALWAYS  RELIABLE  I 
ALWAYS  THE  BEST  I 


B.  T.  Babbitt's 
Concentrated  Lye, 

The  ready  soap  maker— a  powerful  disenfeclant — 
an  excellent  fertilizer,  for  dipping  prunes,  spraying 
trees,  etc. 

—  Manufactured  by  — 

B.  T.  BABBITT,  (Inc.)  HEW  YORK  CITY. 


B.  T.  BABBITTS 

TRADE 

1776 

SOAP  FOWDEL 

4  XEW  ARIKLS. 

Forsara?!i^rJ 

82  TTATh.S.T  .S  :?. 


The  C.  B.  JENNINGS  CO.,  Agents,    41    CLAY  STREET.  S.  F. 
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S.  F.  C.  T.  A. — E.  Cotton  Smith,  Em- 
mett  Dunn,  H.  H.  Becker,  Fred.  Eg- 
gers,  Prank  McGeeney,  M.  B.  Mergen, 
A.  H.  Kasper. 

Portland  Chamber  of  Commerce — 
J.  C.  Friendly. 

Berkeley  Chamber  of  Commerce — 
C.  F.  Wieland,  A.  H.  Cole,  W.  J.  Fen- 
ton. 

Merchants'  Association  of  Richmond 

— W.  S.  McRacken,  O.  R.  Ludwig. 

Calistoga  Chamber  of  Commerce — 
C.  W.  Armstrong. 

San  Mateo  Board  of  Trade — M.  M. 
Cousins. 

Oakland  Chamber  of  Commerce — 

Edgar  H.  Barber,  I.  A.  Beretta,  Fred 
H.  Busby,  Joseph  King,  J.  C.  Espejo. 
A.  F.  Edwards,  Geo.  Fake,  Chas.  C 
Hardy,  Robert  Howden,  Fred  A.  Jor- 
dan John  B.  Jordan,  F.  Klingebtrg, 
Emil  Lehnhardt,  C.  Walter  Manuel,  J. 
P.  Maxwell,  James  Miller,  C.  M.  Orr, 
H.  Schellhaas,  Chas.  Smith,  C.  E. 
Mathewson,  Geo.  M.  Rich,  Geo.  W. 
Howell  Morris  Isaacs,  H.  K.  Jackson, 
J.  J.  Warner,  R.  S.  Kitchener,  W.  F. 
Lemon,  F.  M.  Umphred,  James  Miller, 
Chas.  C.  Monroe,  Geo.  Mosbacker,  F.  T. 
McHenry,  Edgar  L.  Ormsby,  O.  Burn 
Palmer,  David  F.  Selby,  Geo.  H.  Smith, 
Morris  N.  Schneider,  W.  B.  Thomas, 
W.  A.  Wishart,  Henry  Grandjean,  N. 
S.  Mullan,  Wilfred  Holmes,  R.  M. 
Briare,  Frank  Estes,  Fred  A.  Dodd. 

California  Promotion  Committee — 
W.  E.  Loucks,  John  A.  Koster,  D.  E. 
Egan,  J.  A.  Folger,  W.  P.  Fuller,  Jr., 
A.  B.  C.  Dohrmann.  H.  J.  Morton,  A.  L. 
Scott,  L.  G.  Walsh,  G.  P.  Lauinger,  L. 
Arnstein,  H.  S.  Foote,  J.  N.  Feather- 
ston.  H.  Eloesser,  W.  J.  Dutton.  E.  B. 
Davenport,  C.  Leivy,  G.  Wormser,  C. 


Hirschfeld,  J.  A.  Burns,  McKee  Sher- 
rard. 

.San  Jose  Chamber  of  Commerce — 

J.  H.  Rucker. 

Woodland  Chamber  of  Commerce — 
T.  S.  Spaulding,  S.  M.  Griggs,  J.  A. 
Murray,  R.  G.  Lawson. 

The  Merchants'  Association  of  San 
Francisco— L.  K.  Walsh,  M.  S.  Kohl- 
berg,  G.  W.  Stadtmuller. 

Humboldt  Chamber  of  Commerce — 
Frank  .  Merritt. 

Council  82,  U.  C.  T.,  of  Los  Angeles 
— E.  E.  Hooper. 

Alameda  Improvement  Club — S. 
Frank. 

Tacoma  Council  124,  U.  C.  T.— H.  H. 

Woodruff. 

Telegrams. 

The  following  telegrams  were  read: 
Los  Angeles,  Cal.,  Dec.  25,  1907. 
President  Henderson, 
Commercial  Travelers'  Congress, 
Golden  Gate  Commandery  Hall, 
San  Francisco,  Cal: 
Success  to  Congress  and  its  endeav- 
ors; may  great  good  result  to  all  con- 
cerned. Jno.   S„  Mitchell, 
(Rep.  U-.  C.  T.  of  Los  Angeles.) 
Jersey  City,  N.  J.,  Dec.  25,  1907. 
Commercial  Travelers'  Congress, 
Golden  Gate  Commandery  Hall, 
Sutter  near  Steiner,  San  Francisco. 
Accept  our  best  wishes  for  your  suc- 
cess.       Southern  Travelers'  Assn. 
Los  Angeles,  Cal.,  Dec.  25,  '07. 

Orrin  Henderson,  President  Commer- 
cial Travelers'  Congress,  Golden 
Gate  Commandery  Hall,  San  Fran- 
cisco: 

Cordial  greetings  to  the  Congress 
and  its  members  and  best  wishes  for 
an  enjoyable,  profitable  session. 

Hollenbeck  Hotel  Co. 


As  the  representative  of  the  Governor  . 
of  California,  Col.  H.  D.  Loveland  was 
then  introduced  to  the  Congress.  (Col. 
Loveland  is  now  R.  R.  Commissioner, 
2nd  District  of  California,  also  Vice- 
President  Manufacturers'  Association 
and  Ex-President  Trans-Mississippi 
Congress).  His  remarks  were  listen- 
ed to  with  great  attention  by  the  Cong- 
ress. 

Mr.  H.  L.  Judell,  Third  Vice-Presi- 
dent of  the  Congress,  was  then  called 
upon  and  spoke  upon  the  subject  "The 
Fourth  Profession".  His  address  will 
be  found  printed  in  full  in  the  official 
proceedings  printed  elsewhere. 

"The  Commercial  Traveler's  Rela- 
tion to  his  Employer  "was  the  sub- 
ject upon  which  Mr.  Ben  Schloss  (Ex- 
Director  P.  C.  C.  T.  A)  addressed  the 
Congress.  Mr.  Schloss  is  a  veteran  in 
the  ranks  of  commercial  salesman, 
and  while  no  longer  active  "on  the 
road"  is  still  grealty  intersected  in  the 
welfare  of  the  travelling  man. 

Mr.  Oscar  Boldeman,  Grand  Secre- 
tary of  the  United  Commercial  Trav- 
ellers of  California  covered  the  sub- 
ject "From  a  Traveling  Man's  Stand- 
point." 

Mr.  Emmett  Dunn  (Past  Pres.  S. 
F.  C.  T.  A.)  followed  with  the  great 
subject  "Salesmanship"  and  covered 
the  question  eloquently  and  minutely. 
His  address  was  much  to  the  point  and 
was  highly  appreciated. 

"The  Question  of  Credit"  was 
splendidly  covered  by  Mr.  Gus.  Bren- 
er  (Mr.  Brenner  is  President  of  the 
Credit  Men's  Association  of  San  Fran- 
cisco) A  complete  report  of  this  ad- 
dress is  printed  in  this  issue. 

Mr.  L.  K.  Walsh,  spoke  in  place  of 
Mr.  Scott  President  of  the  Pacific 
Hardware  and  Steel  Co.,  who  was  un- 
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g  Scheer,  Morehouse  &  Grand! 


Wholesale  Dealers  In 


JONES 


|  Dairy  Produce 

and  Provisions  I 


252  FREMONT  STREET 


San  Francisco, 


California 


h 

«      BUTTER,  EGGS,  CHEESE,  CANNED  GOODS, 

♦♦ 
♦♦ 

H  SALT,  SALT  FISH,  ETC. 


Phones,  Temporary  3368,  3369. 


[  33-35-37-39  CLAY  STREET.  | 

22-24-26-28  COMMERCIAL  ST.  g 

\  San  Francisco,  California,  g 
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able  to  be  present.  His  subject  was 
"Co-operation"  and  as  a  reprentative 
of  the  Merchants  Association  of  S.  F. 

Dr.  Clarence  E.  Edwords  on  behalf 
of  the  California  Promotion  Commit- 
tee dwelt  on  the  subject  "Ambassadors 
of  Commerce."  His  speech  took  the 
line  of  an  explantion  of  what  wonder- 
ful things  the  City  of  "San  Francisco 
has  done  since  the  fire. 

"Parcels  Post"  was  the  subject  of 
Mr.  H.  R.  Basford's  remarks  and  in  an 
exhaustive  explanation  he  showed  the 
danger  which  menaces  the  travelling 
salesmen  and  their  best  friend,  the  re- 
tail merchant. 

One  of  the  star  addresses  of  the  day 
was  delivered  by  Mr.  Jefferson  Al- 
lison, who  came  three  thousand  miles 
to  deliver  it.  Mr.  Allison  is  a  National 
Director  of  the  Travelers'  Protective 
Association  and  resides  in  Little  Rock, 
Ark. 

Myron  E.  Wolf,  Insurance  Commis- 
sioner of  California,  was  to  have  ad- 
dressed the  convention,  but  was  un- 
able to  be  present. 

The  speech  of  Charles  E.  Griffiths 
of  Denver,  on  "Railroad  Transporta- 
tion of  Passengers  and  Freight," 
stirred  up  lots  of  interest  and  excite- 
ment. His  fearless  flaying  of  the  of- 
fending transportation  corporations 
was  not  particularly  relished  by  the 
railroad  men  present.  His  address, 
in  its  entirety  is  published  elsewhere 
in  this  issue. 

W.  G.  Gardiner  of  the  Traffic  Depart- 
ment of  the  Southern  Pacific  Com- 
pany, made  a  careful  explanation  of 
the  new  mileage  book.  His  remarks 
in  full  will  be  found  in  another  col- 
umn. 

H.  P.  Anewalt,  assistant  general 
agent  Santa  Fe  Railroad,  spoke  to  the 
question,  "What  Will  Improve  Freight 
Service."  Mr.  Anewalt's  remarks  were 
given  close  attention.  Same  are  print- 
ed in  full  in  this  issue. 

What  many  considered    the  best 
speech  of  the  day  was  that  delivered 
by  Col.  H.  Weintsock  of  Sacramento, 
and  of  the  firm  of  Weinstock  &  Lubin 
Co.   His  subject  was  "The  Ideal  Sales-  j 
man."    The  speaker  held  his  audience  I 
spell-bound,  and  although  his  voice  I 
sank  low  at  times,  not-  a  word  was 
missed.    The  entire  address  is  printed  I 
in  this  number  and  commences  on 
page  five. 

Col.  J.  C.  Kirkpatrick,  president  of 
the  Hotel  Men's  Association,  made  a  I 


very  witty  and  clever  address,  and  the 
chuckles  and  laughter  which  his  audi- 
ence rewarded  hi  mwith  proved  his 
popularity.  His  remarks  are  to  be 
found  in  this  issue. 

Harry  T.  Moore,  third  vice-president 
of  the  T.  P.  A  of  America,  covered  the 
subject  of  transportation  in  a  well- 
prepared  paper.  See  other  columns 
for  same. 


THE  LUNCHEON. 

At  mid-day  announcement  was  made 
j  that   a   suitable   collation   would  be 
found  in  the  drill  hall. 

Seats  were  provided  for  six  hundred 
;  and  the  tables  presented  a  great  sight 
to  the  spectator. 

An  excellent  luncheon  was  served 
I  and  the  liquid  refreshments  of  various 
i  sorts  sufficed  to  wash  the  food  down 


Mapleine  Makes  Fudge 

and  Other  Things. 


WeSelieve 


That  a  man  gets  what  he  goes  after. 
That  one  order  today  for  Mapleine  is 
worth  two  orders  tomorrow,  and  tbat 
no  man  or  woman  has  a  right  to  go 
down  and  out  until  they  have  tried 
the  most  pleasing  and  useful  QaTor 
now  known  to  the  civilized  world. 


From  Mapleine 


A  Syrup  can  be  made 

At  will  and  of  the  highest  grade. 

'Twill  suit  the  most  exacting  taste 
And  not  a  drop  will  run  to  waste. 

'Tis  cheaper  than  all  shoddy  stuff. 
Of  which  the  world  has  had  enough. 

We  say  to  every  one  who  eats 
Crescent  Mapleine  is  King  of  Sweets. 


WHY  DON'T  YOU  TRY? 


CRESCENT  MEG.  COMPANY.  Seattle,  Wash. 

John  H*  Spohn  Co*,  Agents, 
50  Clay  St.,  San  Francisco. 


Now  is  the  time  to  run  on- 

HUMBOLDT  COUNTY  BUTTER 

GIVE  YOUR  CUSTOMERS 

ALPHINE  or  GOLDEN  GLOW 

And  you  will  not  have  to  listen  to  Kicks. 

MONOTTI-LARIMER  CO. 

Phone  Market  3006.  32-36  Page  St.,  S.  F. 
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|  California's  Best  Advertised  Product 

|  GHIRARDELLI'S 

Chocolates  and  Cocoa  Satisfies  Everybody 


THE.  DEALER 

Because  it  Cannot  be  Sold 
for  Less  than  a  Fair  Price: 


THE  CONSUMER. 

Because  it  is  always  Pure, 
Fresh  and  of  Full  Strength, 
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In  order  to  protect  our  Trade  Mark  and  Also  Protect  the  Dealers  who  Distribute  our  Goods, 
we  have  fixed  the  following  as  the  minimum  prices  of  the  goods  listed  below: 

GHIRARDELLI'S  Ground   Chocolate,  l-lb.  tins  35c. 

Ground  Chocolate,  3-lb  tins  90c. 

"  Cocoa,  1-2  lb.  tins     -    -  -  25c. 

Eagle  Chocolate,  l-lb.  -  30c. 

(More  may  be  charged  when  the  dealer  finds  it  necessary.) 

We  sincerely  trust  that  the  Retail  Trade  will  appreciate  our  Good  Will  and  will  lend  their 

aid  in  our  efforts  to  maintain  the  above  prices 

D.  GHIRARDELLI  CO. 
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the  throats  of  the  hungry  throng. 

Jokes  and  joshes  flew  back  and 
forth  and  much  merriment  and  good 
fellowship  was  displayed. 

Much  credit  is  due  the  refreshment 
committee  who  had  the  luncheon  in 
charge.  The  committee  consisted  of 
Messrs.  Edward  J.  Warnecke  (chair- 
man). Fank  A.  McGeeney,  Geo.  Bor- 
chardt,  J.  H.  Barker,  Milton  R.  Hall. 


THE  TREAT  HE  PARTY. 


In  the  evening  the  Van  Ness  Thea- 
tre became  the  scene  of  action. 

The  Rork  Company  presented  the 
musical  extravaganza,  "The  Land  of 
Nod,"  and  the  shapely  maidens  and 
clever  comedians  won  the  hearty  ap- 
plause of  the  traveling  men  and  their 
guests. 

Between  the  acts,  the  lobby  of  the 
theatre  looked  like  the  office  of  some 
good  commercial  travelers'  hotel  just 
after  dinner.  The  familiar  faces  of 
the  various  salesmen  and  their  lively 
conversation,  marie  the  intermissions 
decidedly  lively. 

Since  this  feature  of  the  day's  pro- 
ceedings was  the  chief  reliance  for 
financial  return,  the  attendance  was 
a  question  of  worry  a  few  days  prior 
to  Hie  theatre  party,  but  the  attend- 
ance was  so  great  that  all  occasion 
for  apprehension  proved  unnecessary. 

The  entertainment  committee  work- 
ed like  Trojans  to  make  this  feature 
of  tlu-  Congress  a  success  and  great 
credit  is  to  be  accorded  Messrs.  B.  B. 
Galland  (chairman),  M.  B.  Mergen, 
Emmett  Dunn.  A.  C.  Boldemann,  H. 
R.  Basford,  E.  R.  Cohnreicb  and  T.  J. 
1 1.. i  ris,  who  did  the  work. 


Are  You  Losing  Part  of  Your 
Profits  Every  Day  ? 


selling  cheese  by  guesswork. 
Let  us  tell  you  why.  You  know 
yourself  that  it  is  not  easy  to 
cut  exactly  the  amount  of  cheese 
your  customer  orders.  The 
chances  are  you  will  cut  more 
than  he  calls  for.  Just  to  be  a 
good  fellow,  you  let  it  go.  There 
is  no  profit  on  that  sale.  This 
happens  often.  Your  clerks 
have  the  same  experience.  The 
result  is  you  are  making  only 
half  what  you  should  on  your 
oheese  sales.  The  loss  is  going 
to  continue  just  as  long  as  you 
sell  cheese  by  guesswork,  don't 
forget  that. 


Write  to  us. 

THE 


THE  NEW  WAY  WITH  THE 
"PERFECTION'' 


American  Computing  Co. 
Indianapolis,  Ind. 
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OFFICIAL  PROCEEDINGS 
FIRST 

COMMERCIAL  TRAVELERS'  CONGRESS 

at 

Golden  Gate  Conimandery  Hall,  Sutter  St., 
San  Francisco,  California,  December 
36th,  1907. 


INTRODUCTION. 

These  proceedings  contain  the  proceedings 
of  the  first  Commercial  Travelers'  Congress. 
For  years  it  has  been  the  dearest  wish  of 
many  members  of  different  organized  bodies 
of  Commercial  Travelers'  to  unify  the  inter- 
ests of  the  different  associations  so  that  any 
needed  legislation  and  benefits  desired  from 
railroads  and  hotels  can  be  secured  in  a 
more  harmonious  way.  than  by  each  body 
fighting  its  own  battle,  and  many  times  in 
conflict  of  interest.  A  few  of  the  sturdy 
men  who  have  spent  years  on  the  road 
and  who  for  the  most  part  now  have  their 
interests  nearer  home,  though  having  the 
welfare  of  the  great  body  of  .  their  brothers 
in  their  their  profession  at  heart,  gathered 
together  and  started  this  movement  whose 
strong  influence  and  scope  is  even  now  in- 
conceivable. They  called  a  General  Commit- 
tee from  four  of  the  principal  organizations 
as  represented  in  the  West,  namely:  Trav- 
elers' Protective  Association,  United  Com- 
mercial Travelers,  Pacific  Coast  Commer- 
cial Travelers'  Association,  and  San  Fran- 
cisco Commercial  Travelers'  Association — to 
form  a  permanent  organization  to  be  known 
as  the  Commercial  Travelers'  Congress.  This 
general  committee  quickly  realized  that  if 
the  movement  was  to  become  the  influential 
factor  that  it  deserves  to  be,  they  must 
include  delegates  from  our  commercial  bod- 
ies all  over  the  country.  The  committee 
has  worked  unceasingly  with  a  singleness  of 
interest  to  start  this  work,  kive  its  young 
life  a  strong,  healthy  constitution,  and  it 
now  presents  that  life  to  you  proud  of  its 
unselfish  purpose,  knowing  that  through 
your  wise  counsel  it  will  go  its  onward  and 
upward  course  until  it  has  reached  that 
pinnacle  of  influence  whereby  the  credit  of 
their  chosen  profession  will  be  raised  to  -a 
still  nobler  position. 

Officers  of  the  Commercial  Travelers'  Con- 
gress. 

President,  Orrin  S.  Henderson,  P.  C.  C.  T. 
1st  vice-president.  G.  W.  Geauque,  T.  P.  A. 
2nd  vice-president,  Arthur  Glass,  U.  C.  T. 
3rd  vice-president,  H.  L.  Judell,  P.  C.  C.  T. 
4th  vice-president,  J.  D.  Warde,  S.  F.  C.  T. 
secretary.  Otto  C.  Sievers,  S.  F.  C.  T. ;  treas 
urer,  Harry  T.  Moore,  T.  P.  A. 


Mr.  H.  R.  Judell  then  arose  and 
stated  that  it  was  the  intention  to 
make  the  Commercial  Travelers'  Con- 
gress a  national  organization  by  hav- 
ing delegates  from  other  organiza- 
tions who  were  not  represented  at 
this  first  meeting.  He  further  stated 
that  it  could  not  always  be  expected 
that  San  Francisco  would  be  the  Con- 
gress city,  and  that  he  felt  that  this 
preliminary  organization  work  should 
provide  for  affiliation  with  other  trav- 
eling men's  associations  in  other 
states.  Mr.  W.  W.  Knickerbocker  re- 
marked that  the  hour  was  growing 
late  and  that  many  other  things  were 
yet  to  be  discussed,  and  called  for  a 
vote  on  the  report  of  the  committees. 
The  original  motion  was  then  put  and 
carried. 

Mileage  Books. 

The  following  resolution  was  then 
introduced  by  Harry  T.  Mooie,  and 
carried  with  it  the  approval  of  the 
Ite'olul'On  Committee.  The  Question 
was  put  and  the  resolution  unani- 
arrted. 

RESOLUTION   INTRODUCED   BY  HARRY 
T.   .MOORE,   CHAIRMAN  RAILROAD 
COMMITTEE  CALIFORNIA  DIVI- 
SION T.  P.  A. 
WHEREAS     It  is  a  fundamental  law  of 
commerce  that  commodities  sold  in  whole- 
sale quantities  are  quoted  at  a  lower  price 
than  at  retail. 

WHEREAS:  Transportation  companies 
have  always  quoted  lower  rates  on  freight 


in  carloads  than  in  less  than  carload  lots; 
bo  it 

RESOLVED:    Thai  the  various  pa  Monger 

traffic  association  he  asked  lo  formulate  an 
Interchangeable  milcaKc  hook  for  a  mini- 
mum of  live  thousand  miles  lo  lie  sold  al  a 
lower  rale  per  mile  than  the  rates  now  pre- 
vailing 

Thanks  to  Speakers. 
RESOLUTION  PRESENTED  BY  II.  A. 
JUDELL. 

RESOLVED:      That    the   speakers  havlni; 

addressed  this  Convention   be  extended  a 

vole  of  thanks  of  this  <  ongrcss  and  that 
same  lie  spread  upon  (he  minutes,  and  the 
Secretary  he  notified  accordingly, 

Parcels  Post 

Mr.  H.  R.  Basford  then  presented 
the  following  communication,  ad- 
dressed to  the  chairman  of  the  Con- 
gress and  sent  by  the  California 
State  Retail  Hardware  Association, 
through  their  Secretary,  F  B.  Dickin- 
son. 

To  the  Chairman  of  the 
Travelers'  Conirress, 
King  Solomon's  Hall, 

Fillmore  St..  near  Sutter.  S.  F. 
Dear  Sir: 

The  California  State  Be  tail  Hardware  ,\s- 
sociation  would  like  to  impress  upon  the 
Travelers'  Itssociat  ions,  now  assembled,  the 
importance  of  passing  a  resolution  express- 
ing their  ideas  regardinK  the  much-talked 
of  PARCELS  POST  HILL,  which  Is  to  come 
up  before  the  Congress  of  the  United  Slates, 
now  in  session. 

There  probably  was  never  any  question 
of  greater  Importance  to  the  traveling  sales- 
man, ih. in  this  BILL,  and  should  it  become 
a  law,  it  certainly  would  efTecl  each  and 
everyone  of  you.     We,  as  an  association  are 


Golden  Gate  Leaf  Lard* 
Eastern  Star  Hams  and  Bacon. 
Sound,  Wholesome  Food  Products 


ORGANIZATION,  RESOLUTIONS  Etc. 

Immediately  following  the  conclu 
ion  of  the  address  of  Harry  T.  Moore, 
President  Henderson  rapped  for  ord< 
and  informed  the  Convention  that  one 
of  the  chief  purposes  of  this  the  initi: 
Commercial  Travelers'  Congress, 
to  perfect  a  permanent  organizatir 
so  that  the  results  of  this  and  similar 
gatherings    to    follow    might    be  of 
taangible  value  to  the  various  organ- 
izations interested. 

President  Henderson  then  called 
upon  the  chairman  of  the  committee 
on  Permanent  Organization  for  his 
report.  This  report  was  listened  to 
with  much  interest  by  the  delegates, 
and  on  motion  it  was  accepted  as 
read  after  some  discussion,  noted  be- 
low. 

Then  followed  the  discussion  as  to 
the  various  points  in  the  report.  H. 
R.  Basford  thought  that  an  Executive 
Committee  of  thirty-six  members  was 
not  large  enough.  Emmett  Dunn  ar- 
rived at  the  opposite  conclusion,  be- 1 
cause  of  his  belief  that  if  the  Execu- 
tive Committee  was  too  large,  it 
would  be  very  hard  to  secure  a  quo- 
rum. Fred  Eggers  made  a  telling 
point  when  he  said  that  when  the  time 
arrived  to  enlarge  the  Executive  Com- 
mittee, that  body  would  probably  so 
recommend,  and  the  matter  could 
then  be  arranged.  In  the  face  of 
these  arguments  Mr.  Basford  with- 
drew his  objection. 


Prepared  under  strictly  hygienic  conditions 
and 

United  States  Government  Inspection. 


Western  Meat  Co. 

Mail  Address  : 

Sovith   San  Francisco 

San  Mateo  County 
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doing  all  in  our  power  to  defeat  this  bill, 
in  fact ,  all  of  the  associations  in  the  United 
States  are  doing  the  same. 

I  would  urge  that  a  resolution  opposing 
this  BILL,  be  adopted  at  your  meeting,  ad- 
dresisng  same  to  all  of  our  Congressmen  of 
this  State  and  to  our  United  States  Sena- 
tors, expressing  your  views  on  the  matter. 
Every  manufacturer,  merchant,  wholesale 
and  retail,  in  the  United  States  should  op- 
pose this  PARCELS  POST  BILL  with  all 
the  energy  and  publicity  that  can  be  aroused. 

The  damage  that  the  railroads  and  trusts 
could  do  to  varied  interests  of  the  country 
would  be  infintesminal  as  compared  with  the 
damage  that  could  be  done  to  the  business 
interest  and  public  generally,  should  the 
government  of  the  United  States  go  into 
the  express  business,  for  that  is  just  what 
this   LAW  means. 

We  do  not  want  PARCELS  POST  because 
it  would  injure  the  farmer  and  merchant 
and  promote  concentration  of  capital. 

We  don't  want  it,  because  we  don't  want 
Eurepoean  conditions  to  exist  in  our  coun- 
try. Let  us  have  none  of  it.  In  the  Euro- 
pean countries  where  PARCELS  POST  ex- 
ists, the  scarcity  of  retail  merchants  is 
quite  noticeable.  Conditions  were  not  al- 
ways thus.  Now  is  the  time  to  act.  Let's 
get  busy. 

For  the  benefit  of  all  whom  you  repre- 
sent and  for  your  own  interest,  I  trust  that 
you  will  not  overlook  the  matter  during 
your  deliberations  in  your  meeting. 

Thanking  you  in  advance  for  the  interest, 
I  know  you  will  make  in  this  matter,  and 
hoping  that  your  meeting  will  be  all  that 
you  anticipate,  I  am, 

Yours  most  respectfully, 

F.    B.  DICKSON, 
State  Secretary. 

J.  J.  Baumgartner  then  introduced 
the  following  resolution  on  the  Par- 
cel's Post  question.  Same  was  read 
and  passed  unanimously: 

A  resolution  introduced  by 


3.  3.  BAUMGARTNER,  SECRETARY  CALI- 
FORNIA DIVISION  TRAVELERS'  PRO- 
TECTIVE   ASSOCIATION  OF 
AMERICA. 
WHEREAS:     There  is  a  biU  before  Con- 
gress   known    as    the      "PARCELS  POST 
BILL,"  and 

WHEREAS:  This  bill,  if  passed,  will 
have  a  tendency  to  destroy  the  country  store 
and  with  it  the  commercial  traveler,  there- 
fore be  it 

RESOLVED:  That  the  "First  Commer- 
cial Travelers'  Congress,"  assembled  at  San 
Francisco,  Gal.,  this  26th  day  of  December, 
1907,  does  declare  itself  opposed  to  this 
"PARCELS  POST  BILL"  in  any  form;  and 
be  it  further 

RESOLVED:  That  these  resolutions  be 
spread  upon  the  minutes  of  this  Congress 
and  that  a  copy  be  mailed  to  each  United 
States  Senator  and  to  each  member  of  the 
House  of  Representatives,  with  the  request 
that  they  use  all  honorable  means  to  defeat 
this  "PARCELS  POST  BILL"  or  any  Com- 
promise Bill  that  may  be  introduced. 

Empowering'  Executive  Committee. 

A  resolution  was  then  presented  by 
R.  E.  Starr,  which  read  as  follows. 
The  question  on  the  resolution  was 
put  a,nd  the  resolution  declared  passed 
unanimously. 

INTRODUCED  BY  R.  E.  STARR  OF  TRAV- 
ELERS'   PROTECTIVE  ASSOCIATION 

OF  AMERICA. 
RESOLVED:  That  the  Executive  Com- 
mittee of  the  Commercial  Travelers'  Con- 
gress be  empowered  to  appoint  such  com- 
mittees and  to  transact  all  business  per- 
taining to  the  goods  of  the  Congress  in  the 
interim  between  this  and  the  next  Congress, 
and  that  all  important  matters  of  such  in- 
dividual associations  pertaining  to  the  gen- 
eral good  of  commercial  travelers  which 
cannot  b»  settled  by  said  association  be  re- 
ferred to  the  Commercial  Travelers'  Con- 
gress for  adjustment. 

"The  Chairman  of  the  Resolution 
Committee  then  presented  the  follow- 
ing resolution,  thanking  the  press  for 


the  publicity  given.  The  question  was 
put  and  the  resolution  carried  unani- 
mously. 

RESOLUTION. 

WHEREAS:  The  daily  press  of  San  Fran- 
cisco has  given  the  Commercial  Travelers' 
Congress  much  publicity  and  assistance;  and 

WHEREAS:  This  publicity  has  enabled 
us  to  have  a  congress  of  much  greater  im- 
portance and  success  than  otherwise;  and 

WHEREAS:  The  State  Grocers'  Associa- 
tion has  also  done  its  part  in  offering  the 
columns  of  its  paper,  "THE  RETAIL  GRO- 
CERS' ADVOCATE,"  for  the  publication  of 
the  entire  proceedings  of  the  Convention; 
and 

WHEREAS:  O.aer  publications,  trade 
and  otherwise,  have  devoted  and  will  devote 
much  space  to  the  proceedings  of  our  Con- 
gress, be  it 

RESOLVED:  That  by  this  resolution  we 
extend  to  the  various  papers  concerned,  our 
sincere  thanks  for  their  co-operation  and 
assistance. 

The  report  of  the  Nominating  Com- 
mittee then  occupied  the  attention  of 
the  delegates  and  by  resolution  the 
following  officers  were  declared 
elected : 

President — Orrin    S.  Henderson. 

First   Vice-President — G.  W.  Geauque. 

Second   Vice-President — Arthur  Glass. 

Third  Vice-President — H.    L.  Judell. 

Fourth-  Vice-President — J.  D.  Warde. 

Secretary — Otto  C.  Sievers. 

Treasurer — Harry   T.  Moore. 

Executive  Committee — H.  R.  Bashford,  J 
J.  Baumgartner,  B.  J.  Warnecke,  S.  J. 
Breyer,  A.  C.  Bolderman,  H.  C.  Clinsman, 
W.  Knickerbocker,  S.  M.  Woods,  J.  A.  En- 
quist,  B.  Dunn,  F.  G.  McGeeney,  Fred 
Ee;gers. 

Emmett  Dunne  moved  a  vote  of 
thanks  to  the  Pacific  Coast  Commer- 
cialcial  Travelers'  Association  for  the 
use  of  their  rooms  for  the  Commit- 
tee meetings  of  the  Congress  and 
same  was  seconded  by  Otto  Sievers. 
Passed  unanimously. 


Folger's  Golden  Gate 


Teas 


The  choice  of  flavor 
is  a  matter  of  taste. 


Is  it  a  good  business  policy  to  push  the  sale  of  bulk 
teas  of  doubtful  origin  in  place  of  teas  of  known 

quality  and  purity? 

Folger's  Golden  Gate  teas  please  consumers,  pay 
grocers  a  good  profit  and  increase  tea  sales.  Six  flavors. 

Japan        Ceylon         English  Breakfast 
Oolong       Gunpowder  Black  and  Green 

Packed  flavor  tight,  in  dust=proof  sanitary  cartons. 
J.  A.  GOLGER  &  CO.,  San  Francisco, 

Importers  of  Pure  Teas. 
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RICE 


Buy  Right  Direct  from  the  Mills 

Save  Jobbers  Profits 
Largest  Exclusive  Rice  Dealers  on  the  Coast 

NE  W  ORLEANS  RICE  MILLING  CO.,  104  Front  St.,  San  Francisco 

Samples  Mailed  on  Request 


R.  H.  Basford  moved  that  a  special 
vote  of  thanks  be  given  to  President 
O.  H.  Henderson  and  Secretary  O.  C. 
Sievers.  Mr.  H.  C.  Judell  moved 
that  a  standing  vote  be  given.  Presi- 
dent Henderson  made  the  point  of 
order  that  the  motion  was  out  of 
order,  but  by  unanimous  consent  the 
President  was  over-ruled  and  the  mo- 
tion was  passed  unanimously,  with 
three  cheers  for  President  Henderson 
and  three  cheers  for  Secretary  Siev- 
ers. 

Mr.  Knickerbocker  then  spoke  in, 
behalf  of  the  Pacific  Coast  Commer- 
cial Travelers'  Association,  extended 
a  hearty  invitation  to  the  members  of 
the  Traveling  Men's  Associations  to 
always  come  up  to  the  club  rooms 
and  make  themselves  at  home. 

On  motion  of  S.  Mosely  Woods,  Cal. 
Weinstock's  description  of  an  ideal 
salesman  was  made  the  ideal  of  the 
Commercial  Traveler's  Congress.  This 
motion  was  seconded  by  Mr.  Basford. 
Passed  unanimously. 

President  Henderson  then  reminded 
those  present  that  the  theatre  party 
at  the  Van  Ness  Theatre  was  called 
for  eight  o'clock  and  urged  all  to  be 
on  hand  promptly  at  that  hour. 

At  this  juncture,  there  appearing  to 
be  no  further  business  to  come  before 
the  Congress,  President  Henderson 
declared  the  first  Commercial  Trav- 
elers' Congress  adjoined  sine  die. 


ADDRESSES. 


"Welcome  To  California." 

(Address  delivered  by  Colonel  H.  D.  Love- 
land,  R.  R.  Commissioner,  Second  Dist.  of 
California",  Vice-President  Manufacturers' 
Association;  Ex-President  Trans-Mississip- 
pi Congress,  Official  representative  of  Gov- 
ernor Gillett  of  California.,  before  the  First 
Congress  of  the  Commercial  Travelers'  As- 
sociations. ) 

"Mr.  President,  gentlemen  of  the  Com- 
mercial Travelers'  Congress:  Mine  is  the 
pleasant  task  this  morning  of  welcoming 
you  as  your  president  has  said  in  the 
name  of  the  chief  executive  of  our  state, 
and  I  have  pleasure  in  doing  so  as  he  would 
have  found  had  affairs  of  state  permitted 
him  to  be  with  you  on  this  occasion.  I  feel 
that  his  loss  was  my  gain,  as  I  feel  honored 
in  representing  him  and  equally  honored 
in  talking  to  men  whom  I  recognize  as  re- 
presentative business  men.  There  is  but 
one  indulgence  I  crave  of  you  this  morning 
and  that  is  that  I  may  welcome  you  in  my 
own  way.  I  find  pleasure  in  doing  so. 
Keeping  World  Awake. 

"It  does  busy  business  men  good  some- 
times to  forget  the  present  and  I  am  going 
to  ask  you  to  forget  for  a  moment  your 
present  surroundings  and  go  with  me  in 
fancy  across  the  ocean  to  the  great  city  of 
London.  There,  with  reverent  steps,  we 
will  enter  Westminster  Abbey  church  yard, 
England's  great  pantheon  where  she  buries 
her  illustrious  dead.  One  corner  is  en- 
closed by  a  fence;  it  is  called  the  posts 
corner,  and  here  lie  in  the  last  long  sleep 
many  who  have  left  their  imprint  on  the 
sands  of  time;  and  over  the  gates  is  this 
inscription,  "Here  sleep  the  men  who  keep 
the  world  awake." 

"What  a  fine  epitah  for  men  who  have 


done  so  much  for  their  fellow  men.  What 
can  more  fittingly  or  more  eloquently  tell 
the  story  of  their  greatness.  The  thought 
that  came  to  my  mind  this  morning  as  I 
saw  your  earnest,  thoughtful  faces,  as  I  re- 
flected upon  the  object  of  your  present 
meeting,  as  I  considered  what  you  and 
your  efforts  in  your  chosen  field  of  activities 
have  done  for  our  commercial  life,  the 
thought  came  to  my  mind  that  I  could  par- 
aphrase the  language  and  say  to  you  here 
sitting  that  you  are  some  of  the  men  who 
are  keeping  their  world  awake.  This  is 
the  language  in  which  I  desire  to  welcome 
you;  it  is  the  well  deserved  tribute  which  I 
bring  to  you  that  you  may  lay  it  upon  the 
altar  of  our  added  commercial  greatness  by 
the  amalgamation  of  your  various  associ- 
ations where  matters  of  interest  to  our 
commercial  life  may  be  discussed.  The 
world  recognizes  the  fact  to-day  that  no 
nation  can  bring  or  continue  to  be  great 
that  is  not  great  commercially.  It  would 
be  interesting  I  believe  to  go  back  and  trace 
the  birth  and  the  growth  and  the  develop- 
ment of  that  commercial  spirit  which  to- 
day rules  the  world;  but  I  am  informed  that 
I  am  limited  to  ten  minutes  so  I  shall  have 
to  confine  myself  to  remarks  merely  of  a 
general  nature. 

Flag  Follows  Commercial  Travelers. 
"It  has  been  stated  that  trade  and  com- 
merce follow  the  flag.  In  the  early  history 
of  our  civilization,  when  the  world  was 
young  and  unexplored,  when  commerce  was 
confined  to  the  barter  of  one  commodity  for 
an  other,  that  statement  might  have  been, 
probably  was,  literally  true.  There  was  a 
time  when  as  you  and  I  know,  when  even 
the  spread  of  religion  was  accomplished  by 
millitant  priests  with  the  cross  in  one  hand 
and  a  sword  in  the  other,  then  did  trade 
and  commerce  follow  the  flag.  But  is  it 
true  to-day?  With  that  loyalty  that  that 
is  ever  a  nation's  safeguard  in  her  hour 
of  peril,  is  not  it  true,  with  the  mental  res- 
ervation to  the  contrary  in  the  mind  even  of 
the  commercial  man,  that  the  flag  follows 
commerce — What  was  the  instinct  that  led 
the  captain  and  crew  of  the  Isabella  to 
that  glorious  land  beyond  the  seas,  if  not 
a  thoroughly  commercial  one?  Was  it  not 
to  trade  by  a  shorter  route  with  far  Cathay 
for  the  spices,  silks  and  pearls  of  the  East 
that  he  braved  uncharted  seas?Was  it  not 
jealously  of  and  to  acquire  the  commerce  of 
the  Phoenecian  cities  that  had  been  the  de- 
sire to  trade  for  the  wealth  of  India  which 
found  expression  in  the  commerce  of  the 
Romans  long  before  that  cradle  of  our  race 
had  been  acknowledged  the  greatest  trad- 
ing race?  That  the  world's  interest  in  the 
Dark  Continent  as  expressed  in  Mungo 
Parke  and  Livingston  and  Stanley  had  as 
much  relation  to  ivory  as  to  the  welfare  of 
its  dusky  inhabitants?  Is  it  not  true  that 
men  like  you,  representative  of  our  com- 
mercial life  have  always  preceded  the  un- 
furling of  our  flag  over  any  country  how- 
ever acquired,  whether  by  purchase  as  in 
the  case  of  the  Louisiana,  purchase  and  the 
purchase  of  Alaska  from  Russia,  by  con- 
quest as  illustrated  by  California  and  Texas 
or    by    conquest    and    purchase    as    in  the 


case  of  the  Philippine  Islands,  and  that  In- 
creased trade  has  added  the  Importance  of 
commercial  relations  which  unquestionably 
do  follow  the  acquisition  of  territory;  but 
the  fact  remains  the  same  that  the  first, 
greatest,  and  most  Important  relation  of 
our  country  with  others,  some  of  which 
have  come  under  our  jurisdiction  have 
been  commercial  in  character.  In  this  com- 
plex twentieth  century  civilization  of  ours 
our  commercial  life  Is  after  all  the  corner 
stone  over  which  we  must  build  every  com- 
mercial supremacy  and  success.  The  part 
which  commercial  travelers  perform  In  the 
activities  of  modern  business  life  Is  an  Im- 
portant one. 

Actual  Experience  Essential. 
"I  could  talk  to  you  at  length  on  the  dif- 
ferent features,  on  the  responsible  duties, 
the  decision  of  which  Is  Incidental  to  your 
calling.  But  you  know  it  because  you  have 
learned  it  by  experience.  I  know  it  because 
I  have  learned  much  in  the  same  manner 
but,  gentlemen,  unless  a  man  of  set  of  men 
have- had  actual  experience  as  commercial 
travelers  they  are  poorly  prepared  to  Bit 
in  judgment  upon  the  duties  of  commercial 
travelers. 

"The  average  commercial  traveler  Is  as 
well  informed  in  all  departments  of  the 
business  he  represents  as  the  principal  or 
the  department  managers;  he  Is  a  judge  of 
values  and  knows  what  will  suit  his  trade 
better  than  the  buyer  of  the  house.  If  he 
roes  not  let  his  heart  easily  overcomo  his 
discretion  he  is  a  better  credit  man  than 
his  principals;  he  knows  how  goods  should 
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be  packed  and  shipped;  and  I  have  often 
seen  such  men  giving  transportation  compan- 
ies points.  He  is  a  student  of  human  nature; 
the  greatest  study  of  mankind  is  man. 
Daily,  almost  hourly,  you  come  in  contact 
and  competition  with  other  bright,  pro- 
gressive men,  and  friction  makes  you 
bright. 

World   Travelers'  University. 

"In  other  words,  the  world  Is  your  un- 
iversity; you  know  how  to  handle  men,  and 
how  often  has  it  been  that  you  have  been 
called  upon  to  adjust  some  difficulty  which 
the  sales  department  or  the  credit  depart- 
ment or  the  shipping  department  has  got 
into  with  your  customer. 

An  Alluring  Life. 

"The  life  of  the  commercial  traveler  to 
those  who  do  not  know  is  an  alluring  pro- 
position. When  a  boy  as  a  clerk  in  a  gro- 
cery store,  how  I  admired  the  drummers 
when  they  were  calling;  I  learned  to  smoke 
their  good  cigars  and  to  eat  their  good 
dinners,  and  they  themselves  were  like 
princes  in  the  fairy  tales.  I  know  better 
now  than  I  did  then;  but  I  am  glad  to  say, 
boys,  that  I  can  cross  my  heart  and  say 
that  you  are  most  of  you  princes  and  good 
fellows.  (Applause.) 

"My  highest  ambition  was  to  become  a 
commercial  traveler;  but  I  know  your  life 
as  you  know  it;  I  know  the  heart-aches 
and  the  disappointments  as  well  as  the  joy 
and  the  satisfaction.  I  know  the  early 
hours  of  rising  which  are  necessary  and 
the  later  hours  of  retiring,  some  of  which 
are  not  so  necessary.  (Applause).  I  know 
what  it  means  to  wait  for  hours  for  a  train 
with  the  companionship  of  a  good  cigar  as 
pooi-   consolation,    and    the    hotel    that  you 


restraint  of  their  employers,  who  handle 
matters  as  important  as  these  which  are 
entrusted  to  your  care,  with  as  few  in- 
stances of  wilful  neglect  or  dishonesty. 
(Applause)  I  pause  for  your  reply.  There  is 
nothing  like  it  gentlemen,  in  the  whole 
range  of  commercial  ethics;  and  I  say  it. 
standing  here  to-day  as  one  of  you,  for  I 
have  never  forgotten  my  affiliation  with 
commercial  traveling  men,  I  say  that  as  a 
class  commercial  travelers  for  honest,  up- 
right,   bright    representative    business  men 


have  no  equal  and  no  superiors.  (Applause) 
Gives    Governor's  Welcome. 

"Gentlemen,  as  your  president  has  said 
and  as  I  have  told  you,  I  am  here  to-day 
not  representing  myself  but  representing 
your   Governor   and  mine. 

"In  the  name  of  Governor  Gillett,  I  pre- 
sent to  you  his  sincers  and  best  wishes  and 
in  his  name  I  bid  you  Godspeed  in  your 
noble  efforts  to  further  elevate  and  dignify 
the  profession  which  is  so  important  an  ad- 
junct to  our  commercial  life."  (Applause) 
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SUPPLEMENT. 


THE   FOURTH  PROFESSION. 

(Address  by  H.  L,.  Judell,  third  vice- 
president   of   the  Congress.) 

"It  is  often  said,  'Do  not  hide  your  light 
under  a  bushel.'  and  it  is  also  asserted  that 
this  saying:  does  not  apply  to  the  commer- 
cial traveler;  but  however  that  may  be.  it 
is  a  well-known  fact  in  this  enlightened, 
inquisitive  and  well-informed  age  the  com- 
mercial traveler  is  pretty  well  known,  even 
though  he  is  very  modest  and  sometimes 
may  'hide  his  light  under  a  bushel.' 

"Drummers"  No  Longer. 

"The  age  in  which  the  'drummer'  has 
been  the  'bugaboo'  of  naughty  children, 
wayward  maidens  and  nervous  mothers  has 
been  relegated  to  the  past,  with  the  bad 
sounding  and  unjust  title  of  'drummer.' 

"As  we  are  not  dealing  with  the  past  we 
need  not  defend  the  'drummer,'  nor  does  he 
need  defense,  as  he  was  the  pioneer  and 
hewed  the  way  for  the  more  polished  gen- 
eration of  C.  T.  of  the  present  day. 

"The  commercial  travelers  are  slowly  and 
surely  taking  a  firm  hold  upon  the  world's 
affairs.  This  must  necessarily  be  so  from 
the  nature  of  their  calling  and  the  charac- 
ter of  the  young  men  who  go  out  on  the 
road   to   solicit  business. 

Must   Be    a  Gentleman. 

"He  has  to  be  a  gentleman — a  gentleman 
of  character  to  be  successful,  in  common 
parlance,  'to  make  good,'  or  if  you  please, 
'hold  down  his  job!'  The  very  first  idea 
connected  with  their  professional  career 
suggests  aggressivness  at  the  prelude  to 
success.  Therefore  he  stands  for  more  in 
a  community  than  the  mere  order  getter. 
While  in  days  of  yore  he  was  welcomed  in 
the  country  village  store  or  at  the  church 
gatherings  of  the  towns  for  the  news  he 
brought  or  the  good  story  he  used  to  tell, 
he  is  now  invited  to  gatherings  of  law- 
makers and  professionals  for  his  broader 
ideas,  his  good  judgment  and  experience 
gathered  in  daily  life  from  contact  w.ith 
all  classes. 

A   General  "Booster." 

"His  energies  are  not  confined  simply  to 
the  line  he  represents,  for  rightly  tuned 
and  alligned  to  existing  conditions  he  be- 
comes not  only  a  general  booster,  for  his 
firm,  but  also  a  boster  for  the  city,  a  booster 


for  the  State! — a  booster  for  the  country 
in   which   he  lives! 

"The  commercial  travelers  are  becoming 
educated  men!  Not  merely  atudent-llki  In 
historical  or  ancient  lore,  but  in  all  matters 
pertaining  to  li\e  topics  with  which  thej 
and  their  fellowmen  have  to  deal.  They 
have  to  study  and  practice  the  ethics  of  all 
three  professions  to  attain  that  Buccess  lor 
which  they  strive! 

Are  Welcome  Allies. 

"The  boards  of  trade,  the  chambers 
commerce,  the  promotion  committees  and 
business  men's  leagues,  in  all  the  chief 
centers  of  traffic  look  to  the  craft  as  most 
effective  and  welcome  allies  for  the  better- 
ment of  local  affairs! 

"Contemplating  the  more  than  hall  a 
million  of  the  salt  of  the  earth,  constantly 
on  the  wing,  mingling  in  a  democratic 
communion  with  all  classes  of  society  our 
commercial  travelers  when  imbued  with  a 
common  purpose  and  impelled  by  sincere 
motives,  posesss  opportunities  that  come 
not  to  any  other  class,  or  craft  in  this  wide 
domain. 

Words   Carry  Weight. 

"He  is  the  observer  of  all  wherever  he 
goes  and  his  words  carry  weight  when 
given  under  truthful,  earnest  convictions. 

"It  is  in  this  fruitful  field  that  the  vari- 
ous asociations  of  commercial  travelers  h.ave 
been  laboring,  onward  and  upward,  prob- 
ably traveling  over  different  roads,  but  all 
leading  for  the  same  goal.  The  betterment 
of  mankind,  the  promotion  of  good  citizen- 
ship, morally,  politically  and  socially  has 
been  the  duty  taken  up  by  these  different 
associations,  and  those  who  watch  the  cur- 
rent of  events,  know  they  are  performing 
that   duty  nobly! 

Living  Barometer  of  Conditions. 

"No  class  of  men  today  are  more  in  the 
public  eye,  and  deservedly  so,  than  the 
commercial  travelers.  His  education  for 
the  best  career  possible  Is  fostered  by  what 
is  said  of  him  and  his  mission  in  the  pub- 
lic press,  the  pulpit  and  the  forum.  The 
world  rejoices  in  the  knowledge  that  he 
is  a  living  barometer  of  present  conditions 
and  all  recognize  in  him  a  factor'of  poten- 
tials in  all  the  developments  of  material 
prosperity. 

"When  we  reach  the  zenith  of  our  glory, 
when  the  major  portion  of  the  'tireless 
toilers  for  trade'  is  enroled  under  our  fra- 
ternal banner,  no  one  now  living  can  glean 
but  a  faint  conception  of  the  influence  and 
usefulness  that  can  and  will  be  wielded 
by  them  for  the  good  of  the  business,  social 
and  moral  affairs  of  the  world!  It  is  then 
that    the    title    so    well    earned   and  exten- 


sively recognized  as  deserving  the  'Fourth 
Profession.'  will  be  universally  granted  to 
the  commercial  travelers." 


THE  TRAVELING  MAN  IN  HIS  RE- 
LATION TO  IIIS  EMPLOYER, 

(Address  by  Mr.  Hen  Sehloss.  BX- 
di rector  of  P.  C.  C.  T.  A.) 

"Ours  is  a  calling  so  old  that  it  is 
lost  in  the  shadows  of  antiquity.  Ori- 
ental China,  2.157  years  15.  C,  pene- 
trated her  lands  and  livers  with  the 
travelers  who  sold  her  silks  and 
wares. 

"In  the  time  of  Confucius,  480 
B.  C,  Chinese  civilization  demanded 
the  exchange  of  commodities,  just  as 
in  the  20th  century. 

"In  India,  the  Hindoo  merchants 
2000  years  before  Christ,  no  doubt  crit- 
icized the  traveler's  expense  account. 
India,  in  the  time  of  the  invasion  of 
Alexander  the  Great,  327  years  before 
Christ  had  already  commenced  com- 
merce with  Europe. 

"Romans,  and  especially  the  Greeks, 
were  traders  and  travelers  1000  years 
B.  C. 

"In  Egypt,  Ramesis  in  the  3  4th  cen- 
tury saw  the  wares  of  his  limited 
world  interchanged  and  the  Phoenic- 
ians of  the  6th  and  11th  century  were 
(he  greatest  traders  known  in  ancient 
time,  and  601  years  before  Christ, 
were  sending  their  galleys  to  Great 
Britain,  Spain,  Italy  and  the  then 
known  world. 

"And  in  the  Old  Testament  in  the 
days  of  the  Pharoahs,  you  may  depend 
upon  it,  the  products  of  Egypt  wsre 
not  all  raised  for  home  consumption, 
and  old  father  Nile  saw  many  a  ship- 
load of  his  products  on  his  watery 
breast  presided  over  bv  the  salesmen 
of  that  ancient  era.  In  the  lapse  of 
many  forgotten  centuries  great  nations 
have  passed  away,  the  Roman,  the  Car- 
thagenian,  the  Phoenician  and  count- 
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less  others,  leaving  only  their  histori- 
cal graves,  but  the  moving  impulse  of 
their  civilization,  "commerce,"  rules 
the  world,  as  it  did  4,000  years  ago.  In 
its  hehalf,  new  worlds  are  discovered, 
peace  and  war  declared,  natons  con- 
quered, new  countries  explored,  and, 
though  the  hand  that  holds  the  scepter 
or  wields  the  sword  may  he  that  of 
king  or  queen,  czar,  emperor  or  pres- 
ident, the  Prime  Minister  is  the  Drum- 
mer, and  the  interchange  of  commodi- 
ties has  added  to  the  comfort  of  ail 
humanity. 

And  in  this,  the  20th  century,  he  is 
omnipotent,  in  the  Torrid  Zone  with 
mnle-laden  samples,  in  the  Frigid 
Zone  over  the  ice  and  snow  on  the 
high  mountains'  or  the  lowly  valleys, 
he  is  ever  the  advance  agent  of  civil- 
ization. Always  in  the  van.  braving 
ice  and  snow  and  winter  storms,  tor- 
rid heat  and  earthquake,  sleepless 
niirhts.  comfortless  davs,  deprived  of 
home  and  wife  and  children,  subjected 
to  limitless  temptations,  intrusted  with 
great  interests,  burdened  with  heavy 
responsibility;  he  has  become  a  factor 
of  the  commercial  world  that  can  nev- 
er be  dispensed  with. 

"His  relation  to  his  employer"  is  a 
two-fold  question,  involving  his  em- 
ployer's relation  to  himself,  his  em- 
ployer with  the  overage  ability  of  the 
average  merchant. 

"The  ambition  of  the  20th  century 
business  man,  possibly  gray-haired 
and  saturated  with  a  life  time  of  busi- 
ness experience,  profiting  by  his  many 
failures,  as  well  as  successes,  as  the 
employer  of  diversified  labor,  gains 
an  experience  in  human  nature  that 
makes  the  management  of  his  heme 
corps  of  employes  a  comparatively 
easy  task  as  they  are  under  his  imme- 
diate supervision,  but  with  his  com- 
mercial travelers  it  is  quite  a  different 
story.  He  demands  from  them  im- 
maculate, honesty  loyalty  and  faith- 
fulness. His  hands  cannot  stretch 
across  the  seas,  so  he  looks  for  abil- 
ity, initiative  and  independent  action. 
Upon  his  sales  are  built  the  foundation 
of  his  profits..  And  he  expects  his 
travelers  to  form  the  keystone  in  his 
arch  of  success 

"He  can  dictate  salary  limits  to  his 
home  employees,  but  the  salary  of  his 
travelers  are  only  limited  by  their  own 
ability  and  opportunities,  and  the  op- 
portunity for  advancement  and  self- 
establishment  can  never  remain  an 
impossible  ambition  to  the  capable 
traveling  man. 

"While  the  wide  portals  of  even  a 
partnership  shrink  into  small  gate- 
ways for  the  average  employe,  they 
expand  into  wide  arches  and  open 
doors  for  the  successful  traveling  man. 
On  the  travelers  side  to  him  who  has 
the  prerequisites  of  a  traveler,  hon- 
esty, integrity,  sobriety  and  faithful- 
ness, and  last  but  not  least  Ability;  to 
him  who  studies  his  employer's  inter- 
est as  his  own;  to  him  who  knows  not 
day  or  night  in  the  pursuit  of  his  call- 
ing; who  divides  his  days  and  nights 
by  work,  some  sleep  and  more  work, 
whose  moral  stamina  resists  the  at- 
tractions and  temptations  that  always 
beset  him,  who  knowing  the  employer's 
eyes  are  not  upon  him,  and  yet  in  the 
fulfillment  of  his  duties  needs  no  over- 
seer, who  accepts  his  responsibilities 
cheerfully,  and  attends  to  them  man- 


honesty  unquestioned.  To  him  is  given 
fully.  To  him  whose  loyalty  to  his 
employer  is  his  watchword  and  his 
honesty  unquestioned.  To  him  is 
given  tbe  best  opportunity  to  raise 
himself  by  his  own  talents,  of  any  or 
the  Grand  Army  of  employes  who  fight 
the  battles  of  the  20th  century's  com- 
mercial war.  The  opportunities  that 
Avill  not  materialize  in  the  darkened 
walls  of  the  warehouse,  gleam  brightly 
in  the  sunlight  of  the  travelers  route. 

"Trusts  a.nd  combinations  may  nar- 
row his  view-point,  may  reduce  the 
staff  of  home  employes,  but  they  only 
add  to  the  army  of  traveling  men,  and 
widen  the  territory  traversed  by  his 
kind,  and  best  of  all,  there  is  no  osler- 
ism  in  his  calling.  Be  he  young  or  old, 
as  long  as  his  activity  and  ability  lasts, 
he  remains  the  prop  and  most  needed 
support  and  foundaton  of  his  em- 
ployer's success  And  the  only  limit  to 
the  traveler's  opportunity  is  his  own 
ability. 

"The  last  two  decades  so  widened  the 
territory  of  the  traveler's  usefulness, 
ingenuity  and  machinery,  especially  in 
the  United  States,  has  so  broadened 
the  field  of  commercial  activity.  So 
many  new  possessions  have  been  added 
to  the  flag  of  our  country  that  a  new 
class  of  traveling  men  have  become  a 
necessity;  and  the  employer  demands 
in  many  cases,  in  addition  to  other 
needful  capacities,  a  man  of  education, 
conversant  with  the  language  of  differ- 
ent countries,  and  as  our  commercial 
flags  wave  over  many  Oriental  and 
Spanish-speaking  countries  a  new 
class  of  traveling  men  are  in  process 
of  evolution  and  the  opportunities  of 
the  future  can  be  foreshadowed  as 
more  brilliant  than  those  of  the  past. 

"The  relation  of  the  successful  trav- 
eler to  his  employer  must  perforce  be- 
come a  closer  one,  and  while  I  can  see 
that  each  man  who  does  his  duty  in 
the  intricate  machinery  of  a  commer- 
cial house  is  entitled  to  his  meed  of 
credit,  the  greatest  value  and  confi- 
dence is  placed  upon  the  work  of  the 
Commercial  Traveler. 


"Salesmanship." 


(Address  by  Emmett  Dunn,  past  president 
San  Francisco  Commercial  Travelers'  Asso- 
ciation. ) 

Salesmanship  is  the  art  of  selling  goods 
to  good  paying  people  at  the  right  price 
and  time.  Educating  the  buyer  how  and 
when  to  purchase.  Instructing  the  seller 
how  to  dispose  of  goods,  the  handling  of 
the  same  so  that  trade  may  be  promoted 
and  fostered.  The  discouraging  of  the 
practice  of  mailing,  telegraphing  or  phoning 
orders.  The  cultivating  of  close  relation- 
ship between  the  buyer  and  the  salesman, 
thereby  substantiating  the  fact  that  it  is 
the  salesman  that  sells  the  goods,  and  not 
the  firm,  the  .manufacturer  or  the  dealer. 
Misrepresentation  Fatal. 

"The  art  of  selling  goods  to  good  paying 
customers  is  the  first  principal  requisite  of 
a  successful  salesman.  No  firm  ever  for- 
gets the  number  of  bad  debts  a  salesman 
unfortunately  makes,  and  a  record  of  the 
same  is  always  kept.  Firms  always  over- 
look the  very  small  percentage  the  loss 
amounts  to  even  when  the  salesman  is 
careful  and  does  a  large  business.  The 
most  esesntial  matter  to  consider  in  getting 
trade  is  to  first  gain  customer's  confidence, 
and  this  is  most  easily  accomplished  by 
being  plain  and  outspoken,  proving  to  him 
as  conclusive  that  you,  the  salesman,  have 
his  interest  at  heart,  and  that  under  no 
circumstance  would  take  advantage  of  any 
one  who  does  well  from  you  with  the  trade. 
You  will  have  his  interest  at  heart  provid- 
ing you  have  ordinary  judgment  for  your 
own  interests.  If  you  make  good  and  show 
the  buyer  the  beneficial  results,  the  easier 


the  confidence  is  gained,  and  when  the  con- 
fidence is  established  your  battle  is  won. 
Explain  truthfully  your  position,  being  care- 
ful under  no  circumstance  to  misrepresent 
any  article,  and  to  refrain  from  passing 
any  unkind  remark  on  any  article  he  has 
bought  from  a  fellow  salesman. 

Educate  Trade;  Don't  Knock. 
"Do  not  knock  fellow  salesman  when  you 
pass  an  unfavorable  remark  on  what  the 
buyer  has  purchased;  you  impeach  his  judg- 
ment and  as  a  result  you  give  him  cause 
to  lose  confidence  in  you.  If  you  possibly 
can,  always  advise  your  customer  as  to  con- 
ditions of  the  market,  being  careful  not  to 
load  him  up  with  goods  on  a  declining 
market.  Establish  for  him  a  line  of  credit 
if  you  consider  him  worthy.  As  the  judg- 
ment of  a  salesman  is  far  superior  to  that 
of  a  commercial  agency  or  credit  clerk. 
Having  gained  his  trade,  educate  him  to 
give  all  his  trade  to  the  traveling  sales- 
man, ignoring  the  use  of  the  mail,  phone 
or  telegraph  in  making  known  his  wants. 
A  Fight  for  Entrance. 
"In  the  present  day  the  wholesale  firms 
and  manufacturing  concerns  are  devising 
every  way  and  means  to  take  from  the 
salesman  the  trade  that  is  rightfully  his. 
and  thousands  of  houses  are  flooding  the 
country  with  circulars,  begging  the  dealers 
to  mail  their  orders,  thereby  robbing  sales- 
men of  an  opportunity  to  make  a  living 
and  trying  to  hinder  him  of  rightfully  hold- 
ing that  which  is  his.  Gentlemen,  it  is  a 
duty  you  owe  to  those  following  the  voca- 
tion of  salesmen  to  discourage  the  practice 
of  ordering  geods  by  mail.  Providing  mail 
orders  were  brought  to  a  success  in  the 
introduction  and  sale  of  goods,  "what  would 
become  of  the  traveling  salesman?  In  the 
early  seventies  the  New  York  merchants 
endeavored  to  do  their  soliciting  without 
the  aid  of  the  traveling  salesman,  by  adop- 
ting the  process  of  mail  orders  and  quite 
a  few  houses  at  that  time  tried  the  experi- 
ment. It,  however,  was  not  a  success,  ow- 
ing to  the  great  competition  then  in  trade. 
Our  great  country  at  that  time  was  not  the 
possessor  of  a  curse  it  is  now  the  owner  of 

— the  trusts — and'  trusts  are  the  worst  d  

enemy  the  traveling  salesman  has.  Tens  of 
thousands  of  salesmen  have  been  thrown 
out  of  employment  by  them.  This  lot  of 
trust  holders  and  advocates  are  howlers  for 
mail  orders. 

Get  Your  Own  Orders. 
"Exert  yourself  with  your  trade  to  dis- 
courage in  every  way  the  matter  of  buying 
goods  by  mail,  phone  and  telegraph,  and 
it  becomes  necessary  on  the  part  of  your 
customer  to  order  by  mail,  by  failure  on 
your  part  in  not  being  able  to  see  him, 
endeavor  to  get  the  customer  to  mail  his 
order  to  you,  thereby  keping  in  your  grasp 
the  trade  that  is  yours;  thereby  keeping  in 
close  touch  all  of  the  time  your  customer. 
If  possible  advocate  for  your  own  interests 
nor  order  giving  direct  to  the  house. 
Looking  for  Impossible  Results. 
"Educate  the  man  or  set  of  men  you  sell 
goods  for  so  as  to  show  them  how  to  handle 
trade,  for  the  reason  they  do  not  know  of  the 
obstacles  that  are  met  with  by  the  sales- 
man. Too  often  do  they  look  for  results 
that  are  impossible  to  obtain.  Ipmress  upon 
them   the    trade   is  yours. 


"Question  of  Credit." 

(Address  by  Mr.  Gus  Brenner,  presi- 
dent of  the  San  Francisco  Credit  Men's 
Association.) 

Credits  In  San  Francisco. 

"Some  time  ago  I  saw  a  play  in  one  of  our 
local  theatres  and  an  incident  occurred  in 
this  play  which  is  illustrative  of  the  greatest 
fault  which  has  existed  in  this  community 
as  far  as  the  credit  system  is  concerned. 
A  delegation,  consisting  of  several  members 
of  the  church,  called  on  their  minister  and 
the  spokesman  said  to  the  minister;  'We  un- 
derstand that  you  will,  next  Sunday,  deliver 
a  lecture  on  a  subject  to  which  we  object 
listening.  We  are  informed  that  your  sub- 
ject is  to  be  'Hell — The  Modern  Idea  of 
Hell.'  We  are  deputed  to  call  on  you  and  to 
say  to  you  that  we  do  not  care  to  listen  to 
any  discourse  on  any  modern  ideas  of  hell. 
The  hell  that  was  good  enough  for  our  fore- 
fathers is  good  enough  for  us.' 

OLD   SYSTEM  OBSOLETE. 

"The  application  of  this  is  quite  evident. 
When  the  forty-niners,  commercial  pioneers 
of  San  Francisco,  began  doing  business  in 
those  days,  the  arrival  of  the  merchandise- 
carrying  steamers  twice  a  month  was  a 
gala  day  and  was  looked  forward  with  a 
great  deal  of  joyous  expectation.    When  the 
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merchandise  arrived,  there  was  not  enough 
of  it  to  go  around,  with  the  result  that 
price  was  practically  no  object.  As  whole- 
sale houses  grew  up  and  increased  in  num- 
ber, competition  naturally  arose  with  this 
new  condition.  In  the  endeavor  of  the 
houses  then  existing  to  get  the  trade  and 
hold  it — if  possible  to  own  it — all  sorts  of 
primitive  business  methods,  or  rather  un- 
businesslike methods,  were  resorted  to,  the 
most  serious  being  the  selling  of  merchan- 
dise and  the  apparent  indifference  as  to 
when  that  merchandise  was  to  be  paid  for. 
It  may  seem  strange  that,  after  a  la_pse  of 
over  half  a  century,  the  earmarks  of  these 
methods  should  still  be  with  us;  but  there 
is  no  denying  that  they  are  with  us.  And 
while  it  might  be  said  that  it  was  almost 
pardonable  in  those  days  where  the  profits 
were  enormous,  money  plentiful  and  the 
wholesale  merchants  extremely  prosperous, 
yet.  with  the  changed  conditions,  as  they 
changed  gradually,  it  would  have  been  much 
healthier  for  this  community  to  have  had 
the  credit  system  change  in  conformity 
with  the  altered  ocnditions  caused  mainly 
by  the  competition  of  Eastern  houses.  And 
that  is  where  the  most  serious  blunder  has 
been  made.  Merchants,  accustomed  to  these 
large  profits,  were  loathe  to  part  with  them; 
endeavored  to  make  them  as  long  as  pos- 
sible against  these  odds  of  competition, 
with  the  result  that  the  trade  which  should 
have  remained  here  was  taken  away  by 
the  Eastern  houses  who  did  business  on  mod- 
ern lines  and  sold  goods  at  lower  prices; 
not  lower  than  San  Francisco  houses  could 
have  sold,  but  lower  thatt  these  houses  were 
willing  to  sell;  and  the  inconsitsent  feature 
about  it  was  that  even  though  the  Eastern 
houses  sold  their  goods  on  close  terms  and 
were  in  the  habit  of  collecting  promptly, 
yet,  owing  ot  the  lower  prices  quoted  by 
them,  the  Pacific  Coast  merchant  preferred 
to  place  his  orders  there,  appreciating  the 
fact  that  the  extra  time  granted  by  Coast 
merchants  did  not  make  up  for  the  higher 
prices  charged  by  them. 

CO-OPERATION  ESSENTIAL. 
"One  great  fault,  perhaps  the  greatest 
fault  of  our  credit  system,  is  lack  of  co- 
operation, and,  up  to  a  short  time  ago,  the 
utter  lack  of  confidence  and  frankness  among 
the  merchants.  In  place  of  endeavoring  to 
work  hand  in  hand  with  each  other  and  not 
begrudging  one  another  an  order  here  and 
there,  absolute  secrecy  was  maintained  as 
to  their  transactions  with  their  customers. 
I  remember  quite  distinctly  that  many  years 
ago  when  I  saw  the  impracticability  and 
harm  in  this  method  and  began  going  to  my 
competitors  for  information  about  custo- 
mers, I  was  looked  upon  as  being  possessed 
of  an  immense  amount  of  nerve;  the  idea 
•of  a  competitor  calling  for  information  about 
a  customer  was  almost  unheard  of  in  those 
days.  But  I  saw  the  way  they  did  things 
East  and  the  splendid  protection  that  this 
interchange  of  information  gave  them,  and 
w-as  determined  therefore  to  do  all  that  lay 
in  my  limited  power  to  help  bring  about 
similar  conditions  here.  There  is  no  doubt 
that  a  great  deal  more  candor  and  co-oper- 
ation now  exists  among  merchants  and  I 
hope  that  the  good  work  may  go  on  in  this 
direction  and  that  the  entire  community 
may,  one  of  these  days,  be  like  one  great 
commercial  brotherhood;  just  like  your 
splendid  associations  represent — one  of  con- 
fidence and  good  feeling  toward  each  other. 

POWER  OF  TRAVELLERS. 

"As  to  facilitating  credit  in  the  offices  of 
your  respective  firms,  no  one  can  do  more 
than  you  yourselves.  There  are  different 
kinds  of  commercial  travelers.  Some  are 
not  'commercial'  at  all.  They  are  simply 
salesmen;  no,  not  even  that.  They  simply 
call  on  the  trade  and  take  orders,  if  there 
are  any,  and  could  not  even  properly  be 
called  salesmen.  But  for  the  commercial 
traveler  to  earn  this  title — and  it  it  a  splen- 
did title  to  own — the  name  itself  suggests 
that  he  should  be  well  up  in  matters  of 
commerce  and  there  is  nothing  more  impor- 
tant or  essential  in  commerce  than  credit. 
The  most  valuable  man  on  the  road  is  he 
who.  after  he  has  taken  an  order,  will  write 
to  his  house  not  to  fill  it.  I  know  this  is  a 
hard  thing  to  do — and  a  very  unsatisfactory 
thing  to  do;  at  the  same  time.  I  emphasize 
the  statement  that  the  man  who  does  it  is 
an  invaluable  man  to  his  house.  Selling 
merchandise  for  the  purpose  of  making 
a  good  showing  at  the  end  of  the  year,  as 
far  as  the  total  amount  of  goods  sold  is  con- 
cerned, is  not  all  there  is  to  it.  You.  whose 
salaries  are  regulated  by  the  amount  of 
goods  you  sell  and  those  of  you  who  work 
on  a  commission  basis,  know  very  well  that 
it  is  not  the  amount  of  goods  you  sell,  but 
the   amount    that   is   shipped   that  counts. 


And  it  is  not  necessary  for  me  to  refer  to 
the  amount  of  time  wasted  in  selling  to 
irresponsible  merchants,  when  this  same 
amount  of  time  could  be  more  profitably 
spent  in  selling  others  where  goods  would 
have  been  shipped  instead  of  the  order  being 
turned  down. 

HELP  VOI  R  CREDIT  MEN. 

"The  commercial  traveler  can  make  him- 
self almost  Indispenslble  to  his  house  by 
careful  and  intelligent  work  on  the  road. 
There  is  a  way  of  getting  information  from 
the  customer  without  asking  a  dir.-.  i  ques- 
tion. It  is  always  possible  to  find  out  from 
whom  the  merchant  buys  his  goods  and  how 
business  has  been  with  him  and  how  prompt- 
ly he  pavs  his  bills:  whether  he  discounts  or 
nof  whether  he  takes  full  time  or  whether 
he  is  behind  In  his  payments  and  to  whom 
and  how  long.  Being  on  the  spot,  these 
things  are  frequently  much  more  easily  as- 
certainable; and  if  you  only  knew  how 
thankful  the  credit  man  of  the  house  is  for 
this  information  when  It  accompanies  the 
order  instead  of  compelling  him  to  chase 
around  for  it.  you  would  never  send  in  an 
order,  especially  from  a  new  customer, 
without  adding  this  Information  for  the 
guidance  of  your  credit  man.  That  would 
make  you  the  most  valuable  and  almost 
indispensible  man — the  kind  business  houses 
are  looking  for. 

ORGANIZATION  ALREADY  HERB. 

"Theer  are  two  organizations  in  this  city 
which  are  invaluable  acquisitions  to  the 
mercantile  credit  system  here.  The  pity 
of  it  is  that  many  of  our  merchants  do  not 
avail  themselves  of  their  benefits,  to  their 
own  detriment  and  financial  loss — and  that 
is  where  the  'Hell  that  was  good  enough  for 
our  forefathers  being  good  enough  for  them' 
asserts  itself. 

"This  subject  could  be  dwelt  on  for  hours; 
and  I  am  glad  my  time  has  been  limited  so 
that  I  may  not  be  tempted  to  indulge  in 
the  reaounting  of  experiences,  some  of  them 
not  pleasant  to  think  of. 

REMARKABLE  INSTANCE- 

"I  heard  of  a  ease  the  other  day  that  I 
was  very  sorry  to  hear  of,  because  I  did 
not  think  that  anything  of  that  sort  would 
be  indulged  in  at  this  time.  The  manager 
of  a  certain  wholesale  house  called  on  one 
of  our  large  retailers  and  made  them  a  prop- 
osition to  come  down  and  pick  out  anything 
they  wanted,  all  they  wanted  h-/>-e  it  sent 
up  on  memorandum,  return  any  time  what 
they  did  not  w^ant  and  pay  what  they  keep 
any  time  they  choose.  I  had  thought  that 
we  had  outlived  any  such  unbusinesslike  and 
ridicuolus  transactions  and  pass  the  Incident 
by.  further  comment  being  entirely  unnec- 
essary, excepting  to  say  that  the  transaction 
is  not  legitimate  and  unfair  competition. 
GOOD  WISHES. 

"In  conclusion.  I  desire  to  extend  my  best 
wishes  for  the  success  and  welfare  of  the 
commercial  travelers'  associations.  I  know 
the  lot  of  the  traveling  man  is  frequently 
not  an  enviable  one.  I  know  that  they  are 
up  against  the  real  thing  often;  but  the 
proverbial  good  cheer  of  the  commercial 
traveler  is  so  well  known  that  I  hope  some 
day  you  will  be  able  to  devise  a  system  of 
mental  training  that  will  permit  nothing 
no  matter  how  unpleasant  or  annoying,  to 
fase  you. 

"This  holiday  season  is  a  fitting  time  to 
say  to  you  that  I  trust  the  coming  New- 
Year  may  be  for  all  of  you  individually  one 
of  prosperiy  and  for  your  great  and  splendid 
associations  of  success  and  progress." 


"Co-operation. 

(Address  delivered  by  Mr.  L.  K.  Walsh 
Sale  Manager  of  the  Pacific  Hardware  and 
Steel  Company,  in  the  absence  of  Mr.  Henry 
T.  Scott.) 

All  of  us  have  found  it  necessary  this 
year,  owing  to  the  conditions,  to  make 
more  or  less  substitutions  but  this  sub- 
stitution is  the  rankest  of  all.  Our  Presi- 
dent. Mr.  Scott,  was  to  have  addressed 
you  but  owing  to  his  absence  from  the  City 
it  became  necessary  to  substitute  me.  with 
the  understanding  that  the  goods  can  be 
returned  in  case  the  same  are  found  de- 
fective or  unsatisfactory.  The  subject 
which  has  been  selected,  that  of  co-oper- 
ation, is  one  on  which  so  much  could  be 
said  that  I  would  prefer  at  this  moment  to 
|  be  a  listener^  rather  than  the  speaker.  All 
of  us  realize  and  appreciate  the  importance 
of  co-operation  but  few  of  us  take  the  time 
to  study  out  some  method  in  our  business 
that  will  bring  about  the  proper  co-oper- 
ation. None  of  us  doubt  further  that  any 
business  can  be  entirely  successful  without 
the  co-operation  of  the  entire  organization. 


Co-operation  must  begin  at  the  fouiilulii 
head  and  find  Its  way  down  through  the 
other  channels  of  the  business.  It  Is  the 
little  things  In  a  business  that  develop  and 
make  the  larger  ones.  Co-operation  Borings 
from  confidence  and  loyalty;  confidence 
brings  loyalty;  loyalty  brings  co-operation 
and  co-operation  obtains  absolute  success 
The  assertion  Is  positive.  You  cannot  g't 
blood  out  of  a  turnip,  nor  cheerful  de- 
votion to  duly  out  of  unreasonable  restric- 
tions on  your  men  away  from  home. 
IN   Till':   EMPLOYEES  VIEW. 

I  was  impressed  a  short  lime  ago  In  read- 
ing over  a  brief  story  of  the  life  of  Marshall 
Field.  The  business  world  has  marvelled  at 
the  success  he  achieved  but  his  success  was 
due  first  to  a  thorough  appreciation  of  the 
fact  that  to  obtain  the  best  ends  It  wus 
necessary  o  have  the  confidence  and  neces- 
sarily the  co-operation  not  only  of  his. 
closest  advisers  and  department  managers 
but  of  each  and  every  employee  In  his  es- 
tablishment. He  showed  at  all  times  his- 
appreciation  of  the  smallest  acts,  thereby 
bringing  his  people  closer  and  closer  to- 
him.  The  doctrine  of  hard  work  Is  alright 
and  the  doctrine  of  concentration  Is  correct!. 
These  signify  co-operation.  but  Bucces* 
preachers  look  at  but  one  side  of  the  ques- 
tion and  do  not  take  into  consideration  lh,i< 
fact  that  an  army  of  poorly  paid,  over- 
worked employees,  either  traveling  repres- 
entatives or  Inside  men.  cannot  give  ihn 
best  they  have  or  work  with  the  best  In- 
terests of  tlielr  employer  at  heart  without 
the  feeling  that  their  services  are  not  only 
appreciated  but  that  they  can  expect  to  be 
rewarded  both  in  position  and  remunera 
tion.  to  a  certain  extent  figuring  as  silent 
partners  in  the  business  with  which  they 
are  connected  and  firmly  bound  thereby  with 
the  ties  that  mean  only  co-operation  work- 
ing onward  to  Its  pronounced  success. 
AUTHORITIES    ON  CONDITIONS. 

One  of  the  great  draw-backs  to  any  In- 
stitution is  when  the  establishment  falls  to 
realize  the  benefit  that  can  be  gained  by 
freely  advertising  the  fact  that  It  welcomea 
suggestions  or  ideas  from  its  representative* 
for  they  are  in  close  touch  with  the  actual 
cenditions  and  many  times  are  in  a  better 
position  to  advise  what  action  should  be 
taken  though  hesitate  to  offer  suggestions, 
fearing  that  the  same  will  not  be  properly 
received.  Do  not  have  rules  that  make  ft 
man  feel  when  he  com£s  home  that  he  Is 
unwelcome.  Meet  him  fittingly  with  an 
automobile,  in  keeping  with  the  dignity  of 
his  position  and  give  him  such  a  good  time 
when  he  is  home  that  he  will  be  glad  to 
get  away.  He  will  have  the  automobile  ride 
anyway  and  usually  at  that  time  you  will 
get  more  actual  facts  out  of  him  than  you 
could   upon   any  other  occasion. 

Loyalty  to  one's  empl.oyer  is  imperative, 
but  let  the  employer  exercise  moderation: 
let  him  help  his  help  by  giving  them  suf- 
ficient relaxation:  let  him  allow  the  mind 
to  expand  as  it  only  will  when  the  body  Is 
properly  treated.  The  result  will  be  more 
successes   and    less  failures. 

Mr.  Walsh  ended  his  address  by  reading 
the: 

"SALESMAN'S  CREED." 

I  believe  in  the  goods  I  am  selling.  In  the- 
firm  I  am  working  for  and  In  my  ability  to 
get  results.  I  believe  that  honest  goods  can 
be  sold  to  honest  men  by  honest  methods. 
I  believe  in  working,  not  waiting,  in  laugh- 
ing, not  weeping,  in  boosting,  not  knocking 
and  the  pleasurer  of  selling  goods.  I  be- 
lieve that  a  man  gets  what  he  goes  after 
that  one  order  to-day  Is  worth  two  orders 
to-morrow,  and  that  no  man  Is  down  and 
out  until  he  has  lost  faith  In  himself.  I  be- 
lieve in  to-day  and  the  work  I  am  doing.  In 
to-morrow  and  the  work  I  hope  to  do.  and 
in  the  sure  reward  which  the  future  holds 
I  believe  in  courtesy.  In  kindness.  In  gen- 
erosity, in  good  cheer  In  friendship  and  In 
honest  competition.  I  believe  there  Is  an, 
order  somewhere  for  every  man  ready  to. 
take  one.    I  believe  I  am  ready  right  now 


"Ambassadors  of  Commerce." 

(Address  delivered  by  Dr.  Clarence  E. 
Edwords.  representing  the  California  Pro- 
motion Committee,  before  the  First  Con. 
gress  of  the  Commercial  Travelers'  Associ- 
ations. ) 

"Mr.  President,  and  gentlemen  of  tho 
Commercial  Travelers  Association:  I  bring 
to  you.  gentlemen,  from  the  California  Pro- 
motion Committee  the  words  of  greeting  for 
this  holiday  season.  I  am  down  on  the 
program.  I  see.  to  talk  on  "Ambassadors  of 
Commerce."  I  do  not  know  what  that 
means;    I   have   the   Impression   that   Is  la 

(Continued  on  page  31.) 
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TO  ADVERTISERS 

The  Value  of  a  Trade  Paper  as  an  Advertising 
Medium  is  Governed  Largely  by  the  Value 
Its  Readers  Set  Upon  It. 


WHAT  THEY  SAT. 


ANAHEIM,  CAL.,  J.  W.  Duckworth. — "I  wish  to  say  that  I  have  always 
found  the  'Advocate'  a  great  help  and  advisor  to  me  in  business  and  credit 
the  'Advocate'  with  being  instrumental  in  my  success  on  a  great  many 
tilings,  and  cannot  understand  how  any  business  firm  can  afford  to  be  with- 
out it." 

COLMA,  CAL.,  M.  &  S.  Belli.— "We  think  the  'Advocate'  is  doing  a  great 
work  for  the  grocers  of  the  State.   It  has  our  earnest  support." 
VACAVILLE,  Vacaville  Mercantile  Co. — "We  are  well  satisfied  with  tne 
'Advocate.' 

YDALPOM,  P.  H.  Fisk. — "I  think  the  'Advocate'  the  best  trade  paper  in 
the  State  for  many  reasons." 

BOULDER  CREEK,  S.  H.  Rambo  Co.--"We  make  a  point  of  reading  each  is- 
sue of  the  'Advocate'  as  soon  as  it  arrives  and  find  that  it  ^ays  us." 

HOPLAND,  W.  W.  Thatcher.— "The  'Advocate'  is  a  very  good  paper." 

WINTERS,  Parker  &  Wertner. — "We  think  the  'Advocate'  a  very  good  pa- 
per for  the  grocer." 

PETALUMA,  H.  C.  Newman,  proprietor  811  Grocery.— "The  'Advocate'  is 
a  valuable  factor  in  improving  grocery  dealers,  since  it  is  an  educator  and 
states  what  we  recognize  as  facts." 

TRACY,  KOEHLER  BROS.--"We  read  every  word  of  the  'Advocate'  each 
week  and  find  nothing  but  what  is  a  he1-   in  our  business." 

SAN  FRANCISCO,  T.  Salomon,  1688  Eddy.— "The  'Advocate'  is  a  very  valu- 
able paper  for  the  grocery  trade." 

OAKLAND,  Royaal  Grocery  Co.,  4108-4110  Piedmont  Ave.— "The  'Advocate' 
is  an  A  No.  1  paper  for  grocers  because  it  is  first  last  and  all  the  time 
for  the  grocers  and  too  many  other  reasons  to  mention." 

MARTINEZ,  CAL.,  J.  W.  McClellan. — "I  am  convinced  that  the  'Advocate 
is  the  best  paper  of  its  kind  for  the  grocers  of  the  State." 

CROCKETT,  Booth  Bros. — "Whenever  our  subscription  falls  due,  notify  us; 
we  will  not  be  insulted,  as  the  'Advocate'  is  quite  a  friend." 

FRUITVALE,  J.  H.  Whiteley  &  Son.  "Enclosed  find  check  for  $2.00,  cov- 

ering  subscription  to  the  'Advocate.'  We  find  the  paper  of  great  value  to 
us." 

GALT,  CAL.,  Sawyer  Bros. — "Please  find  enclosed  $2.00  for  a  year's  sub- 
scription to  the  'Advocate.'  We  take  a  great  interest  in  the  work  the  'Ad- 
vocate' is  doing,  and  feel  that  a  paper  of  that  kind  IS  THE  BEST  MEDIUM 

THROUGH  WHICH  TO  REACH  BOTH  RETAILER  AND  WHOLESALER. 

BETHANY,  C.  Schlichtnian. — "Every  retail  merchant  should  read  the  'Ad- 
vocate.' It  keeps  you  posted  and  you  can  see  what  is  doing  in  other  parts." 

OAKLAND,  Held  k  Kelly.  1801  Telegraph  ive.— "If  a  grocer  will  only 
read  the  'Advocate'  and  abide  by  it,  it  will  help  him  and  his  business." 

OAKLAND  ,G.  Magerstaldt,  #81  Kirkham  St.— "The  Advocate  is  all  right." 

SAN  FRANCISCO,  H.  N.  Edlin.  1266  Devisadero.— "The  'Advocate'  is  the 
best  thing  for  all  grocers  if  the  advice  it  gives  is  followed." 

STOCKTON,  A.  A.  Grocery.— "We  find  the  'Advocate'  an  excellent  refer- 
ence." 

SAN  FRANCISCO,  California  State  Board  of  Health.— "I  think  it  is  an  ex- 
cellent  idea  to  let  everybody  know  what  t  ehlaw  is.  I  have  been  using  the 
Pure  Food  Law  issue  of  the  'Advocate'  every  day  as  a  book  of  reference. 
Martin  Regensburger  (Signed),  President  State  Board." 
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ASSOCIATION  ROSTER 


2nd  VICE-i'nESIDENT — Jesse  W.  Trask, 

339  Devisadero  St. 

TREASURER — John  F.  Sehomer,  3149  24lh 
St.  . 

SECRETARY — Frank     B.     Connolly,  981 

Stanyan  St. 

DIRECTORS — M.  Brock,  3325  Sacramento 
St.;  James  S.  Irvine,  Bush  and  Franklin  Sts.; 
George  B.  Doyle,  Halght  and  Cole  Sts. ;  Gus 
Lehrke,  627  Tennessee  St.;   Antone  Zeltich, 

1995  Union  St. 


DIVIDEND  NOTICES. 


DIVIDEND  NOTICE— Bank  of  Italy.  632 
Montgomery  St.  (Montgomery  block).  San 
Francisco,  Cal. — For  the  half  year  ending 
December  31,  1907,  a  dividend  has  been  de- 
clared at  the  rate  of  three  and  eight-tenths 
(3  S-10)  per  cent  per  annum  on  all  savings 
deposits,  free  of  taxes,  payable  on  and  after 
Thursday.   January  2.  1S0S. 

Dividends  not  called  for  are  added  to 
and  bear  the  same  rate  of  interest  as  the 
pdincipal  from  January  1.  190.S. 

I..  SCATENA,  President. 
GEO.   G.   CAULIERI.  Cashier. 


DIVIDEND  NOTICE— Mutual  Savings 
Bank  of  San  Francisco.  700  Market  St..  oppo- 
site 3d— For  the  half  year  ending  December 
31,  1907,  a  dividend  has  been  declared  at  the 
rate  of  three  and  three-quarters  i3%i  per 
cent  per  annum  on  all  deposits,  free  61 
taxes,  payable  on  and  after  Thursday.  Janu- 
ary 2.  1908.  Dividends  not  called  for  are 
added  to  and  bear  the  same  rate  of  interest 
as  the  principal  from  JJanuary  1,  190.S. 
W.  GEORGE  A.  STORY,  Cashier. 


DIVIDEND  NOTICE — The  Market  Street 
Bank,  southeast  corner  7th  and  Market  Sta 
—  For  the  half  year  ending  Diieiiib.-r  ::  1 . 
1907.  a  dividend  has  been  declared  at  llie 
rate  of  4  per  per  cent  on  term  deposit!  ami 
3V4  per  cent  o  nordinary  deposits,  free  of 
tax.  payable  on  and  after  January  2.  190* 
Dividends  not  called  for  are  added  to  and 
I  bear  the  same  rate  of  Interest  as  the 
principal  from  January  V,  190V 

Li.   Q.   HAVEN.  Cashier. 

DIVIDEND  NOTICE — I  !e'n!  raj  Trust  r..m- 
pany  of  California,  42  Montgomery  fit.,  cor- 
'  ner  Sutter — For  the  half  year  ending  De- 
cember 31.  1907,  a  dividend  has  been  de- 
clared on  deposits  in  the  savings  depart- 
ment of  this  bank  as  follows:  On  term  de- 
posits at  the  rate  of  four  (4t  per  cent  per 
annum,  and  on  ordinary  deposits  at  the 
rate  of  three  and  three-quarters  (3%j  per 
cent  per  annum,  payable  on  and  after  Thurs- 
day, January  2.  19u,s.  Dividends  not  called 
for  are  added  to  and  bear  the  same  rate  i>t 
interest  as  the  principal  from  January  1, 
190S.  B.  G.  TOGXAZZ1,  Manage, 


SAN  FRANCISCO  SAVINGS  UNION.  N  \V 
:cor.  California  and  Montgomery  Sts. — For 
the  half  year  ending  December  31.  1907.  a 
dividend  has  been  declared  at  the  rates  per 
annum  of  four  and  one-tenth   il   1-10)  per 

cent  on  term  deposits  and  three  and  ihr  

fourths  (3%)  per  cent  on  ordinary  deposits, 
free  of  taxes,  payable  on  and  after  Tliuts.i.iv 
JaJnuary  2.  1908.  Depositors  aer  entitled 
to  draw  their  dividends  at  any  time  during 
the  succeeding  half  year.  A  dividend  not 
drawn  wil  lbe  addedd  to  the  deposit  account, 
become  a  part  thereof  and  earn  dividend 
from  January  1. 

F.  DOVELL,  WHITE.  Cashier 


NATIONAL  RETAIL  GROCERS'  AS- 
SOCIATION OF  THE  UNITED 
STATES. 


President,  Charles  J.  Kramer,  Little 
Rock,  Ark. 

Vice-President,  Simon  Clark,  Du- 
luth,  Minn. 

Secretary,  John  A.  Green,  Cleveland, 
Ohio. 

Treasurer,  Henry  W.  Schwab,  Mil- 
waukee, Wis. 

Director,  for  three  years,  F.  B.  Con- 
nolly, California. 

Director,  for  one  year,  A.  W.  Far- 
linger,  Georgia. 

Senior  Director,  L.  F.  Padberg,  St. 
Louis,  Mo. 

Membership  and  Annual  Dues — Two  class- 
es of  members  are  recognized  by  the  by- 
laws of  the  Association — delegates  from  local 
or  State  Associations,  and  individuals  from 
cities  or  towns  where  there  are  no  local  as- 
sociations or  when  existing  associations  do 
not  affiliate  with  National  Association. 

The  dues  of  Associations  are  25  cents  per 
capita  of  local  membership. 


PACIFIC  COAST. 
Retail  Grocers'  Association. 
President. 

F.  B.  Fancher — Sacramento,  Cal 

First  Vice-President. 

J.  R.  Newberry — Los  Ang-eles,  Cal. 
Second  Vice-President. 

Fred  Dresser — Portland,  Ore. 

Secretary 
H.  Hauch,  Alameaa,  Cal. 


California    Retail    Grocers    and  Mer- 
chants' Association. 

President,  Geo.   B.   Doyle,   San  Francisco. 
1st   Vice-President,    F.    N.    Aubry,  Stock- 
ton. 

2nd  Vice-President,  C.  A.  Mottaz,  Los  An- 
geles. 

3rd  Vice-President,  H.  E.  Jones,  San  Jose. 
Treasurer,  C.  B.  Pearson,  Stockton. 
Secretary,  F.  B.  Connolly,  San  Francisco. 

Directors : 
A.   A.   Jost.  Sacramento. 
W.  C.  Longstreth.  Los  Angeles. 
J.  R.  Newberry,  Los  Angeles. 
J.   X    Hughes,    Nevada  City. 
J.  F.  Llmpinsel,  Placerville. 
L.  Warnke,  Alameda. 
H.  K.  Duncan,  Oakland. 
L.  R.  Eccleston,  Fresno. 
F.  B.  Connolly,  San  Francisco. 
E,  Kilgore,  Sacramenlo. 
John  W.  King.  San  Francisco. 


ASSOCIATED  RETAIL  GROCERS  OF  SAN 
FRANCISCO. 

PRESIDENT— John  \Y.  King.  22nd  and 
Valencia  Sts. 

1st  VICE-PRESIDENT — A.  L.  Zett,  2su7 
Mission  St. 


DIVIDEND  NOTICE — The  Italian-Ameri- 
can Bank,  corner  Montgomery  and  Sacra- 
mento Sts.  For  the  half  year  ending  De- 
cember 31.  1907,  a  dividend  has  been  de- 
clared at  the  rate  of  four  (4)  per  cent  per 
annum  on  all  savings  deposits,  free  of  taxes, 
payable  on  and  after  Thursday.  January  2. 
190S.  Dividends  not  called  for  are  added  to 
and  bear  the  same  rate  of  interest  as  the 
principal   from  January   1,  190N. 

A.    SBARBORO,  President. 
A.   E.   SBARBORO,  Cashier. 


DIVIDEND  NOTICE  —  Swiss-American 
Bank,  for  the  half  year  ending  December 
31.  1907.  a  dividend  has  been  declared  at  the 
rates  per  annum  of  four  (4)  per  cent  on 
term  deposits  and  three  six-tenths  (3  B-XO) 
per  cent  on  ordinary  deposits,  free  from 
taxes.  Dividends  not  called  for  are  udded 
to  and  bear  the  same  rate  of  interest  as  the 
principal  from  January  1.  190s.  BRl'.VXKIi. 
MARTIN  &  TOGNAZZINI,  Agents;  A.  A. 
MICHELETTI.    Manager.  A. 


DIVIDELVD  NOTICE— The  German  Sav- 
ings and  Loan  Society.  520  California  S  — 
For  the  half  year  ending  December  31.  I>i7. 
a  dividend  has  been  declared  at  the  rale  of 
three  and  eight-tenths  (3  . s-10)  per  cent  per 
annum  on  all  deposits,  free  of  taxes,  payable 
on  and  after  Thursday.  January  2.  190a 
Dividends  not  called  for  are  added  to  and 
bear  the  same  rate  of  interest  as  the  prin- 
cipal from  January  1.  190S. 
F.  GEORGE  TO  CRN  V.  Secretary. 

DIVIDEND  XOT1CR— French  Savings 
Bank  of  San  Francisco.  10S  Sutter  St. — For 
the  half  year  ending  December  31,  1907.  a 
dividend  has  been  declared  at  the  rate  of 
3. SO  per  cent  per  annum  on  all  deposits,  free 
of  taxes,  payable  o  nand  after  Thursday. 
January  2,  19ns.  Dividends  not  called  for 
are  added  to  and  bear  the  sfkjne  rate  of  in- 
terest as  the  principal  from  January  2.  i AOS 
(.'HAS.  CARPI,  President. 


APROPOS. 


A  Jewish  grocer  in  Chicago  went 
to  his  bank  and  presented  his  check 
for  five  hundred  dollars.  The  teller 
told  him  that  he  could  not  give  him 
the  currency,  but  would  give  him 
Clearing-House  checks  if  he  wanted 
them,  and  told  him  what  they  were. 
He  declined  to  take  them,  however, 
until  he  could  confer  with  his  wife. 
Arriving  at  home,  he  said:  "Rachel,  1 
couldn't  get  de  monish,  but  the  bank 
vil  gif  me  Clearing-Hou.^e  checks." 
"Vat  are  dose?"  said  Rachel 

"Veil,  deni  bankers  gets  together  all 
der  bonds  and  stocks  amd  mortgages 
and  collaterals  and  puts  'em  in  der 
Clearing-House  and  prices  deni  at 
about  one-fourth  de  market.  Den  der 
Clearing-House  he  puts  out  Clearing- 
House  checks  instead  of  monish  and 
der  bank  keeps  der  monish  looked  tip 
yet.  De  checks  is  better  ash  n.onish. 
as  der  collateral  is  behind  der  checks." 
Rachel  said:  "Nein!  Xein!  Ve  vil  take 
no  checks  Suppose  my  baby  is  hun- 
gry and  cries  for  me;  shall  1  gif  hir 
a  milk  dicket?  Get  de  iiionish,  Jacob; 
ve  vant  no  Clearing-House  checks. " 
 ♦  

The  truth  will  come  to  you  some 
dnv.  but  time  tlies — learn  more  about 
KOIt  V RT  ELECTRIC  <  (il  III  SILLS 
today. 
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Manufacturers'  List. 


Selling  Prices  of  Goods  That  Guarantee  a 
Profit  to  the  Dealer. 


NOTE — The  selling  prices  of  the  goods 
Ksted  below  have  been  guaranteed  by  the 
various  manufacturers.  When  a  grocer 
knows  of  a  cut  being  made,  he  should  at 
once  notify  FRANK  B.  CONNOLLY,  Secre- 
tary Associated  Retail  Grocers  of  San  Fran- 
cisco, 901  Stanyan,  eor.  Frederick,  Phone 
Fell  6161.  Mr.  Connolly  will  immediately 
take  up  the  matter  with  the  manufacturer, 
who  will  see  that  the  cutter  is  called  to 
task. 

Grocers  should  report  all  cuts  as  promptly 
as  possible  and  thus  make  it  easier  to  cor- 
rect the  evil  before  prices  become  demoral- 
ized. 

BAKING  POWDER 
Schilling's. 

Schillings  Best,  %-lb.  cans  $  .15 

Sehillingrs  Best,  %-lb.  cans  25 


shilling-s  Best,  1-lb  .cans. 

Romford. 
Rumrord,    %-lb.  cans... 

Rumford,  1-lb  cans  

Rumford,  3-lb  cans. 


.45 

.15 
.30 
.75 

Rumford,  5-lb  cans   1.25 

Crescent. 
To  Family  Trade  To  Restr..  Etc. 

3-lb    tins  70  each  6.75  per  doz 

&-lb    tins  10  each  $1.10  per  doz 

%-Ib    tins  15  each  1.60  per  doz 

1-Tb    tins  25  each  2.65  per  doz 

5-ft    tins  1.00  each  10.50  per  doz 

Sun  Baking  Powder. 

1    lb   4S|%    lb   15 

%     lb   26| 


CHOCOLATE 

(Effective    August    15th,  1907.) 

Ghiradelli's  Ground  Chocolate.  1-lb  Tins  .35 

Ghiradelli's  Ground  Chocolate.  3-lb  Tins  .90 

Eagle  Chocolate,                        1-lb  Pkg  .30 

Ghiradelli's  Cocoa,                    %-lb  Tins  .25 

CBREALS 

Retail  Selling  Prices  of  Del  Monte  Milling 
Co.'s  Package  Goods. 

Peacock  Self-raising  Buckwheat.  3  lbs.  .25 

California  Fl?pjack  Flour,   2   >bs  15 

Semola,   4   lbs  26 

Nutty    Grains,    4     lbs  25 

California  Cream  Flake  Oats,  2  lbs  15 

Primrose  Wheat.  2%    lbs  15 

Del   Monte   Milling   Co.'s     Peacock  Brand 
Sterilized  Meals,  in  2-ib.  packages. 

Buckwheat   Flour   15 

Yellow  or  White  Corn  Meal  10 

Cracked    Wheat  15 

Graham  Flour  15c  two  for  .25 

Hominy,  large  or  small  15 

Oat  Meal   .15 

Steel   Cut  Oats  15 

Pearl  Barley  20 

Rice  Flour  25 

Rye  Flour  15 

Rye  Meal  15 

Split    Peas,    yellow  15 

Split    Peas,    green  15 

Gluten  Flour   15 

Whole  Wheat  Flour  15 

Farina   15 

Pastry  Flour   15 

Lightning  Tapioca   '  15 

Cardinal  Crushed   Oats  30 

Shredded   Wheat    Biscuits,    15c  or 

two   25 

Triscuit,  straight   10 

Nu'tro.   Sun  Milling  Co.,   10c.  3  for  25c. 
Wheatro,  Sun  Milling  Ci.,  5-!b.  pkg.,  25c. 
Violet  Oats,  Albers  Bros.  Milling  Co.,  15c,  2 
for  25c. 

"Violet  Pan  Cake  Flour.  Albers  Bros.  Milling 
Co..  15c,  2  for  25c. 

TEA. 

"Tree,    (M.   J.   Brandenstein  &  Co.)  50 

COFFEE. 

Golden  Gate  (J.  A.  Folger  &  Co.) 

1  lb.  -cans   .40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

1  lb  40 

M.  J.  B.,  (M.  J.  Brandenstein  &  Co.) 

3  lbs   1.00 

COTTOLENE- 

Small  size  pails  t  .30 

Medium  size  pnils  :  60 

Large  size  pails   1.3F. 


FLOUR. 

Globe  Mills. — A-l,  $1.60;  Banquet,  J1.50: 
Silver  Star,  $1.45. 

Del  Monte. — Del  Monte,  $1.60;  Waldo,  1.45. 

Port  Costa. — Port  Costa,  $1.60;  Starr's  Ex- 
tra Choice,  $1.50;  Mayflower,  $1.45. 

Stockton  Mills — Crown,  $1.60:  White  Navy. 
n.50;  Triumph,  51.45;  Bear.  $1.4i.. 

Sperry  Mills. — Horace  Davis  Patent  Rol- 
ler, $1.70:  Golden  Gate,  $1.60J  Drifted  Snow, 
$1.60;  Sperry,  $1.60;  Royal,'  $1.50;  Eagle, 
■$145;  First  Grade  Flour,'  1-Sth,  85c;  10-lb. 
sack  45c. 

American  Milling  Co. — Colonial,  $1.55. 

Bay  City  Mills  (1st  and  Clay  Sts..  Oak- 
land)— "Bay  City."  $1.55;  "White  Foam," 
$1.55.    :>  y[^/     .  I  >J  I  ICr  J  IVfC-     I  JJ'O  Yl 

Diamond  Milling  Co. — Diamond  Patent,  49- 
Ib.  sacks.  $1.55;  Diamond  Familv,  49-Ib. 
sacks,   $1.45;  aky  High,   49-lb.  sacks,  $1.40. 

~hoenix  Milling  Co.,  Sacramonto. — (Bay 
Territory  office,  17th  &  Wood  St.,  Oakland, 
B.   E.  Bryan,  Agent.) — "Phoenix,"  $1.60. 

Mapleine. 


MCE  DISTINCTIONS. 


National  Board  Of    Food  Inspection 
Stirs  Up  Derision  From  Jobbers 
and  Manufacturers. 


2  oz   35 

4  oi  «o 

i«  •«   --■   ,   2  00 

32  oz   4  94 

Gallons  15.00 

OLIVE  OIL. 

Purity  (Chas.P.Grogan),  Half  Pts.$  .25 

Puritv    (Chas.P.Grogan)    Pints  50 

Purity    (Chas.P.Grogan),    Quarts,.  .  .90 

Purity    fChas.  P.   Grogan)   Half  Gal  1.75 

Purity    (Chas  P.   Grogan)    Gallon   3.00 

SOAPS.;.  .  . 

Sapollo  _-..10c,  3  for  2Sc 

FLY  STICKEM 

Forty  Foot  Size  15c,  2  for  25c 

TEA    GARDEN  DRIPS. 

Quart  Tins   

%-Gal.  Tins   

1-Ga!.  Tins  


ECONOMY  FRUIT  JARS. 


.30 
.50 
.90 


Pints    .95 

Quarts  .-   1.15 

%  Gal   1.50 

Extra  Economy  Caps,  doz  20 

Extra   Economy  Clamps,   doz  10 

Bishop's  Listed  Products. 

Small   size  Catsup  15 

Medimn   size  Catsup  25 

Small  size  Chili  Sauce  

Large  size  Chili  Sauce  

Concentrated  Soups  

Concentrated   Soups,   per   dozen   1. 

Cup    Chocolate,    14 -lb   . 

Cup   Chocolate,  ^-Ib  

Cup    Chocolate,  1-lb  

Bis-Bis   

Snaps  in  Packages   

Oriental  Teas   

Hi  Lo  Grahams  

Cupid    Wafers  (cartons)  

Cheese    Squares   ; 

Grandmother  Ginger  Cookies  

Butter  Thins   

Kenwood  Sugar  Wafers  (small)  

Kenwood  Sugar  Wafers  (large)  

Cupid  Chips   

Bbls.  Ginger  Snaps  

Princess  Sodas.  1-lb.  size  

Princess    Sodas.    3-lb.  size  

Medallion  Jams   

Medallion  Jelly   '.  


Push  the  "Gobblers"  as  an  adjunct 
to  retail  grocers'  associations.  Any- 
thing which  has  the  nature  of  a  social 
and  fraternal  order  always  strength- 
ens the  standing  of  the  business  it  is 
connected  with. 


New  York. — There  is  a  growing  feel- 
ing in  the  grocery  trade  that  the  Food 
Inspection  Board  has  passed  the  line  of 
administering  the  Pure  Food  law  and 
is  undertaking  the  task  of  promulgat- 
ing a  new  dictionary.  In  consequence, 
many  manufacturers,  importers  and 
traders,  entirely  in  sympathy  with  the 
spirit  of  the  Pure  Food  law,  are  begin- 
ning to  make  uncomplimentary  re- 
marks and  to  have  some  measure  of 
sympathy  with  the  antagonism  to  the 
Board,  which  is  likely  to  be  heard  from 
during  this  session  on  Congress. 

"Take  this  latest  ruling  about  cof- 
fee," said  a  prominent  coffee  importer 
the  other  day.  "I  believe  coffee  ought 
to  be  sold  for  just  what  is  is  and  noth- 
ing else,  but  this  ruling  about  'Java' 
coffee,  insisting  that  it  must  come  from 
the  island  of  Java  is  all  nonsense. 
I've  been  in  this  business  all  my  life 
and  'Java  coffee'  has  a  meaning  in  the 
trade  quite  apart  from  any  pretense 
that  it  comes  from  the  island  of  Java. 
It  isn't  any  deception,  for  there's  lots 
of  better  coffee  than  that  grown  on 
that  island.  It  only  means  coffee  that 
is  shipped  from  that  district,  and  'Java 
coffee'  is  only  a  trade  name.  It's  a 
hardship  to  make  us  upset  the  whole 
system  for  an  ultra-nice  deception 
about  it." 

Similarly  the  recent  case  of  "Ger- 
man sago"  is  cited  in  the  trade  as  an 
excessively  fine  distinction.  It  is  said 
in  the  trade  that  for  half  a  century  or 
more,  virtually  95  per  cent  of  the  sago 
sold  in  the  market  has  been  really  a 
potato  product  made  in  Germany. 
Cases  are  cited  where  the  consumers, 
when  furnished  genuine  sago,  have 
sent  it  back  as  unsatisfactory  preferr- 
ing the  artificial.  Now  the  Board  holds 
that  the  potato  product  is  not  saga 
and  cannot  be  classed  as  such.  In 
view  of  which  it  would  appear  that  the 
trade  must  devote  itself  to  establish- 
ing a  new  name  for  the  product. 

"I'll  admit  that  the  rulings  may  be 
correct  if  we  are  to  be  axactly  right," 
said  a  prominent  jobber,  "hut  when 
an  article,  which  is  entirely  pure  and 
wholesome,  has  been  known  under  a 
certain  name  for  two  generations.  I 
don't  see  any  necessity  for  making  us 
upset  the  whole  trade  as  though  we 
had  been  caught  in  a  nasty  case  of  de- 
ception. I  don't  believe  the  law  ever 
intended  to  brand  us  all  as  a  lot  of 
crooks  and  I  think  the  board  is  alto- 
gether too  fussy." 


FOR  SALE— FORTY  POOD  CAPACITY,  COKE,  COFFEE  ROASTER, 
IN  GOOD  CONDITION.  APPLY  OR  WRITE,  COMPTON  TEA  &  COFFEE 
STORE.  PALO  ALTO,  CAL. 

TERMS.  STRICTLY  CASH. 
LOCATION— WITHIN  2  HOURS  RIDE  OF  SAN  FRANCISCO. 

BUSINESS  DOING  $40,000  PER  ANNUM  L\  A  PROFIT  PAYING  MAN- 
UFACTURING TOWN.  WHERE  THERE  ARE  NO  CUTTERS.  PLANT  IS 
DIVIDED  INTO  TWO  PARTS — ONI  A  FIRST-CLASS  BRANCH  DOING  4 
BUSINESS  OF  ABOUT  $1,000,00  PER  MONTH.  MAIN  STORE  BUILDING 
IS  27%X64  FEET  AND  NEWLY  FITT'  JP.  THERE  IS  AN  ANNEX, 
STORAGE  ROOM.  BARN  AND  COAL  SHED.  REASON  FOR  SELLING  GUV- 
EN  ONLY  TO  BONA-FLDE  INQUIRER-EXCEPT  TO  SAY.  THAT  REASONS 
ARE  PERFECTLY  LEGITIMATE.  AYERAGE  MONTHLY  PAY-ROLL  OF 
FACTORY  EMPLOYEES  IN  THE  TOWN  EXCEEDS  $65,000.  BUSINESS 
EMBR  ACES  GROCERIES.  FEED,  HARDWARE.  CROCKERY  AND  DRY 
GOODS,  AS  WELL  AS  COAL.  LDIE  AND  CEMENT.  ADDRESS  "SQUARE 
DEAL,"  CARE  "ADVOCATE,"  1714  WEBSTER  ST.,  SAN  FRANCISCO. 
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Wholesale  Price  List. 

EACH  DEPARTMENT  OF  OUR  PRICE  LIST  IS  CHECKED  OP  AND  CORRECTED  EVERY  WEDNESDAY   BY   M.  A.   KKAM'I  \ 
STEIN  &  CO.,  A.  SCHILLING  ft  CO..  J.  A.  FOIIiER  &  CO..  SCSSMMAN.  WORMSER  ft  CO..  .1.  H.  NEWBAUER  ft  CO    (.1  OOENHIMI 
ft  CO.,  TILLMANN  ft  BENDEL,  WELLMAN,  PECK  &  CO..  CUDAHY  ft  CO.,  WIELAND  BROS.,  BOETHU8BEBGSR  A  GRASSOl  I 
WILLIAM  CLUFF  CO.,  WHITTIER-COBURN  CO..  W.  P.  FULLER  ft  CO.,  STANDARD  OIL  CO..  HOOPER  ft  JENNINGS,  M  PHIL- 
LIPS ft  CO.,  PACIFIC  COAST  BISCUIT  CO..  PACIFIC  VINEGAR  ft  PICKLE  WORKS.  HEYMAX-WKILL  CO.,  AND  SCHWAB  A4  III  It 
FREY  CO.,  LEVENSON  ft:  CO.,  SWIFT  &  CO.,  EACH  FIRM  TAKING  THE  DEPARTMENTS  ASSIGNED,  AS   LIST   INDIC  ATES 

No  claim  is  made  that  this  Price  List  contains  an  ironclad  schedule  of  rates — good  for  a  week.  No  such  schedule  could  be 
obtained,  even  on  actual  cash  sales.  These  prices  are  solicited  for  publication,  and  represent,  at  the  time  of  going  to  pre»».  the 
average  prices  demanded  by  the  general  run  of  jobbing  houses  for  average  amounts  of  goods  on  average  conditions  of  purchu*e 
Persons  with  cash,  or  undoubted  credit,  always  get  special  low  rates. 

Subscribers  will  confer  a  favor  by  pointing  out  to  us  any  particular  error  or  omission. 

COL.  COL.        '  COL  ,  COL. 


See  New  Index  Next  Week, 


Department  1 
COFFEE,  CHICORY,  ETC. 

This  Dent,   la  corrected  by 
M.  J.  Brandestein  ft  Co. ;  A.  Schil- 
ling &  Co. ;  J.  A.  Folger  ft  Co. 

Green  Coffee. 

In  bags 
Mocha,  Gen.  Arabian. 23 
Kona    (Hawaiian) ...  .12 

Mexican   1£ 

Java,  Common   15 

Caraeol,  prime  w'shd.iS 
'sternali     Prime  .11 

Choice   14V4 

"       Good   12% 

Costa  Rica  Prime....  13 
"    ChoIce(La  G'nd)13 

"    Good   . .  .11% 

Salvador    Washed ....  13 

Unwashed  .11% 

Caracola   "  15 

 13i_. 

Roast  Coffee. 

Salvador   15  20 

Java   24  31 


Mocha  Aden   

.27 

31 

Good  C.  A.  Blends.  . 

.18 

20 

Java  Fncy  Mndheling33  14 

33% 

Mocha  Liverato  

.3-114 

31% 

Java  &  Mocha  Fancy 

.32'74 

32% 

.   "          No  2 

26 

'liiatpinalfl    N"     1 .  . . 

l* 

IRV4 

No.  2  

16% 

Cos**.  Rica  No.  1 .  . . 

17% 

18  % 

No.  2 

17 

18% 

No.  3   

15% 

16 

20 '4 

20% 

No  1   

16 '4 

16% 

Private  Brand.-. 

Folger's  Gulden  Gate  Coffee. 


I 


l»t'!>Mrtllient 


100  or  60,  1-tb  tins  31 

50  or  30  2-Ib  tins  38 

40  or  30.  2Vi-tt>  tins  30 

20  or  12.  5-lt)  tins    30         This   I>e[>l     la  corrected  b> 

Never  sold  In  bulk  M-  J-  Brjndensteln  ft  Co.,  A  Sehlll 

ing  ft  Co..  4.  A.  Folger  ft  Co. 

Chicory. 


California   

Belgian.  No.  2.  . 
Belgian.    No.    1 . 


.07 
.03 
.08  'A 


T_,ion.     100-rh  16172 

Hills  Bros.  Arabian  Roast  .26 

Arbuckle's.  lnn-rh  16.72 


"M.J.B., 
"M.J.B., 
"M.J.B., 


"M.  J.  B." 

60  l's  in  case. 
30  2's  in  case.  .  . 
24  3's  in  case.  .  . 


.25 


Schilling's  Best  Coffee. 

In  1-Ib  cartons,  in  25,  50  or 
100-tb  cases.  Can  be  assorted  as 
required. 

5-star  36%|l-star    ...  .18% 

4-star  ,29%f2-Btar  2'% 

3-atar  25%' 


Coffee  Extracts. 

Bulk,  per  lb  

Vienna,  %'b,  10-lb.  bx.  .  .  .1" 

Vienna,  l's,  10-lb.  bx  ?. 

Ackermann's.  % -gross  bx» 

gross   4. so 


PLACE    A  A  AD 


in  the 
ADVOCATE. 


Jnpitn. 

TEAS. 

iPanflred,  Sumlrled  or  basket- 
fired.) 

Extra  Fancy  


.56 

74 

65 

39 

43 

34 

38 

35 

30 

Green  <  bias 

(Gunpowder  Imperial  orToung 

Hyson) 

Extra  Fancy  56  76 

Fancy   38  46 

Choicest   35  j; 

Extra  Choice  32  34 

Fine   35  31 

Fair   20  26 
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EBBlteh  Breakfast. 

Extra  Fancy  67  80 

Fancy   61  66 

Choicest   35  50 

Choice   24  30 

Fine   20  22 

Fair   15  20 

Oolong- 
Extra  Fancy   58    $1  60 

Fancy   50  57 

Choicest   36  48 

Extra  Choice   33  36 

Fine   27  32 

Fair   22  26 

Ceylon  and  India. 

Broken  Orange  Pekoe.  .36  65 

Broken  Pekoe  33  56 

Orange  Pekoe  31  63 

Pekoe   ._  27  46 

iPekoe  Souchong  24  39 

Schilling's  Beat  Teas. 

(Paoked  only  in  16,  12,  8  and 
iS-oz,  Cartoons.    Never  in  bulk) 

.  Japan,  per  lb  $0.45 

do.  1  crown   90 

do.  2  crown    1.80 

TEnglish  Breakfast  45 

do.  1  crown  90 

do.  2  crown    1.80 

tCeylon   45 

do.  1  crown  90 

•  <i&,  2  crown    1.80 

(Oolong  45 

do,  1  crown  90 

,do,  2  crown    1.80 

TREE  TEA. 

,<Full  weights  only.) 
tPac'ked  In  1  lb.  and  %  lb. 
cartons. 

Japan   S7HE.  B  Congou. 37% 

Ooolong   .,...50    Gunpowder  .45 
Ceylon   37%Or'ntal  Bind .  37  % 

Folger's  Golden  Gate  Tea. 


Oilil 

:ih> 


MAPLE  AND  CANE  SUGAR  SYRUP. 


JACKETS. 


CASES. 


f  V  I.HT  ..«»  »  & 

 1  II 

GLASS. 


Bbls.fc  Bbls»4  Bbls. 
55  G.  33  G.     17  G.  5  G 


|  Toboggan   ;  . . 

Red  Cross   

Maltese  Cross  

Imitation  Maple  .  . 

Quebec   

Woodlawn,  made  from  pure 
maple  sap  in  the  groves  at 
Beauce,  Canada,  and  Is 
also  packed  

Cases:  12-ls,  $14.00;  6-ls, 
$6.72;  12-%s,  $7.14;  24-%s, 
$8.10;    24-%s,  $5.10  

Bottles.  12  qts.,  $4.60;  24 
pts.,  $4.90  

Deer  Lodge   

New  England   

Canada  Maple  Syrup  and] 
Cane  Syrup   


jlTpan    43142  41% 

English  Breakfast.  43|42  41% 

Ceylon   f46}45|4% 

Oolong   148  47  46% 

Ounpewder    46  45  44% 

Black  and  Green.  .[43  42  41% 


(Never   sol   din  bulk.) 

Japan   47 

English  Breakfast   47 

Black  Green  47 

Ceylon   49 

Gunpowder   .49 

Oolong   51 

Reduce  prices  for  larger  size 
packages  from  6-oz.  cartons  per  Tb 

8-oz.,  %c;  12-oz.,  lc;  16-oz., 
l%c;  5  lbs.,  2c. 


.95 
.80 
.62 

.60 


.85 
.77 


.97 


I     .67  |  .69 


1.03 

5.00  | 

.88 

4,20  j 

.70 

3.50  | 

1.05 

5.13  | 

.95 

4.70  | 

|  .87 

4.30  | 

1 

.77 

1 

3.80  | 

4.50|  4.001 

3.90|  | 

3.30|  j 

I  I 

3.101  | 


12 
1  Gl. 

20 
%  GI. 

24 
%  Gl.  V 

24       12  24 
i  i:i  qt.bot.pt. bot 

|14.00 
111.00 
|  9.30 

12.50 
10.20 
S.60 

|  S.50| 
|  7.00| 
1  5.70| 

5.00|  4.50|  5.5o 
4.10|  4.20|  5.0o 

3.S0|  | 

I 


I 


I 


4.50|  4.00111.20  12.50 

(  <  I 
'         I  1 

i  !  i 
i     i  i 

4.28|  3.85|10.30|11.10 
3.92|  3.53|  9.50|10.30 

I  I  I 
3.47|  3.13|  | 


.50| 


7.50 
7.02 


TABLE  SYRUPS. 


JACKETS. 


CASES 


KITS 


w 

a 

a 

5T 

CO 

«j 

Q 

Q 

E 

p 

Fancy  Table  Syrup. 
Tea  Garden  Drips 

(Not  packed  in  wood.) 
High  Grade  Syrup. 
Wedgewood    .  .  .  .1.  . 

Bohemian  | 

Caramel   | 

Ideal   | 

Silver  Crown   | 

Family  Syrup.  | 

Standard   | 

Royal   I 

Cooking  Syrup. 

Premium   | 

High  Grade  Table  Syrups .  .  | 

Humming  Bird   | 

Peerless  Sugar  Drips  | 

White  Castle  Drips   | 

Perfecto   | 

Table  Syrups.  | 

New  Butter  Scotch  | 

Victor   

Golden   Gate   j 

Cooking  Syrups.  J 

Carnation  Drips  .  ."  | 

Golden  Drips   | 

Special  Table  Syrup  [ 
Heliotrope   |    . 40 1  .42[ 


.55 
.53 
.50 
.45| 
.42 

.34 
.30 


.51 
.50 
.49 
.46 

.47| 
.42| 
.40| 
I 

.36| 
.32[ 


.63 

.61 

.58 
.53 
.50 


.57| 

.55| 
.52| 
.47| 
.44| 
I 

.36| 
.32| 
I 

.30|  .36 


.53 
.52 
.51 
.48 

.49 
.■14 
.42 

.38| 
.34| 
I 


3.30  2.96 


.61 
.60 
.59] 
.56 

.57 
.52 
.50 


3.20 
3.10 
2.95 
2.70 
2.55 

2.15 
1.95 

1.85 

3.00 
2.95 
2.90 
2.75 

2.80 
2.55 
2.45 


Cases:    Round  Friction  Top 

3-tb.  tins,  per  case,  $4.80. 


.46  2.25 

.421  2.05 
I 

.50|  2.45 


2.93 

2.S4 
2.70 
2.48 
2.34 

1.98 
1.80 

1.71 

2,75 
2.70 
2.65 
2.52 


to 

Q 

6 

2.73 


2.65 
2.57 
2.45 
2.25 
2.13 

1.81 
1.65 

1.57 

2.49 
2.45 
2.41 

2.29 


2.57  2.33 
2.34  |  2.13 
2.25  I  2.05 
I 

2.07  I  1.S9 
1.89  j  1.73 
I 

2.25  |  2.05 


1.78 
1.73 
1.65| 
1.53| 
1.45 

1.25 
1.15 

1.00 


93 1  1.32|  1.42 
90  i 


1.60 


30  j  1.40 
2S|  1.38 


22| 
24| 
14 
02 1 
94| 
10| 
I 
I 


1.34|  1. 
1.24|  1, 
1.12 
1.04 
1.20 


5.82 


1.23 
1.20 
1.15 
1.0S 
1.03 

.91 
.85 


1.15 
1.14 


1.11 


I  I 

9.00|  8.201 
I 
I 

8.26|  S.10| 

8.52|  7.90| 

S.16I  7.60|.  5.40 

7.56|  7.10| 

7.20|  6.80| 

I  I 

6.24|  6.00| 

5.761  5.60| 

I  I 

5.52  5.40| 

I 

6.90|  7.70 

6.80|  7.60| 

6.70|  7.50  5.35 

1 

I 

6.50|  7.30  5.22 


1.03|  6.00|  6.80 

.941  5.40|  6.20| 

. SS I  5.00|  5.801 

1.001  5.80|  6.60| 
I         I  I 


4.92 


Pails:    6  10-Ib.  tins,  per  case,  $3.4S;  12  5-lb.  tins,  per  case,  $3.96;  24 


MOLASSES. 


JACKETS 


CASES 


FRICTION  TOP  TINS 


Ban 

a 

td 

<n 

of 

cr 

to 

« 

i-* 

CO 

to  ... 

0 

Ga 

£. 

*. 

^  * 

M 

Q 

Q  ' 

p 

P 

Q 

P 

o 

t\5 

o 

to 

f 

6 

o 

p 

3 

B 

9 

Fancy  Open  Kettle  | 

Pelican   

(Not  packed  In  wood.)  ...| 
High  Grade  (55  Gal.  Bbl.)| 

Valance   | 

Magnolia   ,<  | 

Angelina   | 

Beach  Grove  | 

Baking  Molasses  | 

Creole   j 

Dixie   ■.-..!  ...| 

Export   j 

Cane  Black  Strap  | 


4.50| 


.63 
.58 
.53 
.48 

.43 
.38 
.33 
.23 


|  3.20 

I  2.95 

|  2.70 

|  2.45 


2.20 
1.9  5 
1.70 


.93 
.70 
.48 
.25 

.03 


.65 
.45 
.25 
.05 


Arondale  Molasses,  2-tb  Tins,  36  to  case, 
Sunset  Syrup,  2-Ib.  Tins,  24  to  case,  per  case,  $2.20, 


1.25  1 
per  case,  $3 


.85 
.65 
1.45 
.09 


SO  |  1 
58  |  1 
17  |  X 
00. 

$2.50,  $2.60  and 


Fancy  Molasses  

Pickaninny  

Belmont   

St.  Claire   : 

Medium  Grade   

Oak  Grove   

St.  Mary's   

Import   

Raking  Molasses   

Hawaiian  Genuine  .... 

Island  .  

Cane  Black  Strap... 


.57 
.52. 
.46 

.42 
.34 
.28 

.19 
.17 
.15 


.59 
.54 
.48 

.44 
.36 
.30 

.21 
.19 
.17 


Old  Fashioned  Molasses,  2  doz.  tins  to 


.67 
.62 
.56 

.52 
.44 
.38 

.29 
.27 
.25 
case, 


I  I  ■  J 
|  3.00|  i.3.02 


3.05 
2.75 


2.79 
2.52 


|  2.55  2.34 
'  2.15    1.98  |  1 


73  | 

53  | 
20  I 


1.S5  1.71 

If. 


2.13  | 
I 


1.40| 
1.5 


1.30 
„,  1.22 
1.20|  1.13  |  1 
per  doz.,  $2.40 


81 
57 

21 
.13 
05 


7.5  0 
7.00 
6.40 

6.00 
5.20 
4.60 


12.00|11.00[  7.20 
I  I 
I  I 
8.7  I  8.10|45.70 

1  I 
7.56[  7.10[  5.10 
6.96|  6.60|  4.80 

I  I 

6.36|  6.101  4.50 

5.76|  5.60T, 

5.16|  5.20|  3.90 

3.96|  4.10|  3.30 


$2.80. 


S.30|  5.S2| 
7.80|  5.52| 
7.20|  5.161 

I  I 
6.S0|  4.92| 
6.00|  4.44| 
5.40|  4.0S| 

I  ! 


3.72 


Department  ft. 

This  Dept.  Is  corrected  by 
William  duff  &  Co.,  Wellman,  Peck 
&  Co. 

SUGAR  AND  SYRUPS. 

The  Western  Sugar  Refining 
Company  quotes  net  cash 
prices  as  follows.  Barrels  are 
an  advance  of  10c;  half  bar- 
rels, 25e;  boxes,  50c;  50-lb. 
bags,  10c. 


Standard      Granulated — Fine, 

Fruit  or  Coarse   5.35- 

Beet    Granulated    5.15 

Confectioners'    A   5.35 

Cube   5\60' 

Cubes  (A)  Crushed   5j60-- 

Powdered   5,45 

Candy  Granulated    5.45 

,  Magnolia  A   4.95 

1  Extra  C    4.85- 

Golden  C    4.75 

"D"   Sugar   4.85 

H.  &  E.  Crystal  bominos....  8.75 
California  &  Hawaiian  Sugar  Re- 
fining Co.  Additional  per  100  lbs: 
In  bbls.  and  50-lb  bags.  10c  more; 
half  bbls.  25c  more;  boxes  50c 
more;  for  all  grades: 

Granulated  Basis   '5.35 

Bar    5.70- 

Powdered    5.45 

(A)  Crushed    5.60 

Berry   5.S5- 

Extra  Pine  Granulated   5.35 

Coarse  Dry  Granulated   5.30 

Confectioners'   (A)    5.35 

Confectioners'   Crystal    4.45 
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• 

Cubes    5.  GO 

Bricks    5.60 

XXX  Granulated  C100-Ib  bags 

oinly    5.15 

Excelsior  (A)    4.95 

Extra    (B)   If':  4. SB 

Golden  (C)    4.95 

Yellow  (B)    4.95 

Long's  Peerless  XXXXXX 

Bo.  bbls   6.76 

J?o.  %  bblji   7.00 

Bo.    4-Ib.    tins,   cases   S.30 

Do.  35-tb.  tins,  10  in  case.  S.30 

Bo.  10-tb.  tins,  10  in  case.  S.9o 

Bo.  S-lb.  tins,   S  in  case.  .  S.95 

Bo.  30-Ib.  boxes   7.60 

For  Bakers'  and  Confections'  Use. 

Barrels    6.15 

Half  Barrels  .  . .   6.40 

Boies,  20  lbs.  each   7.00 

MAPLE  S*BIJP. 

"Old  Manse." 

Gal.  tins,  V£  dz  to  case,  dz..$14.00 
V4  Gal  tins,  1  dz  to  case,  dz  7.50 
Quart  tins,  2  dz  to  case,  dz  4.25 
Pint  tins,  4  dz  to  case,  dz.  .  2.50 
Jacket  Cans,  bulk,  per  gal  1.00 
Glass  Qta,  1  dz  to  case,  dz  4.50 
Glass  Pts,  2  dz  to  case,  dz.  .  2.75 
Log   Cabin   Maple  Syrup. 

Gallons,  per  doz  $15.00 

Cans 

Half-gals,  per  doz   S.00 

Quarts,   per  doz   4.50 

Pints,    per   doz   2.60 

Bottles 

Quarts,   per  doz   4.75 

Pints,  per  doz   3.00 

Jackets,    per    gal   1.10 

MAPLE  SUGAR. 

Toboggan  Brand  Maple  Sugar. 

30   1-lb    blocks    (cases)  $4.50 

60  %-lb  blocks  (cases)   4.80 

Maltese  Cross  Brand  Maple  Sugar. 
Ass't'd  ViS,  %s.  Is,  per  case. $3.00 
Scalloped  Cakes,  100  to  case.  2.85 


Syrup  Extracts. 


res cent 
fflapleine 


doz.  . 
doz.  . 
doz.  . 


3.00|  16  oz, 
5.25|32  oz, 
9.75|Gals, 


doz.  .18.00 
doz.  .36.00 
each.  .11.00 


Crescent  Oil  of  Maplelne. 

1-oz.,  doz...  2.702-oz.,  doz  ..  4.75 

8-oz  15.004-oz.,  doz  ..  8.25 

16  oz,  doz.  .  27.001 32  oz,  doz.. 48. 00 
Gals,  each.  .15.00] 

Hardesty's  Maple  Extract. 

1  oz,  doz.  .  .$1.1012    oz,    doz..  1.75 


Department  4. 


DRIED  FRUITS,  NUTS  AND 

HONEY. 

This  Dept.   is  corrected  by 
Guggenhime  &  Co.,  Wm.  Cluff  Co. 
(Add  *4c  for  50-lb.  boxes  and 
%c  for  25-It)  boxes). 
Apples  (crop  1907.) 

Sundried,  sacks   ,  08 

Evap.  Fancy.  50-lb.  boxes....  li 
Evap.  ex.  choice,  50-lb.  box..  10'4 


8 

Apricot*. 

1907  Crop 

Choiee-^Sacks    20 

Fancy  Sucks    21 

Fancy,    25- !b.  'boxes   23 

Currant*. 

In  bbls   09V4 

Recleaned,  in  bbls   10 

Recleaned,  25-tb.  boxes  ... ...  1014 

Recleaned.    50-tb.   boxes   10'« 

Recleaned,  1-tb.  carts  11 

Recleaned.    12-oz.    carts  lo 

Dates. 

Fard,    14-lb,    per    Tb  11 

Persian,  66-It)  case  07 

FIGS  (California) 

Black.  25-tb.  boxes,  per  box.  1.00 

Black,  sacks  

"White,  bags   04 

White,  10  1-tb.  brks.,  per  box..  .66 
W&lte,  K0"%s  "'.>.:.  - .  J IJL.  -  -  iflOI/£7 6 

Nectarines. 

1907  Crop 

White   16 

Red   16 

Peaches. 

Choice,    ska.  .11 1 Fancy,  bxs.,13 
Pears. 

Choice,   'is.  in  sacks  •.  .09% 

Ex.  choice,  >4s,  in  sacks.  ......  10 

Fancy,  M-S,  in  boxes  1-2 V- 

Plums. 

Unpitted  ...     .|Pitted,  black. 12% 
Prunes. 

Sks.  bx. 
25-lb. 

30-40s    S% 

40-oOs   Sfc 

50-60S    8(4 

60-70s    "i'A 

80-90s    6V« 

90-lOOs    a 

50-lb.   boxes   one-half   cent  less 


than  25-lb.  blxes;  sacks  %  cent* 
less  than  25-lb.  boxes. 

Raisins. 

r.  Cr.  Layers,  per  box  

Cr.  Layers,  per  "Box   3  30 

4  Cr.  Layers   I  2.60 

3  Cr.  layers   2.00 

2  Cr.   Layers  |«y   1.75 

4  Cr.  Loose  <ll  08 

3  Cr.  Loose  0714 

2  Or.  Loose  07 

Unbleached  Sultanas.  Bft-lh  .06 
Thompson's    bleached  Sold 

seedless,    50-tb   .11 

Hed  Ribbon.  4S  lGs  09% 

Blue  Bell,  50  Is  (seeded)..  .09 

^Seeded.   12  oz.,  cartons  47%. 

Seeded,  bulk,  tb  11 

NUT>. 

Almonds,  Fancy.  I.  X.  L.  .118-19 
Almonds,  shelled.  No.  1..1...S7 
Brazils,   160-Ib.  sacks  15 


Chestnuts.  Italian. 


.16 


Filberts.  175-lh.  sack  .'...15 


Peanuts.  California 


10- 
1R- 

CANNED  FBUITS. 
The  following-  are  the  California  Fruit  Canners'  Association  Quotations: 

'-  No.  3  No.  2Vs  No.2VL'  No.  2%  No.  2%  No.  2  Vi  No. 2%  No.GS  No.GS  No.G8No.GSNo.ON 


Extrs.  Extrs  Ex.St'd  Stnds.  Second  Water 

Apples   2.00 

Apricots  .  .  .  :  

Apricots,  peeled  

R.  A.  Cherries  3.50 

Grapes   2.00 

Peaches    (yellow  free)  

Peaches   (lemon  cling)  

Peachesdemon  cling)  sled  3.00 

Peaches  (White  Heath)  

Pears  (Bartlett)   3.00 

Plums   '  2.25 

Strawberries  

Pumpkin  and  Squash  


Pie   Extr's  Ex.St'd  Sfnd  Water  Pie 


1.70  . 

1.40 

1.30 

1.20      1.10  1.10 

4.50 

4.25 

3.7  5 

3.26  3 

25 

2.10 

l6.*ff 

2.S0 

2.60 

2.00 

1.60 

1.35 

1.25 

1.10      1.06  1.05 

3.75 

3.50 

3.00  3 

00 

6.00 

5.50 

7.00 

.  .  !.pld4 

2.40 

S.00 

6.50 

6.  od 

•l.r.Opld. 

2.40  ' 

2.15 

i.so 

1.65  ='  : k  .. 

s.oo 

6. 5 o: 

5.50 

4.50 

1.50 

5.50 

00 

2.60 

2.50 

2. 25 

10.50 

S.50 

75 

00 

HONEY. 

Pure  white  sage,  2  5-gral 

tins,  per  lb  10 

Light  Amber,  2  5 -gal  tins  .... 

per  lb  09 

White  Clover  (stained.) 

•'.a. I'll*  Afiti 

G-gal,  tin,  per  lb  09 

2  dz  2-tb  Jars,  per  case....  8.00 
2  dz  1-tb  Jars,  per  case....  4.25 

24-qt.  cans,  per  case   7.00 

12  %-gal.  cans   6.60 

6  1-gal.  cans   6.0* 

Glass. 

Per  Boz 

Tumbler,  8  oz.,  4  doz  In  case  1  25 
Oval  pints,  4  doz  in  case...:  1.26 
l-tb  glass  Jars.  2  doz  In  case  2.26 
l-Tb  glass  jars  (with  comb..  2. BO 

COMB 

Water  White,   24  1-fb  frames.  .16 

Lleht  Amber.   24  1-lb  frames.. 14 

Water  White.   24  1-fb  frames.. 16 

BEESWAX. 
Pure   S0-J1 


'ong's 


Preserves  the  standard  preserye  of  the  world  and  absolutely  pure. 
Saratoga  Drips  pleases  the  palate,  whets  the  appetite,  gives  hot  cakes 
a  delightful  flavor. 

Woodlawn  Maple  is  superior  grade  of  Maple  Syrup,  guaranteed  for 
its  purity  strength  and  flavor. 

Maraschino  Cherries  the  finest  of  California's  selected  cherries 
preserved  in  maraschino,  unequalled  by  any  manufacturer. 

Peerless  Bar  and  Powdered  Sugar  the  best  and  cleanest  su- 
gar sugar  on  the  market.    TRY  THEM. 

Long'  Syrup  Refining  Co. 


SAN  FRANCISCO. 


KM- 
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A  Quick,  Easy  Washday 


There  is  profit  and  satisfaction  in  handling 
an  article  that  not  only  pays  you  on  your 
investment  but  pleases  your  customers  as  well. 

If  you  are  not  already  supplying  your 
customers  with  such  an  article  it  will  be  to 
your  interest  to  order  a  supply  of  Swift's  Pride 
Soap  today. 

Swift  &  Company,  U.  S.  A. 


m4 


10 

PINE  APPLES 

Per  Doz 
Johnson's  Columbia 

2's  sliced,  2  doz.  in  case.  .  .2  3fl 
2's  grated,  2  doz.  in  case.. 2  3* 

Is  sliced,  4  doz  in  case  1  "5 

Is  grated,  4  doz  in  case.'  1  io 

Hawaiian. 
Extra   sliced,    2   doz,    2%....  2.50 

"       4  doz.  Is  none 

grated,    2    doz.    2s.  .  .  .  2.25 
4  doz,  Is   1.40 

Singapore. 

2-rb.  sliced. 1.75|22-oz.,  doz..4S.OO 
1-11).    sliced.  .951214    whole..  2.25 

Mince  Meat. 

Merrell-Soule  Co.'s  None  Such 
Condensed  Mince  Meat,  cases  (6 
doz.  each),  per  case,  $6.25. 

Atmore's  same. 


Hit  ADVOCATE 

is  the  only 

GROCERY  PAPER 

on  the 
PACIFIC  COAST 
with  a 

GENERAL  CIRCULATION 

on  the 
PACIFIC  COAST 


ty. 


Department  5. 


rhiM   Dept    Is  corrected  by  J.  H.  Newbauer  &  Co.,  TiUmann  &  Bendel. 

JELLIES,  JAMS  AND  PRESERVES. 

I  Griffon  Gutting  i  Rose  Rose  ffjjjjjf 
1 16-oz.  Jars  16-oz.  Jars  No.  2  Tins.  |  Picnic  Tins^'j^,, 


Apple   |  

Apricot  |2  35 

Apricot  Marmalade  ....|2  35 

Blackberry   |2  35 

Currant   |2  35 

Fig   |2  35 

Gooseberry  j 

Lemon   j 

Loganberry   |2  35 

Orange   >|2  35 

Orange  Marmalade   ....|2  35 

Peach   , . .  . \l  35 

Plum.    Damson   |2  35 

Plum.  Green  Gage  |2  35 

Quince   |2  35 

Raspberry   |2  35 

Strawberry   |2  3 

Assorted  Regular   |2  35 

Assorted   Berries   |2  35 


fc  

"35;. 
35|2 


nP4 


35|2 
35|. 
..|2 
35  . 
35|. 
35 12 
35 1 . 

35|2 
35|? 
35|^ 
35|2 
35|2 
35|2 
..|2 
•  -12 


i- 

12 
00|2 


60| 
00|2 
00|2 
00|2 
00|2 
00|2 
00|2 
0JM2 


£5 


1  60|  

1  60  97y2 


1  60 
1  60 


97% 
97% 
97% 
97% 
97% 
97% 
60|97% 
60|97% 
60  97% 
60|97% 
jl  60|97% 


97% 
97% 
97% 


92% 
92% 


92% 
92% 


92% 
92% 


92% 


In 

90 
90 


90 
90 


90 
90 
90 
90 


92% 
92% 
92% 
|92%| 
|92%| 
|92% 
|92%| 
|92%| 


90 
90 
90 
90 
90 
90 
90 
90 
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Department  7. 

This  Dept.   is  corrected  by 
Sussman,  Wormser  &  Co.,  William 
Cluff  Co. 

CANNED  VEGETABLE* 

Asparagus. 

Mammoth    5.25 

Large  White    5.00 

Medium  White    4.50 

White  Tips  .   4.00 

Beans 

Stringless  Extras   

Blue   Lake    1.50 

String,  2- lb .  Standard   1.30 

String,  gal.,  Standard   4.50 

Lima,  soaked    1.00 

Baked  Beans 

Fancy  Eastern  S 

1-  lb   Tall  tins   50 

2-  rt>  Tall  Tins    80 

2%-tb  Tall  tins   1  00 

3-  lb  Tall  tins    1  10 

Van  Camp's;  Pork  and  Beans 

(Tomato  Sauce.) 
No.  1  cans,  4  dz.  in  cs.,  dz.  .  .95 

No.    2    cans   1.40 

No.   3  cans   1.90 

Same  (Plain)  No.  3   1.75 

10  case  lots  5  %  discount. 

Kidney  Beans.  No.  2   1.20 

Lima  Beans,  No.  2   1.20 

Corn 

2s   Maine,    per   doz  $1.35 

Iowa,    per    doz  90 

5   case  lots.    Iowa  90 

Succotash. 

Standard    Maine    1.40 

Peas 

Petit  Pois    2.25 

2s  Extra  Fine  Sifted   2.00 

Standards    1.35 

Soaks,    2s   . .'  90 

Tomatoes' 

3s,  Solid  Pack    1.30 

3s,   with   peppers    1.50 

2%.s.    Standard    90 

Gallon,  Standard   2.S5 

Gallon.    Solid   Pack   3.25 

Gallon    Puree    2.50 

Miscellaneous 

Hominy,  Great  Western,  3s...  1.15 

Hominy.  Van  Camp's   1.15 

Pumpkin  and  Squash,  gal....  2.50 
Van  Camp's  Strawberry  Beets. 

No.  3,  cans,  2  doz  to  case.  .  1.90 
Van  Camp's  Golden  Pumpkin 

and  Marrow  Squash.  No.  3. 

2  doz  in  case,  per  doz   1.40 

Same,  No.  8  j   3-70 


IS 


Department  8. 

This  Dept.  is  corrected  by 
Cudah.r  &  Co.,   Swift  &  Co. 


PROVISIONS. 

HAMS. 

Eastern  Standard,  18-20  16 

"  "  15-16   .16 

12-14   .14 

Picnic  Hams  10% 

Boiled  Hauls 

Skin  on   .23% 

Skin  on  24% 

Breakfast  Bacon 

Eastern    Standard,    6-S  21% 

'8-10..  .20 
10-12  19 

IDnglish  cured  Bacon 

eastern   cure,    8-10  18 

Eastern  Cure,   8-10  18% 


Ory  Salt  Bacoi 


Clear  Medium  Bacon. 
Clear  Light  Medium.. 

Light  Belly  

Extra  Light  Belly.  . .  . 

Bacon  Backs   

Bacon  Bellies  


.14 

.14 

.16% 

.17 

.14 

.15% 


Ory  SaW  Meats 

Sides   ■13% 

Bellies    .13% 

Backs    .13 

Fat  Backs   ]  ,12% 

Barreled  Pork 


Bbls 

Mpare    Ribs  $ 


^-bbls 


Family     Pork                  21.50  11.26 

Clear  Pork                       24.00  12.50 

Big    Polk                        26.50  13.76 

Barreled  Beef 

Mess  Beef  10.00  5.50 

family  Beer......  .iu.50  5.75 

Ex.  Family  Beef..  11.00  6.00 

Beef  Tongues         23.00  12.00 

Pigs  Eeet 

Tierces,  about  300  lbs  $20.00 

Barrels,   about   200    lbs....  13.50 

%   bbls.,  about  80  lbs  V6.00 

Kegs,  about  25  Tbs   i.60 

Kits,  a  bout  15  lbs   -.1.25 

Pure  Leaf  Lard 

Tierces,   about  350   lbs.  net._-.jl2 

%  bbls.  about  100  lbs  12% 

SO-lb.  Wood  Tub,  S0-lbs.,  net. 12% 
60-Ib.  Wood  Tub,  60  lbs,  net. 12% 
20-lb.    Wood    Tubs  *$2% 


50-rb  Cans,  one  to  a  case. 
20-lb.  Cans,  4  .to  Case., 
10-Th.  fans,  o  to  n  case" 
5-lb.  Cans.  6  to  a  case.. 
3-Ib.  Cans,  20  to  a  case.., 


.12  1 
.12 
.  12  ^ 
.121 
.13 
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Golden  Gate  Lard. 

Tierces,  about  350   lbs,  net, ..12 
%  bbls,  about  150  lbs,  net.  .12% 

50-Ib.  Cans,  2  to  a  case  12% 

20-Ib.  Cans,  4  to  a  case  12% 

10-lb.   Cans,   6   to  a  case.... 12% 

5-lb.  Cans,  12  to  a  case  12% 

3-lb.  Cans,  20  to  a  case  13 

20-Ib.  .Wood   Baskets  12% 

60-!tt.'Tubs   12% 

HQ-lb.  Tubs     12% 

"Arrow"  Compound. 

Tierces,  about  370  tb.  nest? . .  .08-% 

50-tb.:  tins,  2  to  a  case  08% 

%  bbls,  about  150  lb  net  10% 

5  0-tb    tins,    1   to   case  10% 

20-tb   tins,   4  to  case  10% 

10-lb.  tins,  6  to  a  case  09% 

5-lb.  tins,  12  to  a  case  09% 

3-Ib.  tins,  20  to  a  case  09% 

20-lb  wood  bkts,  20  lb  net.. 10% 
60-lb  wood  bits,  60  lb  netl0% 
80-tb  wood  «a  *»>  net.. 10% 


15 

Beecbnut  Packing  Co. 

Bee>?;T;ut  Sliced  Bacon  and  Beef 
in  Glass. 


Department  10. 


1  doz  No.   1  Jars  $3.25 

Brie  Brand   Chipped  Beef  in 
Glass,  1  doz  No.  1  Jars....  2.60 
5  case  lots,   less  5  per  cent. 
Van  Camp  Packing  Co. 
Boned  Chicken,  No.  %  Cans. 

1   doz.   in  case,   per  doz   2.90 

Same;   No.    1   5.15 

Boned   Turkey,   No.    %   2.90 

Same    5.15 


Department  9.  CANNED  MEATS. 

This  Dept.   is  corrected   by    Cudahy  &  Co. 


19% 

Twins,   June  make   19 %| 

Triplets    20  1 

Cal.  State  factory  flats.  ..  .18-19 
Cal.  State  f'ctry.  Young  Am.  19-20 

Jack  or  Monterey   21 

Brick    Cream   20 

Limhurger,  Eastern,  tb....lS-19 

Swiss,  imported,  lb   28 

Domestic   Swiss   20-21 

Roquefort,    lb   40 

Gouda,  per  It)   27 

Sap  Sago   22% 

Pineapples,  Eastrn,  6  in  cs,  cs.  3  50 
Pineapples.  Eastn,  6  in  cs.  sml  2  65 

P'ffr'd  Edam,  small   34-35  pds 

per    case    of    12   8.25 

P'ffr'd  Edam,  med  38-40  8.75 

Do.  Edam,  large  44-45  9.50 


ALL,  PRICES  ARE  PER  DOZEN 


Corned  Beef   

Roast  Beef   

Roast  Mutton   

Brisket  Beef  '  

Boiled  Beef   

Chipped  Beef  (in  tins)   

Sliced  Beef  (in  glass)   

Sliced  Beef  (in  tins)  

Sliced  Beef  (in  glass)   

Chip  Beef  (in  Tins)  

Brawn  

Pigs'.  Feet   

Corned  Pork   

Lunch  Tongue   

Sheep  Tongue   

Lambs'  Tongue   

Luncheon  Tongue   

Sliced  Bacon  (in  tins)   

Sliced  Bacon  (in  glass)   

Deviled  Ham  (Geinuine)   

Potted  Ham  (Genuine)   

Potted  Tongue  (Genuine)  

Potted  Meat  (Ham  Flavor)... 
Deviled  Meat  (Ham  Flavor)... 
Potted  Meat  (Tongue  Flavor). 

Boneless  Chicken   

Veal   Loaf    .  .  

Sandwich  Loaf   

Picnic  Loaf   

Chili  Con  Carne   

Beafsteak  and  Onions   

Hamburger  Steak   

Frankfurter  Bratwurst   

Minced  Collops   

Tripe   

Sweetbreads   

Vienna  Sausage   

Pork  Sausage   

Oxford  Sausage   

Bologna  Sausage   

Sausage  and  Kraut   

Stewed  Kidneys   

Corned-Beef  Hash   

Lunch  Sausage   

German  Lunch  Sausage  

Ox  Marrow   


Ox  Tongue  (whole) 


Chorizos 


55 

«Y  O 


E-<~ 


.|  1  65 
.  I  1  45 
.  |  1  45 


1  25 
1  25 
1  55 


1  25 

2  10 
2  40 
2  35 
2  50 


2  25 
2  60 

2  25 


85 
S5 
85 
40 
40  I 
40  | 
....| 
I 


No.  % 
95 


1  55 
1  50 
1  50 

1  50 
75 
75 
75 

2  60 

95 
95 
95 
80 
90 
90 


7  50 
7  50 


7  50 
20  00 


22  00 


Sf6 


90 
S5 
1  00 


2  50 

1  35 

2  35 
2  10 
1  10 


1  55 


No.l%| 
6  25  | 


No.  2 
7  50 


No.  3 
Tins 
1  or  2 
Dz.  ,.i 
Case 
1  80 
1  SO 
1  80 


_  o 

c  B 

_.  o 
6 


No.1% 
5  50 


2  20 
1  65 


2  90 
No.2%|  No.  3 
9  25  111  25 


No.  6 
20  60 


2  40 


2  50 


2  50 
2  55 


No. 
N'o. 
So. 
No. 


FISH  AND  CHEESE. 

This  Dept.  is  corrected  by 
Wieland   Bros.;    Kni'thlli-berger   a  \;0 
GrassofT.  \0 
ItUNMiun  Caviar. 

Per  doz  \o 

l-tt>.  cans,  2  doz.  In  case .  . .  .  $20.00|  .N'o 
%-tb.  cans,  2  doz  in  case..  10.50 
%-tt>.  cans,   5  doz.  in  case 
%-lb.  cans.  6  doz.  in  case.  .  3. 00 1. N'o 
White    Label    Brand  none  ^o 


CHEESE 
Foreign  and  Domestic. 

New  York  State  Factory 
Cheddars,   June  make 
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No.  1.  1G0-160  Bah   69 .00 

N'o.  1,  70-80  nan   » 

2,  220-240  flan   39.00 

2.  110-120  fish   20.50 

3.  300-350  flan   SO. 00 

3.  150-175  flan   16.00 

4.  400-440  fish,  bbl   2H.00 

4.   2vU-2i'0   llstl   15.00 

Irian  Mackerel 

'l,   200-220   flah  none 

1,  80-90.  fish  ,  none 

»iiu.  2,  325-350  fish  none 

B.50|n'o.  2,  130-140  fish  none 

2,  476-600   flah  none 

2.   180-190   flah  none 

N'o.   It  10-lb   kits,  16-1«  

No.    2,    20-22    flsh.  1   1  30 

American  Uloatcm 
Shore  Bloaters,  115-120  flsh..nont 
Shore    Bloaters,    45-50    fish.. none 
Extra  No.   1.  120-130  fish.... none 


new 


.  .  .none 
.  .none 


Fancy 

Camembert,  Brie,  Roquefort 
and  Gorgonzola,  jars.  .  .none 

Parmesan  C  &  B,  sml  bot 
doz    3  00 

Parmesan  C  <S-  B,  Ige  bot, 
doz    5  00 

Bayle'^ 

Small  %-lb  l-!b.  2%-lb  5-lb 
Deviled  Cheese- 

$1.00.  $2.25.  $4.00,  $5.00,  $9.00 
After  Dinner  Cheese: 

$1.00.  $2.40.  $4.00,  $4.50,  $7.50 
Roquefort  Cheese: 

$1.00  .$2.40,  $4.00  ,$4.50.  $7.50 
MacLaren  Imperial  Cheese  Co. .Ltd; 
Imperial  Cheese — 
Club  size.  2  doz  jars,  doz.  . . 
No.  1,  size,  1  doz  jars.  doz. 
No.  2  size.  %  doz  jars,  doz. 
No.  3  size.  %  doz  .iars,  doz. 
Individuals.  5  doz  jars.  doz. 
Roquefort  Cheese — 
Small  size.  2  doz  jars.  doz. 
Large  size.  1  doz  jars.  doz. 
Individuals,  5  doz  jars.  doz.  .  .85 
SALT  FISH 


Extra  No.  1,   50-55  fish  none 

Vo.  1.  140-150  flsh  none 

No.    1,   60-65   flsh  none 

No.   X,   110-140  flsh  28  60 

No.  2,  66-60  flsh  11.00 

No.    2.   140-160   fish  none 

No.  2,  60-65  flsh  none 

No.    2,   160-180   flah  none 

No.    2,   70-80   flsh  none 

No.  2,  180-200  flah.  .  . 

No.   2.    80-90  flsh  

in  KJUta 

Extra  Mess,  7  to  8  flah  each.  .13.00 
No.  1,  kits,  8-9  flsh  or  15- 

17  flsh    1.40 

No.  2,  kits,  8-9  or  20-22 
flsh    1.1*. 

Salmon 

King,    bbls  none 

Oregon  Silversides,  bbls.  13  00 

Alaska  Red.  bbls  13  00 

Alaska   Red.    %-bbls,  100 

lbs    7  25 

Alaska  Red,   kits   1.00 

Bellies,  bbls   15  00-18.0© 

Tongues  and  Sounds,  kits 

10-lb    1  4« 

Tongues    and  Sounds, 

%-hbls.    80-tb  11  5* 

New  Herring.  Pack  1907  

Ex  Slctd  Mixed,  bbls  17.00 

"     %  bbla   9.00 

"    Keg    1.2* 

Cheaper  grade,   mixed,   bbl.. 15.00 
"    %  bbl.  .  8.00 

Keg  9* 

Ex  Selected.  Mllcher.  bbl  19.00 

"    %  bbl.  .10.00 

"    Keg    1.36 

Cheaper,  Mlkhner.  bbl  17. no 

%  bbl   9.00 

Kega    10* 

Labrador,  round,  160  flah...  5.50 
1-7BILabrador  Split,  per  %  bbl..  6.60 
3.25  •J.-Uflc,    %-bM   «.»» 


$1.25 

2.80 
5.25 
10.60 
.R5 


Pacific  Codfish 

bundles,   per   lb  05% 

Boneless,  30-lb.  boxes.  Ib...  .07% 
Boneless.   40- tb.   boxes.    lt> .  .  .  .  7% 

Boneless.  Strips,  per  lb  87% 

Boneless  Blocks,  per  Ib   S 

Boneless  Tablets,  per  ft. .  ...  s% 
Boneless  Middles,  per  rh  OS  % 

Eastern  Codfish 

Gen.  Georges.  8  flsh  to  csSll.00 
Gen.  Georges,  12  fish  to  ca.  .  10.00 

Geo.  Cur.  Cod.  case   9.50 

Geo.  Cur.  Cod  ,40  fish  to  cs  8.00 
Gen.  Geo.  Middles.  60  flsh...  16 
Gen.  Geo.  Tablets,36  fish  11# 
Gen.  Geo.  Blocks,  40  flsh  11% 

Shredded  Codfish 
Beardsley's    shredded.  2 

doz.   in   case   1.00 

TVorvresrinn  Mackerel 

Bloater,    120-130    fish  none 

Bloater,  %-bbl..  60-65  fish.... none 


Smoked  Flah 

Septune,    Brand,    10»a  12.86 

Veptune,   Brand   50a   1.60 

">alnty   Brand.    30s   1.26 

Bloaters.  Grim.,  100  box.... 13. 00 
Bloaters.    Grim..    50   In    box.  1.76 

Bloaters,  Cromarty    3.00 

Yarmouth,  100  in  box.... 

Halibut,  chunk*   IE 

Herring,   boxes.   Eastern  26 

Herring,  boxea.  Washington  .20 
Herrings,    Neptune,  boneless, 

boxes  of  10s.  net   1.36 

Moir's  Selected  Red  Her- 
rings. 100's   1.90 

Moir's   Selected   Rod  H-r- 

rings,  50's    1.25 

Salmon  .per  lb  10  20 

Beardsley's. 
1/errlng.  boneless,  tins.  doz.  .  1.6* 
Herring,   boneless,  small,  doz  1  00 
Herring.     boneless.  vacuum 

tumblers.  2  dnz  in  case....  1*6 
Finnan  Hadd'ea.  30-lh  boxes. 

per   tb   15 


|No.  5 
.'10  00 


WIELAND  BROS. 

H09-311  DAVIS  STREET.  -AN    }  K\N<  i-c  n 

Importers  and  Commission 
Merchants 

SPECIALTIES — Imported   and   domestic    Swiss    Cheese,  Lrmburger. 

Brick  Cheese.  Edam.  Roquefort,  etc  ;  Mackerel.  Codfish.  Hollamf 

Herrings.  Olive  Oil.  Spani9h  and  California  Olives,  all  kinds  i>» 

Sausages  and  other  delicacies. 
SOLE  AGENTS  for  Sierra  Cheese.  German   Breakfast   Cfc'ea*  W»:\ 

Camenbert.  Schlosa.  Kronen  a=d  Meufchatel  <  heeae. 
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Potted  Flab. 

Per  doz 

Potted  Crab   $1.85 

.Anchovy  Bloater  Paste   2.30 

Yarmouth   Bloater  Paste  .75 

Kippered  Herrings.  Marshall's  2.23 

Kippered   Herrings,  Moirs.  .  .  .  2.25 


Department  11. 


CANNED  FISH. 


This  Dept.   is  corrected  by 
Sussman,  Hooper  &  Jennings, 
Wellman,   Peck   &  Co. 

Doz. 

Anchovies,   in  oil,   2  doz 

',2  1'ts.,  in  glass,  doz   5.00 

Anchovies,  2  doz,  %  pts,  dz.  3.00 
Bloaters,   Yarmouth   C.  & 

B.  doz   4.50 

Codfish    Balls,    2-lb  tins 

per.   doz   2.25 

Eels,    Hamburg,    in  jelly, 

1-rb    tins    2.85 

Beis,  smoked,  1-fb,  per  dz.  .  2.85 
Finnan  Haddies,  2-lb  ovl.  2.25 
Finnan    Haddies,  1-lb. 

round,   per  -doz   1.80 

Sardelles.  imp.,%-Ib  tins....  2.50 
Sardelles,  imp.  in  glass.  3.00 
Sardelles,  dom.  1-lb,  glss  2  25 
Sardelles,  Ankers.  %  keg  3.00 
Sprats   7.60  8.00 


Mackerel 

P.  &.  W.,  2-lb  soused   2.75 

P.  &  W.,  2-  Ibmustard   2.75 

P.  &  W.,  2-tb  tomato   2.75 

Underwood,  2-lb  soused.  .  2.85 
Underwood,  2-lb  tomato.  2.85 
Underwood,  2-tb  mustard.  2.85 
Los  Angeles,  2-lb  soused.  2.55 
Los  Angeles  ,2-lb  tomato. 2. 55 
Los  Angeles,  2-lb  mustrd.2.55 

Crescent  Mackerel 

Soused,   18-oz  tins,   doz  $1.80 

Tomato.  18-oz  tins,  doz....  1.80 
Mustard,    18-oz   tins,    doz....  1.80 

Salmon 

Alaska  Red,  l-'tb.  tins.  doz..  $1.40 

Alaska  Red.   2-lb   1.3  ' 

Alaska  Pink,  1-tb.  tins  95 

Alaska    Plats,    1-T1>   2.35 

Columbia  River.  1-lb  Tails..  1.75 
Columbia  River.  1-lb.  Flats..  2.00 

Sardines. 

Per  case 

French,  ^s,  IS  m  m   14.00 

"  .      V*s,  22  m.  m   15.00 

Portuguese,   >4s,  18  m.m.... 

i/,s,  22  m.  m   12.00 

y2s,  30  m.  m.  .  .  .  IS. 00 

Norwegian,  %s,  18  m.  m....  9-25 

Sprats- 
French,    Us,    18   m.m  N.00 

22  m.m    9.50 


American  Sardines 


(Ms  pkd  100  to  cs,   %s  50  to  cs. ) 

i,i'in  oil  without  key   3.85 

]4s  in  oil,  with  key   4.00 

Vis  in  oil,  per  doz  60 

14s  in  mustard,  per  doz  60 

s   in   mustard,   case  3.75 

%s  in  mustard,  per  doz  95 

%s  in  mustard,   case   3.40 

Maconoehie  Bros.,  Ltd.,  London. 
Kippered  Herrinq-s.  case  of 

dz.,  Mo.  1  oval  tins,  per  dz.  .  $1.80 
Herrings   in   Tomnto.   case  of 

6  dz..No.l  square  tins.pr  dz.  1.80 
Findon  Haddocks,  case  6  do' .  ., 

No.  1  oval  tins,  per  doz  .  2.30 
Preserved  Bloatnrs,   case  of  6 

doz..  No.  1  oval  tins,  perdz.  1.80 


SHIM, I,  FISH. 
Abaliinc-K 

4  doz  in  i'h  .with  sheila,  cs  6.00 
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Clams  and  Clam  Juice 

doz 

Doxsee   Clams,   1-lb.   tins....  2.00 

Doxsee  Clams,  2-lb.  tins   3.00 

Doxsee  Clam  Juice,  1-fb.  tins  .90 
Doxsee  Clam  Juice,  2-tb  tins  1.75 
B.  &  M.  Lunch  Clams,  flat..  137 '/z 

Underwood  Clams.   1-tb   1.15 

Underwood  Clams,  2-tb   1.65 

P.  &  W.  Clams,  l-n>  tins   1.35 

P.  &  W.  Clams,  2-tb.  tins....  1.75 

Oxford  Clams,  1-tb.  tins   1.0E 

Oxford    Clams,    2-tb    tins....  1.50 

P.  &  W.  Clam  Chowder   2.25 

Burnham's  Clam  Bullion, pts.  4.50 
Burnham's  Cl'm  Bullion,1^  pts  2.40 

Crabs. 

VjS  flat,  4  doz.,  per  doz....  2.00 

Minced,   Vzs  flat,  4  doz.  .  .  .  1.25 

Picnic,  Is,  4  doz   1.16 

2s,  2  doz   1.75 

Lobster* 

Doz 

Picnic  Tails,  4  doz.,  per  doz..  3.25 
Picnic  flats.  4  doz,  per  doz..  2.80 
'/£-tb.  flats,  4  doz,  per  doz.  .  2.60 
'/,-tb  flats.  4  doz.  per  doz....  1.40 

Oysters 

Oysters.    P 'lects.    12   oz  $3.50 

Oysters,  p. lects,  6  oz   1.90 

oysters.   P'andard.   10   oz.  .  .  .  2.35 

oysters,  piandara,  5  oz   1.35 

Oysters,   Ptandard,   8  oz   2.10 

Oyster,   Ptandard.   4  oz   1.15 

Shrimps. 

Shrimps,    pickled.    1-rb  $1.35 

Hunbai's  Picnics,  1-tb,  doz.  .  1.3.S 
Pride  cf  the  Gulf.  1-Tb,  doz.  .  1.30 

Dunbar's   lV2-fb,   doz   2.35 

Pride  of  the  Oulf.  lVfc-lb,  dz  2.30 
Pickled  Shrimp,  1-tb.  doz....  1.35 


Department  12. 

SPICES   AND  EXTRACTS. 

Thb!  Dept.   is  corrected  by 
A.  Schilling  *  Co.,  Wellman,  Peck 
«  Co. 

In  Original  Packages. 

Pepper,   Black  14  18 

Pepper,  White  25  30 

Ginger   13  19 

Ginger,  Gen  Jam  15  21 

Cinnamon,    Ceylon  22  25 

Cassia                 ..           16  24 

Cassia   16  64 

Cloves   20  36 

Allspice   10  17 

Nutmegs   30  65 

Mace   80  90 

Laurel  Leaves,  in. bales  07 

Laurel   Leaves,   in  small   lots,  10. 

E.  Mcllhenny's  Son. 

Powdered  Tabasco  Pepper,  cs 

2  dz.  No.  Vx  tins,  dz   2.40 

Same,  box,  1  dz  No.  Va  tins,  dz  .90 
Powdered  Cayenne  Pepper,  bx 
1  dz  No.  Va  tins,  doz  96 

Paprika. 

1  07.  doz..  1.00|16  oz.  doz..  7.75 

2  07,  doz..  1.50|2V2-tb  tins. 

4  w,  doz.  .  2.76|6-tb  tins  

8  oz,  doz..  4.50|3ulk,    tb  .  .  .  . 

MUSTARD. 

Oilman's,  ^s,  per  lb....  .52 
Celman's,  y2s  ,per  lb  48 

C'  iman's  Is,  per  tb  .  48 

("  Iman's  5s,  per  tb  43 

T"irkees  Vas.  per  doz  66 

P'irkees   %  s,   per  doz   1.30 

Schilling's  Best,  small,  doz.  .  .80 
Schilling's   Best,   medium,  doz  1.35 

Prepared. 

1  ouit    Freres.    per    doz   2.40 

I 'ddy's  Salad,  mriall  90 

•'Iddy's    salad    .medl-'ni  .    ...  1.35 

Kddy's  large    2.00 

Heinz.    2   doz.    cs   1.26 

FLAVORING  EXTRACTS 

Schilling's;  Rest. 

Triple  Strength,  Pure  and  fln- 

colored,  Sprinkling  Tops. 
Full  Measure     Never  sold  In  bulk 
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Department  12. 


SPICES  AND  FLAVORING  EXTRACTS. 
Schilling's    Best    Spices  —  Na   ture's  Best. 

Square  Tins.    Nev    er  Sold  in  Bulk.  | 
Stnal!    medium,  large  size  have  sifting  tops  except  Mustard. 

W. '  -   Small     Medium  Large  Ex.Laree  Hotel 

size        size         size         size  size 

per  doz.      pr  doz    per  doz    pr  doz  pr  tin 

Pepper   75             1.20       2.20         3.75  .78 

Mustard                                       .SO             1.35         2.40           4.00  .85 

Ginger   75             1.25        2.25          3.90  .81 

Allspice   75             1.10        2.00          3.50  .73 

Cinnamon                                     1.35               2.30          4.35            7.75  2.00 

Cloves                                            1.10             1.90        3.60            $.60  1.36 

Nutmegs                                 1.60             2.75        5.25        10.00  2.00 

Mace                                     1.75             3.00        5.75        11.50  2.15 

Cayenne   90             1.50       2.75         5.00  .93 

White  Pepper                              1.10            2.00        3.76           $.76  1.60 

Sage   75             1.20        2.25          3.90  .81 

Thyme  85             1.40        2.60          4.75  .87 

Marjoram   95            1.75        3.25         5.75  1.26 

Savory  S5             1.40        2.60          4.75  .87 

Cases  contain.  .  6  doz.            4  doz.     2  doz.    2  doz.  1  doz. 

Grose  Weight  21  lbs.          24  lbs.  23  lbs.    38  lbs.  54  lbs. 

Folger's  Golden  Gate  Ground  Spices. 
High  Grade — High  Price. 


Net  Weight 


Pepper   

Mustard   

Ginger  

Allspice   

Cinnamon   

Cloves   

Cayenne   90 

White  Pepper   95 

Nutmegs    1.60 


H-lb 

per  dz 
4  doz 
to  cs 
.75 
.75 
.75 
.70 
1.30 
.90 


Mace 
Sage  .... 
Thyme  .  . 
Marjoram 
Savory    . . 


1.75 
.65 
.70 
.85 
.70 


y4-tb 

per  dz 
4  doz 
to  cs 

1.15 

1.15 

1.15 

1.10 

2.25 

1.50 

1.50 

1.55 

2.65 

2.90 

1.05 

1.25 

1.40 

1.25 


V4-HJ 
per  dz 
:  doz 

to  cs 

2.15 

2.15 

2.15 

2.05 

4.25 

2.75 

2.75 

2.85 

5.15 

5.40 

1.95 

2.35 

2.60 

2.35 


1-tb 
per  dz 
2  doz 
to  cs 

3.65 

3.65 

3.65 

3.50 

8.15 

4.95 

4.95 

5.10 

9.75 
10.25 

3.35 

4.35 

4.80 

4.35 


2%-Ib 
per  dz 
2  doz 
to  cs 

.29 

.29 

.29 

.28 

.65 

.40 

.40 

.41 

.71 

.75 

.21 

.32 

.38 

.32 


5-tb 
per  dz 
1  doz 
to  cs 

.28 

.28 

.28 

.27 

.64 

.39 

.39 

.40 

.70 

.74 

.20 

.31 

.36 

.31 


Lemon  Vanilla 
and  and 
Others  Rose 

1  oz  1.30  1.8018    oz..  7.25  11.00 

2  oz  2.00  3.00|l6  OZ..14.00  21.50 

4  oz.  ...3.76  6.75|?2  OZ..27.00  42.00 
6   oz.  .    .  5  SO  6«1 

Folger's   Golden  Gate. 

High  Grade — High  Price. 


Folger's  Golden  Gate. 

Guaranteed  Pure. 


4  oz,  gr.  . 
6  oz,  gr.  . 
8  oz,  gr.  . 
12  oz,  gr. 
16  ox  /rr. 


.16.00 
.22.50 
.28.00 
.41.00 
.63  00 


2%  pat,  dz. 10.00 

3  pat,  dz...l2.50 

4  pat,  az.  .  .16.00 
6  pat,  dz.  . .  20.00 
10  pat.  ds.  .89.0* 


CRESCENT. 


oz.  , 
oz.  . 


Vanilla 
and 
Rose 
1.60| 
2.60 
4.75| 
6.751 
9.00 


Lemon 

and 
Others 
. .  1.25 
.  .  .  1.85 
.  .  .  3.45 
.  .  .  4.75 
 6.50 


Per  doz 
tins.  .  .  6.60 
tins...  9.00 


14-Ib  tins..  ,65|3-!b 
%-Ib  tins.  .  1.25]6-tb 
1-tb    tins...  2.001 

Rumford   Baking  Powder. 


oz  16.50|16   oz  12.00 

oz  32.00|32   oz  23.00 


Department  13. 
BAKING  POWDER.  ETC. 

This   Dept.    is  corrected  by 
William  Cluff  Co..  J.  H.  Newbauer 
«  Co. 
Bendel. 
Royal 

1  cs  5  cs  lOcs 
%  lbs  .cans.  $1.38  $  1.36  $  1.34 
6  oz.  cans.  .  1.92  1.89  1.87 
Y2  lb.  cans  2.57  2.52  2.50 
12  oz  cans.  3.82  3.75  3.72 
1  lb  cans.  .  4.95  4.85  4.80 
2%  lbs  cans  .11.65     11.40  11.28 

3  lb  cans..  13.60    13.34  13.20 

5  lb  cans..  22.35    21.90  21.68 
An    extra    discount   of    1    %  if 

packed  in  barrels. 

Trophy 

4  oz.,  doz..  1.10|2%  tb,  doz.  9.00 
8  oz.,  doz..  2.0016  lbs.,  doz.  .18.00 
16  oz..  doz.   3.50|l0   lbs,   doz. 31. 50 

Sun  Baking  Powder 
16    oz,    doz.$3.90|4    oz.    doz..  1.20 
8    oz.    doz.  .  2.20| 

Schilling's  Best. 
Never  sold  in  bulk. 
4  oz,  gr  16.501  %  lt>.,  doz.. 10. 50 

6  oz.  gr  .  .22.50|8  lbs, 
8  oz,  gr.  .  .  .  ?8.00|  4  rbs, 
12  oz,  gr.  .  .41.001  5  ths, 
16  oz,  gr. .  .53.00|10  fbs. 


Per 

doz. 

y2  ib 

can,  2 

az 

in  box 

1.40 

l-ib. 

can,  1 

dz. 

in  box 

2.80 

3-tb. 

can,  % 

dz 

in  box 

7.50 

5-tb. 

can,  Vt 

dz 

in  box 

12.50 

doz.  .12.00 
doz. .16  00 
doz.  .  20.00 
doz.  .  39.00 


Less  5  per  cent  in  5  case  lots. 
One  case  %s  or  Is  free  with  10 

case  lots. 

K.  C. 

10  oz.,  dz.  .  .90|50  oz.,  dz..  4.25 
15  ok.,  dz.  .  1.35  >>"  oz.,  dz.  .  6.50 
25   oz.,   dz.  .   2. 15f 

Pure  rream  Tartar. 

100-tb  bbls  .27|6-tb  tins.dz  2.65 
50,  25-tb  bx  .28|1-Ib  tins,  dz  5.50 
5-lh  tins, lb  .  .40| 

SODA. 

Churches  ,A.  &  H.,  30  or 

60   l's   05% 

Same,   60  %s  05% 

Dwight's  Cow  Brand,  60 
Is   -0514 

Same,  60  %s  05% 

(12-oz.  pkg.  %c  more;  8-oz. 

package   14c  more;  5  cs  lots, 

V&c  lean.) 
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Department  14. 
FARINACEOUS  GOODS. 

This  Dept..   is  corrected  by 
Wellmao,  Peck  &  Co.,  Fort  Costa 

Milling;  Co. 

Miscellaneous  FleurM 

Bbl 

Port  Costa   $5.40 

Globe,   A  1   5.40 

Sperry    5.4  0 

Golden  Gate    5.40 

Drifted  Snow    5.4  0 

Crown    5.40 

Peacock    5.4  0 

Banquet    5.20 

Royal    5.20 

Starr's  Choice  Extra   5.26 

Colonial    5.20 

White  Navy    5.20 

Success    5.20 

Mission    5.20 

Triumph    5.00 

Bear    5.00 

Bonanza    5.00 

Eagle    5.00 

Capitol    5.00 

Caledonian    5.00 

Silver  Star    5.00 

Mayflower    5.00 

Rye  Flour    5.20 

Rye   Meal    5.00 

"Whole  Wheat  Flour   5.40 

Graham   ■   5.20 

Quaker  Oats  Co. 

Quaker  Oats,  36  2s  $4.00 

"        "        family    size, 20s  5.1:" 

Scotch   Oats.   30   2s   4.00 

Banner  Oats,  30  5s   4.75 

"        "        family  size,  20s  5.15 

Saxon  Oats,  20  5s   4.75 

"        "       family  size,  20s  5.15 

Zest,  20s    4.10 

Zest,  36s    2.75 

Apetizo.    24s   3.00 

Quaker  Wheat  Berries,  36  2s  2.S5 

Quaker  Puffed  Rice.  36  2s.  .  3.00 
Quaker  Yellow  or  White  Corn 

Meal,  36  3s   4.10 

EGG-O-SEE  CEREAL  CO. 

Egg-O-See.  36  Is,  per  case.  .  2.85 

E-C  Corn  Flakes,  36  Is,  case  2.85 

5  case  lots  either   2.75 

Violet  Pancake  Flour.  36  2 Us  3.60 

Violet  Oats.  36  2s   3.60 

ALBERS  BROS.  MILLING  CO.— 
OKI.  MONTE  MILLING  CO. 

Del  Monte  Rolled  Oats,  wood  S.50 
Del  Monte  Rolled  Oats.,  sacks, 

2   90-lt>   S.00 

Alta  Mills  Rolled  Oats,  wood  S.00  j 
Alta  Mills  Rolled  Oats,  sacks, 

2   90-lb   7.50 
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Del  Monte  Rolled  Wheat, wood  4.30 
Del    Monte   Rolled    Wheat,  2 
75-tb  sacks    3.80 

Case  Goods. 

Per  case 
Self-raising  Buckwheat  Flour 

24  cartons,   3   lbs   4.15 

40  cartons,  1%  lbs   4.00 

Cal.  Flapjack  Flour.  36  2s..  4."0 
Semoila   or   Nutty   drains,  20 

cartons,  4  rbs   3.60 

Cal.  Cream  Flake  Oats.  36  2s  3.60 

Primrose  Wheat.   36  2?is....  3.85 

Farina.  24  cartons.  l-lt>   ....  1.80 

American  Milling;  Co.'s  Cereals. 

Per  Bbl 
Colonial  Ex.     Cream  Rolled 

Oats.   ISO   lbs.,    ( wood) ....  $7.25 

ISO    lbs.,    90-tb   sacks   6.75 

150  lbs.,  wood   6.00 

Pacific  Brand  Rolled  Oats.180 

lbs.    (wood)    6.75 

ISO  lbs.,  00-rb  sacks   6.25 

Bohemian  Rolled  Oats.  ISO 

lbs.    (wood)    6.00 

ISO  Tbs.,  90-tb  sacks   5.50 

Colonial  Pearl  Rolled  Wheat.-  1 

150  lbs.   (75-tb  sacks)   3. SO 

(  olonlal  Granulated  Hominy. 

200    tbs    (wood)   7.75 

Colonial  Steel  Cut  Oat  Meal, 

200    tbs.    (wocd)   8.26 

Brewster's  Pat.   V.   V.  Buck- 
wheat  Flour,200    tbs(wood)  8.25 
Colonial  Pearled  Hominy,  200 

tbs.    (wood)    7.75 

Colonial  New  Process  Buck- 
wheat  Flour,200    »s(wood)  8.35 

Case  Goods. 

CUonial  Ex.     Cream  Rolled 

Oats.   36   2-lb   pkgs   3.60 

Colonial  Self-Raising  Buck- 
wheat Flour,    24   3-tb   pkgs  3.80 
Pettijohn's   Breakfast  Gem, 

?-tb    pkgs.    to   case   3.25 

PORT  COSTA  MILLING  CO. 
Golden  Poppy  Oat  Flakes, 36  2s  3.60 
Encore  Pancake  Flour.  36  2s.  3.60 
EJneore  Buckwhf  Flour.  36  2V&S  5.75 


CAPITOL  MILLS. 

Per  Bbl. 

Ex  Cream  Rid  Oats.  ISO  lbs. $7.25 
Ex    Cream  R'lld  Oats,  ISO  lbs. 

(90-tb.    sacks    6.75 

Rolled  Oats,   ISO   tbs   6.75 

Rid    Oats,  (90-lb.  sks).  ISO  lt>s  6.25 

Rolled  Oats.   ISO-tb.  bbls.  . .  .  6.00 

Rolled    Oats,    OO-lb.    sacks...  5.50 

Pearled  Rolled  Wheat,  150  lb  .  4. SO 
Pearled    Rid    Wheat  (75-tb 

sacks).  150  lbs   4.20 

Granulated   Hominy,   bbls....  7.75 

Pearled  Hominy,  bbls   7  25 

New       Process  Buckwheat 

Flour,    bbls    8.25 


STERILIZED  MEALS  IN  CARTONS  PUT  UP  BY 
LOCAL  MILLS. 


ALL  NET 

Carton 

Net 
Case 

Rt'l 
Pr 

PKg. 

36-2  rbs. 
20-5  lbs. 

$3.75|15r 

5.00|30c 

Corn  Meal,  White 
Corn  Meal,  White 


Yellow. 
Yellow. 


.  |36-2  rbs.|  2.50|inc 
.  120-5  rbs. |  3.40|25c 


Cracked  Wheat   |36-2  Ibs.j  3.75|15c 

Cracked  Wheat   |20-5  tbs.j  4.80|30c 

Graham  Flour   |36-2  Ibs.j  3.0ojl0e 

Graham  Flour   |20-5  rbs.j  4.10|25c 

Hominy,  Large   |36-2  tbs.j  3.7ojl5c 

Hominy,  Large   1 20-5  Ibs.j  4.Soj30c 

Hominy,   Small   |36-2  tbs.|  3.7ojl5c 

Hominy,   Small   1 2 0 - 5  tbs.j  4.soj.30c 

Oat  Meal.  Granulated   |36-2  rbs.j  3.75|15c 

Oat  Meal,   Granulated   |20-5  tbs.j  4-.85|30c 

Steel  Cut  Oatmeal,  A.  B.  C  36-2  tbs.|  3.85J150 

Steel  Cut  Oatmeal.  A.  B.  C  [20-5  rbs.j  5.0oj.30c 

Pearl  Barley,  1,  2.  3  36-2  tbs.j  4.85  20c 

Pearl  Barley.   1.   2,  3  |20-5  Ibs.j  6.4oj40c 

Rice  Flour   |36-2  rbs.j  6.20|25c 

Rice   Flour  |20-5  Ibs.|  8. 20155c 

Rye  Flour   |36-2  lbs.|  3.7o|l5c 

Rye  Flour   |20-5  tbs.|  4.SO|20c 

Rye  Meal   |36-2  Ibs.|  3.70|15c 

Rye   Meal   |20-5  tbs.|  4.80|30e 

Spilt  Peas,  Yellow  or  Green  |36-2  rbs. |  4.55|15c 

Split  Peas.  Yellow  or  Green  |20-5  lt>s.|  5.90|40c 

Whole  Wheat  Flour   {36-2  tbs.j  3.15|10c 

Whole  Wheat  Flour  J20-5  lt>s.|  4.00|25c 

Gluten   Flour   [36-2  tbs.|  4.50|15c 

Gluten  Flour   |20-5  rbs  [  6  20140c 

Farina   |36-2  tbs.|  4.10jl5c 

Farina   |20-5  Ibs.|  5.50|30c 

Lightning  Tapioca   |24-l-!t>.  |  2.20|15e 

Cardinal  Crushed  Oats.   Premium|20-5  tbsj  4.25| 
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Steel-Cut  Oatmeal.  "A"  (fine) 

"B"(medlum),  "C  (coarse) 

bbls    8.25 

Brewster's  Pat.   New  Process 

'Buckwheat  Flour,  bbls....  8.2P 
Per  Case 
Self-Raising   Bckwheat  Flour 

20-3  M: -lb.  pkgs,  in  cases..  3.80 
Self- Raising   B.k  wheat  Flour 

34-3  lb  pkgs.  In  cases.  . .  3. SO 
Farina.  24  1-Ib.  pkgs  In  oases  1  60 
Mills  Ex    Cream  Rid  Oats,  36 

2-lb.    pkgs   In    cases   3  60 

Pan-Cake  Fli.ur.3fi  2-th  pkgs 

In  cases    ...  3.80 

PACIFIC.  CEREAL  ASSOCIA- 
TION. 

Firo-Wheatine.   36   2s  $3.30 

Capitol  Snow  Flakes.   36  2s.  .  2.90 

Morning  Meal.  36  2s     .  2.90 

Twin  Pros.   Mush,  36  2s.....  2.90 

•Carnation  Wheat.  20  5s  4.90 

•Biggest  and  Best.  20  2s  ...  4.60 
•Lilly  Cream  Wheat,  20  2s...  4.60 
•Ponisette  Rolled  Oats    20    2s  5.50 

•A  premium  in  each  package. 
Grant's  Hlgionic  ( 'racktrs.36  Is  4.30 
32  Is.  .  .  7.05 
6  5s.  .  .  .  7.05 

&  -/F   -"  "        12    5s.  .  6.50 

lOx.  ('n  am  Rolled  Oats.  90-tb.  7.50 
Carnation  Rolled  Onts.  90-rh.  6.50 
Diamond  Rolled  Oats,  90rlb.  6.00 
(ilutin  Wheal  Klakf  .  ion. ti,.  -.  ffj 
Glutin  Rolled  Wheal  160- lb.  4.80 
Glutin   Rolled    Wheat,    75- p..  2  In 

Farii»iM'cons  Goods  in  Sacks 
Manufactured  by  Local 
Mills. 

Per  100  lbs.  in  10-lb.  sacks 
Buckwheat    Flour.    Plain.  ...  $4.00 
Buckw  heat    Flour,    Extra.  .  .  .  4.30 
Bckwheat   Flour.New    Process  4.30 
Bckwheat  Flour.  Self-Raising  5.40 

Buckwheat  Groats    9.00 

Corn    Meal,    Yellow   2.75 

Corn  Meal.   White   2.76 

Corn  Meal.  Ex  Cream  Yellow  3.40 
Corn   Meal.   Ex  Cream   White  3.40 

Corn  Fiour    £75 

Cracked   Wheat    3.50 

Entire  Wheat  Flour   3.20 

Farina   4.20 

Flaked   Pearl   Wht.7-tt)&10-tb  3.20 

'Irnham    Flour    3  00 

Hominy,    large    3.40 

Hominy,   small    3.60 

Granulated  Hominy    3  SO 

Oatmeal,   plain    4.10 

Oatmeal,  extra    4.30 

Oatmeal,    steel-cut    4.30 

Oat  Groats    4.30 

Pearl  Grits    3.86 

Pearl  Barley.  No.  1   5.40 

Pearl  Barley.  No.   2   5.40 

Pearl  Barley.  No.   3   5.40 

Split  Peas.  Yell..o....w   5.00 

Split  Peas.  Green    6.50 

Rice    Flour   7.20 

Rolled  Oats.  7-tb  &  10  1b....  4.30 

Rye.  Flour    3.40 

Rye   Meal    3.20 

Wheat    Meal    3.40 

Pearl   Barley.   No.   I,   25  and 

-  50-lb.  boxes    6.40 

Split  Peas,  Yellow.  25  and  50- 

tb.  boxes    5.00 

Split  Peas.  Green.  25  and  50- 
lb.  boxes    6.50 

25-tb.  sacks  deduce  10  cents  per 
cwt.  from  price  of  10s. 

50-tb.  sacks  deduct  20  cents  per 
cwt     from    price   of  10s 

MISCELLANEOUS  PACKAGE 
CERE  \  LS. 

(All  prices  net.) 
Grape  Nuts.  1^2  doz.  per  dz  1.35 
Breakfast  Gem,  case    3  doz. .  .  3.25 
Wheatine,  36  2s.  per  case.  .  .  .  3.30 
Germea.  20  4-rh.  pkps.  per 

case    4.10 

Germea.  20  2-lh.  pkgrs  per 

rase   3.20 

Flaked  Rice.  24  1's   .1.00 

Dr.   Price's  Wheat  Flake 

Celery  Food  per  case.  ..  2.85 
Hecker's  Farina.  24  2s.  case  2  10 
Pillsmiry's  Best  Cereal  Vltos. 

36   2s   5.10 

Cream  of  Wheat.  .16  2's  S;25 

Malta  Vita.  36  Vs    4.oo 

H     H   Robhlns.   Cr'mry  Bkfst 

36  2s    2.80 

Phoenix  Wheat  Flakes.  36  2-lt>  2.F* 
White   Rose   Wheat  Flakes. 

20    5-th.)    4.7* 
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Olympic  Wheat  Hearts.  24  5s  4  75 

Olympic  Wheat  Hearts.  48  2g  4.76 

Cake  Pastry.   20  5s.  4  7S 

l'uncake   I  lours. 

Uncle  Sam.  36  2«    3.25 

II.  O.  Cerent*. 

i'sV" 

H-o  Buckwheat.  2  riojt  .i-rh 
pkgs.   per  case   4. Id 

H-O  Pancake  Flour,  east-...  1 

H-O  Oats  .24  2's,  per  ea.  S  ir. 

Korn   Kinks.   36   2»   2  sr. 

Force    4  So 

Fielghl    paid    on    country  ship 

ments  of   H   O.   goods  up  to  2Si- 

p  t  cent  on  5  cane  Intu 

\  Ml  KM.    I  OOD  CO 

Shredded    Wheat    Biscuit*.  .'." 

package  cases   5. in 

Trtocoit,  .'lO  package  1  asis.  .  .  2  J11 


I'ASTKS 
Imported. 

Crown  Macaroni. 2 5 

Is,  pr 

pkg 

12 

"    Spaghetti,  25 

1 «.  pr 

pkg 

12 

Vermicelli.  25 

Is,  pr 

pkg 

1? 

Imported 

Sfyle. 

Bellac  Macaroni.  211  ts.  pr 

pkg 

1 1 

"    Spaghetti.  211s.  per  pkg. 

.11 

"    Vermicelli.  25 

Is.  pr 

pkg 

.11 

"    Alphabet,  25 

Is.  per 

pkg 

.11 

Golden 

Kmc. 

Macaroni.  48  5c  packages 

 $1.80 

24  10c 

1.80 

Spaghetti.    48  5c 

ISO 

24  10c 

1  11 

Noodles.    48  5c 

1.80 

24  10c 

1.8* 

Alphabets.   48  5c. 

1  »l 

24  10c 

1  80 

Marvelll. 

Macaroni,  cs  4  dz.No.  1  car.  dz  1  26 
SpaghettL.es  4  dz.No.  1  car.  dz  1  2" 
Vermicelli,  cs  4  dz.  No.  1  car.dx  1  20 
Alphahets.es  4  dz.  No.  1  car.  dz  1  20 
Straight   or  assorted   on  above 

CAL.  PASTE  CO. 
Macnroni.    Vermicelli.  Etc 

Extra    No.    1    30 

Extra  Halves    IS 

Extras    15    lbs  CO 

Extra.  25  lbs  90 

Extra.    50    tbs   I  <>o 

Extra.    100    lbs   .t  cn 

Royal.   24   1-tb    pkgs   1  50 

Queen's  Taste.  IS  3-Tb    pkgs.  2.20 

SAGO   AND  TAPIOCA. 

Pearl  Sago   06 

Pearl    Tapioco   0* 

Flake  Tapioco   06 

Minute.     36-  \   I  76 

Instantaneous.     60-ls   5  60 

Instantaneous.    36-\    2  76 


Department  16. 

This  Dept.  corrected  by 
Haas    Bros..    William    duff  (n. 

RICE. 

Haas  Bros. 

H.  B.  Fancy  Head   07'i 

Fancy   Head    6^» 

Standard  Long  Grain   6 

Island    5H 

Diamond  H  Fancy  Japan.  .  .  .  6 

Oyama  Choice.  Japan   5\ 

Standard  Good.  Japan   Stt 

■lapan — 

Fancy   .  '.06^ 

Choice   JV.'  OS*-*' 

Fair  WlL 

Head- 
Fa  ncv   07 

Choice   0*"l 

Fair  .  .  ^.^^g  ^tt|-«M«nli«- »  081,4 
Island —  1 

Fancy   ,   05^4 

Choice   05H 

Fair   :  :  OS 

Crina  -per  2  matts  1 

No.  1.  Fancv  6.00 

No    2.  Mixed   5.78 

Tycoon   

Fancy   07  H 
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Department  16. 
LAUNDRY  MATERIALS. 


This   Dept    Is  corrected  by 
Haas  Bros.,  Wellnian,  Peck  &  Co. 

AMMONIA 
Greer's  Washing  Ammonia 

First    grade    absolutely  pure. 
180  Beaume  Strength. 

Pints,  2  doz  to  case,  per  doz.  .  .  $j..55 
Qts.  1  doz  to  case,  per  doz.  .  2.55 
Vz  Gal.,  Y2  doz  to  case,  per  doz  4.25 

Greer's  Toilet  Ammonia 

Lavender  and  Violet 
Pints  (2  doz  .to  cs).$2.50  pr  dz 

Parson's  Hounehold  Ammoniu 
(Neutral.) 
Pts.,  2  doz  to  case,  per  doz.  .  $  1.75 
Qts.,  1  doz  to  case,  per  doz.  .- 2.65 
V4  srals.  1  doz  to  case,  per  doz  4.50 

One-half  case  free  with  5  cases; 
one  case  free  with  10  cases. 

Washing  Ammonia 

Standard  Grade 
Pts,  2  doz  to  case,  per  doz..?  .80 
Qts,  2  doz  to  case,  per  doz.  .  1.10 

Bluing,  Ball 

Nuremberg:,  A,   %s,  per  lb.  .85 

Do  A    D.,   Vis,  per  lb  27  Vi; 

Do  A.  C.  R..  y2s,  per  It)..  .22^4 

Crown 

German  V&s'  per  rb...l2V2  13 
Do     Vi    's.    per    lb  14  15 

Desohamp's  French,  l's 

per  lb   27 % 

Do  Vs.    per    lb.  .  .  .28% 

Bluing,  Liquid 

Common,  pts,  3  dz  to  case.  .  .85 
"       qt,   2  doz  to  case.  1.25 
gal,  1  doz  to  case  2.50 

Borax 

20-Mule  Team,  l's  cs  of  2 

doz    $2.26 

20-Mule    Team,    12-oz  cs 
of    4    doz   3.45 

20-Mule  Team,    %'s  cs  of 
8  doz    4.60 

(Less  5  per  cent  in  5  case  lots; 

Lump,   25   lbs.  in  box  OS 

Powdered,  25  lbs.  in  box  OS 

Chloride  of  time 

firookman's,  l's  per  lb.... 7% 

Do      %'s,    per    lb  9 

Blue  Bell.  60  Is,  per  lb  6% 

Owl.  50  Is  7 

Potash. 

Per  case 

Babbitt's.  4  doz  in  case,  ..  ,  3.40 
American,  4  doz  In  case   3.00 


557 
Lye. 

Tomson's   Red   Seal,   4  dz 

to  case    3.S5 

Tomson's  5-lb  12  to  cs.  .  4  50 
American,  Is,  4  dz  in  case.  .  .  .  3.00 
Babbitt's  Lye,   1  doz  in  case.  3.40 

Banner,  1  case,  4  doz   3.60 

Blue  Bell,   48   Is   2  85 

Jumbo.  48  Is   1  90 

Merry   Nickel,    case    1.75 

Merry  War,  case    2.85 

Sal  Soda 

California,  sacks   I  in 

California,  bbis    1  60 

Department  17. 

SOAPS. 

tins   Dept.   is  corracted  by 

Wellnian,    Peck   &    Co.,  Sussman, 
Wormser  &  Co. 

Feet  Bros.  Mfg.  Co. 

Silk    Soap  $3  35 

A.  B.  Naptha  Soap   4.20 

Crystal    White    Soap   4.00 

Wild  Rose  Glycerine,  50s....  3.75 
Lily  While  (Floating  Bath)..  3.00 
Mechanics.  3H  cakes  in  box.  .  2.05 
Mechanics,  50  in  box  (Sc  size)  1.S5 
Mechanics.  100  in  boxtlOc  size)  5.50' 
Pine  Tar,  100  cakes  in  box.  .  3.75 
Olive  Castile,  bx  doz,  pr  gr.  .  4.80 
Mottled  Castile.b.x  1  dz  cakes  4.80 
Antonia  Berti  White  Castile5, 

SG'-Ib.-  box   3.10 

Beau  Ideal,  bx  3,  wraped.  gr.  .  5.25 
Attar  of  Roses,  bx  3.  wiped,  gr  5.25 
Elder  Flower,  box  1  doz  cakes  5.00 
Oatmeal.  bx  1  dz  cakes. pr  gr.  4.25 
Witchazel,  bx  3  cakes,  per  gr  5.25 
Bart'nia  Bouquet. bx  3  wrpd,gr24.00 
Swe.'t  Narcissus, bx  3, wrpd.gr.  1  7.50 
Sandal  El  Granda,  per  gr....  9.00 
Maj'tic.  Series    Ileilotrope  Jasi- 

mine.Jcky  Clb  Rose.bx  3,\yrp  5.25 
Japan  Bouquet,    bx  3,  wrpd,  gr  9.00 

Rainbow  Assorted,  gross   5.50 

Carnation,  gross    9.00 

Savon  De  Veleria,  gross   9.00 

Sweet  Lilac,  gross   5.25 

standard  Soap  Co. 

Gasene,   100   4  25 

Top  Notch,  100.  10  oz   3.25 

Yellowstone    too    14   oz   4  00 

Marigold.  in">  16  oz   4  20 

Radio.  100        oz    3. 00 

Magno,  100  ».  -.,z._   6  00 

Gold  Medal  Borax   6  60 

Purity,     "Floating,'-  5c 

size   3  90 

Do.  loo  size   6  25 

Do.    10c   size.    20   1  30 

Electric   Mineral.    100  16 

oz    5  50 

Electric  Mineral.  20.  16  oz.  .  1  15 
Peerless  Kitchen,  100  10  oz.  .  2  85 
Peerless  Kitchen.  20  10 

oz   B5 
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Swift  &  Co. 

Wool  Soap,  10  oz.,  100s   7.00 

6   oz.,   100s   4.00 

Witch  Hazel  (Swift  &  Co.)..  5.00 

Oat  Meal  (Swift  &  Co.)   5.00 

White  Ribbon    3.65 

Swift's  Pride    3.35 

Swift's    Naptha    4.00 

Elko   3.^5 

Cream  Laundry   4.25 

Snap,  60,  16  oz   2.65 

Snap,  100,  8  oz   2.25 

Special.  Grocers'  Assmt  (sells 

for  $9.00,   80%  profit)   5.00 

P.   &  G.  Naptha. 

Lenox,  20   76 

Lenox,    100   3.35 

Ivory,   100   10  oz   7.00 

Ivory,  100  6  oz   4.00 


N.  K.  Fairbanks  &  Co. 


Fail-bank's   Clairette,    100....  3.35 

Fairbank's  Santa  Claus,  100..  3.35 

Fairbank's  Copco,  100....  4.00 

Fairbanks'   Fairy   OvI.   5c.  .  .  .  4.00 

Fairy   Oval.    10c   7.00 

Sunny    Monday,    100s   4.75 


Miscellaneous. 


Mascot   $2.65 

Millnr's  Naphta.  100  14-oz  .  .  .  4.35 

Mikado,  100  14  oz   4.25 

Mikado.    20    14    oz   1.05 

Fels    Naptha,    case   4.35 


5  0  large.  .  3.50 


100  small  3.65 


Mum* 

EMM 


Lifebuoy,  lndry  size, 60  cakes.  $1. 00 
lndry  size,  30  cakes.  .  2.00 
toilet  size,  100  cakes.  .  2.00 
toilet  size,  50  cakes.  .  2.00 
Sunlight,    lndry  shape, 100  cks  4.20 
Welcome,   Borax  lndry  soap.  4.20 
Cheerful,    high  grd  lndry  soap  3.50 
Monkey  Brand,  100  cakes....  4.00 

Monkey  Brand,  50  cakes   2.00 

Babbitt's,    100    4.25 

Strker's  Kitchen,  100s.  S  oz.  .  3.50 
Strker's  Kitchen,  20s.  8  oz.  .  .75 
Star  of  Kitchen  Sand  Soap.  .  4.75 
Gem  of  Kitchen  Sand   Soap.. 3. 25 

Nun  Nicer  Boiax,  10  oz   6.00 

Blue  Ribbon  Borax,   7  oz....  4.00 


SAVON. 

Gilt  Edge,  100,  16  oz  $3.80 

20s  86 

Rcyal,  100,  14-oz   3.40 

100    12-oz   ;..  3.10, 

100  10-OZ    ...  2.75 

Vermont  Long  Bar  Laundry, 

100-Ib.   cases   3.60 

Packed  either  100,  80,  40  or  25 
bars  to  case. 

Castile  Soap 

Notre  Dame   ,09 

White  Virgin,  lb  »'/.  .09- 

White,   Conti   .V.  .  .  -11% 

Mottled,    imported    7% 

Clover  Leaf  White   15 

La  Lune  White  French  Castile  Soap 
Case  of  12  long  bars,  per  case  2.85 
5  case  lots,  per  case.  .........  2.60 

10  case  lots,  per  ease .........  2.5.5 

25  case  lots,  per  case ......  .  2.50 

Scouring  Soap 
Bon  Ami.  3  dz  to  cs,  per  cs  $2.50 
Sapolio.   V2   gross  box,  per  bx  4.50 
Sapolio,  hand.  %  grs  bx,  pr  bx  4.50 

WASHING  POWDERS 

Gold  Dust  ,24  3's,  per  cs.$4.50 
Gold  Dust,   100   10  oz....  4.00 

Swift's  Pride,   12  oz   4.25 

Swift's  Pride,  24  4s   ..  4.25 

A. B. Naptha, 100  16-oz  pkgs.l  cs  3.90 
A.B.  Naptha.  24  4-tb  pkgs.  1  cs  3.90 
Sea  Foam,  100  12-oz.,  case.  .  S.75 
Pearline,  100  b  oz  pkgs..  3.75 

Pearline,    36   Is  '.   3.10 

Babbitt's  1776,  6  oz   2.85 

Kleeno,  72  Is   B.26 

Kleeno,  24  3s   4.75 

Kleeno.    100    %s  '   4.00 

Peet's  Seafoam.  24  3s   3.75 

100    12   oz   3,76 

Grandma's  Borax,  powder- 
ed 24  3s   '   4.60 

<?0    *4's'  2.4ft 
One  case,  large  size,  free  with  5 
cases,  large  or  small. 

Department  18. 
STARCHES. 

This  Dept.  is  corrected  by 
Sussman,  Wormser  &  Co.,  Hooper 
&  Jennings. 
KINGSFOBD'S  OSWEGO. 
Silver  Gloss  12  6-lb  bxs..9 

40  1-lb  pkgs.SV2 
'"•irn,    40- tb    boxes  8 

NATIONAL  STARCH  CO. 
Mly,  Sioux  and  Niagra  Brands. 

Corn,   40  Is  lifig 

Gloss,    48    Is.  '.  .  G'/i 

Gloss,    12    6-lb    '.  .  .  .TVi 

Laundry    (bulk).    50s  5ii 

3.  C.  HUBINGKR  BROS.  CO. 
Elastic    (Flat  Irn  Brnd),64  %a  5.00 

Pops  Corn.  40  Is   6.50 

Tiger    Lump  (bulk  50-lb  bx)  .  5 

40    Is    6% 

3-lb.    pkgs  5?i 
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NOSE   SUCH  BRAND. 

Corn,   40  la  6 

Gloss.    48  Is  6 

Gloss.    12    6s  7 

Gloss,     50-Ib     box  4% 

OWL. 

Corn.    40   Is.   per   lb  6 

Gloss.  40  Is,  per  tt>  5M> 

12  6s.  per  rb  R 

MURDOCH'S  OSWEGO. 

Oswego   Corn,    40    Is  7^4 

Velvet  Gloss,  40  Is  8 

12    6s  8% 

One  case  free  with  10. 

BLUE  RD3BON. 

Gloss,  4S  Is  05% 

Gloss.  12  6s  07 

Corn,   10  12s   .05 

MISCELLANEOUS. 
Celluloid,60  %-lb.  pkgs.,  pr  bx  5.00 

Elastic,  same,  per  box   5  00 

China,  80s    b.25 


Department  19. 
OILS,  PAINTS,  ETC. 

This  Dept.   is  corrected  by 
Whittier-Coburn  Co.:  W.  P.  Fuller 
&  Co. 

Coal  Oil 

Water  White,  bulk  10% 

Water  White.  150  deg  bulk.. 11% 
Special  Water  White,  bulk... 12% 

Pearl,  cases,  2  5s  17% 

Astral,  cases,  2  5s  17% 

Star,  cases,  2  5's   17% 

Ex.  Star,  cases,  2  5's  20% 

Argo,  bulk   19 

"       case   26 

Elaine,  cases,  2  5s  26% 

Eocene,  cases,   2   5s  20% 

Gasoline  and  Benzine 
S6  deg.  Gasoline,  bulk.  . . . ; . . . 30 
86    deg.    Gasoline,    cases.... 37% 

Benzine,  bulk   12 

Benzine,  cases  19 

Stove  Gasoline,   bulk  17 

"       case  22 

Gasoline.  86  dee.,  bulk  30 

Sam*,  cases,  2  6s  37% 

Red  Crown  Gasoline,  in  bulk.  18 
P.ed  Crown  Gasoline,  in  cases, 

2  5s   25 

Motor  Gasoline,  bulk  18 

■vMotor  Gasoline  in,  cases.  2  5s. 24 
No.  1  Eng.  Dist.  Iron  Bbls.  or 

Drums   09% 

No.  1  Eng.  Dist.,  cases,  2  5s..  16% 
.\r.    2  Eng.  Dist.  Iron  Bbls  or 

Drums   08 

No.  2,  Eng.  Dist..  cases.  2  5s.. 15 
V.  M.  &  P.  Naptha,  in  bulk..  10 
V.  M.  &  P.  Naptha,cases,2  Bs.17% 
Turpentine. 

01 sc      'sasFa  'ajnj  /tijbtjjs 
drums  of  iron  bbls.. 63 
Linseed  Oil 
Pure,  raw,   bbls  51 

SS siqq  ut  'paitoq 

"       raw,   case,   2  5s  57 

"       boiled,  case.   2  5s  5H. 

Castor  Oil 

Baker's  AA,  cases,  2  5s   1.30 

No.  1,  cases  ,2  5's  70 

2  oz   65 

4  oz   90 

8   oz    2.00 

2  5-gal  tins,  per  gal   1.30 

Lard  Oil 

Bbl.  Case 

Strictly  pure    90  .96 

Sup.  Win.,  str   85  .91 

No.   1    75  .81 

1  oz   46 

2  oz  66 

4   oz   86 

Neatsfoot  OH 

Cooper's    80  .86 

Extra   70  .76 

No.  !"■?*•';'■.■-: .  rr ..... .  .  .  65  .71 

Lubricating  Oils 

bbls  Case 

Star  Cylinder  Oil  60  65 

Columbia  Cylinder  40  66 

Gem  Cylinder  Oil  

Ruby  Cylinder  Oil  

Star  Machine   Oil  30  36 

Star   Dynamo   OH  6u  06 

Star  Spindle  Oil  RO  06 

Star  Sep'tor  Oil  50  55 

P.ed  Engine  OH  27  32 

S00  M  Cylinder  46  60 
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FFV    Cylinder  80  85 

Med.  Ruby  Eng  30  35 

Castor  Machine   .23  J!> 

Auto-Cylinder   60  65 

Uas  Engine   30  Si 

Miscell-uueouM  Oils 

Union  Salad  Oil  62  f>.< 

Pure  Sperm  Oil  66  7  1 

No    1  Polar   40  4.". 

China  Nut  Oil.  ordinary.  . —  76 

China  Nut  Oil,  No.  1  —  S6 

White  Lead 

Whlttler,  in  kegs,  1\  »  Vs 

Pioneer,       "    "   7\  s  ^ 

Dry  Paints 
English    Paris   White,    bbls.  .SI. 60 

Whiting,  barrels    1.20 

Prince's  Min'l  B'wn,  bbls.  1.65 

bellow  Ochre   1.50  1.65 

Eng     Ven.    Red.    bbls.... 1.50  1.76 

Department  20. 

This  Dept.  is  corected  by 
Pac.  Coast  lsWuit  Co. 

CANDIES. 

Lozenges 

5-rb.  boxes) 
XXX  Peppermint,  pals.  13  .16 

Tliin    Peppermint   .J6 

TT  Peppermint  16 

Musk,    fluted,    pails....  .22 
Cinnamon,  Lemon,  Sassa- 
fras,   Rose   .18 

Midget  fruit  20 

Conversation  and  hrts.  .15 
Liliput  Conv.  &  herts.  .  .17 
Midget  Conv.  T-ozenges.  .18 
Crown  T.  T.  Loz,  24  5c  pkgs  .80 
Aurora  Lozenges,  24  5c  pkgs  .80 
Cough  Troaches,  5-rb  bx  .25 
Eagle  "Wafers,  Pepper- 
mints .Wintergreen .  .  .25 
Mixed  Candy 
(30-tt)  pails) 

Plain  Mixed    9% 

Koyal   Mixed  12% 

Grocers'  Mixed  10% 

ifankee  Mixed   13 

American    Mixed  13 

Fancy  A  Mixed   15 

Fancy  C.  Mixed  14% 

French  S.  Mixed   16 

French  No  .1  Mixed  18 

French   Extra  Mixed  20 

Lady  Mixed   15 

Broken  Mixed    9% 

Steam  Pan-work 

Anise  Seed   2'J 

Aromatic  Cachous  18 

Assorted    Berries  16 

Assorted    Dragee  14 

Assorted   Imperials  16 

Assorted   Small   Seeds.  ..  .22 

Bird's    Eggs   17 

Boston  Baked  Beans  17 

Burnt    Peanuts  IS 

Burnt    Almonds  25 

Caraway  Seed  .smooth.  .  .  .22 
Carawav  Seed,  pearled... 22 

Celery    Seed  22 

Cinnamon  Beans  large  redl5 
Cinnamon  Beans,  imperiall" 
Coriander  Seed,  pearled.  .22 
Jelly  Beans,  pails.. 12%  14 

Jelly  Bird's  Eggs  17 

Jelly    Cranberries  17 

Jelly   Limes  17 

Jelly    Raspberries  17 

Jordon  Almonds,  fine   50 

Jordon  Almonds  ,imitationl8 

Licorice  Beans   15 

Red    Hots  25 

Ringed   Marbles  16 

Sugar  Coated  Licorice  Tab- 
lets  20 

Sugar    Almonds  25 

Sugar  Plums  16 

Cream  Goods. 

(5-rb  boxes) 

Fondans    Creams  14 

Hand  Dipped  20 

Hand  Dipped,  with  nuts  on...  22 

Fruit   and   nut   ices  18 

Cream    Peppermint  20 

Crushed  Fruit   Bonbons.. 32 

Chocolates. 

(5-lb  boxes) 

Chocolate,  plain   17 

Chocolate.    Hand   Made  22 

Chocolate   Dipped   Bonbons...  21 
Chocolate  Dipped  Bonbons 

with   nuts   24 

Chocolate    .Climax  ,*0-rb 

palls   is 

Chocolate    Chips   2S 

Chocolate  Nonpareil  Drops.  .  .22 
Chocolate  Wafers  22 


9i 

Chocolate    Cream  Tablets 

30  in  box   1.10 

Fleur  de  Lis  Marshmallows,  6- 
Fleur  de  Lis  Marshmallows.  3- 

tl>  tins  28 

Occidental  Marshmallows,  3 

It)  tins  30 

Dipping  Marshmallows,  5- 

lb  boxes   25 

Angel  Food.  5-rb  boxes..  .20 
French  Nougat.  30  5c  slices 

in  box    l.uu 

Walnut,    Apricot  .Spanish 

Nougat,  f.-lh  boxes  ,1b... .2:". 
Sundries. 

Opera  Carruels   Hi 

Rock  Candy  .white  &  red  .1" 

Rock  Candy,  brown  16 

Licorice  Drops   20 

Licorice  Sticks,  16  to  rb  .  .  .28 
Licorice  Tablets.  5-rb  box....  1.25 
Licorice  Tablets,  24  5c  bx  .80 
Licorice  Penny  Sticks,  100 

in  box  65 

Buttercups.   5-rb   tins  25 

Gum  Goods 
(5-rb  boxes) 
A.  B.  Gum  Drops,  asstd.  .  .  .9 
A.  B.  Gum  Drops  licorice  9 
A.  B.  Gum  Drops,  --ryst'zdll 
A.  B.  Bonbons,  plain  inhls  7 
A  .B.  Ronbona,  fancy.  Inbl  7 
A.  B.  Bonobns  .fancy,  crys 

talized.  5-lb  boxes  15 

A.   B.   Fruits  18 

Royal  Gum  Drops  15 

Genuine  Gum  Drops,  hard  25 
Jelly  Squares  .assorted ... 1 4 

Bijou  Sticks   18 

Spiced  Jellv  Drops  20 

New  Turkish  Figs  16 

Fig  Paste  .plain  17 

Fig  Paste,  tricolor  1R 

Chewinsr  Gum. 

Single  Box 

Sweet  Heart,  per  box  60 

Sen-Sen.  20  pieces  60 

Sweet  Heart.  20  pieces..  .60 
Blood  Orange,  20  pieces.  .  .6n 

Chiclets,  40  5c  pkgs  1.25 

Chiclets,  10  10c  pkjrs  80 

Newton's  Pepsin.  20  pkgs....  60 
Pearlo.  40  5c  package.  ......  1.00 

Department  21. 

This  Dept.  corrected  by 
American  Biscn't  Co. 


Saloon   Pilot   07% 

,  Sugar  Cookies   l; 

Soda.  Extra  uj% 

Soda.   Saloon   «h 

(Soda  No.   10  Oft 

i  Soda  No.  20   id 

Soda   No.    25  2*  • 

Soda  Extra,   %   boxes  58 

j  Strawberry   Wafer    .15 

Star  Butter   in 

j  Vanilla  Biscuit  U 

!  Vanilla  Snap    l  I 

Wafers,  assorted   17 

I  Walnuts.  Marshrnallow  .  .   .<  18 

1  Zephyr  Pilot  10 

I  Abett's  Biscuit,  per  doz  ...  SO 
Hoo   Hoo  Snaps,  per  doz.  .  .50 
Abette's  Graham,  per  doz.  .  .  1.00 
Perfection,     Banel's  Qelnger 
Snaps    j  t 

Depiirtmeiil  ^->. 

FANCY  GBOCBRIBfl 

This  Dept.  is  corected  by 
Wellm.ui.  Peck  *  Co..  William 
ClufT  Co. 

BoollUon  Capsqiep, 
Ad    it's,    i0    capsules  In 
'.  *r  doz  boxes    J.  Ofi" 

BEKF  EXTUACT 

'Rex."  2  oz  per  doz   4«o 

4    oz    "    "   '.  8,(Jft' 

*    oz    "    ■•   H76 

"16   oz       "    ••   i\  :,{, 

Marshall's  2  oz.  per  doz.  .  .  2.65 

4  oz..  per  doz   4  75 

Liebig's  2  oz.  32  12s  to  cs  doz.  -jLij 
"        4  oz.16  12s  to  cs.  doz.  .  8.j0 
8  oz,  8  12s  to  cs.     "  15.90 
16  oz.  4  6s  to  cs.    "  29.75' 

Libby'8,  2  oz.  per  doz   Ofi 

4    oz,     "    "    8.00 

8   oz.    "    '■   hoo 

"    16   oz.    "    "   26.00 

Cn  pers. 

Capotes.   1   d  In  case....  loo  1(0 
CHOCOLATKS 
Baker's. 


.    -    .  .H  iior  ante«  iT-t..f  National 

P..r„  foMi  laws  is  Serial  No.  90 


CRACKERS. 


.14 

.16 
.13 
.15 
.15 
.10 
.10 
.10 
.19 
.16 
.17 
.15 
.12 


Animals   

Animals.  Iced   

Assorted   

Assorted  Extra   

Assorted  Fingers  

Boston   

Butters.  Templar   

Champions   

Chocolate  Wafer   

Coco  Taffy   .'. 

Coooannt  Marshrnallow 

Currant  Cakes   

Cornhills   

Cracker  Meal   06% 

Cracknel,  plain   22 

Dainty   Chip   15 

Dainty  Marshrnallow  16 

Digestives   10 

Egg  Jumble  15 

Pig  Bar   15 

Fruit.  Teed   17 

Fruit  Biscuit   15 

Fruit.  Sultanas   16 

Graham  Gems   10 

Ginger  Cako  11 

Ginger  Nut   11 

Graham   11 

|  High  Tea  16 

Honey.   Frosted   15 

|  Jennie    Lind   14 

Lemon  Snap  14 

1  La  Grand   12 

;  Lemon    Biscuit   16 

Lemon  Wafer  15 

;  T  unoh.  'Frisco  10 

:  Monitor   12 

,  Marshrnallow.  Walnut  16 

N'icnacs   14 

Nicnacs.  No.  1  12 

Orange  Wafer   15 

Oysteretts   12 

Pilot  Bread  04  M 

Pretzel   10 


BAKER'S 

COCOA 


>  AN"  ■ 


Popular  Mixed 

Picnics   

Pilot.  Extra   

Pretzelletts   

Pineapple  Dellerht 
Saline  Pnowflake 

Seed  Cake   

Snowball   


.15 
OS 
.05 
.11 
.16 
.15 


CHOGGUiT 

48  HIGHEST  AWARDS 

izwpgk  in  emope  and  *he»ic* 
WALTER  BAKER  &  CO  j  Ui 

(EuabUhca  I7S0) 
CCRCME^TAB,  r'."."'5. 


Premium  No    1   Chocolate.  12 

and  25-tb.  boxes   .3»H 

Vanlla  Chocolate.  R  and  12-tr. 

boxes   jo 

German    Sweet.    6    and  12-rb 

boxes     ;c." 

Breakfast   r>ocoa.      4-Tb  tins. 

plain.   6-rt).   boxes......  44 

Breakfast   Cocoa.    'i-Th  tins. 

l.'-Tb    boxes   44 

Cracked  Cocoa.  »r-m  pkgs.  12- 

Tb  boxes 
Caracas  Sweet  Chocolate  n'-Th 

boxes   I'sasstMM  

Soluble  Chocolate  (hot  or  cold 

soda).  1-tb  cans  

GhlrardelH's.  (Cake.) 

•     Per  *>.  Cts 

Crescent.   1-4   tb   papers  20 

1-5   Tb    pap«"r»  20's 

1-6  lb.  papers  21H 

Standard.    1-6    rb.    papers  ...2JS 

l-«    lb.   papers  IS 

California.   1-4   tb    papers.  ...24 

"        1-5    tb    papers   24  H 

"        l-<  lb.   papers   25 


26 
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84 

1-8   lb  papers  28 

Cal.    Star,    1-lb.    papers  22 

"        1-lb.    papers   21% 

Miner's  Eagle,   1-lb.   papers..  23 

"  "  1-lb.  papers.  ...  22  % 
Ghirardelli's  Eagle,  Vi-lb  p'prs.27 

Same,   %-lb-  papers  26 

Same,    1-tb.    papers  25 

Same,    1-tb.    papers  2  4  % 

lTemium(not  svvt.)  %  -  Ib.p'prs..  10 
Monarch  (Vanilla)  14  -  lb .  p'prs.30 
Sanie,    assort'd,     1%  lbs. ... 28 

Same,    %-lb.    papers  29 

lame,    1-lb    papers  27 


•  ■round       In  tins 


S5 

EVAPORATED  MILKS. 

BORDEN'S 

MILK  CO. 
All  Borden's  Brands  Guaranteed. 


Junket  Tablets. 


Ghirardell's, 

12  1-tb  

.  .29% 

24   1-tb.    tins.  . 

.  .30 

60    1-lb  tins.. 

.  .2sy2 

60    3-lb    tins.  . 

30    3-lb    tins.  . 

.  .27 

60  10-lb  tins.  . 

.  .26% 

1    35-Ib  tins.. 

.  .26 

Venard's,  24 

1-lb.  tins  

.  .25% 

20 

3-Tb.  tins  

24 

Miner's,  12 

1-tb.  tins  

.  -27% 

24 

27 

20 

3-lb.  in  

.  .26 

eft"-"e™p^  


1    do/. .  .  . 


COCOAS. 

Van   Houten's,    Vis  and  %s..83 

an  Houten's,  Is  ...SO 

toyal    Dutch,    12    Vis  77 

Royal  Dutch,   12   Is  60 

flip's,  14  %s  38 

Pry's,    12    %s  ....39 

^'flbb's,  6   %s  23 

I  owney's,  6   %s  37 

V»n  ntnatn'a  uuicn.  1-id....du 

Van  Emu«n  s  Dutch,  %-Ib  70 

Van  Emden'e  Dutch,  %-lb..76 
Imperial  Soluble,   Vi-lb.  cans. 60 

Same,   %-lb.  cans  53 

Same,  1-lb.  cans  52 

Same,    5-tb.    cans  50 

Same,  25-lb.   cans  49 

GGhiradelli's  Bkfst, ',4-tb  cans.  43 

Same,  Vi-Ib.  cans  40% 

Same,  %-tb.  cans  10 

Same,  1-lb.  cans  39  % 

Same,  5-lb.  cans  39 

Same.  25-lb.  cans  3S% 

Miner's  Bkfst.,  1-6  lb.  cans.. 44 

Same,  %-tb.  cans  ..39% 

Same.  %-tb.  cans  39 

Same,  1-lb.  cans  38 

Same,  5-lb.  cans  38 

Cocoa  Shells. 

10,   25   or  50-Ib.   bags  04 

Cereal  Coffee. 

Postum,  24   %'s,  per  doz.... $1.35 

*'.>«tmn.   36    l's.   per  doz   2.25 

Fig  Prune  Cereal.  12  Is   2.25 

Caramel  Cereal,  36  Is   1.20 

Gralno,    12    Is   2.20 

Chutney. 

Bomoay,  assorted  qts  $6.26 

"       assorted  pts   4.00 

"        Major  Grey,  qts....  7.50 

"        Major  Grey,  pts....  4.50 
CJBBEK. 

Mott's    boiled,    doz   qts   3.25 

Monroe's,    champagne,    doz.  .  2.50 

boiled,    doz   2.75 

Bidwell's.     "        "   2.50 

COCOANUT. 
Baker's. 

Baker's  Drifted  Snow,  pails  15 

Bbls,    126    lbs  13 

Brazil  shr'ded  or  Table  Talk, 
long  thread,  20-Tb  pails  tb  14 
150-lb   bbls,   per   lb.  13 
Table  Talk  in  parchment  bgs, 
oases  of  30's,   60%'s  or  30  %'s 
and  15  l's  14% 

Schepp's. 
Shredded  1-lb  pkgs,  per  lb.. 23 
%-lb  pall,  per  lb.  .24 
Vi-lb  pail,  per  lb.. 25 

"        12   5c  pkgs  47% 

Dunham's. 

Shredded.  1-tb  ppr,  per  lb...  27 
%-lb  ppr,  per  lb  .  .28 
Vi-lb  pksg,  per  lb. 29 

COFFEE  SUBSTITUTES. 

Postum  Cereal. 

No.  1,  2  dz.  smt  pkgs,  per  dz  1.35 
No.  3,  3  dz,  lrg  pkgs,  per  dz  2.25 
No.  0,  1  dz,  lrg  pkgs,  per  dz  2.25 


6.80 


5.20 

.90 
4.00 
6.00 


4.05 
1.0  0 
3.70 

4.06 
4.00 


Ea««t>  i5r;u>d— 
G&ndc-nscd  Milk 
I  Pioneer  Brnrtd — 

Evaporated  Milk  (Unsweetened) 

I      TaH  Cans,  1  doz   4.15 

Rose  p  

Borden's   Malted  Milk 

Trial  size,  pe  rdoz.  

Small  Size   •  •  •  • 

Large  lze   

Hospital     Size  33.00 

Alpine  Milk. 

20-oz.,  1  to  5  case  

20-oz.,  5  to  10  case  

Gallon.  0  to  case  

Carnation  Milk. 

20-oz.,  1  ot  4  case.  

20-oz.,  5  to  9  case. .  

Gal..  6  to  case,  10c  lens 

HONEYSUCKLE  MILK. 

20  oz..  1  to  5  cases,  per  case.  .  4.00 
20  oz.,  5  to  10  cases,  per  case  3.95 

Baby  size   3-00 

Miscellaneous. 

St.  Charles,  1  doz  in  case...  4. SO 

Jersey.  4  doz.  per  case   4.00 

Lily   4  26 

Highland    4-25 

Pet,  Family,  4  doz  to  case....  3. 00 

Baby  Pet,  6  doz  to"  case   3.10 

Cottolene. 

Single  cs.  5  cs.  10  cs.  25  cs 

Small     ....7.25        7.15    7.10  7.00 

Medium   .  .  .7.25        7.1  5     7.10  7.00 

Large    ....7.25        7.15     7.10  7.00 


GELATINE. 


(Straight  and  assorted  flavors: 
Raspberry,  Lemon,  Strawberry, 
Orange,    Cherry.  Chocolate). 

I  Large,    2    doz,    per   doz   1.2  0 

Small,  3  doz,  straight  or  as- 
sorted, per  doz  90 

Silver  White  Keystone,  per  dz  1.00 

Minute,   per  doz    1.00 

Knox's,   per  doz  ■.  .  1.25 

Knox's   per  gross  15.00 

Knox,    Acidulated,    per   doz..  1.20 

("ox's,  per  doz   1.15 

Keek's,   per  doz   1.10 

Plymouth   Rock    120 

(1  doz.  free  with  3  doz.) 

Sheet   '35 

Ginger  Confections. 
China,  per  case  of  6  stone 

jars    2.50 

China,     G'hyloong-  small 

stone  pots,  per  doz  

Crystallized   glace,  %-lb. 

tin,  per  doz   2.50 

Hops. 

Xo.  l,  v,-rr...  30-ib,  box.  tb'.' .  .is 

No.    1.   1-tb..    30-th.   box.    lb..  .18 

Loss   than   30-tb.    boxes  18 

HOSFORD'S  ACID  PHOSPHATE. 

No.  %  bottles,  per  doz  $4.25 

No.  1  bottles,  per  doz   8.50 


1%  doz  m  container,  per  dz  .Sf 
Pure  Food  Colors,  1  doz.  in  con- 
tainer. Six  colors:  Berry  Blue, 
Grape  Green,  Plum  Purple,  Rasp- 
berry Red,  Lemon  Yellow,  Orange 
Gold  and  assorted. 
No.  1-16  bottles,  -j-  doz  80 

Lemon  Sugar. 

'.Hit  Edge,  24%s,  per  doz.  .  1.37% 
Gilt  Edge,  24  Is,  per  doz.  .  2.00 

Lime  Juice. 

Tahita,  24  S  oz,  per  doz....  $1.25 
Tahita,  short  measure,  16-oz.  1.50 
Tahita,   full   measure,  32-OZ..2.50 

Tahita,    bulk,    gal   1.00 

Olives. 
Bottled. 
Queen  Olives,  10  oz,  oval, pts, 

2   doz    3.00 

Fluted  Stuffed  Olives,   5  oz., 

«  doz    l.io 

10  oz.,  oval  olives,  pts,  2  dz  2.50 

Pimolas,  10-oz.,   2  doz   3.65 

Pimolas,   24   Is   6.25 

Manzanilla,  8  oz,  4  doz.  .  .  .  1.25 
Manzanilla,  5  oz,  4  doz....  1.10 
American  Ripe,  pts,  tin,  2  dz  2.25 
American  Ripe,  qts,  2  doz...  3.7'5 
Old  Mission  Ripe,  pts,  4  doz.  1.S0 
Old  Mission  Ripe,  qts,  2  doz.  3.25 
White  Label,  5-oz..  Manzanillas. 

Per  doz 

5-oz.,   Manzanilla   :   1.05 

>-oz..  Queen    1.85 

10  oz.,  Queen  2.35 

14  oz.,  Queen    3.75 

22  oz.,  Queen   5.75 

C2  oz.,  Queen   9.00 

64  oz.,  Queen  16.00 

5    oz..    Stuffed    1.30 

1C  oz.,  Stuffed.   2.6S 

Olive  Oil. 

1  doz  qts  (California)  per  dz  8.00 

2  doz  pts.  (California)  per  dz  4.25 
4   doz  %  pts(California)  pr  dz  2.25 

Gallon  tins,       "       each   2.50 

'i  gal.  (California)  each   1.50 

Nieelle  Brand. 

4  doz    %   pts,   case   9.00 

2  doz  pts,  case   8.50 

1  doz  22  oz.,  case   9.00 

1   doz  qts,  case   8.00 

Old  Mission. 

1  doz  qts  .  case   8.00 

2  doz  pts.,  case   9.00 

2  doz  Vi  pts   4.80 

Grogan's  Purity  Olive  Oil. 
Bangali  French  Olive  Oil. 

Per  case  of  1  doz.  litre  bottles..  S.50 
Per  cs.  of  1  doz  %  litre  bottles.  5.35 
Per  cs.  of  2  doz  Vi  litre  bottles.  6.35 
Case  of  5  1  gal  cans,  per  gal.  .  2.2.') 
Case  of  10  %  gal  cans,  per  gal  2. 30 
Qts.,  6  to  gal,  12  to  cs,  pr  cs.  7.50 
Pts.,  12  to  gal.  24  to  cs,  pr  cs.  .  8.00 
%  pts.,  24  to  gal,  48  to  cs.  pr  cs  8.50 
Gal.  Can,  S  to  case,  per  can.  2.40 
%  Gal  Can,  12  to  case,  pr  can  1.30 
Mushrooms. 

doz 

Le  Court.  100  to  case  3.60 

La   Forrest.    100    to   case.  .  . 


X7 

Hotel,  100  to  case.   S.00 

Fancy   Stufi.'e4.    pts'.   4.00 

Peanut  Butter. 
Heron's  2  doz  to  cs,  per  doz  2.40 


No.  Vi,  glass 
per  doz  .  .  $1.10 
No.  %,glaiss, 
per  doz  .  .  2.10 
No.  1,  glass, 
per  doz  .  .  3.25 


Orange  Marmalade. 

Maconochie  Bros.  4s  of  4  doz. 
No.  1  white  jars,  doz......  2.45 

Peels. 

Citron.  25-lb.  bos:  1S% 

Citron,  10-lb.  box.,.-.  19 

Lemon,  25-lb.  box  13% 

Lemon,    10-lb.    box  14 

Orange,    25-lb.    box.....;..'  .13% 

Orange,  10-lb.  box   ..     .14'  ' 

Plum  Pudding. 

Curtice,    Individual,    doz  $1.10 

No.    1,   doz   2.50 

No.  2,  doz   4.50 

No.  3,  doz    6.50 

(■>!  &  D.,  Is,  2  doz  to  cs,  dz.  .  2.50 
2s,  12  to  cs,  doz.  .  4.50 
3's,  6  to  case,  doz.  .  6.50 
4's,   6  to  case,  doz..  8.50 
K    &  R.,   Individual,  doz....  1.00 

l's,    per    doz   2.65 

2's,    per    doz   4.60 

3's.  per  doz   7.10 

Van  Camp's,  No.  1  cans.  1  dz 

in  case,  doz   2.50 

Same,  No.  2   4.50 

Grandma's  Spanish  Pepper. 
Large,  2  doz.  to  case.  case..  4.00 
Small,  4  doz  to  case,  ease.  .  .  3.50 

Salad  Dressing. 
Durkee,  small,  2  dz.  per  doz.  .  2.50 
large,  1  doz,  per  doz  4.15 
"      picnic  size.  4  dz,  pr  dz  1.00 
My  Wife's  2  doz,  %s,  doz....  2.00 
My  Wife's,  1  doz.  Is.  doz....  3.2  5 

Salad  Oil. 

Tierces,  about  50  gal.,  gal..$  .75 
1  gal.  tins.  10  to  case,  gal....  1.10. 

5  gal.  tins,  1  to  case,  gal  9  6 

%  gal.  tins.  20  to  case.  gal..  1.20 
Quart  bottles.  12  to  case,  doz  2.50 
Pt    Bottles,  24  to  case,  doz.  .  1.60 

%  pt.  hot..  36  case,  doz:  

Saratoga  Chip*. 

Bulk.   15-lb  .......  2.40 

Cartons,  6  oz.,  24  in  case....  3.00 

SALT. 

Cal  .Table  &  Dairy,  75  2's,  60 
2%'s.  50  3's,  30  5's.  15  10's 

and  8  20s.  per  bale   1.90 

Do    50-Tb.    bags,    ton  13.00 

Leslie's  Sterilized,   75  2'n,  60 
3's,   40   4's,   38   S'»,   16  10's. 

and  S  20s,  per  bale   ..  2,00- 

Do.  50-lb.  bags,  ton  ..16:00 

tmptd  Liverpool,  50s,  ton.  ...  20.50 
100s,   ton.... 19. 50 
200s,   ton....  19. 00 
Genuine  Werrington.50s,pr  ton  35.00 

H.  B.  H.  Liverpool. 

Bales  of  75,  2s,  per  bale   2.00 

Bales  of  50  3's,  40  4's,  30  5's. 

15  10s,  8  20s,  per  bale.... 

Bags,  60s,  per  ton  

Worcester. 
Worcester  Dairy.bbl  320  lbs  (6 

bbls.     5.25)   6.25 

Worcester  Dairy,  bbl  320  Ht>s, 

10  bbls    4.76 


HOOPER  &  JENNINGS 

Importers  and    Wholesale  Grocers 
Teas,  Coffees,  Driad  Fruits,  Provisions,  Cigars  and  Tobaccos 
462-468  Bryant  St.,  bet  2nd  and  3rd  Sts. 
Telephone  Temporary  674  San  Francisco 
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is 

Worcester  Table,  140  2s,  100 

1  bbl  5  bbl 

3s  and  60   6s   6.76  6.60 

Worcester  Table,  30  10s  5.50  5.25 
Worcester  Table,   501b  sacks, 

Irish  Linen   90  .86 

Bock  Salt. 

Half-ground,  100-rb.  sks,  ton  10.50 

Half-ground.    50s,    ton   10.00 

Stock,  ,100-tb.  sack,  per  ton..  10.00 
Stock,   50s,  ton   9.50 

Package  Salt. 


-Leslie's  aSterlized,  48  2's. 

24  S's.. 


,R.  S.  V.  P. 
eR.  S.  V.  P., 
fK.  S.  V.  P. 
JLug  Cabin. 


2.75 
•2.00 

20   5's   2.50 

SO  2's  3.60 

2s,  26  to  case.  . .  2.25 
3s,  24  to  cs,  pr  cs  2.2  5 
5s,  20  to  cs,  pr  cs  2.75 
24  2s......   1.70 


Durkee'-s, 


Celery  Salt. 
1  doz  in  box.  . 


SOUPS. 


Campbell's  21  varieties. 
Snider's,    Tomato,.  S'S- 
"M.l     f  -2's  


1.25 


,95 
2.60 
1Mb 


Van  Gamp's,  21  varieties — to- 
mato. Beef.  Cream  of  Cel- 
ery, Ox  .  Tail.  Bean.  Clam 
Chowder,  Vegetable,  Vermi- 
celll-Tomato.Consomme.Mul- 
ligatawney,  Chicken.  Pea, 
Chicken  Gumbo.  Mock  Tur- 
tle, Mutton  Broth,  Tomato 
Okra.   Boullon,  Julienne... 

Libby's. .  2s,  assorted   

"p|,:js,        "  ........ 

Franco-American. 


.95 
1.35 
.90 


Qts  Pts. 
Mock-Turtle,  Ox-Tail,  Con- 
somme. Bouillon, Jultenne, 

Vegetable,  Beef,  Pea..  3. 15  1.S0 

Chicken   3.50  2.00 

Gumbo                     3.30  2.00 

Green  Turtle,  thick  7.00  3.60 

clear   9.50   

Mulllgatawney   3.50  2.00 

Tomato  ..3.15  1.80 

.Assorted   3.25  1.85 

Truffles. 

"1-16  glass,  per  doz   3.60 

1-16  tins,  per  doz   2.76 

%  tins,  per  doz   5.25 

yt  tins,  per  doz  .10.45 

%  tins,  per  doz  20.35 

Yeast  Cakes. 

Magic  Teast,   case   1.20 

Yeast  Gem,  case  ,   1.15 

Great  Western   1.00 

Gillet's  Magic    1.20 

Yeast  Foam    1.20 

Macaroni  &  Cheese. 

Van  Camp's  No.  1  cans, 4  dz  in 

case,  doz    -95 

Same,  No.  2  cans,  2  dz  in  cs.dz  1. 10 
Same,  No.  3  cans.  2  doz  in  cs.dz  1.90 
B.  LaForest  French  Delicacies. 

Price 
per  doz. 

Puree  de  Foie  Gras.No.  U  (100 

tins  to  case) ,   2.50 

Puree  de  Foie  Gras.  No.  %, 

(100  tins  to  case)   1.75 

Pates  de  Foie  Gras.  No.  1-32 

(100  tins  to  case)   2.50 

Pates  de  Foie  Gras,  No.%,  (4S 

tins  to  case)   7.25 

Pates  de  Foie  Gras,   No.  &, 

(36  tins  to  case)  11.25 

Game  Pates,  assorted.  No.  16, 

(100  tins  to  case)   1.75 

With   Terrine  Interior. 
Pates  de  Foie  Gras.   No.  14, 

(48  to  case)    4.20 

Pates  de  Foie  Gras,   No.  12, 

(48  to  case)    7.00 


Department  24. 
GKOCEBY  SUNDRIES. 

This  Dept.   is  corrected  by 
JT.  U.  Newbauer  &  Co.,  Sussman, 
Wormser  &  Co. 
Axle  Grease. 

H.  &  Li.,  per  case  $1.75 

C.  &  S.,  2-doz.  cs  lots,  per  cs  2.10 

"        5    case    lots   2.05 

"        10    case    lots   k95 

Frazer's.  2  doz  tins,  per  case  2.25 
Frazer's  4  doz  wd,  per  case.  .  3.50 

Frazer's,    15-fb.   pails   1  90 

Mica,  3  doz  tins,  per  case.  .  2.70 

Castor  Oil,  2  doz  Is   2.60 

Universal,  214,  light   2.00 

Universal,  2%,  dark    1.76 

Paper  Bag*. 
Automatic.    Self-Opening,    500  in 
pkg.,  List. 

14 -lb   $1.00  8-lh    4.80 

% -lb    .  .     .   1.20  10-Ib    6.2.0 

1-  lb   1.60  12-lb    6.30 

114-lb    1.70  14-lb    S.30 

2-  rt)    2.00  16-Ib    9.00 

3-  tb    2.50  20-It)    10.00 

4-  lb    2.90  25-lb   11.00 

5-  lb    3.40  30-Ib   13.00 

6-  lb    4.00  35-Ib   15.00 

7-  Ib    4.40 

Sizes  8  .to  .35  lbs. 

Sugar  Bags,  broad  bottom.  DS  .06 
Discounts  from  above  list : 
Cheapest,  50%. 
Eaglo  or  Equal,  50%. 
White  bags,  50%. 
Lion.  50%. 

Mikado  (stripped)  50%. 
Bluestone. 

Barrels,  per  II)   .OS  14 

5  bbl.  lots,  per  !t>  ,  .  .  .OS 

BATH  BRICK  . 

Bristol.  2  doz.  per  case  80 

Powdered.  Large   1.40 

Powdered,   Small   1.60 

Assorted   1.50 

CANDLES. 

Admantine. 

Adam,    14-oz.,   20s  11V4 

12-oz..  20s  lOti. 

10-oz.,   28s   09% 

Hotel.    40s,    12-oz  10% 

(Wrapped   V^c  higher.) 

Chippowa,  1  oz   .07 

Torchlight 

Stearic  Acid,  12  oz,  20s  1014 

14  oz,   20s  .11  H 

"        (wrap)  16  oz  20s    .13  >4 
Stearic 

Schneider's    14-oz.,    20s.....  .-18% 

Schneider's    14-oz..    40s  13%" 

Schneider's    16-oz.,    20s  15% 

Paraflne,  Etc 

Per  !h 

4=.  fis.  in  cartons  of  36-lh  bxs  11 
12s.  in  cartons  of  36-Th  bxs..  1.1  V, 
%-IT>.  in  cartoons  of  25-lb  bxs  1 1 
1-Th  cartons  of  25-lb  bxs....  n 

Colored.  1c  higher 
Beeswax,  pure  for  churches  .35 

Do      No.  2  271$ 

Do      No.  3  2214 

Christmas,    all    sizes  OS 

Do      holders,  per  gross  SR 

Wax  Tapers,  per  doz  pkgs.  .  SO 

Do       Per    gross  8  OA 

Night  Lights. German. on  pap 

fk  wd.  per  doz  4ft 

Do   French,  on  tin. doz  SB.  1  »* 

Werks 


16 

oz. 

S.  A., 

40s. 

(wrap) .  . 

.16>i 

16 

oz. 

S.  A., 

20s 

.15% 

14 

oz.. 

S.  A.. 

40s. 

(wrap) .  . 

.H 

14 

oz, 

S.  A.. 

20s.  . 

•  13% 

14 

oz, 

Adam, 

2  0s 

.11% 

12 

oz. 

Adam, 

20s. 

.10*4 

10 

oz 

Adam 

20s 

.09 

Standard  Oil  Company. 
F.leetrio  Light. 
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Para Rlne  Wax. 


Is,  14  oz., 
2s,  14  oz., 
4s,  14  oz., 
6s,  14  oz.. 
12t>,  14  oz. 
Colored, 


25  sets  white.  . . 
25  sets  white .  .  . 
30  sets  white.  .  . 
36  sets  while.  .  . 

36  sets  white.  . 
i  cent  higher. 


Per  Set 

.  .10  % 
.10  Vi 
.10 '4 
.1054 
.10% 


Kadiant  Paralline  Wax. 

4s,  14  oz..  36  sets  09  V4 

6s.  14  oz.,  36  sets  09  \. 

6s.  14  oz.,  20  sets  09% 

6s,  10  oz.,  20  sets  07% 

Kgg  food 
Pratt's,  26-oz.,  2  doz.  in  case. $4.20 
Wellington's.  1-lb.  2  doz  boz.  4.00 
Glue. 

Le  Page's,  \  oz  per  doz  80 

Fly  Paper, 


$  2.60 


Tanglefoot,    per   case   2.50 

Tanglefoot  Holders,  per  case 
tf  50   35 

Sieber.fs,  50  5c,  paper  in  bpx  1.00 

FRUIT  JARS. 

(Net  cash — no  discount) 

Mason's,    pts,    per   gross   6.25 

Mason's,  qts,  per  gross   7.00 

Mason's,   14   gal.,  per  gross".  10. 00 
Kerr  Glass  Manufacturing  Co. 

Per  Gross 

Economy  Jars. pts..  1  dz.  to  cs.  b.10 

Quarts.   1  doz  to  case  10.35 

Half-gallon.  1  doz.  to  case.  15  '<0 


1.F5 
.'  D 

2.80 

.60 
.75 
SO 
76 
1.30 


6  s. 
6  s. 
6s. 
6s 
l?s. 


16  oz 
1 4  oz 
12  oz 
10  oz. 
12  oz. 


20  sets  

20  sets  

20  sets  

20  sets  

40  sets  ("hotel) . 


Granite  Mining. 


6s.  16  oz.. 
6s.  16  oz.. 
6s,  14  oz., 
Gs.  12  oz.. 
6s.  12  oz.. 
6s,  10  oz.. 
12s.  12  oz 


40  sets  

20  sets  

40  sets  

20  sets  

20  sets  

20  sets  

.  40  sets  (hotel) 


Per  Set 

.  .1114 

.  .1014 

.  .09  >4 

.  .08  H 

.  .0914 

Per  Set 

.  .11% 

.  .12 

.  .1014 

.  .10*4 

.  .09% 

.  .09 

.  10 


Extra  Economy  bags 

Extra  Economy  springs  

Fruit   Jar  Clips 
Porcelain.  6  doz  to  box.  pr  bx 
Fruit  .lur  Rubbers. 

No.  1  White,  per  lb  

"Gold  Seal."  cartons,  per  gr 
"Badgers."  cartons,  per  gr  . 

Red  Ribbon   

Le  Page's.  2  ob.,  per  doz.  . .  . 
Le  Page's  14 -gill  tins,  per  doz  1.50 
Le  Page's.  1-gill  tin.  per  doz  2.00 
"    "    Tuhes.   small.  gr....l2.00 
big.   per  gr....]8.00 
Cordage. 

Basic  price — Manila  15%,  Sisal 
1034,  (5.000  lbs.  Uc  and  10.000 
lbs.  14c  less.)  All  kinds  ad- 
vance on  base  price  per  pound 
aa   given  underneath: 

Sis.  Man. 

Rope.  1% -In.,  (7-1 6  dlam 
6  and  9  thr.  (14 
and   upwards)    .  .  basis  basils . 
'?      thread  (% 

■Mnml    14  !j 

and  5-16  diam)  ' 
Bale.     3    and  4. 

strand   14  less  basis 

"    2.  6,  8  sfnd     U  % 

Lath    Yarn   basis  basis 

Hop    Twine,    tarred....     1  1 

Grape  Vine  Twine    1 

.Spring  Twine  

Paper  Twine,   unolled.  .  14 
Whale  Line  and  Bolt.. 
Hawesr    laid    rope  for 

well-boring   

Transmission    of  Power 
Lanyard  and  Tarred  . 
L*riat  Rope,  hd  tw.  un- 
olled. 3  A  4  st'd.  .  1 
I  Hash   Cori  '- 

Ciitlif  nni)«. 


1 

214 
2H 
1 


bnsls 


lairds',    per  lb. 


so 


Insect  Ponder 

Eureka.  10c  size,  per  doz  75 

Eureka.  25c  size,  per  doz.  .  .  .  1.76 

Eureka,    60c   size,    per   doz..  4  50 

Eureka.  $1.00  size,  per  doz..  8.00 

Buhaeh.   2-oz..   per  doz   l.'SO 

"       4-oz..  per  doz   2.15 

"        8-oz..   per  doz   3.75 

"       16-oz..  per  doz   6.80 

6-lt>    per  lb   SO 
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Matches. 

Tins    1  (I 

Boys,  doz  boxes  12 

Swedish  Safety,  per  gross  (6 

Swedish  Wind.  1  gross  90 

Vulcan  Parafflne,  65s  per  gr  .56 
Do  50  grs  lota  60 

Diamond    Match  Co.'*. 

Anchor,  200s   1  70 

Do.    500s    .   4.00 

Bird's  Eye.  500s.  gr   3.75 

3  Noes  Safety,  100b   7.76 

Bees  Wax,  100s   4.60 

Globe,  100s    6.00 

Domino,    ca<je    2.76 

Red  Top  Safety    2.75 

S.  &  C.  Saslern  Parlor  SQ's.  .  4  25 

S.  &  C,  200s   2.15 

S    &  C.  300s   2  16 

S.  &  C.  500s   4.25 

Press,    100s,   5-gross  case....  4  75 

Little  Star,  per  case....   2  20 

Search  Light.  100s.  large.l  gr  4.75 

Golden  Gate.  720  bxs,C5s..r,  gr.  .  J  75 
Paper.  Wrapping 

Butter,   White,   per  ream.  .  20 

Do    Waxeii,  per  ream...  25 

Manila.  No.  t.  rolls  or  flat.  .  .06 

Manilla,  No.  1,  rolls  or  flat  .01 

Straw,  per  ream  96 

Do    rolls,  any  slz&.  per  lb  0314 

Drab,  per  ream   00 

Do    rolls,  anr  size,  per  lb  02 % 

tii#*»r.  Toilet. 

Royal.  100  roils  of  500  shts.  .  4  00 
O  Keyed.  5-oz  rolls,  per  case  2  50 
Royal,  S-oz  rolls,  per  case.  .  4.25 
O  Keyed,  tablets,  per  caes.  .  1.75 
Pastime,  tablets,  per  case...  4.60 

Union,   per  case   7.00 

Lulu,  pkgs,  4000  shts.  per  cs  3  76 
Astoria,  pkgs  450  shts.  per  cs  3  10 
Windsor.pkgs  600  Bhts.  per  cs  4.00 
Universal,  pkgs  700  shts.  pr  cs  6.00 
Great  Eastern, pkgs  1000  shts. 

per  case   7.50 

Popular  Rolls.  5  oz.  100  rols. 

per  case    3. 00 

Daisy   Rols,    9    oz.    LOO  rolls. 

per  eaae    4  60 

Express  Rolls.10  oz.  1<00  rolls. 

per   case    5  0|0 

Asbestos    Rolls,    11    oz,  100 

rolls,   per  case    6.26 

Mammoth    Rolls,    16   oz.  100 

rolls,  per  case    7.6t 

Pyramidal,   2000         «•  50 

rolls   in   case   7.61 

Seeds. 

Anls   1614 

Canary   07 

Caraway   16 

Celery   1714 

Coriander  11 

Cumin  18 

Flax,    ground   Ot 

Flax,    whole   0(14 

Hemp,   sacks   0014 

Millet   061* 

Mustard   10 

Poppy   16 

Rape.    Cal  06 

Bird  gravel.  2s,  per  dox  y 

Bird  Seed  Mixed.  48  Is.  dot 

Red  Ribbon.  60  Is   6  14 

Original  sacka  14c  leas 
Mieep  Dip. 

Little'.  10-gal  tins,  per  gal.  .  1.10 
Little's.  5-gal  drum*,  per  gal  1  20 
Smith's.  10  14  -gal  tins,  gal  »5 
Smith's.  5-gal  drums,  per  gal  95 

"N«  MuaW 

(Cereal  Laxative  ) 
48  cartons  to  case,  per  case. $12. 00 
Less   30  %  discount     to  trad* 
Varying  cash   discount  dependlrg 
on  quantity  purchased. 

Mason's  Stove  Polish. 


Doz. 


Polish 


.46 

Store. 


14  Or.  Or 
1  20     4  30 


Rising  Sun.  large  pkg  .  per  gr  (  26 

Do    5-gross   lota  6  »" 

Do.   small   pkg.    per  gross.  3  75 
Sun  Paste.lrg.  <t  gr  til  per  gr  5.0* 
Enameline.  No    4  tins,  per  gr  5  00 
Do     No.   6   tins,  per  gr....   8  25 
Do.  Liquid  pt  tins,  bx  3  dz.  2.23 
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X-Ray  Stove  Polish. 


Small,  3  doz.  to  case,  per  cs  1.50 
Large,  3  doz  to  case,  per  cs  2  50 
( %'  doz.  free  with  each  case.) 

Polish,  Metal. 
Electro  Silicon,  1  gr  in  case 

per  doz   

Brllllantshlne,  %  ptx,  per  doz 
Brllliantshlne,  pts    per  doz. 


Do,  %  gal.,  per  doz. 
Do    1  gal  tins,  per  tin... 


.80 
.95 
1.80 

Brllllantshlne,  qts,  per  doz.  .  3.15 

\00 
.85 

U.  S.  Metal  Polish,  qts   3.67 

pts    2.00 

%    pts   1.25 

U.   S.   Metallic   Polish  3P*nie, 

lb.  package,  doz   3.35 

%-lb.  package,  doz   1.67 

S-oz  package,  doz  50 

Barkeeper's   Friend,  pwdr,  gr .  21.60 
Polishes.  Shoe. 
Day  *  Martin's. 
Large,  6  dz  to  case,  doz.  .  . 
Medium,  6  dz  to  case,  doz. 
Small,  10  dz  to  case,  doz.  .  . 
Mason's  Russet  Polish. 

Doz.        Yi  <»!  Gr 

No.  2   40  1.20  4.80 

No.  3   70  2. OP  8.00 

Comb  Black  Dressing. 

Doz.        %  Gr.  Gr. 

Large   l.*0        4.50  18.00 

Small    .S*        2.30    9  20 

Combination  Russet. 

Doz.        Vi  Gr.  Gr. 

Large   1.50        4.50  18.00 

Small   80        2.30  4.80 


3  01/ 
2.26 
1.0* 


Shoe  Blacking. 

Doz.        %  Gr.  Gr. 

No.    1  26  .75  2.80 

No.    2     .30  .86  3.25 

No.   3  35        1.00  3.85 

No.    4  45        1.40  5.46 

Shoe  Dressing. 

Boss,  3  dz  to  cs,  per  gr   9.00 

Russian,  3  dz  to  cs,  per  gr..l2.00 
Shinola,    per    gross  10.00 

16  Shinola  outfits  of  brush  and 
dauber,  no  charge. 
Shinola  paste,  case  of  3  doz  2.60 

3  solid  brass  scoops,  no  charge 

Bixby's  Polishes. 

Royal  Polish.  1  doz  in  box.  .  .85 
Royal  P'lish,3  dz  bx.ham'r  free  2.55 
Shoe,  Satin,  1  dz  (sml  comb'n)  .*T5 
No.  10  Shoe  Satin  Pste,  1  doz 
No.  5  Shoe  Satin  Paste,  1  doz 
No.  10  Satinola  Paste,  1  doz 
No.  5,  Satinola  Paste.  1  doz. 

in  box  

Satinola,  combination,  sml,  dz 
Satinola,  combination,  Irge,  dz  1.26 
Shoe  White  Cream,  per  doz..  .90 
Ermlno  White  Paste,  per  doz  ,X0 


ppfii 

Igfife  vfcikio.  i 

BOXCALF. 

iSPJ  jlMUKT.EHAMELUB, 


Jet  Oil,  doz  86 

Jet  Oil,  .3  dz  bx,  5  Bixola  free  2.55 

Bixby's. 

"BBB,"  size  M.,  %  gr.  box.  .  1.25 
"BBB,"  size  B,  per  %  gr.  box  2.50 

Twine. 

Cotton,  4-ply,  100-lb.  bales.  I1>  .28 

3-ply,  1 00- 11  > .  bales.  .  .28 

"         2-lb.  cones,  per  lb..  .28 

Hemp,  S-oz    balls,  per  3-lb  pkg  i28 

"       4-oz  balls,  per  3-Ib  pkg  .28 

Sack,   4-ply,  12-rb  pkgs,   lb...  .30 


4S 

Binder  Twine. 

Pure  Manila,650  ft  to  Ib.pr  lb  14% 
Manila.  600  ft  to  lb,  per  lb.  .13% 
Standard,  500  ft  to  lb,  pr  lb  11% 
Sisal,  500  ft  to  lb,  per  lb..  .11% 
Wax. 

Fruit,  26  1-lb  pkgs,  per  box.  .  1.60 

Mint  Wax,  per  box   1.60 

Japan,    per    lb  19% 

Beeswax   38 

Pure  Ref.  Paraf.,  40  Is,  lb..  .10 
Pure  Ref.  Paraf.,  20  Is,  lb..  .10 

Wax  Strings. 
12-in.,  10  pkg,  100  stgs  each.  1.76 
14-in.,  10  pkg,  100  stgs  each.  .  1.90 

Department  24. 

WOOD     AND    WILLOW  WARE 
AXE  HANDLES. 

This  Dept.   is  corrected  by 
The  Heyman-Weill  Co.,  Levenson 
Co. 

Ex,  36-in.,  doz  (2.61 

No.  1,  36-in.,  doz    1.75 

No.    2,   36-in.,   doz   1.35 

Baskets. 

Per  doz. 

Cal.,  Open,  Spruce,  No.  3  86 

Cal.,  Open,  Spruce,  No.  4  90 

Cal.,  Open,  Spruce,  No.  5....  1.25 
Cal.,  Satchel,  Spruce,  nest, 0-5  1.35 
Cal.,  Satchel,  Spruce,  nest, 1-5  1.00 
Cal. .Satchel,  Spruce.nest,  1-41  .71 
German  Market,  nest  of  4....  1.40 
Clothes,  Oval,  Wil.,  No.  2..:.  9.00 
Clothes,  Oval,  Wil.,  No.  3.... 10. 00 

Same,  nest  of  4  sizes   3.50 

Japanese  Telescopee,   nest  of 

5,   size  18x12x7   1.30 

Same,   size  20x13  %x7   1.60 

Same,  size  24x15x10   2.25 

Bowls,  Wooden. 

Per  doz 

Maple,  No.  1,  11-indh  90 

Do  No.   2,  13-inch   1.85 

Do  No.  3,  15-inch   3.^5 

Do  No.  4.  17-ineh   5  00 

Do  No.  5,  19-inch   7.50 

Do  No.    6.   21-inch  10.50 

Brooms. 

Per  doz 

No.  7  Special   4.00 

No.  1,  Banner   4.00 

No.    2,   Banner    3.65 

Little  Lady    3.66 

Dandy    3.10 

Victory    3.10 

Cooks'  Choice    2.36 

No.  3,  O.  K   2.35 

Ladies'   Pride,   No.   1   2.85 

Toy,  string    1.10 

Common  Whisk   1.10 

OO   Whisk    1.20 

Deader    2.40 

Flyer    2.90 

Brushes. 

Per  doz 

Dust    2.26  12.00 

Scrubbing   56  3.00 

Dandy    1.50  5.76 

Shoe  Brushes. 
No.  415,  black  tampico  No.  6J  .95 

No.  26  Mixed  Center   1.76 

No.    173,    all    black   2.25 

No.  141,  black  and  white   4.00 

No.  413,  bristles   4.50 

'  Stove  P/ushes. 

Per  doz 

551  tampico,  handles  90 

ao.  41,  Black  Bristle   1.90 

Mo.    411,   Black   Bristle   2.26 

Ox  Fibre  Brushes. 

Per  doz 

*ub  Cat,  10%x2%  in  face..  1.60 
Do    Rat,  8%x2%  in  face..  1.26 
no    Mouse.  6%x2%  in  face  1.00 
Can  Openeirs. 

King,  doz   76 

Sprague,  doz   46 

Carpet  Sweepers. 
BisseTl's,    per   doz.    25.00   to  27.00 

Standard,  per  doz   23.00 

Cheese  Safes. 

Round,   22-inch,   each   2.50 

Square  each    4.00 

Clothes  Lines. 

Sisal,  40-foot,  per  doz  90 

Sisal,  60-foot,  per  doz   1.26 

Cotton.  40-foot,  per  doz  SO 

button,  60-foot,  per  doz.  ..  1.20 
Cotton  Sash  OorH,  50-fl..  doz.  3.75 
Cotton  Sash  Cord.  J00-ft..  doz  6.75 
Wire  Cord.  50-foot,  per  doz.  .  150 
Wire  Cord,  75-foot,  per  doz.  .  2.00 
Wire  Cord,  100-foot,  per  doz..  2.50 
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Clothes  Line  Pulleys. 

Galv.  Iron,  with  eye  60 

"       with  hook  66 

CLOTHESPINS. 
Common,  per  box  of  6  gross.  .  .70 

U.  S.  Patent  Spring,  per  gross  .60 
CORKS 
Demijohns. 
^Discount  of  40%  and  10%) 
%    gal   $5.75 

1  gal    7.50 

2  gal   13.50 

3  gal   16.00 

5   gal   24.00 

Dust  Pans. 

No.    1   Japan,   doz  75 

Covered,   doz   1.30 

Janitor   (steel  edge),  doz....  2.50 
Dusters. 

Per  doz 

China,   fancy  colored  80 

Standard  Turkey,  No.   10....  2.25 

No.    12  3.25 

No.    14   4.00 

No.    16....  5.25 
"        No.    18....  6.00 
DOOK  MATS,  COCOA. 

Per  doz 

Light,  No.  1,  14x24   4.40 

Do  No.  2,  16x27   6.00 

Do  No.  3.  18x30   7.75 

No  No.   4,  20x33   9.50 

Medium,  No.  1.  14x25   5.50 

Medium    No.  2,  16x27   7.00 

Medium,  No.  3,  18x30   8.75 

Medium,    No.    4,    20x33  10.50 

Extra,  No.  2,  16x27  10.00 

Extra,  No.  3,  18x30  13.00 

Extra,  No.  4.  20x33  15.50 

Extra,   No.   5,   22x36  19.00 

Keystone  Steel  Mats,  sq.  ft.  .  .40 
Faucets. 

Per  doz 

Cork  Lined,  No.  0  60 

"       No.    2   .66 

Cork  lined, -No.   3,   doz   1.00 

No.  4    •  1.25 

No.    6   1.50 

tr.M'i  u>.y.' .;  •  .No.    8  'i*ttia.  »!&§|6$! 

Ironing  Boards. 

4-  ft.,  per  doz   5.00 

4%-ft.,  pe  rdoz   5.65 

5-  1't,    per   doz   6.80 

5% -ft.,    per   doz   7.75 

,6-ft.,    pe    rdoz   9.00 

LAMP  BURNERS. 
Opposition. 

0  or  E,  per  doz  66 

1  or  A,  per  doz  76 

2  or  B,  per  doz  86 

Banner. 

Same. 

LAMP  CH1MNE1S. 
Electric — In  Cartons. 

No.  2,  6  doz  in  case,  per  doz  1.10 
Lantern  Globes. 

Packed  5  doz  in  case  70 

Aurora  Rochester. 

Per  doz 

No.  1,  6  doz  in  case  76 

No.  2,  6  doz  in  case  90 

No.  3,  6  doz  in  case   2.00 

Macbeath  Pearl  Top. 

No.  1  or  A,  6  doz  in  case.  .  .85 
No.   2  or  B.  6  doz  in  case.  .  1  06 

La  Bastie. 

Per  doz 

No.  A,  plain  bulk,  6  doz  in  cs  1.22 
No.  B,  plain  bulk,  6  doz  in  cs  1.53 
No.  A,  crimp  bulk,  6  dz  in  cs  1.32 
No.  B,  crimp  bulk,  6  dz  in  cs  1.63 
Common  Chimney. 

Per  doz 

No.  0  or  E,  6  doz  in  case.  .  .40 
No.  1  or  A,  6  doz  in  case.  .  .45 
No.   2  or  B,  6  doz  in  case.  .  .65 

LEMON  SQUEEZERS. 

Ball,  per  doz  $0.90 

Glass,  No.  1,  per  doz  75 

Glass,  No.  3  (for  oranges)  dz  1.25 

MOPS  AND  HANDLES. 

Per  do? 

9-rtJ.   Mops   1.35-2.00 

12-lb.    Mops   1.80-2.65 

Patent  Mop  Handles   1.25 

Plain  Mop  Handles  95 

PAILS. 

Per  doz 

Wood,  painted.  3  hoops   2.75 

Wood,  varnished,  3.  hoops....  2.75 
White  Cedar,  3  galv.  hoops.  .  3.25 

Fibre    3.60 

Galvanized.  8  quarts   2.00 

10  quarts   2.30 

"  12   quarts    2.55 

14  quarts    2.90 
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SHELF  PAPER. 

Per  gross 

Narrow,   assorted  '.olors  12 

Lace  paper,  per  box.'  35 

TUBS. 

White  Cedar — No  .0,   13.00;  No 

1,  20.00;  No.  2.  IS. 00;  No.  3,  16:00: 
Fiber — No.    0,    $20.00;     No.  1  1.' 

$16.00;  No.  2,  $13.75;  No.  3,  $12.25. 
Galvanized — No.  0,  $6.15;  No.  1, 

$7.25;  No.  2,  $8.25;  No.  3,  $9.00. 
WASHBOARDS. 

Per  doz 

California,   regular  size   2.26 

Little  Lady,   glass   2.00 

Little  Lady,  zinc  .'.  1.20 

Wonder,  double   '.  . .  .  3.90 

North  Coast    4' 75 

Crystal  Glass    4.75 

Washing  Machines 

Waverly   g  75 

Matchless    5  55 

Western    4  25 

Majestic,  family  size,  each  6.00 

Snowball,  family  size,  each..  7.00 
Leader,  family  size,  each....7.ro 
Shelby,  family  size,  each....  7.73 
Guarantee    6.25 

WICK  INC. 

Grs 

Lamp,  0  or  E,   %-lnch  $0.30 

Lamp,  1  or  A,   %-Inch  40 

Lamp,  2  or  B,  1-lnch  60 

Lamp,  3  or  D,  1%-lnch  86 

No.  1,  Rochester   1.60 

No.  2,  Rochester   2.26 

No.   3,   Mammoth   7.50 

Junior  Rochester    2. 00 

Stoves,    3-inch    1.50 

Stoves,  3% -inch    L90 

Stoves,  4-lnch    2. 00 

Stoves,  4%-Inch    2^00 

WRINGERS. 

Wood  Frame. 

Two  top  screws;  Iron  tub  clamps 
Per  doz 

Royal,   10x1%    inches  37.80 

Challenge,        "   21.00 

King  Special     f   22.60 

Empire         "   30,00 

Century,    10   Inches  28.60 

"       11  Inches   31.60 

12  Inches  36.00 

Iron  Frame. 

Superior,   10  Inches  29.60 

"       11  inches   33.00 

12  inches   37.00 

Crescent   27.00 

Ball  Bearing. 

Hitchcock   33.00 

Banner    36.00 

MISCELL  ANEO  CS. 

Barrel   Covers,   17-ln.  (flour 

barrel  size),   per  doz   3.75 

Barrel   Covers,    21-in.  (sugar 

barrel  size),   per  doz   4.50 

Brownies,  per  doz.... 75  1.00  1.25  ' 

Butter  Ladles,  plain,  doz  46 

Butter  Ladles,  clays,  doz  86 

Butter  S-pades.  doz  40' 

Dishes,  oval,  %-lb.,  per  M.  .  2.40 
Dishes,  oval.  1-lb.,  per  M.  .  2.50 
Dishes,  oval,  2-lbs.,  per  M.  .  3.00 
Dishes,  wire  end,  %-lb.,  per  M  2.40 
Dishes,  wire  end,  1-lb.,  per  M  2.50 
Dishes,  wire  end,  2-lbs.,  per  M  3.00 

Egg    Beaters.    Dover   1.00 

Measures,  fiber,  4  pieces   1.50 

(Set  pt.,  qt.,  %  gal  and  funnel) 
Lanterns,  O  Tubular,  doz.  .  .  .  5.50 
Lantern  globes,  in  bbls .  .  .  .  70  (Hi  95 
Mouse  traps,  4  to  6  holes,  dz.60S>9n 
Mouse  traps, "Sure  Catch,"  dz  .26 
Traps,  rat,  "Blizzard,"  doz.  .  .90 

Nest  Eggs,   per  doz  20 

Oil  cans,   glass,   wire  cover, 

1  gal,  per  doz   4.50 

Oil  Cans,  gal.,  glvnzd  Iron..  2.16 
Oil  Cans.  5  gal.,  glvnzd  Iron.  7.50 

Potato  Mashers,  per  doz  75 

Rolling  Pins,  per  doz.  . .  .1.50ft  1.60 

Spoons,  wooden  30c,  37c  .66 

Step  Ladders,  each  per  ft..  15-22-40 
Tacks,  steel,  asstd,  2  14-oz.  .  .26 
Tacks,  Common,  2  02.,  doz..  .1.1 
Tapers,  gas.   30  17-in.   tgs,  dz  .75 

Toothpicks,  box   2.50,  2.75 

Twine  Holders,  hanging,  doz  2.00 

Spittoons,  fiber.  13-inch   7:20 

Spittoons,  fiber.   12-inch   5.50 

Spittoons,    fiber,    9-inch   4.25 


Whips,  per  doz,  from  90c  to  18.00 

Window  Screens,  12-Inch,  doz  2.45 
Window  Screens.  18-Inch,  doz  2.90 
Window  Screens,  24-inch,  doz  3.25 


RETAIL    GROCERS  ADVOCATE 
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Department  25. 

STATIONER*. 

Corrected  by  the 
Sehwabacher-Frey    Stationery  Co. 

42-44  Sutter  St.,  San  Francisco. 
Blank  Books. 

Counter,   72  16af.  per  gross.  .  5.40 
Counter,  i)U  leaf,  per  grs....  6.00 
Day  and  Ledger. 

Cap.  canvas.  2WPPY,    each  35 

Cap,canvas(Hubs)500  pp., each  1.10 
Crown  Cloth,  150  pp..  each..  -SO 
Crown  Cloth,  300  pp.,  each..  1.25 
Cap,  Im.  Leather  Bnd,  600  pp..  3.75 

Tanglewood.  Ream 

Commercial    Note,    61b  60 

Commercial  Note,   61b  72 

Letter,  10-rb  ex   1.20 

Cap,   12-lb   ex   1-44 

Envelope*. 

Per  M 

■XX,  5-ln   1.00@1.50 

XX,  6-in   1.10@1.60 

XXX,  10-in  2.80 

XX, 4-in., Baronial  cream 

or  wkite    1.40@1.S0 

XX, 5-in., Baronial  cream 

or  white    1.60.® 2.00 

Inks — Carter's  or  Diamond. 
Black,  2  oz  cylinder,  p.  gr.  .  4.50 
Red,  2  oz,  3  dz  to  box,  pr  bx  1.25 

Black,    4   oz,   per   gr   7.20 

or  BlUe  Blk.  %  pt.dz  2.17 
or  Blue  Blk,  pt.  dz.  .  3.50 
or  Blue  Blk.  qt   6. 00 

Lead  Pencils. 

Gross 

Cedar,    rubber   tip.,   125 

Red  plshd.  mtl  rbbr  tip.I.X.L  1.65 

Matchless    S.00 

Tellow,  pshd,  rbr  tip,  round.  4.00 
plshd,  rbr  tip.hexagon  4.00 
Black,  plshd,  rbr,  tip,  Nos.  1, 

2,    3,   4.    "Office"   Hex   4.50 

Carpenters,  3  Sz  to  bx.  pr  bx  1.00 
~    Steel  Pens. 

Gross 

Railroad.  1  gross  in  vox.  .50.40 
Stub,  ex  fine,  sml,  mdn  lrg  .40 

Falcon   •.  4" 

Bank   40 

School,  fine   40 

Speneerian  Nos.  1,  2  or  3  85 

G"Motx  „.  No.  404  50 

Gillott's,  No.  303  90 

Pacific  Mail,  cinkle  plate   1.00 

Tuxedo   I-90 

Department  26. 

TOBACCO. 
This  Dept.   is  corrected  by 
Wellman,  Peck  &  Co.,  Tillmann  * 
Bendel. 

AMERICAN  TOBACCO  CO. 
Smoking  Tobacco. 

(6-Tb  Cartons,  25  and  30-lb  Cases) 

Seal  of  N.  C.  1%  bz  foil   68 

.      ■•  3S      I  "    61% 

8         •"   •  58% 

16  "    56% 

•'  1%      oz      cloth  68 

"Seal  of  N.  C,  31  oz  clth  pchs  63% 

pouches    68 

Seal  of  N.  C.  16  oz  decorated 

tin  canisters    58% 

Old  Eng.  Curve  Cut.  1%  oz 

curved  tins    75% 

Old   Eng.   Curve   Cut.    31  oz 

curved  tins    '5% 

Old  Eng.  Curve  Cut,  S  oz.  .  .  .  75 
Old  Eng.  Curve  Cut,  16  oz.  .  7  5 
Continental    Cubes.l%-oz  tins  753, 
Monte  Cristo  Slabs.  3 5 -oz  tins  75% 
Van  Bibber,  sled  pig,  1%  oz 

tins,    2%    rb   cartons   70 

Three  Feathers.   1%    oz.  1% 

lb    cartons,    net   58% 

Pedro,    2%-oz    foil   51% 

"        2%-oz  pouch    ......  51% 

"        2%-oz  assorted    ....  51 

.   "      16    oz    decorated  tin 

canisters    *Ji| 

Dixie  Queen,   1%-oz  foil....  41% 

"        8-oz  tins    41% 

"  1%-oz    64 

canisters.    6    lb    cartons.  30 

lb   in  cases  .  42 

Duke's  Mixture,  j.%  oz  sacks  40 

Arlington.  :%  oz  foil   63% 

Duke's  Cameo,  1%-oz   41% 

Duke's  Cameo.  2%   oz  foil..  47% 

Melrose,    1%-oz    foil   66% 

Fragrant  Vanity  Fair.  1%  oz 

foil    93 

Red  Indian  Plug  Cut,  1%  oz 

and  31  oz  foil   39 

Fashion,   1%    oz    38% 

«         J6  oz  canisters.  . . .  42% 
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Fashion   Pall    42% 

3ull   Durham,    1   oz   62 

1%    oz   62 

31  oz    i>a 

s  oz    67' 

16  oz ..........  .  53 

Corn  Cake,,  gran,   1-Ib  bags, 

25-Ib  cases,  per  lb   24 

Bchu  Plug  Cut,  1%  oz(16-oz, 

4a;   47% 

Red  Bell,  1%  oz   40% 

'      16-oz  pails  

Cornell   Mixture,    31-oz   tin..  S3 % 

oriental  Mixture,  34  oz  tin..  »3 

Honey  Dip  Twist,  10  to  rb .  .  43% 

jrizzly,  10  oz,  24-lb  cases..  54% 
Five    Bros.    Pipe  Smoking, 
ijng  cut, paper  pkgs,  31  oz. 
o  rb  cartons,  3o,  50  &  100 

lb  cases    38 

Pride  of  Virginia,  I73-0Z,  31- 
oz    and    8-oz    tins,  2%-rb 

boxes,  10  &  25-Ib  cases...  75 
Golden  Cupid,  1%  uz  foil,  25. 

50   &  100-lb    cases   60% 

Sure  Shot,   2s   33 

Union  Leader,  1%-oz  foil....  41% 

"  3-oz  pouch  ....  41 

S     and     16  oz 

canister    41 

Union  Leader,  16-oz  milk  can  41 
Plaza,  1%-oz  cloth,  5-Tb  car- 
tons, case  of  25  lbs,  net..  37% 

Fine  Cut  Chewing. 

tiiawatha,  2  oz,  b'ght  or  d'k, 

i-lb  cart,  10-lb  cs,  per  lb  5a 
Hiawatha,  5-Ib  cs,  1-rb  carts  59 
tiiawatha,  16.  oz,  b'gt  or  d'k, 

5-lb   pails,   lb   59 

Hiawatha,   b'gl  or  dark,  10- 

ib  pails,  per  rb   ..  56 

.Sweet  Cuba,  b'ght  or  d'k,  1- 

Ib    tins.    5-Ib    palls   44 

Rose  Leaf,  10  to  lb,  bright  or 

dark,  1-It>  cart,  5-Ib  drums  61 
Tiger,   1%  parafflne  bags.  5- 

tb    moisteners    41 

Cheroots  and  All  Tobacco  Cgar- 
ettes. 


Old  Vir.  Cheroots,  5  in  bundle.  12.2.^ 
$12  in  1  M  lots. 

Old  Vir.Cheroots.5  in  bundle .  13.9.=; 

Bet.   the  Acts   Little  Cigars. 

10s    tin    8.2S 

Bengal  little  cigars,  10s.  U0 
per   cent   in   free   goods)..  7.30 

Hoyal  Bengal,  10  in  pkg,  100 
in    carton  11.50 

Van  Bibber  Little  Cig..  bun- 
dles of  10,  boxes  of  100.  .  .  .16.20 

Sub  Rosa  cigarros,  10s,  car- 
tons of  500,  per  M   4.00 

Stogies,  Etc., 

Less  2%  for  cash. 

-<tar  Pittsburgh  stogies  l-10s, 

5    for   10c  15.00 

l^lorodova  little  cigars.  l-10s, 

3    for    5c  12.25 

Red  Top  Stogies,  1-1 0s.  3  for 

5c   .  .  ■  .'.  .12.50 

Red  Label  Stogies(Jenkinson)ll.f,!> 

Cigarette  Paper. 

Vanity  Fair.  50  pkg  in  box  97% 
Wheat  Straw, 50  pkg  in  bx.netl  30 
Wheat  Straw.  100  pkg  in  bx 

net   2.65 

Wheat    Straw.    Interlock.  50 

pkg  in  box   1.35 

Wild  Oats.  40  pkg  in  box..  .90 

Red  Seal,  50  in  box  25 

Zitr-Zag.   100  in  box  2.50 

Riz    la    croix  i.25 

Plug  Tobacco. 
(Subject    to    discount  2%) 
Battle  Ax.  16  oz,  5  cuts,  12  and 

24   lb   bts,   net   39 

Big  Gun.   16   oz.    3x12  smooth, 

bright.  6  sp,  16  lb  butts....  44 
Boot  Jack.  3x12,  R  &  R,  5 J  oz. 

s  sp,   1.  4  8  and   12-lb  and 

2-Tb  fancy  wooden  bxs,  net.  87 
Bullion.   1x6,  D  T  Nines,  6  to 

rb.    20-lt)    cad's   50 

Climax.  2x12.  R  A  R.  1 6  oz.  6 

sp.   6.   12   &  30    lbs   (7   oz  7, 

10%.  &  21   lbs  48)   45 

Climax.  3x12.  thin.  7  oz,  7  and 

14    lb    48 

Cross  Bow,    3x12.   14   oz,   4  sp, 

14    lb   butts   38 

Drummond's  Natural   Leaf.  51 

oz.  5.  8  and  12-lb  butts....  63 
Gold  Rope.   7   to   rb.   3.   6  and 

12-lt>   boxes    5^ 

Gold  Rope.  14  to  lb.  4  and  8- 
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lb  boxes  .  .   .  ..4   6s 

Horse   Shoe,    16   oz.   Smooth,  6 

sp.  8,  12  and  24-rb  butts....  43 
J.   T..  2x6,  7  oz,    I:  R)   R  and 

Smooih.  2  sp,  10%  and  21  lb 

buns   and    caddies   :i  < 

J.    T,    3x12,   14   oz.    Smooth.  4 

sp.  10%  and  2l-tb  butts  ...  3a 
Newsboy,  P.  P.  br  or  bulk.  5s 

S.  16  &  -1Jb  - r,-_j- \   *'> 

Nobby  spun  Roll.  7  ;.>  lb.  3.  6 

and   12   lb    boxos   67 

Old  Honesty,  3x12.  Smth.  16  oz. 

6  sp,  7%.  15  and  3u  lb   -n 

Old  Peach  and  Honey,  u  to  lb. 

s  lb  boxes.,,...-..,   43 

Piper   Heidsiepk.    j>i   02  plu«ys, 

2%xx  Pony  Panel,  3-loc  cuts. 

4.  7.  14  lb   .....  . 

Red  Cross.  12  and  24-Ib  bults. 

IS  oz.  3x12.  emhroysed  4  sp.  S3 
Sav  Log.   2x12.   R  &  R,   16  oz 

6    sp,    24    tb   46 

Saw  Log,   3x12.   R        R.  32  oz, 

12  sp.  32  *  4s  tb   46 

Sledge,  16  oz,  4  sp,  3,  6.  12  and 

24    81 

Something  Good,  foil  wrapped. 

R  &   R.    5  V.-    to   lb.    9,    13  lb 

butts   45 

Spear  Head.   16  oz.  6  sp,  6,  18 

and  80  1 7  oz.  48)   45 

Standard   Navy.    3x12.  emooss- 
■   ed.  4  oz.  4  ap.  14  and  gX  tb  88 
fi  for  10.  10%  oz.  24  lb  butts.  36 
Star.    16  oz.   12.   24  and   52  Tb 

butts    45 

Tinsley's    Nat.    Leaf.    3x12.  '6 

oz.    S   *  12   Tb   6<« 

Twist  Tobacco. 

Granger  Twist. hand  made  tight 
pressed.  12  to  rb.  12- rb  half 
bushels  and  lo-Tb  grained 
pails   ,  45 

Red  Ribbon  Twist,  lu  to  lb.  IS 
lb   %   bushels  and  «  lb  peeks  40 

Honey  dip  Twist.  11  to  lb. 
oacked    5     Tb    44 

Smoking  Tobacco. 

Master  Workman  plug.  3x6,  10> 

oz,    10    tb    cad   45 

Finzer's   Mixed    Plug.      10  oz. 

3x12,  5  sp,  5  and  10  lb...  32 
Ole   Varginy,    3    oz    plugs  2x4 

bright,    10%    Tb    boxes   42 

Sickle  plug.    15   oz  3x12.   5  sp 

7%,   15  and  30   lb   butts  ...  4.-. 

JOHN   ISOI.l  MAN  A  CO. 
Cigarettes. 

•  Net  cash. 

Fragnrant  Vanity   Fair.  .    ...  3.90 

Duke's   Cameo  ,.  3.90 

Sweet  Caporal   .-.  .  3.90 

Virginia  Brights  •   3.90 

Pets  (foil  packages)....   6.12 

Richmond   Straight  Cuts,  10s 

tin    and    paper   6.12 

Cairo.  No.  27  and  27a.  <cork 

tip    7.50)  •   6.50 

Casino  Gold  Tip  :   9  00 

Imperiales.  10s.  20s.  50s.  100s, 

with  or  without  mouthpos.  7.50 
Sultans,    10s.    20s.    50s.  TOOs. 

Mais  and   Rice  paper  With 

mouthpieces  ....  n 

Abdullah.  No.  3  gold  tip   7.75 

No.    2   9.00 

No.    1  13.00 

Princess  Lillian.  Cork  lips.  ..17.65 

Turkish  Trophies    7  75 

Egyptian  Deities.  No.  1.  10a. 25.50 
No.   3.  109. 

plain  tips  17.60 

Egyptian  Deities,  cork  tips.  .18.15 
Mogul,   cork   tip  10.25 

High  Grade  Smoking  Tolmcn.. 

Imperial    Mixture.     2%-oz  tin  1.10 

Plum.  1%-oz  foil,  net   64% 

Three    Kings   Mixture. 31 -or. 

tins   1.30 

Yal»  Mixture.   1-oz  tin.  1% 

and  2%   Tb  cartons   1  35 

1%-oz  tin.  2% 

lb  cartons    1  CO 

Vale  Mixture.  21-oz  tin.  2%. 

Tb  cartons   •   1.60 

Lone  Jack.  31-oz  hags,  not  1  17% 

Wills'  English  Smoking. 
Capstan,  roftd.med.  or  strong. 

31-oz,    per    Tb   1.60 

Capstan,  mild,  mod  or  strong. 

1%   oz.  per  lb   1.75 

T.atakla.  3»  oz.  per  lb   2  m 

Snndry  English  Smoking. 

Pioneer.  8]  oz    per  lb   1.45 

"        8  oz.  per  lb   3.43 

16  oz.  per  lb   1  ■'• 

Lambert  &  Butler's  Lor  Cab- 


49 

in,  31  oz,  par-  Tb   1 

Smith's  Glasgow   Mixture.  3| 

oz..  per  tb.   1.70 

J.  B.  PACK  TOBACCO  CO  MP  AN  I 
Scroll    Tag.    twlsu    «    l«J  lb 

(other  size*.   67)   64% 

light    pressed,  all 

styles    71% 

Scroll  Tag.  cable  coll.  3  and 

4  oz  .  •   7* 

Corduroy  Spun  Roll,  6-Tb  bx»  54% 
Mastiff  Plug  Cut.  1  %  or  pchs 

or  tin  foil  pkga   48 

Mastiff  Plug  Cut.  31  oz  pens 

or  tin  foil  pkgs   83 

Mastiff  Plug  Cut. 16  oz  decor- 
ated tin    52% 

Boston  Smoke,  12s  <24s.  4V).  41* 

sl'RKRI  G  CO. 

Grain.  1%  oz  patent  can.  .  .  Tu 
Golden    Sceptre.      1-oz.      1  -  lb 

cart,  per  Tb   I  2*> 

Golden  Sceptre,  1  ^ -oz.  2% -11) 

cart,  per  lb   1  It 

Golden  Sceptre.   31-ol.   2% -lb 

cart,  per  Tb   I  •* 

Golden  Scoptre.S-oz.G-Tb  curt, 

per  Tb    I  •» 

G»lden    Sceptre,    16-oz.  6-Tb 

cart,  per  Tb  

Arcadia.  31  oz.   2% -IT)   eta  (1 

1-Tb  cts  1.60)   1  »* 

1%-oz.    2%-tb    carts  140 
"        S  oz.  decorated  tin.   1  Si 
"        16  oz,  decorated  llu.   1  50 
Crescent  Club   Mixture.   It  os  »•• 
Cigarettes. 

Milo    Cork    Tips   ..I8  60 

"    Plain   18  00 

"     Ladles'  mouthpieces.  2Us 

oval    box   »  00 

Egyptian    Arabs   No    3  Cork 

Tips    7  40 

King  William,  Egyptian.  netlHOO 
Turkish  Delight,  sanitary  tip  7  00 

1NO.  ,T.  BAC.I.KY  «  CO. 

Net  cash 

•".old  Shore,  2%-oz   44% 

Mme  Kiln  cut  plug.  2  oz.  .  .  .  6»\ 

31   oz  59% 

8  oz  tins.  66% 
16   oz   tins  64% 

Sun  cured  2%  oz  foil   41 

2  '2    oz  pouch ...  51 
WKYMAN  nKOS 
Less  2%. 
Cut  and  Dry.  31  oz  papers  .  I:  s, 

II.  BOIII.S  &  CO 
Fa»oy  Mixtures 

White  Navy   Mixture.   1%  ox 

foil   (4 

White  Navy,   31-or  foil.  6-Tb 

cartons     S3 

White  Navy,   16-oz  foil  1  .40 

London  Dock.  3J-oz  foil,  5-Ib 

cartons   '.  go 

Golden  Gate.   31-oz  tin,  5-Ib 

cartons   .86 

Bright  Virginia  Pickings.  31- 
oz  tin.  5-lb  cartons  80 

Gold  Bar.  3}-oz  tin. 5-Ib  cart.  .80 
Great  Blend.  16-oz  box.  mild. 

medium    and    speaial   lis 

Great  Blend.  8-oz  box.  mild. 

medium  and  special   1  10 

Great  Blend.  31-oz  box.  mild. 

medium  and  special   1.81 

Cot  Ping. 

Seal  Rock.  1%-oz  tins.  2%-Ib 

cartons    25-Ib   74 

Seal   Rock.  31-oz  tins.  2%-Tb 

cartons    25-Tb   74 

Sea]  Rock.  8-oz  tins  74 

Peanut.  1%-oz  foil.  6-Ib  cart  .38 
Old  Chief.  8-oz  and  14-oz  ...  44 
Seven    Up.    16-oz    pall,  briar 

pipe  with  each  tin  64 

Seven  Up.  16-oz  pall,  without 

briar    pipe   48 

S.-von  Up  2%-oz  foll.5-Tb  cart  48 
Seven   Up.   2%-oz  pouch.  S-Ib 

cartons^   41 

Long  Cat. 

n!».  per  doz    1  to 

R.  A.  PATTFRSON  TOBACCO 
COMPANV. 


Less  2%. 
Honest  Labrr.   pch  an:  tins. 

2%-oz    44 

T.ucky  Strike.  1%  oz  tins  76 

31    oz    tins   76 

Patterson's  Seal    1  %  ox  foil.  J7 

31  oz  pch. .  88 

16  os  Un  .  41 
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SNUFF. 

America     Snuff  Co  

French,  Rappee,  1%  oz  bot- 
tles,   per   3   doz   2.90 

French,  Rappee,  3i  oz  bot- 
tles,  per  doz   1.80 

French,  Rappee,  16  oz  jars, 
per    It)  65 

Maccaboy,  16-oz  Jars,  per  lb  .60 

Irish  High  Toast,  16-oz  self- 
sealing  fruit  jars,  12-lt>  bxs  .157 

Scotch  LlUenthal's,  in  blad- 
ders, per  lb  CO 

Scotch  Lillenthars,  In  weas- 
ands,   per  lb   62 

Horse  Shoe,  16  oz  glass  jars, 
lb   BJ 

Horse  Shoe,  2%  oz  fibre  cans  .51 

Horse  Shoe,  8  and  16  oz  cane  .48 

Horse  Shoe,  1  oz  and  16  oz 
cans   68 

Weyman  Bros. 

Copenhagen,  16-oz  stone  jam  .6* 

of  2  doz,  per  gross   6"" 

1-oz  tin.  oart» 


51 

Department  23. 

This  Dept.  is  corrected  by 
fillmann  &  Bendel ;  Pac.  Vinegar 
Fickle  Works. 


CATSUPS. 

Snider's,  qts.  doz   3.75 

pts  "    a.iO 

1%    pts,  *'    1.40 

Griffon's. 

Vz  -pints,   per  doz  1.12% 

Pints,  per  doz   1.85 

Quarts,  per  doz   3.25 

Miscellaneous. 

Campbell's,   'A  pts,  doz   1.15 

Heinz,  10-0z    .*  r* 

12 -oz  5r.J,j 

17-oz   r  '*' 

Blue  Label,   25    %-Pts.   to  e*  »t 
Blue  Label,   25  pts  to  cs.  . . 
Blue  Label.  12  qts  to  cs.  . .  ».»• 
Golden  Star,  gal  jugs,  dox.  .  »i>B* 

•*        "       qt.,    doz   3  65 

"        "       pts.,    doz   2  35 

y2   pts.,   doz...  1.40 
Long's  Fruit  Catsup. 

Pts,  24  t  o  cs,  ca.iX!  4.75 

%-Pts,   48   to         "    5.75 

2.  5  and  '      •  limit.  lb  1.60 


s& 

SACCM. 

Holbrook's,    V£    pts   2.40 

Lea  &  Perrin's,  small   2.76 

Lea  &  Perrin's,  medium   6.00 

Lea  &  Perrin's,  large   8.25 

5  cases,  5  c  per  doz  less. 

Tobasco,  Mcllheny    4.00 

Tobasco,   New   Iberia   3.50 

Bengal  Worcester,   yz  pt  85 

Bengal  Worcester,  pt........  1.25 

Pepper,  sprinl-le  top,   %  pt.  .  2.00 

■  uoerior  Pepper,  small  90 

Superior  Pepper,  large   1.50 

Libby's  Manchester  Sauce,  24% 

pints,   per  doz   1.20 

A.  White  &  Co.,  London,  Worces- 
tershire Sauce,  case  of  3  doz  No. 

%  bottles,  per  doz    1.8  0 

Same,  4  dz  No.  1  bottles.pr  dz  3.00 


FRENCH  MUSTARD. 

(In  bulk.) 

Cal. 
Home  SStan- 
Brand  dard 


Bbl,  per  gal  

Vi    bbl,  per  gal. 

M  bbl,  per  gal  . 

10-Gal  Keg  

5-Gal.  Keg  

2-Gal.  Pail   

1-Gal.  Pail   


35 

.30 

37 

.32 

40 

.34 

42 

.36 

45 

.38 

50 

.43 

60 

.53 

53 

MUSTARD. 
In   Glass,   Cal.   Home  Brand. 

8  oz,  2  dz  to  case,  per  doz  96 

14-oz,  2  doz  to  case,  per  doz  1.75 
Standard. 

6-oz,  small  bbl   *• 

SAUERKRAUT. 
Cal.  Home  Brand — Dry  Pack 

Bbl.,   50-   gal  J13.00 

%-bbl.,    32    gal   9.00 

%-bbl.,    15    gal   5.00 

10-Gal  Kegs    3.25 

5-Gal.    Kegs    1.75 

Van  Camp  Packing  Co. 

No.  3  cans,  per  doz   1.10 

Maconochie  Bros.,   Ltd.,  London. 

Suffolk  Pickles  

Chow  Chow. 

Per  do-4. 
Case  of  4  doz  No.   V4  lever 

top  glass  jars   2.26 

Mixed. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

White  Onions. 

Case  of  4  doz.  No.  %  lever 
top  glass  jars   2.25 

Panyan. 

Case  of  4  doz.  No.  Yz  lever 
top  glass  jars   2.25 

Assorted  (1  doz.  each.) 

Case  of  4  doz.  No.  %  lever 
top  glass  Jars   2.25 


Department  23. 
PICKLES,  VINEGAR,     RELISHES,  ETC. 

Tntl    Department  Is  corrected  each  week  by  the  Pacific  Vinegar  S 
Pickle  Works. 
PICKLES  IN  BULK 

California  Home  Brand 

Sour 


Sweet 


Special  Small  Gherkins  

Bbl.  9000,  %  bbl.  6000,  %  bbl.  3ooo. 
Special  Small  Mixed   

Same  count  

Gherkins   

Bbl.  6000,  Vi  bbl.  4ooo,  Vt  bbl.  2ooo. . 
Mixed   

Same  size  

Special  Small  Medium  Pickles .... 
Bbl.  4500,  %  bbl.  3ooo,  V*  bbl.  15oo. . 
Special  Small  Medium  Mixed  


Small  Medium  Pickles  

Bbl.  2400,  y2  bbl.  I600,  U  l>bl.  800.. 

Small   Medium  Mixed  

Same  count  

Bbl.  3000,  y2  bbl.  2ooo,  %  bbl.  looo  . 
Chow  Chow   


Bbbl 

cr 

0" 

0 

CO 

gals 

m 
£. 

|30.00 

20.00 

1 

27.00 

18.00 

^7.00 

18.00 

1 
1 

21.00 

14.00] 

|21.00 

1 

14.00| 

16.50111.001 

1         I  1 
|16.50|11.00| 
|19.50|13.00| 
1  |15.00| 

Bb: 

;£ 

GO 

cr 
cr 

O 
M 

CO 

to 
09. 

10. 501142. 00|2S.O0|14. 50 

I!         I  I 
9.50l|34.50|23.00|12.00 

11  ! 

9.50  |34.50|23.00|12.00 

II         I  I 
|31.50|21.00|11.00 

I 


6.00 


|31.50 


28.50 


21. 00|11.00 

I 

19.00|10.00 

I 

19.00|10.0Q 


9.00 


Package  I 
Count| 


Bbl 
1800 


bbl 


DILLS 


Bbl     I  %  bbl  I 
1500     I     1200  I 
I    15T00~|     14.00  I  10.00 
Jumbo  Dills.— bbl.,  1  300.  %  bbls.  900.  V4  bbls. 

California  Home  Brand. 
Sour  and  ^^et,   (Plain  or  Mixed),  German  Dill,  Chow  Chow  and 


■0011  I  [ 

%  bbl  I  %  bbl  !  Yi 
600     I     1000  I  500 

I     5.50|     9.50     I  5.25~ 

500. 


Oionns 


Barrels,  50  gals  

%  Barrels,  32  gals. 
14  Barrels,  16  gals.  . 

Kegs,  10  gals   

6  gals  

5  gals.  ....... 

2  gals  

1  gal  


Kegs, 
Palls, 
Palls, 
Pails, 


Nol 
Sml 

I  .36 
I  .38 
i  .40 
1  -42 

i  .44 
t  .44 
l  .55 

I  .65 


No2 
Mdn 
.33 
.35 
.37 
.39 
.41 
.41 
.50 
.60 


No3 
Lrg 

I  .28 
.30 
I  .32 
I  .34 
I  .36 
.36 
I  .45 
I  .55 


Dills 

.28  I 


.30 
.32 
.34 
.36 
.36 
.45 
.55 


Sweet  &  § 

Gher-  _g  x 

kins  0  O 

.60  I  .46  |1.00  I 

I  .62  I  .48  11.02  I 

I  .64  j  .50  |1.04 

[  .66  I  .52  |1.06 

j  .68  I  .54  |1.08 

j  .68  I  .54  jl.OS 

I  .77  I  .63  |1.15 

j  .87  I  .73  H.25 


O 

~70" 
.73 
.75 
.77 
.79 
.79 


"CENTAUR  BRAND" 
Sour   (Plain  or  Mixed.) 


Barrels,  50  gals  .  . .  . 
%  Barrels,  32  gals. 
%  Barrels,  16  gals.  . 

Kegs,  10  gals  

Kegs,  5  gals  

Palls,  5  gals   

Palls.  2  gals  


Per 
Gal 


•I 


KEG  PICKLES. 


No3 

Nol 

No2 

lrg 

sml 

Mdn 

slot 

.33 

f30 

» taffi  I- 

.35 

.32 

.27 

.37 

.34 

.29 

.39 

.36 

.31 

.41 

.38 

.41 

.38 

.52 

.47 

F'ull  Measure,  5  gal.  kegs,  No. 
Full  Measure,  6  gal  pails 
Full  Measure,  2%  gal.  kegs... 


3  Pickles. 


Per 
Pkg. 
.  $1.10 
.  1.25 
.  0.75 


PICKLES  IN  GLASS 
California  Home  Brand 


Pat.  Top — English  or  Octagon 


Gherkins  Sour   

Mixed  Pickles  

Chow  Chow   

(Pearl  Onions  

Sweet  Gherkins  

Sweet  Mixed  Pickles. 
Senf  Gherkin   


|   10  oz. 

Pt. 

Qt. 

1  1.75 

2.30 

4.50 

j  1.75 

2.30 

4.50 

j  1.75 

2.30 

4.50 

|  1.75 

3.26 

1.75 

2.75 

5.00 

1.75 

2.75 

5.00 

|  1.75 

2.75 

5.00 

American  Style 


CENTAUR  BRAND 
-Square  Bottom ;  English  Style,  Round  Bottom. 


I  Pts.  I  Qts. 

Gherkins  .fl:20~ 

Mixed  Pickles  

Chow    Chow.  .  

Picalilli   

Mexican  Hot  

Cal.  Onions  


1.20 
1.20 
1.20 
1.20 
1.20 


%  Gal|  Gal.  | 
1.75  I  3.00  I  5.00 
3.00 
3.00 
3.00 
3.00 
3.00 


1.75 
1.75 
1.75 
1.75 
1.75 


5.00 
5.00 
5.00 
5.00 
5.00 


Pt.  1 

Qt 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

1.75 

3.00 

TOMATO  CATSUP. 

In  Glass,  per  doz    ||Jugs,per  Jug||l  Gal.  Tins 

I  %  Pt.  I    Pt.  I    Qt.  ||1  Gal.|2  Gal.||Scr.  tpjFLtp 

Cal.    Home   Brand  :  .  |  1.35  |«2.25  |  3.50  ||  1.00  [  1.90  ||     .80  |  .75 

Sunrise   j  |  |  jl    .85  |  1.60  1      .65  .60 

Sunset    (no  bottles)  j  ||     .60  |  1.20  ||     .50  |  .45 

Tomato  Catsup — In  Bulk. 


Bbl 
50  Gal. 
T50 
.40 

.35  I 
TABLE  SAUCE. 


%  Bbl. 
32  Gal. 


.55 
.45 
.40 
In  Glass. 


%  Bbl. 
16  Gal. 
60 
50 
45 


10  Gal.  5  Gal. 
Keg  Keg 


.63 
.53 
.48 


|y2  Pts.  I  Pts. 


Qrts. 


In  Jugs 
In  Jugs 


.65 
.55 
.50 

Gal 


Cal.    Home   Brand..  | 

"l.75  [ 

2.75 

3.75 

1.25 

Worcestershire   | 

1.00  | 

2.00 

3.00 

1.00 

Chestershlre   | 

.75  | 

1.50 

2.25 

.60 

'One  case  of  C.  H.  B.  pint  catsup  with  every  59s  lot. 

Table  Sauce  in  Bulk. 


Gal. 

2  Gal.|Tlns. 
K  2.&B  ,| 
I     2.00     I  .86 
'    1.20  .55 


I  Bbls.  |%  bblsK  bbl.|10  Gal.|5  Gal. 
|50  Gal.|23  Gal.|16  Gal|    Keg    |  Keg 


Worcester  Sauce.  . 
Chestershire  Sauce 


.80 
.55 


.57 


.84 
.59 


.86 
.61 


I  .88 
I  .63 


VINEGAR 

Commercial  Wine,  Cider,  Malt  or  Spirit  Vinegar 

I  40  Gr.  j  50  Gr.  |  60  Gr.  I  70  Gr.  I  80  Gr. 


Basrels 

V2  Barrels 

Vt  Barrels 


.16 
.18 
.20 


.17 
.19 
.21 


.18 
.20 
.22 


.20 
.22 
.24 


.22 
.24 
.26 


HIGH  GRADE  VINEGARS 


California  Home  Brand  White  Wine  Vinegar. 

Cal.    Home   Brand    Apple    Juice  Vinegar  

California  Home  Brand  Pure  Pickling  Vinegar. 


Barrels 
.  .  .30 

.  .  .25 
..  .25 


y2  Bbls. 
.35 
.30 


RET.TSHES    AND  CONDIMENTS 
Miscellaneous. 
California  Home  Brand. 

I  9  oz.  fy=  Pt. 

Tomato  Chutney   I  1.75  I  1.65 

Chili    Sauce   ■  ■  ■:.  ■  ,|  1.75  I  l.fiR 

California  Home  Brand 


I  Pt_ 
I  2.50 

I  2  r,n 


Same,  in  Bulk,  Per  Gnllon. 

I    8  oz.  lOlymplcsl 


Swppt  Rfllsh   

Fist  Tnrlia  Relish 
Red  Hot   


1.75 
1.75 
1.75 


1  4  nz  I 

I     2  00 ~ 
I  2.00 
I  2.00 


Pts 
!     2  1' 
I     2  75 
I  2.75 
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(Continued  from  page  3A.) 

simply  an  excuse  for  me  to  give  you  a  lit- 
tle hot  air  about  the  Commercial  Travelers 
who  are  our  ambassadors  of  commerce;  but 
I  think  that  would  be  very  presumptuous  on 
my  part  because  your  are  past  masters  in 
the  art,  or  you  would  not  be  in  the  busi- 
ness. (Applause)  I  And  in  the  dictionary 
that  an  ambassador  is  a  man  sent  out  to 
transact  the  business  of  a  nation  and  there- 
fore an  ambassador  of  commerce  is  one  sent 
out  to  transact  the  business  of  his  house. 
Formerly  Envied  Travelers. 

"In  the  past  I  have  always  envied  the 
commercial  traveler;  but  for  the  past  two 
years.  I  have  been  a  sort  of  commercial 
traveler  myself.  I  have  been  traveling  all 
over  California;  and.  if  there  is  one  set  of 
people  that  I  have  full  sympathy  with  to 
day,  it  is  the  commercial  travelers.  I  do 
not  believe  your  own  houses  have  very 
much  idea  of  the  difficulties  that  beset  a 
commercial  traveler,  sertainly  not  so  much 
as  I  have.  He  goes  everywhere,  at  all 
times,  in  all  weather,  and  gets  there — -he 
generally  does. 

Employers  Don't  Understand. 

"I  have  had  the  pleasant  end  of  commer- 
cial traveling,  because  I  have  had  nothing 
to  sell;  I  have  been  going  around  giving 
people  things:  giving  them  advice  prin- 
cipally. You  people  have  a  very  different 
thing.  I  am  only  giving  advice  which  is 
quite  different  from  having  something  to 
sell.  When  your  are  called  to  go  up  on 
the  carpet,  probably,  I  wonder  how  often 
the  head  of  the  house  appreciates  exactly 
why  you  have  not  made  quite  so  many  sales 
as  he  thought  you  ought  to  have.  If  he 
took  the  road  he  would  wonder  how  in  the 
devil  you  made  so  many  sales. 

Now,  I  believe  that  I  know  what  I  am 
talking  about  because  I  have  been  such  a 
traveler  for  the  last  two  years  under  the 
very  best  possible  auspices.  I  have  gone  to 
places  only  to  which  I  have  been  invited, 
and  even  then  I  have  been  up  against  a 
pretty  hard  game.  You.  gentlemen,  go 
where  you  are  not  invited.  (Laughter)  and 
sometimes  where  your  are  not  wanted.  Of 
course  there  is  the  regular  line  of  customers 
who  are  always  glad  to  see  you.  and  they 
are  the  only  places  where  you  get  any  en- 
joyment. I  "have  always  wanted  to  know 
why  these  traveling  men  were  such  a  jolly 
good  lot,  why  they  had  so  many  stories  to 
tell,  and  why  so  happy.  ,  You  could  not  hold 
your  jobs  unless  you  were.  It  takes  that 
kind  of  a  man  to  be  an  ambassador  of  com- 
merce. 

Defends    San  Francisco. 

"Now,  I  am  going  to  branch  off  a  little 
bit.  I  do  not  know  anything  about  tha> 
commercial  end  of  this  at  all  but  I  want 
to  suggest  to  you  people  a  few  things  that  I 
think  you  can  do  in  addition  to  your  own 
work.  You  know  that  San  Francisco  has 
got  some  pretty  hard  knocks  in  the  last 
few  years.  The  hardest  knock  was  not  the 
earthquake  and  Are  by  any  means.  But 
the  fire  put  us  in  the  lime  light  of  the  world 
and  gave  opportunity  for  every  little  bit  of 
a  man  who  had  a  brain  about  an  inch  square 
to  say  something  mean  about  San  Francisco. 
"We  have  got  it  therefore  on  all  sides. 
There  is  no  influence  that  can  be  brought 
to  bear  to  counteract  these  knocks  and  do 
more  good  for  San  Francisco  which  is  as 
good  as  the  influence  of  the  commercial  trav- 
eler. (Applause.)  We  have  received  through 
the  California  Promotion  Committee  hund- 
reds of  letters  from  commercial  travelers 
asking  us  for  information  in  order  that 
they  might  counteract  the  false  and  ma- 
licious reports  circulated  about  San  Fran- 
cisco, and  it  is  with  great  pleasure  that 
we  have  been  able  to,  in  every  instance, 
give  that  information  in  such  concrete  form 
that  the  commercial  traveler  could  use  it 
to  the  best  advantage,  and  you  bet  he  al- 
ways does  because  he  will  get  the  last 
word  in  the  argument.  I  think  you  have 
all  received  letters  from  our  organization 
telling  you  that  we  can  give  you  this  in- 
formation. Some  people  will  glance  at  them 
and  others  will  throw  them  on  the  ground; 
but  we  mean  what  we  say.  If  any  man 
who  is  traveling  out  of  San  Francisco  de- 
sires to  be  kept  fully  posted  on  what  is  be- 
ing done  here — I  do  not  believe  what  is  be- 
ing done  in  San  Francisco — but  if  there  Is 
any  man  here  who  desires  to  keep  posted 
on  this  thing  if  he  will  send  his  name  and 
where  the  letters  can  reach  him.  he  will  be 
always  kept  in  a  position  to  confute  any 
arguments  that  is  put  forward  against  San 
Francisco  or  California.  (Applause) 
Wonderful  Progress. 

"I  will  tell  you  one  or  two  things  about 
what   has   been   done   here.    Do   you  know 
that    28.1SS    buildings   were   burned   in   San  j 
Francisco  during  the  great  fire.    They  were  \ 
valued  at   $105,000,000.     Do  you  know  that 
wa  have  now  9,000  buildings  completed  or 
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in  course  of  erection  that  #ill  cost  $104,- 
000,000,  or  one  third  the  number  burned 
that  is  within  $1,000,000  of  the  value  of 
those  burned;  and  the  floor  space  in  these 
buildings  is  greater  than  the  floor  space  in 
all  the  buildings  burned.  (Applause)  I 
don't    believe   you   know  that. 

Less  Failures  Than  Ever. 
"When  a  man  gets  up  and  tells  you  that 
we  ought  to  be  doing  "why  don't  you  build 
something?"  just  Are  something  like  that  at 
him.  That  Is  one  of  the  things  that  comes 
to  my  mind  that  has  been  done  in  San 
Francisco.  You  know  ther  are  people  who 
have  the  idea  that  because  we  didn't  have 
a  new  city  again  In  Ave  months  we  have 
not  got  anything  yet.  There  has  been  no 
inAuence  or  factor  in  this  whole  business  of 
rebuilding  San  Francisco  such  as  has  been 
the  commercial  factor.  There  Is  no  busi- 
ness house  in  San  Francisco  but  what  has 
struggled  harder  than  anything  ever 
struggled  on  earth  to  recuperate  Itself;  and. 
to  the  credit  of  San  Francisco's  buslnes 
men.  there  has  been  less  failures  In  San 
Francisco  since  the  tire  than  In  any  simlliar 
period  before  the  Are.  (Applause)  A 
whole  lot  of  that  is  due  to  the  commercial 
travelers  who  went  out  with  the  words,  "we 
are  on  our  feet."  That  was  the  reason  why 
San  Francisco  to-day  has  made  such  wond- 
erful progress.  We  have  been  under  going 
a  little  bit  of  the  hard  times  for  about  two 
months.  Since  the  Arst  of  November  we 
have  been  in  the  face  of  probably  the  worst 
Anancial  crisis  that  the  world  has  ever 
seen.  There  ha  not  been  a  single  business 
house  in  this  country  that  has  not  been  fac- 
ing bankruptcy.  Not  because  of  itself,  of 
Its  own  work,  or  its  own  business:  but  the 
peculiar  condition  brought  about  In  the 
East  that  had  its  reflection  here.  There  Is 
not  a  city  in  the  whole  United  States  that 
stands  higher  to-day  from  a  commercial 
and  Anancial  sense  than  San  Francisco. 
(Applause)  There  is  not  a  city  to-day  in 
the  world  that  can  point  to  carrying  through 
this  whole  Anancial  crisis  as  San  Francisco 
has  carried  it  through;  and,  while  a  great 
many  houses  have  been  compelled  to  re- 
trench. It  is  to  the  credit  of  these  houses 
that  they  are  still  going  on  doing  business 
while  all  other  houses  In  other  ports  of  the 
country   are  failing. 

"Nail  Every  Lie." 

"I  came  here  to  talk  to  you  about  some- 
thing that  I  do  not  know  anything  about 
and  simply  want  to  say  to  you  that  the 
California  Promotion  Committee  stands 
ready  to  back  up  any  commercial  traveler 
who  goes  to  any  part  of  the  world  In  any 
way  in  our  power.  There  are  a  number  of 
you  who  know  what  that  power  is;  you 
will  And  we  can  be  of  vast  assistance  to 
you  in  a  great  many  ways,  and  the  greatest 
assistance  you  can  be  to  the  committee,  to 
California,  and  to  San  Francisco,  is  to  nail 
every  lia  you  hear." 


'Community    of    Interests  of 
Commercial  Travelers'  As- 
sociations." 

(Address  delivered  by  Jefferson  Allison, 
of  Little  Rock.  Arkansas,  National  Direc- 
tor of  the  T.  P.  A.,  before  the  First  Cong- 
ress of  the  Commercial  Travelers'  Associ- 
ations. ) 


"Mr.  Chairman.  Members  of  the  Congress:  . 
I  bring  to  you,  as  one  of  the  officers  of  the 
T.    P.    A.,    the    personal    greeting    and  the 
well-wishes    of    every    lay    member    In  our 
great  organization. 

"I  understand  that  your  Congress  on  this  i 
Coast   has   been   got    together   for   the  pur- 
pose of  bringing  the  Travelling  Men  closer 
together    with    each    other    and    with    the  I 
business  interests  which  they  represent :  and  j 
I    congratulate    you    on    your   eminent    sue-  j 
cess  In  your  Arst  meeting.     I  feel   It  quite  I 
an  honor,  gentlemen,  to  have  been  selected  | 
by  the  California  Division  of  our  National 
Association   to  address  you  In  such   a  way 
that  It  may  And  its  way  Into  every  channel  , 
which    I   see    represented    here.    I   did    not  | 
known,  until  very  recently,  and,  being  near-  1 
ly  two  thousands  miles   East   of  my  home 
at  the  time.  I  have  been  compelled  to  pre- 
pare  what   I   shall   say   to   you   In  writing, 
and  I  have  prepared   this  on  the  train.  I 
will   take   but  a   few   moments,   and   if  you 
will  kindly  bear  with  me  I  shall  very  much 
appreciate  your  patience. 

"No  man  llveth  to  himself  alone,  no  man 
succeedeth  to  himself  alone,  no  man  dleth 
to  himself  alone.  Therefore.  It  follows  that 
those   who   desire  to   leave  lmpre99lve  Im- 


prints upon  the  debris  of  the  centuries  must 
recognize  unqualitldly  the  Fatherhood  of  Hod 
and  the  brotherhood  of  humanity. 

"Remember,  gentlemen,  whether  you  will 
or  not,  your  decisions  upon  momentous  (|U'»- 
tlons.  and  your  actions  in  the  premises  on 
such  questions  Influence  someone,  possibly 
many;  and  it  Is  for  better  your  conclusion!! 
be  for  good  than  for  evil.  Therefore,  I  en- 
treat you  to  weight  well  questions  before  you 
and  try  to  arrive  at  the  best  conclusions  for 
all  concerned. 

HAPPINESS    OBJKCTiyH  POINT. 
"The   objective   point    of  all    human  life, 
la    happiness.      You    do    the   things   you  do 
from   the  smallest   to   the   greatest   for  the 
happiness   it    brings  you. 

"Is  there  not  an  Intoxicating.  Inexpres- 
sible joy  over  service  well  performed  Like- 
wise a  corresponding  disaffection  with  self 
for  contrary  condition?  How  many  of  you 
have  been  afraid  to  open  your  in. til  from 
time  to  time,  when  you  realized  you  had 
not  given  your  best  efforts  for  the  compensa- 
tion you  had  sold   that   effort  for? 

INTEREST  ONE. 
"Is   there   not   a   nervousness  experienced 
on  the  approach  to  a  customer  to  whom  you 
realize  you   have   wronged   for  the  sake  of 
selfish  gain? 

"Are  your  and  his  Interests  not  one? 

PRODUCINO   THE  BEST. 
"The  producer  Is.  or  should  be.  Interested 
In  producing  the  best  his  industry  anil  pa- 
tience can  offer. 

"His  next  Interest  centers  In  finding  the 
most  profitable  avenues  through  which  to 
dispose  of  his  Surplus.  Manifestly  these 
avenues  are  not  open  except  through  the 
manufacturer,  jobber,  retailer  or  consumer, 
and  finding  the  demand  he  seeks  at  least 
among  one  of  these  sources  he  disposes  of 
his  surplus  feeling  that  he  Is  a  part  and 
parcel  of  the  great  whole  who  form  the 
commercial  interests  of  our  commonwealth, 
and  Justly  so.  because  he  Is  a  member  of  the 
producing  class,  without  which  the  consumer 
could  not  exist.  He  Is  also  a  member  of  the 
latter  class  because  he  is  a  consumer  of  the 
finished  product,  often  furnishing  the  raw 
material  himself. 

TRANSPORTATION  FACILITIES. 
"The  manufacturer  In   like  manner  seeks 
to  purchase  such  material  In  the  most  fav- 
ored markets. 

"Having  utilized  such  purchases  to  produce 
the  best  finished  product,  his  next  Interest 
centers  In  placing  It  where  It  will  bring  to 
his  coffers  the  largest  amount  of  remunera- 
tion. It  is  vital  to  such  interests  that  trans- 
portation facilities  be  adequate  and  prompt 
"In  order  to  have  these  a  charge  should 
be  made  to  compensate  for  the  expense  In- 
curred and  pay  a  fair,  equitable  return  on 
Investments  made  by  carriers. 

^SATISFACTORY  SERVICE. 
"We  have  not  getting  results  that  are  sat- 
isfactory from  our  great  transportation  com- 
panies, although  rates  they  have  made  for 
safe  carriage  and  prompt  services  have  been 
paid  by  shippers. 

"Our  railroad  systems,  as  enormnous  as 
they  are.  and  with  terminal  facilities  they 
have,  are  not  able  to  prevent  frightful  con- 
gestions at  certain  seasons  when  we  most 
need  open  thoroughfares.  Why? 

FIGHTING  WATERWAYS. 
"Simply  because,  while  fighting  to  the  end 
at  any  cost,  until  very  recently,  any  plan 
which  had  for  Its  object  the  Improvement 
of  our  natural  freight  carriers,  the  great 
waterways,  and  successfully  preventing  defi- 
nite action  up  to  this  good  hour,  have  not 
themselves  kept  up  their  Improvements  com- 
mensurate with  the  growth  and  development 
of  our  country,  the  greatest  on  the  face  of 
the  earth  In  every  respect. 

MILEAGE  INCREASE. 

"The  increase  In  mileage  during  the  last 
year  of  5.294.16  miles  breaks  the  record  of 
Increase  for  the  past  15  years.  Yet  at  this 
very  time  when  they  should  be  continuing 
this  increase,  practically  no  such  work  Is 
being  done  anywhere  In  the  country. 

"Our  total  mileage  today  Is  222.655  miles, 
not  Including  double  tracks  or  sidings 
Enough  to  girdle  the  earth  9  times,  and  Is 
within  a  few  hundred  miles  of  equaling  the 
mileage  of  the  rest  of  the  world.  The  capi- 
talization of  our  railroads  of  J 1  S. 000.000.000 
Is  many  times  the  bonded  debt  of  the  United 
States  and  is  more  than  the  combined  debts 
of  all  the  great  powers  of  the  world. 

RAILROAD  KARNINGE. 

"The  net  earnings  of  these  great  corpora- 
tions last  year  were  $790. 1ST. 172.  or  a  little 
more  than  $2,000,000  per  day.  $1,500  a  minute 
or  $25.00  a  seconfl. 

"Las;   year   their   operating  expenses  In- 


THE    RET  A  it    GROCERS'  ADVOCATE. 


Second  Vice-President, 
ARTHUR  GLASS. 


Third  Vice-President, 
H.  L.  JUDELL. 


creased  9  per  cent,  gross  earnings  11  per 
cent  and  net  earnings  15  per  cent. 

WHAT  ROADS  CAN  DO. 

"Gentlemen,  this  is  simply  an  outline  of 
facts  about  the  conditions  of  the  railroads 
to  point  you  to  what  they  can  do,  even 
when  so  much  adverse  legistlation,  as  they 
term  it,  has  been  had  in  so  many  different 
States,  as  well  as  having  their  affairs  ex- 
amined by  our  energetic  and  utterly  unsel- 
fish   national  President. 

"Now,  since  these  are  the  conditions 
brought  to  light  recently,  how  much  more 
favorable  to  them  have  their  profits  been 
in  the  past  when  no  unfavorable  legislation 
was  being  had  and  they  could  use  their 
earnings  to  suit  their  pleasure. 

HOW   PROFITS    HAVE  GONE. 

"Have  they  used  it  for  the  benefits  of 
their  large  source  of  patrons?     I  think  not. 

"On  the  contrary  they  come  forward  now 
and  indorse  the  waterways  improvement 
movement,  claiming  it  it  not  within  their 
province,  even  with  additional  trackage  and 
improved  equipment  to  catch  up  with  de- 
mands upon  them  now,  much  less  keep  up 
with  future  demands  once  these  additional 
improvements  are  here. 

"Therefore  with  this  acknowledgement  be- 
fore us,  and  in  view  of  our  past  dependence 
upon  them  for  transportation  almost  solely, 
particularly  our  great  Middle  West  States,  it 
is  our  duty  in  the  interest  of  the  whole  to 
Indorse  all  legitimate  plans  having  for  their 
object  the  betterment  of  freight  and  pas- 
senger transportation. 

THE  PASSENGER  DEPARTMENT. 

"A  vital  interest  in  the  matter  of  our 
tarnsportation  improvement,  gentlemen,  is 
the   passenger  department. 

"It  is  a  demonstrated  fact  that  cars 
may  be  made  of  steel  so  as  to  be  not  only 
fireproof,  but  capable  of  standing  any  shock 
liable  to  be  received  in  any  accident.  Yet 
the  railroads  still  carry  people  in  the  flimsy 
wooden  coaches  which  collapse  and  burn 
in  their  accidents  ,and  apparently  no  effort 
is  now  being  made  to  equip  themselves  with 
steel  pasesnger  coaches,  though  many  of 
their  freight  and  coal  cars  are  made  of  this 
material. 

"It  seems  to  me  appropriate  that  the 
interests  here  represented  should  go  on  rec- 
ord as  being  the  first  west  of  the  Rockies 
to  start  a  movement  which  •must  soon  be 
made  to  put  a  stop  to  a  condition  which  has 
brought  railroad  travel  in  this  country  to 
the  unenviable  position  of  having  the  largest 
list  of  casualties  of  any  country  in  the 
world. 

"There  are  today  43,000  cars  used  In  the 
United  States  for  the  transportation  of  pas- 
sengers.   A  law  that  would  require  all  new 


equipment  to  be  made  of  steel,  and  retire 
the  old  at  10  per  cent  per  annum,  would  in 
ten  years  give  us  the  safest  mode  of  travel 
of  any  nation  in  the  world,  and  would  entail 
no  hardship  upon  the  railroads. 

FREIGHT  DELIVERIES. 
"Another  important  matter  for  you,  gen- 
tlemen, to  consider  in  formulating  your  plans 
for  the  future  is  the  prompt  delivery  of 
freight.  It  is  not  possible  for  the  commer- 
cial interests  to  prosper  with  a  slow  and 
uncertain  transportation  of  their  commodi- 
ties of  purchase  and  sale.  If,  then,  our 
present  facilities  are  inadequate,  why  not 
lead ,  in  crystalizing  the  sentiment  of  the 
country  to  the  opening  up  of  our  waterways 
and  the  harbors  of  the  sea  coast  to  steamers 
large  enough  to  have  freight  from  one  part 
of  the  country  to  the  other  without  transfer 
or  terminal  delays. 

IMPORTANT  MISSISSIPPI. 

"To  begin  with  our  natural  waterway  of 
the  Middle  States,  and  push  that  to  suc- 
cessful completion,  would  result  ultimately 
in  a  comprehensive  plan  that  would  include 
not  only  every  stream  which  is  now  navi- 
gable, but  every  stream  which  may  with  a 
reasonable  amount  of  development  be  made 
navigable. 

"If  such  improvements  as  these  will  move 
the  freight  and  prevent  congestion,  as  its 
advocates  claim,  and  put  grain  from  St. 
Louis,  for  example,  to  tide  water  in  New 
Orleans  for  1  cent  per  bushel,  then  can  be 
loaded  back  with  heavy  freight  of  any  kind, 
at  a  proportionate  low  rate,  the  enormous 
saving  to  shippers  in  freight  charges  per 
year  is  now,  without  better  information  at 
hand  as  to  the  demand  for  such  facilities, 
incalculable. 

"Not  only  are  these  improvements  desir- 
able from  the  money  it  will  save  the  ship- 
pers, but  successful  water  transportation  is 
the  most  effective  rate  regulation  know  to 
this  or  any  other  country. 

"Even  these  possibilities,  great  as  they 
are,  are  equaled  by  the  possibilities  of  util- 
izing the  water  power  which  might  be 
created  by  the  improvements  necessary  to 
secure  the  deep  channels — to — say  nothing 
of  the  added  value  of  the  assets  of  this 
country  by  reclaiming  millions  of  overflow 
lands.  The  completion  of  the  Panama  canal 
is  a  small  matter  compared  to  this,  yet  its 
undertaking  is  the  beginning  of  this  very 
improvement  we  so  much  need  at  home. 
JOBBERS  AND  MANUFACTURERS. 

"The  jobber  is  not  only  linked  to  the 
manufacturer  in  the  above  interests,  but  he 
is  the  direct  representative  of  the  manufac- 
turer in  placing  the  finished  material  within 
proper  channels  to  reach  the  consumer.  His 
first  Interest  then  centers  in  quality  of 
goods  purchased  as  often  during  the  year 
as  Is  possible. 


"In  order  to  establish  his  private  brands, 
or  those  of  the  manufacturer  he  handles, 
it  is  the  interest  of  both  that  stock  be 
exactly  as  sample.  Price  today  being  sec- 
ondary to  quality.  If  therefore  the  interest 
of  either  is  sacrificed  in  preparation,  the 
interest  of  both  suffers  in  returns.  Quality 
then  in  hand  must  be  moved,  and  as  often 
as  is  possible,  profitably. 

SALESMANSHIP   AS  PROFESSION. 

"As  briefly  as  possible,  gentlemen,  I  have 
tried  to  lay  a  background  on  which  the 
interests  of  salesmen  as  a  profession  might 
be  seen.  That  he  and  his  worth  to  com- 
mercialism and  civilization  can  be  success- 
fully done  away  with,  is  not  admitted  by 
those  -who  are  opposed  to  his  presence. 

"On  the  contrary  he  has  so  utterly  en- 
grafted his  usefulness  into  the  avenues  of 
commerce  that  he  is  today  as  important 
an  asset  to  commercial  success  as  the  eapi~ 
tal  actually  invested. 

"Mercantile  establishments  that  have  in 
the  past  dispensed  with  his  services,  are 
today  out  of  business.  While  on  the  other 
hand  producer,  manufacturer  and  jobber, 
who  secure  his  services,  are  today  the  firms 
that  are  making  famous  the  commercial 
side  of  our  country,  and  placing  on  the 
right  side  of  the  ledger  the  yearly  balances 
with  foreign  nations. 

"With  then  the  conceded  necessity  for  the 
services  of  the  traveling  men  their  employ- 
ment by  either  of  the  interests  above  men- 
tioned brings  them  in  such  vital  contact 
with  their  employers,  that  the  success  of 
both  depends  entirely  upon  their  interest 
in  each  other. 

INDIFFERENT  EMPLOYERS. 

"An  indifferent  employer  to  the  personal 
feelings  of,  and  to  some  extent  the  material 
well  being  of  his  salesmen,  who  are  out  try- 
ing to  show  to  the  trade  the.  superior  merits 
of  his  line,  will  soon  be  out  classed  and 
relegated  to  the  rear  by  the  employer  who 
acknowledges  the  mutual  interest  between 
them  and  makes  that  interest  manifest  fey 
actively  concerning  himself  beyond  his  per- 
sonal gain,  in  helping  to  add  in  his  way. 
some  comforts  to  the  lives  of  his  salesmen. 

"Certain  it  is  if  the  employer  has  no 
interest  in  his  salesmen  the  salesmen  will 
have  very  little  interest  beyond  his  salary 
in  his  employer.  This  condition  cannot 
succeed  beyond  a  limited  time  for  either 
party.  The  cause  for  failure  then  is  appar- 
ent. 

SALEMAN'S  INTEREST. 

"No  salesman  can  succeed  unles  shis  sale 
interest  is  in  what  he  is  doing.  Do  not 
then,  expect  the  unnatural  in  him  when 
your  eye  and  ear  is  blind  and  deaf  to  his 
interests. 

"We  own  the  first  interest  of  the  employer 
is  to  extend  his  business  profitably,  as  far 
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as  possible.  To  do  this,  he  seeks  the  ser- 
vices of  the  best  salesmen  he  can  get.  In 
confiding  then  his  interests  to  the  care  of  his 
salesmen,  the  ma  nwho  wilfully  neglects  or 
abuses  them,  is  unworthy  the  name  of  the 
profession,  and  in  like  manner  is  soon 
ushered  to  the  rear  of  the  ranks  and  drops 
down  and  out  where  he  rightly  belongs. 
INDIFFERENT  FATAL. 
"Therefore,  indifference  to  the  interests  of 
each  other  results,  sooner  or  later,  in  the 
failure  of  both,  thereby  adding  another 
name  to  the  list  of  the  unsuccessful  with 
no"  one  understanding  the  reason  why,  ex- 
cept the  one  with  the  disturbed  conscience 
caused  by  wilful  neglect. 

SALESMAN  ALL. 

"The  salesman  today  is  not  only  sales- 
man, but  is  practically  credit  man,  collec- 
tor, and  claim  adjuster.  When  I  say  sales- 
man, I  mean  everything  the  word  implies, 
because  he  is  not  an  order  taker  as  he  once 
was. 

"He  must  show  his  goods  and  do  so 
properly,  or  he  doesn't  sell  anything  these 
days,  and  of  course  if  he  doesn't  sell  any- 
thing you  know  what  naturally  follows. 
When  I  say  he  is  the  credit  man  I  mean 
only  to  call  your  attention  to  the  fact  that 
where  you  depend  upon  his  judgment  as  to 
conditions  in  his  territory,  nine  times  out 
of  ten  it  is  far  safer  than  any  rating  agency 
report. 

"When  I  say  he  is  a  collector,  many  of 
them  collect  all  accounts  in  their  territory, 
but  if  not  all,  at  least  all  of  the  difficult 
ones,  and  I  add,  usually  with  better  success 
and  better  feeling  than  from  any  other 
source. 

"When  I  say  claim  adjuster,  I  mean  he 
Is  not  only  the  go  between  with  two  dif- 
ferent interests  as  seen  through  different 
reasons,  but  he  is  the  diplomat  who 
straightens  out  satisfactorily  all  ugly  con- 
ditions which  arise  from  time  to  time  be- 
tween employer  and  customer.  In  order  to 
do  this  he  has  centered  in  himself  the 
interests  of  both  for  protection.  This  con- 
dition is  true  and  exists  from  proudcer  to 
consumer. 

MUTUAL  INTEREST. 

"Then,  gentlemen,  if  their  interests  are 
mutual,  and  if  the  well  being  of  the  one 
depends  upon  the  stability  and  prosperity 
of  the  whole,  each  in  itself  should  become 
a  member  of  the  community  of  interests 
and  guard  with  jealous  care  the  well  being 
of  each  other. 

RESULTS  OF  KNOCKING. 
"There  are  approximately  500.000  travel- 
ing men  in  America  representing  an  annual 
expenditure  of  $750,000,000.  With  this  num- 
of  men  In  this  profession,  there  must  be  a 
common  interest  somewhere  for  them.  Their 


first  interest  is  in  selling  every  dollar's 
worth  of  their  line  possible  to  their  trade, 
and  letting  the  competitors'  line  absolutely 
alone.  If  his  line  is  not  what  it  should  be. 
it  will  soon  be  out  of  your  way.  If  it  is 
what  it  should  be,  better  put  in  all  of  your 
time  on  your  own  line  or  it  will  soon  be 
out  of  his  way. 

"Their  next  interest  should  center  on  the 
matter  of  safe  and  comfortable  means  of 
travel,  at  least  commensurate  with  the 
price  they  pay,  this  to  livery  stables  and 
steamboats  as  well  as  railroad  cars. 

HOTELS. 

"Then  the  hotels  at  your  destination 
should  be  as  pleasant  and  inviting  as  they 
can  be  made.  It  is  within  your  combined 
power  to  get  what  yo  uwant  at  hotels  in 
this  country  or  close  their  doors. 

"Do  not  question  this  statement,  gentle- 
men, it  has  been  tested  and  found  true 
in  much  thinner  as  well  as  thicker  popu- 
lated districts  than  your  own.  They  all  want 
your  patronage  and  before  they  will  lose 
it  they  will  comply  with  your  united,  rea- 
sonable requests. 

JOINING  ASSOCIATIONS. 

"If  you  should  be  mutually  interested  in 
securing  for  your  families,  or  those  depend- 
ent upon  you,  their  very  best  protection  in 
case  of  your  fatal  injury  from  accident  or 
otherwise.  In  like  manner  you  should  be 
interested  in .  securing  for  yourselves  the 
best  benefits  at  minimum  cost  If  injured  or 
sick  and  prevented  from  attending  to  your 
professional  duties.  You  can  do  this  by  be- 
coming members  of  any  one  or  as  many 
of  the  traveling  men's  associations  as  your  j 
means  well  allow.  All  are  good.  All  are  \ 
owned  and  operated  by  traveling  men  for 
their  mutual  protection  and  each  lay  mem- 
ber has  as  much  voice  in  the  management 
of  its  affairs  as  its  officers. 

"Many  of  these  associations  now  are  such 
factors  in  bringing  in  results  so  beneficial 
for  their  employers,  they  have  been  to  so 
amend  their  contsitutions  as  to  allow  their 
employers  active  membership. 

RESULTS    FROM  ASSOCIATIONS. 

"Tears  ago  traveling  men  were  considered 
such  bad-  risks  for  accident  insurance  that 
old  line  companies  charged  practically  pro- 
hibitory premiums  on  them.  Believing  this 
was  not  right  and  that  their  risks  were  no 
more  hazardous  than  any  other  man.  and 
being  unable  to  convert  old  line  companies 
to  their  views,  necessity  for  mutual  protec- 
tion resulted  in  organizations  of  their  own 

"Whether  this  was  a  wise  move  or  not 
muts  be  judged  by  results  obtained.  Last 
year  66%  per  cent  of  our  claims  for  accident 
occurred  within  300  feet  of  the  places  of 
business  of  our  members;  124  per  cent  were 
buggy,  automobile  and  other  private  con- 
veyances; 6%  per  cent  were  railroad  accl- 
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dents;  4  per  cent  were  caused  by  street 
cars;  the  other  10  per  cent  from  various 
causes.  Yet  In  this  particular  association 
(T.  P.  A.)  from  whose  records  these  facts 
are  obtained,  only  charge  their  members 
$2.20  per  $1,000.  with  maximum  risk  at 
$5,000. 

"The  U.  C.  T.'s  have  an  equally  good 
policy  with  maximum  risk  at  $6.:i00  with  an- 
nual cost  of  about  $14.00.  The  other  asso- 
ciations are  just  as  good  for  the  protection 
of  their  membership,  but  I  mention  these 
two  only  because  they  are  the  largest  of 
the  number. 

EM  I»  I.O  Y  E  R'S   It  EN  E  FITS. 
"It   Is  evident   from   these   facts,  gentle- 
men, that  employers  are  as  a  rule,  deriving 
more    benefits    from    the    membership  than 
salesmen  from  this  Insurance  feature.  And 
this  is  not  their  only  source  of  benefit. 
CABINET  INCREASED. 
"From  our  late  President   McKinley.  also 
President  Roosevelt,  we  have  letters  giving 
the  credit  for  the  additional  chair  In  their 
cabinets,  styled  Secretary  of  Commerce  and 
Labor,  to  the  influence  exerted  by  the  trav- 
eling men.  the  benefits  from  which  you  are 
all   familiar  with 

LAWS  WON 

"Not  only  these,  gentlemen,  but  In  the 
Southwestern  district  of  the  passenger  as- 
sociation, composed  of  the  States  of  Mis- 
souri, Arkansas.  Oklahoma. Texas  and  Louis- 
iana, supported  by  the  business  interests, 
the  traveling  men  have  forced  the  railroads 
to  haul  passengers  at  2  cents  per  mile  In 
three  of  them — Missouri.  Arksansas  and  Ok- 
lahoma— and  soon  expect  to  have  the  same 
charge  prevail  in  Louisiana  and  Texas.  With 
this  reduction  In  passenger  fare  came  also  a 
reduction,  through  the  same  Influence.  In 
charges  of  excess  baggage  to  12  4  per  cent 
of  passenger  fare.  We  have  a  letter  In  our 
possession,  among  many,  from  one  house 
alone  claiming  a  saving  per  man  per  year 
of  $300  In  baggage  expense.  Of  course  his 
officers  as  well  as  salesmen  are  members 
of  these  organizations.  The  traveling  men 
of  the  Southeastern  district  having  enlisted 
the  support  of  their  business  interests  have 
been  equally  successful.  Likewise  the  North- 
ern  and   Eastern  districts. 

COMBINATION  ESSENTIAL. 

"Gentlemen,  united  we  can  accomplish 
much  for  our  mutual  Interests.  divided, 
nothing.  If  the  four  organizations  of  travel- 
ing men  on  the  Pacific  Coast  will  unite.  In 
their  efforts,  for  any  sane  and  reasonable 
demand  they  may  make  the  results  will  be 
bo  satisfactory  that  your  employers  will  not 
be  able  to  deny  you  their  membership  In 
your  organizations,  and  presenting  your  de- 
mands for  improvements  at  any  point,  sup- 
ported   by    the    business    Interests    of  th« 
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West,  your  requests  will  be  much  more 
quickly  acceded  to  than  you  can  imagine. 

"Not  only  this  but  your  interest  and  well 
being  concerns  every  other  member  of  your 
organization  all  over  this  broad  land,  and 
you  may  add  not  only  his  moral,  but  active 
support  to  your  plans  and  purposes. 

THE    "OTHER  FELLOW." 

"You  should  have  an  interest  in  each 
other,  gentlemen.  There  is  no  excuse  on 
earth  why  your  personal  relations  with  each 
other  should  not  be  most  cordial,  especially 
Is  this  true  with  your  direct  competitor. 
You  are  away  from  home,  perhaps  discour- 
aged, so  is  the  other  fellow.  Both  of  you 
are  human  beings  for  whom  the  great  Son 
of  God  died,  both  are  working  for  a  living, 
both  interests  are  identical  in  many  ways 
when  you  stop  to  think  of  it,  and  life  is 
short  enough  at  best,  and  your  sad  hours 
will  come  to  each  of  you  soon  enough,  then 
live  in  peace  and  harmony  with  those  with 
whom  you  come  in  daily  contact  at  least, 
and  you  will  live  much  longer,  have  a 
much  better  disposition  and  command  much 
more  respect  from  everyone. 


"RAILROAD  TRANSPORTATION  OF  PAS- 
SENGERS AND  FREIGHT." 

(Address  delivered  by  Hon.  Chas.  E.  Grif- 
fiths, of  Denver,  representing  the  Supreme 
Council,  U.  C.  T.,  before  the  First  Congress 
of  the  Commercial  Travelers'  Associations.) 

"Chairman,  and  Gentlemen  of  the  Con- 
gress: When  I  received  from  headquarters 
at  Columbus  a  notification  to  represent  them 
at  this  Congress,  ft  wa"s"  for  two  reasons, 
first  that  I  am  one  of  the  Supreme  Of- 
ficers, and  the  other  that  I  was  located 
georgraphically  nearest  you.  I  hesitated 
long  before  I  accepted  the  appointment,  for 
three  reasons:  First,  I  did  not  want  to 
leave  my  family  at  this,  the  gladdest  time 
of  the  year;  but  they  removed  that  by 
magnanimously  showing  me  that  it  was  an 
honor  that  I  could  not  refuse,  and  we 
celebrated  our  Christmas  last  Sunday.  (Ap- 
plause) 

"The  second  reason  was  that  with  the 
limited  time  that  I  could  give  to  this  sub- 
ject I  felt  I  could  not  present  It  to  you  in- 
telligently, and  I  found  that  the  only  time 
at  my  command  was  the  two  days  I  spent 
in  riding  upon  the  train  to  reach  you;  and, 
like  my  distinguished  predecessor,  my  ad- 
dress has  been  written  and  prepared  on  the 
train;  and  I  trust  that  you  will  bear  with  me 
for  being  compelled  to  read  the  greater 
portion  of  it. 

Astonished  at  Progress. 

"My  third  reason  was  that  I  did  not 
want  to  look  upon  the  yet  incomplete 
buildings  that  you  have  erected  and  upon 
the  devastation  of  the  calamity  which  vis- 


ited you  not  long  since.  But,  as  I  stepped 
from  the  Ferry  Building  last  night  and 
passed  down  your  streets,  I  wondered  to 
myself  if  each  and  every  one  of  you  had 
not  rubbed  Alladin's  lamp;  for.  where  I 
had  expected  to  see  darkness  and  gloom, 
ashes  and  ruins,  when  my  gaze  was  direct- 
ed down  Fillmore  Street  I  saw  the  electric 
illumination,  an  illumination  which  sur- 
passes anything  I  have  seen  in  this  broad 
United  States,  and  I  have  seen  many  of 
your  best  cities  all  through  the  East.  And 
then  again,  when  I  looked  through  the 
clouds  to  see  the  tops  of  your  new  build- 
ings, I  saw  that  there  stood  monuments  to 
the  enterprise  of  the  people  of  San  Fran- 
cisco thai  would  herald  to  the  world  that 
you  are  phoenix-like,  already  rising  from 
your  ashes;  and  I  want  to  say  to  you  that 
in  my  belief  before  the  earth  shall  have 
circled  its  orbit  a  fifth  time,  there  will  arise 
a  city  over  looking  the  Golden  Gate,  per- 
haps not  the  largest,  but  it  will  be  the  best 
and  most  substantially  built  the  world  has 
ever  seen. 

"Talk  about  Chicago  and  New  York.  Why, 
Gentlemen,  they  have  not  heard  the  break- 
fast bell  ring  yet.  (Applause)  While  you 
are  up  and  out  and  gone  and  have  already 
secured  and  will  gain^the  greater  portion 
of  the  business  that  is  growing  in  this  Em- 
pire of  the  West. 

"This  subject,  like  a  vast  sea,  is  so  broad 
and  so  deep  that,  in  the  few  moments  al- 
lotted me,  I  can  not  even  measure  its  sur- 
face,  much  less  fathom  its  depts. 

"It  embraces  two  separate  propositions, 
either  of  which  in  order  to  be  intelligently 
presented  must  require  not  only  months  of 
preparation  but  hours,  yea,  even  days  of 
discussion;  hence  I  shall  endeavor  to  touch 
only  such  features  as  appear  to  me  most 
salient    and  vital. 

"I  shall  attempt  to  present  to  you,  not  so 
much  an  array  of  figures  as  of  facts,  not  so 
much  a  display  of  my  own  opinions  as  a 
portraying  of  the  incubus  of  injustice  which 
sits  so  heavily  upon  us  all. 

THE  PASSENGER 

"Considering  the  Arts  branch  of  this  sub- 
ject, the  Passenger,  it  may  well  be  dis- 
cussed under  two  heads:  Service  and  Rates. 

The  Old  Days. 

"In  justice  to  many  of  the  railroads  I 
think  we  may  credit  them  with  keeping 
abreast  of  the  age  as  regards  time  and 
equipment  of  the  passenger  service.  Many 
of  us  can  remember  the  old  days  of  the 
small  iron  rail,  the  diminutive,  wood-burn- 
ing locomotive,  pounding  bumpty-bump  over 
uneven  ends  of  imperfect  rails  at  a  speed 
seldom   exceeding  twenty  miles  an  hour. 

"We  recall  the  whistle  of  the  engine  for 
"down  brakes"  and  can  still  see  the  brake- 
man  rushing  to  the  platform  and  wrestling 
with  the  hand-brake. 

"Some  of  our  eyes  still  burn   with  the 


effort  te  read  by  the  old  oil  lamps  and  a 
chill  even  now  penetrates  our  marrow  bones 
as  we  remember  how  we  froze  in  the  center 
of  the  old  stove-heated  cars  (I  am  not 
speaking  now  of  California  cars,  for  here 
you  freeze  under  the  supposition  that  no 
heat  is  needed)  and  it  was  taking  you  life 
in  your  hand  to  pass  from  one  car  to  an- 
other. 

The  Present. 

"Today  on  many  roads  we  ride  over  heavy 
steel  rails  perfectly  joined;  road  beds  bal- 
lasted with  the  best  materials  the  mind  of 
man  or  experience  can  suggest;  pulled  by 
coal  or  oil  burning  monsters  at  a  speed  of 
seldom  less  than  forty  and  often  more  than 
60  miles  an  hour;  something  wrong,  the 
air  brakes  stop  the  train  in  almost  its  own 
length;  cars,  gas  or  electric  lighted,  so  the 
dimmest  eyes  may  read;  steam  pipes  more 
often  call  for  cooler  air  than  more  heat 
and  the  vestebules  allow  a  child  to  traverse 
the  train   in  safety. 

Room  for  Improvement. 

"But,  like  all  things  made  by  man,  there 
is  still  room  for  many  and  great  improve- 
ments; some  of  which  will  be  thrust  upon 
us  by  inventive  genius,  others  by  force  of 
law. 

A  Prophecy. 

"You  and  I  may  not  live  to  see  it,  but 
scarce  another  generation  shall  have  passed 
away  ere  the  sun  of  a  single  day  shall  rise 
in  New  York  and  set  in  San  Francisco,  upon 
the  same  train. 

Things   To  Be  Done. 

"But,  while  this  is  coming,  there  are 
things  for  us  to  do  now,  abusas  to  cor- 
rected  which  only  the  law  can  regulate. 

"1.  Every  railroad  should  be  required  to 
lay  road  beds  and  furnish  its  equipment  ac- 
cording to  the  highest  standard. 

"2.  Every  employee  from  the  president 
to  the  man  who  walks  the  track  should  be 
required  to  pass  an  examination  as  to 
competency    and  sobriety. 

"What  this  country  needs  is  not  so  much 
a  faster  or  a  cheaper  service,  but  a  better 
one. 

Appalling  Figures. 

"Let  me  read  to  you  the  appalling  aggre- 
gate of  railroad  accidents  during  the  last 
quarter  of  1905:  Number  of  derailments, 
1,739;  number  of  collisions,  2,226;  number 
of  passengers  and  employes  killed  and  in- 
jured, 20.944.  Again,  the  railroads  of  the 
country  paid  out  as  dividends  for  the  first 
half  of  1907  nearly  nine  millions  of  dollars. 
$215  Per  Life. 

"Take  one-half  of  this,  4^  millions,  as 
representing  the  dividends  for  three  months, 
divide  this  sum  by  the  number  of  passen- 
gers and  employees  killed  or  injured  during 
the  quarter  just  mentioned  and  you  find 
the  railroads  either  took  the  life  or  maimed 
the  body  of  some  poor  unfortunate  soul  for 
every  218  dollars  of  that  dividend. 
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"Blood  money!  aye,  gentlemen,  the  gar- 
ments of  the  goddess  of  liberty  upon  every 
dollar  of  that  dividend  are  stained  blood 
red  with  human  gore. 

"Is  there  a  man  among  you,  who,  feeling 
his  earnings  were  crimsoned  with  a  broth- 
er's blood,  pillow  his  head  in  slumber  how 
he  might,  could  escape  his  very  dreams 
being  haunted  by  the  groans  of  the  maimed 
and  the  sobs  and  tears  of  the  widowed  and 
fatherless  ? 

The  Reason. 

"Poor  road  beds,  rails  and  equipment; 
employees  incompetent,  asleep  or  intoxi- 
cated while  on  duty;  these,  for  more  than 
the  acts  of  Providence,  tell  the  story  of 
crashing  wrecks  and  human  lives  snuffed 
out. 

Two  Awful  Examples. 

"Two  of  the  most  appalling  wrecks  chron- 
icled in  the  annals  of  railroad  catastrophes 
occurred  within  the  last  two  years  in  my 
own    State.  Colorado. 

"The  Eden  wreck  hurled  more  than  a 
hundred  souls  into  the  mad  vortex  of  sud- 
den death. 

"The  railroad  said:  'An  act  of  Provi- 
dence,' but  the  people  know  the  train  dash- 
ed into  a  yawning  watery  abyss  left  by  the 
washing  out  of  a  culvert  of  wood  where 
there  should  have  been  one  of  stone. 

"At  the  Adobe  wreck  the  number  of  lives 
lost  will  never  be  known,  as  ashes  cannot 
be  numbered  or  identified.  A  mere  boy, 
overworked  beyond  the  power  of  human 
endurance,  asleep  at  the  key;  the  rumble  of 
a  passing  train  rouses  him,  he  rushes  from 
the  station,  orders  in  hand,  only  to  hear 
the  crash  and  grind  of  breaking  timbers, 
the  hiss  of  scalding  steam  and  the  piteous 
cries  of  the  victims  of  the  roaring,  relent- 
less flames. 

Some    Roads  Immuned.  

"I  have  remarked  often  to  railroad  em- 
ployees upon  the  almost  immunity  from 
great  accidents  enjoyed  by  some  roads  and 
upon  their  frequent  occurrence  upon  others 
and  the  opinion  expressed  have  agreed 
with  my  observation,  covering  a  period  of 
25  years,  viz  that  the  roads  having  the 
fewest  accidents  are  equipped  with  the  best 
material  money  can  buy  and  are  managed 
and  operated  by  careful  and  efficient  men 
of  long  years  of  experience. 

Sobriety  an  Essential. 

"Within  ten  days  I  spoke  with  a  Pullman 
conductor  on  this  very  subject,  remarking 
that  I  felt,  when  upon  the  road  I  was  then 
riding,  almost  as  safe  as  though  I  was  at 
home.  He  replied  that  I  might  well  feel 
so  as  there  was  not  a  conductor  upon  that 
road  who  ever  drank  a  drop,  while  upon 
some  roads  he  had  seen  both  the  conductor 
and  the  brakeman  so  drunk  they  could 
hardly  read  their  orders. 

Cites  Rotten  Ties. 

"Not  long  since,  while  waiting  for  a  train 
at  a  little  station  in  Colorado.  I  noticed  the 
decayed  condition  of  the  ties  near  the  depot. 
I  walked  out  upon  the  track  and  with  the 
toe  of  my  shoe  lifted  from  its  place,  where 
It  rested  apparently  supporting  the  rail,  and 
kicked  away  the  entire  end  of  a  light  and 
rotten  tie.  and  there  were  many  others  al- 
most as  bad. 

"Think  of  it,  gentlemen,  you  and  I  who 
travel  thousands  of  miles  each  year,  daily 
risking  our  lives  upon  such  equipment  and  in 
the  hands  of  such  employees. 

The  Laws  Needed. 

"The  law  we  need,  more  than  aught  else, 
is  governmental  regulation  of  equipment, 
service  and  capital. 

"Make  it  criminal  for  a  railroad  to  build, 
equip  or  maintain  a  road  below  a  certain 
standard. 

"Make  it  a  penal  offense,  for  a  railroad 
to  operate  its  trains  with  incompetent  and 
dissipated  employees. 

"Make  it  felonious  for  a  railroad  or  any 
other  corporation  to  over  capitalize  or  water 
its  stock. 

Load  Doubled — Ties  Unchanged. 

"Since  writing  the  foregoing.  I  clipped 
from  yesterday's  Sacramento  'Union'  the 
following : 

"  'The  'Trainmen's  Journal'  calls  attention 
to  the  fact  that  while  the  weight  of  the  rails 
on  American  roads  has  been  nearly  doubled, 
the  weight  of  locomotives  and  cars  has  been 
fully  doubled,  and  the  speed  of  trains  in- 
creased in  equal  proportion,  the  size  of  the 
ties  has  not  been  increased  to  correspond, 
and  there  are  thousands  of  miles  of  track 
that  are  scarcely  patroled  at  all.  The  har- 
vest is  death,  and  that  harvest  of  death  is 
chargeable  to  a  financial  system  that  de- 
mands dividends  in  excess  of  what  should 
be  paid  in  view  of  what  needs  to  be  done 
to  safeguard  the  lives  of  trainmen  and  pas- 
sengers.   It  is  the  old  story  of  human  greed 
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writing  its  profits  in  terms  of  flesh  and 
blood.  No  remedy  will  be  found  until  the 
limit  of  dividends  is  fixed  by  law.  Better- 
ments and  the  safety  of  employes  and  pas- 
sengers may  then  be  provided  for.' 

Rates. 

"Passing  to  the  matter  of  Passenger  Rates, 
will  say  that  you  are  aware  that  a  number 
of  States  have  already  passed  a  2c  law  and 
before  the  frosts  of  another  winter  shall 
have  hardened  their  beds  many  railroads  In 
otherStates  will  be  carrying  their  passengers 
at  the  same  rate. 

"The  people  are  determined  it  shall  be 
so  and  the  railroads  might  just  as  well 
bow  to  the  inevitable  and  accept  the  situa- 
tion gracefully  without  childish  retaliation. 

"I  am  not  here  to  advocate  or  disparage 
such  a  rate;  time  alone  will  prove  whether 
it  be  an  advantage  or  a  detriment  to  the 
railroads.  Certain  it  is  that  conditions  must 
largely  govern  in  the  enactment  of  such  a 
law. 

"New  roads,  traversing  sparsely  settled  or 
mountainous  districts  where  the  travel  is 
light  or  the  cost  of  maintenance  excessive, 
might  be  injured  by  such  a  rate,  while 
older  roads,  running  through  thickly  settled 
communities,  or  In  the  line  of  through  travel, 
might,  by  reason  of  increased  patronage,  be 
largely  benefited. 

Michigan  2c  Law. 

"Michigan  has  recently  enacted  what  ap- 
pears to  me  a  very  equitable  law.  All  roads 
whose  pasesnger  earnings  are  less  than 
$1,000.00  per  mile  per  annum  are  allowed  to 
charge  3c  per  mile;  all  roads  earning  over 
that  amount  are  subjected  to  the  2c  rate. 
Ohio  Law. 

"Ohio,  a  little  more  than  a  year  ago.  put 
Into  effect  a  flat  2c  rate  upon  all  roads  with- 
in her  borders. 

"The  statement  to  the  Ohio  commission 
by  the  railroads  for  the  year  ending  June 
30,  1907,  which  completes  the  first  full  year 
under  the  2c  law,  shows  that  the  passenger 
earnings  of  ten  of  the  roads  reveal  a  decrease 
of  $55,645.14;  these  roads  being  off  the  line 
of  main  travel  and  their  business  being 
largely  freight,  while  all  the  other  roads 
show  a  total  Increase  in  passenger  earnings 
of  $1,327,927.60,  or  a  total  net  increase  for 
all  the  State  of  (1,272,282.46. 

"It   certainly   appears   that   a   lower  rate 


In  Ohio  has  increased  travel  to  such  an  ex- 
tent that  the  2c  rate  has  been  a  posltlva 
blessing    to    the  railroads. 

Roads  Fight  Reduction. 

"And  yet  they  fought  It  as  they  have  and. 
it  appears,  always  will  fight  any  proposition 
decreasing  their  rates  or  Increasing  the 
cost  of  their  equipment. 

"Witness  their  opposition  to  the  Intro- 
duction of  air  brakes  and  automatic  coup- 
lers. Many  of  you  remember  their  claims 
that  the  cost  of  the  inauguration  of  these 
improvements  would  force  every  railroad 
in  the  country  into  bankruptcy;  and  yet 
they  are  forced  to  admit  that  the  saving 
ing  time,  wrecks,  and  the  lives  and  limbs 
of  both  passenger  and  employees  has  long 
ago  more  tahn  compensated  for  the  ori- 
ginal outlay. 

Retaliation    on  Traveler^ 

"And  now.  to  balance  what  they  claim 
will  be  a  loss  of  revenue  in  States  having 
the  2c  law.  they  purpose  to  retaliate  upon 
the  public  and  particularly  upon  the  com- 
mercial traveler  by  acts  which  demonstrate 
not  only  a  spirit  of  revenge,  but  a  virulent 
cupidity  and  an  absolute  and  Inane  imbe- 
cility. 

"Their  venom  has  been  sperned  particu- 
larly upon  the  Knights  of  the  Grip,  the 
very  men  who  largely  make  It  possible  for 
them  to  declare  dividends  In  both  their  pas- 
senger and  freight  departments.  Why? 
Because  the  boys  of  the  road,  all  honor 
to  them.  have,  even  In  States  which  had  2c 
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mileage  books  and  where  a  flat  rate  of  2c 
to  the  public  gave  them  no  new  advantage, 
taken  off  their  coats  and  given  their  time 
and  influence  towards  the  passage  of  a  2c 
law,  that  not  only  their  merchant  friends, 
that  the  farmer  and  the  laborer  might  also 
share  the  advantages  they  already  enjoyed. 
Reducing  Running  Time. 

"And  how  have  railroads  retaliated?  First, 
by  reducing  the ,  running  time  of  some  of 
their  fast  trains.  The  time  of  most,  I  feel 
sure  I  may  say  all,  of  the  roads  between 
Chicago  and  Denver  has  been  lengthened 
several  hours. 

"Why?  * 

"Does  it  cost  less  to  operate  a  train 
which  is  on  the  road  forty  hours  than  it 
would  the  same  train  covering  the  same 
distance  in  2S  hours? 

"Does  the  engine  burn  less  coal  or  the 
train  crew  draw  less  pay  on  the  longer  run? 
Certain   Stops  Eliminated. 

"They  have  retaliated,  secondly,  by  re- 
fusing to  stop  certain  of  their  trains  at 
points  which  formerly  were  regular  stop- 
ping places  for  all  trains. 

"Particularly  was  this  so  in  Nebraska. 

"Why? 

"Because  it  would  discommode  the  trav- 
ing  men,  who  were  largely  instrumental  in 
securing  the  passage  of  a  2c  law  in  that 
State. 

Forced  to  Rescind  Orders. 

"And  again  I  take  off  my  hat  to  the 
boys  for,  through  the  commission,  they  have 
compelled  the  road  to  stop  at  their  accus- 
tomed places. 

Raising    Excess    Baggage  Rate. 

"Third,  and  not  least,  they  have  sought 
revenge  upon  the  traveling  men  by  raising 
their  excess  baggage  rates  in  States  where 
the  2c  law  is  in  effect,  by  increasing  the 
former  rate  50  per  cent. 

"The  rate,  prior  to  the  middle  of  this 
month,  between  Kansas  City  and  Denver 
was  $1.75   per  100  pounds. 

"Since  that  time  it  has  been  raised  to 
$2.60. 

"Think,  gentlemen,  what  that  means  to 
commercial  travelers. 

"You  all  know  that  but.  a  small  portion 
of  the  traveling  public,  other  than  the  com- 
mercial salesman,  pays  any  excess  baggage. 

"The  difference  in  pasesnger  fare  between 
Kansas  City  and  Denver  because  of  the  2c 
law  in  Kansas  is  something  near  $4.00  less; 
the  excess  baggage  rate  is  now  N5c  more, 

"A  salesman  with  1,000  pounds  excess 
now  pays  $8.50  more  between  the  two 
points  named  and  saves  about  $4.00  on  his 
fare,  thus  resulting  in  a  direct  loss  to  him 
for  that  one  trip  alone  of  approximately 
$5.00. 

"Figuring  the  old  fare  at  $1S.00  and  1.000 
excess  at  the  old  rate  of  $1.75  the  same  trip 
under  the  old  rates  cost  $35.50.  while,  under 
the    new    schedule,    It    amounts    to  $40.50, 


makingt  he  excess  expenditure  $5.00,  or  15 
per  cent  more  than  under  the  old  rate. 

"I  have  figured  the  excess  on  a  basis  of 
1,000  pounds;  some  of  you  carry  none,  a 
few  of  the  you  less,  but  many  of  us  carry 
more. 

Expense  Account  Swelled. 

"Some  of  you  work  on  straight  salaries, 
in  which  case  the  increased  expense  is  ap- 
parently paid  by  your  house. 

"I  say  'apparently,'  because  the  house 
figures  your  salary  and  expenses  against 
your  sales,  but  I  want  you  to  watch  what 
wil  lhappen  to  you  when  you  try  to  make  a 
new  contract  with  a  record  of  increased  ex- 
penses standing  against  you. 

"Many  of  you  travel  on  commission  and 
pay  your  own  expenses. 

"The  increase  in  this  case  comes  out  of 
your  pocket  today. 

"Some  of  you  carry  no  excess  at  all,  in 
which  case  you  will  not  be  so  directly  ef- 
fected, but  you  will  be.  in  a  measure,  for 
the  reason  that  a  reduction  in  salaries  in 
one  line  of  business  is  usually  folowed  by  a 
corresponding  decrease  in  the  salaries  paid 
by  allied  lines. 

"There  manufacturers  and  jobbers  scan 
the  horizon  closely  and  are  not  slow  to 
grasp  any  situation  inuring  to  their  advan- 
tage. 

Co-operation  Required. 

"But,  gentlemen,  suppose  you  asume  your- 
selves to  be  among  the  fortunate  ones 
whose  income  will  not  be  reduced  by  this 
rise  in  the  excess  rate.  Are  you  going  to 
sit  supinely  by  and  see  your  brothers  bear 
this  unjust   burden  alone? 

"Or  are  you  going  to  be  like  your  col- 
leagues in  Michigan  who  worked  incessant- 
ly that  the  public  might  receive  the  same 
advantages    they  possessed? 

"To  Arms." 
"Brothers,  we  must  rise  and  strike,  strike 
I  hard  and  now;  strike  a  blow  against  injus- 
|  tice  and  for  liberty  and  equality. 

Freight. 

"On  the  subject  of  freight,  important 
though  it  be,  the  time  allotted  me  will  not 
permit  much  discussion.  I  see  other  speak- 
ers are  to  follow  who  will  dwell  especially 
upon  this  branch   of  transportation. 

"I  will  briefly  outline  this  subject  under 
the  same  classifications  given  the  passenger, 
viz:  service  and  rates.  It  was  suggested  to 
me  that  I  dilate  more  strongly  upon  inade- 
quate freight  service  than  upon  any  other 
feature  of  the  subject  assigned  me,  but,  for 
reasons  just  stated,  I  believe  this  subject 
will  be  fully  covered  in  subsequent  dis- 
courses. 

Service. 

"We  are  all  familiar  with  the  congestion 
of  freight  traffic  during  1906. 

"We  all  know  the  inconvenience  and  loss 
sustained  by  nearly  every  community  in  the 
Union  because  of  insufficient  deliveries. 

"The  crying  question  has  been,  how  can  it 


be  relieved  and  ■  how  can  we  prevent  its 
recurrence  ? 

"We  are  all  informed  as  to  the  main  rea- 
son of  this  congestion.  Jas.  J.  Hill  states 
it  concisely  when  he  declares  that  the 
freight  business  of  the  country  has,  in  the 
past  decade,  increased  100  per  cent,  while 
the  facilities  of  the  railroads  for  handling 
the  same  have  increased  less  than  20  per 
cent. 

"The  year  just  closing  has  given  us  less 
trouble  than  1906  in  this  regard.  On  my 
territory,  I  have  heard  few  complaints  this 
year. 

"On  investigation  I  find  that,  while  it 
often  required  from  two  to  three  weeks, 
during  the  fall  of  1906,  to  land  a  shipment 
from  Kansas  City  to  Colorado  common 
points,  the  same  shipments  are  now  coming 
through  in  from  five  to  seven  days,  and 
this  in  face  of  the  fact  that  the  volume  of 
sales  for  teh  two  years  nearly  balance. 

"This  is  evidence,  to  me  that  the  railroads 
are  making  strong  efforts  to  improve  ser- 
vice. 

"They  have  been  derelict  in  the  past  in 
not  making  proper  provisions  for  emergen- 
cies, but  I  know  that  some  roads  are  alive 
to  the  situation  and  are  spending  millions 
of  dollars  upon  roadbeds,  double  trackage, 
new  and  better  equipment,  as  well  as  more 
commodious  terminals.  But,  while  some  of 
the  roads  are  working,  others  are  doing 
little  or  nothing. 

"The  situation  regarding  these  laggards 
is  best  expressed  by  T.  P.  Giles  in  an  ad- 
dress before  the  Southern  Wholesale  Shoe 
Dealers'  Association,  held  at  Old  Point  Com- 
fort, Va.,  July  1st,  last. 

"Speaking  of  the  high  officials  of  some 
of  these  roads,  he  says: 

"  'Heretofore  they  have  looked  on  our 
transportation  lines,  simply  as  the  para- 
i  phernalia  of  a  game;  this  road  as  a  blue 
chip,  that  one  as  a  red  and  the  other  .as  a 
white  chip,  and  they  were  valued  solely 
and  entirely  according  to  how  much  water 
their  securities  would  hold,  not  at  all  with 
reference  to  how  much  freight  they  could 
move  at  a  profit,  if  carefully  and  honestly 
managed.' 

Suggested  Remedies. 

"C.  F.  Moritz.  before  the  same  associa- 
ciation  recites  as  remedies  several  points, 
three  of  which  appeal  strongly  to  me;  they 

are: 

"  '1.  A  uniform  law  for  interstate  move- 
ments, with  practical  time  limit. 

"  '2.      Better    equipment    and    better  car 

service. 

"  '3.  Double-tracking  of  all  single  track 
systems.'  And  a  fourth  I  would  myself  add: 
Be  enthusiastic  and  diligent  in  the  improve- 
ment of  your  waterways  and  transportation. 
Navigation  is  a  potent  factor  in  reducing 
freight  rates  as  well  as  a  great  aid  in  times 
of  congestion. 
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Freight  Bates. 

"Regarding  freight  rates  there  are  many 
inequalities  and  flagrant  eases  of  injustice. 

"I  will  cite  a  few  within  my  knowledge: 

"1.  The  first-class  rate  from  the  Atlantic 
seaboard  to  St.  Paul  is  considerably  less 
than  to  Kansas  City,  although  the  distance 
is  practically  the  same. 

"2.  The  lines  piying  between  Chicago 
and  Kansas  City  receive  as  their  portion 
of  the  first-class  rate  charged  on  business 
originating  at  the  Atlantic  seabord,  74.6 
cents,  while  over  the  same  rails,  between 
the  same  points,  in  the  same  cars,  pulled 
by  the  same  engines  under  substantially 
the  same  conditions  on  traffic  destined  to 
the  Pacific  Coast,  the  lines  receive  only33%c, 
or  less  than  one-half,  where  the  goods  are 
unloaded  at  Kansas  City. 

"3.  The  first-class  rates  in  mills,  per  ton, 
per  mile  are:  New  York  to  St.  Louis,  16; 
New  York  to  Denver,  27;  New  York  to 
Grand  Juction,  Colo.,  36;  New  York  to  Salt 
Lake,  25;  New  York  to  Spokane,  26;  New 
York  to  San  Francisco,  16. 

"Does  any  one  see  any  justice  in  making 
Salt  Lake  a  less  rate  than  is  given  Denver, 
when  the  latter  city  is  627  miles  nearer 
the  Atlantic  seaboard  than  the  former,  and 
when  the  haul,  too,  is  made  over  one  of  the 
most  mountainous  and  most  expensive  rail- 
road grades  in  the  Union  ?  Do  you  see  any 
justice  in  charging  Grand  Junction,  Colo., 
which  is  about  300  miles  east  of  Salt  Lake, 
50  per  cent  more  than  is  charged  the  latter 
•city  for  the  same  freight  when  much  of  it 
passes  through  Grand  Junction  to  reach 
Salt  Lake? 

"Gentlemen,  to  some  of  you,  these  may 
Tje  new  facts  but,  flagrantly  unjust  though 
.they  be,  they  are  nevertheless  true. 

Seaboard  a  Protection. 

"By  reason  of  your  seaboard,  you  gentle- 
men of  the  Pacific  Coast  enjoy  very  low 
and  special  rates.  But  will  you  not  stretch 
forth  a  hand  and  help  your  oppressed  and 
:iess  fortunate  brother.;  in  other  territories? 

"I  feel  my  time  has  expired,  although  the 
subject   has  scarcely  been  introduced. 
"Don't   Be   Neutral;  Fight." 

"But  in  conclusion  let  me  adjure  you, 
commei'cial  travelers  of  the  Union,  five  hun- 
dred thousand  strong,  to  awake! 

"Awake  to  your  own  power  and  opportun- 
ity. 

"You  are  like  the  life-blood  that  courses 
through    the  system. 

"You  reach  the  furthermost  hamlets  of 
the  Nation  and  your  influence  is  felt  for 
good  or  for  ill. 

"Don't  hide  beneath  a  cloak  of  neutrality. 

"Avow  what  you  believe,  be  strong,  be 
positive,  be  for  your  country  what  you  are 
for  commerce,  the  brightest,  most  ardent, 
most  capable  set  of  men  upon  whom  God's 
sun  ever  shone. 

"Go  into  the  next  campaign  fearlessly  ad- 
vocating the  principles  for  which  you  stand. 
Compliments  Eoosevelt. 

"We  have  at  the  head  of  our  Nation  a 
man,  upon  whom  the  venom  of  predatory 
wealth  is  now  being  vented. 

"I  am  a  Democrat,  but  when  I  see  a  man 
loose  himself  from  the  bands  that  bound  his 
predecessors  and  stand  forth,  fearlessly 
voicing  the  cause  of  the  people,  then  by  all 
the  powers  of  earth  or  heaven,  I  am  for 
that  man,  be  he  Republican  or  be  he  Demo- 
crat. 

"Thence  since  the  days  of  Abraham  Lin- 
coln, who  struck  the  fetters  from  the  man- 
acled hands  of  four  million  black  men,  have 
we  had  a  President,  until  now,  who  ever 
manifested  the  courage  to  face  the  financial 
pirates  of  this  country  and  say  to  them.  "I 
am  for  the  people,  do  your  worst." 

"And  they  are  doing  it. 

Befers  to  Becent  Flurry. 

"But  yesterday  the  sun  of  good  fortune 
never  shone  brighter  than  upon  the  eighty 
million  sons  and  daughters  of  this  fair 
Republic;  unexampeld  prosperity  reigned  ev- 
erywhere; but,  in  the  dark  hour  of  a  night, 
a  few  of  the  men  who  posesss  one  thirty- 
fifth  of  all  the  wealth  of  this  great  Nation 
decided  it  time  to  teach  the  President  and 
the  people  a  lesson. 

"Today  the  keys  of  the  great  vaults  of 
wealth  rust  in  their  locks  and  the  people 
stand  aghast  with  fear. 

"Is  it  not  time  that  we  awake? 

Claim    Divine  Bight. 

"Some  of  the  advocates  of  the  railroads 
say  to  us,  'If  you  do  not  concede  to  us  the 
divine  right  to  charge  you  what  we  like, 
deliver  when  we  may,  with  the  privilege  of 
sucking  the  life-blood  from  a  confiding  pub- 
lic with  our  watered  stocks,  then  will  you 
force  upon  yourselves  government  owner- 
ship  of  railroads.' 

"Well,  if  that  be  the  only  alternative,  let 
it  come  and  God  speed  the  day. 


"Better  that  than  hewers  of  wood  and 
drawers  of  water  for  any  corporation,  and 
the  railroad  is  not  the  only  one. 

"Quoting  again  from  this  advocate  of  rail- 
road policies  just  enumerated,  he  says:  'The 
American  people  have  lashed  themselves 
into  a  fury  and  appear  regardless  of  the 
consequences  of  their  acts.' 

"  'They  have  indeed,  under  a  popular  lead- 
er, practically  resolved  themselves  into  a 
mob  and  entered  upon  a  wild  career  of  de- 
struction. 

"  'There  is  an  ever-ruling  providence  which 
rectifies  the  mistakes  of  mankind  and  laughs 
their  iniquities  to  scorn. 

"  'If  our  railroads  have  done  evil  in  the 
sight  of  heaven,  their  punishment  is  certain, 
and  it  will  be  more  swift  and  more  effective 
if  left  to  the  laws  eternally  fixed  for  the 
governance  of  mankind  than  if  undertaken 
by  the  limited  intelligence  of  any  set  of 
men.' 

"And  so  we  are  to  leave  the  rectification 
of  railroads  and  corporate  evils  to  the  pun- 
ishment of  heaven,  are  we? 

Where  Is  the  Difference? 

"If  I  break  into  the  coffers  of  a  magnate 
and  steal  his  gold,  I  get  the  penitentiary, 
but  if  he,  through  exorbitant  rates  and 
worthless  watered  stock  steals  mine,  then 
am  I  to  look  to  heaven  for  justice. 

"Is  it  not  time  the  American  people  were 
lashing  themselves  into  a  fury? 

"If,  indeed,  we  be  a  mob  gone  mad  under 
a  popular  leader,  then  I  glory  In  such  mad- 
ness, and  proud  am  I  to  be  of  that  mob  led 
by  such  a  leader. 

"But,  while  we  are  lashing  ourselves,  let 
us  do  a  little  lashing  to  the  other  fellow — 
fololw  our  leader  and  lash  the  money 
changers  from  the  temple. 

"Let  us  enroll  ourselves  under  the  banner 
of  a  leader  fearless  enough  and  intrepid 
enough  to  do  this  thing,  be  his  name  Theo- 
dore Roosevelt,  or  William  Jennings  Bryan. 
Then  shall  we  see,  not  alone  the  manacled 
hands  of  four  million  men  unloosed,  but 
the  fetters  struck  from  SO  millions  of  finan- 
cial slaves. 

Hour  to  Act  Has  Come. 

"Put  on  your  armor  and  let  jour  slogan 
be: 

"1.  Equal  rights  to  all  men  with  special 
privileges  to  none. 

"2.    Governmental  regulation  of  railroads 
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with  prohibition  of  over-capitalization  In 
any  and  al  corporations  and  some  day,  by 
the  grace  of  God,  the  (lag  which  waves 
above  us  will  mean  again  what  it  meant 
to  those  who  first  flung  its  folds  to  the  free 
air  of  heaven:  Its  stripes  of  red  and  while, 
equal  rights  to  rich  and  poor:  its  gtarrj 
zone,  united  purpose,  united  interest*,  ami 
united  love. 


"The  Mileage  Book." 

(Address  by  Mr.  W.  G.  Gardiner,  of 
the  Traffic  Department  of  the  South- 
ern Pacific  Co.) 

Commencing  January  1st  190S  the  roadt 
members  of  the  Trans-Continental  Scrip 
Bureau  will  sell  new  style  of  Scrip  Books 
which  are  to  be  honored  by  conductors  upon 
trains,  or  by  ticket  agents  In  exchange  for 
tickets,  or  by  baggage  agents  In  checking 
baggage  and  payment  of  charges  on  ship- 
ments of  excess  baggage  over  the  lines  and 
within   the   territory  stated   in   the  books. 

The  new  Scrip  Books  are  similar  to  the 
Scrip  Books  at  present  in  use  except  that 
the  coupon  strip  is  wider  and  perforated, 
providing  a  marginal  strip  to  be  detached 
when  the  usual  allowance  of  free  baggage 
is  checked. 

The  radical  change  in  the  S#rip  system  is 
the  provision  for  accepting  the  Scrip  cou- 
pons in  payment  of  fares  upon  trains  In- 
stead of  requiring  exchange  of  coupons  for 
tickets  in  all  cases.  This  change  has  been 
made  to  avoid  as  far  as  possible  the  in- 
convenience of  exchanging  coupons  at 
ticket  offices.  It  Is  hoped  the  new  system 
will  be  satisfactory  and  successful.  In- 
asmuch as  success  and  satisfaction  in  the 
actual  working  of  any  system  Is  dependent 
upon  a  correct  understanding  of  the  system, 
the  purposes  sought  to  be  attained  and  the 
reasons  for  certain  provisions,  I  am  glad 
of  this  opportunity  to  explain  the  system 
and   the  reasons  for  Its  adoption. 

The  sale  of  mileage  tickets  at  a  less  rate 
per  mile  than  that  of  ordinary  single  trip 
tickets  is  based  upon  the  same  principle 
that  governs  in  business  generally — that  Is 
a  lower  rate  per  unit  in  wholesale  than  In 
retail  transactions. 

The  mileage  ticket  was  originally  estab- 
lished for  and  confined  to  shippers  and 
their  reprensentatives.  Gradually  Its  use 
was  enlarged  and  It  became  available  for 
anyone. 

Roads  originally  Issued  mileage  UclceU 
good  over  their  own  lines  only.  To  obtain 
the  mileage  rate  of  the  different  roads  com- 
mercial men  whose  business  required  the 
use  of  different  roads  were  obliged  to  buy 
the  separate  tickets  of  the  various  carriers 
and  thus  In  many  cases  Invest  considerable 
sums  of  money.  The  desire  that  the  mile- 
age tickets  be  made  Interchangeable  was 
the   natural  outgrowth 

On  the  part  of  the  carriers  as  was  natur- 
ally to  be  expected  the  mileage  ticket  be- 
came in  lime  an  extremely  important  fact* 
J  or  in  the  transportation  of  passengers  and 
carriers  associated  together  In  mutual  In- 
terest honored  each  others  mlleaga^tlckets 
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Thus  the  first  forms  of  interchangeable  mile- 
age tickets  were  those  good  over  various 
groups  of  road's.  This  relieved  commercial 
men  to  an  extent  but  still  required  con- 
siderable outlay  for  tickets  over  the  various 
groups.  After  considerable  discussion  and 
thought-  the  establishment  of  interchange- 
able mileage  tickets  good  over  roads  within 
various  traffic  association  began.  The  first 
was  that  of  the  Central  Passenger  Associ- 
ation embracing  lines  in  territory  east  of 
Chicago,  Peoria,  St.  Louis,  north  of  the 
Ohio  River  and  west  of  Pittsburg  and  Buf- 
falo. It  was,  and  to-day  is  in  the  form 
of  a  book  with  1000  coupons  each  good  for 
one  mile,  such  coupons  being  exchangeable 
at  ticket  offices  for  tickets  and  not  good 
on  trains. 

Then  followed  the  Credential  System 
adopted  in  Western  Passenger  Association 
territory  embracing  lines  between  Chicago, 
Peoria  and  St.  Louis  on  the  east,  and  the 
Missouri  River,  St.  Paul  and  Minneapolis  on 
the  west.  The  same  Credential  System  was 
about  the  same  time  adopted  in  Southwest- 
ern territory,  that  is  southwest  of  St.  Louis. 
The  Credential  System  required  the  pur- 
chase of  a  credential  for  $1.00  and  subse- 
quently the  purchase  of  regular  tickets 
and  when  the  amount  of  travel  reached  2000 
miles  or  more  a  refund  was  made  of  all  the 
difference  between  the  net  mileage  rate  and 
the  gross  rates  paid. 

Commencing  October  1st  1902  the  Scrip 
System  of  the  Trans-Continental  lines  was 
established.  It  covers  the  territory  west 
of  including  Denver,  Pueblo,  Albuquerque, 
El  Paso  to  and  including  Portland.  San  Fran- 
cisco and  Los  Angeles.  Briefly  it  is  based 
on  the  purchase  of  books  of  Scrip  of  cer- 
tain denominations  according  to  tfhe  ter- 
ritory in  which  good,  which  Scrip  is  accept- 
ed at  its  fare  value  in  payment  for  regular 
one  way  fares  and  a  refund  ajjter  book  fas 
been  used  up  of  the  difference  between  the 
gross  rate  per  trip  and  the  mileage  rates 
of  the  respective  companies. 

Prior  to  the  establishment  of  these  Scrip 
Books  it  was  necessary  for  commercial  men 
traveling  over  any  number  of  ■,  lines  upon 
the  Pacific  Coast  to  lay  out  Considerable 
amounts  of  money  in  order  to  secure  the 
lowest  mileage  rates,  much  more  so  than  in 
eastern  territory  because  of  the  extent  of 
the  territory  and  the  denomination  of  the 
books. 

3000  mile  tickets  were  sold  by  many  car- 
riers for  $75.00.  A  general  traveler  in  Pa- 
cific Coast  territory  could  hardly  do  with- 
out the  books  of  from  two  to  four  or  five 
companies,  thus  requiring  an  outlay  of 
from  $150  to  $300,  and  in  addition  have  to 
pay  cash  for  short  trips  over  all  small 
lines,  and  stage  lines  and  for  excess  bag- 
gage. Naturally  it  was  desired  that  one 
book  be  provided  that  would  be  available 
over  all  or  at  least  for  essential  lines  within 
a  traveler's  territory  and  for  payment  of 
baggage  charg*  as  well  as  passenger  fares. 
It  was  accomplished  in  the  Trans-Continent- 
al Scrip  Book. 

"Under  the  Scrip  system  passenger  pur- 
chases a  book  containing  scrip  of  a  certain 
face  value  and  with  {Tie  Scrip  pays  fares 
and  excess  baggage  charges  over  the  lines 
that  are  parties  to  the  book.  After  the 
book  has  been  used  up  the  cover  is  sent  to 
the  Bureau  Agent  and  the  difference  be- 
tween the  gross  rates  paid  per  trip  and  the 
net  rates  of  the  respective  companies  is  re- 
funded. Under  the  system  which  has  been 
in  effect  the  coupons  had  to  be  exchanged 
at  ticket  offices  for  tickets.  They  were  not 
accepted  upon  trains  except  from  stations 
where  tickets  were  not  available.  The  new 
books  which  are  to  go  on  sale  January  1st, 
will  be  accepted  by  conductors  -  upon  ticket 
agents  in  exchange  for  tickets  or  by  baggage 
agents  in  checking  baggage,  or  payment  of 
excess   baggage  charges. 

"The  denomination  and  territories  of  the 
different  Scrip  books  that  will  be  issued 
will   he  as  follws: 

$90.00  book  good  in  territory  west  of 
Denver,  Colorado  Springs,  Pueblo.  Al- 
buquerque and  El  Paso,  and  south  of 
Butte,  Mon.  and  Portland,  Ore. 

$30.00  book   good  in  California. 

$30.00  book  good  in  Oregon  and  over  the 
O.  R.  &  N.  Company  in  Washington  and 
Idaho. 

$40.00  book  good  in  Utah  and  Nevada. 
$40.00  book  good  in  New  Mexico,  Arizona, 
and  over  the  line  between  El  Paso.  Tex, 
and  Denver. 
"Permit  me  to  explain  some  of  the  rea- 
sons which  lead  to  the  adoption  of  certain 
features: 

"EXCHANGE  AT  TICKET  OFFICES.— In 

first  providing  tha<  coupons  should  be  ex- 
changed at  ticket  offices  for  tickets,  the 
practice  in  other  territory  was  followed. 

Its  purpose  was  to  make  certain  of  getting 
the  coupons  into  the  hands  of  the  honoring 
roads.     It   a   road   sold   a   Scrip   Book  and 
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another  road  honored  it,  unless  the  coupons 
came  into  the  collections  the  honoring  road 
would  have  no  information  upon  which  to 
base  a  claim,  and  the  selling  road  would 
have  no  information  upon  which  to  pay  the 
road  to  which  revenue  rightfully  belonged. 

The  change  in  the  system  providing  that 
the  coupons  may  be  honored  upon  trains 
has  been  made  in  deference  to  the  wishes 
of  the  commercial  travelers,  and  carriers 
face  the  risk  of  some  loss  which  it  is 
hoped  to  minimize  by  vigilance  and  the 
perfection  of  records.  Commercial  men  are 
requested  to  assist  in  this  matter  since  a 
knowledge  of  how  the  coupons  have  been 
honored  is  esential  to  the  calculation  of 
proper  refund. 

"SCRIP  vs  MILEAGE. — In  eastern  ter- 
ritory where  the  regular  rates  are  practi- 
cally a  uniform  amount  pej;  mile,  the  use 
of  mileage  tickets  is  practicable  but  in  Pa- 
cific Coast  territory  where  there  are  so 
many  mountain  roads  and  the  rates  vary 
so  greatly,  it  is  not  practicable  use  mileage 
as  basis  of  collection.  It  would  work  in- 
equalities on  both  sides  and  be  extremely 
cumbersome.  It  would  be  necessary  to 
compile  large  mileage  tables  and  many  in- 
accuracies would  be  certain  to  result.  The 
rates  are  all  published  and  the  tariffs  are 
promptly  corrected  where  changes  are  made. 
Agents  are  accustomed  to  quoting  through 
rates.  Mileages  are  not  published  and  even 
if  they  were  Agents  would  have  difficulty 
in  determing  correct  mileage  to  detach  es- 
pecially for  interline  tickets.  Under  the 
Scrip  system  the  ticket  rate  is  collected  and 
the  Bureau  Agent  who  is  in  possession  of 
correct  information  computes  the  refund 
afterwards,  consequently  any  changes  are 
taken  into  consideration.  Under  the  Scrip 
system  if  an  error  is  made  the  Bureau  Agent 
can  readily  correct  it,  that  much  larger 
since  all  over  the  net  mileage  rates  of  the 
respective  carriers  is  refunded  Many  of 
the  small  lines  have  never  had  mileage 
tickets,  nor  made  any  special  mileage  rate. 
If  mileage  were  used  special  instructions 
would  have  to  be  compiled  and  given  to 
ticket  agents,  baggage  agents  and  conduc- 
tors, all  of  which  would  be  cumbersome, 
complex  and  expensive.  The  use  of  Scrip, 
that  is  the  money  basis,  takes  care  of 
everything  so  as  to  insure  as  a  finality  that 
the  traveler  will  have  been  charged  only 
the  correct  net  amount. 

"VARIABLE  REFUNDS  vs  FLAT  RE- 
FUND.— Owing  to  the  refunds  varying  upon 
tickets  under  the  present  system  it  has  been 
repeatedly  asked  wjiy  a  certain  fixed  amount 
could  not  be  refunded  on  each  book.  The 
answer  to  that  is  that  on  account  of  the 
varying  local  rates  the  travelers  would  in 
perhaps  999  cases  out  of  1000  be  the  loser. 
Where  roads  make  a  net  mileage  rate  that 
basis  applies  as  a  general  rule  over  the 
greater  part  of  their  systems  and  in  ter- 
ritory in  which  the  regular  rates  vary  in 
the  amount  per  mile.  The  difference  be- 
tween the  gross  rate  and  the  net  rate  is 
therefore  not  always  the  same  percentage  of 
the  gross  rate.  To  illustrate:  if  a  $90.00 
book  were  used  between  San  Francisco  and 
Ogden,  $30.00  would  be  paid  as  the  fare 
The  distance  is  786  miles;  this  at  2V2  cents 
per  mile  is  $19.65:  the  refund  is  a  trifle 
more  than  $  of  the  gross  fare.  If  Scrip 
Book  were  sold  at  $90.00  and  refund  of 
$15.00  made  it  would  be  J  or  in  effect  i  of 
gross  rate  of  each  trip  would  be  refunded. 
One-sixth  of  $30.00  would  be  $5.00  and  thus 
the  trip  between  San  Francisco  and  Ogden 
would  cost  $25.00,  whereas  the  correcl 
amount  on  net  mileage  basis  is  only  $19.65. 
Trips  between  Dos  Angeles  and  Salt  Lake 
City,  Tonopah,  Goldfield,  El  Paso,  and  Al- 
buquerque, might  also  be  cited  as  illustra- 
tions. Furthermore,  as  various  small  lines 
make  no  net  mileage  rate  and  honor  the 
interchangeable  tickets  only  as  a  matter  of 
convenience,  if  a  flat  refund  were  made  it 
would  in  effect  be  refunding  a  percentage 
of  the  amounts  used  over  such  roads  and 
carriers  making  the  refunds  would  be  bear- 
ing such  losses.  The  natural  result  would 
be  to  elimate  such  roads  and  thus  restrict 
the  books. 

"REGARDING  USE  OF  TICKETS  ON 
TRAINS. — In  honoring  tickets  upon  trains, 
conductors  will  naturally  collect  for  their 
respective  runs  and  those  between  points 
where  there  are  two  or  more  carriers  the 
payment  of  fares  on  trains  from  point  to 
point  over  the  short  line  will  give  the  low- 
est net  rate  but  to  obtain  the  same  net 
rate  over  the  longer  lines  it  will  be  neces- 
sary to  obtain  through  tickets  in  exchange 
for  Scrip  coupons.  This  is  to  be  particularly 
observed  on  intyline  trips.  Between  San 
Francisco  and  Portland  for  instance,  the 
shortest  line  is  through  Davis  and  the  least 
amount  would  be  paid  via  that  route.  Cer- 
tain trains  run  through  Roseville  and  if 
fare  is  paid  to  each  conductor  it  will  re- 
sult in  a  larger  cost.    To  obviate  this  pas- 


sengers intending  to  use  train  through  Rose- 
ville should  exchange  coupons  for  through 
tickets.  Similar  conditions  exist  between 
other  points,  and  users  of  the  Scrip  book 
should  exercise  care  so  as  to  obtain  the 
lowest  through  rates.  Whenever  any  doubt 
take  the  safe  side  and  exchange  at  ticket 
office. 

"OUTSTANDING  BOOKS. — Scrip  Books 
of  the  present  system  now  outstanding  will 
continued  to  be  honored  under  their  con- 
ditions. Some  of  the  small  roads  will  also 
honor  them  upon  trains  but  the  larger 
roads  will  on  application  exchange  them 
for  books  of  the  new  style  with  coupons  of 
same  value. 

"TARIFF  OF  NET  RATES. — All  the 
lines  over  which  the  Scrip  Books  are  hon- 
ored do  not  make  special  mileage  rates. 
This  is  particularly  true  of  small  roads, 
stage  lines  and  water  lines.  A  small  tariff 
stating  the  net  mileage  rates  of  the  different 
carriers  in  general  was  issued.  A  new  tariff 
enlarged  and  much  more  complete  will  be 
prepared  in  January  and  will  be  readily 
available  by  all  those  who  desire  to  inform 
themselves  regarding  the  net  mileage  rates 
of  the  different  compaines. 

"RECORDS  OF  BOOKS.— It  has  fre- 
quently been  remarked  that  users  of  Scrip 
Books  were  unable  to  determine  how  the 
refunds  had  been  computed.  The  Bureau 
Agent  has  a  complete  record  of  each  book 
showing  the  places  between  which  each 
trip  was  made,  the  gross  amount  paid, 
mileage,  net  rate,  excess  baggage  charges; 
and  the  amount  of  refund  properly  due  in 
each  trip;  and  such  record  will  be  gladly 
furnished  with  refund  check  whenever  it  is 
desired.  The  carriers  expect  to  perfect  the 
system  whereby  refunds  will  be  made  very 
promptly.  Various  conditions  have  inter- 
fered and  caused  vexations  delays  in  the 
past  all  of  which  it  is  confidently  expected 
to  overcome. 

"FINAL. — The  carriers  have  earnestly  en- 
deavored to  provide  a  book  that  will  be 
good  over  the  large  numbers  of  carriers, 
and  great  extent  of  territory  of  the  re- 
spective books  and  be  available  not  only 
upon  trains  but  in  exchange  for  tickets  and 
In  payment  of  excess  baggage  so  that  a  pas- 
senger holding  one  of  these  books  and 
starting  upon  a  journey  will  be  provided 
with  a  ticket  good  over  all  the  lines  which 
he  expects  to  use  within  the  various  ter- 
ritories and  upon  which  he  will  receive  the 
benefit  of  the  mileage  rates  of  each  road 
even  though  he  should  travel  over  that  road 
but  once,  and  at  the  same  time  avoid  the 
necessity  for  travelers  carrying  an  undue 
of  cash  to  pay  for  side  trips,  excess  bag- 
gage, etc.  The  books  are  the  broadest  in 
their  scope,  of  any  interchangeable  tickets 
anywhere  in  the  United  States.  The  co-op- 
eration of  the  commercial  men  is  earnestly 
desired.  In  all  systems  of  such  magnitude 
and  designed  to  meet  so  many  different  con- 
ditions, there  is  always  the  liability  of  var- 
ious matters  arising  through  misunderstand- 
ing and  causing  vexations.  The  carriers 
hope  to  have  this  system  perfect  and  in 
every  way  satisfactory  and  in  its  practical 
working  out  where  any  contingencies  arise 
seemingly  calling  for  change,  will  be  only 
too  glad  to  consider  them  and  endeavor  to 
overcome  them.  In  other  words,  the  books 
are  designed  to  be  thoroughly  satisfactory 
for  the  travelers  in  Pacific  Coast  territory 
and  the  carriers  will  be  ever  ready  to  work 
to  that  end. 


"What  Will    Improve  Freight 
Service?" 

(Address  delivered  by  Mr.  H.  P.  Anewalt. 
Assistant  General  Agent  Santa  Fe  Rail- 
road. ) 

"For  ways  that  are  dark  and  for  tricks 
that  are  vain  the  Commercial  Travelers  Con- 
gress seems  to  be  peculiar.  On  December 
23rd  I  received  a  communication  advising 
of  my  acceptance  to  address  the  Congress 
and  I  am  still  trying  to  find  out  who  ac- 
cepted the  invitation  on  my  behalf  be- 
cause I  had  not  heard  of  the  matter  be- 
fore. However,  presuming  that  it  was  a 
bluff,  it  was  up  to  me  to  uphold  the  gen- 
eral reputation  of  a  railroad  man  and  call 
it,  even  if  the  subject  that  was  assigned  to 
me  is  a  rather  embarrassing  one  for  a  rail- 
road official  to  speak  about  before  commer- 
cial travelers.  You  all  know  that  the  serv- 
ice given  by  the  railroads  for  some  months 
in  the  past  has  not  been  particularly  pleas- 
ing either  to  the  patrons  or  to  the  railroads, 
and  while  I  do  not  want  to  make  any  par- 
ticular apology  yet  I  believe  that  you  may 
be  interested  in  knowing  the  ^railroad's  side 
of  the  case  and  in  a  frank  talk  of  the 
matter.  I  would  rather  have  this  Congress 
tell  me  what  would  improve  freight  service 
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SELL  MORE  COFFEE 

To-day  than  yon  Did  Yesterday, 
More  to-morrow  than  to-day. 

A  HO  BART  ELECTRIC  COFFEE  MILL 

OPENS  THE  WAY  TO  IT. 

THE  MILL  OF  RECOGNIZED  QUALITY.    Do  your  duty  to  yourself  by  know- 
ing A  HOBART  before  you  buy  any  mill. 
For  particulars,  address 

FRANK  F.  WEAR,  D.  S.  A. 

For  Pacific  Coast 
Office:  137-39  Telegraph  Ave.  Oakland,  Cal: 


because    we    have    been    searching  every- 
where to  secure  that  result. 
RAILROADS    ANXIOUS    FOR  IMPROVE- 
MENTS. 

"When  freight  is  unusually  delayed  it 
means  that  the  railroad  companies  do  not 
promply  get  their  freight  money,  and  money 
as  you  know  is  the  life  of  the  business  as 
it  is  of  any  business;  it  means  that  the  pub- 
lic is  displeased,  a  matter  of  serious  con- 
cern to  the  railroad  company  because  it 
must  ha-we  the  support  of  the  public;  it 
means  that  the  freight  is  set  out  repeatedly 
in  transit,  is  switched  innumerable  times, 
receives  more  damage  than  ordinarily  it 
should  and  costs  the  railroad  companies  a 
great  deal  more  to  transport  than  when 
they  are  able  to  move  it  promptly  through 
to  the  destination  in  through  trains;  it  dis- 
arranges all  schedules,  means  overtime  for 
the  train  employes,  another  costly  expense 
to  the  railroad  companies,  so  that  you 
can  appreciate  that  it  is  probably  more  to 
the  railroad  company's  advantage  to  devise 
ways  and  means  to  expedite  the  movement 
of  freight. 

"Every  one  knows  that  the  Pacific  Coast 
freight  is  generally  hauled  long  distances 
due  to  the  base  of  supplies  as  well  as  the 
points  of  consumption  of  California  products 
being  removed  from  two  thousand  to  three 
thousand  miles.  It  is  not  an  easy  matter 
to  so  arrange  transportation  service  when 
such  distances  are  involved  that  everything 
will  run  along  regularly  and  smoothly.  The 
railroad  companies  cannot  plan  like  the 
shipper  or  consignee  can  who  has  so  much 
less  to  handle  and  who  has  only  to  look 
out  for  himself  at  one  place.  Many  matters 
arise  to  disturb  the  best  laid  plans  on  a 
railroad;  an  unusual  volume  of  traffic  is 
suddenly  offered  for  shipment  and  efforts 
must  be  made  to  take  care  of  it  regardless 
of  the  conditions;  at  certain  seasons  of  the 
year  there  is  an  unusual  volume  of  certain 
business  to  move  and  if  that  changes  in 
volume  and  becomes  greater  than  for  prior 
seasons  it  is  not  always  possible  to  take  care 
of  it  as  promply  as  everyone  would  like  to 
.  have  it  taken  care  of.  You  know  that  the 
general  crops  of  the  country  have  been 
good,  more  so  than  usual,  and  while  the 
railroads  have  endeavored  to  provide  them- 
selves with  facilities  to  take  care  of  the 
ever  increasing  traffic  of  a  wonderfully  de- 
veloping country,  all  predictions  failed  in 
the  last  year  and  the  volume  has  been  great- 
er than  anyone  had  reason  to  expect. 
REQUIRES    STUPENDOUS  EXERTION. 

"The  Santa  Fe  serves  an  enormous  ter- 
ritory with  its  ten  thousand  miles  of  rails, 
different  conditions  existing  in  different  lo- 
calities and  with  great  changes  in  climatic 
results.  Wash  outs  and  snow  storms  and 
other  disabilities  arise  at  the  most  unex- 
pected places  and  times.  The  cotton  crop 
•of  Texas,  the  grain  of  Kansas  and  the 
canned  and  dried  fruit  crops  of  California 
Tiave  just  been  moved  and  now  we  are  get- 
ting ready  for  the  enormous  and  unusual 
volume  of  citrus  fruit  to  move  from  South- 
ern California,  and  all  with  long  hauls. 
It  would  be  a  much  easier  matter  could  the 
shipments  be  disposed  of  within  a  distance 
of  several  hundred  miles  but  it  is  a  stup- 
pendous  effort  to  market  them  at  distances 
from  two  thousand  to  three  thousand  miles 
and  the  ordinary  business  man  without  a 
doubt  fails  to  appreciate  just  what  that 
means.  Not  only  must  we  move  the  loads 
to  the  east  hut  we  must  bring  the  empties 
to  load  Srom  the  east  with  thousands  of 
miles   of   empty   haul.    We    must    serve  at 


the  same  time  thousands  of  intermediate 
stations  whose  smaller  or  greater  needs 
must  be  taken  care  of  both  in  freight  and 
passenger  matters. 

SEEKING    BETTER  SERVICE. 

"Do  not  believe  that  the  railroad  com- 
panies themselves  overlook  the  task  that 
confronts  them  and  that  they  are  not  con 
tinually  looking  for  more  efficent  and  cap 
able  employes  to  transport  the  traffic,  pro- 
viding additional  side  tracks,  purchasing  ad 
ditional  equipment  and  particularly  getting 
new  and  superior  motive  power,  which  lat- 
ter is  about  the  most  serious  necessity  for 
the  railroads  at  present,  and  on  account  of 
the  unusual  demand  on  locomotive  estab 
lishments  they  were  absolutely  unable  to 
supply  the  demand.  Conditions  fortunately 
are  very  much  better  and  with  help  from 
the  shippers  and  consignees  by  their 
promptly  loading  and  unloading  the  freight, 
which  will  release  the  equipment  and  will 
enable  us  to  help  the  other  fellow  as  w;ell 
as  him.  Conditions  will  continue  to  im- 
prove. While  the  recent  financial  disturb- 
ance has  not  yet  adversely  affected  the 
volume  of  traffic  in  proportion  to  the  effect 
on  general  finances,  yet  the  full  result 
the  railroads  will  not  follow  for  a  few 
months.  While  ordinarily  this  might  be 
deprecated,  yet  it  will  give  the  railroads 
an  opportunity  to  clean  up  and  get  them- 
selves in  shape  for  the  resumption  of  the 
regular  business  and  give  it  much  better 
service  than  has  been  given  in  the  past. 

"As  the  representative  of  the  Santa  Fe 
Commercial  department,  the  one  that  is 
to  get  the  freight,  I  cannot  help  but  ex- 
press an  appreciation  of  the  kind  treat- 
ment that  it  generally  has  received  at  the 
hands  of  the  commercial  travelers.  We 
fully  appreciate  the  influence  they  have  in 
the  routing  of  freight  and  that  we  must  fig- 
ure on  pleasing  them  and  helping  them 
take  care  of  their  patrons.  That  has  been 
and  will  be  our  aim  to  do. 

"I  thank  you  for  the  honor  of  being  per- 
mitted to  address  you  and  wish  you  all  a 
happy  and  prosperous  New  Year." 


"The  Home  of  the  Commercial 
Traveler." 

(Address  delivered  by  Col.  J.  C.  Klrkpatrick 
President  of  the  Hotel  Men's  Association, 
before  the  first  congress  of _ the  commer- 
cial   traveler's  associations.) 

Mr  President  and  Fellow  Travelers. — 
"A  few  rush  orders  coming  in  at  this  Holi- 
day Season  have  prevented  me  from  getting 
these  extemporaneous  sample  thoughts  prop- 
erly assorted  and  labeled,  so  I  hope  you 
will  not  mind  if  I  occasionally  take  a  look 
at  the  list  or.  as  they  say  In  my  line,  refer 
to  the  register  and  room  rack. 

HOTEU  IN  HISTORY. 

"The  association  between  travelers  and 
hotel  keepers,  or  inn  keepers,  is.  I  take  it. 
as  old  as  the  world,  and  certainly  both 
are  among  the  oldest  mentioned  callings. 
In  the  oldest  chronicle  we  have  mention  of 
the  traveler  from  one  country  to  another, 
and  generally  it  is  mentioned  that  they 
traveled  with  a  valuable  line  of  samples 
such  as  gold,  ivory,  preoioirs  stones  and 
parrots. 

"Just  as  a  coincidence,  it  might  he 
mentioned  that  the  parrot  Is  the  only  bird 
that  talks  much.  Equally  old  in  legend  and 
story  Is   the  mention  of  inn  keepers,  and 


away  back  in  the  Arabic  and  Sanskrit  we 
find  them  called  "The  gift  of  God  to  th.- 
weary." 

"But  this  is  an  age  of  progress  and  now 
I  fear  they  are  sometimes  called  by  a  short- 
er and  less  euphonious  name.  Again.  In 
those  chronicles  called  the  Scriptures, 
which  we  all  studied  before  we  left  the 
farm  and  home  cooking,  we  find  that  when 
the  Good  Samaritan  rescued  the  man  by 
the  wayside  he  took  him  to  an  Inn  and  told 
the  proprietor  to  keep  him  until  he  Came 
again,  and  then  followed  it  up  by  saying 
that  he  would  be  responsible  for  the  bill. 
That  Inn  keeper  was  fairly  well  up  In  the 
knowledge  of  his  business,  and  that  traveler 
in  his  good  heartedness  and  kindness  to  a 
fellow  traveler  in  distress,  must  have  be- 
longed to  an  order  that  has  lasted  down  the 
centuries    until  to-day. 

COMMERCIAL    TRAVELERS  PROGRESS 

"There  are  some  traits  necessary  to  suc- 
cess in  both  lines,  and  lest  you  should  ac- 
cuse me  of  flattering  hotel  men  by  saying  SO 
I  would  suggest  that  one  of  the  attributes 
of  a  successful  salesman  is  to  convince  a 
mm  that  he  needs  and  really  wants  the 
goods  that  suit  his  trade.  even  if  he 
doesn't  think  so.  And  certainly  a  good 
hotel  man  must  sometimes  persuade  his 
customer  that  a  fifth  floor  back  will  suit 
him   better  than  a  first   flour  front. 

"N.  B.  This  is  particularly  useful  when, 
in  one  case  the  goods  and  in  the  other  the 
rooms,  are  all  gone. 

"The  commercial  traveler  represents  pro- 
gress and  improvement  and  few  have  per- 
haps thought  of  what  he  has  done  for  the 
advancement  of  new  ideas  and  the  Improve- 
ment of  communities.  Think  what  a  dif- 
ference there  is  In  the  stock  of  a  store 
keeper  now  in  a  small.  thriving  town 
when  he  has  brought  before  him  samples  of 
every  line  of  trade  and  product,  by  men 
vieing  with  each  other  to  bring  him 
something  new  and  good,  and  what  it  was 
when  the  store-keeper  once  a  year  went 
North  or  South  to  some  large  city  to  lay  In 
his  stock.  Think  what  that  stock  was.  de- 
pending, as  it  did.  on  the  taste,  or  lack  ol 
taste,  the  business  fears  of  getting  too 
much  stock,  and  sometimes  the  parsimony 
of   this  store  keeper   In   the  older  times 

"The  commercial  traveler  brings  to  them 
places  a  knowledge  of  the  outside  world  and 
of  the  things  in  It.  and  gives  to  the  whole 
business  of  the  town  a  zest  and  swing  that 
it  never  would  have  had  under  the  old  re- 
gime. 

"Speaking  of  their  carrying  new  thoughts 
and  customs  into  old  communities  remind.- 
me  of  something  that  happened  In  the  hill 
country  of  West  Virginia  where  I  lived 
when  a  boy.  One  of  the  boys  raised  there 
got  tired  of  working  hard  all  summer  for 
money  enough  to  buy  a  few  clothes  so  that 
he  could  in  the  winter  embark  on  a  career 
of  dissipation,  consisting  of  spelling  schools, 
singing  schools,  and  mite  societies,  and 
longed  for  the  vaudeville  and  Grand  Opera 
of  the  outside  world.  Having  that  deflnlt- 
eness  and  strength  of  purpose  necessary  to 
a  good  traveler,  he  left  the  community,  and 
in  spite  of  the  prophecies  of  the  old  and 
wise,  word  came  back  that  he  had  not 
starved  or  come  under  the  law.  but  was 
living  on  the  fat  of  the  land.  A  staid  elder 
of  the  community  reported  having  met  him 
in  a  far  away  city  and  with  bated  breath 
told  of  the  luxurious  stage  he  had  reached. 

Why",  he  said.  "Do  you  know  he  has  two 
overcoats,  and   when  he  hires  a  room  In  a 
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TRY  OUR  PATENT  (Extra  Family)  ROLLER  FLOUR 
YOUR  CUSTOMERS  WILL  THANK  YOU. 

Bay  City  Flour  Mills,       First  and  Clay  Sis., 
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hotel  he  hires  a  bath  room  with  it"  ?  Don't 
you  think  that  gave  the  people  in"  that  iso- 
lated community  some  new  ideas  as  to 
what  could  be  had  by  energy? 

COMMERCIAL    MEN  MODERN. 

"The  traveler  is  always  for  progress, 
even  if  it  removes  old  landmarks.  Why  I 
have  actually  seen  lately  of  his  wanting  to 
drive  out  the  old  roller  towel.  The  fact 
that  it  carries  the  impress  of  many  old 
friend's  faces  does  not  appeal  to  him.  Its 
age  and  strength  do  not  move  him,  al- 
though, like  the  printers'  towel,  it  can 
stand'  alone.    Well,  maybe  he  is  right. 

"Seriously,  however,  my  friends,  no  one 
has  done  more  in  this  progressive  land  of 
ours  to  develop  it  and  put  it  where  it  is 
than  the  wide  awake,  forceful  and  brainy 
men  who  guide  the  world's  commerce,  and 
their  presence  in  any  town  is  the  best  ev- 
idence that  can  be  given  of  its  growth 
and  of  the  solidity  of  *  its  business  in- 
stitutions. You  often  hear  people  speak 
of  judging  the  population  of  a  town  by  its 
school  list,  its  directories  and  its  banks,  but 
a  surer  and  shorter  way  is  to  learn  how 
many  and  what  class  of  commercial  trav- 
elers visit  it.  If  it  is  popular  with  them 
you  may  be  sure  that  the  banks  are  all 
right:  and  just-here  I  would  modestly  sug- 
gest that  in  that  kind  of  a  town  you  will 
find  good  hotels  too. 

"It  occurs  to  me  that  I  have  not.  said 
much  about  the  commercial  travelers'  home, 
and  I  don't  believe  I  will  do  so.  Anyhow, 
a  hotel  man  gets  so  used  to  being  told  how 
to  run  an  hotel  that  he  doesn't  think  he 
knows  much  about  it  himself;  and  in  ad- 
dition to  that  it  isn't  always  best  to  tell  too 
much   of  your  own  business. 

STATE'S  EVIDENCE. 
"That  reminds  me  of  another  West  Vir- 
ginia story.    A  celebrated  lawyer  in  Wells- 
burg,    the   country   seat   of   Brooks  County, 

West  Virginia,   had  a  habit  of    well 

of  overstimating  himself  at  times,  and  one 
bright  and  beautiful  Sunday  morning  in 
May  he  was  wandering  down  -street  in  full 
and  joyous  possession  of  what  is  now  called 
a  "holdover"  when,  happening  to  pass  the 
church  he  heard  the  strains  of  the  last 
hymn  before  the  sermon  Boating  out  on  the 
spring  air.  He  started  up  the  steps  into 
the  church  and  as  there  he  saw  fully  as 
many  steps  and  he  saw  fully  as  many  as 
there  were,  the  preacher  had  begun  the 
sermon  by  the  time  he  reached  the  door. 
He  started  down  the  church,  tacking  across 


the  aisle  until  brought  up  by  the  pew  door 
on  one  side  and  then  shifting  sail  and  get- 
ting as  far  as  he  could  before  striking  the 
other   side.    When   nearly   half   way  down, 
the    preacher    noticed    him,    and    at  once 
I  stopped    his   sermon;    and   you   know  what 
I  an  awful  thing  that  was  in  a  small  country 
church.     Then  shaking  his  finger  at  the  cul- 
prit  he   said,    "Sir,   on   the  last   great  day. 
'  when  the  angel  shall  bring  forth  the  books 
:  to  judge  the  quick  and  the  dead  I  will  ap- 
i  pear  as  a  witness  against  you  for  the  man- 
I  ner  in  which  you  have  this  day  desecrated 
the    house    o'f    the    Lord."    Whereupon  the 
!  transgressor  straightened  tip  and  in  a  thin, 
j  squeaky  voice  said,   "That's  right'  your  re- 
verence, that's  right,  the  greatest  rascal  al- 
ways  turns   State's  Evidence." 


"Snap  Shots  on  the  Transporta- 
tion Question." 

Harry   T.   Moore   Chairman   Railroad  Com- 
mittee California  Division  Travelers 
Protective  Association. 

Mr.  President,  officers,  members  and 
guests: 

"One  of  the  best  features  of  this  Congress 
is  that  our  railroad  friends  are  present  with 
us.  By  meeting  each  other  face  to  face  we 
are  sure  we  shall  both  realize  the  advant- 
age of  working  hand  in  hand  as  we  are  in- 
dispensible  each   to  the  other. 


"This  Congress  represents  Commercial 
Travelers  Association  of  the  United  States 
with  a  combined  membership  of  several 
hundred   thousand   traveling  men. 

"While  .„we  have  numerous  •  demands  to 
make  upon  the  various  transportation  com- 
panies we  ask  nothing  that  is  unreasonable 
or  impracticable.  The  entire  tonnage  of  the 
United  States  carried  by  the  railroads  one 
mile  doubled  in  seven  years.  In  1S97  it  was 
95,000.000,000  tons,  in  1904  it  was  17.- 
0,000.000.00'..  tons.  Trie  commercial  trav- 
eler was  an  important  factor  in  bringing 
this  about. 

WANT    5000    MILE  BOOK. 

"The  traveling  man's  work  -is  to  create 
a  demand  for  his  goods  and  to  develop  new 
fields  all  of  which  redounds  to  the  benefit 
of  the  railroad.  We  take  it  that  the  wil- 
lingness of  the  railroad  companies  to  carry 
freight  in  carload  lots  at  a  lower  rate  than 
the  less  than  carload  tariff  should  em- 
phaisize  the  willingness  of  the  transport- 
ation companies  to  make  it  possible  for  the 
commercial  traveler  traveling  tens  of  thous- 
ands of  miles  per  annum  to  secure  a  better 
rate  than  the  citizen  who  travels  but  little. 
It  may  be  of  passing  interest  that  the  low- 
est rate  now  prevailing  throughout  the 
country  on  mileage  tickets,  the  form  of 
transportation  mostly  used  by  commercial 
travelers,  ranges  from  two  cents  to  two 
and  one-half  cents  per  mile,  while  the  av- 
erage rate  paid  by  the  public  at  large  aver- 
age but  2,006  cents  per  passenger  per  mile. 


J.  H.  Newbauer  &  Co. 

Importers   and  Wholesale  Grocers 
430-432  Fifth  Street 

Phone  Temporary  3680 

San  Francisco  California 
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To  Introduce  our  Sunlit  Jellies,  Jams  and  Preserves 
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We  are  advertising  them  in  many  of  the  Newspapers  and 
in  other  ways.  The  High  Quality  and  Perfect  Purity  of 
the  Sunlit  products  will  commend  them  to  the  trade  as 
well  as  to  the  consumers.       Write  or  telephone  for  prices. 

Sunlit  Fruit  Company 

Telephone,  BerReley  4333 


«  2438  4th  Street 
b 
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Berkeley,  California 
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By  Merit  and  Integrity  BORDIM'S  Milk  Products  Have  Continued  ♦ 
in  Popularity  with  Dealer  and  Consumer  for 


EAGLE 
BRAND 
CONDENSED 
MILK 


50 
Years 


PIONEER 
BRAND 
EVAPORATED 
MILK 

(Unsweetened  ) 


BORDEN'S  CONDENSED  MILK  CO.,    Originators  of  Condensed  Milk  and  "Leaders  of  Quality" 


"The  Interstate  Commerce  Law  prohibits 
any  concession  to  traveling  men  that  can- 
not be  enjoyed  by  the  public  in  general  al- 
though the  results  can  be  obtained  in  a 
measure  through  lawful  methods.  I  am 
voicing  the  sentiments  of  the  Congress  when 
I  state  that  a  Ave  thousand  mile  book  at  a 
reduced  rate  would  be  popular  with  travel- 
ing men  and  would  be  of  no  use  to  the 
citizen  who  makes  an  occasional  trip.  Were 

I  to  cite  the  advantages  enjoyed  by  our 
Canadian  and  Australian  brethern  my  list- 
eners would  pinch  themselves  to  make  sure 
they  were  awake  for  my  narrative  would 
sound    like   a   fairy  story. 

"We  fully  understand  that  the  railroads 
of  the  Pacific  Coast  cannot  carry  passen- 
gers or  haul  freight  as  cheaply  as  in  the 
more  densely  populated  Eastern  States,  but 
we  feel  we  are  consistent  in  asking  the 
concessions    above  mentioned. 

MANY  ACCIDENTS. 

"I  wish  to  call  attention  to  the  enormous 
increase  in  accidents  on  the  railroads  of 
this  country  and  the  increased  fatalities, 
due  to  such  accidents.  During  the  last  four 
years  16.000  persons  have  lost  their  lives 
on  American  Railways  while  the  injured 
numbered  over  66,000.  This  is  mentioned  to 
emphasize  the  need  of  double  tracks,  auto- 
matic block  systems  and  all  steel  passenger 
coaches. 

"The  good  work  being  accomplised  by  the 
National,  Rivers  and  Harbors  Congress  mer- 
its the  approval  of  this  body.  President 
Hill  testified  before  the  Interstate  Com 
merce  Commission  that  "During  1895  to 
1905  the  business  of  the  country  increased 

II  per  cent,  and  the  facilities  for  handling 
increased  only  20  per  cent:  but  of  that  20 
p*-  cent  three  fourths  of  it  was  road  built 
in  new  sections  of  the  country  so  that  it 
added  to  the  congestion  of  the  old."  The 
Railroads  are  endeavoring  to  bore  one  inch 
hole  with  a  half  inch  auger.  Profiting  by 
the  experience  of  the  people  of  European 
countries  those  of  our  country  have  awak- 
ened to  the  importance  of  the  value  of  in- 
land waterways  and  are  demanding  their 
improvement  not  only  because  of  the  need 
of  a  more  economical  system  of  transport- 
ing products  but  also  that  there  might  be 
some  means  of  holding  in  check  the  carry- 
ing charges  by  rail.  The  greater  prosperity 
of  the  people  of  the  Ifccifie  Coast  is  due  to 
the  great  benefit  derived  from  water  com- 
petition. 

"In  closing  I -am  reminded  of  the  story 
of  the  miner  who  having  made  his  final 
clean  up  came  to  San  Francisco  and  stopped 
at  the  best  hotel.  In  a  few  days  he  wrote 
his  pal  as  follows:  "Dear  Bill,  I  am  living 


EXTRA  COPIES. 

If  yon  want  any  extra  copies 
of  this  edition  it,  will  he  neces- 
sary to  phone  or  write  this  office 
at  once,  as  the  demand  has  been 
so  great  as  to  make  it  CERTAIN 
that  few  copies  will  he  available. 
Copies  cost  10  cents  each. 

"RETAIL  GROCERS'  ADVO- 
CATE," 

1714  Webster  St.  Phone  AVest  3067 


in  a  big  hotel  have  and  a  fine  room.  In 
the  room  next  to  mine  is  a  big  white  china 
bath  tub  and  I  am  so  anxious  to  use  it 
that  I  can  hardly  wait  for  Saturday  night 
to  come."  We  trust  you  will  all  be  so  glad 
to  attend  our  next  meeting  that  you  can 
hardly  wait  until  our  1908  session. 


Parceis  Post 


(Paper  by  H.  R.  Basford  of  T.  P.  A.) 

One  of  the  papers  which  engaged  the  par- 
ticular attention  of  the  Convention  was  en- 
titled "Menace  of  the  Parcels  Post."  This 
question  was  handled  in  splendid  style  by 
Mr.  H.  R.  Basford.     He  said  in  part: 

"A  grave  situation  confronts  retail  mer- 
chants. The  Postmaster-General,  exerting 
all  the  great  influences  of  his  position  and 
employing  methods  wholly  without  prece- 
dent in  urging  his  policies  upon  the  atten- 
tion of  the  public,  has  formulated  and  rec- 
ommended in  Congress  a  plan  for  the  es- 
tablishment of  a  Parcels  Post.  As  a  sop 
to  local  retail  merchants  he  proposes  the 
authorization  of  a  special  rate  of  postage 
for  merchandise  on  rural  routes.  The  pas- 
sage of  such  a  measure  foreshadows  ruin 
to  thousands  of  merchants  and  the  blasting 
of  the  prosperity  of  the  small  towns.  The 
money  of  his  department  is  used  to  further 
his  views.  The  plan  to  reduce  the  postage 
from  16  cents  to  12  cents  a  pound  works 
only  to  the  advantage  of  the  mail  order 
houses  and  the  difference  comes  out  ef  the 
pockets  of  the  public  and  to  the  benefit  of 
the  monopolies.  Reduced  to  its  simplest 
terms,  Postmaster-General  Meyer's  program 
means  simply  a  net  reduction  of  more  than 
25  per  cent  paid  on  merchandise  by  the 
mail  order  houses,  and  of  more  than  50  per 
cent  of  the  cost  of  distributing  their  cata- 
logues. There  is  absolutely  nothing  in  it  for 
the  retail  merchant.  He  cannot  use  the 
mails  at  any  rate  of  postage,  and  he  does 
not  want  to,  for  he  meets  his  customers 
face  to  face.  He  is  not  asking  help  from 
the  Government  and  he  does  not  need  it  if 
the  Government  will  refrain  from  helping  his 
powerful  competitors." 

That  Mr.  Basford's  paper  struck  the  nail 
on  the  head  was  proven  by  the  fact  that 
the  first  resolution  passed  by  the  Congress 
covered  this  momentous  question.  Mr.  Bas- 
ford further  said: 

"In  the  effort  to  create  public  sentiment 
favorable  to  the  two  projects  of  a  12-cent 
merchandise  rate  and  a  rural  parcels  post, 
the  Postmaster-General  in  his  speeches  and 
in  the  literature  he  is  now  circulating  at 
the  public  expense,  draws  attention  to  the 
disparity  between  the  rate  of  $1.32  on  an  11- 
pound  parcel  which  the  mall  order  houses 
would  be  obliged  to  pay  to  reach  the  patron 
of  a  rural  route,  and  the  rate  of  25  cen|s 
for  which  the  local  merchant  could  send  a 
similar  parcel  to  the  same  purchaser.  Noth- 
ing is  more  fallacious  than  the  application 
of  mere  arithmetic  to  the  trade  conditions. 
Every  retail  merchant  in  the  country  knows 
that  he  could  not  afford  to  pay  25  cents 
for  the  delivery  of  the  average  11-pound 
parcel  and  that  his  customer  would  not 
pay  the  fee.  The  business  which  the  local 
retailer  is  now  doing  and  always  must  do 
with  the  residents  on  rural  routes  is  over 
the  counter,  the  purchaser  taking;  his  goods 
away  without  expense  to  the  seller.  Occa- 
sionally a  resident  on  a  rural  route  commis- 
sions a  carrier  to  make  a  small  purchase  for 
him,  but  in  all  such  cases,  under  the  stand- 


Mothers!   Mothers!!  Mothers!!! 

Mrs.  Winslow's  Soothing  Syrup 

has  been  used  tor  over  SIXTY  V  i:  \ks 
by  MIL^.ONS  of  MOTHERS  for  their 
CHILDREN  while  TEETHING,  with 
PERFECT  SUCCESS.  It  SOOTHES  the 
CHILD,  SOFTENS  the  GUMS,  ALLAYS 
all  PAIN;  CURES  WIND  COLIC,  and  Is 
the  best  remedy  for  DIARRHOEA.  Sold 
by  Drug-gists  In  every  part  of  the 
world.  Be  sure  and  ask  for  "Mrs.  Win- 
slow's Soothing  Syrup,"  and  take  no 
other  kind.    Twenty-flve  cents  a  bottle 


TO  GROCERS! 
To  Rent — A  handsome  corner  store. 
Suitable  for  a  first-class  grocery. 

Mission  and  25th  Sts. 
Apply  Hotel  Miramonte.    Room  92, 
2908  Mission  St. 


Greer's  Washing  Ammonia 

It  has  eome  to  our  knowledge  that 
there  is  an  attempt  to  introduce  on  the 
market  a  WASHING  AMMONIA  made 
from  Hones  and  Animal  Refuse.  \V>- 
tru«t  that  the  trade  will  take  time  to 
investigate  the  character  of  this 
STUFF,  which,  if  sold  to  the  consumer, 
will  only  tend  to  discourage  the  use  of 
Vmmonia  as  a  household  article. 

Pacific  Ammonia  Bottling  Co. 

310  Sacramento  St.,  San  Francisco 
Telephone  Temporary  3898 

Sole  Manufacturer*  of  Amnion  In  from 
Mineral  Product*  on  the   Pacific  «  MUt. 

SAiV  FRANCISCO.  CAI-. 

CACTION — As  there  are  numerous 
brands  of  impure  and  weak  washing 
ammonia  offered  to  the  trade  imitating 
the  vie  of  our  label,  be  careful  to  see 
that  our  signature  Trade  Mark  Is  on 
each  bottle — Robt.  P.  Greer  Trnle 
Mark. 


LASH'S 

Kidney  and  Liver 

BITTERS 

CURES  DYSPEPSIA 

17S1  Mission  St,  S.  F„  (V 
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ing  regulations  of  the  Postoffice  Depart- 
ment, the  purchaser  must  pay  the  fee  of  the 
carrier,  which  is  never  over  Ave  or  ten 
cents.  Usually  the  service  is  performed 
gratuitously,  the  patron  of  the  route  occa- 
sionally remunerating:  the  carrier  with  a 
little  farm  produce  costing  practically  noth- 
ing. 

Under  the  present  regulations  carriers 
may  handle  packages  outside  the  mails  pro- 
\  ided  they  weigh  more  than  four  pounds 
and  any  number  of  small  packages  may  be 
assembled  to  bring  the  weight  above  the 
4 -pound  limit.  Even  under  these  favorable 
conditions,  however,  the  rural  service  is 
hut  little  used  for  the  handling  of  local 
merchandise.  It  is  clear,  therefore,  that 
should  the  weight  limit  be  raised  to  11 
pounds,  thus  barring  the  carirer  from  con- 
veying outside  the  mail  packages  below  this 
limit,  the  practically  gratuitous  service 
would  entirely  be  eut  off,  and  the  retail 
merchant  would  be  confronted  with  the  al- 
ternative of  paying  a  prohibitory  rate  of 
postage  or  losing  the  business,  for  every  re- 
tail merchant  knows  that  the  goods  he  sells 
in  these  days  of  sharp  competition  will  not 
stand  an  additional  charge  for  postage 
ranging  from  5  to  25  cents  per  package, 
nor  can  he  hope  to  hold  his  customers'  trade 
on  any  such  basis. 

"Fancy  adding  to  the  cost  of  five  pounds 
of  coffee  13  cents  for  postage,  15  cents  on 
six  pounds  of  flour,  or  23  cents  on  10  lbs. 
of  nails.  Yet  such  goods  can  now  be  pur- 
chased by  a  resident  on  a  rural  route 
through  the  carrier  at  a  nominal  fee  paid 
by  the  purchaser,  if  the  service  is  not  abso- 
lutely gratuitous. 

"The  overshadowing  fact  in  connection 
with  local  retail  merchandising  is  the  neces- 
sity for  face  to  face  dealings  with  custo- 
mers.. Any  project  which  seeks  to  keep  the 
patrons  of  rural  routes  away  from  the  trade 
centers  of  the  neighborhood  is  against  the 
interest  of  the  farmers,  the  storekeepers 
and  the  home  communities  and  spells  ruin 
to  the  merchants  and  disaster  to  the  towns. 
As  a  farmer  cannot  prosper  without  a  local 
market  for  his  products  or  without  the  ac- 
commodations he  receives  from  the  local 
merchants,  his  own  interest  in  their  welfare 
is  far  too  great  to  be  offset  by  any  fancied  1 
advantage  he  might  gain  through  increased 
for  dealing  with  mail  order  houses. 

"An  important  consideration  in  connec- 
tion with  the  Bristow-Meyer  plan  is  the  fact 
that  it  proposes  to  turn  what  is  now  a  cash 
trade  into  a  credit  business.  When  a  rural 
carrier  under  the  present  regulations  exe- 
cutes a  commission  for  the  patron  of  a  ] 
rural  route,  he  is  almost  uniformly  en- 
trusted with  the  money.  If.  as  suggested 
by  the  Postmaster-General  in  the  event  of 
the  adoption  of  this  project,  the  store- 
keeper is  to  'receive  his  orders  by  mail  or  j 
telephone  and  dispatch  the  desired  mer- 
chandise by  the  rural  carrier,'  he  must 
'charge'  the  purchases  and  either  add  the 
postage  thereon  or  pocket  a  loss  of  so  much 
cash. 

".So  much  for  the  Bristow-Meyer  plan 
from  the  standpoint  of  the  retail  merchant. 
Now  let  us  consider  the  real  beneficiaries 
of  this  scheme,  the  big  mail  order  houses, 
"lie  of  which  is  said  last  year  to  have  sold 
over  $50,000,000  worth  of  merchandise, 
chiefly  in  farming  communities.  One  of  the 
heaviest  expenses  to  be  met  by  these  estab- 
lishments is  the  cost  of  printing  and  dis- 
tributing catalogues,  great  books  rivaling 
Webster's  Unabridged 'D^tio-nary  in  size,  al- 
though printed  on  the  thinnest  paper  \o 
bring  them  within  the  four  pound  limit  of 
weight.  The  postage  on  these  catalogues 
is  32  cents.  With  the  establishment  of  a 
rural  parcels  post  these  concerns  would  be 
able  to  ship  catalogues  in  bulk  to  an  agent 
at  each  postoffice  town,  who  would  deposit 
►.hem  in  the  mails,  thus  causing  them  to 
be  distributed  over  the  rural  routes  as  local 
packages.  The  postage  on  each  catalogue 
would  be  11  cents,  the  freight  possibly  3 
cents  and  the  commission  of  the  agent — 
usually  a  patron  of  the  mail  order  house 
living  in  the  postoffice  town — only  nominal 
and  paid  in  merchandise.  Thus  the  mail- 
older  house  would  save  more  than  50  per 
cent  of  Ms  present  enormous  postage  bill  for 
the  distribution  of  its  catalogues.  Complete 
lists  of  the  patrons  of  rural  routes  through- 
out the  entire  States  are  in  the  possession 
of  the  principal  mail-order  houses,  having 
been  furnished  at  one  time  by  local  post- 
masters upon  the  specific  orders  of  the 
Postoffice  Department.  Since  these  orders 
were  rescinded,  in  response  to  public  out- 
cry, the  catalogue  houses  have  caused  their 
lists  to  be  corrected  from  time  to  time 
by  residents  of  routes  for  nominal  compen- 
sation,   invariably    payable    in  merchandise. 

"Even  more  important,  however,  is  the 
aid  that  would  he  given  the  mail-order 
houses  in  the  actual  transportation  of  mer- 


chandise. Following  the  distribution  of 
their  catalogues  in  certain  sections  there 
is  always  a  large  influx  of  orders.  By  hold- 
ing the  goods  a  few  days  there  would  be  a 
sufficient  accumulation  to  make  it  enor- 
mously profitable  to  ship  the  packages  in 
bulk  by  freight  to  agents  at  points  from 
w:hich  rural  -  routes  radiate,  where  they 
would  be  dumped  into  the  mails  and  de- 
livered at  the  rates  made  exclusively  lor 
•  he   country  merchant. 

"No  attention  whatever  appears  to  have 
been  given  by  the  Postmaster-General  to 
the  problem  that  would  be  presented  to  the 
department  and  to  the  taxpayers  should  the 
rural  parcels  post  meet  with  the  success 
he  predicts  in  the  point  of  patronage.  The 
first  thing  demanded  would  be  a  new  equip- 
ment of  rural  mail  boxes  throughout  the. 
entire  service,  for  those  now  in  use  do 
not  admit  of  the  depositing  of  packages. 
Such  boxes  would  cost  -not  less  than  $2.00 
each  and  on  the  basis  of  3S.000  routes  of 
100  families  per  route,  this  item  alone 
would  amount  to  more  than  $7,500,000  to 
be  paid  either  by  the  patrons  of  rural  routes 
or  by  the  taxpayers  at  large.  The  alterna- 
tive would  be  to  require  carriers  to  deliver 
merchandise  to  the  houses  along  their 
routes,  which  are  almost  uniformly  at  some 
distance  from  the  road,  a  regulation  -that 
would  nearly  double  the  length  of  every 
route  and  make  necessary  a  corresponding 
increase  in  the  number  of  carriers.  A 
sweeping  change  in  the  present  equipment 
of  rural  carriers  would  immediately  follow, 
for  the  light  vehicles  in  which  the  mails 
are  now  handled  would  be  wholly  inade- 
quate to  a  parcels  post  service  and  either 
the  Government  would  be  obliged  to  furn- 
ish each  carrier  with  a  suitable  wagon 
and  additional  horses  or  increase  the  car- 
riers salaries  to  a  point  that  would  recom- 
pense them  for  supplying  themselves  with 
the  necessary  heavy  equipment. 

"Reduced  to  its  simplest  terms,  Postmas- 
ter-General Meyer's  program  means  simply 
a  net  reduction  of  far  more  than  25  per 
cent  in  the  postage  paid  on  merchandise 
by  the  mail-order  houses  and  of  more  than 
50  per  cent  in  the  cost  of  distributing  their 
catalogues.  There  is  absolutely  nothing  in 
it  for  the  retail  merchant.  He  cannot  use 
the  mail  at  any  rate  of  postage  and  he  does 
not  want  to,  for  he  desires  to  meet  his 
customers  face  to  face.  He  is  not  asking 
help  from  (he  Government  and  he  does  not 
need  it  if  the  Government  will  refrain  from 
helping    his    powerful  competitors." 


United  Commercial 
Travelers. 

A  better-known  or  more  highly-re- 
spected association  than  the  one  whose 
name  heads  this  article  will  be  hard 
to  find  among  fraternal  associations 
all  over  this  broad  land  and  the  ob- 
ject of  this  article  is  not  to  introduce 
the  United  Commercial  Travelers'  to 
traveling  men  and  the  public,  but  to 
enumerate  a  few  items  in  the  history 
of  the  order  which  may  not  be  univer- 
sally known.  Twenty  years  ago  eight 
commercial  travelers  met  in  Columbus, 
Ohio,  and  formed  the  first  and  only 
commercial  travelers'  association  with 
a  "secret  work."  To-day  over  40,000 
salesmen  are  bound  together  by  the 
strongest  tie  known  to  the  human 
race,  namely,  the  oath  promulgated  by 
the  eight  founders  taken  in  U.  C.  &  T. 
Unity,  Charity,  and  Temperance!  In 
1895  the  first  Council  in  California  was 
organized  under  the  name  of  Golden 
Gate  Council  No.  SO  and  was  quickly 
followed  by  numerous  Councils  all 
over  the  coast.  The  location  of  the 
Supreme  Council  is  in  Columbus,  Ohio. 
Under  it  are  working  twenty-four 
Grand  Councils,  each  taking  in  from 
one  to  three  States  and  under  these 
Grand  Councils  are  391  Subordinate 
Councils  with  a  membership  on  Sep- 
tember 15,  1907,  of  43,144. 

This  Order  stands  unique  among 
the  secret  beneficial  fraternities  of  the 
county  inasmuch  as  one  of  its  side  is- 
sues "the  accident  protection"  is  ab- 


solutely of  one  class — all  risks  are 
equal — which  means  that  all  members 
pay  on  the  mutual  plan  only  what  is 
warranted  by  the  occupation  of  com- 
mercial travelers,  city  salesmen  or 
merchandise  broker.  No  men  but 
these  are  eligible  to  become  members. 

The  cost  of  insurance  is  less  than 
$9.00,  as  in  the  twenty-one  years  ex- 
istence of  the  Order  eighty-seven  as- 
sessments have  been  levied  of  $2.00 
each.  The  indemnity  paid  is  $6,300  in 
case  of  death,  or  $25.00  per  week  in 
case  of  total-disability  for  a  period  not 
exceeding  52  weeks.  Total  amount 
of  indemnity  and  death  claims  paid 
to  September  15th  (last  date  avail- 
able (,  $1,701,777.51.  The  Widow  and 
Orphans'  Fund  of  the  Order  has  dis- 
bursed to  same  date  $114,800.77,  be- 
sides ..the  amounts  disbursed  by  in- 
dividual Councils  ,most  of  whom  have 
a  Relief  Fund  of  their  own.  The 
Council  or  Lodge  dues  collected  to  de- 
fray the  social  aiid  home  expenses  are 
from  $3.00  to  $6.00  per  year,  the  dues 
of  Golden  Gate  being  $4.00.  There  are 
six  Councils  under  the  jurisdiction  of 
the  Grand  Council  of  California,  name- 
ly, Golden  Gate,  Los  Angeles,  Sacra- 
mento, Fresno,  Oakland  and  San  Diego, 
having  an  aggregate  membership  of 
over  1,200— Golden  Gate  leading  with 
over  500  and  Los  Angeles  a  close  sec- 
ond. Montana,  Utah,  and  Idaho,  have 
eight  Councils,  with  about  800  mem- 
bers, and  Oregon,  Washington,  and 
British  Columbia  six  Councils  with 
nearly  1,000  members.  Admission  to 
membership  is  guarded  by  the  same 
means  employed  by  the  most  exclusive 
secret  fraternal  associations  of  the 
country. 

In  concluding  this  short  synopsis  of 
the  Order's  statistics,  it  may  be  well 
to  add  that  all  charity  or  relief  grant- 
ed is  known  only  to  very  few  members, 
the  motto  "Let  not  the  left  hand  know 
what  the  right  giveth'J  being  strictly 
observed.  Likewise  is"  "temperance" 
the  novitiate  of  the  Order,  taught  its 
bearing  in  all  matters  of  life,  without 
becoming  intolerant  or  bigoted! 

A  side  degree  of  the  Order  of  United 
Commercial  Travelers,  although  en- 
tirely independent  as  to  its  govern- 
ment but  being  open  only  to  United 
Commercial  Travelers  in  good  stand- 
ing, is  the  "Ancient  Mystic  Order  of 
Bagman,"  who  annually  cross  the  des- 
erts to  worship  at  their  .shrine  in  Bag- 
Kd,  there  to  participate  of  tl 
strengthening  waters  and  at  the  festive 
board  to  gather  inspirations  for  the 
benefit  of  humanity  and  especially  to 
evolve  and  mature*  ideas  and  measures 
to  further  advance  and  elevate  our  be- 
loved craft,  the  Commercial  Traveler. 


Pacific  Coast  Commer- 
cial Travelers' 
Association. 

This  Association  was  organized  in 
1S90  with  a  membership  of  about  200, 
and  incorporated  under  the  laws  of 
the  California  a  year  later.  Its  ob- 
jects, as  stated  in  their  Charter,  are 
to  bring  about  better  acquaintance  of 
persons  engaged  as  commercial  trav- 
elers, to  secure  reduction  of  passenger 
rates  on  all  lines  of  transportation,  to 
obtain  a  fair  and  equitable  allowance 
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of  baggage  to  secure  hotel  accom- 
modations commensurate  with  the 
prices  paid,  to  elevate  the  social  and 
moral  character  of  commercial  trav- 
elers as  a  profession,  to  provide  a 
benefit  fund  for  members  in  case  of 
need,  to  secure  and  maintain  head- 
quarters for  the  Association,  to  main- 
tain a  death  benefit  fund  for  members 
who  desire  to  take  advantage  of  the 
same,  and  also  to  take  interest  in  such 
matters  as  pertains  to  the  welfare  of 
the  commercial  travelers  of  the  United 
States  of  America.  The  annual  dues 
are  six  dollars  per  year,  in  advance, 
and  fifty  cents  additional  for  the  "Of- 
ficial Bulletin,"  the  organ  of  the  As- 
sociation, which  is  published  monthly 
and  ranks  as  one  of  the  highest  among 
the  commercial  publications  of  the 
Uuited  States.  The  membership  is  re- 
stricted to  bona  fide  commercial  trav- 
elers, who  must  have  been  on  the 
road  for  one  year  immediately  preced- 
ing admission.  Great  good  has  been 
accomplished  by  this  Association  dur-  ! 
ing  the  seventeen  years  of  its  exist-  I 
ence  in  the  way  of  hotel  reforms,  traf- 
fic improvements  etc.  At  the  time  of 
the'fire  and  earthquake  'the  Associa-  j 
tion  had  a  membership  of  nearly  800 
and  a  treasury  close  to  $15,000,  and 
the  officers  and  members  have  been 
very  active  in  the  work  of  rehabili- 
tation, they  being  one  of  the  first  fra- 
ternal associations  in  the  stricken  | 
city  to  establish  headquarters  at  the  | 
neat  and  handsome  rooms  now  oc- 
cupied at  1337  McAllister  Street.  Very 
few  of  its  members  are  ever  out  of 
employment,  as  a  strong  employment 
committee  is  maintained,  and  whole-  I 
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salers  and  manufacturers  have  come 
to  realize  that  only  first-class  men  are 
recommended.  A  large  list  of  em- 
ployers of  traveling  men  are  associate 
members  and  pay  the  same  dues,  but 
are  not  eligible  for  office  in  the  As- 
sociation. A  board  of  seventeen  di- 
rectors, distributed  over  the  coast, 
from  British  Columbia  to  Arizona,  se- 
lect among  their  number  a  president, 
two  vice-presidents,  one  treasurer  and 
one  secreatry,  are  elected  anually  and 
meet  regularly  the  last  Saturday  of 
each  month,  and  oftener  if  necessary 
business  comes  up  for  their  deliber- 
ation. 

Five  hundred  dollars  is  paid  to  the 
beneficiary  upon  the  death  of  a  mem- 
ber belonging  to  the  Death  Benefit 
Fund,  and  seventeen  such  payments 
have  been  made  during  the  life  of  the 
Association,  several  of  them  being  a 
"Godsend"  to  the  bereft  family.  Alto- 
gether the  Pacific  Coast  Commercial 
Travelers'  Association  can  be  proud  of 
its  record  and  stands  high  in  the  es- 
teem of  the  craft,  affiliated  or  other- 
wise. 


San  Francisco  Commercial 
Travelers  Association. 

For  the  purpose  of  bringing  together 
the  best  element  of  the  Traveling 
Salesmen  of  San  Francisco  and  for 
the  general  advancement  of  those  fol- 
lowing that  vocation,  The  San  Fran- 
cisco Commercial  Travelers'  Associ- 
ation was  organized  by  twenty  sales- 
men on  the  tenth  day  of  Julv  In  the 
year  1896. 


The  first  few  years  of  its  existence 
it  had  many  obstacles  to  encounter. 

A  local  association  of  its  kind,  be- 
ing a  new  venture,  required  the  most 
careful  attention  of  the  organizers  to 
promote  and  foster  its  interests  and 
obligations. 

Success  has  so  marked  and  dealt 
with-it  so  liberally  that  to-day  it 
stands  preeminently  an  organization  of 
large  membership  with  all  promises  it 
has  ever  made  fulfilled,  the  possessor 
of  a  large  treasury,  assuring  fulfill- 
ment of  its  obligation  to  members  in 
case  of  sickness,  distress  or  death 
This  association  has  never  hesitated 
to  listen  to  the  appeal  of  a  member 
in  want,  and  has  made  a  practice  of 
advancing  help  to  its  members  with- 
out their  soliciation  or  request. 

One  of  the  principle  objects  of  this 
association  when  organized  was  to  dis- 
courage the  employment  of  the  cheap 
kindergarten  type  of  salesmen,  thai 
did  so  largely  exist  at  that  time.  By 
its  constant  exertions  it  has  to  a  gro.it 
degree  freed  this  city  of  that  undesired 
class. 

The  power  of  this  organization  is 
felt  to-day  so  forcibly  in  the  mercan- 
tile life  of  this  city  and  the  merchants 
recognize  and  respect  its  members  so 
highly,  that  a  salesman  being  a  mem- 
ber of  this  association  and  wearing  Its 
badge  has  no  difficulty  in  the  Intro- 
duction and  sale  of  the  goods  intrust ed 
to  his  care  and  disposal. 

The  formation  of  this  influential 
body  of  salesmen,  united  for  the  pur- 
pose of  the  betterment  of  Its  members, 
secures  to  each  individual  member  a 
fraternal  feeling  that  carries  with  It 
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au  assured  guarantee  that  each  mem- 
ber will  be  a  success  in  any  enterprise 
he  undertakes  of  a  commercial  nature. 

The  bonds  of  obligation  that  binds 
us  fraternally  necessites  the  united 
action  of  all  members  working  for  one 
common  interest — All  for  one  arid  one 
for.  all. 

The  salesmen  being,  the  advance 
agents  of  commerce  and  success,  it  has 
ever  been  our  special  desire  to  build 
up.  great  business  interests  On  solid 
and  good  paying  principles,  and  to  drs- 
coiirage  all  unreliable  and  poor-pay- 
ing concerns,  thereby  further  proving 
the  good  effect  of  our  best  efforts  and 
abilities. 

The  mission  of  the  San  Francisco 
Commercial  Travelers'  Association  is 
the  general  advancement  of  all  sales- 
men, placing  itself  in  a  position  as  a 
champion  for  the  respect,  intelligence, 
independence  and  for  a  fair  compen- 
sation for  the  work  the  salesmen  are 
capable  of  performing. 

 ♦  

Travelers'  Protective  Association. 

The  Travelers'  Proteetive  Associ- 
ation of  America  succeeded  the  old 
Travelers'  Protective  Association  of 
the  United  States  in  1890.  The  latter 
had  accomplished  its  aims  and  pur- 
poses and  was  ready  to  grow  into 
something  greater  or  to  disband. 

Missouri  Division,  immediately  after 
the  Convention  at  Atlantic  City  in 
1889,  put  into  motion  a  plan  to  re- 
organize the  old  Association  on  broad- 
er and  grander  lines  or  to  form  a  new 
organization  which  would  give  the 
traveling  man  and  his  employer  an  or- 
ganization which  would  merit  their 
support  and  guarantee  safe  and  sound 
protection  in  case  of  disability  by  ac- 
cident and  to  assist  their  members  in 
the  matter  of  railroad  rates,  hotel  ac- 
commodations and  legislation. 

With  these  objects  in  view  President 
Geo.  S.  McGrew,  of  Missouri  Division, 
called  a  meeting  of  active  workers  of 
Missouri  Division  and  they  formed  The 
Commercial  Travelers'  Benevolent  As- 
sociation, applied  for  and  received  a 
charter  from  the  State  of  Missouri.  It 
was  understood  by  the  organizers  that 
if  the  Denver  Convention  in  June,  1890, 
would  adopt  the  ideas  set  forth  in  the 
charter  secured,  that  the  incorporators 
would  assist  in  reorganizing  the  old  T. 
P.  A.  and  turn  over  to  them  the  char- 
ter. These  incorporators  were  Geo.  S. 
McGrew,  Murray  Caiieton,  J.  C.  Wilk- 
erson,  H.  C.  Gottfried,  Joe  Traner,  C. 
H.  Wickard,  Geo.  F.  Walker,  L.  A. 
Browning,  A.  W.  Hauck,  and  Louis  T. 
LaBeaume. 

When  the  Convention  met  at  Denver 
in  June,  1890,  twenty  States  were  re- 
presented by  70  delegates.  There  the 
present  Travelers'  Protective  Associ- 
ation of  America  was  born  and  the  fol- 
lowing officers  elected:  President,  Geo. 
McGrew,  St.  Louis,  Mo.;  Secretary- 
Treasurer,  Louis  T.  La  Beaume,  St. 
Louis,  Mo.;  First  Vice-President,  Geo. 
H.  Randall,  of  111.;  Second  Vice-Presi- 
dent, Jos.  Wallerstein,  of  Richmond, 
Va.;  Third  Vice-President,  H.  Z. 
Churchill,  of  Little  Rock,  Ark.;  Fourth 
Vice-President,  John  A.  Kenedy,  of 
Texas;  Fifth  Vice-President,  Phil 
Trounstine,  of  Denver,  Colo.;  Direc- 
tors: J.  C.  Wilkerson,  of  St.  Louis; 
Murray  Carleton,  of  St.  Louis;  R.  Tre- 
vor, of  St.  Louis;  F.  E.  Nash,  Indiana.; 
F.  C.  Hotchkiss,  Connecticut. 


This,  in  brief,  was  the  beginning  of 
the  present  Association.  It  started 
With  these  seventy  members  and  $2,- 
600..00  in  debt.  This  latter  the  Mis- 
souri Division  very  generously  as- 
sumed. That  the  founders  of  the  T. 
P.  A.  were  wise  and  the  foundation 
solid  and  the  officers  faithful  is  shown 
by  our  present  standing.  We  have  to- 
day 38,146  members,  are  organized  in 
thirty-four  States  and  over  200  cities. 
We  have  paid  our  members  over  $1,- 
500,000.00  and  have  in  our  national 
treasury  $188,027.95  and  about  as  much 
more  in  Divisions  and  Posts.  And  it 
has  never  cost  its  members  over  $11.00 
per  annum.  Besides  that  we  have 
spent  hundreds  of  thousands  of  dol- 
lars for  its  committees,  railroad,  leg- 
islative, hotel,  press  and  employment. 
Our  amendment  to  the  Interstate  Com- 
merce Law  made  the  interchangeable 
mileage  possible  and  our  bill  creating 
a  Department  of  Commerce  became  a 
law  after  we  had  maintained  a  com- 
mittee in  Washington  ten  years  at  an 
expense  of  much  time  and  money. 

PRESENT  NATIONAL  OFFICERS. 

President,  W.  R.  JOHNSON,  Knox- 
ville,  Tenn.;  1st  Vice-President  HER- 
BERT RUSS,  Philadelphia,  Pa.;  2nd 
Vice-President,  JOHN  A.  GUICE,  Nat- 
chez, Miss.;  3d  Vice-Presidetn,  HARRY 
T.  MOORE,  San  Francisco,  Cal;  4th 
Vice-President,  THOS.  POINDEXTER 
Richmond,  Va. ;  5th  Vice-President, 
ASA  LEMLEIN,  New  York  City,  N.  Y; 
Secretary  and  Treasurer,  LONIS  T.  La 
BEAUME,  St.  Louis,  Mo 

California  Division  Officers. 

President,  GEO.  W.  GEAUQUE;  1st 
Vice-President  D.  C.  HENDERSON; 
2nd  Vice-President,  H.  R.  BASFORD; 


Secretary-Treasurer,  J.  J.  BAUM- 
GARTNER;  Directors,  E.  J.  WARN- 
ECKE,  HARRY  T.  MOORE,  FRED  EG- 
GERS,  I.  ROSENBLATT,  A.  J.  STANG- 
ENBERGER. 

 *  

P.  C.  C.  T.  A. 


Annual   Gathering'  Of  Strong  Coast 
Travellers  Organization. 


NEW  OFFICERS  ELECTED. 


The  annual  convention  of  the*  Pa- 
cific Coast  Commercial  Travelers?'  As- 
sociation was  called  to  order  at  tOiilS 
A.  M.  on  Friday,  Dec.  27th.  at  Goldien 
Gate  Hall. 

The  Secretary  read  the  minuates  of 
the  convention  of  1907  and  same  were> 
approved  as  read.  The  various  of- 
ficers made  their  reports  same  being; 
duly  approved.  Matters  of  general1 
interest  to  the  membership  occupied! 
the  mprning  hours,  and  mjuch  pro- 
gress was  made  in  various  plans;  oft" 
the  organization. 

Owing  to  the  light:  attendence  at 
the  morning  session,  it  was  determined! 
to  adjourn  at  11:10  to>  re-assemble  at 
1.  P.  M 

The  afternoon  session  brought  out 
a  large  attendance.  The  meeting 
hall  was  filled  to  the  doors.  Several 
reports  were  read  and  a  vote  of 
thanks  to  editon  Davis  of  the  "Trav- 
elers' Bulletin"'  for  his  services  in 
editing  that  publication  was  given 
with  cheers.  Considerable  discussion 
was  had  with  regard  to  head-quarters 
and  certain  practices;  which  had  been 
permitted  to  exist  there.  At  times 
the  discussion  grew  quite  heated,  but 
i  
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tinally  things  were  arranged  to  suit 
those  present. 

W  .W.  Knickerbocker  arose  to  say 
that  the  "Retail  Grocers'  Advocate" 
had  arranged  to  publish  a  full  report 
of  the  Commercial  Congress  and  moved 
that  the  Pacific  Coast  Travelers'  As- 
sociation purchase  200  copies  of  this 
issue.  Secretary  Woods  spoke  in  fav- 
or of  such  action,  as  did  Mr.  O.  S. 
Henderson,  President  of  the  Commer- 
cial Travelers'  Congress.  Mr.  Earl  D. 
Eddy,  editor  of  the  Advocate,  was 
then  called  to  the  platform  and  ex- 
plained why  the  State  Grocers'  As- 
sociation had  offered  this  courtesy  to 
the  traveling  men.  The  vote  was  then 
put  and  passed  unanimously. 

Nominations  for  officers  were  then 
in  order  and  the  following  officers 
were  elected. 

Orrin  S.  Henderson  President 

J.  B.  Freed   1st  Vice-President 

J.  A.  Enmiist  ....  2nd  Vice-President 

S.  Mosely  Woods  Secretary 

B.  B.  Galland   Treasurer 

H.  L.  Jndell   Director 

T.  Wertheini   Director 

J.  H.  Campbell   Director 

M.  R.  Hall   Director 

Jacob  Davis  of  Seattle  ....Director 

W.  W.  Knickerbocker  Director 

H.  S.  .Tagger  of  Los  Angeles  Director 
G.  W.  Jordan,  Los  Angeles.  .Director 
P.  F.  Jacobson,  Poi't.  Ore..  .Director 
F.  K.  Merritt,  Eureka,  Cal.  Director 
J.  A.  Moynihan,  Sacramento  Director 
During  the  progress  of  the  nomin- 
ations and  election  of  the  various  of- 
ficers, those  honored  with  office  ad- 
dressed the  Convention  and  expressed 
their  thanks  and  appreciation  for  the 
honor  bestowed  upon  them. 

The  Convention  adjourned  sine  die 
at  5  p.  m. 


A  BRAZEN  FALSEHOOD. 


The  statements  now  being:  made  by 
certain  promoters  that  the  Food  Show 
now  being  planned  is  being  given  by 
"the  grocers  of  San  Francisco"  is  ab- 
solutely untrue.  Every  large  grocer 
(with  one  exception)  and  scores  of 
smaller  firms  of  this  city  are  members 
of  the  Associated  Retail  Grocers  (duly 
recognized  by  the  State  and  National 
Associations)  and  that  organization  is 
strictly  against  any  proposition  which 
tends  to  draw  funds  from  our  jobbers 
and  manufacturers  at  a  time  when 
financial  conditions  do  not  warrant 
any  unnecessary  expenditures. 


DIVIDEND  NOTICE. 
The  Savings  and  Loan  Society. 
101  Montgomery  St..  corner  Sutter, 
lias  declared  a  dividend  for  ttie  term  ending 
December  31.  1907,  at  the  rate  of  three  and 
eight-tenths  (3  8-10)  per  cent  per  annum  on 
all  deposits,   free  of  taxes,  and  payable  on 
and  after  Thursday.  January  2.  190S.  Divi- 
dends not  called  for  are  added  to  and  bear 
the  same  rate  of  interest  as  principal. 

EDWIN  BOXX ELL.  Cashier. 


DIVIDEND    NOTICE— HUMBOLDT  SAV- 
:  IXGS    BAXK.    646    Market    Street,    for  the 
half  year  ending  December  31.  1907,  a  dlvl- 
|  dend  has  been  declared  on  all  savings  de- 
I  posits  at  the  rate  of  three  and  eight-tenths 
(3  S-10)   per  cent  per  annum,  free  of  taxes, 
payable  on  and   after  THURSDAY.  JAXC- 
|  ART  2.  190S.     Dividends  not  called  for  are 
added  to  and  bear  the  same  rate  of  interest 
as  the  principal  from  January  1.  1908. 

W.    E.     PALMER.  Cashier. 
Dec.   26.  1907. 

DIVIDEND  NOTICE — THE  SCANDINAV- 
IAN SAVIXGS  BAXK.  Chronicle  Building, 
for  the  half  year  ending  December  31st. 
1907,  a  dividend  has  been  declared  at  the 
rates  per  annum  of  four  (4)  per  cent  on 
term  deposits,  and  three  and  three-fourths 
(3%)  per  cent  on  ordinary  deposits,  free  of 
taxes,  payable  on  and  'after  Thursday.  Janu- 
ary 2nd.  190S.  L.  M.  MAC  DOXALD. 
W  Cashier. 


JfOTICE  TO  TRAVELING  MEN  !  s 


— This  paper  is  owned  by  the  Californ 
ia  Retail  Grocers'  and  Merchants'  As- 
sociation and  is  the  largest  exclusive 
retail  grocery  journal  published  West 
of  Chicago.  Our  regular  weekly  issne 
consists  of  forty-fonr  or  more  pages  a 
nd  we  print  four  thousand  papers  eac 
h  week.  We  reach  many  of  your  Pa- 
cific Coast  customers  EVERY  week.  D 
on't  you  think  it  would  help  you  if  yon 
r  house  carried  an  ad  with  us? 


OFFICE  of  the  Hibernia  Savings  and  Loan 
Society,   cor.    Market,    McAllister  and  Jono» 
1  Sts.,    San    Francisco,    Dec.    27,    1907. — At  a 
I  regular  meeting  of  the  board  of  directors  of 
I  this  society,   held  this  day,  a  dividend  has 
J  been  declared  at  the  rate  of  three  and_three- 
|  quarters   (3%)   per  cent  per  annum   on  all 
j  deposits  for  the  6  months  ending  December 
31,   1907.   free  from  all  taxes,   and  payable 
on  Janur.ry   2,   190S.     Dividends  not  drawn 
will  be  added  to  the  deposit  account,  become 
!  a  part  thereof  and  earn  dividend  from  Janu- 
ary   1,  1908. 


DEPOSITS  MADE  OX  OR  BEFORE  JAN- 
UARY 10,  190S,  YVILL  DRAW  IXTEREST 
FROM   JANUARY   1,  1908. 

R.  M.  TOBIX.  Secretary, 


"It  is  belter  to  haw  bought  a  HO- 
BABT  than  to  hate  wished  win  had.* 

A  "SPLENDID"  POSTMASTER. 

Dispatches  from  Washington  state 
that  Senator  Perkins  has  told  the 
President  that  Fisk  is  a  "splendid" 
postmaster.  The  Senator  must  have 
received  this  amusing  Information 
over  the  long-distance  telephone  Cer- 
tainly the  business  district  believes 
that  any  change  would  be  for  the 
better. 


"It  is  better  to  have  bought  a  HO. 
BART  than  to  have  wished  \ou  hail  " 


A  warning  has  been  received  in 
the  New  York  trade  against  an  evi- 
dent spurious  attempt  to  put  on  the 
market  a  malt  vinegar  in  Imitation  of 
the  brand  put  up  by  Crosse  &  Black- 
well.  There  has  appeared  in  England 
a  brand  exactly  like  in  appearance  and 
bottle  the  famous  Crosse  &  Blackwell, 
with  a  label  which  exactly  counter- 
feits every  line,  same  the  name.  In 
place  of  which  appears  in  exactly  sim- 
ilar type,  "Cbocs  Bros.  Compane."  So 
far  as  is  known  the  goods  have  not  yet 
appeared  in  this  country. 


For  Sale. 

American  Cash  Store  of  Stockton. 
Old  established.  Good  location  for 
large  business.  Lease  will  run  three 
years.  Big  Poultry  trade.  Splendid 
opportunity  for  right  man. 

Zellerbach  Paper  Company 


PAPER,  PAPER  BA<;S. 
TWINE  and  CORDAGE. 


Battery  and  Jackson  Sts. 

San  Francisco. 
Oakland  and  Los  Angeles. 


Cable  Address 
^CLUFFECK." 


♦ 

Telephone  £ 
Temporary  2860  £ 


William  fluff  Company,  inc. 

Wholesale  Gro 


ft 


Importers  and  Exporter?  of  | 
Cigars  and  Tobacco. 


Spear  and  Mission  Sts. 

San  Francisco,  Cal.  % 

4 


♦ 

♦ 
♦ 
♦ 

i 
♦ 

* 


: 


HAAS  BROS. 

Wholesale 
Grocers— 


Importers  and  Commission  Merchant: 

100  CALIFORNIA  STREET 

(Cornel-  Davis) 
San  Francisco  California 


46 


THE  RETAIL  GROCERS'  ADVOCATE 


WHO  PAYS  THE  SHRINKAGE. 


When  the  actual  cost  of  food  com- 
modities advances,  who  should  bear 
the  burden  of  the  increase — the  manu- 
facturer, the  jobber,  the  retailer  or  the 
consumer? 

It  is  an  interesting  question  and  one 
which  is  now  in  the  process  of  thresh- 
ing out  in  the  attitude  of  the  trade  to- 
ward two  prominent  food  manufactur- 
ers. The  Quaker  Oata  Company  is 
endeavoring  to  shift  the  burden  to  the 
consumer,  while  the  Corn  Products 
Company,  on  its  "Karo,"  is  trying  to 
take  the  elasticity  out  of  the  trade 
and  leave  the  consumer  the  full  value 
he  had  before.  Both  are  meeting  with 
a  good  deal  of  complaint  and  the  out- 
come is  worth  watching. 

The  Quaker  Oats  Company  claims 
that  raw  materials  have  advanced  so 
rapidly  that  it  is  no  longer  able  to  sell 
for  ten  cents  a  two-pound  package.  It 
had  recourse  to  two  plans:  either  to 
allow  the  trade  to  advance  the  price 
to  meet  the  extra  cost  of  the  contents, 
in  the  same  ratio  the  company  had  to 
advance  its  prices  to  the  trade,  or  to 
maintain  the  ten-cent  package  and  re- 
duce the  contents.  It  adopted  the  lat- 
ter course  and  while,  on  the  shelf,  the 
package  may  appear  exactly  as  it  did 
before,  it  has  actually  been  made  about 
three-quarters  of  an  inch  thinner.  The 
laber  has  been  changed  to  read  "24 
ounces"  instead  of  "two  pounds,"  and 
the  contents  have  been  shrunk  eight 
ounces.  In  response  to  a  general  trade 
request,  the  company  has  also  with- 
drawn the  "ten  cents"  selling  price 
from  the  label  on  the  package. 

The  "Karo"  people,  on  the  other 
hand,  chose  to  make  the  trade  accom- 
modate its  profits  to  the  changed  con- 
ditions and  leave  the  consumer  the 
same  for  ten  cents  as  he  had  before, 
although  it  claims  that  the  cost  of  raw 
materials  is  much  greater  than  for- 
merly. It  has  accomplished  its  pur- 
pose by  a  readjustment  of  discounts. 
Formerly  it  sold  its  product — the  ten- 
cent  size — at  $1.84  a  case  of  two  dozen 
cans,  less  15  per  cent  in  free  goods, 
less  1%  per  cent  trade  discount,  less 
2  per  cent  cash.  Suppose,  by  way  of 
illustration,  that  a  grocer  bought  ten 
cases,  billed  in  the  first  instance  at 
$18.40.  On  that  he  had  a  discount  of 
28  cents  for  trade  and  36  cents  for 
cash,  less  $2.76  in  free  goods,  making 
the  net  cost  $15.  The  -4  cans  were 
sold  at  10  cents  each  and  brought  $24, 
netting  a  profit  of  $9.  By  the  new 
terms,  the  goods  are  bought  at  $1.90 
a  case,  less  10  per  cent  trade  discount, 
less  2  per  cent  for  cash,  or  $19,  less 
$1.90,  less  34  cents,  or  a  net  cost  of 
$16.76.  It  sells  for  $24  as  before,  and 
leaves  a  profit  for  the  trader  of  only 
$7.24. 

Compared,  that  means  that  by  the 
new  terms,  the  consumer  gets  the  same 
as  he  did  before  for  his  dime,  the  man- 
ufacturer gets  $1.76  more  and  the  gro- 
cers receive  $1.76  less  on  a  ten-case 
lot.  Nor,  by  any  chance,  can  the  job- 
ber and  retailer  manage  to  restore 
their  old  profit,  because  they  must 
protect  the  "ten-cent  goods"  according 
to  the  wish  of  the  manufacturer  and 
the  label  on  the  package.  It  is  not 
surprising  that  there  is  a  good  deal 
of  protest  in  the  trade.  The  merchants 
claim  they  are  doing  as  much  work 
as  ever  an«  getting  less  return  for  it. 


On  the  other  hand  the  Quaker  Oats 
people  have  struck  a  snag  with  the 
jobbers,  by  reason  of  their  change  in 
the  size  of  the  package.  Desiring  to 
preserve  the  package  at  ten  cents,  they 
have  taken  it  out  of  the  contents,  with- 
out notifying  the  jobber  or  retailer  or 
in  any  way  changing  the  price.  Nor 
is  the  consumer  told,  unless  he  case- 
fully  reads  the  label,  that  he  is  getting 
less  than  before.  Some  jobbers  have 
refused  to  accept  the  package  and  oth- 
ers have  filed  claims  for  the  shortage 
in  weight,  amounting,  they  say,  to 
something  like  30  cents  a  case.  Every- 
one pays  as  much  per  case  as  before, 
while  the  manufacturer  saves  some- 
thing like  seven  pounds  of  oats  to  the 
case.  The  claim  of  the  company  is  that 
it  never  promised  any  given  weight, 
but  only  "18  packages"  to  the  contain- 
er, but  the  jobbers  insist  that  when 
they  made  their  contracts  the  packages 
were  of  a  given  weight  and  they  had 
a  right  to  expect  they  would  continue. 
Now  that  a  change  has  been  made 
without  their  knowledge,  they  are  dis- 
posed to  claim  rebates. 

It  would  appear  therefore  that  in 
both  cases,  distinctly  different  in  their 
treatment,  the  jobber  really  loses, 
though  in  case  of  the  oats  the  money 
he  receives  is  the  same  as  before,  if  he 
can  keep  the  retailer  and  consumer 
peaceable  and  the  sale  of  the  goods 
moving.  The  only  point  on  which  all 
can  agree  is  that  the  interests  of  the 
trade  demand  that  the  fixed  price  is  a 
consummate  nuisance.  As  one  leading 
jobber  put  it: 

"I  don't  know  any  reason  why  a 
manufacturer  is  bound  to  maintain  a 
10-cent  package  anyway.  If  the  value 
of  raw  material  changes,  I  don't  see 
why  everything  in  the  line  should  not 
in  turn  pay  the  cost  in  a  package  of 
goods  as  he  would  in  bulk.  If  the  ad- 
vance is  25  per  cent  I  see  no  reason 
why  the  consumer  should  not  pay  12% 
cents.  It  isn't  fair  to  take  it  out  of 
the  grocer,  nor  is  it  square  to  sneak  it 
out  of  a  package,  the  reduction  in 
which  the  consumer  will  not  discover. 
If  this  thing  continues  I'll  cut  out 
package  goods  altogether  unless 
they're  my  own  brands,  and  those  I 
can  fix  according  to  values  from  time 
to  time  and  sell  them  for  what  they're 
worth." — Journal  of  Commerce,  N.  Y. 
.  +  

FAVOR  THE  PENNY. 


Advance  in  Wholesale  Price  of  Food- 
stuffs Finds  Retail  Grocers  Advo- 
cates of  Copper  Coin,  Where  It 
Was  Formerly  Unknown. 


After  being  in  general  contempt  in 
Seattle  and  the  entire  Northwest  for 
over  50  years,  the  humble  penny,  the 
smallest  coin  in  the  United  States  cur- 
rency, may  shortly  come  into  its  own, 
if  the  plans  now  being  worked  out  by 
various  interests  materialize.  For  over 
50  years  the  penny  has  been  scorned 
by  most  tradesmen  in  the  Northwest 
as  being  too  small  to  be  worthy  of 
consideration,  says  the  Seattle  Post- 
Intelligencer.  It  was  not  long  ago 
that  street  car  conductors  felt  insult- 
ed if  given  pennies.  Gradually,  how- 
ever, the  use  of  the  penny  has  become 
more  general.  Eastern  methods  with 
hair-breadth  profits  have  come  more 
and  more  into  vogue,  especially  in  the 
big  department  stores,  so  that  in  some 


lines  of  business  trade  is  done  on  a 
penny  basis.  The  small  tradesmen, 
the  grocers,  the  butchers  and  the1 
wholesalers  have  been  the  last  td 
stand  out  against  the  entrance  of  the' 
penny  into  their  business.  The  ob- 
jections raised  by  these  interests  are' 
not  so  much  that  profits  will  be  less 
as  that  the  use  of  pennies  will  be  a 
nuisance  and  will  be  of  no  particular 
benefit  to  either  merchant  or  consum- 
er. 

The  penny  has  a  champion  in  Seat- 
tle in  J.  J.  Higgins,  secretary  of  the 
Retail  Grocers'  Association,  the  larg- 
est association  of  tradesmen  in  thr 
city.  Mr.  Higgins  has  already  dis- 
cussed the  advisability  of  doing  busi- 
ness on  a  penny  basis  with  the  mem- 
bers of  the  association.  He  says,  how- 
ever, that  he  is  soon  to  take  the  first 
long  step  in  that  direction  by  the 
preparation  of  a  bulletin  reviewing 
the  history  of  the  penny  and  answer- 
ing the  objections  that  are  raised  to  its 
introduction  into  general  business  in 
Seattle. 

Speaking  of  the  advisability  of  bring- 
ing the  penny  into  full  possession  of 
its  own,  Mr.  Higgins  said: 

The  time  has  come  on  the  coast 
when  the  penny  system  must  be  intro- 
duced into  all  kinds  of  business.  There 
is  no  valid  reason  why  retailers  of  all 
classes  should  not  use  the  penny  in 
the  West.  Many  articles  would  be  sold 
higher  and  many  would  be  sold  cheap- 
er. I  do  not  consider  this  feaure  of  the 
question  important  for  the  losses 
would  be  about  offset  by  the  advances. 

"I  believe  that  both  the  interests  of 
consumers  and  retailers  would  be 
greatly  furthered  by  the  penny  system 
of  business  and  business  transactions 
would  facilitated.  Dry  goods  and  de- 
partment stores  are  already  working 
successfully  along  that  line.  The  re- 
tailers may  as  well  make  up  their 
minds  now  that  they  must  face  it. 
Now  is  as  good  a  time  as  any.  This 
country  is  full  of  Eastern  people  who 
do  not  take  kindly  to  our  even-money 
system,  and  those  who  have  been  here 
the  longest  cling  most  tenaciously  to 
the  old  method.  It  would  put  business 
on  a  systematic  basis,  where  full  bene- 
fit of  small  declines  and  advances 
could  be  had.  The  retailer,  under  the 
present  system,  must  now  either  wrong 
himself  or  the  consumer  all  the  time. 
Pennies  were  made  for  a  purpose  and 
we  should  use  them.  I  believe  that 
wholesalers  would  fall  in,  as  they  us- 
ually line  up  their  business  with  the 
retailers." 

 *  

Eureka  The  Cold  Brook  Creamery 

will  be  enlarged  and  fitted  up  with 
the  newest  and  latest  machinery  for 
the  manufacture  of  sterilized  or  evap- 
orated cream,  with  the  most  modern 
machinery,  at  a  cost  of  between  $25,- 
000  and  $30,000. 

■  ♦  

Los  Angeles — A  new  grocery  store 
has  been  opened  at  the  corner  of  22d 
and  Hooper  Ave.  G.  M.  Heger  is  the 
new  proprietor.  He  is  laying  in  a  nice 
fresh  stock  of  goods. 

 ♦  ■ 

Santa  Cruz,  Cal.— The  Haeckendorff 
grocery  store  building  and  land  at  Mis- 
sion and  Laurent  streets,  has  been 
through  the  agency  of  F.  H.  Parker, 
sold  to  Mary  E.  Sylvester. 
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Quality 
Goods 


Violet  Oats 


Violet  Pancake  Flour 


RETAILERS  PRICE  PROTECTED. 


Albers  Bros.  Milling  Co.  ||2§^, 

416  Merchants  Exchange  Building  ^■(^^SjP^^ 
portunb^^^^B    $an  Francisco  California  > ^fl wmjun-swnrw; 

IT  WILL  BE  YOUR  BEST  CUSTOMERS, 

or  some  slow  dealer's 
best  ones,  that  call  for 


SAPOLIO 


Always  supply  it  and  you 
will  keep  their  good  will. 

HAND  SAPOLIO  is  a  special  toilet  soap— superior  to  any  other  in  countless  ways — delicate 
enough  for  the  baby's  skin,  and  capable  of  removing  any  stain. 

Costs  the  dealer  the  same  as  regular  SAPOLIO,  but  should  be  sold  at  10  cents  per  cake. 
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Save  Time  and  Money 


By  Using  the 


P.  M.  B.  CABINET  SYSTEM 


The  Shortest  Method 
Of  Keeping  Accounts 
For  Retail  Stores  ! ! ! 

No  Book=keeper,     No  Day  Book,     No  Ledger,     No  Index  to 
Find  Accounts  or  Expensive  Equipment. 


Keeps  your   accounts   POSTED  and  BALANCED  TO 
DATE,  shows  EXACT  AMOUNT  each  customer 
owes;  AVOIDS  DISPUTED  BILLS.  Customer 
receives  statement  of  account  in  full 
with    each  purchase. 

All  Done  With  but  "ONE  WRITING" 
of  the  Order. 


The 

Improved 
"Oakland" 
Cabinet 
Book 


Ask  for  our  illustrated  circular  which  fully  dessribes  this  system. 

Address  Department  "A" 

Pacific  Manifolding  Book  Company 


Main  Office  and  Factory 


San  Francisco  Office: 


7th  &  Powell  Sts.  125  Hansford  Building 


Emeryville,  Cal.. 


Phone  Temporary  3097. 


—I 


